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ah) olysxe] A shes
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=7 A 52 & 4 glon SE P AZS P AxsT Ak
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A2d AAuAR

1) o}l Aro]o] HHutAI" (Experiential Marketing)

ol AR o](Pine & Gilmore, 1999)+= AAst= Aetet AH|Ao] Hof
of F=% 71E9 BA AAde 2, 1A AQlelA grEstd SEd B9
= AEs 7 dEorA 7S FEShe dHo F5AH.

BABACIES AF AH|2e] dAdorA Al Mde FoFe
™, &H[Z7F AH| A Bl ALbo] o] Rojx]= IS Fofste] Ao fA
He ZAdes Adeldr Aok ol dHols Al Wk A F9e

4Es2 Uyo] Q=& (Entertainment), 152 (Education), A1|& (Esthetics),
AeA (Escape) Ad ez EFAH(Pine & Gilmore, 1999).

AefHoIHE Al AHAF gellA oHIES] 52 o0& zlofsh= FEH ] A
oIk, 29 WAL oke BL 2 Po] 772 B 230z o 4%
of SEoEN APt Arw 24 5 Qe 54 AdoENES 202D).

HE AT vlsiARt 7153 A4S =ol7] ¢

= TRtk AnAd S w

|m
fo
3
FIF
ﬁ
ool

=4 A Wiz Fogzts ofIEW S EYstE, oHIE] 9| obF
H dFe A g1, dAET Ad2 dHHCIHE Advs itz o
SHAl 24 Al A4 Folt(ETa, 2021).

o] Add-sol vl 7 Ald Fo] 7= Ald B4 § &F 7HA
FAE 7L AREo] gAR A9l e vl 7HA 49 2t FATE sEelA]
HA e Al 99= okvEe AdgEs At AR (dEE, 2019).
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AdrutAE 2 71E2 EASHE g e g2A 28EE 29719 B
HE, olmAE Fof aHAY] A7 ASshe Fd B Ade FEstet =

ojet(dlolH =rolAbAD).
et A 2okl A FR2EsH AREEE Al oltE JiEe = 2
gulot giete] HE. H. #RE w47t AduAG A+E &5 olEstatd
AASAAA AAGE AHdolH, gel AAstz Azl BHES tigh A
= SAst Brrd & e ZIEde] HAduH Rl E, 2000).
AduA"E 2 B AL AT vAR)H o] gez & 4 9
o, A A"l 7Hd AravE 1A wb= dZE], upAlg A4 F4e

A A Folgdrtd, APnEe 1A FEA Foolw, 1

~

&g

A
o
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4) F1E . H. #HE 259 H2F4 A9l 2-5(SEMs)

Yol MHIAE E0] s k7] fleiA B AldnAG ] et
2 Ad BE RS ARESokitty e A, AAAEASE Z
A, B4 A", TAA Alde] A ltHAE €S, 2019).

TrHEZ} ARkt A Al HEse A= @Q‘ﬂ 71 dEe TEo] Uk S
947} HiE Ao eEiFelw, 11 seMihs M=l BES FURM Al Skt
A AkE THEofdic):

71 77t vA® (Sense Marketing)

5%—)]2_]1— =7} 1:1]71- /\]71- _,_71-0 E_o]- 71—71—1—] 7(-" _‘%_ 7&]—% St &]l_OE 71—71—l:E_oﬂ S
Aot 47 nHAR sl AlES oRE 2ot D APEStskal, ARl 57
Fojo} tEo] AlF 7HIE ASsh] S8l olgE ke Qi
Y (Feel Marketing)

]Oq-"]' J&E AR FeMRE Frlet ARRA T2 P o 2 e A
A8 Aoleke BAE 7iAln 4HiRte] Ll PS4, maEel 70 o}
ARE EfotH Holsolll 342 875k AHAR] AZRERE ofz} ofd A=
O gHE 7 o] FHskeR]ol tigh ol Basit

th 12| #AY (Think Marketing)

AR vARE AxA WRoR IAS Argdon, FAIE sidsts a9 A
doll 2Aash E3t sehw, 714, W, TS S0l aUle] HA At Sk
ALE 2SR AVl AlEel LRk om ARgEET|, 917 niA["le] slelHlA A
Folgt =t A2 ofy tiE B AR EofollA AlE HAR], Ar 12 A
FuAeel ARSETL QITHHLHIE, 2001).

ol Atelel Fagt ‘wejthel WH3K(Paradigm Shift)E 8oty A=
S 20 e, AFEol 71E9 ZH Zdiof dHit A4S thAlsH |
o], QIX[uAG ] vgAet F7|74E Algste Ao 4 dee &

71 8 B, 80 S Agtohe Aolth(eghe, 2020).
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FUHAY (Action Marketing)

g

2h

—

N

thAFR E, 2001).
ab) JA Y (Relation Marketing)

5

SHA

. .
o &2 34

wh=s

7}
o
=

4l

A7 Holdo] JNd AFL 2

2l
Aot} efel
xsie] FR, Wt B ofat

i

skt A2AIZIA, A

1
p L

A

2 249 o]
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Al 7
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Q)
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chE A
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=1 O

7, ARt 7
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ol
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ks

THHEE, 2001).

=

5

1, A, 2013).

S

Aol

Fote

=
=

B 7R

dAEANMFE =7t olu|A]

ot

jo

ofef A o] gEfojgtrh(el |, 2011).
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5) A=A AF ZE(SEMs) ] 3HE BT A}g
7P 72+ vl (Sense Marketing) @] SFHE BHE Al

I
P
[o

A3 Bl 14 2RO AuAoA QIGkE olfRE BASe] nE 2
oo BY 7 4 9t AW ol ol BUL =M FIE B
=24 ofoldelels nEAHA S ddEols A5 Julg Ak

olIlE 7] o7t HAl ATHFHEIAL).

S0l A2 Aok 153 A 4500 24 A4 dEH2olE A8
eAE Ao HEe AGESIL, olvAE EHsh] sl AL vt 2719
A& W AdE 35l 23 URE Aol &5 A e ATHEARY).

o=

dsts S9a4d AEo | e Eav b
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wh) 74 vAIE (Feel Marketing) @] =% HHT Al

HRdef = 2T AR ERIETE AR oA AR o0& WHaliel] wiet wi of7]
2710 FrEA AEE JAY o+ A=s: ARE A2 5 e Bast AddaE
ZFetetoirt. 2w ' EAISkE QlElRo] b uidds] vAEe] BulE olEaL
oA ISHA HiZlE AEE2 A HPol E-87bsst] A X ARULAY S
4 2 leelH| L.

AHC £7°0] Uif= ARt uliE sl S o e 2AeR 0] deet

[
= AR
=& A 4 e wRe Jide] obd 2 Tles HiEeR AlES
o]
AR

i

> AP
% gl 7 AlPES EEZOR ol o]§Z5o] QMES AL 4 =R HhSo]
= Sejo} @ SFE 202 sk kAT,

[# 2-7] 4 Y (Feel Marketing) @] SPE Hei= Al
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th <17 uAE (Think Marketing)] 3F4E BHE Al
CNPapelarehd-2-2 Aol A4 oji %l%

=
=3 A3

l
N
r
|o
f

o

1=}

e
e,
-
B A

=

o

[©]

=
F AFS 92 RS AR 4 don, ddiY wi JdS S =
2k, FE HHE fAstES AR oF FowRE de Hoju 24
o] AYAE APHoR AAF 4 gl ol ZulEth E 14|, Ak, 482
2 52 3kolg 4 QI Skin—o-mat 5 SIRTE ¢IAEES mR BA7|7S
S0l By ZybAo]n Ut w5 A QOJOl 7Fs sttt Aot a).

