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2o ol2d UMY $F9 FA4H tjBo] I7 A 173 Wi #A o]
z718tn Qlen ofgd FW dEnl A& F7ie A FE AR7IVIY F8%x
743 78t o

Aol da4ee e ndYTY AWWS AFoE Awd}e AL 2
2lyo] 2PWARZ N ojF AP L Xsdn A3y AP A =
71717} AAgsElo] 22U AR w24 ANHT e dA-CIH

o8 F AT 87|71 AUl #A olE AxdHe JAIE T AF AE=
e vAR AL Yol NFHAL Jon 53] IMFE HouM g2 Al
A AHE7] YT TIFAE Y AL aoptE FA Qe Aol ¥ 5 U
t}.

BA 22 ety a7yl AR ASE b AR Y59 A, J8IT Tk
Bl ATE A% TIFAAY GHAE T d8 7HA olfZ As| aopTE 7
FA Z Q@AY BHo g oEde vHAIR AA BUHR-

a1 90d o] SoiMBEA HAFE S AAECRY wRA LA} Ared WNE
2 Q3 gE779 71ex FE&c2 Ao ofg 1stY =777t A
Aol £ 2839 A 700043 ¢Y olgde AUFE AL ¥ HEA 487
7] AlAoA B AT XAIHA HAow ole G&F ATTFA AL EFHT
7|&9] o] Hejo] WBE 273 U

Mty B A7 2 ¢4 AF @A AdEI%A vpAEES Pl FAHAN
ol8 A Fd FujAte} AHRAE FAL Yl Jon Fujoar AP AAA B
g vxE 890L FAJMA £33tz 0.
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E3 o877 AFo i FEA BNy ulAE 7ol mHig = U=
A gratel] Fujol] Wit Aol AU & o]Foixe AulAge @ FUWH
o] A9 E3] WALMI o877l e HZHE vl JIddte Vlees TE
3oy o}lg 71719 EAA 17he] Aud #AE ZF3E 7 AlE(Buying
Center)ol] 9]3] o3zl PAHA S AXe Aol YutHo|7] W& FH 2 F0]
3 B2 AAE 9y Hojop ¥ Aol

olgl g WA B dAxe Fojo) g AAo| siddl 23| o] Fo] A= &M
Aote g 2Ho g o]FAE AlF FAYo] L IW 4RIV AR=
AR a2 AAe ol EAF 7o) AY FALEY Y, 53 FujAelA M
28 Hul2E FEse Mua AFACNNE F FALEY TuA EA v
e JgH 1 g YHE ojdd AeA Fol HEFFH AFofol] I A
o] 5& EA Hrlsld gF A AFoeE Weze o877l AR Z&AH<
opA S Aol £ WS AAde Aol FHo|.

2 8 R Hik R EXe WA

B d7dAe gy 2udte 293 & darivige 55 2okEAM AF
o] AN A9 wAE HFIL  F Je Aol22 A AJA AR
Aol P37 FoldAAAY YL Fol AEj(Buying Center)ol] #AE I XA %
AT =5L FZ3A o83 nAE n ool IFUe 287|7] AR T A
o] e WHH EAHL BHE7] Hdtd oo BEE FAAESH oA n¥é<
ol g3tm 3 FujAlE Yo Ztz g =AY, F FoRA, AHEFA, ZIeFA
so] Ful&AT FojAAAA vixe Y T& £4st o] AN} o]EF i
g nigto g nlAY AgFFye] g A RuA do

B dA3e ME, o83 1, 9577 AdY MY, AF 4, 2 9l €
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SH, ol2d nFME AdA Ful R Foi $4% Fop AE o 54, 7o
2xn FodEY 9% 22T FgPe) AW IAA APl Y ol&F )
Ae AvEC

AR, 2717 A ABAAE 8717 Ade) S4R S} 8717
Age) @gto] thste] AuEch

G, 422N 9277 Fuie #d8 Tl FHLSY oY A
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B2 & E¥XHM BEHERREAR 3T AEN BEK

18 EEMe EE % Wi

A Z e =A AH] A (Consumer Products)9} A+ Al (Industrial Products)= BHE &
Ak ol@g FEE 1 7 BFol tiE A ohAR HFe) wF HBL 9
A4 AES FUSE Age) YR $EF FHOE Rt AN &
MAE HE A v 208 2Hoz Toste AFS B, AAAD
Folst AEolY Mul2E AN BHoE Fujzke AFE Juddn: @
& QUchD

Sl Agold Aol SUSE AR ABAE B Al FRFA AL
3 z2AH FFIYL vt AJA AFL A3} MulAE FYs=T
2me zANZ FAHO UL A2 AUFE AlFoldt. wbM AAA Al
744 B9 et o A AR Rojd. I, BE AEA MY BFA R
o 449 TujRtSo] AFsA Hu Tl FAR 24 AdolA WAAE LA
o HlsjA FZrEeRAe] HlZo] W) g At

AdA Aol vl A% FREE MY F28 F4A Holde Fa9 5
4, Foeslel 44, JAEA f¥% 1 FA Soloh

olel g MM Al TAAom AFHY AL T 2O

RA), Fohare] oA AR w7t Fojz Aoy 7ol AE|(Buying center)o] Th.
=4, 200 WEo] Axn shAo] gy Aotk
A, AEH, 233 Fojr} o] Fo At

1) o] $-& - ATY, vlolARUE, FUZBAL, 199
2) Philip Kotler & Gary Armstrong, Marketing an Introduction, Prentice-Hall Int. Inc., 1990.
3) ALF, AAvAIRE, BEAE 1982,




A, 223 JFHol B3t

oA A, 7oAl AR FA|Zte] A8 €Y.
oA A, dxHLeasing)e] F&Fol F7hstar U
AFA, o S nfojr.

pgAe] FelAte ol 2AFEAA A7t dREelt § olg2 AFolH
Mul2g =58 BHog 4FE FYsted vl Fuiate Aol 7MY
7bs4dol AAY o] &L FA X3 (Formal Organization)o] TiF-Eojtt.d o3 =
AR FAME AF EE AUI2E AA37] A3t B_F AXA, F5,
Ay 52 FU3d FFHeoRE ALE AFoly MUAE B, tid, a¥W
o2M ol9g dnx st AEE AT uhA(Industrial Buyers)ehil ¥ oW
= Aujgolut =uigdd e Az, AR ol Aed £ dFAME IS
FoizE FAoZ nF3}rIZ .

B 286 BEEE el 2 BERER

1. BHEE Reai

AdAE Fuisly] Y 229 FuigrrdA AL 23 o] FHEHE B4
7} 918t F8sjof sl Y@ 1% WA 859 JFo2A A A4 A
A FoiEAA T Fui F HrigAod ol2r|7tA] ¥ dAZ 7Y 53T
BAPo 2 olRojA e FujAdy AL AHERE G5 G-

AA GAE FA Aotk A FujAlAR AL FHUYS TV}
7t 2w A3} Mul2E Ao EH HAY F Ae EAE dHse HAM

4) Philip Kotler, Principles of Marketing, 3rd. ed., Prentice-Hall, Inc, Englewood Cliffs, New

Jersey, 1986, pp.212-213.
5) Wty A, vlolAI R HE| &, YGAL, 1988.



