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olo] R EPL 37 k.
Berkman, H. W, and C. Gilson(1986), Consumer of Behavior, Kent
Publishing Co., Boston., pp. 326-329.

5 FAKQ1990), “AFoln o] BFH A7, HEUdm Y HA}E9
=&, pp. 89.

6) HEld AEE AvlAVT A4FFH AEFFAY FAS ddn e AF
I JEE SAMEH AFO di3ty B4AH ABE 3 91E e
U 2 22+ Ffd 8% 48 o F AEFFAY AHEHQY
AN & (indicates) ZH A8 Ao A o] & HE GAE T} old B
¢ 2de oen g
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p.141.
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Journal of Marketing Research, 5(1), p. 78.
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11) Engel, J. F., R. D. Blackwell and P. W. Miniard(1986), Consumer
Behavior, 5th. ed., The Dryden Press, New York, pp. 92-93.
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289 : J. F. Engel and Roger. D. Blackwell Paul W. Miniard consumber
of behavior, 5th ed. , The Dryden Press, 1986, pp. 92-93.

durdoz WBRAL o475 E YHE ol AT 9@ Hois

15) Block, C. E, and J. R. Kenneth, J. Roering(1979), Essential of

Consumer Behavior, The Dryden Press, pp. 294-295.
16) Ibid, pp. 296-298.
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17) Engel, J. F., and R. D. Blackwell(1982), Consumer of Behavior, 4th.

ed., The Dryden Press, New York, pp. 416-417.
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21) Ibid, p. 141.

22) Szybillo, G. J., and J. Jacoby, op. cit., pp. 74-78.

23) ¥29(1986), “7tAd7 AAA7 AAAY E-AAZ ] n)x= Gy
AAM et gy HALEY =, p. 10.

24) vF25(1989), “Ed A dAj9 v EFF dM7t AFEHL rlAl= o
A7 - AR A E FHo=Z - AU YIY HAEY =

= p 7

_.10_



2 123D OASY FAE YWIe Aoz PYrt #A-H Ut

AEe) ®EEE AT G U2 YE Roln. AH|AEL F
A%t AToNA Zidhele oldojy wFo] &3 FAYET & d &
& AEdt20 2uj AFH/HA @E#ol AAste JEd diF AF=
LeavitiZDol] o8 A|ZE Q). Leavits A7} @iko] L A1Eo| 2
T & Aoz At w3z Aok 2F FJke] FAYI vA=
ggfo] ©F AF7E B FAE A3 ojFAMUT HKE RARAAME
T2 A7t e A9oE A {Higol +4F dAMe 771 3l
E v, @Y Fa4gdel AUHL WRAFHENE vFI Yol AT
L= '

FH HEAENA 71HL HEY ®E ol e H®iES FEH
AFAZL BREATIDE AEd U EEY REA dF oA} &
vz Al 2A ALY F A7) BEe|Th30 FENM Higl B A7
E oly 2RAQ dAHL & & Jou A2 &0 FAFHY 77 ol
2o] A1 Yt} ERL 2HA GARFAA M FLT FRF st
olnl, AulAl7t gAsts AR o %7} Eigd TP PR AT

25) AW 4(1988), “AEFEE 714, 943A a8 B3 A7 AF
b ulx = G A, FFAEE Y HAGS=E, p. 4

26) YA F(1988), “AF9 Hrlol ¢S v|X = 7HE, 9444 aga &
AX BA” Ay digd A=, p 7

27) Leavitt, H. J.(1954), "A note on some experimental findings about

the meaning of price,” Journal of Business, 2, pp. 205-210.

28) Valenzi, E. R., and 1. R. Andrew(1971), "Effect of information on
product quality ratings,” Journal of Applied Psychology, 55(1), pp.
87-91.

29) Szybillo, G. J., and Jacoby, op. cit., pp. 74-78.

30) A 3&(1983), “7IA] W@ AnjAa ¥hg A7), Axta A
AL AFA =584, 13, p. L

_11_



o, EEe Fule] & aAdA Fa5A FEYves A7 AT =27
A¥ R BorE Agold FulAl il A g9 B3 d99), L8R
o 834 ad WE AR EBKES JH4E ol A7), LH|AY
Azte E4, A9 74, Pl mEEo fJigel 9% o 2A
ALk A3 Fo] AYPHT gt

3. RS ¥

D #& &

AFe] FRE#FE AFo Az I7IE UsplFc HEE, 4489
A AES EARA et HEH AHEET FERY AZIH] I3
A vz, £54A 2 JdEte AFYE mnes EY F s dHE
S/ 7 JtE BRh3e JUdM REH RKRe ¥, FE £ 99
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38) II)\Iiffengger, P. B.(1980), “How import rate in comparison to domestic
product ; a retailer survey,” in J. H. Summer and R. D. Taylor(ed.,)
evolving marketing thoughts for 1980,” Southern Marketing Assosiciation
Annual Proceedings.

39) Schooler, R. D.(1965), "Product bias in the central America common
market,” Journal of Marketing Research, 2(4), pp. 394-397.

40) Nagashima, A.(1970), “A comparison of Japanese and U.S. attitudes
toward foreign products,” Journal of Marketing, 34(1), pp.68-74, at p.68.

41) A4, AAAM, pp. 89.
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Al ABBA QoM EEH HREE 2A T A UEE &
Qih. Shie EEARhalo cffects) EE HXLRID, T shie BEi
BR R

R R (alo effec) B HHHED oW 4L WY o ¥ 2
d ¥ FEN, FEEH DEol TE Tokd Wl 9¥& FE A
Dok Rax AT HEARE WA AYs BA 2P
g Wohg W EAT mEd F%E PNt 4K By e’ A
B ooluzk Aol 3 st AAS B 9FE viH e $A4E
= Aol 7hl QARG W mEs xS AzsA wET
A& < 1 2 >% To| 2EE EAY 4 Utk

of

o

2
ojd

<3y 2> WEANREHNY 43X A

BIEER ol v - Al g

Tl E

2124 : oS A, “QAarA] BAL] AlFo|vA] FFo] v A7,
g i uRALEHY =1, 1991, 12, p.25.

42) F+3(1990), “gAHA Azt hAF ITAviolAR A I A
T, AUt n et HAeE, p. 7

43) Han C. M., and V. Terpstra(1988), “Country-of-origin effects for
Uni-national and binational products,” Journal of International Business

Studies, 19(2), pp. 235-255.
44) A-{F2(1982), "= P&, A& : thAEB/A}L pp. 151-152.
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FEMH= FHol Rl AFAFE H7HA, 49 Frhriges 243y
479 EBHRE 7IHe Aotk BEHEE NATREES 593
o2 ABE 4 A, 2 9%9 7|8 A HFE AYde EYY
o @ 4 gk

E U8 shis A8 99734280024 E#RER (summary construct
effec)ZRoltt. BHIBRIRE A= AU ALY & AEH
7HAl, EoIn|A| gk ol 71Ye) WAHY Uirt EaE RS FAA
7171 A% YAR L Lujale A% AFHIA, HRY B
A 8LEE U L P99 ‘Chunks’2 H#Etm Auidste 3s)r)9
ARIThes  EiRel SAE HoHE SR gm olAd] ¥R zZ HEd U
3 AAA Hrleg ded g do A2, REREdE w2 A5y
HE 9AX2 MostA =He Aot ol FEEpmE JFHoz Aux
o] RBEA 9FE FA "ok olAL < 1Y 3 >3} o] Y XYY
T SUth.

45) HFF(1992), “YAA A7t &ujxe] Fo) gAHA) )= Qo
=Y JHAFE AFE F422 -, olstdAydm gty Hajetg

=, p. 23.
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HHR&REE
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Aad : olda, “Qax EAJQ AFolv]A] G BY AT,
Fdoiata wALeLg) =i, 1991, 12, p. 28.

2) FEH ZRA B3 RITHA

(1) FEH BRI HEHE

Schooler(1965)el o & A1Zt® PAikxlo] i 4FF AFE Ad 304
7t 2o do) o3 ool Atk A¥AI} AEEH GAME T YL
o 9AH @M FEE#H 290 RAothsd T Bilkey$t Nes: ©f
AR o|2oA FiEsel Y ATE AET F ¥ 7HX ey ¥
A7d dLe AFstn oz HgFHo o ¥ L AAIF}UT. IF B2
dFEo] Bilkeyst Nesol 93 AAE MIEHE FE3I7] Aslyq dF+E

46) Bitkey, W. J., and E. Nes(1982), “Country-of-origin effects on product
evaluation,” Journal of International Business Studies, 13(1), pp. 89-99.
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FA2} s Utk GA AT EY HEHA L HRETES P OF
3} 2. |

@D tEEe dTEc] gAATE H— HKEDE o]&3tn AchBilkey
& Nes 1982). o3| H—@HEs AA Foldgz o AI}4E B
# 7] W&, e LmMmHEEI W= Uk

A H—-mEEEE 098 gAg badtq o 27t o= F=UA
g & Qithen FojAFAA Q4axe] FdAH FAHE & F s A9
t}. olz| 3 MIEES AP A% A7t ARBEHUY SmiE RILAA
LAA7} 7 FER} sfEels d7-(Han & Terpstra 1988 ; Hong &
Wyer 1989 ; £ < 1992 ; HAY 199449)9} 18 A e A3
1988)°] c}.

S5 LA 9 & GME ol HECFHM(interaction effect)o] &3}
=X BA. ol B3 O AV 23 FEEM RREE 23 &
F AeA, 3 BAe Fxd B —E?ﬂ?} ol ok & B, FIH
7HA HEigol vAE T FEmet 4do] Jd&A Eah Ml U
W slHo 2 QAx 9] FHER R R (negative bias)& ¥ (offse) A1 5 3
A "tk o] MBERS HAs] i 77t A HAG. M L4444
Atolol HEfEMol EATPE AP 1988 ; W25 1989)9F A& o
KAEA] Atolo] MAEFAC] EAFTHE AFH(UH Y 1988)0| T

Ax A2 ds-E AMSEY FEt HEE 79 4 ok o
AANEE FERE ol8W A7, Ao Uy LT AHo] EE

47) Han, C. M., and V. Terpstra, op. cit., p. 251.

48) AAY(1994), “AFFATIt AR AFo] nAEs FPo TH 4
T S Y HAEe =L

49) Erickson& olm|x|¥l42 EHEghE ol43tgct EE#He Av|AEY
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Ha

#Eo] 4Pg wATh: AF(Han 198950 ; HAFF 1992), BmBissy

(product involvemeny)t} A& E7H FEH KR FT& PAte 7@
B4 19945 ; AW 199459), AR H5 A5 ) (ethnocentrism)7h AT

22 %8¥vhE o 7(Sharma, Shimp & Shin 19955 ; A7 1994 ; &

73

199655) 0] t}.