IS SFOAE Sol s At 24 43 J_J’-—’F%ﬂ 35

&5 uolag Bl e da) o) el 9 %
U] mhevlol He BhEo] ErHEIEAA),

CNPAHEISIEE &8 oHES A AEH EH14 AEO
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2h) FsutAE (Action Marketing)2] SF= Bt AL
aFEEl] 4F2 UFgEE tHEshs AlTIUA 291 FWyt 55391 dug AAgs]
L2 & Q= ATOYA Ee] £, ot A”IE SR8a) ApiIThe] AAjet ke

=
& WS & Sk DIYE, 8 29 15 27 9f8f 3009zt o= 35k Zotrt

Yz HolFn], Weg nASe] A AR wa e A &S B 4 9ol

olHolek B/1E WSkTHAI D).
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op) ¥AIOAE (Relation Marketing) 2] 2F% Hait Al

ofr el dpolil= teket AeE Il miE Bt 8719 St Gt vl
o SETt o=t Sk S, ofe|HAlE IABIR] AR Aol AR o
Hre AR ZEA, AR Aho] Fofole ARZHA T HE S5 AdR tRt
FA| 2 ZIECHEAZIH).

oFRobdR BHlE HEAEEE £ flojof mET} Folith= Fof Ats|| Eo|
o WS THIRCE A AXEE TIESE EEOY ARC|(HIEE ) HE A
o]~ 9l AR Qhof| ‘& GHAE AW, dHidle] el FE, S-S Fe M
OE Aot AldE Algshy et ofgtR& Ficke Bt Hoks =ofyilch

(eeid=).

7 2-10] TATAY (Relation Marketing) @] SPHE BHaHlE AL
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A 43 ooz

D Fufelze] el

19709} Eof #i=o] 7iEe 4HA P& Aol A& =4S Fishbein&
Ajzen(1975)2 B} BF Ttoll oAt W2 e Wasta, of2dh e

As| sistel BFoles A8 vgoR Tt ARl Y HEE 4o
a5 AES ol SlmE 245l Sk, 201D
Tufel & (Intention)= 7h¢1e] o= Tl A= n|g] PEoz2Ao Ayt

HLrt P92 AR 459 € oln|gttH(Engel, Blackwell and Minjard,

o
=

;;m
L

1995) I8¢t B2 A= TE Al diet Bz Fufjoj;mel AA|
THieE Atololl IRt F(+)o] AT Alae AAskL, wEhA Aol s

AA FiBEe] SR A A ee BT, 2015).

T pjoRl AuArt A7)
2HALe] FF oA BA HAJolH, o
A7 g8 F=2AQl 48|z = Obuo]u}(7

T s FAste ES ML 9o ARRRIES] IS ToHA T
sP1E dote AEsol " = EE‘r FAAORE Sh= Hor Fujo:
& =9l d 7 Fad e e fde 7 e, = ZiH Ql
Aol HZ2E7] wfEolohErAst, 2000). oleol= 7MY W Addelv HEFA
T Al HE g AE dyorkE v JHLE o] = nA L
AE W PR WAL ol PHOEE AT HEES HEF A

f
1o
o
x 2 o
k\O_lIl ==
o N N
O L0
— o9 2
[
o 9
= o
~
= o
i
sy
=)
=)
)
o,
1o

7} Az LHOM ARAE B AAAL sHe FAolm, of T
ALE BEs] o] AU ABl et Tof clabo] HE W ofe] 4
F 2glo] ojslA Qake wom AA Tujz AskHcheAE, 2004).
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A3 dEE H 2R

A1d A7d8

2

& A7E EE BHE &F Aduge] afe] diet A mel 4
2t Fofele] ofwet Feks vAEA] dotRiAt gt
AZGALS 10~50t] AH|AS tjALo

O —

ARse wetd ARzAeh AW HEAS wiRstel ARAEe] 4

Hu
e
Mo
EN
S~
uf
>
>,
ol
%2,
o)

At A171AHS ASHET AR 24 IR 20219 109 305
119 49714 339 2A YAsheet.

=
Ae e 2t dEA 2508 AHAEA] 10055 HiZEsIeH, &
J4 5 Aleet 33555 HF HlolH 2wz ARgSt
At Aol Bl A7 AAle v [E3-1]3 2

Azt -8
AL 10~50t] AH|=t
AFZ2 o 2717144 g A

ZAFZ|13E 20219 109 3Y ~ 20219 1199 4
i : 3505
34 1 3508

AREA] v 2 34

ALl 1 15 B

& AHg Hlele 1 335 F
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2 ATE 10~500] AHZF 3359 tigeR stqlon, 1 B4 e
2t

oAgRte] A2 ozt 199%(59.4%), Hd 13678 (40.6%) 0.2 e S
Agozl 10t 179(5.1%), 20t 74(22.1%), 30t 1068 (31.6%), 40TH
787 (23.3%), 50t o4 60 (17.9%)o.2 30t 1Ho] 713 Wk, 11 o]
Sk 40T, 20Tf, 50t olAo 2 FA} HA 10Y] &0 2 vrepstTh

g2 oty Y 129(G.6%), 1581 &Y 85F(25.4%), M=t
= 27.8%), st = 12278(36.4%), tiskd oA 238(6.9%) 0.2
gty S92 7Y B2 HES AT

dgzte] A AHEH A 3579 (10.4%), SIAFY 9478 (28.1%), A&
(26.3%), B/ Au|~2] 83 (24.8%), 71EF 357H(10.4%) 0.7

I
e
Ne)
w
o,

4 £50=2E 1008 9 gk 377(11.0%), 1007 & o ~ 2007+ ¢
ajgk 53%(15.8%), 2009 ¥ ol ~ 3009t ¥ =gk 1189 (35.2%), 3009t
o o] ~ 4009 Y BT 97H(29.0%), 4009+ o)A 307 (9.0%) 22 200
T ool ~ 3008 ¢ m|ghe] AEXT} Y W2 Ao RAESIT

SR 4] Hlgo=z thgate ST Y ot 5579(16.4%), ST Y oA
~ 109t ¢ =gk 1249(37.0%), 109t ¥ ol ~ 208 ¢ =gk 1079
(31.9%), 205+ ¥ o4 ~ 308t mFk 359 (10.4%), 309+ ol 147
(4.2%) 2.2 59 9 o] ~ 109 ¢ H|gho] 7P 2 Zo= HoFr)
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3-2] gty £4 (n=335)

T Hi HAE
A oz} 199 59.4
ety 136 40.6
10th 17 5.1
A 20tH 74 22.1
30t 106 31.6
40th 78 23.3
500 ol 60 17.9
ot 4 12 3.6
B w5t £9 85 25.4
Azdet E4 93 27.8
sty ¢ 122 36.4
ek ol 23 6.9
g 35 10.4
A 94 28.1
2 AR /71E3 88 26.3
/A u] A 2] 83 24.8
7|} 35 10.4
1005t ¢ =gk 37 11.0
g »E 1009+ ¢ ol ~ 2005t ¢ wgt 53 15.8
2009t 1 o4F ~ 3007+ ¢ =]gt 118 35.2
3005 4 oA ~ 4007t A wik 97 29.0
4009+ o] 30 9.0
59 ¢ m|gt 55 16.4
5% ol ~ 109 ¢ bt 124 37.0
e AH] H]g | 109F Y o)A ~ 209 ¢ =gk 107 31.9
205F 9 o4 ~ 309t ¢ m|gh 35 10.4
309 ¥ oA} 14 4.2
A 335 100.0
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A2d a7y

B Aol Ao r: HEZE Ao AHgstgen, 10~50t] 4
H|IZF 350 = tdoes AEAE vjEste] ZALE AAlSHT

1o

A 343 dF=TF
1) AEA +4

489 QA w9} Aula)

3o]
o) Slsol A EE ser ko] AAATE Hen @ 24

AgeAY 2583, 4812 Foile 1089, I+ BASA B 584,
4o i A= 8EFoz AT

FAHA AR T o [#3-303 2

APALE S4ot7] 918 Schmite(1999), 491(2014)9) A2AE

stel “Zord AW, @A AW, AAF AL, BEH ALY, VA2 A
@ % 25BFoR TS

avl 2o GEE 245 Sl ohsl el FulelE, 1A % F
w2 i, A440018), 49012 ARAE HEtoR AT 2o
A 44 mekste] ABAE AAstert.

