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ABSTRACT
A Study on the Effects of the Corporate Ethical Management

Activities on Corporate Images and Consumers’ Intention of
Purchase

Hyun, Suk Yoon

Major in Digital Small Business
Administration

Graduate School of Digital Small

& Medium Business Management

Hansung University

As the corporate ethical management activities act positively on
consumers, more and more corporations adopt it strategically to use it
as a tool of marketing strategy. On the other hand, as the market
competition becomes more and more fierce and ordinary consumers are
more concerned with the social issues, the corporate ethical
management activities for consumers and the society at large are
being regarded as a scale assessing the corporations.

The purpose of this study was to test the effects of the corporate
ethical management activities on corporate images and consumers’
intention of purchase, while reviewing domestic and foreign researches
into the ethical management, to suggest some effective strategies for
the corporate ethical management.

In order to empirically test the influence of the corporate ethical
management activities over corporate images and consumers’ intention

of purchase, ordinary consumers were surveyed. The results of this
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study can be summarized as follows;

First of all, as a result of analyzing consumers’ perception of the
corporate ethical management, it was found that most of the
corporations were not well aware of importance of the ethical
management. Such findings seemed to be attributable to the fact that
most of the corporations had not well established a concept of ethical
management, much less consistent and integrated PR activities for
their ethical management.

Second, as a result of analyzing the effects of the ethical
management activity elements on corporate images, it was found that
the marketing communication activity had some significant effect on
corporate images.

Hence, it could be confirmed that if a corporation should perform its
economic activities better and such overall communication activities as,
consumer protection activities, advertising and marketing activities
better, its corporate image would be established more favorably.

Third, as a result of analyzing the effects of the corporate ethical
management activities on consumers’ intention of purchase, it was
found that marketing communication activities and public services had
some significant effects on consumers’ intention of purchase.
Specifically, the effects of not only the marketing communication
activities but also such public services as sports promotion activities,
cultural and arts supporting activities, educational and academic
supporting activities, community  development  activities and
environmental preservation activities were significantly positive.

Fourth, it was found that positive corporate images had positive
effects on consumers’ intention of purchase. Accordingly, the corporate

ethical management could help to communicate positively with the
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consumers. In addition, the corporate ethical management could be a
strategic and effective marketing tool to differentiate themselves from
other corporations.

Lastly, this study may provide for some groundwork for future
empirical researches into the ethical management, while suggesting
some important proof to the effects of the positive corporate

communication.
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