7 4 B A7 G S

o] mheny mE LEo] 3ol v] A

R EEE ] v 2=

- s hhoR -

20104

L2V PN e P = U (EE SNE 7

A M SR dL
I S



- s hhoR -

A Study on the Effects of CSR Activities on Corporate
Images and Consumers’ Purchasing Intention

- Focused on Small & Medium Businesses -

20094 12H  H

BB TR R M SR R
S R
LI S



w2 jitEny B IGEjo] Ao H| A
W E R E o] P X = ppZE
LS o -

A Study on the Effects of CSR Activities on Corporate
Images and Consumers’ Purchasing Intention

- Focused on Small & Medium Businesses -

9 S AEE LR e AT
20094 12H  H
PR L B RN PR

U A i e BLA
I S



fige o] FOBmEL i LEMin s aRVES

20094 H  H

FhERE El
# A & H El

El

B
ot
A
il




P B
(NG Rl Sy
. oo B _Ab el
% m_ra dn - = = - oi e S
o to '~ Nd A]L 1_. N <
= 2 = = il o S v T Rt
T2 T L3 T L E W TR
= w o o N T = % ~N  —
M s or ol No mk o= X Hm e Ho < N -
) Rﬁu@u ﬂﬂ%@% ﬂi%
R 5 & i = W'
= - © B e ojy i~ o 1X_l
) ) B/ ol W i 5 v hall T N
— _E Mu& o o ™ o Oﬁ ol N ﬂ%
i Al w3t MR &= K oM il
r =3 ﬂl uAIL ~ R uAIL ,UF = 7.A Eo . ﬂl ﬂl ﬂl ,UF
.X‘._ o o & T A No = ol o | Hpr w ﬂr T %%
Eu_ 3 0 T Ne w N X R 3 0% o 6
= E.7% FEIEzS o E T T
i - o N O o0 _ = It o T i~
o w < op X° K = 70 ot N
1] — ) N AR
o m% B = % m = ohD T W o W
o T N N . o o HooNE o T
N o K o Wb oY o oo M
52 N o° = N TGS
N X g W oy o oo = o _
o op = go W . ® g o © B3 iy N
~ I R X S o)) N op M m
4§ 7 oMoE G mio%%wra s ® I g
o B Too T8 zi%g?ag T w T T
L.E ool ~~ _ O# ﬂA.l 1_/_Al ! 0 0 Jl Jl
T 3 e R T 7 o o i
zlegﬂror Y mwﬂm_xA I & M g
—_ fony MH =] Zﬁ! #E — 0
TN ey ol T o of o @.r B X ° = oW
e G woN X o BN K > oo o
t ZE EO N o) J
Htﬂ}ﬂz? ﬂi_ﬁ,AEL Ee
C oy L T o ) T w M
T oo ~ - 5 J O# S " © _
NS~ galiny I L vyl o° = o X °
X ..W;O . .wv_‘_ X LM —_— 0 ‘U| = _1!
BR = EREmY ,ﬂ @_m o = = =
Mo T Mo X e op 1M Py W
Ho 7 T oo N~ =
= o) I

2l alE w7

=

—

El] -]

=z
EE i]_o]7
b=
= Ao ® Yeuttt
AN . qu'ﬂ-/\_] o
3

=0 u}



9

R

2

-

oy} =7a

T=olvh. 12la CSR ¥4 7

3], AbelofAte] &goltt

2)
=

il

<]

~
.HO

%

H



Hr

A1 A A a7

Al 2

N

A 2 & o]2FH 1

o
ol

—

=8

o

&

X

71949l Ak3l

1.

10
12
L/
21

?j?ll- t;_l _‘é‘_jl]_

ks

of o

3. 7119 A3 A

Al 3

Al 4

T AU FUJ O T e

26

B

28

28
28
29
30
30

A1 A AT BE D RO AR e

2. 7}@;4 /‘\__jxg

W

vzl

_ZTI



33
33

X
XM

=K

—

+
i

34

34

Al 1l

35
37
37

A3

)

il

Tor
o

—_—

0

o

Pl

S

Al 44 7t

38

2. 7H4d 10 ALg

41

4. 7} 3:

42

g_g 33_.7;"

51

ol

[T = TP
1

A

A 1A A9

Al 2

95
39

o

A3

5
nR

!