AZEE Ba4 Qe WEEH Eo o8y gl oM opr|EH.

AFZoA ] ojAe nAE Jde nAY EAH s IR FERY
AN71AAE AL & 5 UAES ok & A, A4, ol3fsterld AR

Sx 9AE AZTPHe gAolth ol Tul WR Aol IRE FFY 7IeH
AE AASHA FBAEE fAolth. £E FujHR AL FHEAY 9% VA
= olSo] Fulatgol AMYSA HE Wyt viE o] dAolth weM vHAR BT
Ao A vl 83§ FAHolth o @A A FulFAl= 7HAEA(value analysis),
= HETL TANT YE RIS L AHF AFsd FEY ALA FE ©E
QA s olste o APEA AFE F UeA doEeEH Urh AR
bsAE Fohlle 7IHE A7: 4

AR GAE 2IA gdolth o] dANA Fujxte 7HF HEY AHS HE
2IAAE BEASE GARZA, Fulgge]l N2E5E EF AF BAM 5
AT 2ALFE JEY 714 L 2E IFAAE EMded o B2 AR
=g AHEA -

A gAlE AQA g7olth el AR AAE ZE FEAACNA A
HNE ASIEE st gA2A ol BFE Jied BAA 3% €l FESH
g A el

OgAA GAle B3A Aot A4 FIFAAE GIFT ALGAZE B7L 4
Ho] Z3AE AP GAZA, TIFEAY AA7EAe 2, 7HE, 771, 7
%8, YAAA, ALY A, ASAHAA, 3A GEAFH, A5 Folnt-

QAR SAE FZojtt. FEMAE AZPAH, £F, FFLA BHF R BT
g S FAEH

AFA dAe FFAY A Friolth. AAL ofr| Hw 3 g
NHe GAZA, PR sdF FIFAASS A& AN AW} £ Ee ©
A AQ/E AREE o) g FFA YA AF
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o At e HWALEES st} ThEolE WEA FFAERM HYHES k¥

L

slo} st = AdA) uAEE =R Pz AHs= A0 % Q 3}

2. IBEME
aujgdaie] BE ZFo] WaE e AFH MHEE Hi HELE T
o 3} Aol
ANF2ujAgelu EA, :7bel AFE wE Hul AL FIUAY HABE ®
Mole 2I3YAte] gAML "Weg ok AGAE FuEg de o4 MR F¥e
=x3 AEsol st 53] oA} AANE AAAN 2 VedH 22 ABH, ¥
A 20 22 gA A4, F1F5F 57 2L FAMFH, ABH FUx: FAY 8
ololt}. a8 FulFA oM AR A BAY FaoA FA FASME < #
o ge ARSd Yol AR AuAEZREH AFHE AFE A Aolrt A
oo AZNE HABAZ BAF AL YA FAYE B AAA
T a3d BAE 4¥Hol 2 5 Atk 0T Ful £A A FuAESS A
3 7122 UF PHE gL gol 948 /HAE & 7 A
Lehmann and O'Saughnessy(1974)= A Fulzale] M 7|22 a3 &2
oA 7R E B3 AR
(1) B3 715
2I3AA7 GEF AZo] o]2HQAL W A Fuist 7 AEE A%
B 7rste 71F ol
2) AAH 7€
AT L 9] - AMREEY Way ugAEe Bt 7IEOIH.
(3) T¥A 7IE
zagAe] Prol&d Mulx AF=HE FHride 7|EolH
4) A8H 7l&



2adzyl Fultel thekg Spdste dehy F A AQY dhe 3 7}
71Z el
5) AYA 7=
A 7AA nEsior & WA, A Agzye AEE B 71E et
Wind, Green and Robinson(1968)-2- 22z AA HeF HAAL U39 ol& 7}
A #4402 531 UAH.
(1) F3/744 vl &
(2) wig A
3) AR L AF AMulx
4) 71&€3 9 2 AH
(5) gut3 B4
6) A2H LA
(7 713 HAA
) FuiAste) AR HES) Ax
9) AaFo(@mAyozAe F84) € TFriETA Zo A MAAHLA =Y
A%
Mcmillian® ZIAANA 8T AL o33 2ol ) WF 1T SHELE
el QATHA RS 1997)
(1) A=wS: g, A3, T2, F2 84
2) S Lu: AAA, ¥ AIA, ¥, HES
3) 7198 S WgAIZt 25 Y, Auls, A4, ofdo] A A, vl F20
g3 2359, AsF, 713 54, vEA A4
@) AAH7L: EA FIFAAE] Mk HIL
AanA AHE el d@ AAH, 7144, FTIA 54 2 JAA F9L
NRoz pu&AHL AR o Heh 2ol YEIE T ATH<HE 2-1>).



<E 21> PUjEA WEe A

B ) s 5

AA4 | B3/, Bz 471982 A3, sgu 1

"L_ 7184 i?lg’ﬂ 59, 444, A= as, A9, A48 ) —1

o sy | T T ASY BF LA AUEY, 4149 &AL, |

B w/wMAs -
| Qza s \ 23 A FET A AREA §F, 4a9) 4G

= 3 & BEAE (Buying Center)?] Ht# 2 it

A Fuiate] Fui@Fo] A FuAFH FREE FRAF A T @
U, 7o a7t sjle] ohlal o Arge] ol AR FFE v Aol
CHZAAY 1991).

AA A A FAste T4 TusiEe AT e A FFFH olsizt
ow 7MQ EE Mol 3t B9 JFd AW FFE viAeTte @E ¥
A= g AAsA sed, o We g, F 23 Folar 23 HH FA
t 279 TE FAYE"S FulAE(Buying Center)2til & 2|3H4.6)

A uzte] oS UyeEle 7P XEAHY 23 Y2 (Fredric Webster,
ins} Y=(Yoram Wind)e} Zojt}t. o] EHAME AdAe] A FulE FITHL
2= 7ole] £yatAT BAZH HFE ¢olM M2 FANE A& TH
s3] oA o] n ol F FuiRFol A 8, 2 &<, IEH
g0l = o) ME(Buying Center), 181 /M AY 29 v7tA dA=E FEEH
7 A9sln Yok o]y 2AEL A5FEL AN FHAAHRY 9FE 7

6) Webster, Jr. and Wind 1972, pp.77.