50)

51)

52)

53)

54)

55)

Ead AAAY 4L vla B v Fa4E T3 ME ITHAY
oare mjATHE AL wach old WP B oI o

Erickson, G. M., J. K. Johansson, and P. Chao(1984), "Image variables
in multiattribute product evaluations,” Journal of Marketing Research,

10(Sep), pp- 694-699.
Han, C. M.(1989), “Country image : halo or summary construct I

Journal of Marketing Research, 26, May, pp. 222-229.

Bogls AYe WE, A, 2uA, WA, g A%, A 7E T
o BoplA Figslel otk A% Belrh FAAA FEE AL
AA A gkt

Antil(1984)¢] A ool Z&te @ E Ad3stad & 2o

By EAH AGo]A 3o 3 #rlY 9A FLAY EE WO
& QAE} F oW Flggel AJdA FLE Ao= il AR R= g
g #ERe] hEte e @RS 24 @ Relth I FIR A Eo]
g9 AEAAY Aom, ARFUAcAclHA ARYHAAR #goolh
Antil, J. H. "Conceptualization and operationalization  of
involvement,” A4 $(1992), AZ YA AR} 4HuAe] AFHL]
njxs QA8 - o|FZAHAEL FAHo2 - Jddizta dd utA}
oA AAE.

3 A(1994), “Lax] xIt FHEAEY viXE Qg aF T
Zguistm Y A =R

H 9 F(1994), “AEH7le] QAN AZFEA FFE VA= W
of &g AF” A A A, 5(2), pp. 17-32.

Sharma, S., J. Shimp, and J. Shin(1995), "Consumer ethnocentrism
: a test of antecedents and moderators,” Journal of the Academy
of Marketing Science, 23(1), pp. 26-37.

S8 73(1996), “AH 9 A7} AulAe AFAFE Brlo] VA= A
o] w3 AT 3 {33, 20(3), pp. 538-549.
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@ HF 2L dFdME FEAdA B HBHE RqFA 42
Aol A QAF(verbal reference) EE ARNE 7HAR A Fol i 482 &
At olF WP Au|Re] AA BEITHE A A5 A7) A
Eo A2 KY F8HE AXSse AT7ET 1988 5 R34 1996 ;
A% o AL 199%59)7F APE D A

@ ABA ZAA E3] mlFA7A He YUHAHY ZEM(validity) 3
fE#itt (reliability)ol EA7} ot olzid ATEL FHTDEY RRE, &
gaAe 23754 R WERENR Astetes EAFES ¢ AT

@ BA LY EAFHCY A7 WY dES FASE ez 4
B £ ZAIR A57t B2t o] dFAAE —MHREANA J &3 A
< A7 At

® AR&EED U dEgAdRdY ALz 28 T8 4R £
o}z & AR R, olo] thyt A7}t A& E oo B

® 2 ANE Adslne diyE =50 nF EL S/ I 37t
WellA = AEE AME3IG7] &0 oj&9 Uniste] RFARC]
th.

@ FEH HEY 8L dF AAF d771 #F3i. & AF

56) AA<, AAZ1996), “PlFAF FupA] el #BE AvA HE £
A" B4 28 pp. 225-237.

57) Erickson(1984)8} I3 4R =Y 2 do] 3, Han(1989)9] 2714
A##A Xd(halo model®} summary construct model}e] 2.9,
o] F A7 FAAE 2ad 3 H1994)Y |+E At E Hong
3} Wyer(1989)= AEAZH FAHAAN d73td A4+ AFH 7
ARAY gL vA R ol tg&E AF ARGAC gz B A
23 ZAEJEE §A%= A2847 doe A7 g3, 9AAH
Ale 3712 ZA=27F old o8 HA2E B FAFH JEyL vAvs=
A F(Li & Wyer 1984) = Ut}
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R MRS ARa40t FoAsskE BAY 2 mMRol FEm A
A W 2Ast, Au2e] A wEA7L, olUE & ol f HEAI}el s
A @A =E EEme] KRR U A7 82 1AL BA 8 Aot

(2) REH BR HRET

a) BF Hptkol T3 R

olA7tA] 71& AFEL WA, AFY FEsm( FEHr A3=x O 43
Z, ZAZ o AREAZ, A=)l dF AFHrE zold #HF A
olt}. Au|zte] A3 AMFe FEMmES] AololAM A R BF
A7t A ©@ Rolt} HRELRE thF Zo) At & & gloh

@D & et Frlo] JIAE EAZ7te] didt EY RE 3T
AL-L Brtsle B 98%& v Arh(Schooler 1965 ; AZA 1994 5 J
B 1994 5 HAY 199459),

@ BYE 7ty 2uAEtE 2FY HEE AT g @3 & 3l
TH(Nagashima 1970, 197759 ; White 19796%).

@ —m@pye s ANAEL A7) vt AFE AdFez U FEHS

58) BAY(1994), “AEFAE7t LAA Ao vl G B A
7 FFUEgT giFd MHAE=E.

59) Nagashima, A., op. cit., pp. 68-74.
Nagashima, A.(1977), "A comparative 'made in’ product image
survey among Japanese businessmen,” Journal of Marketing, 41(3),

pp. 95-100.
60) White, P. D.(1979), "Attitudes of U.S. purchasing managers toward

industrial products manufactured in selected Western European
nation,” Journal of International Business Studies, 10(1), pp. 81-90.
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2 gristes Aol Ucksh 2y o AFAFA AP RRES 4
2o A%l FeAA Uehdtho AEEAT WA AAEIAME A
o wASA ¥ UAn, 23F AF 53 AAIY AFE& F2A FE
oz Wrisks Aoz JetgthAAAE 199 ; o3 1991 ; A4
1994).

@ AvAte] FHo| wet AF] FEE A=A BIHRTD

© WA gy FRA g Aol AF Hrbd 9%E €I
(Schooler 1971). YWtz o2 AAF AFo| /A== AF ¥ =7
BAER AREFE 1992 ; AAGY 1994) ol A=A AzdE A
F& E3po] PriEE A2 UEHTHE BT 1988).

® AE P9 Ly, LK, B Rl T8 AW Hsolttsd

@ QAAE v EERRS ARMKIE Ao 2 d2 FFREY
Z7HE9 AFol 25 KERE A=dE B3 AFAedA &E
o2 Wrhda glit(Schooler 1971), BIRAEL £ EHFEE A
2 24 #@rsine AT oAz 4289 AFde HEH RRE 7L
AR Qe ALz et

61) Cattin, P., A. Jolibert, and C. Lohnes, op. cit,, p. 141.

62) Schooler, R. D.(1971), “Bias phenomena attendant to the marketing
of foreign goods in the U.S.” Journal of Intemational Business
Studies, 2, Spring, pp. 71-80.

63) Forney, J. C., N. J. Rabolt, and L. A. Friend(1993), "Clothing
values and country of origin of clothing : a comparison of United
States and New Zealand University women,” Clothing and Textiles
Research Journal, 12(1), pp. 36—-42.

64) Wang C. K.(1978), "The effects of foreign economic, political and
cultural enviroment on consumers willingness to buy foreign

products,” Ph. D. Dissertation, Taxas A & M. Univ., p. 10.
65) Wang C. K., op. cit, p.18.
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b) 85 Fikol BF HE

27] AFEL VNP AREE HERERIL FAHBA AFAFA
R e AZol WSA HuA AFEYT 27ldE § It
AZ T AF HAo 2ole HE WAEE EE FE Wl B
3 Avt A7 FE ol Yok E Jd9] EFELE dFME EHE
o} HERC) 8 HAEAS OF 47 AW Ut

@ Hzxe AFA Schooler(1971)E WFHFEM YA =719 Aole
FESA T ¥ BERANAE 2el7t gokn 3o |

@ iy QFAME HHEKTAA TdEl, F —MEIY B5E R(general
national product stereotypes)™} 3 FMEfF R R (classes of product stereotypes),
HSERSERIRA (specific types of product stereotypes)oll uwhd} T2 A
7tede 284 41 UthBilkey & Nes 1982). 3 X712 F-E & A F
W3 BEE AEF g d2gs AL gt AF otk LW
o] Bagol Zel7b g7 Wl ®EATLA 4E A7/ 4 Aot

@ 71del FA2gPel ozl 4 EE(source country)?} FHEEEG(brand
country)o] ThE AW A6N(hybrid product)E ThEoloF o} o]d me}
S8l 3 AF(YBY 1988 ; B 1988)7F Ao} FEH R
of th3 A7t ot =Ha UL ¢ F Atk

@ AdA dit Frie 2 e Sedoz HRE BEE B F
Aok AGAA FujolA s o8 Role] BMEREEIL B3I ot

66) Hong, S. T., and R. S. Wyer, op. cit,, p. 175.

67) &8 A (hybrid products)o] & —RAIC R A F2] o] 275 Al
g Z3ed, olE EW HEE 98 Ao BUERS I A
£, & Honda Civic made in U. S. A. AFA9 2 HALE HEH
ol a g
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2Eel Q77 AAAE AR FHiEHm HRE BrIEn ems &
gAte] &&= gl ol W& Hol: AR URHT

c) HRES Kkl BT WA

Avlzte BHA BE AFHES —Fel Yo ¥ 4= YA,
2L ATEL AHRY Zyol ABAERY Bt YoM duige B
o] 9188 RAZT TEe YN ATAFe) vhgolth

D 4o WART ARAF thsl FEHIHFFZ 1990 ; o] s
1991).

@ @20l =z ET IZAFo] 8 FEHICHHn 1988 ; ol
A} 1991 ; AAY 1999).

® BRFE0l B APUSE AZAT U FEMHIHAMS
198969 ; o)A 1991). ‘

@ 14530 ALSERG 4dRoD o IIABE BFPTHWang
1978 ; 22 1990 ; o] 34 1991).

® H3I(status coucern)o] Lt By AR (degre of dogmatism), B5F2 3
ARL FEH SRS B9 BAC YT

® HEuss EEt HESY VAR FIE A7 d5@ F@EL,
4 (Union)ol ThE REEE, ALEo) Y BE, 2ULNA AFsE B
283 A7k FASE Uol B RO 9 HENRSI ATAFY

68) Cattin, P., A. Jolibert and C. Lohnes, op. cit.,, 131-141.