W lo

AGeAY, a8z o 4 S8 24517 $ietel 4 HEt 54 Likert
e A :Léw om ARE e 2T A7 7 Bl gl

Fe @A kel 4, o

a7 qpsl Quamy & %, A% 9
o, 24, 9§ BF 2502 F sRgom 7S,
£29 QA= B19 810 AXGtT Y AP HAS &8, PE 2
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AR 74
20 o =% =
=0 v O]-'I']—g-?-]- 2~ EX1

2
27+ AF Schmitt
- #444 Ad (1999)
A wHAR A4 AE 25
P57 A7 )
oA Ad (2014)
ZH) 2 T o)L, 10 d441(2019)
FoiolE | 7AW FAHoE A52013)
QluFA E A A o8 5y
2v"171 0 o=, 1 0, 171,
ot 29, a5d, | e
A4St Y=
SPgE BEs
&F AdutAE,
T2 55, o
Sl HEE 2z
XT, o =,
s I E I a7
I S
HHE £2S
dA H HE, o
SHE Hl§
A 18 -
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2) 54 &F

o\

h 573 270 BgE 2 A

(D A =AY

AR wAY 24 w79 BYE AZe o6 a9 BHe dusidn.
KMO®] MSA9] sjd712e REATE MSAZo] 0.9 ol4fold ol o]44
o]a1, 0.7 o]Ato]H 2 0.

al
golH ol dolx] Het AHiE uetdn(dAS 2010) KMO—J MSAOH”

712 9 AWE APASHH A nAIR ] A4 A, A4 Ad, A
A A, FeH A, #A4 Ad 892 BF ddajloer yeygon, »

o] aHAFo] 0.4 oA, EEAFE(MSA) 0.8 o2 we B

& AD oY SHA8E A7 BYY TA AolAFgel folHE
p(OSE RE APt & & ek

[# 3-4] AdvA" ] 29024 23

Eqe a4 AAdH AAH deH BTAA
- A9 A& A& A& A9
B AHA4]
Kaiser-Meyer-Olkin 2 .880 881 877 .824 910
=N
7}07 Zﬁl 8245 8589.18 8692.95 6071.38 10352.2
Bartlett2] H
284 AA e = 10 10 10 6 15
folgE .000 .000 .000 .000 .000
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AY mHE Aol WA Apge dohuy] skl AFEE BAstol
7z

Cronbach's a S AFHESHAT

®
=
o
=
=3
)
(@)
=N
w
IS
EA)
=
(0]
(0]
‘[\>
oy
ox,
2
)
(@)]
Mo
ot
®
=
O
j=)
=3
)
(@)
=N
w
IS
EA)
=
(0]
(0]
‘OO
ro
A
J

o] Lo NEFES yehy,

(% 3-5] A1 ulAE AFE B

T2 Cronbach's «a e
a7 A9 0.882 5
A8A Ad 0.888 5
A vHAE AAA A 0.888 5
PsH A 0.863 4
A AH 0.898 6
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(2) 2vlAe] o) o

anjz 7o) = 54 270 BFE P43 95 a9 NS A9
thosh9l ol o) om, 2 W FA oz FAEo] glow, agey
A3t KMO®| MSA®] j471%e] g ) gmet 74 2 33 ozt
BF 9gagloR RE By el 04 oy, EEARE(MSAI:
20 29 BE 08 oo ekt S84 ol ke BFHe stusty

=
o s eddE dRYS BT o2E p 0sE Agsita & & it

[% 3-6] AH)A 7o) o% QuA Az}

A g A
= pojels RN
xE HAA ] Kaiser—-Meyer—Olkin &k .883 .867
TAE ZHOlAlF 861.126 820.295
Bartlett®] A
7 ° PUKeR 10 10
GolgE .000 .000

Mo

AHZF S Ok o] YA dPAES dotH 7] fiste] Qo AFLE
A5te] Cronbach's a k2 AtESt 23 o 9= 583} Cronbach's a 3t
0.888, 74 = F4 o= 291 57§ &% Cronbach’s a gk 0.888% H& W
oA 5182 ool w2 AFEE YEHT

-

il

(¥ 3-7] &H|R; o & A= 54

- RC Cronbach's « FE
S o 0.888 S
FA 9 23 o= 0.888 >
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A=A

A 44

Sy

©
=

stElom o

25

E42 Window-g& SPSS 23.02 A}
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SFsiet.
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S . NP B ELE
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, TAA
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gz, 24 3

o 1
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o
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1jo
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il
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BE t A5 one-way
A5 one-way

It 9% 432 9
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A4 azan

A1A ATl durd 54

2 A= 10~500 AH[7F 3357E tVdo® siglon, 1 542 okt gtk
tgAte] e ozt 199%(59.4%), FA 136 (40.6%) 2.2 eSS
Agoz 10t 179(5.1%), 20t 748(22.1%), 30th 106 (31.6%), 40t]
787 (23.3%), 509 o4 60W(17.9%) & 300 Aol 7P wWetal, 1 o]

Stz 40df, 20, 500 o] XAl HUY 10t o= UepETh

stele Zotu &9 129(3.6%), 153w 9 85%(25.4%), AR
= 938 (27.8%), Hstw =%} 1227(36.4%), Wt ol 239 (6.9%)°&
et EQ27F 7P e HES AASHH

date] Age AmEE 4 359 (10.4%), A 9478 (28.1%), A&
2]/7]42] 88%(26.3%), T/ H]A2] 8378 (24.8%), 718t 359 (10.4%) 0=

4 2502 1009 ¥ gk 379(11.0%), 1009F 9 o4 ~ 2008
ajgk 53%(15.8%), 2009 ¥ ol ~ 3009t ¥ =9k 1189 (35.2%), 3009t
& oA ~ 4005t Q4 mRF 9778(29.0%), 4005+ o] 307 (9.0%) 2.2 200
T 9 ol ~ 3008 @ mRRe] AR 7P HW2 AR XAME QI

gz QlAlet Sl PR BE &Ro=E WEEH SPFE B
E &8 52%(15.5%), sz 2ok FAE BAE &
A AE BAT 4E 86'Y(25.7%), SNSETH 3

(22.1%), &£ FEF BHE &7 469 (13.70) 2=
A

ok
sl

el
)
3
oH,
S
oo
o
&

_lE‘: o
[]I
[ n
B>
i
N
M oR
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AE B 42 =R 3Lzl 53] m)gk 859(25.4%), 53] oA ~10
0

2038] mlgt 539 (15.8%), 203] 0]/\} 157 (4. 5%)OE IOQ ]” ~ 153] wm|qt
o WEAT} 1 We Aoz Vet
SPgE HAE 4B WEsY 242 Tujst 94sL 53] wg 934

(27.8%), 53] o4 ~103] mlt 90%8(26.9%), 105] o4 ~ 153] mjqt 8473
(25.1%), 153] oA ~ 203] vet 459(13.4%), 203] o4 239(6.9%) 0=
53] wgto] 7 @2 Aog FAEH

AT sHgE BRE afms WEsle SHozE WE 707(20.9%),

w5/4st 4875(14.3%), *HE% 75‘@ 2 OAAES 27l fIsked 10219

(30.4%), A& FHE QoA 919 (27.2%), 71et 24H(7.2%) 22 M2 7
d 9 AAES BY] Qste] WEoks AUt 7P B Rolt

(S
OO
—_
&
=
o

ehit,
A T AE A gAEE Ao 20059.7%), $
= Aot 719Q1.2%) 02 Fujorrt ZFolEt: U=

ot 64‘1‘( 9.1%), &2 ¢
Atgfo] R Eolqltt,
SHHE BEAE 4FC HARE Y AZZE JAHY 85F(25.4%), TV

