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60,000,000,000 +
40,000,000,000 -
20,000,000,000 -
. 20104 10¢ 20104 1€ 20104 128 20114 18 I 20114 2& 20114 38
20104 102 20104 1€ 20104 122 20114 1€ 20114 28 20114 38

—a— N7 9,526,800,330 | 22,171,606.270 | 32,768,646,571 | 25,579,959,314 | 36.824,758,338 | 64,119,898,798

——J|E} A | 4,476,276,400 | 12,851,225,480 | 16,438,537.,461 | 10,992,227,734 | 19,952,588,163 | 37,313,072,758

—— BIG3 5,050,523,930 9,320,380,790 | 16,330,109,110 | 14,587,731,580 | 16,872,170,175 | 26,806,826,040
22 o)A A(2011) ©lolE AT
a8l 20109 5009 H¥e] wES V=3 ] AEAW A A G
2011 339 oA 5 o FR=Z 108 Aol Aol oo,
201230 = 77 o] QoA 87 Yo o]E AR FAHHETH(o] &,
2011:38-39).

[ 2-3] 9 248 AHE AR A%
20103 2011 2012 (FA)
A AT 50091 9 375,000 ¢ 778,000 ¢

Ag: AARAIE(2011. 2. 7)

A7 A2 A R og S Aol $AEAA 07
2 AR A 1ES tEetn Qa 28AHS A9 9A
FAA M&AZF 2438 5 HA Al U Aol xEaf|xa 3l

U AAAHZE 19GAQ] HAZAE = "= JAAC]E wlx 3}
Eyx 2 Fye] ~2EBRIA T wAHIIEAZEH 2010W8€ 339
9 9 2011 19 920 de] FAE fAUA Fu 287 vz
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27k 929 d
2EBA(F=)

QAfol & 1l

(2011. 1)
gkl F=9(2011.
SR g}o] 1kl 2
o] X g}o 37l i
] 1509 A(F4) ZglolHl
ES ez A4+

2h- A (2011. 4)
7+712(2011. 4)

TEEEEE!
_ 174 709] 9l
(%)
3 22k 2004 -
S E 2l X 2 (7]
«(2011. 3)
=)

AR oA (2011), AEANAL ATFA

- 16 -



-

1

R2h

o
il

9 FE

=

=
=

stal Aok SKT+ ‘%

Jo kol 2l 22, th

I

- ¢
1

|, AA

AW AR 2B A2}

o T M) n T ,
RO RTTEZ=N 2T ERART
TR oA O =~ oy o do T RO o
L TR aw S g o O
o) & o9 =~ B < o o " ™ H 2 T &
il < i | N AN = X
X ~ —_— ,.: T — iy of ™ o _.ﬁ QL
ofo W_ M [=! o wlu_ - = 0 N m Ao T 3
™ . s
S Bl o w_m S i Ho T T T ™ T DN
4Dy oM e B T B g
0 m_u g o oo K - W T do B = 7
oy el = — —~ ™ oF m o2 o
o = - 8w & %i G
R D oo N e
B - M m < <
T 2 Mo B B T o oh oy
S Hﬁﬁmmﬂmﬂw s R R
oo - E & oy B g
= ap o @rﬁwﬁz 5 AT W o m_xﬂzmau
oA N s o] o = o W 4 T
SEL TLrRTREI TR ool l
moqy o @_dw%iw %ﬁowﬁ%ab_ﬁﬁ
—_, L
Bom W R N oo w2 ¥
— T — s ™ T m B ~ Al A M
W E o o T m _ % R’
PR gy BR XM g g T
3 A - s o %o o ™ A ~ o] ! ~ ,DF
TEDT KRBT w8 Hﬁuoﬂ%}%%
- X B R T W mo ™ o oy . - B o o
i i oo R H| ) T 3 Ne
Ao oy HOomR o o P Blogm o, ®K W T SR
o= ® o A 0 K B o W o =
e, "o I o S - S
- o T . 0
- N EE S ° E]e O_E ﬂ ™ . o_e =1 ﬁo o i
oC 3 e ®R W P F B F B AT WP K

- 17 -

2011:41-63).