64
69

ii



2]

Hr

[&

10
32

A

é

BRG] T
o]

J

S

2-2> CSR %1—% %o] ;gp/]
=

2-1> CSR %1—% z== gf.g ;gg

3-1>

<3
<3
<3

< N}

34

ze]
-
T
Tor

57

]

o

A

s

4-1> A%

it

il

135 0] 7]gdeluAo] m)A

2 o]

&4

3|
]

]

kel
kel

3]

6 Az

4-10> o] w2 A3

4-3>
4-5> A}
4-6> A}

<FE

hYA
<FE
<FE
<E
<E



2-1] Carroll (1991)¢] 71¢12] AF3] 2] FQ] HF oo 8
2] 2-2] 719 ST 9 TG 0] Q) crrrrrre e 15
2-3] 71479 # rRel mE GAE FFHIAAL B e 20
2-4] %iy]o]j CSR%} ogg 2] =] %;‘g{ ................................................... 21
3o1] QTE LB cereereeensees e 28

_iV_



A1RZA A &

A1d AT Wy L 55

4ol AABES FAG 5 A AL Asle thFE ol BAR
S5 34H BAS fANRE drk sjushE 2w o490 ggow
Z1qlel AhE A Ave] dig Balel Srstn 9l7] WMol ojel w
e AAA S0, 44 29, P 2 wgs QHdolgs A E A
29 m¥E aelst A9BES FaAsF o AZbsA o wolg
FYH Qe A AW Folol & Flol)

A2 A8 A AR o BFA W Aol U s wkzte] Y4
of WjEeel A .o FFL WAL YUk, oAl 1G] e A 2
e 99 AMen BATE 234 A49L ol AQelA sHB
A% )

3 Z3k 7|de FARE e AR A Y FAHSRI ;0 Social Responsibility
Investment) A=+ o|n] FA A FAZ g FAth FldAA= dd
g7 2 v A 24 dig 719 olv Al HfAlS ffE Absle
TS iAo HX = del 7S 557 9% WHomA 7
Ao AtE A A &gt Aot ghH KT ITHEHZE, X239 &

< H® Aol A &8k .

H H
Raxql g4 A%, ARAde) BhHe @

Sy
N

l
s
@)
wn
=
o

o

Rl

CSRe = Fo] 2
Ha glem HFElAd9ds EY 2 95 3714, U, =A71d 2
1) 71499 A3 4 @M (CSR; Corporate Social Responsibility) &%: 7o) X&H o2 &

%37 A8 &FTE B2 HE =5 58 5 149 H*?_,j BAS 2 A

e ATA Ady AT T8 Sdl AMF e #HS Adete ASFHA AdEs x

Zolve Mdo= A, AGArE, FollE8 v 2SS 29AF, 2uA FY, 2434 F

o] olgrel ¥HEE VPAF
2) AFE 2(2008), 7149 A3 A #MY &5o] Product-harm Crisis o] W3 ej=<} B

Ae HEo] mX & JF A4, . ¢ F °§€i}§4 pp.1-21.