69) AA3(1989), “F4H 4B} o] FA4RY HMITeol #/I AT, FE
St didt AALSHe =

70) Wang, C. K., op. cit.,, pp. 22-25.
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B 43 BRMGE 7HAT AT

ol @AatAe] #F AT E FYN EY, Aol AWM WHRES
M 2 FARETE WL Iee € & Yo 2VETFE AAE °1E
3 Mg ARAey 2 Bk WS MERE SE3 4
A LEEFEst AWP=ED doh F FEHIL o9 AEFFI] 9%
& maAgE Aol EEWSE JLIHA BT FdF Fo4dd B
AT, SAMZt BEERAC B3 A7, FEH MR st Hdd &d
A7t AYH Qe Aotk 2/1AFE & I7he] 2HHA AFA &
3 droy, ZHcde BT MERE £ HERRD A ¥ Tl F
Zbetm Atk E 7149 AR HERTS £ERC 9E HAHRY
7+ AP Uk FEH FRe tEol oz 4F¥E F W
A= HgEI Uk & A0 RSB0 BE, EEEE BERK T 7
izl SAAFe AE B4 R I7F SAUTE Fohlo] FEM &
£ 47 ¢ £4& wEsta ok

= QA6 3 AFE o A7AE B 7HA| FMERS O o
AA  AFT SEAE FAH Qo] AHAE —#fb st=dl FATT 3
o 8 FEEmrL AFHot 9%E FE =V FAALE HEA
g ARAH ZoidMe d AEE & 3t o EAE #UA37] AMAe
MAFEARY dTE FE DAES Boh Bo] TEA A & Aolnh
A EEM PR dF el B AAF A7t FFs0 U 4
TR U IR Jids 28 §F FEM HRY FHL

fr

71) Howard, D. G.(1983), "A investigation of the foreign product bias
phenomenon in the United States and the implication for
marketing strategies of imported products,” Ph. D. Dissertion, The
Ohio State University.



AUHoz HIA% ol
3) kEHEL FEER B LTHAR

A BAEY AAA I AFE 1980 Fyte] o232 Iz
(Dickerson 198772 ; Atkins & Jenkis 198873 ; Bergeron & Carver 198874 ;
Formney, Rabolt & Friend 1993 ; Neuhauser & Morganosky 199479).

AFAEL ) P82 e AT SEMRY FAA JHAN A 2]
ste ¥lFo| ) ARAEL HEOLEN AUd FYS Ton TYaH
thi= 830 o3 oyt FaA RAEFL vFdA Aoz B
FHy0] g Ajoln AFATZFC] AL HHERPE Yol Al
th et thE AFe 97 ZAFAE E ER HRES ddeE B AT
ADS Bl wEREAA LA AL BAZ Q92 & # A% A
gATNAN EE#H HEE AF u}l th=chHong & Wyer 1989)1
BT, a6 ZHA g AFY FIAE o2A HIHRC(Fomey,

72) Dickerson, K. G.(1987), "Relative importance of country of origin
as attribute in apparel choices,” Journal of Consumer Studies and

Home Economic, 11, November, pp. 333-343.
73) Atkins T. V., and M. C. Jenkins(1988), "Imported versus U.S.

produced ladies’ sportwear @ retaill buyers’ attitudes and

practices,” Clothing and Textils Research Journal, 6(3), pp. 65-72.
74) Bergeron, D. P., and M. N. Carver(1988), "Student preferences for

domestic-made or imported apparel as influenced by shopping
habits,” Journal of Consumer Studies and Home Economic,

December, pp. 87-94.
75) Neuhauser, C. A, and M. A. Morganosky(1994), "Schematic

information processing of country of origin cues in catalog,”
Clothing and Textiles Research Journal, 12(4), pp. 31-36.
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Rabolt & Friend 19931 ¥r@ch & SIRAFS FEEHE ZR 47 dF
2 AAZgAN ool Rojmz, 5 Fol B AuA Fikol ¥
ol =] Au|olA —LATIE R RVt & A2z AFE
ot

o EAtEe] Yaxgl AW A¥A TA Ade —HiEo] o ¥
2 gir}. Neuhauser®} Morganosky(194)E Fo2 F71g A2 AUH
= direct marketing, = catalog o ¥ FHXE ool A] catalogell 7]E-¥
JEPEH $%E(Country-of-Origin cue, TlZojxE S FAF cataloge] Wit
8 Bres Y72 =l the FA% 717 o3 imaged 34
e AEGsle] 9P o ok Yudt Fairhurst™® o QoA o
2 avAe BEEAES FREXEY FAWWL HSSA HE e
2 UEh} 944 oln]AE AuzdA AAFHY FA JdE BAIGD
gt} Dickerson(1987)& | FAEe] QA= FF| BiE Tl 2
Q, s, M, &E BT 24% AAE AASL Jon, 53] FHitE
o hA o a4 goda 9ok ol sHAEY Il ARAZGA
SolA =a% FE& ANART E Atkins$} Jenkins(1994)2 HKEAAE I
ZALHT o]lg Zol 2 £YFY BWUE MIFT #AR KHIIAA
= IAEE £YFE ol 2HAY &TF BFAAE F U= ¥
Zg N Aolr] dfFo|t) ¥ AHAEL AFTUHABA REHRES
Za3tA ALEA] geErthe @ (Bergeron & Carver 19838 ; Sternquist,
Tolbert & Davis 198977 ; 3|7 1996)= Qlt}. Sternquist®} Tolbert ~12] 1L

76) Yu, H. L., and A. Fairhurst(1994), "Influence of country of origin
on American consumers’ evaluation of apparel products made in
Korea,” Journal of the Korean Society of Clothing and Textiles,
18(5), pp. 704-715.



Davis(1989)& ®u|= Zujzte] 74, A {FFS Aoy 717 Fadl 9%
& tAE BHE TOEL ST wEelw, FEmE obde wm
Tt EEmOl B cuAde] AEE, T ALER SYEQRY Az
stolzh glohe AL Qe W, Ty A4EE HBPTE ATOE
i=3

a8 BRAREAS 1986 ; AP 1988 ; WHF T 1988 ; BT 1988
L AT 1988 ; S5 1989 ; A4S 1989 ; PAY 1990 ; WS 1992
; AAY 1994 ; AP 1994 ; VY 199 M T REEHRS] FYol
gou, R4S FL nAE FEmdl B TAYY A7 B
=% ARolth. fal AL s FEHIL AFAZG nAE JP&
ZAE, o HHNA ANZFAF s WAMEY JTE AU
a2 AT HiEst EEnE ASHE, ATl P 4Be v
A Bate Aoz vt E ANEZAFAE AFAZd 4% B
do] 3T, MERHET AFHsrT 7%‘%1?} o] e Aoz vER
t}.

ARST AL PulNE K FRWE AAstel Lux BEES
ZABIET 2 AT AAAE SHE BRREAN 92 Fo8 g

77 Sternquist, B., S. Tolbert, and B. Davis(1989), “Imported apparel :
retaill buyers’ reasons for foreign procurement,” Clothing and
Textiles Research Journal, 7(4), pp. 35-40. | '

78) Bergeron, D. P., and M. N. Carver, op. cit. pp. 87-94.

79) Shim, S., N. J. Morrs, and G. A. Morgan(1989), "Attitudes
toward imported and domestic apparel among college students :
the fishbein model and external variables,” Clothing and Textiles

Research Journal, 7(4), pp. 8-18.
80) 34, AAA. pp. 538-549.
81) A3t A AL, AAA. pp. 225-237.
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M. HAZERIE 2 ARG

1. BHFEHER

HAK TR Aed uis} Zo] AuAEL HER FRERE HA
BEEDRES s, ol HERE Wisks FREREEY iz 4
A7 Zgittn ik ged B d7c AREES FREESEZAN
g5t FEm MR taf d7sinA o,

B dFdAMc 2uAeA MGFREESR AAE 9494 7HF
AFe F2A%L 7HAZ, Foleed vAs 9%E& B8, °l§ T
o) MEMFABES ZAE) 9138 < 23 4 >89 e QFedo] 725
A},

HYHs —{ &8s
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7+4 ATFAGA AF 224

R4HA] ki 742 2 2}
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Ql7] wjEol(Bilkey & Nes 1982) ol ZimfEHAE7E VWHan &
Terpstra 1988 ; @4 1988)5 2 ek 2 F 74Z 7 L4kA] e} MEfF
FEEe B3 449 TEN BEHE 2442 £ e €7 ("7
4 1988)7 qith. B AFNME BEEEFML BIELE A4 BER
P He A4AL £ UEANE gok By f3td SEEATE AT 4
AAE Qs £ KEFHRES FAFFolE2 4Fd ¥ Ay
EA olnA7l AnjRtelA ZA A& € 4 A7] HEARHBE 1983)
A3t

FEH ZEN A 712 ATEL 28R AT FARH & R A
AAF7E FE# BRA 4%E £ AA AT Bilkey & Nes 1982).
E AFAME o33 ZAE FESY Astd TR F4E& JUEl=
Tz £4a8A-& dAHS.

2. B R & At

[§

B Q7E ARAEY AuAd B 2vate] BaE A FEEk
w7 O RAE Bt BREAEEN A8eER ZANT, @R EE
W7t RNEIAEA FER FFE TINEA AT, BEE
A7 FATH B9 AYASA Bgo) BE FEE HEE TAHTA
st}

QuAe] ey AuRbe] WES A st BuMME 43S 7}
A% QAT APHAL, ERBHE F By EAAZL, HANA,
Fujelx 2 st T HMuBES Y U olF W MHAEFR BEES
2A15l7) st AYAAR HAch B®ES 7 AAATEE = 14,000
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ollelle
Wi~
L
— | =3
— (oo |

< ¥ 2> FE3E

ol e 2
B4 (2/9)

A
q (&)

FAzS
A (/)

o=
B (/o)

F=
B4 (e)

40

A7t4

65

(32/33)

51 (27/24)

60 (37/23)

(21/19)

216 (117/ 99)

714

61

(29/32)

49 (24/25)

54  (28/26)

46 (19127)

210 (100/110)

2714

51

(24/27)

58 (27/31)

78 (46/32)

47 (29/18)

234 (126/108)

Al

177

(85/92)

158 (78/80)

192 (111/81)

133 (69/64)

660 (343/317)

3. BERTEY &€

g3 ol ZATHo] FUI AFAFAA, A HEFR
o itz ALRET ULE BRH HFRAA IS J2 I
AME FAFo] 1 Y, FEH RS F3 sl JUeB2 FHE
#y iRl hy FAol 2 drr BT} HA: ot 28U I FL §
7 dales £l fe Aol 2A ggeng AFdidel HA RIA
th gt B A3 FU 4R, 53] 20300 Hx #BRHEL 2 3
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BAZo PiAd U Ba L WES A HA3td dFEA

& Agsd

2 1. o FAAEe] AR U auAe] RMEES AR

1-1. e ARJANA HEmEe] EEES AT,

12. @aA0] 3 MOT AEPYs GAZRY FAEZES ARG

24 2. BE FEEhd @ Azt HEE AR,

2-1. E#% FEEs 2o HEFRZE EASEA ARG,

22, Eiko) HRMmMEEA AFSEY FAAY, 7HXNAH, FHE
G gL v =R FAR.

