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9. A3 71 AYY] WH53517] wEol o

10. 5585 F7] wzolt)

11. IAE9] A4 wEolr},

12. n'ge] #Aejstr] wfzo|th 4 | (2007,

13. 14 g ol7] wjFolt} papy =1

14. 59 A3ko] £7] wWiEo|t. o

15. 9] AbEolA FHAlstar dojA PESS

16. U] AAS # giwata AolA A P

17. 03 Afgoz Slgural AolA (2009)

18. VIP W] $-E a1 Ao

19. 7]3Eo] FoIt(F+4)

20. FEHEAR)

21. HFTH(H=7) 5)

22. AYF(AH)

23. Agdw(Adzt, 31%4)

L o2 %o $d= Aesn

2 &A el Wir, g o Aeaty

3. 9Y7t= sl A= S 5

4. PAS seiste] Ag)

5. 11874 A2 E AFES AS Ay

6. SSIFE MHFI=S] G Sk
| 7 7. 4959 14T Mul2E A (2013)
el 8. At Aol wet APtk | 5 | o]9E
EXpS 9. HA3 FH7I7F Fol A (201
-1 O

10. 553HS 7] wolr), 2).

11. CEO9] A gniel=

12. AlEE0] Aseles XS AEsit

13. AAHE9] FHdste= X& Agsi) 5

14, Aol £ d2=EHS A9y

15. o|u| A7} FL2 HAEFE Adsit.

1. &% tA] o] &3 Flolr}, Yue

2. 52 7rA0] AEHHHE o] &, 5 Pan,

3. AT MO ol §. Georg

4. §71F5 AFE AHEEIA A o] & M

5. MSGE AF&alA SolA Al o & e

Zinkh
6. FMALRE A FHZ Aolh, an
7. 0E AgEdAd SA40% wat 3| (2006)
713
8. SNSSo] 27 orelm AT (‘fj)
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A1 A7 EE durd B4

= WAdo] 1919 (57.2%), 914 o] 1439 (42.8%) 0. & e}

S &S Hola ) Age] Fxof lojAE= 207t
899 (26.6%), 307} 527 (15.6%), 40tl7} 8578 (25.4%), 50t)7} 621
(18.6% )= “E}ST
e o 2= 0]t 8278 (24.6%), Mgt Aldt/E el 674(20.1%), Ol
Sl At/ Ed o] 14478 (43.1%), thot o] 4ol 419 (12.3%) 59 ¥l &+
Hol= Ao = vewkt

A9e 3Akdo] 1139 (33.8%), AEA o] 469 (13.8%), AFHol
48(14.4%), 7% 398 (11.7%), st o] 707 (21.0%), 7€t 1878 (5.4%) =
LHEFR T
A5 1009+ wlwko] 1107 (32.9%), 1017 —200%+¢ v]yto] 59+
(17.7%), 2019+ —300%H] mwko] 7178 (21.3%), 3019H1—400WH] m]wto]
38 (11.4%), 401-5009+¢1 w|¥ho] 3478 (10.2%)= 5005 ¥ o] 2219
(6.6%) 2% Yetwth < AU 2B WieS -4 0] 1657 (49.4%),
2155 269 (7.8%), T-olATH 13678 (40.7%), AHEH 7H(2.1%)= e}
Wit 92 3lE 2W olalrt 658(19.5%), 3—53]7F 1599 (47.6%), 6—83]7}
559 (16.5%), 9—103]7} 279 (8.1%), 113] o]4to] 289 (8.4% ). & e}y

Q2H]-g-8 19 w|wk 297 (8.7%), 19 —219H wwko] 1029 (30.5%), 23F
A-37kg muko] 8278 (24.6%), 3WH)—4%k) wlwko] 427 (12.6%), 4WHd -5yt
A mwko] 417 (12.3%), 55 9 oA 387 (11.4%) 0.2 YELST) 9] A &5 &
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GE2A 7 869 (25.7%), WELERIE 138W(41.3%), 7FER o] 939
(27.8%), 3|AFR o] 129 (3.6%), 7JEF7F 58 (1.5%)°. %2 A A =},



