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direction type)> HAFAQ FoA Hlojuyt Zp4le] AAo| whet AH|shH,
EFRIZ| ¥ (other directed type)> BFR1S] dfgolut 7o FFa Whe
o7 AH] Y9 A] Blo] ool AJAde] A7 A7) wEel TAIAQ] AH|
F= 52 ABE AT & 4 ok

2) David Riesman. (2016). A3} A3, T3k o+, SAE3AE 61-85.
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O Gregory Stone®] AH|Z} 53 (1954)3)

g ae] AE2 FE 22 WMk sk wol mebd ohefet A4

79| Auxto R BRS AL Higo R AH|Ate] £48 mhofsial o A
g oAY e aRthE AHRATES SUiet Al 4 Qlthe olEo R
28] P= Al LA A] SH= J1Rof wel 4712 2HRF $3S A olska
FARE AZEF Bl-g 223 2o tisto] FHditte] 488 FFote BAA
AHA, ZiZESkAL FE Al o] YS Adesks &9F &HA, A
7te] AFE ATt FAH AulaHcEE QIH wE AHAE dshe
NEst S Anlar, Sl g1 ZRAle] BAlo] glojA] Aol Mk oA A
57| E st Tkl 4H|AE §3L BRIt

[ 2-2] Gregory Stoned] 2%} $9 Hmst 2774, A74 AR @S, 2014)

PR ] Pz 27 71

VA, B, 4RO FRel wAsle, ol | _

5ol Feaoln AEG Arjat

L)

A Ay

A= Tuffls Aol ol mfle] A
NEs} S AR | B el Bk, T
QA] 3= &n)z}

a2 sl | o, A4, HoREE FAISRE ANt A A TS

el ek 2Hile] 3] glo] shzlolt F4
ol el | 5 ol WA gl Ml Al 7

Ea

)

2ot A, mF Zh5olxd A

3) ok (2014). W FH= F9 $AS FF A Todee] G A 24-25.
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O W.A.Woods®] AH|Z} 8-5(1960)49

Woods(1960)& Z:r|zte] 7o gelA] ke 771, 5, 24712

ks sk dme] w67k fPoz PR 42 Aostd o

L oohet g swHoR Tulskd Au pelsks SwA 4w, g

Q1 5700l whet 2Elshe G aHlR, AAAS FaAshe M AF &

HlA, 99 TARle] WA 35 Al AEC] olux|eh 4
_ﬁ_

O
ra o=
S AAE Al off FElE S5Hd G AR 2HAR KPS 3

1

ofstart
[E 2-3] WA Woods®] AH[Z G4, d+4 A (GHE, 2015)
2HIRE 79 =4
S0 A8t ARZPIT Eom FHA 08 Aol MRt
A Azt AR A o Al F710l olote] ARES Flichs &M
7HA 284 ARt AREe] 7H W] AAVS K- FaA] ok AHt

T4 2t &Rl WeAA ARl vlwd FIeE S54 Ant
gA1A Amzt ‘RO AR Aol S5] WIRh A9 At
Mg ARt 91°] 77 of=Felle &5k =AMt

O Everett Rogers(1962)2] d4l4=81d5)

o2l ZAA(Everett Rogers)e 7]&Tto] obd 238} Awzt] Zgtd o
22 &2 ARRZE oA EeterlE Va8 FTIRY

wiate] anjzje] HAH Az ofold

tu

%
rlet
©
(e}
[t
&
J
1%
Ho
ofl
M
1z
m{o

53 2n|A} oalEe] ek A 24-25.

[}
e, grA, %%Xé, 7o nlEL . (2014). HAU RdY JE @A,
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15 = =
AEH, FEA, /4, 26, vd<, 2014). 284 IF52 & 7 &

ofll
lo
f
v
4r
o 32
rlr
n)
Jo
gh
e
f
ot
ofr
1)
Bu}
H
L
N
)
i)
it
)
T
o,
r
=
el
)
N

3
Z2 e 7HAAL glew wEA 585t dAlAaHA}
(Innovator)/ 7]& G A (Technological enthusiasts), Al17]&olyt AlA|E] of
gF =2 olsi=E "o g H[Ey RO ATZ st emyd FHd X
7158 AHEarly Adopter)/AAZH(Visionaries), A-82 SHolA HF {2 A
E 7ewe 585 27|oe A Barly Majority)/A-85 2] 2H(Pragmatists),
B AHRp Yool AMdof wet 8ot 9o AF] 7thrAH(late
Majority)/ B 2% Conservatives), 4l 7]&o] disl 2]oj&olal H|TA<Ql
g Hols 2A4-82HLaggard)/ 3] 252 A} (Skeptics) 2 20T