o

=
=

T AGA 7=

=
o

1% OECD

k=1

star ok = AlAL

=7}3

o] =

=

=

] 2 A

Moo Je T OO R B X I Il T B R T W ®
o Qv —_— T =0 I o R
ol Mrm N mxﬂ o = Mo L FK BR zAm ol m\uu i ﬂ He )| Mo o
TS oo M W % X o oo, B sBESTR iy H ST
R R BT B R g xS www  w oo
WY S o o Ho T o o~ O o X _ Ry W CHCEE
AF o~ T ° B ULIELJH =) = [
ob N- T o M oNe o = o () To Ay M = Ho ﬂr of MW ™ A
B Lo o R SR T I o o
- S R Sebmaswh  »® Taw
o5 7o 01% _EUT ‘M‘I‘.ﬂo ,IA,I_] ~ -
Hom_xﬂu@%ﬂ@u% %%%wmaﬂ&%uxv HT%mM
vw ol ~ K a o= A ‘IIWN
ﬂﬂ%aumnwﬁ/wmﬂmr.mﬂﬁ%%mﬂﬁriwﬂ G
NS F LA T T LA A e
ORI B Tt B S I VI RGN, T
R RN B =N S T i R s
Hm7%QM%WE%%%&%@%%HHLAmE,Mrﬁ%?
T e Moo Wk o TN K mom W R o
e A A LN - B R o T 7
gt NN oz o Mﬁo mHCﬂ,m;@ru‘_o_E %W%ﬂﬁu@mWC
0 ™ B oo "N — .. <1 N ~
oI s B N o T ooy B D N g O
T o o= N B : "o S| X
Mo = Xoom G T o] iy [N ~ O T T o mr
oo o ' T T 2 ~ o R~ o=y
[ X mﬂ —— Mﬂ OT Cw —x ~ ET N H% )
PWE g oy % F s R oH W g o T T o
= = I ST zliﬁoﬁiﬁm O S o
X3 H % WM R I T R
o X H T Hool = A9 S, o = o Mo B X
Mo o - W | K e~ o o o T
LR I YR - S A Y BN S -
ﬁaﬂ]aﬂﬂﬁ1A“H}ﬁﬂ = B O x,_oﬁ%g;ﬁ]R
]7amﬂo»di__o%A%ﬂuomﬂmmu&l%%%% X D
TG A A - S I N S S
T A - B A R I A I I
TP N ey T F g dym T
wORop X Pow mT % W OAR A M TR OB W T T TR

$]b:

3}
of

e
CSR 4@ E 1%

e

£

[e13
o
[e]

fL

o #¥ 7ol 7199l A
4

3}

714
, st o
ro}»
=

BE A7
4) %7193 (2009),

3) A7 (2004),



7o
To
JJo

N
i

gase)

ﬁo

o)
=

"
o

%

=3

0
NR

o] ZA MFEF 5

.
0

=0

H

)

oY

jgase)
ﬁo

o)
ujy

o] EAs 2

to

o
o

W

I
X

A kgl v

p=2
o

o] £o] CSRel 7199 olmA} Fujej=

)
Nr
il
)

B

oo el o

714w A

191 CSRE&%0]

)

PR

el
;00

‘._AJV-O

Uy

|
—

o)

540z FAULt AlFlAE HERROE AT

2 CSR ¢]9], 7]
A 370l A]

=

Fo A= o]EF 1

O

< Sk

=

™

il

5) °]F(2007),



A 27 o]E&F
A1A AL AFH A F5Y 99 R FaA
MCEREEREDE SER

oA ofm e 71l Al A del el A Bowen(1953)2 7]
[e)

oz

= H
sl abe] dS FFAI7IAL Lo o oA A EAl, €73
o

vFo APE 4G4 BY ;EelE, CSRel@ el A =

o WrAde) /%3
A

Arstgict. 714 “9d o) (Discretionary) s HEIY &84 7]zl 24
AAde W Aol ofze} 7Y 2am AdHor HAAHs= ogFde A
ot Zolth. = oled oF-E T8 VIde2 Al dis) Ao
S AYA AFS HolE 5 Ao, g4 lE g Aol AE A A
o3 #¥E 4G ZIHz 9 7REss T 1 e F¥En
2D

sllell Al & CSRel&k 7ldo] ARg] HojlA] =1 &4 7HA & 1A
W shke] 71 Al o2 A A& Thes S el b e e