A =59 2 FAAHY W& G537 2o

(1) 8733 84

aAx g9e FuAdRe HAAH T A&EHY FFE viAT ANA ¥ET
o AMA JYFL e AU W52 dE F Ak diHeE FALAH, AH
2o BrEZE S3 e AABRAL AGFuiRe pul 2R M 2 %S
nxe 8431 & 4 gof o] dax 7&, AX, AYEE T AAAY 7
ol AR AR 2EHY JFL e 8ol & F UHRD

ole AAA g9e ten e u 7HA FRAAN dFE vAT. AA, A=
3 Aqulxel 7ML AAET A, d9EQ 7Y 48 AR Y AR, =3
3 A9 Alole] BAE FASE s BolY FRE A WHANIIE S
itk UA, 2807 §{HE AR FFY & 2RFIQY

(2) =33 84

z2e Zo¥Ee 1 22 X, A, AF T &M FAHI|E 32 A
g u|x 3n e e AFAH, 71£H, 93 AdE T2 9¥e "
t}.

z2 9] ol AA FYL A= £
mM9) o] QQNEL ME Qe F3 oA 1 2H IFT T BFE
o] A Jict.

5 M 7ol 3 (Buying task)ld] ol TFelel WAL HUsm 1 VLA
o s, o AZ = Au2 ths dE € Hristn, FEAE A

7) Philip Kotler, op. cit., pp.168-169.
8) Fredric Webster, Jr. and Yoram Wind, "A General Medel for Understanding Organizational

Buying Behavior", Journal of Marketing, Vol. 36(April 1972), pp-12-19.
9) Ibid.
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A Ax}E L.

= WA %27 Z(Organizational structure)olth. 23 FRE YAHAGAA, ¥
3, 219, 24, AP S0z pAHe dAINGH A FRAANG BH, B
g PAl L ME7)SS S35y, AL dosly YHde Y £ Y R bl
B¢ Z2doM g AZeA 482 nF & de YL Ade 4 Ee ¥
ZAzA AAHY F2E o3y, niALoz RAAANAe AArEAHA AL
o] ti3 v FHE BTIH-

M WAQ 7]|&(Technology)e A g A o] E&3e Y22 ¥
e zAsn BIAY EHo 2ol TH, =T ¥ Vg Z2IaHP L v °f
A3 71 289 £FL 2 2o Fujg gFER FulEAE o= A= Z
gt = A 71 BAsHA B Jigol HarIES 8 AuiE A LA
7} Sle Aolh.

ol xjute 2 A 74 Q(Organizational actor)ojt}. Fulo] Fodte AHE 2HS
2R 8 2959 93e vt &, Fujd 4FY AR 2 Ve BEA
AS FASE ARE2RE FudraaAAE FYUE ATHAY 9FS T
dtt.

(3) }A<dx 84l

Arel 2o zbe] Fujg o) GFL v A HA 2200 JAEH FFolF Tl
2 ARsE AHAG Yol AsAge ojFoAe F¥FL TG T

& A9, B, %9, 459 SN I HolE Ul o FHUEER
A5 7] BEo FojFactole e Hotste AE AAA BejRelA 2
TE71A% sagtn & 4 UG

T ARFAGE TolE AEFL AHREE AMEAHUsenZA 9] 9%, FolAIY<

10) Philip Kotler, op. cit,, p.171.
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MAss 0|2 olyste TFujAH(Buye) e, FuiA Aol oA AH ol #A7|E=
Adrstoed ARgHeg 9 vxe JdFA(nfluencer)®} HE, Teltiet =
A o- ste NeHsE L /AT BAAN(Deciden)®] HE, a8 o2
AAGo T SojeE AR FFY ¥g Aoste FEB(Cate keeper)] H& =
o 2gy st ogd A¥L T APol £IY F= Yo dFES M2 O
RS o#iA HEReg FPsied o At 4 AUSS Nz 8A3 =¥
g 7 -

o) ARG QoA TAYTY ZAERE BHAET] HAAME Ao oI
o tja olsl7t BoEch HNA G 7|di(Role expectation)Z= Zdo] Qe ole
20749 2 FoiaAGo] YL 2 Y FHEPITRYSE st
exs wyoz YPFIHrE dste Aot JAAFEYSS dutz oz ol
getr el ABAUA AEsee APl Atk A, FLYF(Role relationship)
al el gledl ole TuiAY FAYEC Fyste SN BAE &3t
olglolE TriATe] §Fe TAY AU FAH R AHH FAS 4FS Y=tk

(4) VY 84

A FHHERS dge mAE AL 89 AAH Yotk F =F
o 2o} AR oIAAR] FesE AAE AAo] Fgg mAEd Aol A
& golse QR oA AToln FIHo FujiE ARFHE FAE
olo] Ateists Aol W MY WS AFRE dAHoln APAYL £
oo hAME 22 o) s opdch

exg ZojdgoN SHW PFoz PFHES e AAA AP T
qel AA. AAY A, 7, A, %E TH 2L 712 aYso] HIch
sl e QoS e UubAQ M47 SPredisposition) S FEol A FHlx

(Buying intention)& $AHI ojald Fulddxs S U= 9 ZFAE Ast=

...12.._



A#E A IO

Aol F2AHA oJAAA FAE stiFdE AYAHA oYL IELE A2
ste AL ollth =, AgFuje] YolXe FAFAHLLEAN A= AUT
7)(Task motive)®} 7§ 0.2 vr&Estnz} 3le H)3} ¢ 5 7](Non-task motive)}E X3}

sl x8e Hole Aol HEoITh

A FojAAR L Fuj 9RAA BAHE G2 EA9 FASE HS
st BEA AAL FTE HE Alo]oE(Cyert, 1956)AT 2sf AAS A
2 81 &(Robinson, 1967)%°] o] 38, Al E(Buying Center)2} 3} th.12) Fujj Al
He olA8EA, AAEA 33 22 FAHA 729 39 @de & Mg
oz ool BAY ARY FANIAE 2oz ste HIFHHL =RAH
oA} AAGgo|tt. aug FuldEHE rAEREA, darAg 2 FHAL
stolcrelsls 9] EAF Heyt g REY TREEA ZE 7T 949= £
Q& 7 A JARY 12n gAAE AE Fol v AAA AA = T
zEolth13) e FujAEdE B3 FEHE gFd J¥0] EAIH. 9=
B9} Y =(Webster & Wind)<= v Z}(Buyer), 932 3 ALZH(Influencer), o) AL A A A}
(Decider), AH&=H(User), 7 25 & AH(Gatekeeper)Z ToHAIE T4 dE°] AARA =
3 o ztzb Sgste AT AASFEd ), wd 22 2(Morris,1988)= 7ol Al E
ol Qo] Adto) A|¢HAl(nitiator)E F71eted AATMAZ FEIIATD)

11) Richard M. Cyert, Herbert A. Simon & Donald B. Trow, "Observation of a Business

Decision", Journal of Business, vol. 29, 1956, pp.237-248.
12) W. E. Patton, Christoper P. Puto & Ronald H. King, "Which buying decision are made by

indivisuals and not by group", Industrial Marketing Management, 19806, pp.129.
13) Robert. E. Spekman & Louis W. Stemn, "Environmental Uncertainty & Buying Group

Structure: An Empirical Investigation", Journal of Marketing, vol. 43, 1979, p.56.
14) Fredrick E. Webster & Yoram Wind, "A General Model of Organizational Buying