(& 2-4] Rogers®] d41/7ler8RY 38 54, 9+ A=Az 2] Ao, 2002

AETAE)
2HIRE 5 9 E AH "ot 1 71
A 2HR}
(Innovator)/ - ARA AAL 7| Q= 4H <] = 5
TRt | e i me A8S 0 St A
(Technology Enthusaits) -t - e
Z7] 582} - AR Ageks 7Rl glow = FRTF AAe ZUAL 9lo] 4
(FarlyAdogeen)/ 7eolt AT ek 52 ol e e i g
2R 2 2L = 7(1/‘:§J_O]E]]ix1-xﬂz4 olole Azsle] Al
ikl ~ VISR QR WA olole Auslel AS sk e el
(Visionaries) o} 71815 Sof HIoH Eoks ?lgP‘IL 1}%32?1@01};\1%% A5l
27| ket - FRO| ANk AuRkE F H|wA A7lsat ARl digt 8o
(BarlyMajority)/ %\% Qﬁ‘flx}é—_iﬁ Z7] 821 FRkE W= M +!
Algz oy Cy: Skl iﬁg‘)ﬂﬁ 5ol | Als, oS 7hser AW Ao, ejad
Pragmmatists) = Zole ks ol A5 MRS ¥ol HlwgrkE 7o s
371 vt - RO et ARRRkE F 210l AkS
77 7ol & 2= 5 AR ARE 71 e AHIRE
R iLfte Majority)/ = B4 7l&ol tigh TRt AEET B AHRL Heke] AMelo] mep
H4Ze0l7} (Conservatives) | -85k= B4 AH|RE T2 o] wizh
1A g2} =
(Laggards)/ - S 7leef| Hisl 2lojy AJeks Hole AHR Al TiEdf of
ol QF Bl ARE ZRA|AL 9lom, ofu] HHEsbE ZIEnt £-85h= 4
(skeptic) s
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3) E71/87 & a8t 79

AHAE ouAE AdE o Em @

Rl
89l F shel 2R Bl wEsiA Azl WA, V2o s sad
2

B3} 57] o]Fo 7|9kt A ARIZE B F7] o2 AH[AE 7
£ dcke 8219 W8S d9ste olgo=H Fdlo] 7o FES A
52 S A7l &2 & &9 & a9lo] AFY] ES &0l
St=7tell et o]Zolth(o]F<, 2009). §71/8+ o|l2e= 7 dEde=
#ol&= M&2%(Abraham H. Maslow)e] &5 dAl= QI7te] F7|5 AW
k= d 7HY BEEAO R o|gE e &4 ©A o|go=r Qe 84E

oA &4t QFAS] &4, o T} A&o] 89 EFO &4 F YR A
OJstal o] &5 ApololA 9AIA, ATA AAM7E EARMAL Htt o]
g 89 AA AT G H 013}715‘:} AHAoRE Uehes Ao
=4 St9l AF] &471 o= Ax FEEHU A9 AT &4 vEhdt
I HQMtE TEa miEES0] olgs 3dAl= HAsket JiEe] drn
(Alderfer)©] ERGO|E2 =2 59 &7 Fe £xo] 85 £ 72| 85
HE7F 4% AolA §7] Fojo] o2 kil Sk, QITte] A4S
75 A=A 84, 8, 24 8+ T2 Edote EAE T (existence),
11—‘?"1 AtET BAE FAPIE dohe BAIEF (relatedness), A4l 5

AN 7EA] RSt A; ke A8 growth) AZEX = A o5ttt Tt
5] =1 1 (Frederick Herzberg)®] 2891 o]2oAE= XA w5 5
718 FEette S )8y 8 F5o| HA g B¢ AT

Z]qt 01740] SZEHete E7]7} A5 FEEA e

d _‘Lﬂllo

oft

oX,
e
2
)