FaL 44%8(13.1%), A 697(20.6%), A|Q1%A 77
F(23.0%) 02 AU B AR £Eo] 7B A vehtd, sHE 4
Hlgog tiAztE 59k o mk 557(16.4%), 5% 9 o]AF ~ 109k 9 o]t
1249 (37.0%), 108 € o] ~ 20%F & ©]@ 1078(31.9%), 208 & ol
~ 30%F wgk 357(10.4%), 30%te ol 14W4.2%) 28 57 d ol ~

ol

109F 91 wlgto] 7}

o2l
Hir
Mo
pa
o
il
T
Auj
3L
v
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(& 4-1] Yutd £4 (n=335)
T Rl HAE
. o2 199 59.4
WAt 136 40.6
10} 17 5.1
20°h 74 22.1
EE 304 106 316
400 78 233
50T o)Ak 60 17.9
Zol &9 12 3.6
5ot &9 85 25.4
st AEst 54 93 278
et =9 122 36.4
st o4 23 6.9
] 35 10.4
ERE 94 28.1
219 B /7127 88 26.3
ol /A H) A2 83 24.8
RE! 35 10.4
1005 ¢ =gt 37 11.0
1009 9 o4 ~ 2009 ¢ w]gt 53 15.8
A 2= 2005 ¢ o4} ~ 3007 ¢ mgh 118 352
3005 1 o]4F ~ 4007t §1 mlwh 97 29.0
4008 ol 30 9.0
e A 52 155
FA7F REAF SPgE BRIIE 4% 77 23.0
OJX]E‘L-‘; e BE Wald SPE DUE nE 86 251
e SNS$H 3PgE HIAUE 4F 74 2.1
L4 oPYE HAE 4% 46 137
53] g 85 25.4
53] |4t ~103] w]gk 87 26.0
Mg BIAE L8 W2 105] o1 ~ 1581 o % 284
e 158] o4 ~ 208] =% 53 158
203] o4+ 15 4.5
53] ajat 93 27.8
53] o] ~103] ulyr 90 26.9
T 814 108] ol ~ 153] mjgt 84 25.1
158] o4} ~ 208] wjgh 45 134
203 ol 23 6.9
Rkl 70 20.9
W&/ 48 143
PIACRER 2o AF 8 AAES 1] sl 102 30.4
FEETE EEEL] 91 27.2
RE! 24 7.2
ket AE g 65 194
A2 39 9 AAES 2] A 94 28.1
AR Ae 7)F AE Lole SJE)A] 98 29.3
obgthe QlelEel W 1] 56 16.7
et 22 6.6
et 200 59.7
Fujo e St 64 19.1
%2 9l 71 21.2
BEE 85 254
~ TVHIL 44 13.1
e =/IE 6 EE 69 20.6
FRER 77 23.0
St <l mjur 55 16.4
a1 ol ~ 1081 ¢ mjuk 124 370
RSP N KR 109 91 o)A ~ 209 ¢ mjgt 107 319
207 91 o] ~ 307+ ¢l w]gt 35 104
308 9 o4 14 42
A 335 100.0




2 ATl AT BE A7 nplge) sslaclon P2k AW, ada A
o, A4 A, WA AP, WA A T e B% whe 2] Ty

ool selael o) o, P4 2 34 ol 2 aelow Tyue] qlnk

WA Ag vEe] 747k APy} 7k aizte] AlmTHAlE AmEE 7HYE A
(r=.835*%), QA& AA(=.802*%), &4 AAw="771*%), LA AA(=.783*%),
T Ok (r=747*%), A D A Or(r=754**)= p 012 BT §LJ5t 79t 4
(9] Ay PAE 2= o= et

A At 7 azre] AR E AF=.829*%), FeH A
(=811*%), AA AD@=788*%), i oJ=(=767*%), F+d % Fd =
(r=816%*)= p 012 BT FoJet 7ot A(H) ] A9 BAE 2= Zo= Uit

AMAA AR ZF QRkte] A AEE AR(=.818*%), TAA AA
(r=.810*%), FHuf Q% (r=.772**), T4 & Z4 o (r=803**)7} BE p 01&2 7}t
(4] g TAE 2= AR el

e AP ZF Q] Al AR ARE=.861*%), T <%
(r=.808*%), 4 @ 4 o=(r=817**)7} p<01 2 IF 73t H(H)2] A8 T
£ ZH= 7o' UeRith

A Ad=t 78 8ol AR ] = (r=829**)2t 7+ 2 =4 9%
(r=.814"*)= p<01 & Yt BT 75t (1] A9 TAE Heilon, nirete
T ot 9l 3 OJLrhe] ATRIA] A r=.862%*, p 012 et A(+)
o] Ay TAE vepleh
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E 4-2]
A oA Tujol =
~ il -
4 Q17 A5 o SR
o
.835%* .802%* JTLE* J183%* 14T J154%*
1 .820%* 811%* J188%* * 167 * 816%*
A
1 .818%* .810** T2 .803**
ahA
1 .861** .808%** 817**
1 .820%* 814**
1 .862%*
o
51 1
** po1



A 3 A ZARRS B4 e folnA

D) gl ug Fol

[F4-3]2 A GAES] A zpolof whet A@nA"g Aol o] B4t
Ato|E oti 7] fste] t-testE XS AWE UERH Zo|oh WA, A
ot o= 1997, H@AF 1362 AR s o 4 la e o
2 AE wA"Y A4A AF t=0.935, pr.05, #AAA AFt=1.321 p».05,
AAA AA t=0.784 p>.05, F&H AF t=1.304, p>.05, TAHR AH
£=0.596, p».05, 7 9% t=0.694, p».05, A W FH & t=0.345,
p).05 2 Aol e W Aol BE fofstA] ghe AVE vehch

(2 4-3] 8o e ¢ A3
217+ o3z} 199 3.92 0.83
A9 2} 136 3.84 0.89 93 1
IR o] 2} 199 3.95 0.79 L 201 197
A9 2} 136 3.83 0.89 ' '
?JX]—E] o]z} 199 3.94 0.88 284 433
A 2} 136 3.86 0.93 ' '
@5 o] 2} 199 3.99 0.88 304 103
A9 2} 136 3.87 0.88 ' '
B4 o1z} 199 3.86 0.85 so6 o5
A 2} 136 3.80 0.86 ' '
L) o] 2} 199 3.89 0.86 cou 458
o= et 136 3.83 0.86 ‘ ‘
74 3 o172} 199 3.82 0.89 145 a1
FAAT | gz 136 3.79 0.90 ' '
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2) Aol wE Aol

[E4-41% habAre] daio] mebd AdntART vz pojolze] B
o] Fol7} QUEA] Fobrr] Sste] BARAS AWT ATk vehd Aol
A7 AR F=8.776, p05 A AW F=6.465 p<05, AAH A
F=6.228, p<.05, @52 A F=7.478, p<.05, AH A F=6.383, p<.05,
2HZF ) o F=7.200, p<.05, A @ FHe F=5885 pd05 & BRE
Mol el whet gog W Aolrt Qe Aew vehirt

[ 4-4] Ao & EAHEA
=Y N G nzx Wt F FolstE
10t 17 2.78 1.05
20t 74 3.96 0.81
A4H Ad 30t 106 3.86 0.87 8.776 .000
40t 78 4.03 0.80
50t oA 60 3.98 0.71
10t 17 2.96 0.96
20t 74 3.99 0.83
448 Ad 30t 106 3.86 0.83 6.465 .000
40t 78 3.96 0.79
50t oA 60 4.03 0.73
10t 17 2.94 1.15
20t 74 4.01 0.88
A2H A 30t 106 3.84 0.85 6.228 .000
40ty 78 4.06 0.82
50t oA 335 3.91 0.90
10t 17 2.91 1.19
20t 74 4.03 0.81
P5H A 30t 106 3.88 0.86 7.478 .000
40t 78 4.11 0.78
50t oA 60 4.02 0.86
10t 17 2.90 1.27
20t 74 3.86 0.86
AR A 30t 106 3.80 0.82 6.383 .000
40ty 78 3.98 0.72
50th o)A 60 3.95 0.77
10t 17 2.84 1.21
20t 74 3.95 0.85
il 30t 106 3.85 0.81 7.200 .000
Fufol =
40ty 78 3.98 0.76
50t oA 60 3.93 0.80
10t 17 2.84 1.26
20t 74 3.87 0.88
74 8 30t 106 3.79 0.85 5.885 000
FHx : : : :
40ty 78 3.90 0.85
50th o)A 60 3.92 0.77