Behavior", Journal of Marketing, April 1977, pp.77-88.
15) Morris, H. Michael, Industrial and Organizational Marketing, Merrill Publishing Company,
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ols FuAEY THAS Zztey A¥e AHuw oy 2o

AA, ol Hbuyer)e BFAHoZ FuARL SiYwol FFAE st o
27AS pAse Qgz Fudee g FAYSZRH FAA, vFAY 9%
2w TojR, GRR, AAR Fo| dvld @t

S, 95k YA AK(nfluenceny’s A} A&7 A A, At} HIHE A
s Ame ABL T ApHoz Ful AR JPL ulAch wHue AS

ol g8, 71ERAN 5 E 4 AUtk

A AL AE g2 AR} FuAst 2& FE JAAL, 7 A2F B
7 =1 2R 957 ¢ de oy AL AEAFATL He ROl
e oot

A, AFRAHusens Fuld AEFolU 9RE HFHOEZ AMEIE AHRLEA
aol AR S & 4 goud AT Asold 7T Adg AR T8I IFE
g3t ogAule AL AuNE HFHog AgdE YA B 7IAE ol
3 gt

A A, A HE A Hgatekeepe)= THAEUZ FUHEe FRE FAS= ¥
2 7199 712 2FAY ZAAH TIASH] BAE FEste THA] AdH
AL AAT Yt BE FAAHQA 2HA Fujgdolt FujRtst ol TF
t}.

AM A, AtAH(initiator)s A ZFol} g T WaAHE AANsA FoidE ol
A o7} o]2olAEE @YsE AR LT TAHCFE AMEAZ} oI K
ge A= dH, EPE BAEME 71840l old dTEH-

T AEE EAN FUZRIAYAAM nAFAY FHFHoE dd dfle ok

Columbus, Ohio, 1988, pp.103-104.
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o 7t7] BE Fujld MEZ TE AlgSel yguzs Fudde @eec o
S ZAARAA FohAE e Ao FAL AEFFU o) Bl o g2
g 24 gl AAZ FHAHAAN stE 4¥e 2 Hetseiel dok

%4 8 BEREN AT BEHI P B

2R 2u oA} AABANE B FuAE S0l FHAgch HF Fuj @Al
2t gAoA g FolAESe Foid el thd JFYe 2. I¥GE, 7
AE 2AYSe TojdAd] i JF¥P L PA & F e P ¥HL 73U
2 A8Rr|g .

o) 21 (Patchen, 1977)& ¥ %3 (French, 1959)¢} 2}wl(Raven, 1959)0] 73t A}3] A
3o ojl2< T4lste TulAEUe FFY FEE BAT H, AFvt 22 7
aj A8 e o ] 22 o] FujejAl AR MR & FFE Fe 8de= FAMo] 7
of AR HE G BE AT F, o AAY A= (Stake)T}a HHUOH 1 G
o@ HEBEA 8(Expert Power), YA F(Legitimate Power) Fo| EAH I

(Reference Power)olu}t Z+A % 3§ (Coercive Power) R 333 3(Reward Power)5-&
atx) g =2 £@cm gy Za(Kohli, 1989 ZZTulo o FTFA
A W4l Uigh o]He B

AFe F 7HA B9s 47 £8¢ wet AFHUGD Tt

N, oA BAe] A Fgo] o ZAUEA o dEM HaH B
thokgt 2908 EASHEA g7de Aol G-

1. Foistnz 3t AF2] FH

2. 7o) 2RZHAY A

3. 7uie] F8 %

4. o 239 T

_15__



5. & A e =7]

6. ZAA S £

o]y 3 AT AL Aot BMgute g FuiRFE o ¥ F QT %
27 g2de At

Sxs, FoAE WA ojH EAA9 FIFHo| & o]f wiAd Wl T
5 Aojtl EHOZ AL HE FEAHA Y, FAH Y, A4 I 1 FHA ¥,
ool AR FYE 2 Ao, FTAH VP T Gt Yo 2ol 748 AA
o] &g ARWMS) Wi ATE Foke Aotk @k F&(Kohl)x FHT B
&(Manifest Influence)S 93 ARMFZAN FFE Fe Yo = FoHAES
Ex AREARN Y J5Y YAl PAx nfof T -

SojAlEle] ERoAN JUEE Ful ZHYE Alold AxF Fxojt. H”E
= Ao RAH g ZAAA gol e dFS vA £ AN FEUES
eATE TAYE ol 4 AL FHYse F=E, AT FEFF AES
32} P AQ Yol ARE whA B3 A A FH Yo FFo] FHopxo

AgA EAQA AW P BFAF Prolth AANE el A8 FES
go] AAE v BAE 3, Z2AA §, 2MFH YL Hopoh AH SpEre] 2
W AL g, 2AA Y, 2AA gol AXNA ok 7ALY ALY BFAM D
e o] Pale 7o) TujgrarAA FFHE FAEREE =¥ AES HEHY
o Azd BAe £39 AAF Y FoAM AEFH ol /M BE FFHO
9leS wEW, I thgol BAA A ZAAF Yol Yol e ALE HH
Job, AZAH e 2o Ax, YE A 1 Fuldl AEAH el s o
e ool gy Aoz Jeigth BAA i ZAAA Y& ofd didAA =
AN HEAA R = W 18 F dE Poloh EAA Y& °E ARl £
Astn g2 gA & olth A AL FAA, niFAH A el o3

2 Algo] £¢3te Yol AEAH P AEH YL RAFEN 4E ALY
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o) £43tE Yolth O ARe FEA A¥L 7HA Aol ®oh ue FHE
al

Dy P £<34 "ok AR 3L A FERE Y5
o ¥y A3}o)| w2t JFHPe A7rt et

B 5 8 Ban ik

AN A 9ozt Fe A 4T AR A Y BRUHoE T
f=d FPAERN. Carzado)ye Fulatshe] BataAel sl ool oAl 7kA ¥
ez AWd & Jon ZFech = "eol oiF BIAA, N1EH BFAA, A
Ao thar RHAAA, 0] B BHAAH 2y A hy 2Ll o
A8 BRALe AHA U ARZA FAAY & AThe

Sise 23z FRARS FEFoAM Arle FoldF BHAY Fo
A B Ae] g S ge "Wod oiE 2344, ahie] CEORREY 3
=3 go geld mE BRAAN Jgn 2uAszRE 2 53 2L A
ol h BEAM Soz MY=HF & Utk

2 ul&(Robinson) S& AAE 9P FEE TR ATAA AA7oRAHE
JolH 9ge NAee 2PN BAA A9, FulEAls} BAY FaF I E
ABEE 57 285 Fojasel gebs Aolge v

TN gaTus AsTole A9 AXY A¥e A=yt Rod FFAY
AZ So] et BHAMo] wg wolr TelF@dare] FujoArdel Fex=st
AR o FujaRe JgPo] 7HF Ak

16) Robert J. Thomas, "Bases of Power in Organizational Buying Decision", Industnal
Marketing Management 13, 1984, pp.209-217.
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W, Fojg AEo] Bgsn mrlole 8% dee ARRGFY AAHEH
3 Fawr EolAEd ole AE Aol W BHALL F2NY F s
HE 7leASo] A e A A/E e A9 710l 3EE AYS
o8 4 glol Aslor 8 AXl e A4 T & Ak

Qutd oz AdA FHASS ZAWA FulERd HF AYel EAY 2
o BYxSo| BAY Wt 4RYuGHe] U dFse o] Bl

Zs
e AL FA 4 AHdolh.