T 7 (n=334) H]-&(%=100)
- U} 191 57.2
= o] 2} 143 42.8
20ty 89 26.6
30t 52 15.6
ks 40ty 85 25.4
50t 62 18.6
60t o] 46 13.8
aZEo] s} 82 24.6
she AEW A=Y 67 20.1
R et A s/EA 144 43.1
ojsh o] A 41 12.3
PN S| 113 33.8
AEA 46 13.8
RS ! 48 14.4
T 39 11.7
g}y 70 21.0
7)€} 18 5.4
1009k vl vt 110 32.9
1019+ —200%+ w9k 59 17.7
e 2017k —300%H m] vk 71 21.3
= | 3019Fd —4009H w] vk 38 114
4019+ —500%F) m] vk 34 10.2
500%F ¢ o] 22 6.6
3hA A 165 49.4
ShA] 5| 26 7.8
TFolHEH 136 40.7
WHAEH 7 2.1
2% o]s} 65 19.5
3-53] 159 47.6
6—83] 55 16.5
9—-103 27 8.1
113] o]t 28 8.4
19wk 29 8.7
1w —29kg] m|wt 102 30.5
2%F] -39k mj gk 82 24.6
3k -4k wgk 42 12.6
47F -5k mj gk 41 12.3
S5RF ¢ o) 38 11.4
oA A 86 25.7
R A==l 138 41.3
254 7SR 93 27.8
3| AR Q) 12 3.6
71 5 1.5
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ol 1Rt
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3-8 (eigenvalue) 7|+< A&

T
-

8915 E 4] glo1A

ﬂmo
o
oW

}o] Cronbach™s

AAE

7N

s

S} 31 =}

2 AR} 54

Aot &<, 2000). 7} AnrA

]

paiz sjed, 7

S

a5

T3 B} 343 (construct validity) S

A (exploratory factor analysis)

To-

]

29

T

1o}, w3

o] &3l

S
=

o] 9l FAI v (principal component method)

1
A

21 18] 71 (orthogonal rotation)

=
=

o

T
| N

|

] o
A

No

_24

)

™

5

F2

(common factor)<

il

(eigen value)©] 1.0 ©]%2
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Fak

37
P MSAYER 0.8~0.9 Aefol AAFo A 1o AT gla Hol=

Fo

=]
RIS

7 gga A9l 2 &5 Barttlet

=7}
X173 A (Barttlet™ s sphericity test)

°©

X 717 (Barttlet™ s sphericity test)< 53}¢]

A

[¢]

s}, Barttlete] -3

[€]

?_

A AF#E) E (anti—image correlation matrix)-S A B

g

B MSA#LE°] 1.00] <

ol
g

%

NH
-
o
X
T
MR

ml

B

<

]

o
1l

g

<] 19.70%

A

-

A} 1RZk(eigen value)o] 1 oA
]

d1] 17.03%

2 3.595%
] %

T

AL5RE

3.067=A

o

3.05124 AA 9] 16.95%

4712 &% 22 (common factor)®] F=E% AT},
o] a5k

]

1l
o
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1m0
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o
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ok ol 2A 4719

0]
PR

al

5

a3

=
=

24 A9 10.25%
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(3 4-2] &H|7FX9] A= 9 83d A2y
ool AE
o 2| 89 [ot]| % |% HAH
° ol [AAR | Az | BAF | (FA) ﬁ‘f;
2
dEEd HEY e 59 d57 .868
7}
A AALE sl 7]Eo] FolH ; .859
[e)
A Bl A= HsH Z | .843 3.595[19.970]19.970 |0.897
dazae olgetd wgady | T oo
2|
HE%S ol&std A 647
NESS F= XS Fofst .838
=
FEW CIMAE A e Tk | 4 | 804
AAEE o|n| X7} Q= XS ZFoldk | A | 685 [3.067(17.036|37.006(0.913
A &3 A gH] w 7_]} 668
VIPZ tHsl= XS Folst 565
A S wol & /94 U F 826
Ak
FAgEoA B e 2 | 5| 771
[e]
EW3 Algto 2 ti s LS ZobsH 4 | 649 [3.051]16.952|53.958 [0.808
AN A gEE & Qe 1O Fold T]* 613
A& AFE U2 A .533
AAsh A A7) ALEt 711 725
=
55 Jo] I
A AEZE fEstan AL | g | 723 1) 046]10.253] 64.211 [0.845
Hoa A o] go] WeEd I 7‘]} 696
R
0

