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2 7M ggon, 2 g5 € 13 oldd 4-57444 1 3¢
A7 47F 21.2%, 22.4% % YERT Folf MulAzi= AE
3= BTt 67.0%% THukg o) 4oz EA vEhon, Hy
31.8%, @A 1.2%% YElyth. €9 o] vjgogE= 74
Ao A e dAAol7t 40%2 b BTk F o] & nj g I
= 718 " g4Q B340 34192 - =4 JdEbgod, 1 o
| TRl = v gl 27.1%, AAA YA FL AL}

59% «22 et ojgdeogE dXS A gl 3
57t 38.8%% 71 A dYehied, 1 ggo2E g o
293 $g% 37 31.8%2 vElyt

o o

=% G N %

2 13 oi 54 21.2

olg 312 2-37428 13 111 43.5

- 4-5 744 1 3 57 22.4

d 2 3] o]s} 33 12.9

AE 171 67.1

Fol g AMujx 7 v 81 31.8
a4 3 1.2

7000 9 =9k 60 23.5

o o 7000 9-15000 ¢ wwtk 102 40.0
2R 218 ME 0000 2-50000 9 B u 48 | 18.8
50000 9 o]4 45 17.6

ZPRpo| = nj g 69 27.1

F olg njgA g AU F47F vlgA 33 12.9
12! 71 eF u] &4 87 34.1

A AA gk 66 25.9

g A ol 99 38.8

ol a9 ®l 25 E vHsY OI%%{ 48 18.8

= o] X, AX TFstA o] &3 27 10.6

o] met gE 81 31.8

(N=255, 100%)
<E-6> 7|84 Mulx ol g ¥
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3 m&4A AvlAa XS] FCBGrid 4 94 &4
7F vl &4 Mulxd g FHEE

ol gA B Ae g FHEE F RAEE 2
7} 75.3%, ABIA A7} 24.7% 2 e

ANAE ol A A7 54.1%, 72X

3T
£
=
~
oy
oX
)
A

on, FHiHE JE EA gt XS
FoiQl H o] 1231 48.2%=% 7}A @y, 7 o
AA AFeA Ado] 27.1%% EA Ve

(N=255, 100%)

= 5 N %

Bol A o 63 24.7

- 3o 192 | 75.3
7y X1 A

o | o

o) .

288 Ay 48 18.8

SugE A 33 15 5.9

ol A AFHo 69 27.1

o] A 1w 123 48.2

<E-7> " LA HulAd gigt FoieE
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el e FoEE Jud Aol 8 AWEE <X 49 2o
Y EF ol4A mHEst M wgod, AE Adg
7Y A A i

244 L@ E FAVE BA vErRoH, o)A AHo e

o14A meeiel Nt odxpr} wA vhehwth X ‘olmo] =41.579,
df=3, Sig=.000 &= vhehto v, Jdo] maty Fog s
FAF0 9% Rl dvkn ¥ & Aok

T e

TE #4727 |o]dF |o]4dF | Total

Aol | @ | AP | ZH o]
g 33 15 33 36 117
. 12.9% | 5.9% | 12.9% | 14.1% | 45.9%
°= o1} 15 36 87 138
5.9% 14.1% | 34.1% | 54.1%
Total 48 15 69 123 255
18.8% | 5.9% |27.1% | 48.2% {100.0%

Chi—Square=41.579(a),
df=3
Sig=.000

<E-8> e wE v &4 AMula Foigx

50



Holl mE FrHE xto

2 @

ol
<

A A$E 25 A-30 A4 A7 7ME =

Lo
BuR.-)
AV

o

FoUE Qo] B AolE EA @, g WA

om, o] F oW A#Q 59 o] FoIHA nHAY

o 90-25 412 AL7t A vehgoh % Solme =52.600,

df=9, Sig=000 &= FEbston], Agol wpekA Foje) e
A4z fo% ot dokm B 5 Yk

T E T
¥ 247 | 2474 o144 [0144 | Total
A#do] | 1T | AFS | 1HA

3 36 39

204 IR o 14.1% | 15.3%

20-25 4 | 12 6 30 51 99

o = T} 47% | 2.4% | 11.8% | 20.0% | 38.8%

= 25 A-30 A 18 3 24 18 63
LIl 71% | 1.2% | 9.4% | 7.1% | 24.7%

15 6 15 18 54

B0AI 1 | c9g | 04% | 5.9% | 7.1% | 21.2%

Total 48 15 69 123 | 255
18.8% | 5.9% |27.1% | 48.2% |100.0%

Chi—Square value= 52.600(a)
df=9
Sig=.000

<E-9> g9 wd "4 Mujs FrEE
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&)

AEAF BE T Ao

FHHE Aed Holg B, uEe
%7 4 B4 dehgon, /£

.