A ot 7] 9fst

of FARAS AP AAE vehrd Zojoh ot whet A AY gt

05 A42 Ad F=10.301, p<05 <A A

F=12.946, p<.05 52 AP F=11.195, p<05 TAZH A F=12.57,

p<05, 7l 9= F=12.768, p<.05, +% ¥ FH ok F=12.623, p<05
o7 BE WgolA st whE Faate|7h fogt Ao yEhgTh

[# 4-5] stelo] g FAhEA

) N Bz | =z Wy F i
&

=5t &< 12 2.75 0.92

277 ﬂ%@{ﬂ Ea 85 3.56 0.91
A9 @%ﬁﬂ Ea 93 3.83 0.84 16.629 .000

sty %9 122 4.18 0.66

st ol 23 4.41 0.60

st £¢ 12 3.12 1.05

PIES ﬂ%ih_l =4 85 3.62 0.89
e Zd%_tﬂﬁ# £4 93 3.85 0.89 10.301 .000

g £ 122 4.10 0.63

st ol 23 4.45 0.58

%5t £ 12 2.85 1.13

o174 ﬂ%@{ﬂ =4 85 3.55 0.98
e @%ﬁﬂ Ea 93 3.92 0.90 12.946 .000

sty =4 122 4.15 0.70

st o4 23 4.39 0.60

%5 £ 12 3.10 1.27

A= a5 £ 85 3.56 1.10
43 Zd%_tﬁﬁ# =4 93 4.01 0.78 11.195 .000

sty =9 122 4.16 0.64

st ol 23 4.37 0.39

Zsty £ 12 2.92 1.25

A4 ﬂ%@{ﬂ =9 85 3.49 1.00
A Zd%jﬂz‘ =4 93 3.87 0.76 12.570 .000

sty %9 122 4.04 0.64

ekl ol 23 437 0.55

aFolst 12 2.82 1.20

2o oot 85 3.54 1.03
o HstEdd 93 3.88 0.83 12.768 .000

stk 122 4.11 0.57

detdEd 23 4.25 0.52

aFolst 12 2.98 1.31

24 EH?ZHZP 85 3.44 0.98
=30 Elﬁ%%ﬂ 93 3.75 0.91 12.623 .000

= stz st 122 4.09 0.64

dste=y 23 4.33 0.56




4) 2ol T o]

[F4-6]> Aol Afdo] wabs o] 2tol7h A Fobrr] ffst
of FAEAS et AWE vepd Zolth WA, A Y] wE XA AF
Hat Aols F=2211, p.05 FFA Ad F=1.677, p.05, 7l o=
F=1.943, p>.05, 74 @ 34 F=1.730, p>.052 Z Yol w2 HFFAjole &
oshr] g2 Aow et

ubd . 22k @ F=3.361, pd05, AAZ AP F=2.644, p<.05, BAH

Ao

A F=2.812, p<.05 & Ao wre}t 2pol7}t = 2 Uebgth
(& 4-6] APl g FARHEA
T N B aTE WA F 50|55
SHY 35 3.49 1.23
S| 94 3.83 0.77
2244 A9 ArA/71€4 88 391 0.85 3.361 .010
o/ A8 23] 83 3.99 0.82
71Et 35 4.17 0.63
A 35 3.69 1.12
A 94 3.78 0.82
#4844 Ak ARZA/7EH 88 3.93 0.78 2.644 034
T/ A H A 83 3.95 0.80
71Et 35 4.23 0.68
Y 35 3.67 1.17
S| 94 3.80 0.89
123 AE AeA/71€4 88 3.95 0.85 2211 068
o/ AE| 2] 83 3.94 0.85
715 35 4.24 0.81
Y 35 3.67 1.24
A 94 3.86 0.90
P5H A AE32/71&3 88 3.99 0.75 1.677 155
o/ A H A 83 4.02 0.81
71Et 35 4.14 0.83
A8 35 3.51 1.15
A 94 3.72 0.84
AR A AeA/71€4 88 3.89 0.74 2.812 .026
o/ AE| A3 83 3.94 0.85
715 35 4.08 0.73
Y 35 3.54 1.20
o S| 94 3.81 0.82
Iz AR /71&4 88 3.92 0.82 1.943 103
/K u] A A 83 3.94 0.81
71E 35 4.02 0.72
A 35 3.61 1.13
Ak 94 3.71 0.88
52? S ARZ /7] 42 88 3.86 0.82 1.730 143
FHo= St o : : : :
T/ A H A 83 3.82 0.95
7] et 35 4.10 0.64




5 4 &5 4E Ao

[34-7]2 thdRte] € 450 webA Bie] Zfo|7t EA] dotir] fleto] 24t
AS ZIERE AE UeRd Zolt wA, 9 A5 e A7 A@ B 2ol
7.272, p<05 742 AF F=6.314, p<05, Q1A A F=4.099, p<.05, #524 A
@ F=6.104, p<05 A A@ F=8.918, p<05, 71 o= F=5.712, p<05, 4 4

5 F=6.397, p<05 o2 9 A5 mE Hazlols BE Hpoli foftt AolE
LRt

rl

’TJ r,E

(E 4-7] 4 &5 & 2424
78 N B3 BF Wi F ia
1007 1 ot 37 3.50 1.17
100- 2005 ¢ w5k 53 3.64 0.87
4H A 200- 3007 ¢ =gt 118 3.86 0.74 7.272 .000
300-400%F ¢ wlgk 97 4.04 0.81
4007+ o4k 30 4.43 0.58
100 ¢ ojgt 37 3.68 1.08
100- 2008 1 ]t 53 3.69 0.87
242 AY 200~ 3007t ¢ mjqt 118 3.79 0.75 6.314 .000
300-400%F ¢ wjgt 97 4.06 0.80
4009+ o4 30 4.44 0.50
1009F ¢ w9k 37 3.69 1.23
100- 2008 1 ]t 53 3.76 0.96
A4 A 200- 3007 ¢ =gt 118 3.82 0.83 4.099 .003
300-4005F ¢ mjuk 97 4.01 0.83
4007+ o] A4F 30 4.43 0.60
100 ¢ ojgt 37 3.63 1.24
100- 2005+ ¢ w]gk 53 3.72 1.02
Y5 A 200~ 3009 ¢ w]qk 118 3.86 0.81 6.104 .000
300-400%F ¢ wjgt 97 4.13 0.72
4009+ o4 30 4.44 0.47
1009F ¢ w9k 37 3.48 1.17
100- 2008 1 ]t 53 3.54 0.96
AR A9 200~ 3007+ ¢ mjwk 118 3.76 0.76 8.918 .000
300-400%F ¢ wjgt 97 4.06 0.69
4005H o]4F 30 437 0.55
1005 1 o]t 37 3.49 1.18
100- 2005 ¢ =gk 53 3.68 0.96
j;ﬁ 200— 3007+ 9 ot 118 3.82 0.81 5.712 .000
300-4005F ¢ mjuk 97 4.02 0.69
4007+ o4+ 30 4.32 0.58
1009F ¢ =9k 37 3.51 1.16
an 100- 2008 1 ]t 53 3.49 1.05
29T 200~ 3007+ ¢ wjgk 118 3.76 0.85 6.397 .000
300-400%F ¢ wjqt 97 3.99 0.73
4007H¢1 o]4f 30 4.31 0.46




[ 4-81 A} SHEE BAE &) WEshs 24 webd Bol
o]} QleA] obry] $lstel BAAS AT ABE vehd ol
WE G5 e H2b AW W Aol F=8.253, pC05 A A