=
2 g olal wAAS AT FAsm 5o A, WA, &7,
AAA el ARA, AFAoR Peset welolbn FY B
S

a2 o] 9 (2001) M= 7191e] CSRE A3 7F @3}

6) Bowen, Howard(1953), Social responsibilities of the Businessman , New York, Harper,
p.141.
7)Y Z52(2005), "HY ZEHY CSRviAE, , Fux & p2l

_4_



% Wol aAg 87, 719 olAnAR A o Be FAE s Role
e

w
2
o,
@]
=
—
o)
DO
@
L
o,
:(x)l_‘a
R
dlo
i
o,
i,
3@
v
N
rlr
B
N
o
o2
2,
=
o
ry

ARE AY 1w 9

55 wgob ste gAY o ga Ao 9. Varadarajan &

Pt LStHA, A3 A Aolgt 229 AUt FAS FHAIT7] ¢
& FARA gFoA = Aol &

Fredericke Carroll(1979)¢] =% A}3 % S (Corporate Social
Responsiveness)gh= 7Hd S AF&EA=tl, o= "7Idol AL3lA b
ds & A 71 7o, ALS A S A, ARSI YIS 24
sk, AL2l A FEe] TAl, AL A SAtAA 3 7] AFSA A T
getrta i g,

Ebert & Griffin(1995)2 7194 <] AL3]
o] Zldie] sl WhE-sh= AlolH, o

e

U

)

A

)
ofr

9] o]

=

71 o

A}

o]

B
Mo mX

|
A5

o

N
rlo

714

%
l‘i
2

ole]

Al

8) Oliver Sheldon(1923), "The Philosophy of Management” Vol. 2, Thoemmes press,.. %
AF(2000), gt 719 &gl o duFd - S| dY AT d g2 T4
o7, AT FFHANA A =&, p7. AQE.

9) H. R Bowen(2001), Social responsibilities of the Businessman, New york, Harper&Row, p. 6.

10) Rajan Varadarajan and Anil Menon(2001), "Consumer’s Perceptions of Corporate
Social Responsibilities, Journal of business Ethics”, Mar, p. 58.

11) Archie B. Carrol(1979), "A Three- Dimensional Conceptual Model of Corporate
Performance” Academy of Management, The academy of management review: Oct.
Vol4. p. 501.



ol AdA 7= 7199

off N
rlr
ol
)
|o
fr
Y
= o
1o,
et
offt
i
o
e
ftlo
>
rlot

Carroll& 19] =%olq ofe] shx5o] geld 71ge] AF8A A3l
vo] Ae)shglnt.

Ao o] &9 %% (Friedman)

=2
o,
o
lo
i
e
)
S
m\l

|
N

- BAA HAQ ?:]l?* ]’E}(MCGulre)
- A4l &5 (Steiner)
- AAA, HA, 294 &5 (CED, Davis and Blomstrom)
- AL &3, 4k (Eells and Walton)
- B2 ARS Ao digk A<l (Hay, Gray and Gates)
- A3l 4 S A S A|lF(Ackerman and Bauer, Seth)
Ul e ARSI A Al o] sk Ade] WEstA A HEEA ol o

o} frAbgE ©@oj7l &80l AREE L Q=] W9 wiAI® (Cause Related
Marketing) ¥ A}3] &3 &% (Social Community Relations)e] “L# o]t}
o] A E (Cause Related Marketing)o]l & “A 3 o]]S Qlair 714
ojuf Hal=2 AL3l A wWEolu o]gro] ATFH o7 AAAIE FEAAMHY
(positioning) ¥} vFAIY  E=(tool)”S 2u|dtt}d). o]= 7]4d 2]
el vA" &Ea AA AA By A=How O AN ZE W
A7 o] thd), 3 Barone¥ Miyasaki & Taylor(2000)e <] 3}
CRM<> A3l A 9] (social cause)?] 71 A ¢S B3 2= dv 5
AR 54 @S S eE AAlE Ao,

gt

Lo

Varadarajan & Menon(1988)> CRMo|& 7|do] 224 74 545

12) Ronald. J. Ebert & Richy. W. Griffin(1995), "The attempt of a business to business
its commitments to groups and individuals in its environment, including consumer,
other business, employees and investors”, Business Essentials, p.52.