A9t M B degd. % folug

=9.032, df=3, Sig=.029 & Y ENoH, AZ R uwetr T =)

o

F@ Aol gukm B + vk

FoEHE
TE 243 | AR | o]AdF |o]AdA | Total
Ao | 28 | AFBY | 28
% 45 12 63 120 240
Asoin b 17.6% | 4.7% | 24.7% | 47.1% | 94.1%
NE 3 3 6 3 15
1.2% 1.2% 2.4% 1.2% 5.9%
48 15 69 123 255
Total
18.8% | 5.9% | 27.1% | 48.2% |100.0%
Chi—Square value= 9.032(a)
df=3
Sig=.029
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@ gl WE FHHE Ao

g FoigEY JAdd Aol AuRd, FAH Apolg

ol dF ABAA BfE 494 AT £ ¢ oAU AT}
= A

=2
b A dEsen, AA4A 19 A%

™

N
A
o
o
i
o
o
)
)
ol
ki
X,
=
fuj
3L
o
I
A
=
o
o
%,
S,

2]
T AeE 26¢A dgt A 2= EFA AT A =4

vhebstth % Polmle] =68.780, df=9, Sig=.000 ©. 2 e}t o
g matA FejEEd F93 ol gty B

THHE
T 244 | ZAAHA 0144 |94 A | Total
Aol | 1#Yq | AF] | 189

158w | 3 9 12
A o8t | 1.2% 3.5% | 4.7%
= &

foj fL 15 18 72 105
;_gL 5.9% 71% | 28.2% | 41.2%

g |44dA 21 6 36 39 102

A8t
= 49| 8.2% 24% |14.1% | 15.3% | 40.0%

= 2 9 9 15 3 36
*;M}? 3.5% | 35% | 5.9% | 1.2% | 14.1%
Total 48 15 69 123 255

18.8% | 5.9% [27.1% | 48.2% {100.0%

Chi—Square value= 68.780(a)
df=9
Sig=.000
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©@ A4l BE FHHE Aol

4% FohE A9 ol v,
297k ¥4 VEkod,

S 7

247

A
ol d Aol
S7F B4 vdegdg. % o
Sig=.000 &2 Y Eto

o3

]

o
NE)

i
£
2

ol
o
rlr

|
s
2
=

15 2] =61.699, df=9,
, AA webA Fojel e §9%

zhol7F kil B = ql).
THEE
T #4824 1733 |0l |o]A A | Total
Afo] | afo] | A | 18
oy 15 6 48 | 84 | 153
5.9% 2.4% | 18.8% | 32.9% | 60.0%
9 9
A 34 3.5% | 3.5%
7142 12 6 3 3 24
41.7% 2.4% 1.2% 1.2% 9.4%
7 e 21 3 18 27 69
8.2% 1.2% 71% | 10.6% | 27.1%
Total 48 15 69 123 255
18.8% | 5.9% | 27.1% | 48.2% {100.0%
Chi—Square value= 61.699(a)
df=9
Sig=.000

<E-12> Ao W& v gAuA Fug s
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® 932 +°) HE FHHE o]

2AF £ FAHHE A9 Hog Avnd, 24
AT g ZAAF 1B/A F9E 200 %Y o)A AT 7}
=A UeEtstod, o] 3 AAA o]dF mBAAAE 50 9
el A7t BA ek 250 Be4E 4o,
250 A&55 o gHolBn B + vk X “olwlel —48914,
df=9, Sig=.000 &2 YElGor, 497 £ welA] Fuje) o)
freld Aok dokm 2 4 9.
T E X
T A 1 FAEE o)A A (o)A | Total
A#o] | n#e | AF] | 1HS
15 6 39 78 138
el o g
SORHE "I o0 | 949 | 15.9% | 30.6% | 54.1%
o
Aof? 1; 2 6 6 12
a9z | 4 o 24% | 2.4% | 4.7%
A~ 0 E;l_o_] o
T4 i?o_ng ul 6 15 18 39
[e] gl
o ) 2.4% 59% | 7.1% | 15.3%
200 9+ o] [ 27 9 9 21 66
o 10.6% { 3.5% | 3.5% | 8.2% | 25.9%
Total 48 15 69 123 | 255
a 18.8% | 5.9% | 27.1% | 48.2% |100.0%
Chi—Square value= 48.914(a)
df=9
Sig=.000
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o dRARL v A AHx o] g dFF e