F=6.891, p<.05, 91A& AF F=6.974, p<05, W52 AF F=6.913, p<.05
WAA AP F=7.269, p<05, AHA T % F=6.403, p{.05, 74 @ =
o] WE Faatols BE WPl {9

oo
ki
R
o
J
(@)Y
NS
o
PN
(@)
(@)]
(0]
fr
T
i)
d

78 N B 2z B4 F id
53] gk 85 4.13 0.77
53] - 103] ulgt 87 3.69 0.93
2742 A9 103] - 153] n|gt 95 3.63 0.84 8.253 .000
153] - 203 n)gt 53 4.22 0.69
203] o]4 15 4.20 0.79
53] vlgk 85 4.13 0.75
53] - 103] =gk 87 3.71 0.92
#4844 Ak 103] - 153] ot 95 3.67 0.82 6.891 .000
153] - 203] w9t 53 4.20 0.68
203] o]A 15 4.04 0.71
53] ojqk 85 4.14 0.83
53] - 103] w9k 87 3.70 1.00
123 AE 103] - 153] n|gt 95 3.66 0.86 6.974 .000
153] - 203 njgt 53 4.26 0.77
203] o]4 15 4.10 0.69
53] olgk 85 4.16 0.80
53] - 1038] ulgt 87 3.70 1.06
PE=A g 108] - 153] ujgt 95 3.73 0.79 6.913 .000
153] - 203] w9t 53 4.27 0.70
203] o]AF 15 4.25 0.60
53] ojqk 85 4.00 0.79
53] — 103] w9k 87 3.63 0.97
A A 103] - 153] ojgt 95 3.62 0.84 7.269 .000
153] - 203] w9t 53 4.21 0.59
203] o]4 15 4.18 0.66
53] olgk 85 4.08 0.78
ZH)7 58] - 10%] migt 87 3.71 0.94
o 105 - 153] "%t 95 3.61 0.89 6.403 .000
o= 155] - 205] a]at 53 412 0.69
203] o]4 15 4.25 0.49
53] ojqk 85 4.10 0.71
53] - 103] =gk 87 3.54 0.99
JA 103] - 153] "] 95 3.53 0.95 10.769 .000
FH= il
153] - 203] w9t 53 4.21 0.59
203] o]AF 15 4.08 0.72




7) T Aol e ol

[ L ARl SR BeE ﬁEC’ﬂ/ﬂ Tt Sl wheba] Hdo
2ol 7} ‘21%11 Yot 7] floto] £ g ARE yepd Aotk ¥
A, Fuf Sl whE AZHA AR fﬁ% Apoll= F=6.188, p<05 #AA A9
F=6.194, p<05, 91713 AIF F=8.698, p<.05, B52 A F=4.752, p{05 &
A AF F=4.093, p<.05, T 9= F=5.005, p<.05 +H @ FH F=6.273,
p<05 o2 Fuff Slgof whet RE BgofA] [oJ5k ZpolE UEith

[E 4-9] T S5l op2 Bt

74 N B2 | =z R F ia
53] ojqt 93 3.95 0.85
53] - 103] =gk 90 3.70 0.91
a4 A4d 103] - 153] =gt 84 3.71 0.86 6.188 .000
153] - 203] w9t 45 4.13 0.67
203] o]A 23 4.50 0.62
53] ojgk 93 3.98 0.85
53] - 103] ulgt 90 3.74 0.90
794 A4 103] - 153] n|gt 84 3.74 0.82 6.194 .000
153] - 203 o)gt 45 3.99 0.64
203] oA} 23 4.58 0.46
53] wlgk 93 4.04 0.87
53] - 103] ulgt 90 3.62 1.03
A4 A 103] - 153] w9t 84 3.73 0.82 8.698 .000
153] - 203] w9t 45 4.16 0.67
203] o]AF 23 4.62 0.49
53] ojqk 93 4.03 0.86
53] - 103] w9k 90 3.78 1.00
PeH A 103] - 153] ojgt 84 3.77 0.90 4,752 .001
153 - 203] w|gt 45 4.13 0.59
203] o] 23 4.49 0.44
53] olgk 93 3.88 0.83
53] - 1038] ulgt 90 3.64 0.94
AR A 103] - 153] m|gt 84 3.76 0.91 4.093 .003
153 - 203] "%t 45 4.05 0.60
203] o]AF 23 431 0.53
53] ojqk 93 3.99 0.78
27 53] - 103] =gk 90 3.65 0.96
7 103] - 153] w9t 84 3.73 0.88 5.005 .001
9= 155 — 203] a]ut 45 4.04 0.67
203] olA 23 4.36 0.64
53] olgk 93 3.94 0.82
am w 53] - 103] ulgt 90 3.58 1.00
A9 105 - 153] "% 84 3.62 0.94 6.273 .000
153 - 203] w|gt 45 4.04 0.64
203] oA} 23 4.37 0.53




[E 4-10]2 B8 B S maba Hate] Zol7h deA] otk
7] 9lste] 2AHEAS AT AHE dEhd Aol WA, W2 =24 ©E
H7HA A Bt Afol= F=5.418, p<05 A4 AT F=4.984, p<.05, 17]
2 AF F=5.041, p<.05, P54 A F=3.745, p<05 TAA AP F=4.367,
p<.05, ol 2% F=3.143, p<05, 74 9 4 F=4.600, p<05 o2 T=
Ao whg Hatels e MEolA folg AfolE UErTh

[ 4-10] ¥ 3o g 244
74 N B2 | =z R F ia
53] ojqt 85 413 0.77
53] - 103] =gt 87 3.69 0.93
4H A 103] - 153] gt 95 3.63 0.84 8.253 .000
153] - 203] w9t 53 4.22 0.69
203] o4 15 4.20 0.79
53] ojgk 85 4.13 0.75
53] - 103] n|gk 87 3.71 0.92
794 A4 103] - 153] n|gt 95 3.67 0.82 6.891 .000
153] - 203 o)gt 53 4.20 0.68
203] o] 15 4.04 0.71
53] gk 85 4.14 0.83
53 - 108 "%t 87 3.70 1.00
A4 A 103] - 153] w9t 95 3.66 0.86 6.974 .000
153] - 203] w9t 53 4.26 0.77
203] oA} 15 4.10 0.69
53] ojqk 85 4.16 0.80
53] - 103] mjgt 87 3.70 1.06
Y54 A 103] - 153] ojgt 95 3.73 0.79 6.913 .000
153] - 203 n)gt 53 427 0.70
203] oA} 15 4.25 0.60
53] olgk 85 4.00 0.79
53 - 108 wgt 87 3.63 0.97
AR A 103] - 153] m|gt 95 3.62 0.84 7.269 .000
153] - 203 ojgt 53 4.21 0.59
203] oA} 15 4.18 0.66
53] ojqk 85 4.08 0.78
27 53] - 103] =gt 87 3.71 0.94
Bl 103] - 153] w9t 95 3.61 0.89 6.403 .000
9= 155 — 203] a]ut 53 412 0.69
203] o4 15 4.25 0.49
53] gk 85 4.10 0.71
24 g 53 - 108 "%t 87 3.54 0.99
A9 105 - 153] w|g 95 3.53 0.95 10.769 .000
153] - 203 ojgt 53 4.21 0.59
203] o] 15 4.08 0.72