Syzygy Group®]

2AAH2 ALHE
Oxg wAY 7199
Syzygy Group(2011)°] u}

A 34

o
I

—_
fite)

i

mj

i

5

T
a

] ol A 2]

i

o] ~A7H

sme AgA

o

S} a1z}

o

of At} o7l A AFgAE AR Rl
Ng, &g, A, 7

[e)

ABAYZE AT

=74 (2011)
1, &8, A7, 7F

A ol A

@ 4

o,

!

~

__.AL

N
N

w

—_

<

or

p—

3 el

]

13 BA

T
=

A}719]

g

=

—

‘2] 2}

-

1

2 =]

[e)

Fiet.

[}
AU ol Fujelime] 24

2 =]

-

1

A1 8 (Trust)

Blau(1964)
Jones and Leonard(2008)

1.

Soly] WEel £@eloz At ol FolH = A

7

)

ol dofA AF

El
™

fite)
B
el

= ol7F Aol

—
fite)

W

<

)
ie)

<

"
e
ot

i

O

fite)

Nfo

E

=7} vpA" wA1A

|

Jetsto =M 1 Aol

W, AAGAY AolEE &
O

=

= =

=

B g o
g U B RE SEEE AL

o

8|

S
=

2

i

o]

=

—

3} ApgARe] Fofol

AAEA N hofA A== ddd AolEo] of

7} =A veEbd i (Moorman, Deshpande, and Zaltman 1993:81-101).

H] 2}

o
HH

el
i
~X

Mo

o)

) _.AL
o

vzl

o

- 18 -

AA WHE7] wEolth (A=A, 2011, A QlE).



a X
[ARY -
TE} ol E%O]E]—

3|
~

iﬂ%g o]

A, iy el

3]

A

vl 274 of] A
T4 H e
£l T} (Balasubr
amani
nian, Raghunathan, and M
, ahajan, 20
, 2005:12-30)

N

2. &-&(Utility)

% PoE XD
o] uilmﬂ o W
- ooq_mjﬂ_.m] m Y o
R = % g, T A
M T e T = W oo i X W ®
- Wog O T ﬂﬁdmﬂuﬂ & o B
JI# o —~ Gl . N
EO :A.,..E‘mﬂo Vuf JIJI‘UF‘_rlo.ﬁiﬁ HLLI,AL
T T s o MR Moo = D o=
o Vx%z i S W 5% R
s TR - sl o T 4 5 gow
g Pom = ST = ) TN G+ o e
) o B g4 o o = UGN o/ : v ™
Lo ivootj;ié 5 %0
R Aoiﬁ%%ﬂﬂ%ov%g @ R
N Jl . ) aﬂ,UlH % ‘.:L_/
s _ o ij To! J)) ol = e = o Mo ©° o =
Eonﬂ ﬂﬂuﬁ]ﬂan o_azl]]AT m__u___ouu
o S ?J_Aum; T = o 2 o
W oE?% = O_EAT%TMUW%W,E%% Wgodﬁ
e mr_ oW o ey 1_04 a oy Moy T Mo AV W W ol = o A
’ Hfi?j& 25 E
x o mﬂﬁvﬂ_gﬂzmﬂuﬁv@ﬂo E_s@ﬁ Mmmﬂ
T %Ei@wxﬂaﬁ.%ﬁ%%ﬂﬁ%ﬂﬂ = 7 o
R QOtLEa,i 4_%ﬁfq.u_4‘nkﬁgLa pE X
o quﬂ _,mﬁy]ﬂﬂ EV}E ) B o= T
xﬁobxaﬁ%imrwﬂgldo R B o= A
p Eoﬂ_mriar_ﬂv ﬂuﬂ@%%MM% = < =
: @%¢a$wﬁgauwaﬂAa?a © 2 E
o ﬂl‘ﬁllq‘myl&_l ﬂo—HXOU‘mﬂmﬂﬂl_ﬂeEﬂuH ‘Mo,;bﬁa
ATWM%ﬁ%fr%%%riwzlmﬁﬁmﬁﬂiio %Wé
%@oﬂwm_f%g,m7z?%$ R -
ﬂ;._ﬂ@r@rﬂoﬂ o © ,oMmE%o_Emaﬂ% 1T
pRE PR X 4= 27 o & E oy T
R T R e m® 4 4F F o5 )
nﬁﬁﬂ,m%% Eow o w
72Tlo ,A,.#\.Z_.ﬁvjﬂl
o —
_§‘OI