@ ol &R B & Nqux FHHE

A5 ME ToHE FwE AolE ww,
DALY E A 13 o o8 Wr} Y A ehko

4497

YA = 2-3 €l 13 o] &% wrt A e

>

% ol wl o] =49.323, df=9, Sig=.000 & & UFE}R} O], o] 8315 0]
webd FoAg e fo% Aolst Aok ¥+ A

Tl =
T8 AAA (A |o]HdA |o]A4 A | Total
Aoy | 138 | AP | 1 FY
12 12 9 21 54
2 3l ol Ak
2LE ey 4.7% | 3.5% | 8.2% |21.2%
2-37/ge) 1| 27 33 51 111
o] &3 g 10.6% 12.9% | 20.0% | 43.5%
F [ 4-57ML 1 3 18 36 57
3 1.2% 71% | 14.1% | 22.4%
] 6 3 9 15 33
d 2 3] o]
24% | 1.2% | 3.5% | 5.9% [12.9%
48 15 69 123 | 255
Total
18.8% | 5.9% |27.1% | 48.2% |100.0%
Chi—Square value= 49.323(a)
df=9
Sig=.000

<E—-14> o] &30 ue
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F olgMu 2] HE wgA Aua TR

EAB 28 FuiEE Y9 xolE 24 A

=
ES

<7} RE Aol A4 Jehgh %
000 &2 JEon,

ol o] =33.024, df=6,

Sig=.00 Tol&AMn e wekx o e =

57

FA90R % Aol7t drtn B + o
T =
T& A8 | B4 F | o]dA | o]dA | Total
Aoy | 1F3S | AP | 13
Je 12 15 51 63 171
16.5% | 5.9% | 20.0% | 24.7% | 67.1%
FoIgAl 6 18 57 81
H] A 2.4% 71% | 22.4% | 31.8%
3 5 5
12% | 1.2%
ol 18 15 69 123 | 255
O
a 18.8% | 5.9% | 27.1% | 48.2% |100.0%
Chi-Square value= 33.024 (a)
df=6
Sig=.000
<E-15> F o] &AH A0 & vj&A HqulA Fuigx




Q@ HAAE v & BE v FA Anja F

A
2

2
=
bl

T A& B &H} FogE Fgd ol &
A#oldwE= 15000 9 o8t o 7}

4

5!

X} X010
[o By —

WA E 7000-15000 4 Aboldw) 7hE EA ehgo

X “ol o] =41.528, df=9, Sig=.000 &= LbEbton] Fu] L
mel FuAEd FANLE fel Aolst Aty B 4

AT},
Tul el =
T B3F [#AF [o144 [o|44 | Total
A | 2H9 | ABS | 13
21 6 12 21 60
o wlm} |
70008 BIRY gon | 04% | 47% | 8.9% | 235%
o_]__
1;888% a2 9 33 39 102
—_— o 8.2% | 3.5% |12.9% | 15.3% | 40.0%
o_]_
# 5105000(2)0 A w| O J 36 48
o 1.2% 3.5% | 14.1% | 18.8%
500009 °]| 3 15 27 45
¥ 1.2% 5.9% | 10.6% | 17.6%
Total 48 15 69 123 255
ota 18.8% | 5.9% | 27.1% | 48.2% |100.0%
Chi—Square value= 41.528(a)
df=9
Sig=.000
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@ F o8& "84 Feol mE v A AuA FogE
T ol & S AFH THEHE AFE o] E BAT A,

AEE APAJ B9+ FdA YA g W A =4
et oH, o]d A Afoddus 7 v g4 A7 E4
Yelgth 2383 oA A a3dd ALE Zdxo]l=9) /g
o] g4 F$7F b EA vebdoh % folwie] =34.116, di=9,
Sig=.000 .2 YUElor, Folg vE&Ad Feo] ulabk
T el R FAHLE FF Ho)7t dgdu B 5 Y}