2.3, QAA7L wEEEZN RAEY FAAL, stAAZH, T4
Toll 9 uARA AR

BA 3. 2R EAd B E FEk HRE AR

»
E“IS

L

ol

_'..

) RRYEK MES REH

GPPES T2A AP ARG HelE F12dT MBS I
2317 95t KEEHE ANSAT & AFAME A8 4382 F
2 ~ug 428 d959ed, 1 olft et 2ok

@ AT AL E ‘E2 26Y M2E HAFAS] LR A A48}
1 FEAe] glE AFolr] WE HEEM(edity)g Y T UL A=



EoY

@ A7) AE ‘Ez 28d AXE £YSF FIA R, &K
(quality), BA=, EiE# Fol %37 dEoich

Y dTe AFRE ‘B2 AEU A2E AZdA BHisT e
& Lee’ AZoz AYE A% b3 go] AU

O A& FEE FEHY 9FE FYA0Y £ Jome dHAN o
& q2$ HolBabloe A% s ALEAAT. B ABHE FAT &
ARE SHAE 4 Q= BE GAE S8 AAY F FolEdable) A=
24NH 73 TWAES #o]8( ANDREW 21 F33t )¢ 43d
A ALl A Beste] ALg3 HolTh

© FEEE AR Aoz R ME k#Eos FFA o
Hel(uly)E® AT, 84 FUgaA 27 o Fe) ¥ 44T
22(Chin)& AFsEoH, A HEY PI(Korea)d AAHAT. E
EER TRt 9 W NeE ZAY] st 444 dHoldo] §E
Flsme ol&strt. 94kAl #lo]E( made in Italy, made in China,
made in Korea) 3ol 7] 4471 A4HE # ol¥( ANDREW )uol ¥2x 3
o}.

® MBE AZN BUHT Y= B2 AHY HA2'd EEE A
stol, EEK = 14,0009, FEE - 30,0008, HEE = 64,000802 47
S 7HA d(price wg)& ol F3A AAFES EANYT FAJEE
S |

@ Be AuAE BAOD 37 WEd FT 2HY HAx'E FY¥
gulo] st ARE @ 4 Y= Stk BV vLIFE AL B
MpozM, Auel dBAE HANES ST



2) HFERS] KK

Av)ate] o FAES A UF @i R FAA AP BMEE =
AVS7) 918ted, RIS UE€€ 2ZA ¥ VAR R AT ®
Anzte] MG g AT BAYRH EFE THBANUS

LA U wEEo) BEE 2 A AL HYATY Ha
n®d, Lichtenstein, Ridgway & Netemeyers?, Martin & Eroglu¥), Soyeon &
Kotsiopulos#9), Eroglu & Machleitsool 5| w5t d¥-& AT/ &
oA AMR3ITh HAMEE Liket ¥ 7FA}=E FASeE, 12 3F
olUttel glmjolx 4% BEo|tte gulelny 7& AW a9 9n|o]
t}h AR BAMd AHEE RE YL 7THAEE VIELE AT

e Wee ohgn Ao

D AZFER ANY EF2 28d A2 4P ¥R HES A
37 S1ste EBARALG, Az, TR Fof B AFo] F 160
Ack. '

82) Han, C. M.(1994), “Testing the eole of country image in consumer

choice behavior,” European Journal of Marketing, 24(6), pp. 24-40.
83) Lichtenstein, D. R, N. M. Ridgway, and R. G. Netemeyer(1993), "Price

perceptions and consumer shopping behavior : a fied study,” Journal of

Marketing Research, 15, May, pp. 234-245.
84) Martin, 1. M., and S. Eroglu(1993), "Measuring a multi-dimensional
construct : country image,” Journal Business Research, 28, pp. 191-210.
85) Soyeon, S., and A. Kotsiopulos(1993), "A typology of apparel shopping
orientation segments among female consumers,” Clothing and Textiles

Research Journal, 12(1), pp. 73-85.
86) Eroglu, S. A., and K. A. Machleit(1989), "Effects of individual and

product-specific variables on utilizing country of origin as a product
quality cue,” International Marketing Review, 6(6), pp. 27-41.
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@ SHERAANN FEUAY FLEE ZAey] Asted HEE, B,
UA, i, TUARE, AZY Y, GE YoM BAPE Br AR
2 82 eolRich

® AR4ES A4R] B BB ZAE) Aste] FAA BB
B4, BN, B4 AolAFE B AR 3 N1EYIA
o,

@ MYRAE FE] A5k 4942, FEAL, A0, A0,
ARz B ATl 3 208 YOI

® A7 FANN BAg FREY) A5 4%, A4, 89, 44, bz
Aol thd, diatd AE, M2 TUFE, A2 205, M2 FYA AR
714, 4WFLSH B3 AE] 3 13RI

® Azl UE AAEE A AR 3 3BT o] ARL HEW
9 BB EEAE 7198 ASAST AR ATY PR BB
Auzte] 28 Thotstn AWULS EHEES Totur] A% Bolrt

3 AHAR R REFE

BE A3s EREs & #HEE Uvrd dAsAY. BERES 19%
d 29 T HFe @A 0EE dyez AASHT o o)
HE Zz 24 BEEES BRAE S€ AE d%on, di A
AN 43 RAHYUY. & FHAE duRANA REE BEIEE HAT
1996 39 19%E 49 10874 STk ®Me $uRE Mee 34
02 £EAERY, 33, AW, g )l AFsE 20300 Bk BRHE
2 S9lt BR2EUEE AR ug 12 A7 Wl He 234



Ae Adsig. o], A, 25, TEAEE 13 ¥F E(quota
sampling)©. 2 81Tk RATEE 2 70088 wjEso Y F FEFH
= Az BAFEH 0522 AdY 2 60RE FF FEoR AN
o B d7= sAn 48 U] 3x4 a4 A (factorial design)=
7] diel 12709 Aol EAFTE. o] Zzhe oF 40 (U ZZ 20
BA)e A2 AYsEr) AR 3 48030 HARAIL BasS

0052 WA ZARRE A FEH 34E AAAM AE T3
B U & JdE 28 Aa s YU

4) Bty AFHE
Amel EANZ R BAL SPSSE A&t AR

LIRS
(Frequency Analysis), AZE E4(Reliability test), t-test, F-test, Al
(ANOVA)Fo.2 A 243Ut

24
3

A

5 RE HEE oW

RErEeE 138ty 98 A4 HMK) JEbd S$EAe —ey R
& 4sta

< B 3>04 < B 10 > S8R9 A7 FAHANH 5L e A
oty < B 3 >& Ay - d%d 2XF Jeld Aotk HE== F 660
Wz BFs} 343%520%)0l KTV 3173(@80%) I dRERE
222547} 73 Bk



<HE3>A8 -d%¥E EX
8 o o Al
A3 ¥ AT R HFA(TFAA )| A FA2u])
18 ~ 214 60 (17.9) 85 (26.8) 145  (22.0)
22 ~ 254 | 112 (32.7) 9 (31.2) 211 (32.0)
26 ~ 204A 95 (27.7) 76 (24.0) 171 (25.9)
304 o]y 76 (22.1) 57 (18.0) 133 (20.1)

A 343  (100) | 317  (100) 660  (100)

< ¥ 4>F 8y EXE ekl Aotk Fx& 2%4(03%22 AU
I, BELS Z 6609 F 1599HQ4.1%)0lUTH KBAL 279 (@23%)0.2
74 BT, AFELEL dhe 4% FolAY EdAY T A4
o] UA g JAGe T 2153(32.6%)°i At

<H® 4>%%HI £X

SE| gaa @) 24 (%)

52 - ;
53 = 2 0.3
Il & 159 24.1
PR 279 23
4 & o A 215 326
2 g g 5 08
Al 660 100

< & 5>E AYY XEE U Aelth ZA0Y Qe rolnz
KBET ABR - GFERC] AWALE TE AYS) B8 BRH 3 660
H F Aol 27199 423%) 22 7MY g%, 2 U A¥%A - gt/
o] 1387 (20.9%)°] <1t}



<H®E 5> FAFYE X

< & 0

4 Qa 9 4 A (3) T A9 (%)
i 8} A3 279 42.3
54 - 3Ad 138 20.9
43 - A4 48 73
A F # 3 59 89
T 5 50 76
7] E} 73 11.1
5 < o 13 1.9
7| 660 100

< X 6> E2 21Yd M2'E FYE 9 £&2 FY3es FL2E W
Bl ot BEKANAME ‘F22EY M2 FYFL w5,
i) d, AdeFEAdA, st BAE, & AREUE, HBAP),
AR AMF(Zelol & FY, o|vtE H)E TR AU ZALE
A B gA LT FAEAYEH A AFEANY ez FAS
Zua7h 2AA a2z & A% A9 AAARY AFLE HAFsE X
oz AYAF Agez FAuth dEFAM H2E T3 BEE
1953 (29.5%)2.2 7}% Bk, 2 o2 AREANFAAN 428 T4
e EEE7L 1688255%) 0100k AMAAFA H2E TS BEE
7} 1467 (22.1%)2.2 7} AU



<X® 6> M27UARLE X
s ¥

Zega HadA (F) T4 (%)
W5 A 138 209
4 2 A 195 29.5
gFEAMF 168 255
A H A A 146 221
¥ & ¥ 13 2.0
A 660 100

# e SARYWIT  FLATAD R AAPAIACAIL Y R ook 5

b. A A% D EUldZh BAR 383 & AR (34U, FEAN3E 28

< 7> 8 dFdAN AZFEE ANE A 22 /Y H2Eg T
AT o £ FuirtEE& 2ARE Aotk 2gtdoldle] M2E FYdte B
w7} 2638 (39.8%)2 2 M Bk, I T 2~3tkge] M2E F=
Tt EEEIL 216H(B2.7%)01ATh 4gkdol o] M2EF FRste B
B#E 133% B3, 39dolste] 28 &2 FYde BEES
2889 70%°14<! Aoz YENG.

