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18) R. E. Taylor, op.cit., p.7.
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1. A fFdo] e 35 Faro] Yy Fao AwF-oysd AR, F
8 WAA A Hx wA X deF
<Fd4-1> AFE Fdo) e = Ayl Fare] Au -y Ax
AuA-oeA A
Sl Sl A A
EFERRIEERL) 1
484 EEE
wl e 7 8 2 1 38
A
A % 184 211 579 26 100.0
Al W 21 15 44 2 82
= | Bl WA
x % 256 183 537 24 100.0
H]E
o R 1] 40 18 28 4 90
- % 444 20.0 311 4.4 100.0
[e]
714171 IR 12 1 15 0 28
ol )] % 429 3.6 536 0 100.0
wl e 80 42 109 7 238
AA
% 336 17.6 458 29 100.0

Pearson Chi Square=20.246, df=9, p<.05
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2 Astolt). 5 ¥, uTFAe A$
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2.6%)°] =22 UERRT

v W AE o Al Favt 537%E AASHA AL B 9d A
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2’ 42.9%, ‘ARAQ 3.6%, 12| 1L ‘%Xg oA FuE gl Aoz U
ebytch ol Sk 1YYl #Fare] WA
w2 zol7l e Ao w2 HFSHAY (Pearson Chi Square=20.246, df=9,
p<.03).
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A % 582 253 132 33 1000
A e 1 15 7 1 34
H
z S 04 441 206 29 100.0
e 66 9 16 4 %5
| AHx
N % 6.5 9.5 163 42 100.0
Tl Aw | uE 11 3 7 4 25
SEEY % 4.0 120 280 16.0 100.0
aw 141 50 ) 12 245
A
% 576 204 17.1 49 100.0

Pearson Chi Square=33.671, df=9, p<.01
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Pearson Chi Square=20.258, df=15, p>.05
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Aol e AL 9 5 Aok A AL, v AR, Au,
19 2 7 olu AT FF e wep S AEYl FaeE g dEe

7}k wo] o] &3l Ao uERTE whEka] ol

=
o] Hx AR A=) FEx= AFE FHEHE Ao]7t ¢l



= Aow A5 H S tH(Pearson Chi Square=20.258, df=15, p>.05).

<H46> FF AF GPol W wzx uAA A

w3 AR e o
o9 | aEga | 999 | Aok [Am4 | as | ©
e | 4 14 7 3 6 35
A g 29 114 200 | 200 | 86 | 171 | 1000
q | = 0 3 10 4 2 3 2
PR % 0 136 455 | 182 | 91 | 136 | 1000
" | e [RE 0 2 17 3 3 0 25
& % 0 80 630 | 120 | 120 0 | 1000
g | 1 e 0 0 7 ! 2 0 10
71

o | % 0 0 700 | 100 | 200 0 | 1000
T ! 9 48 15 10 9 »

A=)
% 11 958 5220 | 163 | 109 | 98 | 1000

Pearson Chi Square=13.708, df=15, p>.05

F4-62 AlE Gl wWE T JdEYl i B wAA] dEE 2
A5k Aatolrt. B WX e ol&dhE T EYl Fale HE9)
24571 % 92(38%) /Nl BHEA F=Eol F= JEU Farl HE wa
& olgats Aao] wol gl A& B
s @ AR WA, 6

(3]

% olm A fel wel Aol glo] ‘ARA AF Y wx WA AFow
%

BEYLE AFE F8EZE Holrt gle Aoew AFHUY (Pearson Chi

Square=13.708, df=15, p>.05).