9) A= A=

7zl whE Hol

[ 4-11]2 A7t AR A 71Ee] tebd Bie] Aol7h YeA
dotH 7] fJsto] EARREAS Z—iﬂ% UrE}Lﬂ Zolty, WA, AYE A
8 7]&o] wet AAA AE F=1.605, py.05, 212 A F=2.324, p>.05,
AHIZF Fof o]k F=1.723, p».05, 7+ @ =4 F=1.505, p>.05 &2 At
B Y 7zo] mE gadole folsh ¢S Ao uehgn, 14z A
& F=3.298, p<.05, F&& A F=3.296, p<.05 TAZA A2 F=3.423,
p<05 = FOJt ZolE YEH
[® 4-11] AR A 7% EAbE A
72 N B wE WA F !
et Ag =y 65 3.81 0.93
AAE 2 AR F¥ 94 3.74 0.84
#A4A A AF s Slelx 98 3.87 0.90 3.298 011
QleEe] ¥ 29171 56 4.10 0.70
7] et 22 4.34 0.66
cheet Ay Zaa 65 3.89 0.91
AAE 2 AR A9 94 3.79 0.83
a4 A AE e SsiA 98 3.86 0.88 1.605 173
Qe o] & E9)7] 56 4.04 0.72
71& 22 421 0.65
cheet Ay e 65 3.92 0.94
AAE 2 AR AY 94 3.78 0.91
A A A9 AE e SsiA 98 3.81 0.99 2.324 .056
eEe] 9 297 56 4.17 0.69
71& 22 4.14 0.67
et Ag =y 65 3.88 0.99
AAE 2 AR AY 94 3.84 0.86
YA A AF s siA 98 3.84 0.93 3.296 011
eEe] 9 297 56 4.24 0.60
7€k 22 4.30 0.84
theget Ad mg 65 3.75 1.01
AAE 2 AR F¥ 94 3.71 0.82
TAH A AF s SJsiA 98 3.78 0.91 3.423 .009
Qeo] & 2917 56 4.15 0.50
7] et 22 4.13 0.73
ThoFst A T2 65 3.86 0.96
Pk AAE 2 AR F¥ 94 3.76 0.86
o] AL s 1814 98 3.80 0.92 1.723 144
A= FEECEETE 56 4.07 0.62
71& 22 4.09 0.76
cheet A9 ﬁfﬂ% 65 3.70 0.99
- AAE 2 AR AY 94 3.74 0.94
Adon AE e SsiA 98 3.78 0.94 1.505 200
eEe] 9 297 56 4.05 0.62
7| Ef 22 3.92 0.70

52 -



10) 2H7 o] olgo] we o]

% 4-120% oA e olwe] webd Bge] Aol QA opi]
Sste] BatEAL YT ATHE i Aolth WA, T ojwe] we 717t
A A o Zol= F=4.212, p<05 AAAA Ald F=4.745, p<.05, A=A A
A F=4.014, p<05, B354 AF F=6.397, p<05 JAA A F=5.501, p<.05,
AH[ZE FOf o]k F=4,662, p<.05, 7+ 2 A F=3.889, p<.05 &2 AH|Z}
o) ool WE HgAols WE WaolA fold AolE Leh,

[# 4-12] Frf] QJAte] mE 24T 24

i A I I I B

At 200 3.79 0.93

A4A A Ak 64 3.92 0.79 4.212 016
= 71 4.13 0.65
Atk 200 3.83 0.90

#98 Ag st 64 3.83 0.76 4,745 .009
Z2 Ao 71 4.17 0.64
At 200 3.81 1.00

AAH A Ak 64 3.95 0.75 4.014 019
= 71 4.15 0.68
Atk 200 3.82 0.98

AsA AE it 64 3.97 0.78 6.397 .002
= 71 4.25 0.55
Atk 200 3.72 0.93

AA A Ak 64 3.91 0.77 5.501 .004
Z2 Ao 71 4.09 0.61
]2} oot 200 3.77 0.94

“oj Ak 64 3.85 0.80 4.662 .010
= == oo | 71 413 0.57
Atk 200 3.73 1.00

;—Lgﬂ% gict 64 3.75 0.75 3.889 021
Z2 Ao 71 4.07 0.63
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1) AR &5 Az e ol

[# 4-13]2 27E HE &5 A= wha] Bdo] zfol7h ] got
7] 9fsto] RikiAes R Ayks vEhd Zloldh WA, HH 55 A=
ot 712 AP F=2.049, pr.05 & Golotx] e Aoz vehty, A4A
AF F=3.356, p<05 Ix1F AF F=2.507, p<.05, 54 AF F=3.060, p<.05
AR AP F=2.797, p<.05, AHZ} Lol o F=3247, p<{05, +H 9 A
F=3.678, p{05 o2 AH 5 F=2of wet §o3t 2tolE Uit

<

[# 4-13] B &5 FRo] G2 i

72 N B g2 03 F P
REFY 85 3.76 0.88
TV 44 3.62 0.98
2242 A9 AE/7A] 60 3.81 0.87 3.356 .010
ol 69 4.07 0.73
215 77 4.08 0.81
e 85 3.83 0.90
TVZI 44 3.70 0.89
794 A4 AE/7A] 60 3.80 0.86 2.049 087
LS 69 4.03 0.77
A Q52 77 4.05 0.74
REFY 85 3.81 1.01
TVl 44 3.68 0.98
AAH A AR/ 60 3.81 0.88 2.507 042
s 69 4.14 0.76
215 77 4.00 0.83
e 85 3.83 0.99
TVZY 44 3.62 0.90
A A AE/7A] 60 3.95 0.82 3.060 017
ol 69 4.09 0.78
215 77 4.11 0.83
REFY 85 3.72 0.98
TVl 44 3.55 0.92
A Ad AR /2] 60 3.84 0.84 2.797 026
s 69 3.97 0.75
A QA 77 4.00 0.71
A 85 3.84 0.96
sen)7} TVZY 44 3.58 0.81
i AB/7 2] 60 3.70 0.88 3.247 012
= EES 69 4.02 0.85
R 77 4.04 0.69
e 85 3.72 1.01
27 W TVZI 44 3.50 0.91
2o AR /2] 60 3.68 0.88 3.678 .006
LS 69 3.98 0.83
29152 77 4.02 0.73




12) s¥g& &M Hl-go wE Ao

[F 4-141= tWdAe] 3FdE An] vlgel webA Bae] Zjolrt Ql=A] dobir|
Sloto] FAHEAS X9yt A7kE Uehd Zlofot WA, SR AH] vl wEt Q1]
2 A F=2.140, p».05, A 2 34 F=2.085, p>.05 & {ololx] ¢ke o= et
W, 78 A Hd AJol= F=4.025, p<05 XA A F=3.143, p<05, ¥5Z
A F=4.135, p<05 AR AP F=4.140, p<05, AHA Fu) owl= F=4.513
p<05 02 SPgE AH| Hlgol| wet fofgt 2lolE vkt

[E 4-14] SPE 4u) vl go] the BaRs

78 N B3 BF Wi F P
5qhgl ojRk 55 3.92 0.89
5 — 109 mjgt 124 3.69 0.91
20A A 10 - 209+] wjqt 107 3.95 0.76 4.025 .003
20 — 309k wjmk 35 4.15 0.76
309H ol 14 4.39 0.77
5ehgl ojek 55 3.84 0.92
5 — 109 mjer 124 3.76 0.86
248 A¥ 10 - 209+] wjqt 107 3.93 0.82 3.143 015
20 — 309+ =gt 35 4.19 0.65
309k oA 14 4.36 0.54
5uHel ojRk 55 3.97 1.02
5 — 109 oot 124 3.76 0.94
AAH A 10 - 205+9d ojgt 107 3.92 0.87 2.140 076
20 — 309+ =gt 35 4.09 0.69
309H ol 14 4.36 0.54
SRkl ojek 55 3.96 0.93
5 — 109+ ojgk 124 3.74 0.95
P AE 10 - 209+] wjqt 107 4.00 0.83 4.135 .003
20 — 309 ol 35 4.24 0.71
309H ol 14 4.48 0.39
5tHel iRk 55 3.78 0.90
5 — 109 mjgt 124 3.66 0.91
A A 10 - 205+9d ojgt 107 3.90 0.80 4.140 .003
20 — 309+ =gt 35 4.24 0.61
30%He o)A 14 4.14 0.62
5qhgl ojek 55 3.85 0.86
)7 5 — 109t ojgt 124 3.65 0.94
o 10 - 209+ wjgt 107 3.98 0.80 4.513 .001
o5& 20 — 3099 gt 35 425 0.59
309H ol 14 4.01 0.65
55kl ojek 55 3.78 0.94
27 W 5 — 109t ojgt 124 3.68 0.96
Loz 10 - 209+1 o]t 107 3.82 0.87 2.085 083
20 — 309+ =gt 35 4.11 0.69
309k oA 14 4.13 0.47