(b

0

Tuj e &
T A8 1348 (o144 |o]dA | Total
AT | 2H | ABA | 1B
Z @ xfo] = 1 12 15 42 69
£4 4.7% 59% |16.5% | 27.1%
= AU F471 1 3 18 12 33
°l & g4 1.2% | 71% | 4.7% |12.9%
’l%/&] == . 0 . 0 . 0 . 0
15 6 24 42 87
o= X}

S e P18 ) oo oaa | 94% | 16.5% | 34.1%
A q= & 21 6 12 27 66
=2 8.2% | 2.4% | 4.7% |10.6% | 25.9%

48 15 69 123 255

Total

18.8% | 5.9% |27.1% | 48.2% [100.0%

Chi—Square value= 34.116(a)
df=9
Sig=.000
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@ olgHde] wE vgd Ana FegE

J4MEI FEE Fud Ho|g AR AW, Bz
Apois 2424 naddu: Ho) w g2 o) gahe

Aeelr 718 =4 vk ow, o]4a Ade g o]y

@AM = FXS AW 2 td B9 24 JeEgd

v

X folmlg] =17.278, df=9, Sig=.043 .2 vjeltonl, o] &)

& of
ueks] FElEjZo] BAIH R f93F Holrt Jrim B 4 9lr)
THHE
T8 #8A |74 F 0183 (0|44 | Total
A#o] | 13 | A Fe | ZH o
FXE A& o 15 6 27 51 99
d 59% | 2.4% |10.6% | 20.0% | 38.8%
2FE vy 12 9 27 48
o] & 3 o] &% 4.7% 3.5% | 10.6% | 18.8%
d ol X, AX g 3 12 12 27
sHA o] &% | 1.2% 4.7% | 4.7% | 10.6%
- 18 9 21 33 81
Al W THE) % | 359 | 8.2% 12.9% | 31.8%
48 15 69 123 | 255
Total
18.8% | 5.9% |27.1% | 48.2% [100.0%

Chi—Square value= 17.378(a)
df=9
Sig=.043
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4) Ul &A AnlA o] &S A% R AA

n g o] &S 9% AR A uig £4AH, FA B 9
3 ol &st= A7t 5 3 wF FHE 3.89 2 /M A Jebwoh
O g2 £Fo] 3.86 0% =4 et

|

g5 N M | S.D
HAZE 255 | 3.89 [1.171
FHe = 255 | 3.31 [1.220
uj Jj &) F a1 255 | 2.74 |1.152
A& 255 | 3.41 {1.111
AR 255 | 3.86 ]1.162
FE 255 | 2.47 |1.115

<E-19> ¥4 AEx o] A% Au A3

7Hg 9% AR YHOFTE HA Aol 34.1%2 M =4
el o}
(N=255, 100%)
=3 R N %
AR E 87 34.1
i FHo zd 57 22.4
71 =k ;1_9-?.}__ T a pis
];-(?E—S;J;‘q UH;—(“HP’] %1 ].8 71
e e S} 48 18.8
A28 45 17.6

<E-20> vl &4 Mul& o] &8 43 713 £23 AR 9
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T E
T2 244 | 244 | o147 | oJ4A | Total
ABe] | 2B | AB | ZBHA
_, ] 18 6 27 36 87
HABR | g | 2.4% | 10.6% 14.1% | 34.1%
Z1 9] 18 9 30 57
S zq 7.1% 3.5% | 11.8% | 22.4%
6}76;;5 w| WA 9 9 18
L%zj = A 3.5% 3.5% 7.1%
g 9 9 6 24 48
= 3.5% | 3.5% | 2.4% | 9.4% | 18.8%
s 3 18 24 45
* 1.2% 71% | 9.4% | 17.6%
Total 48 15 69 123 255
18.8% | 5.9% | 27.1% | 48.2% | 100.0%
Chi—Square value= 47.322(a)
df=12
Sig=.000