< E 7> Mz FYA ABsAE 24

2%
A g () A48 (96)

2 7ty ol3t 263 39.8
2 ~ 3=4 216 32.7
3 ~ 494 90 13.6
429 o4 89 136
2 ¢ @ 2 03

A 660 100




< B 8>& HU2E XYY YW &5

2¥E veld Aot ¥
Eo] 201~3009H1Q) MEE I 144(21.8%) 22 7 B, 2 o

a
£ 151~2005H1%) Eif &7} 1437 (21.7%)°1 Ut

<® 8> YPy £5E EX
_g_
My ¥ gax @ 24v) (%)
100 Tl AT 102 55
101 ~1509+4 126 19.1
151 ~200%+d 143 21.7
201 ~300%9HY 144 21.8
301014 119 18.0
Tz & 2B 26 39
Al 660 100
< E 9>k 71 Av) B2AENU A28 A4/148 UE Aol 21

Aol FFaf{
7} 2678 (3.9%)%1 W,
o2 7h3 w3t

Pt

2610133, H28 71T A ¥ BEEE
1-27] 7HR3 Y= EEEES

< E 9> av) H2el A% B4

- EF g @) 294 (%)
0 7} 26 3.9
1 - 27 311 47.1
3 - 47 179 27.1
571 o 4 75 114
2 g g 69 105
Al 660 100
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31175 (47.1%)




< B 10 >2 L 4 E22EY M2 A{I15E JERE Zeold.
#Ae a2 HRFRL2FASE 32401902, M2E 7HAT YA gL &
EE7F 227%(33%)Y ¥, M2E 347 JHX3 Qle EEEE 2579
(389%)2.2 7H¢ Btk < X 9 >3 < E 10 > EMZAARE n]Ro] #
BHE AAE F2 LY H2E $EAY 90%01Fo] 171014 Lh8)
I AE AL GFolgn & 4 U

< 10> B 2] Mz 2f A
X

PPN A () T/34] (%)

0 71 22 33

1 - 27 216 32.7

3 - 47 257 389

5 - 67 79 12.0
7 & 41 6.2
i § 45 6.8

Al 660 _ 100

6) JMIS] EEE BE
SHAETE a7 E 4ESS)E S8 UD s1d(construct)o]

drhv 484 2A UE AYAE PEST S (eliability)ES 5
Rt ‘
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< ¥ 11 > 29 Ui HrlgRe] A=l FAHH7
2 L € £ g Cronbach’s a

o o] Mat ANz Fdol $osh
F4A2| ° o M2 wh=Fo] Fo} HAT 0.7578
> o] HzE o 4€ + 9& Aol

° o] Az2E 7R A7} U

7FR A2 | o] MAL gre) Hl8) ATHET} 0.8521
ge | 2E AZE AT oZg An

;LUR—]E ° 1—]—-—‘;—‘.— O] Hz_% )g- 7"__‘-3-_/@0] .EIE} 0.8171

< ¥ 12 > 94HA ) i 4uR QA H=E FMER
Q 9l L g E g Cronbach’s «

TUE I R0 o= O AEIA

Ao} | Felg st

e | ° Ut 7k Al Ro] o= v AEA
o 4ol ek

 AzTL YW I AL AR 4 A

c AzT¢ 4B F4& &9z Wik BE| 07970
W =go) W

0.8181

3R]

A 2

FQ W Alolg] YL I A% FEE TS Cronbach’s o
g ARSI ATl ALSE Mo} Cronbach's o FHe < F 11 >,
<R 12> < ¥ 13 >¢ 7t}
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< & 13 > JiAgEsel A A= E4EH

a3

a 9 $+ % & % Cronbach’s o
e |0 XE Y HAE VI 2B 97 £T
Azt | O S UATEE B4 99 & A 07158
° e 22 §9AY%S ¢ o
° e 2o JEE A3 JAA G
gm | XE 4 ME T 28 Ae A
o] 43} 0.5076
A2y | e _
Ao Folste AR A7A HHE =
a1 ARE Y
TUE 22 A=Y AARE 2 3T
47| ° U= U AdelA A AL £& m| 07881
g 4 U
fg |0 HESIE ALAT 3 & A
21718 c AR Fo A £ 0.7042
= ° U 44 gL AF o] 43
TUE 28 4 9 It REE AA
=4 3 dvEd
A28 [ ° U 28 4 9 23] TAAX = 06978




V. &R # %

1. KEARe RiEmo R HEEL Za

LAAE #4577t B2 EERAME 4FFH AFHUNLW 2 F

b 43 Uste RAKES Aol 2A gftenz dFdde] HA X
At B d7E ARGE EEmo] i 20-30d F 2w 2
o ARE Wy dvolth WA, AFRAF FEEM WP BAE 2F
o2 o YA kEFmAREZAN FEtn Je7tE ZAE
o RA, LEMHERFEENA 44X A9 FaEE ARG €4,
AFFFTAZHY f3Xd ¥ WL FREES A

rO

r-|m

) ZmmfsRmRol A FERRMS EXE

< ¥ 14 >4 AAE A F &M, HAY, KRB, 994 AL @
A7h dstgte 2 F2 A AFAAC AAAA AHE THALE @Al
22 AED gt Hig, 43, TUIE, Az vl dA7t ¥
= AFRAY EF de FUEHA ge DACRE AEN Wl
olth(Szybillo & Jacoby 1974). < & 14 >4 Sl {FFulA] AAH dAEr}
WA @ME o F43A4 AFee Az eyt ojAL AFEZE
AZA AR wERT RER RV o S48 FAedde AgaTF
(2hAF 1988 ; Hr2E 1989)9F YRk 2AY| Cattin, Jolibert &
Lohness(1982)« ATERY WmfE7F o] &B7158 o A€M Mol 93 37t
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7t A% dojutiz 3N < B 14 >oM A FH dxET WA EA
g o 2434 AZse Aoz veyd AT WAH @Md &E,
ol A mehehe o] 4R G TAolEg, AAY EAQ] R, AR
%, FEmol g 9z 29 £5 S Ao o

< E 14> ABWMe FaE

¥ % Tas
mean (S.D)
Al A 6.22 (1.04)
g #% 9 6.20 (1.14)
F 2 6.17 (1.03)
dolA HAY 6.11 (1.27)
7} Z 5.68 (1.32)
4 3 9 4.55 (1.50)
TH FXE 3.77 (1.66)
Azd Vet 3.64 (1.78)

< ¥ 14 >0 AAE FESH F FEHE FAHA ¥ G2 YE
gtk olRAL ARSI AANS(1996)e] AT FA A, AEE s
F Q47 7H8 Fad dAEt 93 B2 5(1989)8] Ao dvtd
AFoltt. B AolA Wik @AM BEEV WL olfc AAR FEE
#H WiEE FAA A ALET A7l HEYL = JL, FYAHRIL
=EA drl =HA golA fAAbR]o] i EikiEo] oA wekEr] o
Y £ & A2 44HEn



2) FEs migd A3 RO BHEE

< ¥ 15 >= EAES FEEmd U #Ad oo distq EAMFH
Aolth. FEige] A ML, REZRAR 3 ALBEERER, dA,
23, &H, vi=32)9 XolA4E ZAIAUT

QAR B WO, AFFFol Az FEEmd telo o= HE
ol RS 2AME Aot d & Fol, viFdA AzdE AJAA F=
oA AzE AUQA ) Lol ot YA KEHRRER o848
At

ZEAxtol Az, FEHE BRI {FAFY EFAE AFAY + U=sAS
ZA13 Aotk o8 B9, £RAA AxH 4RI FRAM Az AF
¥k FA4 B3R £ Atk AFLE ARFo| FAGI dFE v
g 947 gAE KERSHER 48 £

FELEaQ0] oA ZE, FAF) AV FEHA ot FES
39l (Eig, TR, 23, BE, vi=Ad xFolrt & ALE A=A
2 zZAMS AHolth 48 B0, FEmKRIL nFAA, FIAAAN o}
Figol Aolrt itz AAY + Aok AxE v we g{RAF4
gAel zojrt gtk ARG, A G E KEAARES ol4E
F 3ot

< E 15 > 94Ae] By WML BF Ht FE FEOIUAL,
LAAE B3 HELS ARY + Aokn Adsis A= FEdwel o
7 wRBHEERS Xol7t Jntn AZshs Axe ¥ad o ¥
k. & A{AFo]l AxE F4tAd a2} wmREEEA Aol Tz A
Zaglenz FEh mlc dRIECHR o8E F A& A2z &

b



t}. B3 AEF£4HRQ FolM ol & £RT E Aot e A
oz AZ e, I £UE dF A+ X2 HRAANEAS TR
3 Y Ageg 43 Q7] EQ Rez AGIH. K dELEE
tialgle] o)zl & A2 A AL, MinREE Hne A4S 4
e P AHE3t olFol o} F& AART

< X 15 > QiAo tjF Az

¥ = mean—a-_g-E;S.D)
LA A B4 3.83 (1.68)
& Aol AL 4.24 (1.47)

i 5.45 (1.51)

A = =P L 5.00 (1.59)
£&44a4919 £ % 4.93 (1.45)
Aol A% = m 483 (167)
w3 4.55 (1.55)

< E 16 >& ATEANY Ao wet FAA o) U WLTY FEER
sl Aol7t YEAB EAY Folth AT FANY =3 wat 4
o WE Aol PRAT, W4T, A, ¥, A, F2PYM29 x
FURL, ESLEYM2Y ¥ T BebE {98 Holg e
Wy}

d3o] 84S AAAd Y Wool DL Y4 we} FEel o
20z Azse BT Aok A4 OE FAcke vjH AR B
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Boo) AT AAAC mel FZe] dantn 4ZEE FIEE Rt
W golq M2E FY}e SERE ohE gl 6 A8 4P
Bool T |AAd mel fHel tadn Azde F=EE A vt
Ao M2E FYEFE f4A i Mool AR A4AX N w2tk mA
o] tatn Azse FEE Fch 445K 15120094 SEAE o
2 g vlal Q4Ae] A o) P AR A o mEol
tzox 4zt 3EE Wit



< ¥ 16 > 97 43 230 BE 249 Az

LA QA FAA o T4 FE Aol X7
AU AHEA | mean (S.D) t, F-value | mean (S.D) t, F-value
3 2 [3.72 (1.68) 413 (1.51)
C o A 394 (166) NS laas (1.42) NS
18 - 214] 344 (1.38) b 386 (1.28) b
B 22 - 254 [3.60 (1.68) b S 408 (1.5 b S~
26 - 294 |4.06 (1.67) a 4.46 (1.50) a
304 0]4 431 (1.82) a 463 (1.42) a
2 Z 402 (187) a 436 (1.54) a
g o % A [3.57 (1.48) b| 6.18** (393 (1.36) b[12.84***
e ol [404 (172) a 457 (1.45) a
) 8t  AI[3.57 (148) b 393 (1.36) b
22 . 2AH[3.95 (1.84)ab 4.43 (1.60) a
AQE | A o - A9D 4.07 (1.65) a| 4.76*** |4.70 (1.24) a[7.29***
AFE DR [422 (188) a 458 (1.73) a
=3 Bl444 (1.76) a 466 (1.03) a
N o= Wl 3 A [441 (1.68) a 467 (1.35) a
loo#@ AP asyb| 1426 (13Db]
;)‘Z A E5YUAGA [3.69 (1.70) b 8'49. 401 (1.53)1:6'48
TEV A G A A 346 (17D b 4.02 (1.54) b
J 2 9kglo)3t [3.46 (1.63) 393 (1.56) ¢
| 2-39¢9 379 (6D DL 427 (1.31) b
Q v de e % %%k
j; zq; 3-4 9y 430 (1.73) a 12.70 444 (142) b IL19
49 o)A [4.54 (1.59) a 491 (1.33) a
1005t o} 3} [3.89 (1.80) a 4.18 (1.50)ab
Q 101-1509+9 [4.10 (1.55) a 448 (137 a
. 1512009k 13.26 (1.56) b| 6.48*** 1388 (1.55) b| 3.97**
- 200-300%HY  {3.83 (1.65) a 421 (1.37)ab
30199 0] A |4.18 (1.72) a 450 (1.48) a
*P <005 **P <001l **P< 000l