KMO—Bartlett :
0.000

869, 7Fol Al 1 3091.281, A= @ 153, FogE
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il

2] 21.43%, A

3.732=
A

o
il

T

ALSHk

3.001=A]

o

o LHGE

F A 291
1.7400.24

)

A

=

(common factor)°] F=5 T},
=

26.66%

2] 12.43%

A%

kel
T

SIS SN

o)

HA Qo]

& 29t

Ake] 60.52%

i

]_

778 3.732126.661|26.661(0.851
7341 3.001(21.438|48.099(0.863

798
790
744
.824
793

.025
.802

097

]j .07311.740(12.430|60.528|0.889

/E}zo] 3|
Qo

XT R JE RT P

AR AR A

CEO<]

il

—_—

pasel

ﬁo

O

i
o

9L, Fel

0.870, 7kol A5y @ 1947.955, A=

KMO—Bartlett :

0.000

d12] 44.00%

A

T2 9 ¢l (common factor)©] =5 i)
) B

271 9]
3.0800. 2 7
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Aol st AFEEQl 54 HIME 7HseAl 5= (Bentler, 1978
)D F=HE A iAo gk idEdAd s 7hsskAl @l o
(Campbell and Fiske, 1959).112)

A= e aE"> ] tigk A o= A THA], 7 A
7EA, A THA, Ve A 7R, Ve A 8]l AE A 8]l AR &

=
?l” ‘%—«Z_‘\I_‘OAE’

Skl A gl g < 745k FHdlvEH
Maximum Likelihood Method) & AF-&3FAt}. F+AA7/ME 3 W44 H A
A AF-5 FAst7] EiA AR EE okt v YA A Bl
X ARV O AR E mEA] gon FEATV|o JFTS v
Lol EgS Adigriets Aol o AFEAFEA HFAAsH7]

GFI : Adjusted
Goodness—of—Fit Index) @ ¥4 IF Hxe] (RMR @ Root Mean square
Residual) ¢} 299 71 AAS Hrbske A4l HHA AFE A5 (PFI
Parsimony goodness—of—Fit Index)Z YEMHA T
A HI7HE A% 7|02 GFI9F AGFI= dRbg o2 0.900]/ 0] =H
Ry o yristr, 0.950]30] Eojof HA o] RO
RMR®] 7-¢-+= 0.050]sto]H 2o tH A o] vkl H7hgktt.

N
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=
)
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(@]
(@
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(@)
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it
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111) Bentler. P. M. and Bonett. D. G.(1980). Significance Tests and Goodness of Fit in the
Analysis of Covariance Structures, Psychological Bulletin, 88: pp.92—110.

112) Campbell. D. T. and Fiske. D. W.(1959), Convergent and Discriminant Validation by the
Multitrait—Multimethod Matrix, Psychological Bulletin, 56: pp.12—89.

113) Bentler. P. M. and Bonett. D. G.(1980). Significance Tests and Goodness of Fit in the
Analysis of Covariance Structures’. Psychological Bulletin, op. cit. 88: pp.92—110.
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[ 4-5] AA FA70F gk &e1% Qi
AN Estimate S.E. C.R. P SMC
1 0.881
‘ 1.084 0.059 18.5 - 0.47
AR A 7 : : : :
a4 7HA 1.003 0.056 17.987 o 0.567
1.074 0.061 17.65 . 0.493
1 0.766
AAA 71X 0.836 0.06 13.886 . 0.606
2] 7] 0.978 0.071 13.71 ek 0.309
1 0.411
AFE A 71X 0.815 0.046 17.53 . 0.327
0.702 0.057 12.292 ek 0.701
1 0.632
7154 713 0.698 0.126 5.552 . 0.666
0.439 0.097 4518 . 0.62
1 0.773
A gel 1.141 0.099 11.514 - 0.619
ol e 1.081 0.081 13.36 . 0.537
0.99 0.071 13.929 . 0.208
o) 7 A 1 0.458
= 484 82| 0.895 0.07 12.817 . 1341
1.013 0.079 12.885 . 0.395
1 0.661
A=A Qo] 0.931 0.12 7.763 . 0.795
1.054 0.142 7.446 . 0.233
1 0.58
250w 1.163 0.091 12.834 ok 0.904
0% o] 0.965 0.081 11.929 . 0.788
L 0.964 0.077 12.555 . 0.799
1 0.748
A HFEL o] i
g 1.29 0.151 8.561 - 0.795
X2=269.526, DF=240, p=0.092, RMR=0.032, RMSEA=0.019, GFI=0.948,
AGFI=0.906, NFI=0.950, IFI=0.994, TLI=0.990, CFI=0.994
4. ZFAWEG=7Ee] A
B Ao e AFHFE sk oA B8 A=, ol
Ho A HH A2 5HHET 7F FA-AAQ Aol = AL del &
o FEHEFS ARl I AATAAV B8 B 5 QoY 0701 =
NTAAAE Holal A= ZFS AR Hol gxFHAAd TAZ AT 9
S 3o Aoz gHukFE)
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5. Mol A%