2. A Frelatglel whE dg Forel dEYl Fare] AR A-oldd A,

Fo WA A wx WAx A2
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<E47> AF AH el wE P AEu Fie] AuAd-odd A%

ARA-9d4 4= A9
4 ARA | ARE9] | gEH | &d gdy | ¢
g H % 9 2 12 0 23
e % 39.1 8.7 52 0% 100.0
Aok w om HI G 12 4 23 1 40
% 30.0 10.0 575 25 100.0
P A | wis 16 15 24 1 56
9 @A % 28.6 26.8 429 1.8 100.0
] Q3w
HEE R e 3 3 7 0 13
&
: . . . 100.
A AL % 23.1 23.1 538 0 00.0
=
| HFE e 5 5 8 2 20
2 AHF717] E
ﬂ AnzA % 25.0 25.0 40.0 10.0 100.0
12
PR KN Eh=} 2 2 10 0 14
T za % 143 143 714 0 1000
E 24, A4 2 | 9 2 1 4 0 7
i % 286 143 57.1 0 100.0
75, 58 9 | A= 7 2 5 0 14
Gl % 50.0 143 35.7 0 100.0
e 2 H e 16 7 10 3 36
A H] 2 % 44.4 19.4 2738 8.3 100.0
HE 8 1 6 0 15
7
e % 533 6.7 40.0 0 100.0
A e 80 42 109 7 238
= % 33.6 176 45.8 29 100.0

Pearson Chi Square=31.314, df=27, p<.05

o] ¥4 Aot} HE B 2359 AF gl #FuE 522%, 4
AR A 39.1%, ‘ARA 87%, 18] ‘9bA od A Buyf g Aow
[BR3RRe=

A 9 e ‘edA B 575% A ALAL 300%, ‘7
25%9 4o & e
SIAE, A 2 uaAsge A% oA & 429%, ‘9 AuA



2 28.6%, ‘AHA 268%, ‘¢ A 1.8%9 Aoz et
7HEE D S AAAEFY A el Al & 53.8%, hd AR
2Ara AR AR 23.1%, A gE A it glE Aoz el
AFE, A7 B AREA Y] A oAl 2 400%, 9kd AN
A3 AR A 250%, ‘9d oH A 100%°
A2 2o gEETI71e] A gEAl & T14%E AY =& HEE A
Agorm b AR AHAQ % e 143%=2 AA|3ha, g
ofel 4 Farvt obdl Y HOoE ERTL
A, AA 9 FsAake) A o d A & 57.1%, ‘9 A 28.6%,
AEAQ 143%, ‘@A QHAFuE Yl Aoz e
w8, 1 9 a9 d¢e A #aE 50.0%, ‘o # 2 e
2 357%, ‘ARALL 143%, ‘A 24
& 2 Az Fem 9] o] ‘¢ KA BFaE 44.4%, o€ 3
A 27.8%, HHAR 194%, ‘hd AL 83%9 Ao = vEutTh
v ko 7 71E}:~’4 A9 9d ARAE FaE 533%, ‘9922 40.0%,
o] 1
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ool Al 227%, ‘A olH A 45%2] o= ey
MAEE 2 M8 AAAEY A gd AR 2 65.0%, ‘HHA
2’ 30.0%, ‘A 5.0%, A qH A Fivt gl AR e TH
A, A7 B AR A A ek Qw2 71.0%, duA
2 203%, ‘9EAR 72%, ‘A oJH AL 14%°] By Aoz
Wt
AEA H FEre A S AR 457%, ‘JH A 28.6%,
AEARN 17.1%, ¢ A 8.6%° o2 ER
A4, AA 2 FEiel A cdd ARA 2 609%, ‘JHAl &
8.7%°l Hist Az ERE

174%, ‘AWAQ 13.0%, ‘4 o2 <
o}

w8 2 %2 TEY Aev 9d ARA B3 474%, ‘9d A9
31.6%, ‘ABAN 7 ‘A A 2 105%=2 e

5 2 Auja AeE gl AR Bass 733%, 9 H A
167%, ‘AHEAQ 6.7%, ‘¢ od 2’ 33%°] 233 Aoz ety

A Ero 2 T)ERe] A 9bd AEAH colel ARl Fa= A 429%
Z ovhgton “ARAQN B fla ‘g A S 143%= e