- 19 -



A

5 4

o A} 3]

o

1l

7}

[e]

1)

i

’

al

= l
=) O_E N Ty =
S mo Jl w W H Mﬂ 5 M s H_/l X X RN oo W o -
9 oy sw N T i LR AE )
g — o_ﬁ wm N T % oy it 4 M \ - = ™ M R N
- O © - ~ —
S5 = xE® Lo Gasel Togn Rl
s vl = EGEE TN A4X 5 TRT = .
R B - T 2 oo - S Y.
ek O S SN O o 5 o i T B
o " 8o - —~ ~ iy o YEII 3 o
TemT I H7 g R SR TR -
I S S =R A O T N
™ W N < 2 < Yo = = T i ) o o W - Y = m
T M E S e 2o &R o Bpgw g L ww EX
BT o o e O g9 M & A = 7 I S T o U X
—_— L n T N =— & A o o 5% Lf k) ~ = = i =] —_
2T g Ee g = ARSI I
—_ = - o n ) ) i
oy < B £ T mmﬂwwﬂm@, wﬁfﬁﬁﬂmwﬂﬁméﬂo_g
o= T T TR S 5 8 £ W oo N Mo T P gy KT T
T M S 0 =Y NE - 5 g = T gy W I _1_% = Toar
E d j— N— ) 7
Z_%@ﬂwrmq‘moﬂ%,ﬂr ﬁro_e%ﬂﬂmimﬂﬁm@zwﬂ_oﬂ
T W o N B OB o B C- U = K =
ne AT _ T = oy —~ ms e 50 Q == Lf O = 0 :i 0=
a o ¢ 2P K o o F T T o B —
TN oy D EXREE ST P E N e 0D
J W B EWs wmEE BN = T O_Emﬁvﬂ%_sw@o_a,w
o N T L T O OB e
AN e VI TN N oo R oo e N =
K % ‘ﬂl BT_ /o ‘HOI Eo m.f m = e \m = . - MMO — OC s W o Hlﬁ_m O_E OC EE i
%%é@ﬁ%%%ﬂﬁmamw wﬁﬂwogwa%moﬂ_/mﬁ%ﬂ%
Lo w a2 L BN L Eok o 2 o I
©E N T W z SN FE® 2 B E R DT o oo 0
ese} = @l w S ® Eo pmm — g ~ O_E INE o o o T OC o =B
S N R E 7 = elg W R ~ T b W T mw oy o F o A mﬁ ol
Q Bl o ! o N _ &
o m B oW S B oo R i . il I T S R
~ <t Gl N N R A s oor W = =

- 20 -



MAEe] B & 7hAe] AFEolk Mulze] TujE B 1Eo
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7VAS 7HA ¢ dis kAl B 7FX & (Value Shopping)ol gt A3l

ERA7MAS a1, S7hE= Fott

= AES 93t Arnold and Reynolds 2003:77-79). 7} 223 &
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I BN Qe AN EFAAFHAARZA AT EH4S FA5)
=)

I AREE FEATI7] SlE Al A AT A =

SRS A Ao FHE ST SUHE 95& EEA
%= At} (Babin, Darden, Griffin, 1994:644-656).
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Aol nAs dedel o vwig Ta% F=H AAES AT

AS &4 4 JtH(Kumar, Petersen, and Leone 2007:139-146).