BTOET oW OW A % S S
%o m ﬂw_ =y o= < D m 1:.._ EI s 1:1_
N 3 0w 0 & R = T 7
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T ohmaalw 2 T LEGHYE "%
< @ < = 5 % AN
— o & N ~ < O M 0
= ri ezt w2 = 2T C
11 ~ o ) 0 N2
) ﬂ?mamﬂwo TR AP
— N M b s — B o X W U=
Te W o— o M Py ST R a
ol N oz ST 3= 3
ST S =

-5 -

T FEL 3047) o= A

a

O
1l

i

Hl



L

e

lo; &t

12 i,

o, Hil
il
e
| o
i
1o
k

X?=426.916, DF=288, p=0.004, RMR=0.034, RMSEA=0.038,
GFI=0.921,AGFI=0.881, NFI=0.920, IFI=0.973, TLI=0.960, CFI=0.972

5.2 A7HA e HSAEY

7HA 1 YA EET 1749 Lu7ER = v AdgESAged 723 A(+)9
FFS VA Aol

A5, S ~E D mae] aul7A o] A91H 71 (1=6.534), 71%6 A 714]
7

(t=3.674)7} =&4=



FOIF GFS WAL AR vpehgeh W, B A 7H (6=0.916), 3
7HA(1=1.025) 7554 a9l Fo3 GG MAA e Ao e

A= Aow »}E} s A
A (£=0.729), A4 7H(t=-1.469), &34 74 (1=0.746)= 44

7)5A 7}x1(1; 3.943)= AR A ¢ 2l 091:} A(+)9] e A= o
el vbE ) A 7EX](1=0.283), 3 7} (1=0.159)= AA A @9l
of f2]3k JaFe XA Eol= Ao L}E} Th weEbA 7pd1e FEAH o
2 A=A

7Hd 2: Y E2EF 49 AT P T 593 H(+)e] I

= "& Aot

A, e 2B nM] 2n|7kx e A A 712 (1=4.530), A3 7)=
(t=1.723)& F3 2 =9 7
A, A= 7EA (t=-0
& VAA Ko Ae® e

=4, 42 71A](t=0.135), A 7HA](1=-1.157), 34 7Fx] (t=0.480),
71554 7 (1=-0.475)F Ao 2o o3t JeFS n XA K= o=
UEbstth mEba] 7hd2E BEAH R AEE