I
SL
2 N
m (o]
-lN



FFe W= oy 89S gt AHEV/ETE FUY "avh Qo
Westbrook and Black(1985)+= AH|9] Z7|& Fuj&fL}; A|EAH S E9
et B0 AlF AF S, A= Ee A]

|, 28ar AF BAAQ el Aol SHor AYsigith E
Mittal, Ratchford, Prabhakar(1990)= Al&= AH[go=zn Ag22 §&
FaA} sk AEA &4 AES FUATEHN HojA]
| SAHO A4 &4, AHE

AETE Aoshal, o] 4H| §7|/&FE T|NeR AH|RY] FH) PF B
of wet oA, AAA, AVIEFAY 371 fEoR FESHH. °]48 A
A8 I OlA AdEe AYE o =edoln AyKog AEo] 7

Lol AT AHY AL AT v, BHALAE FES A9

Wi

uj AHale] 2T 7zl F|ue AZhEe ABL Fot st 4MA A7|E
A AHAE ol qie Avlgtosn ANS BN TAG] )R] A=
H

AENet o Al

L =

t} (Mittal, B., Ratchford, B., Prabhakar, P, 1990).

[E 2-5] Mittal, Ratchford, Prabhakar®] 482} 6§ EA, dA1a AAHHA4,
2008)

Al 69 ol e e 7Kz 9 A
G, o)A, e,

A2 AH =z AlQA]
oA AH[A} A, A 7I's =6
Z¥7VA ZRAA A
2 awiay o e o WA, A
b B |
A7 1EFA AHRE Tds], T TAE, B, A eE
ofo] A= AHAEo] 4H] FFNA U= 1 Frl= ettt =4

AgHol geldeln] ol gHoR Wosty FustaA s 470k A
LA EA% AF T AN ZAD AES Lol

S 872 27 AP 5 AkIAA, 2008).
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ox,
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rlo
ata)
2
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oflh
Bul
Htl
B
=
el
o
o,
k]
r
ox,
i)
(0]
_:)
ox,
Y
5
o}
w
@]
=
&
=
=
Tlo
=
ro,

o
£ Ao 1 Aol B 2, = A3 e e Aabs

Z}ohe B

o0 5545 7 25 9ulshH, 7iQle] 7H gand A3t og &
Qlof| Pk ot whEoldl AL AH|ARY] Aol Z WFIS AAsh=
75to] ok AlEght §(Gung)-2 QIZF AFo] I o s TS
o flal S5k flEo] Holx|ut, AP Hi-e ARSI A A
zrol & 4= Qlth(kar]l gustaf jung, 1895)% o]EC=z AH|ZE HEH EF
= 9% Wi, AR A, #7, AT F MR RSl 7 849 1A
zetow 872 44 f32 Ao, o= diEAQ 44 f9 ZEd
MBTI®] Z]§to] E|gict. ©ojet o] F|¢lo] EAt 5= F&ste 710l
He APeld 4L Hxehes g A HIkeh] gfoeng AHIRF {9
ol 7122 o=z dgEolof sk Qcloltt F7]ef S5tof HEEA] ¢k
o, Q1S s Wi i B ASE & Qe AF 2 AT Rdo] ohefet
AFE ol MR 4H] I A, B4R 85I HAEIH

O ool

uolse Agre 97k AAFEoR BRs 4489 Aol <
7 olsle] Bolek. of@ Afgoleti 1 F shbe] fdol Satky mAR A
Pl 4L o7k fgomu FEsle] FAsker o] ofet azhHel

6) A (2003). 2vAF 4ARET Tl - AEY &S FAHeR, 9-11.

7) °]&3]. (2009). HHel o] 15 wo]A]. wHely oA A, 84-86.
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I e Aoz, @rel oyol

zo|t

Pk

o} oyolase ] FUFoA
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A
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o QrfelES

3

o} olyo] 18 (Enneagram)& & E-83HH 4H[2}O]

o vt gak

EAN &
=3 O O

Fof Zwlzte] Of-ojw

o.:-
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£ 1}

+ HE

<«
(il

A

2-6] olqol 25 9714 #RE 54, A7AF A (0]43], 2009)