FAHoZ AFE Freagd we F5 A FaE AEFH FF

A& wol 7= AS & F A ol¥l T AEY e A Ao

gz o7t gle Aoz ATHAY

(Pearson Chi Square=48.548, df=27, p<.01).
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<w4-9> AE Fpemele] we W3 AU F3e] T wAX A

T8 wAA A= A
VA | e [ A | Aok [ AEA | gan | o
Wl 1 1 9 8 2 2 23
AE
% 43 43 39.1 34.8 8.7 8.7 100.0
Ak g | W 5 0 11 14 5 5 40
og % 125 0 275 35.0 125 125 100.0
e
FEE e | g 3 20 15 5 5 56
g4 2
w9 % 143 54 35.7 26.8 8.9 89 100.0
HEEE | g | 2 ! 3 2 3 2 13
2 74
Al axes | % 15.4 7.7 23.1 154 23.1 154 100.0
¥ HFH,
W 3 0 4 8 2 3 20
7+ A7V
2| e
% 15.0 0 20.0 40.0 10.0 150 100.0
A AREAl
g| AEAe | W= | 3 0 1 4 4 2 14
22277 % 214 0 7.1 286 286 143 100.0
24, 74 | = 0 0 3 1 2 1 7
425 % 0 0 429 143 286 14.3 100.0
e, BHY | me 3 0 5 5 1 0 14
9 53 % 214 0 35.7 357 7.1 0 100.0
5 g | 9= 4 1 17 8 2 4 36
AJH] 2 % 11.1 2.8 472 22 56 11.1 100.0
g H 1 0 8 3 3 0 15
% 6.7 0 533 20.0 20.0 0 100.0
A HE |30 6 81 68 29 24 238
- % 12,6 2.5 34.0 286 122 10.1 100.0

Pearson Chi Square=37.712, df=45, p<.05
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1.

= Ao 4

<% At} (Pearson Chi Square=70.810, df=45, p<.01).

AN LSy |
BE A2 A 43
ol | AwEa | dE | Aot | AEH | A =
N o5 1 0 11 0 0 2 14
% 71 0 786 0 0 143 1000
Aok | Wg 1 0 21 4 0 1 27
&8 % 37 0 77.8 148 0 3.7 1000
o
FEE | we | 2 ! 25 3 4 4 39
4 g
w74 % 5.1 26 64.1 77 103 103 1000
IEE
o e 0 0 7 1 1 1 10
V&
% 0 0 70.0 10.0 10.0 100 1000
AAEFE
Al AFH
e 2 0 8 0 1 2 13
F| A7
7} =
% 15.4 0 61.5 0 77 154 1000
g | AREA
| AEAE} | Me 10 1 1 12
2| 57171 % 833 83 8.3 1000
_]
A, e 0 0 4 1 0 0 5
24 4
B % 0 0 80.0 20.0 0 0 100.0
[e)
S H e 1 0 4 1 0 1 7
By o
= % 14.3 0 57.1 14.3 0 143 1000
O
5 2 | ¥s 0 4 12 1 17
AH] 2 % 0 23.5 70.6 59 1000
7 e} W% 1 0 5 1 0 0 7
% 14.3 0 714 14.3 0 0 1000
) HE 8 5 107 12 8 11 151
A A
% 5.3 33 70.9 79 53 73 100.0

Pearson Chi Square=51.767, df=45, p>.05
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S
24
2,