7Hd 3 vl A YIS B x FAF B(+H)9 FE mE Aot



£ oAl AoR BANACh v, 49H 29(1=-0.430) AP
O

| frold G mAA Fohs Qo vedth tebd hase 2R

714 A= FA X E-} tZk p3t | A3}
= 3
des - KR 0.042 | 0.046 | 0.916 | 0.36
89l 7HA] ‘
e | AAH 0.422 | 0.065 | 6.534 | s
89l 7HA] ‘ ‘
= A} 3} A
VA L ERA a0 | 0.048 | 1.025 | 0.305
Q9] 7}
VA 7S (a06 1 0.083 | 3.674 | e
89l 7HA] ‘ ‘
. |
EhN - KR 0.059 | 0.081 | 0.729 | 0.466
89l 7HA]
. |
EhR - A1 ~0.126 | 0.086 | —1.469 | 0.142 | 4, 4,
7 ad 7HA] g3
- » e
1 BRA | R (0ss | 0073 | 0746 | 0456 |
89 7HA] .
5 o
EhR < o 0.643 | 0.15 | 4.297 | s#xx
g9l 714
CCR - KR 0.018 | 0.063| 0.283 | 0.777
89 7HA] '
q
CICR - A7 0.013 | 0.079 | 0.159 | 0.874
Q9] 7}
G < GKR 0.279 | 0.066 | 4.248 otk
a9 7HA] ' '
BRA L ISH | aer 10098 | 3.943 | s
89 74 ' '
= CKCR 48 | 0.055| 4.53 .
FHIE | <— b 0.2 . .
1] A
FHYE | <— X;T‘f —0.015 | 0.092 | —0.164 | 0.87
! s B
; FHYE | <— e 0.13 1 0.075 ] 1.723  0.085 | 4
s 0.869
FHYIE | <— e 0.018 | 0.111 | 0.165 .
1 2] A
Ao = | <— %7:"{ 0.008 | 0.056 | 0.135 | 0.893
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ABSTRACT

Influence of Korean Cuisine Restaurant Customers' Consumption

Value on the Properties of Menu Selection and Behavioral Intent

Kim. Ye—Seo

Major in Food Service Management

Dept. of Hotel, Tourism and Restaurant
Management

Graduate School of Business dministration

Hansung University

This study examined the influence of Korean Cuisine Restaurant
Customers' consumer value on the properties of menu selection and
behavioral intent to provide restaurant managers and employees with the
necessary resources for the development of Korean cuisine restaurants and
the efficiency of management.

The population was a group of customers at a Korean cuisine restaurant
and sampled using convenience sampling. The subjects were asked to fill
out the survey forms. Data were gathered for 20 days from September 11
to September 30 in 2014. A total of 400 copies were distributed and 386
copies were retrieved. Six copies were discarded due to incomplete or
missing responses, so a total of 380 copies were analyzed as valid
samples. The substantial analysis used the SPSS 18.0 and AMOS 18.0

statistics programs. Frequency analysis was performed to identify the
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samples, while confirmatory factor analysis was performed for the
reliability and validity of variables and the co—variant structural analysis
to verify the hypothesis. The following summarizes the findings:

First, as a result of analyzing the structural equation model in order to
examine whether the emotional, rare, situational, and functional values of
consumption value have significant influences on the functional, empirical,
and symbolic factors of menu selection properties, it was found that the
functional factor increased with higher rare and functional values. On the
other hand, emotional value and situational value could not have a
significant influence on the functional factor. Also, functional value had a
significant positive (+) impact on the empirical factor based on the
influence of consumer value on the empirical factor. However, emotional,
rare, and situational values did not have a significant impact on the
empirical factor. Also, situational and functional values had a significant
positive (+) impact on the symbolic factor based on the influence of
consumer value on the symbolic factor, whereas emotional and rare
values did not.

Second, the recommendation intent increased with higher emotional and
situational values of Korean cuisine restaurant customers' consumption
value, but rare and functional values did not have any significant impact.
Also, emotional, rare, situational, and functional values of Korean cuisine
restaurant customers' consumption value did not have a

Third, the recommendation intent increased with higher functional,
empirical, and symbolic factors, which are the subfactors of Korean
cuisine restaurant customers' menu selection properties. Also, revisit intent
increased with stronger functional and empirical factors, but symbolic
factors did not have a significant relationship with revisit intent.
Therefore, it was found that Korean cuisine restaurant customers' rare
and functional values are more important factors. In other words, the

facility conditions of Korean cuisine restaurants, which are their physical
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environments, were considered most important. Also, fresh image for
newness and satisfaction for the price should be considered as rare
values. In terms of functional value, it had a significant positive (+)
impact on the empirical factor, but emotional, rare, and situational values
did not.

These findings showed that Korean cuisine restaurants' discount coupons

and membership cards are critical factors for consumption value.

[Keywords] Korean food, Consumption value, Menu, Selection attributes,

Intention of action.
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