6. $1 38 (Risk)

AztE 9182 AR Ao A FH-skaL B ALE 7HX

Zolt} Bauer(1960)= AH|AMY &S @zt @z
= ololH ol & AlEstaith

Azt 1@ digk Foig AFE2 9@l g AnRe] A 7)ol
a5 Hrie FujdEed HEEol d5S HoFEt(Dowling 1999
Dowling and Staelin 1994:119-134, Mitchell 1999:163-195). Azt¥ 9
< =S E A 2 A TheA)d A (EA TaAd)Es
Mol FALAE 7HA3 vk o2 FH O o] EAS=H olE
= AARA, AoA, A, =294, AgA, A A 913 5 oIt (Havlena
and DeSarbo 1990:927-939, Jacoby and Kaplan 1972:382-393). 7} ¢
Ao FoAE AF FHe ol wel ety B3 A74E AP &
ax

H met

el uhel g AFHeA e 2P AFAA £Fud
H ¥e 99EE /M Aol Asht SHow Fulsts e 2y

e
e

oA Frufjst= AR 9@ A oltt. Bobbitt¥} Dabholkar(2001)
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CAEAH aYPEEG § 48 75 E Aol At o
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ARA e BRAA AMEY 2SS 50 BA JHUS

FaAT ok AL 150 WAEE E8E FE ke Feled
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ozl 1 9t} Y= S (Howard & Sheth, 1969)2 24
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S AW A~ o] 8= 1857 = 339 A <) sh
TEERE (AnEE AMEAR A 1529 A4
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Al1A A5Y 7x2E4H

E Aol ¥ E EAS yorelry] ¢ Hl =4 (frequency analysis)
S Eoto] SEAte A, A", A4, &8 sl digk AFSAA 7

[ 4-1] AFTAA 54 ds 2] 54
54 T& H=(g) H] & (%) 3 H & (%)
2} 78 51.3 51.3
R o] 2} 74 4817 100.0
Total 152 100.0
20t ©] 3} 33 21.7 21.7
30tH 83 54.6 76.3
a3 40tH 28 184 94.7
50tH 8 5.3 100.0
Total 152 100.0
A 6 3.9 39
S| AR 125 82.2 86.2
el TH4 1 0.7 86.9
2 4 9 5.9 92.8
5 11 7.2 100.0
Total 152 100.0
aZE o} 5 3.3 3.3
ek A8t 16 105 138
s g &4 120 789 92.8
et E o)A 11 7.2 100.0
Total 152 100.0
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- 1-23] 64 42.1 48.0
3-53 21 13.8 61.8
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203] o] 4} 12 79 100.0
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Total 152 100.0
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2 o] % 32 21.1 100.0
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1A]ZE W Wt ol 33.6 33.6
1-2A13F vt 63 41.4 75.0
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AH Ul

HEAZE | 3441 Rk 1 2.6 93.4
AX 3k o] % 10 6.6 100.0
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Cronbach’s Alpha A& ©]&3 W43 (internalconsistency
method)o] @olo] &% 11 ¢l o™ Nunnally (1978)°] <]t (0.70]% 0]
HoAE Aol e Ao A Utk & dATdAE HALdAE S
dolr 7] 93 Nunnally(1978)7F @ i3gt Cronbach’s A5 ©]-83%
o REFo Fro] 0701 ¥ AFAS Yehdr] el 24

& gusdty & 4 A

[ 4-4] 2154 &4 23

T5 AEdE 4 Alpha %
N 3 0.798
a8 3 0.830
A w) 3 0.877
=u s
7+ A 3 0.900
FH 3 0.883
14 3 0.808
FTEHF =t 4 0.922
F) wx - ABATE 0015 F(FE)NA FoI T
F) k- RRATE 006FE(FENA Fol T

Y. 834 4
EFZA (validity) ol &k 74 A
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=
A ofel wdd Adeln), AR QA s Ade 4
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< R