<E-21> ARYH BE Fgs

A4H Apdo FAREIY FHe zdo] =7 e
AAA a@olol= gwo] A vehdon, o]dA Apolsl
o]dd mpolel= FARFH] A YTt X ‘olwe] =47.322,

df=12, 8ig=.000 &= YElen, 7bd S22 AR YA wetA

THEEY SAFLE FoF Aolrt v B 5 Q)
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T H &
T 249 | 7448 | 9147 | 2144 | Total
A | Fo] | B | 1T
. 12 3 3 18
4.7% 1.2% | 1.2% | 7.1%
_ 3 3
Y [e) A
SR 1.2% 1.2%
9 3 12
(o3 5= 1 sl
e 35% | 1.2% | 4.7%
A F| qwg gz 6 3 6 12 27
Q% ) SRE 9049 | 1.2% | 2.4% | 4.7% | 10.6%
e Al 18 9 36 81 144
S=3 J)s
g g 5T NE | e | 35g | 14.1% | 31.8% | 56.5%
. 6 9 15 30
2.4% 3.5% | 5.9% | 11.8%
6 6 12
7)1 A ZF
H714 2.4% 2.4% | 4.7%
AU AFE 6 3 9
A4 24% | 1.2% | 3.5%
Total 48 15 69 123 255
° 18.8% | 5.9% |27.1% | 48.2% | 100.0%
Chi—Square value= 116.770(a)
df=21
Sig=.000
<E-24> v &4 A9 99l wE FTuldx
1 % 0144 Hgedst FHREY Jwd dols
AHE A7, FAAE AAAGoE HZAo 7HE =A JEgoH,
ARE nFA= T53 V&0l A Uttt o)A ATt
oJHA mBAE S48 7|Eo] %A et ojme X
=116.770, df=21, Sig=.000 &2 JE}F o 7}x =23+ nLa
Aggold webd TogEe $AHeE Fo8 Aolr} 9
2 % gv
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AA, AASEAY v A A FHEES #AEE d¥rd
LHA7F 75.3%, ABAJ A7) 24.7%= UrEPf;gDﬂ, 7 A
Fuige g B AT 45.9%, o)A FulHyHE B &
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PEE HQ SFAVE Edo AR 7HE e ASEAE 1
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ABSTRACT

A study on Strategy of Advertisement in
Purchasing Attitude of Beauty Service

— Utilizing FCB GRID Model —

Kim, Min Soo

Major in hair design

Dept. of Beauty Arts & Design
Graduate School of Arts

Hansung University

As many industries are heading towards higher degree of
maturity and market competition becomes more severe, it is
getting more difficult for beauty shops to differentiate their
products only with main attributes. In their effort to address

these challenges, many companies attempt to differentiate

their brands by appealing to consumer’s emotional aspects.

This step is implemented for four product categories
classified based on the FCB Grid. Furthermore, the ultimate
objective of this study is to newly establish advertisement
strategy by utilizing the main features of FCB Grid model.

Since the direction of advertisement strategy can be
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established by analyzing the difference on the value system of
4 products groups divided into the axis of intervention, reason
and emotion in the existing FCB Grid model, it is expected that
innovative advertisement strategy can be established for

beauty shop service, the subject of this study, by analyzing

consumer’s purchasing attitude.

It was also examined what results and alteration were caused,
during the process of decision making for purchase, by diverse

variables, i1.e, demographic and statistical factors such as age
or educational background or consumer’s economic

environment.

This study aims at providing basic data for the beauty
industry to establish more reasonable marketing plans for
costumers identified into their propensity and buying

behaviors in terms of FCB Grid.

For this study, both theoretical and empirical researches had
been performed. The former included theories as well as
previous studies on FCB Grid theory and characters of beauty

service industry.

The subject people were 255 living Seoul and Kyung—ki—do,

and the study was performed by the questionnaire survey.
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Responses were analyzed with the SPSS 12.0 program for
factor analysis, frequency analysis, x 2 —test, correlation

analysis.
The results of this study are as follows:

1. Costumers were classified into four types according to

FCB Grid theory.

High involvement—think oriented, high involvement—feel
oriented, low involvement—think oriented, low involvement—
feel oriented. As for the differences among four propensities
types in terms of demographic characteristics, age, marriage,
jobs and average monthly incomes were discovered to make

difference.

2. The result of the differences between their main
purchasing service in beauty salon and buying behaviors is as

followed.
Cut costumers are more rational than permanent costumers.

3. Advertising strategy should be subdivide according to the

various positions of costumers’ purchasing attitude.
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