i1
aL

[

L
[ TR
o o
ofu w s =
o
i al |
B b A B~ | g | W
N Ao g K
My E B T
To | HI |
wﬂ_@wwﬂaé
N | op| I = o | B | ol
mﬁ oo M_n =B Em =8 :ﬂu
oS e %15 R
gl E Ble B TS
Al I R R
AN e AR AE
o | o | o | | Nl e
J7|.A o) o ﬂ/vA Oa qLﬁy _.E.H_ =
| = oy | BN M M_.UW i
i | T | = | 9
1o L.E ,m ..A_l ol .A_ Hﬂ—ﬂ
T N N
o o | 0| = Mﬂ_ | X
Jans N (u} o)
o R R R T
| | x° o 12
IR g e e Y
! —_
ED#M ,,W O_E ,.ml, J“O|ﬁ E#ﬂ _”ﬂ «__loﬁ _
ol EE g B
BT ok | ROIR | B R || NE
RECIB | E =R | AT
XlE| e | x| W=
——
P e e AT~ R Y S I IR
NN IR
| = mm Eﬂ W | KE | R | RE| B
| B T o Rl
i S
B° e
0y 4 ww
T ~

O &(ung)2l A4

4 Hx, 4

'8(}:

2 HEet 9

<

+ !

oA H

=N

S FAo= 13-17.

[s)

AR &3

8) WAIY. (2003). 2lxt AR} Pojds
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L ol g, A0 Fato] ofs) PRl 484 HES Hol:
Werd 44, AgFoldeln, @A AEARA A Ago] s 2
2 Mzshe oaFd Aw, WAHl: s7Holn ofeltiol} F4Q ol
2 2] BAL 2= U ARdos £ sk 44 S92 Yolster

[(E 2-7] §(ung) o A 73 54, 972 - (A, 2003)

3 =4

WEAFA A, WG BEA, Ao, A, $a7, kel wyos
© | QA SR e ZoRick AW WEe] Asin] Adkelo] glrk

A e dmergon Ayl Ak ML AHele] ol phdel oJeS
W) TRE ARt Afimel ATAolm gstel BAe RS Zolat,
PEAGA Az Apa sfo] spjmete] 71Fo] Atk o] 4P Ae|
e Fi8e] & gie] £39P R Holrt tield SHome A, 957,

oIk Hazoln Bl ekl

Alge @aAtes Aol Faie] ofs) A ok 28sk et 2

g 239 i s o =8
o, 23 A4219) 7Rl o] wor] 72 RITAS Aa, 48
opa gaie | PENTAR FuTOIL TAH Aol o AR e 37 DgHoln
PRI | aumel apslolnt b Mgl 4 St aue Hold

Afeige @UFOl) Alget AEsie] Aol AHIHRl BRI Ttk Ag
3} S8 WS AP B9 e AL Fadft,

o | A Gtz wele 7S ARsdolt ARese FTERME £X0)
[¢]

o Apg | SOTC _
T8 | J1ske zoRin TSl Bo] W Mo Fokiek
e v | TS S ololelel, Fuolast g ofshE ash A4 1 Al w4l
FH R | 2 vjeqrt upgeln shidel HAlgFol,
O MBTI

nfojojA-HHA {3 2]IZ(Myers—Briggs Type Indicator, MBTD= &
(Jung)®] A4 9 olF= &71= NI 4459 Ao B=2H 59 44
olgollA A AxEA ASkH A7k |kt Xe Hof A4 2 A4
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= =
oA mefstal zp Adoapde] xek2 Fsl & 167149 44 #d& A9

SFATHAARE, 2003).

(& 2-8] MBTI A4 #9 =X, 94 AP HGER, 2013)

Z6) Z1FHIWN)
AR@ | AFIE | AHIE | AAED)
TAA()) IST ISE I INT
- _ g J i NH ]
QIAH(P) ISTP ISFP INFP INTP
OJAIS
SlHE) Q14 f,(P) ESTP ESEP ENFP ENTP
() EST]J ESF] ENFJ] ENTJ

MBTE= &wzte] 42aQl E4S niokste] TalaEe d&ata A%
AEete] FOR G4 71Fo] o), Aejshn 22 AW wroh]e} n}
°2

79

Rt

73 a0l 9%

9159 4L 2A9), HB14E

Bk RFE U 48 JEFR ot A6 kT
29 AgHoln AET AE AT, Bohgle] AEOEL o}
7 ool e 4E ol

A HAHQl FoEE ATH AE A

493 FHe] e 483 T

wag ARFYE ol AR 40|, BeH oI

o | AEFAEE Vrou AR Tl S SR U S0 8,
e PP
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[e)