EZE Aol AFEE SAETY NIEIAES Ayl flste] AR
of &S HUYd FolWA FEE HMFES 71 3 A2 F9 29l
o2 Foled HAo = —Zr*é—"'i——"i—@'(prlnapal component analysis)
S AN, adE o] As SHAH S FAG e W
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o Iyl 2ol PHExvE [E 4519 2o, & AT HHL V&
T3 AFolA 1 BEAgo] dFH AT ASAHE 21E5S o
&ot] AEAR L o] &R 119 JEgE I AAE Wel= Aol F3 o
22 31F(eigenvalue) 7] =0] ol AlSAEIE 67] AP Q908 F
Z3 2 slo] E<1A Q18X (confirmatory factor analysis)S 3+t

7y =A4g52 99l A A Ft(factorloading)©] 0.40 o]Aro 2 ZF Q1o
AA FRew, AFE (ko] FHaAZE thE B oF & Ayl
=XE2 gog 4 9dx KMO (Kaiser-Meyer-OlkinMeasure)#te] 0.9
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[ 4-5] &A4 a3 B4
qE
=
2911 29202 2913 |294 |2915 |296 8217
331 0.881
Fx | F22] 0.875
F31 | 0.739
7+A2 0.914
7t 7HAl 0.901
7+A3 0.823
A2 0.882
Aul AL 0.877
A m3 0.823
A3 0.845
A 212 0.773
A1 0.592
932 0.897
A% | 9193 0.802
Sk 0.787
agl 0.775
a8 | 583 0.724
282 0.612
= 0.924
R TFE2 0.900
TFE3 0.893
pl=Y 0.890
a3k 2.578 | 2555 | 2.451 | 2.304 | 2.201 | 2.174 | 3.256
#4209 16.817 | 12.142 | 11.897 | 11.389 | 11.064 | 10.085| 7.026
2% 16.817 | 28.959 | 40.856 | 52.246 | 63.310 | 73.394 | 80.420
KMO 0.826
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e - Eia EFHA N
Al E 2.79 0.70 152
ag 3.31 0.78 152
A ] 3.14 0.94 152
744 3.80 0.89 152
3 3.12 0.97 152
Sk 3.13 0.77 152
R 3.11 0.85 152
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2)ol A Fl 3

)l A ol e

- 43 -




HEAHF

A 24

bl ot

SPSS 13.0& AM&3

R Aol &

|

&7

’

il

v obel, o

)

ol
il
!
el

"0
=
oy
&
_ZTI

o
A
)
Adr

o
=y

el

AL
;OO

I

RS

287 ME AASAHEI 28N o] RIS

1.
(H1)

AAH 22 AAEAEH =7 A A o]

4

K

)

—_
fite)

X
il

NJo
el

il

el

q
N
J

A8

O

H1-2) 28AHA ALAHE F &

g (+)9]

K

—

.XE

el
;OO

jgase)

O

i

H1-3) 24772~ A& =

()9

K

—

.XE

el
;OO

jgase)

O

i

Hl-4) 2A2AHA AEAEHE = 7}

A(+)9)

K

—

.XE

el
;OO

jgase)

O

H1-5) AA7AM2 AgAHE 5

g(+)e]

K

—

.XE

el
;OO

jgase)

O

H1-6) 24872~ A8HE F 9

K

x

el
700

- 44 -



[E 4-8] 71 1 432 9% 8724

=) Durbin—-Watson
2= 5] . T 7o .
o gt R R2 | T%82ER2) 32065 =7 2
0.805 | 0.648 | 0.633 0.512 2.176
: 3 AR
T Ay & AT AEE Fzk SOl m -
317 | 69.862 6 11.644
A
e Zkx} | 37987 | 145 0.262
x 44.445 0.000 o
Total | 107.849 | 151
H| 53} A5
_ ¥3} A 77}
3 + B s 4 ol =
e |ETL e & | e y
T i]'
(Constant) | 0.320 | 0.329 0.973 0.332
N 0.204 | 0.084 | 0.170 2.431% 0.016 A
2g 0.470 | 0.080 | 0.436 5.91 1% 0.000 A
FORel 0.003 | 0.051 | 0.003 0.057 0.955 712}
7+ A 0.069 | 0.053 | 0.073 1.307 0.193 712}
FH 0.223 | 0.055 | 0.257 4,047 0.000 A
$9 -0.096 | 0.059 | -0.087 -1.628 0.106 712}
F) wx - AVAGFE 00157 (F2) A 523
F) % - ABAFE 0065 F ()] A o8
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Zo] ol7k 9l