FA-112 AFE el gl wE S5 QQEdl Fae] Hx v
o] et B Asjolr}. 238719 Fa F HE HAAEZ o]&dl= Far}
15170950 &43 4 Age 709%) 71 B v&S
B wAA deEFew JH Wol o] &5 Aoz & 4 vk wEkA] o]
gl ks QIEYl Hare] B wAA] deEfe] E¥= Al hElaeEE A}
o7} 9 Ao ® AFH AT} (Pearson Chi Square=51.767, df=45, p>.05)

i)
(ld
s
5&
e
o
2

<H4-12> AF FE Y] wE F AEY B3 wx uA A

BE WAX dE 5
o34 | AFEa | 94 | Aok | AsA | gn |
S W 0 0 1 1 0 1 3
e % 0 0 33 | 33 0 333 | 1000
Aok 2 H T 0 1 2 1 2 0 6
og % 0 16.7 33 16.7 333 0 100.0
E A | = 0 2 8 2 1 3 16
2 B % 0 12.5 50.0 12.5 6.3 188 | 100.0
7H4E 2| he 0 2 2 1 2 0 7
A&
A % 0% 28.6% | 286% | 143% | 28.6% | 0% | 100.0
AT
o5 J 5T
woOAFHE | g | 3 5 4 2 4 19
7h A7) 2
0 sl % 53 15.8 26.3 21.1 105 21.1 | 1000
o AEAe | HE 0 1 1 3 0 1 16
g F3707) % 0 6.3 68.8 18.8 0 6.3 100.0
A4, A4 | uw 0 0 3 1 3 0 7
W 1) % 0 0 429 143 429 0 100.0
=8, 19 H 5 0 0 7 1 0 0 8
e % 0 0 87.5 125 0 0 100.0
e 2 H e 0 0 6 1 0 0 7
XH] 2 % 0 0 85.7 143 0 0 100.0
i W 0 0 3 0 0 0 3
% 0 0 100.0 0 0 0 100.0
] H T 1 9 48 15 10 9 »
AA
% 1.1 9.8 522 163 10.9 98 | 1000

Pearson Chi Square=46.675, df=45, p>.05
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T ok o]y Fa QYU Fare] HE wAA] Hdeke] FXE AE 7l
agl¥E = Aolrt gl Aoew HSH Y (Pearson Chi Square=46.675,

df=45, p>.05).

A3A % P AU FuoAA dehhi= WAR Aol o)
Sl

<E4-13> AE $F0] 42 Y- dy A% v

| iy 5
AE 73 37} RS e | ey
o AuA 5 18.4 53 582
AW A3l 8 211 23 253
A BEED 2 57.9 12 3y | P75 00
RIELE 1 26 3 33
o Au A 21 256 11 324
FEEL 15 183 15 4.1
H o T
[ BEEE 44 53.7 7 06 | 125%) 0
PIELE 2 24 1 29
b Au A 40 44.4 66 69.5
31 A
A Ar A3l 18 20,0 9 95 | oa | oo
BEEE 28 311 16 168
PIELE 4 44 4 42
NeyAz | AR 12 429 11 44.0
7808 | 050
o]n| %] AR A9 1 36 3 12.0
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ABSTRACT

A Content Analysis in Message Strategy of Internet

Ads Between Korea and China.

—The Application of Six—-Segment Message Strategy Wheel—

Lin Lin

Major in New Media Advertising
Promotion

Dept. of New Media Advertising
Promotion

Graduate School, Hansung University

The purpose of this study is through the analysis of message
strategy of internet ads in Korea and China, investigate the
characteristic of ads’ message strategy in the two countries and, try to
find if there is something in same or different.

By analyzing 483 internet ads of Korea and China by using Taylor's
Six-Segment Message Strategy Model published in 1999, the following
conclusion was made as a result. Firstly, it was shown that different
from ads in China, Most of Korea's internet ads are focus on
Transmission . Secondly, in the analysis of a specific message
strategy. Routine, as one of the Information view is the strategy by
used most often. Besides, Korea's internet ads used Ego strategy the
second most but, as for China, social strategy was used most after the

Routine. Tt may reflect a difference in culture between two countries.
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Thirdly, as a assistance message strategy, there is no difference in
Korea or China, all of them use Routine strategy.

The current study may present the features and differences of
message strategy used by internet ads in Korea and China. And it also
may provide a valuable revelation to Korea and China corporations,

who do the business in internet ads.

[Key Word] Internet ads, Message Strategy , Six-Segment Message
Strategy Model
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