=

[e)
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A
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z3

o
-T=

A4 2

EA] ,

[e]

ko)

F1ol o

Hlmlo]H(Big5) A4 RH(Costa & McCrae, 1992; McCrae & Costa, 2007)°]c}.
5, AR %

O Hubo] B(BIGS) AZA2R9)

o

34 9 SE st 2014)

A
(e}

¥jztol 8

2-10]

%
&
wJ bo
—_—

Y

of X[
Gl

X o4
O R’
o B
ol B
"

T
ar

[

A5 A
euroticism)
7
(Openness to experience)

(1
(extraversion)

g

k2

4
(agreeableness)

34
(conscientiousness)

O DiSC(1928)10)

oA E(William Moulton Marston)=2A= - 2 A4

2o
"The Emotion of Normal People"of|4] <l

o]
=

A~
el

E

Tor

22

five—factor inventory professional manual. Odessa, FI: Psychological Assessment Resources.
A8 A4 (http//www.kdisc.co.kr/)

9) Costra, P. T. Jr., McCrae, R. R. (1992). Revised NEO personality inventory and NEO




YPsot= Ago| =il it} o3t B
1S FE3 (Dominance), AtuA(Influence), <A (Steadiness), 12
Z3(Conscientiousness) 2 H=3519th [H 46]L st=2uSHd8g]Ag A

o 4 TE 8 Age & Zolck

T, RS | ARl AESH 2L 271m, 5014 A Ft
solSalct, Azo] glom, W 2Rt el efsle] Are 27 Bt
C 4549 s 943
APARE) A7 2w, e gsts] Aelge, | AFE Sashs ke AsstE, Sl
ot B Assle] 4TS BASL | gk el HlekkL @it 1ol oloplE
SiRlaste etk A

7k 74, B71Re], A% 5 TR AeAAA e Polsls Jdo] o
=z 1=

o 1=
, "4 AA” (Limbic system) 217FHo]

u px0] WS Yeloleti oht
AR o] ot ANSHE @G, A, AT 2 A 7 o] Aol wf

o
©
2bq PTolA Hpol7t ek Qe Yl AJARlo] @ sk Aol uhet 7t
£ A% At f2uR nErt 24 FARItH: Zlojtt. HlA|

299] A 7HA] RS rastuAets 870 2318 2 75HAA BES b

11) 3= Ale== zoldl (2008). A9 77F4 w3, Brain View, ¥, &% v]dS Zt},.
35—50. A& ZEET.

23



e FYALE, TN, A 2 87} go] UxA AT WES L
e ASALE, AT o] e 2
AgIch. FHAARY #9, A, Ao RE LE 7k B9 7] 1

(¥ 2-12] & Ale23 oo HYAIAR Y 77k2] AR
Zo]A, 2008)

ol
U
J|m
o,
)
[~
X
fo
[
u

aHlA 59 =4

g s | A 7 ARG, A, AR Oldell A9AA) S S Ll £

HEsHe Aelget g 2ol 57, chazoln] Baalel AR g ol

F

I

PEAE Sgoh) o AR ek B3 JES Aasl] AAYE FA%
o

R 4ua | £ 20l 5 A BRI Wishol, dole] el 4UE Ao

Sk ala Qbgdole] ARSI BE t1g) AREE Als

R, g ekl g ], o] A% 9I AnlE sk o] 5
PG AHp | ORI WelE 271 AEIR ofl, W) ARE, SIdehA Gk A Al TS

7K

QRIO] 13449 8o Fh 2 M T 4 o SAE Hke] 1REe] 9
e Al | 9hS, Ao AEle] BH ARES rlshs Aake Role] (M), a4, tiat

W, 2 E-IE Al e 71

2lT0] wigsle] RERRTt o elams Ay Sysk srow] Wkt Al A
8 4w | Sl weh A © AR Tolehs AFS Wl P2 Y] Eue AR T
A 335 Aok she ARELS Aesin AR ARRS 5] 2]

g aupg |717101 801 ST £, AlLE A 4 Gl WIS ARE Ale
e R Qe FASHE AHE AERIE Al Tt AxxE AT

Tl 28, HAlRE Az e Foke 9, Bl HE A8 A= 2ol
ey AHRt | He 7 e She AT o, AnE AxE Az 1T 4] 59 Als
<
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(5) 487 golmartel P 43 2Y