Al 44 sPgE BIRE &F0] AdvtAIge] Tl o= nAEs IF

2 dFolAe AduAge] Ful oo nAE IFHe dHET] 915
Ae AAsler, 1 Ay [#4-15]9F £,
AdutAL el A4 A, A44 A4, 94 A4, s Ad, A

9 (¢}

T oo mx= GFlA AZ4E AF(5=.084, p>.05), AYH AH
(B=.119, p».05), AAA AF(L=.106, p».05)L &o4F .05 stollA 9]
op2] g2 Aoz yetgy, ¢ AA(p=.221, p<.001), IAZH AQ(L
=.394, p<05)2 ] oo H(+) FFS mAE AoR Yepyth whEt
A PR BHE &7 AFuAg A P5H A JAAH Ado| 3

A58 o) g7} Bobrkn ¥ 4 9k,

(3 4-15] AlF vpA"o] o oJkof nz]= F7F

HEE A% ;;; 2R EA
EE : PTEg
Bong  F oz  VF
=) 294 121 2.431 016
7&4H A9 084 056  .084  1.493 136 248 4.036
aAaA A 122 063 119 1.947 .052 211 4,747
A2 A .101 057  .106 1.787 .075 223 4.483
P52 A 215 061 221  3.523 .000 .200 4.991
TAA AE 397 062 394 6.447 .000 211 4,737
R2=.741, Adj. R2=.737, F=188.275(p=.000***)
*HE pd 001
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A5 A sPgE BRE AdutAge] 74 9 FH0x ] nAE I

n{t:l

AgepEe] 74 B 24 olmo] mAL dFAS AW Yste] ot

o, A4 A, VA A, ¥A
A Aol 4+ E FH ko] mAE JFS Aot ARG AP

241.400 (p<.00DZE Yeht B 3
Uepgrom, VIF gto] 5% 10 olstz thg A4

—

T 9 24 olze] WAL dgeld P2 AW(F=005, p.05)e &
of 47 05 stlA golekA ghe Ao vk, wAH AW(F=295,
p<O0D), AAA AB(F=177, pC00D), BEA A%

2 AA(8=.253, pl00D2 4 B F4 oo A +)94 °§§}% A
HAE aFol Al vHAGelA 244 A4,

o Uepgrt wetd sAE

A7 A, BEA AT,

obdrty & 4 9irk

(& 4-16] Al vtAIFe] 74 R FH o] ma= FTF
HEE A% A A4 B4
T
iE ' P 318
B o3} B o3} VIF
(&) 010 120 .081 935
4z g 006 .056  .005 102 919 248 4.036
3= A9 316 062 295  5.066 .000 211 4747
AAA AY 176 056 177 3.130 .002 223 4.483
P52 A 214 061 211  3.536 .000 200 4.991
BAH A< 265 061 253 4343 .000 211 4737
R2=.765, Adj. R2=.762, F=214.400(p=.000%***)
* p<.001
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HIzre] AAde A=okal, AxA AfAeh 2AIE EE 4 e dAA A
< 28] Ao E FIMAIY. Eot dsA, UAA
= ASWAE P g5 Z2IH2 48RO Aider B & ¢

U2 71540l Robde AlARg

A3dE a7 At " AL

A, AR gl $4e Folow, AdnIge] 2zl 8 AEA o
Aol B ATE WA HHIA ATE Bt FF AL 5
A% npEn Adngos oldsE BAS Fale 2y
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ABSTRACT

The Effect of Cosmetic Brand Showroom Experience Marketing

on Consumer Purchase Intention

Kim, Na-Gyeom

Major in Make-Up

Dept. of Beauty Art & Design
Graduate School of Art

Hansung University

Around the world, various cosmetics brands have grown rapidly due
to the phenomenon of K-beauty led by the Korean Wave culture. In
order to form a differentiated image and be effectively recognized by

consumers, the showroom's experiential marketing is being developed and
operated as a competitive marketing space with corporate identity.
The study surveyed and analyzed 350 consumers in their teenage to 50s to
learn about the impact of cosmetics brand showroom experience marketing on
consumer purchase intention.
First, basic analysis and frequency analysis were conducted to identify the
demographic characteristics of respondents, and the general characteristics of the

sample were identified.
Second, factor analysis was conducted to verify the validity of purchasing,
word of mouth, and recommendation intention, which are sub—factors of

consumer purchase intention, which are sensory, emotional, cognitive, behavioral,
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and dependent factors, which are sub—factors of experiential marketing, and trust
analysis was conducted to verify internal consistency. The sensory, emotional,
cognitive, behavioral, and relational experience factors of experience marketing
were all found to be a single factor. In addition, it can be said that the
approximate chi square value of the research model by sub-factor of the
experience marketing is all suitable. An analysis of the reliability of each lower
factor showed higher in all 5 wvariables of sensory, emotional, cognitive,
behavioral, and relational experience of experience marketing.

Third, Pearson correlation analysis confirmed the correlation between the
research factors and sub—factors in the study. First, each of the factors of
experiential marketing (sensory, emotional, cognitive, behavioral, relational
experience, purchase intention, word of mouth, and recommendation intention)
have all been shown to have significantly strong positive linear relationships.

Fourth, an independent sample t—test and one-way ANOVA analysis were
conducted to analyze the difference between the level of experience marketing
and purchase intention depending on the general characteristics of the
demographic characteristics and the level of showroom awareness. Analysis by
gender showed that the average difference was not significant. It was found that
there were significant average differences in all variables in age, educational
background, monthly income, the number of visits to cosmetics brand
showrooms, the number of purchases, the purpose of the visit, and consumers'
purchase intention. In jobs showed insignificant results in the factors of cognitive
experience, behavioral experience, purchase intention, word of mouth, and
recommendations, while sensory, emotional and relational experiences were found
to be different depending on the job. In the revisit criteria, the average
differences between emotional, cognitive, purchase intention, word of mouth, and
recommendation were found to be not significant, with significant differences in
sensory, behavioral, and relational experiences. The average difference depending
on the information acquisition path showed that the emotional experience was
not significant, with significant differences in sensory, cognitive, behavioral,
relational experience, purchase intention, word of mouth, and recommendations.

The average difference depending on the cost of cosmetics consumption was
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found to be not significant in cognitive experience, word of mouth, and
recommendations, with significant differences in sensory, emotional, behavioral,
relational experience, and purchase intention.

Fifth, multiple regression analysis has shown the impact of experience
marketing on consumer purchase intentions. The results showed that sensory,
emotional, and cognitive experiences were not significant among related factors,
and had a positive impact on behavioral, relational experiences, and purchase
intentions. Therefore, it can be seen that the more positive the behavioral
experience and relational experience in the experience marketing of the cosmetics
brand showroom, the higher the purchase intention

Sixth, the impact of the cosmetics showroom's experience marketing on the
intention of word of mouth and recommendation through multiple regression
analysis showed that sensory experience among related factors was not
significant, which had a positive impact on emotional experience, cognitive
experience, word of mouth, recommendation intention. Therefore, the more
positive the emotional, cognitive, behavioral, and relational experience in the
experience marketing of the cosmetics brand showroom, the higher the intention
of word of mouth and recommendation.

Through these results, it has been proven that cosmetics brand showroom
experience marketing has a positive impact on the sub-variables of level of
showroom awareness and consumer purchase intention. Therefore, in this study,
it is hoped that the current status of showrooms of cosmetics brands will be
analyzed and that the data will be based on the development of information on
the marketing of the showroom experience, depending on the results of changes

in consumers' intention to purchase.

[Key words)] Showroom, cosmetics brand showroom, level of showroom

awareness, experience marketing, consumer purchase intention