¥ N.S : not significant
b, c : P < 0052 Duncan test®] A} EHA (a>b > ¢)

a,

_49_




< ¥ 17 > e NAAETE ‘FAAGZNMRBRALD’, FEAZE /]
ABAZY, ‘AAZPIMAARR, FAAGY ¥vFZAGE, vHER
AEMrtANRE 22 FESUT. F Likent 7WJ=2 Y NG
4.00& 71222 319 4.00013t= ¥ A Z4Y, 4002 ALY 2 YE
Rolth, APAAYROE v KB XYl BRI, 71U R 8|7}
Auzigo]l B v, wAARFRGE ANPRYe] BT, v EAAY
PRohe TAXGYo]l BT FEAAY u|FEALFEL E Aol7t
At o] HRE £ A7t 20300 Hi HRBRES UHASE g gl
o2 o9 A4l vEld Aoz B

<E 17> A4ds B4

bk ks T34 (%)
P A2y 260 39.4
v -f- 83 x] 2} 396 60.4
] 4 0.6
FR A2y 347 49.7
H A A 2}y 306 492
] 7 1.1
ZA27Z; 351 52.8
v R} A 7H 303 46.3
8% 6 0.9
FAA4H 416 63.0
v Z A X238 240 36.4
78 4 0.6
e libdg 315 47.4
Ll = ibd g 341 52,0
4 4 0.6
A | 660 100




< 3 18 >\ M= EEEEE 5S4 e FEbel g WMoz 33
o] el Atolrt A& EASUT HiEme d WL-S 7Y/
H7HARN A Y S A9t & ZE #£Md) ue} z}elsl Uk = 3
ol A2t 2E KM wat Aozt Ak F AZYL nAGYrog
ReEso] did BLol 2, FEm] wel fEo| tdata 4Hse 3
T Foh

< 3 18> MAAFH R & A4 Az

AR [ @A R FA3 o] %
MAAE S mean (S.D) T- value | mean (S.D) T-value
%83 7.] Z]'% 4.35 (1.55) 6.68* 4.76 (1.26) 7.77%**
S8 | 349 (1.55)] 391 (149
A {21 424 (1.64) 674w 462 (1.33) 7 16+%*
v AR A2y | 339 (1.61) 383 (1.49)

PARAEIT 4.14  (1.69) eng | 466 (1.35) _—
v ZFA17H S 3.49 (1.59) >08 3.75  (1.45) 8.23
F2A4H 4.32  (1.67) wew | #T1(L3D) s

HEFAXZY | 338 (1.56) 735 382 (1.43) 8.03
7139038 [ 392 (1.61) NS 436 (1.47) —
v 7 A NAY | 367 (1.78) 403 (1.46)

*P > 005 ** P > 0.01 *** P > 0.001
¥ N.S : not significant
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2. xEAmY ER FEMC A BRE BE

) Ea FEmtel fEFER

FEEME RS FERT ATHILH, EAHEE AFASA AL
P enz BmELA W &R AAE Yot BRI ‘Ure o] 4R
8 23] AvE AEHAG. 2 A o] Uvtn @3 A= AA
8] 54%30%, 23] Y @I F¢E 914%AeH, HEolzta &3
BF= 27%H, FEHe) 05%A0h @A FEF AdE vlu3 A
o2 ARy + U

< ® 19 >= AR FEMHIT LS BREGESL MR, o)
gx)el mlAle F%E AR Aotk JHAT P4rA kel MEEFAC]
Este A& FrABER BESNES B39 ARG e 1Ea
FAR e MEEH SATGA UriAe HHY Barl itk <) 48
LFHE SEEE MESHN A JITE %L v £+ A7) A&
oj}.

<X 19>% 29 ZEHSAA 1A Q4R Aol HEEAC) YER}
A ggkenz EET FESE ARVEY FAAL, stAAL, P
AN M2 & vIRAA Rite ALz & 4 Ak By AANs &
el 3§22 B3, o] JE #AEBHS B4/ =8 343 Main
Effect= < & 19 >0l BXo] oz FEF Aoz Yehgr EK
I REME shvel O1§o2 B3 I 2§37 #BRKE AN, A
Zy, TrlelE)ete] BAZE AHSTE £RE UE 5 A7) WE o] £
TAEZE BB AP
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< ¥ 19 > 71337 f444A 4%

A4 | Main Effect | 7}FF A3 | |d4xa3%| dzag
7} F-value F-value F-value F-value
TAAZHL 5.40%** N.S 7.44%** N.S
7} X2+ 20.22%%* 55.80%** 10.27%** N.S
Fuiel = 7.16%** 8.42%** 6.57*** N.S
*P<005 *P<001 **P< (0001
# N.S : not significant
2) @K BE

gl BI=@EAY7), AANAZL, PR nAE 4FE 2AE7]
A8 ANOVALEwA)Z MESITE S < & 20 >& W §3
Az N @ HEE BAHCR f93A ggonz, FRe FAAY
o Jg nlAN gt W AL PHYEANE FAHCE
AFEHFNODE, @RS HAALT Fuigse J%g vl H9AF
= £EEFARA #Higol 283 dials g (Valenzi & Andrew 1971)
7F e g, Eige Fadol AAER AFHItAT FHEH olgte
A 3:(Szybillo & Jacoby 1974 ; FZ9 1988)%E U}t & A3+ A4¥ A
Eng MRt AY A7) dEo] ®isol EAXL] P& AR
@ EHED. SHANA AL AFo|r] W) Mgl o=
A g3 222 BEY 4+ ARG RolTh EW AMLEEL WY =
kol mal Edo) Aol7t gz Azes gudQ EElac) 383

87) 2 ZHE < B9 >3 < E 10 >8] E2 2l H29 A{AF
A g T o



A gskE = U
< ¥ 20 > 7}Fe] uAE ¥%

AQ| AAA | A E |
-7} mean (S.D) | mean (S.D) | mean (S.D)
ZAANL (442 (1.07) |4.63 (1.12)|4.43 (1.19) N.S
7}x1 A2y |4.18 (1.40) a|3.37 (1.48) bj2.71 (1.44) c| 55.80%**
Fojelx® |3.14 (1.73) a|3.04 (1.43) ai259 (1.50) b 8.42%**
*P<005 **P<001 ***P<0.001

# N.S

3) EEHS

Ry BEEAAY, 7tAAG, FadR)d rlAE %S FAM
7] 913 ANOVA(Ye )2 WMESHE S5t < B 21 >&
Ztol EAAZ, 7tAAZ, Pl e Az FEING. FEHE
EAAZ, A, Foidxd 9YE vAEe Aotk A=EIA FFol
U 2AZZ FERT s B ¥ AATe2 43 olHYg AF
Q 2 AEL © A Bkse Aoz vEigth FAXZAR JHAAR
dME olHzlg #ZE 1Y AP, Fulo M olHE 713

Az 3R

AR AT FEsol d3t ddol Aol Ao =3 ARY 5 Ao

: not significant
a, b, c: P <0052 Duncan testq] AlEHA (a > b > ¢)

PR

(Nagashima 1971 ; White 1979)2 B3] it

Foz P29 fimel &
FAWAH UM AES ATAEo] U PHLE WHE 4 gemz,

Azhate 46 Wgel B dFe ALHoor § Aot

BY F



< ¥ 21 > 14X nAE %
Ak ol ef ] = 3 = FAzS

27} _|mean (5.0) ‘|mean (SD) |mean (SD) |mean (S.D) F-value

Z A A2} [4.77 (1.10) a [4.61 (1.08)ab |4.36 (1.06)bc |4.20 (1.27) ¢ | 7.44***
7+ X2} [3.75 (1.57) a [3.69 (1.55) a|3.16 (1.42) b[2.95 (1.57) b|10.27***
F-of o] %= |3.34 (1.63) a 292 (1.55) b[2.85 (1.50)bc [2.55 (1.55) c| 6.57***

*P<005 **P<001 ***P<0001
¥ N.S : not significant
a, b, c: P < 0058 Duncan teste] AFEZHA (a > b > )

EEmot AZE%st R g% 9%E ¢Ads 4FH A+
Schooler(1965)] o8} A1&tx]o] B ATFolAN REWoz HLId 2
ojty. ZUME FEEmrl AMER7 4%& nAde A& YFH
2 YrHEAS 1986 ; AAHY 1994). ABATF= A FF4H wat FKE
# FE} dadn gia ed, dRAZFIAE FER HR 4@
ATAH7 AR Ao A ¢t FEMIF ARLE U I%& A
= %2 (Neuhauser & Morganosky 1994 ; Yu & Fairhurst 1994 )7} 1l ub
o, S H{AE Ptd 4%E vlAA g=th(Bergeron & Carver 1988 ;
37 196t TE Ut B dFAME E2 28 M28 &€ AF
B2 sl EEm HE7F 3EH7 £ETE WA, f3230199%6)L
AL AR AFER 319 FEs HFE7 AE}A #85E ¥elx e
RAolth. o Fole AFAclatn ¥ = YA, RERRY 2HololM 7]
QFTty W|EEHTE fAAY AFE LvAA A5 FEQ HUFL
g g o)L Pt HUlFE AEE AvAA A5 FEH7] @i
2 A5 FiEme 9% ¥4 g1 XFEHEME F71E £ AU0E A
olth. =3 ¥ An| A HIFLL 53 GAolx 7, EEHE s



F gA7} oy Y 45 Utk & dFME AS HE BHEE A
AR 7 WE ET EEmscl O AN HEE ol8T £ U
t}. 2 SHERETAA AA=EE @A FHA et dfe 2]zt 3l
+& A