5 o
o} 3}
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3 OER OBEY EXRS R Bl

B 18 BN BN EXRS] LR

1. 9 717 B4} 4854

oz 7171 AL MAHSE 2-5%] ARAME FASE QoH, AAANZ
PE oy AR Bade ARE T8 B o 1997 71FE oF 240 €S 7R
g 2AE3 glon, n|Fo] A 43%, B} Fol 77 14%, 24% 7|8 19%
2 FAHY AH

gh2o] o7 717 AAL MAAZS 2% otFE w- PG v AR
Hj= GNP thy] 13%o] 23la Y w3, §=F 6%utd sEx Ut 1¥
g ghe] o8 717 AAL gaAAMY 53 HAMNAE FFos AR gl
ybok, 34 sdzre]l AA WASTE 42.1% AHT 2.19%2 F7H8HA T

ol9} TL WAFe Z7lE RAIAMY B35S Fubsfol e Aotk YEAAE
o] §2e og77|e 488 NG oBAMe #FFL =Y 4= 7|7
=3 Ay oste] AG P g n=dd wgets &7V F87F FIL
ASE FaAF

g 7171 ZAAolzte B4 Fo sl tiREEe I7hAM FATATE A
o] 9ot Mg ZHord w, A=l Fouwut ol sejFa A FAll At
Qe garyl ok 28 A oMy olzt mle] FAFe EI ALt
W= o] Yasith oA B o S 3o A 8 ¢ vy FATL,
ANETAZ] ZA4L 2L v FAFL 2gdn A&EHoZ Frhsa e A
Axe] & 228 U & Pg ol olg} o] A+ R vl HA
27t 2ABTHE AL 8 717 Aglol AR EAY WA AP 2MY A
d FEsTL B 4 g 1 7Y Adg fsMe 2 BAV 7R Als
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g 7171 Ade FUFLd Ay AT FANA Ao A B opyT,
Ao BE ZrtolM FYFA} gitke ez B o £F AF UdeE L€
ARHQ F2E AT Uoh 2n FFe AL vaH FAY I

231 X, 2P7EE AAAclZe HAM Fd DRIPZHAFAA S8 7
7} Ado]l HY rlenEaigiolehe HolA 3o AATE IESS B2
& Zetde e AR ¥ e -

a8y obF g2l oy sy 4ge HFAY Je #FA X
& 4 dom, <H 3-1>oM 90 dl Fue] o8 7] FWALY FES ERT
Hacdes

<E- 3-1> Agﬂ-'} il,:%a :-l::?:] %7}-

(&9 %)
gy —Z27rE P AZ 7S 227} SR
1996 5.8 15 6.4 |
1997 13.8 16.2 -5
|
1998 21 12.6 -4.2
|
1999 68 15.8 36.8

A8 VLY ETIHHFTZEZY, KMIC, 2000

FolA HEo] 19989 IMFAZsld 82 A3 AL A7 UMy e
&Moo g ol2olA Qo] ¢ et g2 Al A%s wA stmck ALt

_20_



Adolgte EAL wgstn Qe Aotk F, Aol T & We & A
. 283 Utk §H ol e = 948 7|7} A3
o] BlZ7lo] YA Yoz HAH 54 AR Fu Ave AYS 2 I
ol A AFEARC YL A 10843 g5 7|7 A BAFE] A 20%
g 7183 HIZole v|Fge AAA FEHeZ $HAE FEH W AN
go] AgTERE B9 MdFze B FAHEE 7HAR dne HAA de
o8 7] 4] AN Fxe o7 7]7] P HAMsAAE AR M
3 B 4 A Aotk agdxm Fo FAMA 8717 fdFe] ARHITLE F
A3t QS froletd 1 Ajle Aol gEo AdFxe nxs}e} ofF e T
2o A&FA AAGZ 7|4 7tedE WX Ate & T 2A 52
slof & WaAol AL Rolth =3 A& 7] 4ol F& AH WAL =AM
H5ARE AR doe = @A ngsjior & ol

3. 8 Al Haa

grete] AAoA ol due AP A&H o LAHE}I|E ZHIIE AH
o}, Ay FAAGol A, A =W (Feed Back)B o g IO
A3 o] 7oA o, HFaJe dHe] A&std & dew, 1 BA A ASH
oz WMAY 7tsAE A Bk @ AAY ASHHA AL £F HUPRATE =
2 Ale] wrAe el Ao wAn g 2 AR AALAL 7Hs= HiFo
A 7hsde] A,

Adle] Y 714 Hote B Rokol o2 FHUIEAIHE Fsi= FAl
altt. Az 717 7A7Ie 2 ARAYZIEY AFYeE VAT HFEEREYS
(Mechatronics:MT) 7]&-<& oln] &2{A Atdoltt. og 7|71 44 HA Fd71=
23714e 870 $4 o8 77 Ad3 B3 2 WAL e] T
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debd AY 71ae aste o8 717) Age wAel FAHA ENE nA e
Jste AL olyA }e Rolth

4. F2Me] HAS MY £

el Al BgkRol S8 7171 Al 54 F e OEZF 2PN AAS
gt Wrlge] o] REd 2ARoz AdsedE od §

Zgated el F27199 Fode o o &0l @ F AN ol RS O A
A7l 820l EAF F, dEFALAZTANY SAd Fristd os 7|7 B
AW o] g} AF FHFVIZ B WEA, 719 FAg A AAA
grIdEtE F47140] 2o ¢ AFHoz AT + s AHS AR 2
tt. a2glx g7 7|17] Al Fxdo] & MRI, CT & 117ke] A& 7|7 &
g A7 EollMe ti7IFRT F4& VYol 23 TIdezMe 9¥s ¢
% 5 Aok WY FEF F22o|u AN dAEAMY gL s B F
2o FA7HASE 28 98 7)7] e FaAAe 4T 7197 A= Th
A AFAY FAH HEZE FAVIHJoEAN AFE o U

B2 8 B RS EXRS Bk

g87]7) Bl 5L I Zo] 8a9%3std £ 5 AH-

AR, 48 717] gL AR Fdrieddes EREHAL A 2 ol 7
E AZAZANE gR771716 olHEAY I3t E&ste GAE HoMAM HA 4R
717 ez BY Axz dAFYY] dEolt. xr|dAAME IR/ Ve A
Aol ojofRofel EQIHE WA YA FRAL, HA FEAFIL olF A
2 FHAG 717 AR Ve ded wet A, 717 T8, Adet 52
Nz3ste] otz FIEA HAG oA Ay V717t AdAE WEeE Y
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2o 717] AA7} BRFAMNE AUALE 8759, FAA PSS 7HACE F
7] WRojt). 1 < T8 ogto] FHP P ¥ty AEL R 7|7] U
o] 7% AL stAKE, H2d VR S 3] W,

olg 7|7 Ade 71 AU FARor} Ao, APYEFE FHE M
Aol &£33n oy, 2 71€d AP E S50l 87 B2 extt dAS
gAQolgtn 2a7lE odh «4E W, AFEE S8} Aol s=A
B QAldl g ARAEE AYstn EA}E nxe LZEHC] VlEge 2
a2 33, 718 2Lt HAMALS S8 E Afodx I e BAET
g7 7}A) AFzPe] Hmzr] Wi 71719 ERAH FIdgol RLR ok &
t}.