AHzL gto]mABd2 A1, HEo] AHHEe 5|k Sk 89le
24 ddi]le] ool woFel, Apdst, Eetdo] weh A HA Aol
247 A Helste] Mze e dxske 89doR AgduEindd
2010). 2B} Folmagd2 ABREe] S8 FHE H Fuldse Jﬂr"’*
71§t AmEAM nH" Aol Hop Ado= AgdHn. HAE Aldel
ol AFd Aujart gAE 71718 E6 Alsdel wet anzksol
HAg 7I71E olbet Bz o5t FujabdolA ojuel HEE HolA|
of Wt yAE o]zt {9 JA| S35,

O Mitchell(1983) 2] VALS(Value and Life—style)212)

ERSiRIe

Higrgtarad

[19 2-4] VALS(Value and Life-Style) 2 73 &4, A+
o] z] ZHHA (L, 2008)

Maslow9] &9 A 0]l Z23} Riesman®] WH AR JHE2|FS =4t
sto] Mitchell(1983)0] 7Hst VALS(Values and Life Style)= 7H319] A<

of dict 7IXE SAstH, AnAke] 7HA| ) o] Al mEt AlZA

Hu

o qidk

12) Riche, MLF. (1989). Psychographics for the 1990s, American Demographics.
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o Ul S guigpe] SRS ARy, SolmaErle] SO Au AEE A
2 sh ZgETolth. VALSE Agstold AgAEsiet BANGEY 1A
of AFEEHI glom, AHRFstoA= AR A SA e Hitt S8/ 7%
Zdof| et EAUHE 5 otu= ARSEI oh(Plummer, 1974). 7H3
g7

1 mfielo] whet OJRR|FA] AHRE, WRAGE AnAE
AFA Aol 3712 AlRAE SR e & 2HRE 979 Ydor &
QAT A )1Fe] oF 2/37F T R Heow ERECl yUHA du i
s T Ego] offe T2 Hesto] AREANSE ekt Ao
VALS22.0] VALS27F @A Z& AFSE T Qlo] VALSE Ea1 Qich13) o
23k VALSE 5 719 Aol wet AH|IRE ofg 7i9] Aoz ERsk 9l
=8

’

Bt VALS-1& ml2e] 49l Q78 Eelo] A@slsl siAe) o
__Qr
%

(£ 2-13] VALS2 249 53 EAHEMAE, 2008)

AHR 5 =4
Adzt AEo] 7P Wl Aot Z5AFe] . thRt Hololl ¥hilo] won vl
(actualizers) &4, 2R 4RE Bk 92| ol ARRES ek
227} 7] A AHAAE 5 Aol BE vl Ao] Aot wesEo]
(fulfilleds) B2 AR TR 1, o, 1S Sash ARt
RER A2 A 20 F AU A 207 A0 AF 2GS o]
(believers) W 715, w3, 2|9, H7lel digh Iio] =&
g A9 A Al A S 293 Al 4 Fasv] elel Al
(achievers) TS S ] AFAIE Sl A lisks A4
= 9] A 29 F ARS o 27 A% AN B e 4g
(srivers) 2 IShPIE P AE To) A 2EE FAR:
At WE AP LU 5 Padr 2l B ouxiE 250t Al
(experiencers) off 4H]. AAIES Aol ARl =a Tt d =1
2F23t PE AFH AHAEE F ALE A K aEE AEHQ V1S, Y, o
(makers) 7t 8-S 8o AL H2 AlAlel Tl gl
Bt 7P 450] How Yot e 4niat Fok AAES 7Fd of7t gk oF
(strugglers) e S Adae] tiRt S =2

13) AoIF (2015). AHREY] #lo]ZAEFU(VALS) o] X8 ABJE|E—o T —8%o| n]x|&= o8k
of #3k A+ p.34.