3. BEE g O FESR R

Agaed AF BA%A B4 9 NPESH YL FEH MR
A%e vlAE W52 AEEHO FEEm %R 47 % 32L& F¥sE
k. B AFeAE A7 FANE 53 g AgHEFH 54 e
g BRe Aolg EASHT Avjate B we} o7t UAHE K
EH FHRE ARAE XA Jdd o dold F¥E A £ d
t}. AT BAHNA AL JE, 4, 14, I, A4 Pde, A%
Aol AFY, M2TARL, H2FYHE, 445202 FEIAT /A4
£2 B4 F9AAYMKIALY, FRAZYMZEAFY’, A
ZEMANTEY, FAAZYMEFAANZLY, JHANFYMIANR Y
2 FEIA

< ¥ 22 > EAXZ, AN, FuldEolA F - o3k FEM HR
o Holg FAIE Aolth. FAXZ, FAAZAME - Ay Aol7}
ARAA T, Pl =M E & - AT Aelrt QKo FAAZLT 7HAA
oM LFe FFEDT BA JElRT



< ¥ 22 > Jdd 4& 943 &5

7} EAAZ SAX A2 FoE
“4%8 ~ |mean (S.D) t-value |mean (S.D) t-value |mean (S.D) t-value
g A} | 428 (i.14) e 3.28 (1.52) 2.89 (1.58)
o =} | 4.71 (1.08) 492 3.54 (1.58) 2.15* 2.97 (1.57) N.S

*P <005 * P<00l **P <000l
% N.S : not significant
< & 23 > FAAZ, 7MY, PN el B2 FEH X
Foll Aol& =AY Aolth. FAAZ, /HXNAZNAE AP & o
7t AKRA R, Tl o AFe wE 2po|s} AUKUTE FojEolAMut
dHol ¥E4E A Jehyc

< E 23> A% @& W4tA Az

=7t F4A7 7} X 22} Tl el =
a3 mean (S.D)F-value [mean (S.D) F-value|mean (S.D) F-value
18-214] | 4.54 (1.03) 3.47 (1.48) 2.62 (1.30)b
22-25M) | 434 (1.21)| N.S [ 3.23 (151) NS | 2.67 (1.50)b (8.58***
26-294] | 4.56 (1.13) 347 (1.65 3.18 (1.70)a
304 o] 4] 4.57 (1.1D) 3.52 (1.58) 3.35 (1.67a

* P <005 ** P < 001 *** P < (0.001
# N.S : not significant
a, b: P <0052 Duncan testd] AlEHA (a>b)

< B 24 > FAA, M, Tl s B0 ©E EEm
Kol Aolg AR Rolch. FAAZ, FulsdME szt Ao)7}
ANA =, FER A ME 2ozl YA AvF oz gaiade] g
ol wls) Aoz YA et
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< ¥ 24 > ¥ W& fitx] &
5571 FAAZ 7}2) = 2} Tuj el =
e mean (S.D) F-value mean(S.D)F-value Imean (S.D) F-value
il & [4.51 (1.14)ab 3.64 (1.65) 3.31 (1.79)a
thaAl |4.34 (1.14) b|4.79**| 332 (1.49)( N.S|2.59 (1.41)b|12.29%**
tZo)AH4.65 (1.10) a 3.34 (1.55) 3.09 (1.53)a

* P < 0.05 ** P < 0.01 **% P < 0.001
# N.S : not significant
a, b:P < 0058 Duncan test®] AFEHAH (a>b)

< B 25 > FAXAA, 7HAAA, Tl oA B wE FEM X
Foll Aol AN Aotk FAAZ, 7HARAZ, Fujo A HYd o
gt Atol7}t Tk AwrHoz FHG A - AFHd FAsE A
o] thE Adol ul# ez =A e

< ® 25> A BE Q¥x) B

37} FAAZ 7} A 2} e B
Y mean(S.D) F-value mean(S.D)F-value| mean(S.D) F-value
o &} Al14.34(1.14) b 3.32(1.49)b 2.60(1.42)b
FE9 - 3 A1¢14.35(1.08) b 3.17(1.55)b 2.90(1.53)b
A - A Y 14.54(1.22)ab 2.52* 3.90(1.71)a [2.41* |3.55(1.71)a |6.7 1 ***
HE T Y F1440(.12) b 3.26(1.49)b 2.87(1.72)b
F X.14.86(0.96) a 3.60(1.47)b 3.52(1.68)a

* P < 0.05 ** P < 0.01 **% P < 0.001
% N.S : not significant
a, b: P < 0052 Duncan test®] AAEHA (a>b)

< E 26 > FAAZ, /1AL, Pl oA H2TFAF 4 B K
B FRA Apol& AN Foldh. FAXZ, XAz, ol xelA A



2740 Wt Hol7t YRS ZE HFM WEHHAM H2E F
Aste $EAEC] TE ool us) JFez wA U

< ¥ 26 > 42 FYgRFLA & f44x 23

37} 33X 72 A 2} Ful =
AA mean(S.D)F-value {mean(S.D) F-value |mean(S.D) F-value
W 3 H[4.72(1.11)a 3.99 (1.47)a 3.39(1.57)a
W 2 R4.470099b 2.96* [3.32 (1.52)b[9.30*** |2.88(1.49)b(5.87***
o) H @21 niA}14.39(1.19)b 3.14 (1.53)b 2.77(1.6T)b
2 2 Al A |4.38(1.25)b 322 (1.58)b 2.69(1.51)b
*P<005 *P<001 **P <000l

% N.S : not significant
a, b: P < 0052 Duncan test?] AlERAH (a>b)

< § 27 >& ETAAZ, AANAZ, FrjezdM M2 FUZHA &
FEM TR ol AR Aotk FAAZ, /XA, T EAM
Az F7tAd) wal 2ol7h AUk BE WM mrles Mag
T $UALS5 S B4 et

< ¥ 27 >M2 FU7HH4) ME f4X A

37} F4xT 7F2 X z¢ TFrojol
=47 mean(S.D) F-value |mean(S.D)  F-valuemean(S.D) F-value
20kl o] 3} [4.27(1.16) ¢ 3.04(1.51)c 2.60(1.43)b
2 - 39k9) [4.55(1.07) b|7.17*** (3.53(1.62)b 3.17(1.71)a [6.98***
3 - 42+ [4.59(1.11)ab 3.42(1.45)b 3.00(1.6a|
49kl o) Al |4.87(1.13) a 4.18(1.30)a 3.25(1.45)a

*P <005 **P<001 **P <000l

# N.S : not significant
a, b : P < 0052 Duncan test®] AFFHAH (a>Db)
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< E 28 >& EAAY, HAAY, Tz Y45 BE REH

R Aol8 ZAF Aelth EE WM Y425 e REMRF B
7t o)z Uitk WA Sl ©E Aele gnE L F71 YA

< ® 28 >¥A4Se B 442 A%

7t A 7YX Az Fuj ol =
U425 mean(S.D) F-value mean(S.D)  F-value|mean(S.D) F-value
1009k 0] 3} |4.41(1.08)bc 3.03(144) b 2.72(1.49) b
101-1505H¢ 14.45(1.11)be 3.64(1.44) a 3.26(1.62) a
151-20024] [4.26(1.15) ¢ |3.82** [3.04(1.47) b|6.07*** |2.62(1.45) b [3.79**
201-3009+4 |4.56(1.08)ab 3.40(1.57)ab 2.93(1.64)ab
3015Hg o] A} |4.78(1.20) a 3.79(1.70) a 3.13(1.55)ab
*P < 0.05 ** P < 0.01 **% P < (0.001

#% N.S : not significant

a, b c

« P < 0052 Duncant teste] A} EHA (a>b>c)

< E 29 >& FAXNZ, /MR, P2 AAAEpo] ©HE REM
HRN o]F AN Aok ZHANT R wZtARAFLAE REM
#Eo) o7t QIR TE MPAFAME At FES MR 2ol
7t Ak B8 HFolM vAZY R ARyl ¥A ek



< E 29 > g se] & d4A A

37t

ek u

FAAH

mean (S.D) T-value

712) 4] 2}

mean (S.D) T-value

Tl e

mean (S.D) T-value

F9ALY
u] f o) %2ty

4,76 (1.16)
4.31 (1.08)

5.05%**

3.70 (1.52)
3.22 (1.55)

3.84%**

3.24 (1.62)
2.73 (1.52)

4.02%**

FRAZGY
] &3 A 2}

4.58 (1.11)
441 (1.15)

N.S

3.57 (1.59)
325 (1.51)

2.66**

3.15 (1.58)
2.71 (1.53)

3.54%*

Az
H Az

4.71 (1.09)
4.25 (1.15)

5.21%**

3.59 (1.52)
321 (1.58)

3.10**

3.04 (1.58)
2.81 (1.57)

N.S

71ANGE
¥ 71 A R4E

4.54 (1.09)
4.39 (1.19)

N.S

3.35 (1.53)
3.49 (1.58)

N.S

2.95 (1.55)
2.88 (1.61)

N.S

FEAAAY
v FAA Y

4.69 (1.08)

4.30 (1.15)

4.4]%**

3.63 (1.57)
3.19 (1.52)

3.65%**

3.15 (1.66)
272 (147)

3.45%**

*P <005

** P < 001

¥ N.S : not significant

*¥** P < 0.01

avA} S4do] mME FEH MR ovlE a%std g g

RED MR 48, 4%, 89, A 22 J7 FA%E Hsd o
B E 2oz} UNA T, A E,
22L& Fuige Haol @& Aole WA o AAE oAEHS &

A27 e, 4270712, Agas

SAFLBIECZ ALEE 4 UL & AAME)
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V. B % ®E

1. B/
2 Q7o) FAnE sty thed ok
1) A FEhd i3 HREY &

() AF7eiAl, &4, dAQ, &E, oA Bas, ®@E, miRa, T
M E, AZP Ve 2N FaA Adss FFEAE 2ARATDA
Az dAH DAM(REH, HES, TUIE, AzE JyshEo WAH &
(48, TR, BE, 9o BIPHE © FadA 4zste Aoz UE
ok shAT WAH @M RE, oM HAFE B 4X ¥E ©
Melez, A @A 7H3, FEF, A7 i H42 2d 5=
AL Aoz A=A o] BME FolA FEHE FLHA ¥ BM=
gAY, 1 olfE AAR FEE HEE TR @A VA
A7l MEY £E X, £A9F7F U8R AriHA ok opH L
Akl o] i3 Ei#okEEo] vlkdly] WEY FE Q& Aoz AGEn.