og 7l7] Atdel EA F sdEAM :vt AX7F Boldge Ae = 7 A
)AL ©& 777 A A2"sPo2ZA 7)) 7hFol Fobal BE UARE &
rHogE 1x8 7|&o] AHEH7| gRoltt. A€ S°f, AIHTT
M| 28 EEY 7717t FAT WA £ gEd o223 gt JBEE 2R
7171 Arde g8l o, Agte AAE T ARaP E AMNEE FAAMT
A" 5 Ae BRFHY Fdrleddd Aold.

S5, o8 7|7l BZol A 717] 7HANA AA e HF L FdAHOE Wot
A e AAANE Bag A ¥e AY YA Aelv, 159 Jles L2
ste T3 FekA Adol7] W] IR & ATl shelt

27 871718 LS YEME g d7APe] FlHT Utk 1983 7
o] A% F ZEAFAA AR Yard 222 HiFo] At o8 7V T
kol e 1 mlFo] 50% HT2A vl vt oz we nFEAFH| 7|71 4
A dagl 5 xRk FAbsta 7| "WEolt

ojs} gol mFAY AT 1AL AF AN L WHANE RE E s
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o] o] EZE AWr|E Aol gutFH o g zte 7|EH X35 S3HHo| WA
o] Q7] W&ol g7 717 FAMNE B 7HA F& 7I7IG FFY A2 v,
QJE, £0 o XMAZ FAHO Qled, oA o5 7|77t FH JE, 7
=209 & S ARAY L AFENVFE 713 71712 A 2HE HUAM
1A 9498 e Z3ste L 2UEH7 gtk ojF °oFE HI
o 2o E 88 7]7] Aol BE A FAAM JHF FUHAIZE 22 AAHEH
sz Zbgdn o

AR, o2 717] Agde] ABGEFY 4FL 7] W AF AAAAE ¥}
A AE AYY 5 e GEF A vl ddH F2U1He BT
71 e 3~10a7) olde] BAETEL HFsn Yed 53 7179 ZdwA
o] Wapa AES o] T AtojZo] &7 WEel ol 1P} Tt AIHFY
A4S oA s 8o H1 Uk

dix, o7 7l71E A9 AWS Ay Ad3ln Aadte FR|o|7] Wil 717
b A QtAA T o] B3| ZARHe Hololth dwtH oz 9§ 7|7|E A%
g w ;o & 842 1 )71719 71X, EFH, HAdFEA wE 4 HEF
o] AAA, 2) 7171 A& B9 A, nFA AFHT A TAA, 3)
717191 AAA, LapE e W& AHA Fo] AF¥ET. ¥ 717] 7HA I A
He Nz AutEe Aegx oF 71718 AAE W AU o Zo] FR/AHL
o, 7171¢] A Aol eatdol vls) 53] FRAIEHE 240|T

olg )7l wtig AL 7719 AR, FA L AAA M ZHEHR. o
g 717 AFRAl A7), &3, 4, W, HARA, A7F 59 A7 RS ol
3 U= QA A3 7HNE 9FL v|AA Hed, o|E2%H UdAHE RE
Ste AL AVd i AL AHHoZ AAFd}e 247 o 77|
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A4 2 Ase A ¢ 38A A LA s BEHD 1Y WUEE
Nsste 942N AT FA 71719 AAPE AT 7171 YA 7]7) 4
WA £ 284 e, A29stE FX9 F¢ BE I 90 5-10d B
24 Aozt 27kl A AGFodE, Aol 433l FaAdd 877 3
oJM 7ZzHE EAF QoL FArsiel BAstH ddd T TAClG Hyst
o, ZTAG AsoA 92ART HUoAGH AFse Fade] YANEYNE
M AE £ 91, HER BREFAY APz I V7] #8FES iKY 7
3171 ®Zoltt.

OAR, o2 7171e 202 SAY 714FRe oen o] VA @
AslE Bopolmz R FrhlM £UYFA 2 FABA Ad Qe AAol
O "G 9r 77 Age TANGY EAE 23 o} FA APl Ax 4
2o AZAFAMNE APl AP & ol gich WA o8 717 BPe E
£ Bololq ZAHE o|2a AZARNN FUNAE FHE s AL 4T
7] olele Ado|th. aucE SRRl AZFde FA AWYL FuA A
ANGNA 9HNE B3 & F o} 2o FUAA Urte ol B ulgA
g3 £ 4 Utk

AMA, o7 7171 UAE gdEde EA Yo 714 d gH/ES FTT
don ZTA tF PAALY BFEol Fasdlth 98 77l AE JVEG & ©
A Qe ¢rAA #BEst 27w ZtEulth FDA, VDA §9 ¢A7AE T3 °
g FAGn Aot 53 ANFE 71718 A JleFdoz A7Ede] € ARAA
AAAY L AX AFAe =2a7IARNE 1AM 59 Atejo] & 7|7ke] 2
Adct. ol wet X8 7]7) Boke AFAAY Eo] vh¢ ojHE Ho] ARk
Ego|t}y. watA $8 U2t o8 717 AP AR Z7IRge A 7|7 Fo=




By 2@als o] Hok EEHY Ao WokrI Utk

AxA, AEL e BAH &4 gid o HAL FEAR AN
3 242 AU Jeos AFgAe AE7L vf$ oz W, 4T HEI
ANAL oA Aol =}k §H EA WE tAZF AF 7HHEG FRIIES ¥ o]