ol zkel 7k 9l

& Aotk
9] 7HdE HT87l ANOVA 245 dAsksith. ANOVA 4 4
s o 2ok 4913 %)
[ 4-9] 7Hd 2 HSS 91F ANOVA &4
- AF | AT | AE 9]
e g | = |9z | F% | & |
s (SR 1508 2 7542
2 4=n) <
(g - FEH 92764 ] 149 | 0623 12,115 0.000 | A
5
Total [107.849| 151
=i Ae-7H 10784 | 2| 5392
= A2
AEADL g0 | N
oany| (A%13 2| 1Y U 97.064 | 149 | 0.651 | 8277 | 0.000 | A
5
= Total |107.849| 151
1) —
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o] g kel ApolE AT Aot
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H3-1) 2=vwtEZ ARE7]Zbel] whe} Ad7im 2 o] g rkso] Zpol7h Q&

Aol h.

>

?1e] 7HdE 3F38t7] ANOVA 245 2AsHsith. ANOVA 4 2
= v 2u(E 4-1115x).

[£ 4-11] 72 3 HAE< 13 ANOVA &4

_ | A= 2 © o
23 Aw 3 | AE pg | T A
SPFESARS -2 0 686 | 2 10.343
1% g /107,162 149 (0,719
(AE2-2,71 0.477/0.621 712}
SrlEE = Total |107.849| 151
E%]—)
AR e 1.633 | 2 |0.817
= ' '
il 4=
S ASARE g 106,215 149 0.713
(AE2-3, 1 1.146/0.321| 7]zt
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ABSTRACT

A Study on the Impact of User Attitude to Social
Commerce on the Using Satisfaction with Social
Commerce

-Focused on Smartphone Users-—

Jang, Won-Seok

Major in Technology Strategy
Dept. of Convergence Technology
Graduate School of Knowledge
Service Consulting

Hansung University

The social commerce market is recently emerging as a new
marketing channel and growing rapidly. This study attempted to
investigate the impact of user attitudeto social commerce on the
using satisfaction with social commerce and to determine the
difference in level of using satisfaction with social commerce
according to social commerce uses, smartphone uses, and
demographic attributes focusing on smartphone users.

In order to implement the empirical analysis, the researcher
derived six factors constructing user attitude to social commerce,

including ’credibility’, 'utility’, 'fun’, ’'price’, 'recommendation’, and
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'risk’. People who had used social commerce before were chosen as
a population and then samples were selected for regression analysis
to test hypotheses. Among those six factors, three factors were
found to positively and significantly contribute to the prediction of
the using satisfaction in the order of 'utility’, 'recommendation’, and
‘credibility’, while ‘fun’, ’price’, and 'risk’ were found not to be
statistically significant.

The results from the difference test showed that there were
statistically significant differences in all three attributes of social
commerce uses. 'frequency to access’, ’'connect time’, and
'purchasing frequency’ which had been selected in this study.
However, differences according to smartphone uses and demographic
attributes were not statistically significant. Based on the empirical
results of this study, some implication can be drawn. First, service
strategies and marketing strategies should be built considering user
attitudes such as ’credibility’, ’utility’, and 'recommendation’ which
influence the satisfaction that has been known to positively affect
customer retention. Second, because there are differences in
satisfaction with social commerce according to ’'frequency to access’,
‘connect time’, and 'purchasing frequency’, social commerce
businesses should develop marketing strategies considering those

attributes of social commerce uses.

[Keyword] Smartphon, Social Commerce, User Attitude,

Using Satisfaction
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