) ARAAEY LA A BEE =AM Q4R e R
LI YAXNE B3 RES FAY 4 UeA, 283 FEMm ot
EF&£AQ (R, TR, 23, RE, vl=A)l Aoprt Aotz AR E=
AE ZAE Relth. O ZAs 44X A FHL BEF B ¥ &
ojAA T, YAAE B FIAL JF/E F vtz Az xS f4
Aol we} Z FEEAHLAY Ro|7t glotn AZdte AT ¥ =
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O @ 4 ok 2 AT Az Famd wal FFESAG Aol
7t dntn Agsgenz FEMGEE ARIFSHE ©j8E A
Aoz Bt}

AT EANA B4 9 /MAAATH B4 wte A i WL
Z Aol EMEAT. Ao 2&5E HAA o) tiE HLo] AR
QaA e wet Eho] ttEra Az Axx: Ao dFEL & 3
ol uls YA e FLel AUD FEEs wet Fdo nany
AztEe AR W%tk WM H2E FYsE EEEE OE
gholl ul&s @A) thE BWool 7 An FEmd gt Fdo] g2
3 Aztste AEE o 27kde M2g FAESFE 9aAd did W
Dol T QAR 6] @t EFAo] tatty Azste A=k o Y45
o] 151-2009+9 Q) S HAE THE Al v Hixe] i Wiol A
T YAAd mal FEel dadn AZse FEE YWt AP ¥k
SRR AR i Mool AT FEM) md FEo da2dxn
Aztste Axe o

2) KEAMAS ERI FREhd d3 HREX BE RE

(1) BAAZY, ARAZ, FRAENN ®ET FEEH 2 AL
& AT FAAL, AN, FHIAE BEEsd RED BE
o) MEfEAC QRTh WM AT AVAE ARAES FAA
2, AAAF, PR A2 FG& FAA RETL @ 4 sl

@ WiEol JRNES FAAZ, AN, Fridsd] e JP
e zAHQY 1 AW mEe EAAde) JTE WA WA,



ANz FoldEdE 9% vl Aoz yEyt. AVMAYdSSE
ANz el Es}t EolAE A2 YEED.

@) EErl AFAEY FAAL, spNAL, FuldEd A= 9
#3¢ ZABIAD. 2 2F FEEme FAXZ, 7HAZL, PRz 9
g nAE Aoz Jebgd. MREY FIelU FAZF AFHG I
Ao B 3 £EHEoz 4R oHAL HRY FF FEFS U =4
Brtste A2 vERET

4) WL % U8 FEh HRE BESIAS

ARTYA, Avre] FEw HEY Aolg ZABAE 1 FH AT
2A%A =249 Agd, 439, 39y, A, A2FYFE, H2TUHE,
QYr 5o wet EEH R Aol7t gl Aoz et E A4Es
A BAN FAARY L A FAAAYpRAALE, FEATY
N AR X4, AARYMAARY, FAXNGEMFAAGDA T R
EH R o)zt e A2 YEET.

E dF7Ee ZyauA, 53 20300 BrERES WYeR ¥ FEM
HE ATolth. HAFANME FEM KR dE d77F 4FARH o F
Ry, A HS AFSFo] AatEA FHEH R WP
ool AFHAR, 2 T4 £ Fel Aol aA gpenz dF
el A Ea(ch wEAd B A7 ARAES FEEw HRA AP



N2AT2H EA ooyl & Aoz Erh. & dFE 7IRE, AF
At W] e FES HRC B TAY @77 A% =Hok ¥ A
o|t}.

E Hxe BAE R #52 ted 2o

) et AZTHE A FRe g wet a7
spol7} e & uemz, o] A AIYE & AWM E FHLAT]
E AL AV AT 4 Aok AA 26y 7ol gd PFE o453
7] I E Bot 8o ML A7t gasit B

2) A AFANAE #2 2uAEe] REFET ABEFERS o A3
oo gz AT, B AFeMe Fuldzdag odE] 4EFEY #
Z AEL A AT, FAXZAT AAAGAME olHE AEFH
3 FEL TUA HoRAD RFRRAMT Alde] A o)
Ao h Ago] A F £ AT 3T do g7 HEY Aol
EolAAA FAuAEY HEMBRA U e URY £ JeBE,
Walste ANk ¥hge] BF A7t APEooF F Aol

3) B d7E 20300 Fk HRES ez I} AFeth A3
njal Aux A ol Aol Al & & Jenz AHEFLS &
3l A3 gast dda .

4 B AFAEe vy APde] H2E FEWE AHEEAY. AF
AE o] 8o wel YA hE Anze] WLFA BES Aol7t A&
5 glemz o A7 AFHE U YRYE FEE L AR
& BEA7 slva B4,

5) ERlsEo]l d¥ FAE AJAMT o|RoFenz FHF YR
Zolalm ¥ 4 it} 3x4 factorial designe 2 Z+ Fge] FES7F 409




A=en g EHREFAE ZAVd FEA XE 487 Ao

6) EABWFEE A3 Aoz KuEHRH AdAHeld B3
HAHA EEEZL ATAY AEE ¢ T UteE A& AT 5 8l
o}



2% XK
1. %8 B C M

2 the}(1989), AFH 7178 A Country-of-Origin®] F¥s} h-g A
T3 A - ‘Made in Korea® o|v]3] B4 Z FHL= -, A
Egta ikl YA =L,

F97(1990), 48 et e A8 Y] B3 AFH dF -
B3] MEXYAF e A /HPNE AZHHE T4
o2 -, 3T Rt HAEA=E.

T52(1990), @A Ao A IJAnfolAE Feke] B A7,
AEURE AP HAE =8,

A 4(1988), AFFTE 7+, 947 a8z £33 dA7t AFH7)
of BlA= FFe) Y, FFdstn dtd HAgA L.

A19(1989), AF ¥4 K¥IH JE HririEd VI A7, MU
X e gALEe =R,

A (1988), Fx et AAATE 4avjze] AFFte WA= G @
3 AF, A tidtu g A =E.

A49(1990), AFolm Aol #IAT, AL&hstm izt MAISS=E.

AA12](1989), FAHIES} o|FAEY HEixd I A7, FEUYw
et AALE =, | '

AL2F(1986), 2|2t A2IE AF onjxd T A7, AUda
ety AL =&

BAE(1983), 7HF @ A8} wg A1), AEOdw P4 A4
Aegdas =83, 13
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2o< (1992), 223 FE7} LAY AFR7A vlA= 9P &
3 A7 AL FEY 5, AEuUSn R 4A
Ao =F.
M2 5(1989), EAA wAet vEZAAH aArt AFRILE viA=s ¥
d7 -QAAx] AHE Aoz, nUztm ity HApgt
Ae=g.
Wl 7(1988), A|Z9] Hrio]l AL nlAE 7HE, 44X 2Pz £
A 24, gogrdtn it HARA=E.
ulef A1(1995), “WTO/WCO ¥AAFR ARYY F278%F R ST
4y 9 H, 276%.
g 9(1992), AZQAA ARI}F A6 AFH viAE FF -°
ZZAAZE FAo2-, ddugn Y dA=E
4n)21988), $2 et JAA el BTl ol BF AejzAL A
F- MLEAUTAYL FAHL2, AT {2, 12(1).
pp- 53-68.
£ A(1987), A8 AN F9] IZAE T AF, AFAHAYAEAN =
3, 10(7), pp. 31-52.
48 7(199), FE AT} AuAte] A {FAF B wiA=
of B3 A7, ¥F{FA, 203), pp. 538-549.
AF(1989), "B vlolAE Tl &, A& FHFIA
0] 23(1994), “FUTF9 YAANFEAAE," 48 T3, 26035,
o] S AF(1991), PALA B AL A Folnix] Foo] BF AF - 53 -4
AEo FAATAZE AFolnRd mAE YL FHL
2., gty datd A =E.
AWE1986), $8 Ut 2uREe AFJAE Fulexd #FH AT,
A-gthdn et YA =E.
A Y(1988), AZ =3 FEZo] ThE AF olnRo] T/ AT,
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ABSTRACT

The Effect of Price and the Country - of - Origin on

the Evaluation of Apparel Products

Min, Sin Gi
Dept. of Clothing and Textiles
Graduate School of

Hansung University

This thesis is to study about the effect of price and the
country - of - origin on the Evaluation of Apparel Products.

The subjects were the male and the female consumers agéd
between 20s and 30s (total 660). The study included the
review of published article chosen and survey of apparel
product. The actual example of ‘Polo - style knit shirt’ were as
stimuli. The price and country - of - origin were exposed to the
respondents. The levels of price were 14,000won for low,
39,000won for moderate and 64,000won for high level. The
Labels of country - of -origin were "Made in Italy” for

developed country, "Made in China” for underdeveloped and
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"Made in Korea”. The data were analyzed through the SPSS
(reliability test, frequency test, t-test, F-test, and ANQVA).

The results analyzed from the data are as follows:

1. Recognition tendencv of the consumers on the country -

of - origin of Apparel Products.

1) They regarded the intrinsic cues of clothing such as
color, design, quality and comfort more important than the
extrinsic cues of clothing such as price, a brand name, a store,
and manufacturing country. ‘Among these information cues’,

the country of origin was regarded as not important one.

2) The country - of - origin of the apparel could be used as
a proxy indicator of quality evaluation. The amounts of
interest on country - of - origin were different according to
consumer characteristics. The older were the subjects, the
more they were interested in the country - of - origin of the
apparel and the greater they thought that the quality of the
apparel could be different by the country - of - origin. On the
other hand, university students were not interested in the
country - of - origin and casually thought that the quality of the

apparel might be different by the country - of - origin compare
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to other groups. However, the respondents who purchased
shirts at the department stores were more interested in the
country - of - origin and thought more seriously that the quality
of the apparel might be different by the country - of - origin.
The higher price of shirts the respondents purchased, the more
they were interested in the country - of - origin and the greater
they thought that the quality of the apparel might be different
by the country - of - origin. The respondents whose income
was between 151 and 2 million won per month were less
interested in the country - of -origin and the less important
they thought that the quality of the apparel might be different
by the country - of - origin. The thoughtful respondents were
more interested in the country - of - origin and thought greater
that the quality of the apparel might be different by the

country - of - origin than the thoughtless respondents.

2. The attitude of consumers over price and the country - of

- origin of apparel products.

1) the survey found that there was no interaction between
price and the country -of -origin in perceived quality,
perceived value and the purchase intention. Therefore it could
be presumed that price and the country - of - origin don’t effect

each other.



2) The survey found that price didn’t effect on the
perceived quality but had significant effect on perceived value
and purchase intention. The lower the price, the higher

perceived value and the purchase intention were showed.

3) The survey found that the country - of - origin effected
on the products. The made in Italy and Korea fashion were
perceived as better quality and value than those made in

China.

3. The effect of the country -of-origin by the

characteristics of consumers.

The survey found that the effect of the country - of - origin
could be different by sex, age, education, occupation, stores
where they purchase shirts, purchasing price and monthly
income. It was also confirmed that the effect of origin could
have differences by Fashion - conscious type/non-Fashion
conscious type, Brand loyal type/non-Brand loyal type,
Confident type/non-Confident type and Quality - concious

type/non-Quality concious type.
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