B 3 80 RS Bilaw

1. %3 vt 4 2w 717 A2 ER

AZEE At zHE AWML B Asld BE xS stAUT. 1847
NGYY ol Z AdRopdl N mME ARI} o]FolH oy o8 77| AU
a2 Ao EFAog Qs thE A oo niste HlwF EAde] FoAH

a8 19508 EMXAE Y wd olojd AL wE £x2 Tjgdiel <
Auz e AR Yol 4F AxIIES ol & o5 7V WE S5E=
Aasle] BaEsEy dx oldd wa FYE Fa&E FF3L AT dE87IVIE
ol7te] AWy A Aol He IEI7IA Ao zH nx FEEHR
AL QFskm don ®3 ol ARe fiMe wd JAEoRIM =2 ©
523 ol BAHE Y REAYPY wHo] YFHolER o] AHyo| H]
oA & ol MABAN FZ wgo] Hol glon $2 Ygtc oA 2RA
dAd HEY e FFA EFH}IH-

oa] vae] dAdME 22 7lesdAe]l dojun e AANHC AU
E AA7)EL o]4F o8 7|77 ME £x2 Adse] BREgH Ax ol
deg n3Foa $£8% FZda Ak dgrizie Azt 4B} HAH #Ho| I
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E DRk HENgo A nxe YN APHL a7Em Yon w,
ole] L YA A BN EL ABFFEF old] BFAFE FY R
L9 wHol WHHoRE oldP o] mmH 2 HFojR AN F
2 wgo] 5o} glon] $2 vate ol xrA gAd pEd e FFA T2
AsZe] o8 =FFAA Agjo] AAYL Yolztm Un 71¢ JFAA Fe
Aedel] RolH AAF) AFe A FHn glo] 4FE oA S AL =D
o)2ol Aol sEg olg@ o8 7171 Agel A&sE Aol Wusl v

z7t2 A% AY Pl utet mrk wFule £

ofubn oM 2F FWPAAM o e Weel W4 I3

o] £33 e AAe|th

FZLGY 3o F£AFA N d2d F]loMe A 7I7id A” 717 B o
28 71717} & Z7HHE Jebdon, 1990d ) 2Rz A R stejete AlY =
o AZAE YEIRAH F5EE B, AZ 7717 A B 71719 60%E At
Asted b & wEE JeEld F5E2 EY, O gedds 38 7)77E 79 8
A 3w g, 988 7|717F 39 63 39wk &, AAIFIE 29 43 49T I
59 TOoE YERTH<E 3-2>).

lo

17) v A AA| A F, 1991. 7. 10.
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<E 32> E2Y £330l

(ARt e, %)

== 1995 1996 1997 |
A A F 257(0) | 257(0.1) 244(-5.1)

53-8} 7] 7] 1,258(51) 599(-52.4) 783(30.8) )
Al & 7] 7] 2,426(26) 2.338(-3.6) 2,093(-10.5)
olg £&7]7) 308(8) 345(12) 363(5.3)
Al 4,248(29) [ 3.539(-16.7) 3,483(-1.6)

A8 $AFAYHY, TR, 4 9%
F () Addivl FUs

2. $-8 Je 9m 7|7 ¥R R s

28 vghe A 803 Zo) o8 717 Ade] eFsty] Aoy =
A Aol adtn FE, WHAYY vnlz Aste I FA AR Flvt HAL
gt B4ES FE st 2 ANYE FF3 Sk lom 0l TR
2HE 9% 71N Faadu g Adste] AUFEsn glov PviRl 5
Zojon £, FAFEE FF Ao AFHJD 22 90d FRE olF 1§
Y reyos B2 FF A obg 1999x JRET F AT HH
2 69 soorg ol ol2A HYow 53 ity ATV AAEHE =
252 ARSI YSS ¢ F Atk A2 449709 Az F AN dHE deH
Z2tH<E 3-3>).




<§ 3-3> £ Yg 29 o7 7|7 AAAA
'%:’r‘w’%: ot o

| rw 1996 | 1997 1998 1999
- — 1 {
X-Ray ¥ GAAG7| 67 | 91 70 194
2 7] A R}7)7) 24 33 33 39
Ayl 2] § 7]7] 46 43 29 45
3 2] A v 8 10 6 3
ZA17] Q@ SANE 76 76 66 77
olgf NEAE 27 27 24 24
x|} 7\ A} A 44 48 38 59
AP} A= 58 60 50 70
2= 13 14 9 19
£ A&7V 5 6 7 9
2} 7] 2] 8. 7] h 10 26 16 42
7R e85 7]7) 18 17 12 22
Z7 396 451 360 605

A8 FZA L7 ITHH T, KMIC, 2000, p.28.

olsh ol 8 uet B 7] ANFe Fbe slEe) A PA A&H
oz mojton olgl, 9 S8 717] AT APsel Ful A7 @7
of 9 wlololEel F& W A 4T A AAE o|FA AUk

<E 3-4>olM mE uig 2ol £ uUeel 9 7l £EL FEI AP
o olfg o 717 AR AFe T, NS Hedn A48 Aot

get olde A 8 Fuel 71ed AR AR Yoot oy ols 7
sate] ALgate FulAksh A8 Needs7 1914 d7ste A% e F23
Y Aot}



<E 3-4> 3 Jg o8 717 Fed%
o9 Wyl g
I = 1996 | 1997 1998 | 1999
z L3 =7 50 75 102 110
X-Ray #}H] 4 8 6 3
8 F=7| 6 8 4
13] 8 FA}7) 27 32 35 | 36
2 R 6 6 9
=8 A 2 1 1 1
B 3HA} 16 16 3 5
7| e} 87 90 116 119
L
ZF A 197 234 277 287

28 25 87T ZFF, KMIC, 2000, p.28.

3. $2] Uet 44 Adr)7)e] 8%

G4 Ae7I71 Fe WY PAMFIA Batel B we AR P E jote
ol gatal BAe AMY BRE G

o2 5 Huy JHS FUsA Addte Aoz AFH SSHY7IC), A7
T FYZXMRI), 257 AG7|(US) §2 dZEcH
ol F4 vVl A WHe Y3t Y5} T AR WY 2

BE5HA 0 gebx 433 nrige S48 23 o

g o gEole griZle I AAT AEE FHor 3= WAHIHS
oAz 7171 LY F4AH Q8H FA FAAHNAM A5l Byt vadH H
A L WE HYY AP Jidxrt Eu A 53 259 77 2 ¥
o) A3} Abg ol iz FA G 717] A RM PR =& AR HRES A
A8k U
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A AG7]719 AlAL AA 87719 45%E AR AAAFE HEE
oF 1179 g8 fFRoltt. 94 77 AR FEFE AR 4R E 359 2

7€} Z7+e X-RayQ] Hl-go] ¥& Aoz yYeyn U, 53 23] F5 A
A2 e & g4 Jd77]d vl FoHoeg 7130 A HsAAE, X-Ray
o} o] WEL £33 AA o W FAAdo] flenz Bgo| i UG ol et
e AAe$a] Yz npasteln I8 r]7]e] By U2 AR w7
Aol Hile g weld Aeg dido] .

r£3l PETI®), SPECTIO: ¢d=x3loln T9 HA{S AP AT & Ut=e ©
oz AR 327 93 Aoz dAHgdoy 90dd X vlxe gREHUNH
Hjog A :7t FulFu) 713 L Functional MRIS] tF2 AFo] 553 W
45t ol d AR BEL B W B2 487 FUsta e 9DV
of thig Bt AZZQ viAE Hefo] BT AFol} AT

<® 3-5> M|A F2717]1 AZTE

ATt R (1997) NAFE 20100 | %% ABE (%)

T T A A Fie A7) g _
| @y | @ | @ | @ | M| ¥
zemrds | 282 | 450 55 900 | 60 6.0
X-Ray 312 | 500 55 k 800 5.0 4.0
CT 20.1 430 25 600 2.3 3.0
MRI 162 | 150 40 240 | 80 5.0
WAazE | 120 350 20 560 | 4.0 4.0
7l & 9.3 20 15 25 4.0 2.0
¢ A | 110 1,900 210 | 3,125 ‘ 5.5 4.2