26



O Plummer®] AIO £4(1974)14

gfo] ZAELUL. HE &= (Activity)? ¥ (Interest), 2]7A(Opinion)S 7|

H%Eﬂ, a ka}i AIO—‘?—HO]E’(—L Stk =, AHAPTE of2A Al
SE7He A= Ueho]
oIl o:[L Eﬂ];@ zh:} q]
s g Sleke A4l

[ 2-14] go]Z et Ax AIO &%, A7 A 2] (Plummer, 1974)

S5 (Activity) T4 (Interest) ©A(Opiniors)
A(work) 71&Efamily) &l (themselves)
5 PRI RES
F1]hobbies) 718 (home) L
(social issues)
B 7Hvacation) 54| (community) ARd(business)
Q2ZHentertainment) 71843  recreation) Z3A|(economics)
A EE B . ]
= 0 ;1 [e]

(club membership) o A(fashion) 1-8{education)
2|9 R E o 7| = 4t
(community) =*(tood) (products)

£ (shopping) A (media) o]2f(future)
A3 2 sports) 3 slcukture)
- P (archieverments) i

O Hxgato] = AEY1S)

= AAH ez ofsfsh= d 2
?l

79 AT R, BE R,

14) J.T. Plummer. (1974). The concept & Application of Life—Style Segmentation. Journal of
Marketing. 38(1), 34.

15) 374w (2008). YAEAINY digib|zk XY Zxpt v AHlE ARSI, 129-158.
g UP/]H’&}.
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& xS =3, Aol A §32 AHAS] o] nAEY
A4S Foll dAde et AHgEY A4S motsty olF EYE HE2
A4S PC, |, AUtE £ &8 9], tAE Tl AuH| Ao tiet 4H][A
F T JAPIEE Eold & QIth1o olo] ARl w4 tAE Ao
A Ueite M 582 HxE 71719 o] 81} Ao A=Al FgF]
gxg FHAet Y2 ydA, 2 AF EE 7ed 8] fri B
FAQ A dAE Aok dxE AAHERE, {3 miztsty x|
71718 &9l TRk AS Fololm AAZHQ AHE sk "Ad 7,
Aol aaAY AHIE sk HAY HEHYAEZA] F 6432
= Aot/ R, 2008)
[E 2-15] "yAdete|m et {3} AH] S4(4W1, 2008)

AHRL 9% AHIEA

AL ke A5 0R Hokgols dejolde el okl s, BetEeta(f
gx4 dd) o] Arjaeke Kelck

FAa | B0S Psls WY ARE 270, F5A 40 AFS T, i £ BulEs
MEe ARET Al o] 2=,

Az Zolt tigEst 8ol Lal Woleh BTl Ago] Hskn Asla Pt

=pa=] oIS ZESIAF Fojge "oz Holck
M2 | otk Aol TRIE S b phonl, 357 ANRE Holt Il 4
71—0 I:]-

e | A2 AHISE opga gele) AiEoR sy Aol ARSI B 4
S |2 o Bagt Q= A0 ol 2HEa Bsk 9jRe] 1S uhe Fash
SAHLE | ey,

16) A5l R, =4, ZdLd, vhES. (2014). Agge]| e, 5 A Ry

718y L ME A
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3525510 2H]Q5 glo] AiSTte] Buigh 7)Fo] glo} polt 2, BRIk
BHES o1 15} A o $Adeke 4vbdRRe Hal
g | ISl TS B ] B wigt Zo] i, Aekg ofo] 2713 T Lol A
Ao} AApge Blslel gk ke Aol Anlolrkal s Eohi sk sl 3w
T2 w9 meEct 28 J) 2197 4] BB eIk
A7V 879} B7Wle] ek Wslol) glo] WsHolnl FlEe] Flje ajolaretel
AR | e i me sk s Aol sl o AR S 4 ek A
A | 318 A9le} dopt Hgksluel det Anp} ojolAn, Al AR the Al

A oln] gty {Rske AlEEe Aot
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2.2 H2419] ol

HE24avs AA AlFolu AHIAE o] &k ARBAN 2 tESH= A
o AgAE AT, ZAE doldo] et 4§ ol§ 2 |
T, 5 52 Ak Mede=z FAT /M Aot Alan Cooper,
1999). Hl24Au+= 19909t $HF A= F3(Alan cooper)®] A A "Inmates

HAUL Gz oA 270 W
2o=, Zx A fAQl 1A ¢ FRor ZAESIH(ohn Pruitt,
Tamara Adlin, 2006). %7]12] AA A}%x}%oﬂ st AHE= 7k X4§3~6]—7]
A AHgA dRer FAEW S FE HGof disf *ﬂ*ﬂo}ﬂ]

ok
dS
o
>

Are Running the Asylum(%g4]

Aol MEALE WEE T
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2
P
2
o
2
=
N
r Jus
rﬂ'
o
¥ Jk%
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i_l“
if
P>
T
Wl
o)
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2
o
i