13) AvlA =2 & w2y & 7<1 ANF& +87 9(1999), &< vARE- FFo] gl
= B 57, Ao A pal

14) &7, /\1*0@1(2003), r7]‘§«1 *Pﬁ*ifi g3 71gdrt Z1geln Aok BAlE Bk
Pl M A e JFHe] ek A, , Fa AT, A61E, p. 53
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Be a good | Philanthropic | Contribute resources
corporate citizen

/ S to the community;
| responsibilities | 3 B
/ R | improve quality of life.

Be ethical | Ethical | Obligation to do what
| responsibilities \ is right, just and fair.
P \ Avoid harm.

."I I". Law is society’s codification
aES o | Leg_ai_ i \  ofright and wrong. Play by
| responsibilities |
f |\ the rules of the game.

- \ The foundation on
Be profitable | Economic ! :
| responsibilities \ which all other rest.

A= Carroll, A. B. (1991). The Pyramid of Corporate Social Responsibility:
Toward the Moral Management of Organizational Stakeholders.

Business Horizons, 34, p. 39-48.
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ABSTRACT

A Study on the Effects of CSR Activities on Corporate
Images and Consumers’ Purchasing Intention

- Focused on Small & Medium Businesses -

Jeong Rak-jung

Major in Digital Small Business
Administration

Graduate School of Digital Small
and Medium Business Management

Hansung University

The purpose of this study was to analyze the CSR (Corporate
Social Responsibility) activities on corporate images and consumers’
purchasing intention and thereupon, suggest some effective ways to
practice and develop the CSR activities.

For this purpose, the researcher reviewed preceding studies and
relevant literature including Internet data, and thereupon, conducted a
questionnaire survey for the ordinary consumers in order to empirically
test the effects of the CSR activities perceived by consumers on
corporate images and consumers’ purchasing intentions.

Based on the results of the study, the following suggestions are
put forwards;

First, it was found that the corporate images were affected much

by marketing communication activities, donation and sponsorship and



volunteer activities among the various elements of small & medium
businesses’ CSR activities, while the corporate images were not
significantly affected by public program activities. In other words,
consumers perceived that the CSR activities of our domestic small &
medium businesses consisted simply of marketing activities, donation
and sponsorship and volunteer activities. So, it is required of the future
studies to use more diverse indicatives of the public program activities
to test the hypotheses set by this study.

Next, as a result of analyzing the relationship between corporate
images and consumers’ purchasing intention, it was confirmed that
corporate images affected purchasing intention positively. Accordingly,
small & medium businesses are obliged to enhance their corporate
images and achieve their goals by being engaged more positively in
the CSR activities.

On the other hand, as a result of analyzing the differences of the
effects of CSR on corporate images depending on consumers’
demographic variables (gender, age, job, academic background, income
level), it was found that such differences were significant. Hence, what
1S more 1important 1s that small & medium businesses should
differentiate their marketing activities depending on consumers’
demographic variables and thereby, enhance the validity of their CSR
activities.

Lastly, in order to settle a sound business culture, not only small
& medium businesses should endeavor to sharpen their competitive
edges for themselves but also the government should continue to
reform law and system for creation and establishment of an ethical
management atmosphere. In addition, small & medium businesses are
obliged to educate their staff and employees on the CSR management

and establish an information- and knowledge-based management



system, while constructing a motivation system for the CSR
management. Furthermore, small & medium businesses are requested to
make use of such CSR-related organizations as audit committee, ethics
committee and outside directors.

Externally, small & medium businesses should publish the CSR
reports, while making use of the Internet communities for assessment
and improvement of their CSR management. And they should also
cooperate with universities and research institutes to exchange
techniques and knowhow, or commit them to diverse academic and

research projects for a long-term cooperative CSR research.
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