. 718} : PET, SPECT T ¥ 9j&} g4}7]7]

« BF% AMAEL 1998~2010 A7 A AFE(ND)

18) A2 @5 #Y7)
19) ¢d Fa G5 #Y7I
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% 4 7 AR RE R Db

A&g upel Zol 987 AF ANFLS FoA FAA AFA £33 ol v
BARe Fujdell o FALEC] Az JTE FYstd FujejA AAo] W
Aty & 5 AU

aelr o2y Fol A FALY BFH A4E HEAE FIA 7ol 2
Aol G A 84t FAJAA Yot 3 o] & BE BAE ABTAE ©
Mato] g3 o w77 viARY HIFS AN Hix o

R

B 18 AR Hi

1. 2AE T

B dpdMe gz7]17] Fuo] Aol FuldE FALES qE¢H FojALEE
o vl 8AE AFHE A A

o)|2 93ty AFEFTE P L(1991), £F0}1993)] HAEFFEH U L(1988),
Webster Fredrick E., & Yoram Wind(1977), Kotler, Philip & Gary Armstrong(1990)%
o] MPAFE Edjz B Ao WA AFA7F AEAE Ao AR

B Ao Al AEAE 97 #Zo] A

HExe Y& HAfA 2@ QFAE 5E, 877 FulA] LAY 25 &
8, ol A ol 84 9FE, FIFASH 84 9, ASEFE 84 T
5lo 2 MEssgen, dutAHd A 67 oE FAAHNT.

NER g oA Z AEL 2AE(Liker)d] 53 HEZE o vFa 5H,
Z93 473, BE 33, 2834 ¥ 2, vl§ FaIA FF 1HE AFS 3
At
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2. E4yhy

A8 717HE 20003 109 269%E 1€ 27 7HA] 0% Hi¥3tH 5055
34sgon o]F A MEoZ HAY 4 v 45EE Arm FA o]&3UH-

B AFE AR SHE ALY A48 9 JAAFAY Ao|7t oAl E
A3 o3 A @A Fo UEAS Lolry] A £EE HAS FIH £
A8

B2 8 WEoH

1 240 4Re) A 54

(1) ZAMRGALS] YubE £
ZALAA AL S] vty EAAS ABEYE g3 2t
ZAFAAALY] @A) A% BEAME ABRYU FulR A7 24.4%, AREFA T} 42.2%,
71EB A7t 344%2 JERY A8RAM7L 73 gston, e AT 95.5%E O
BHoQoy, e 4.5%0 AUz fsten, AFEE = 354 mIrte] 31.1%, 35
A o]Ato] 68.9%= EFGTH<E 4-1>).

<H 4-1> ZARAAY D B4

3 = il N(%)
SLgf B 11(24.4)
] E XX | 2] g B A3 19(42.2)
714 A 4 15(33.4)
1

N ‘g A 43(95.5)
Rk | 2(4.5)
o 354 v gt 14(31.1)
t 354 u]gl | 31(68.9)
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2) By &3 54
ZANAAAZE A48t e HEe §A0 didte dolkd ted 24
Hel Hee tishidoe] 71.1%2 73 Bz, dizhEd ol9)e FHH U
22.2%. A, S YH o] 44%, 7|E}7} 23% £ 8 JEITE E£3F ZAMYAAATE &
g Wdo] WASE 50084 v|gho] 22%, 500074 o]/ 1000187 v¢o] 53%,
10002 AF o] A} 150084 bj¥he 22%, 150084 o] 0.02%= 5007 ©]/ol
th H- o] AUTH<E 4-2>).
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ABSTRACT

An Exploratory Study on the Factors Influencing Medical Instrument

Buying Decisions

Lee, Ahn-Bae

Major in International Trade and Commerce
Dept. of International Trade and Commerce
Graduate School of International Studies

Hansung University

Owing to the development of advanced science & electronic technology, medical
instrument has developed day by day. Regarding the purchase of the medical
instrument of hospitals, this research will review about what is the factor affecting to
the part of Buying Center and decision-making of members, and about what is the
mutual part role of them. On the basis of it, this research is going to establish new
marketing tactics for medical instrument sales.

Medical instrument could be regarded as industrial products as this creates new
service & profit by using it. The research will summary the result by analyzing
through question sheets about how members’ decisions are made in Buying Center

when they purchase this industrial products as below.

First, In the side of consumer, there was no difference among influencing factor
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for individual decision-making of the members of each purchasing department, using
department, and technical department. [ suppose the reason is that the relationship
between the members in Buying Center is not by checking each other, but
cooperating, is not by personality, but regularity. But as many as 90% of members In
technical department responded that the profitability is the most important than user's
convenience or A/S factor as Buying decision-making and it also supposed that
they're keeping the entire profit in mind than department profit.

Most of members think that service, product price and profitability of product
are important factors and we could see changes as they regard more important the
evaluation for product itself than human relations which has maintained conventionally

or department position.

Second, In the side of supplier, I find that the supplies effect has less
importance than customer effects generally. Also, the familiarity level between sales
staff and customers and the numbers of visit times has no much affect on to the
Buying decisions-making. Therefore, we could know that you should compete with
the quality and price of product not sales way which depends only on human
relations. But the importance degree of sales staff's providing full information about
medical equipment, knowledge for product and eftective communication ability has
much proportion to decision-making. Therefore, sales staff will have to deal with
customers with perfect knowledge of their company's product. This is basic factor and

also which you can neglect.

Third, in the side of A/S, this factor is more important than other factors.

It is judged that the Buying Center is the group that create service through
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medical instrument which deal with one's life and it seems to be applied to them as
reality of the trouble of equipment is connected with lite directly. This viewpoint will
be applied to all members as same understanding in Buying Center.

Of the items regarding A/S, it came to that the most important items Is that
engineer's repair on time, prompt action for problem, simple and convenient support

request and with this, it is necessary that supplier company should prepare and build

technical system about A/S.

Fourth, the analysis results about the decision-making process when they
purchase is divided two cases- one is that they decide after due consultation with
using department, and the other is that using department select equipment model and
request purchase to purchasing department. Therefore, it will be advisable that you
should more strengthen sales to using department than purchasing department or

technical department.

Fifth, their forecasting purchase way of when the e-business activated In future,
most of members revealed there intention to purchase through e-business and we can
expect that e-business age for medical instrument has come soon. Therefore, medical

instrument companies will have to prepare for e-business.

In conclusion, when they make decision to purchase medical equipment, there is
no special difference between members in purchasing department though the important
factor they think is quality & service for product, and this has priority to human

relations as the important factor conventionally.



Consequently, you should remember that the important buying factor of the
members in purchasing department is quality & service for product. With this, you

will have to build the system for improving product quality and providing prompt

service, also make strategy which keeping friendly relationship with customer.
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