—_ ==

Eant BE] BgelA o), o], 4, A E 5| ATEANA do
HE 7o sfo] sk A, Fu], AGSHE tufelx F Fbaelw %
of PATt S4F AR ] A W2ats mges ago] ohd A

Persona Name

Slogan
Attribute
Purpose

(29 2-5] 2734 Hay A 7 2
2013)
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MEAUs BE 5 o] wer FAHLE AR 8RS AF
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Qe Ry B

e dlelde Hzay Rdyste et 27AREA V)€ ARSARE T
ol el A aB|A7EA mete 4 glrk, ey Alzke] AlgHdelx TA%R
b FEAA 2 AYIME dEpoR WEaug pAse 2474 W2
AUE AASIE sk, ol wig AZSHA| gots 488 AS7} won]
o] 274 WzitE F FES] AL HY AB = AulzoA 7}
g oolart He ARARS UZ=7F TR AAIE] BAFSEFAL, o e
& WEAZD 4 =z I Y&e grkdor Agdofsttt 1ME Lo
AL 9% 5 g geEel Aug olBeA Bl T4 BEE
Sh1 Q7] e, BR 2ALE Fo) 24 HoleE suoR o 2714 5

WEsbs AL AP OAQ) Hopld tl wAe] w, meAE
A =7, WAt AFS FE =T 5

17) Alan Cooper. (2010). M™AuU=E 9dsl= Q@A t)=}¢l About Facey . & olo)|&2&3t
pl46.
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+ DA AN HA D

&7 AL

) AR AdE B

[29 2-6] &3 ArtolE wALU RElE(http://jaenote.tistory. com/entry/)

Fa 5 oheFRt ool A AR 7@ (User Experience)
SO AHA AlE EBe upA" A7 ol HAL jlew, 53] grEal
MRS olp¢l A& At AHA; B AHIAE YoM HEauE
o]-gsto] AU Y= mpeto] Hastrt, E3t 53] Bl A W AH|IAF &
o A7t Fast AN AHAEA AEEE HHEO] oju|]&
A H2AUE Aostal, BHHE ZHXE &ol7] 97t o]u|A] wo]7] o] HiY

o2 Hezay REFE Skl Ao
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5, &0 570, A7, A% 57, A9 A A%, 94, solmas, 4
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NETE &7, A8)E 27742, 2074, QA $A HAE 27 UK, A
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AHR (9 =Y 212 /3 1IEs 2y | apus &
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o] A o5 - AR e 1 7K
o] AupRt 5 | Holxar 712
~ AL
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ZHIZL 95 - SalAsnat M) FE 7] 3 7
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W& Abaham | ~ ST AT
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o a7 nil
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ATDFE AT 9 44, &4, 57 7 22 &7 £4o=2 AHA7L
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2) =8Hx] £4 719=

ol 57, A1) HE, PREAAE, 4§

e zuArh oRo] AR S S WA Ws T 4 g SHo=A

M7t AF B ANAE o) 2 Ag elA ehbe @ES st
o

f9lojtt.

A O

FEEE
Too Agtive Active Passive Too F'as'sive
(Mania) (Negative)
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EEEEPTTRE

(13 3-3] +8H= 4 719E

lo

TEHEE UEtH = Active(F524Q]), Passive(F-524%D) 7I1¥EE 7|+
2, 24 7199EA4 8 Astd 7HEQl Too Active(F=z A=2<l), Too
Passive(Fle 2 54 QD)a F7I6FAH. Active(F=219D)= ol #HgollA A
H golu MAlE, 7& 5& T8&ctke HZ7t A=A0lal &t AdS
e,  Active(®=2<D) 9] A2te 7HE<Q] Too Active(FE= A=4<
o AT EHLT—_ dol sfid AlE v AH[Ao] Mania 0 & Hropso]
ol gsh= HIES Aysttt. 181 Passive($5ZAe)E T Itz JH
ofFo|AY FAQIZIE AT o FFAol HolA oA HEE
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Trouble Cherry _
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g 8 g
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N
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At Edo] F2 #4535 4H|AR] Big Sway(@Ebgol]), Passive—Rati
onal £749] Rt 2p7] 7| whet AH|Sh= AH|ARQI Picky User (ZHZH
), Passive-Conservative &A449] B to] tist FAL7 =2 AH|ARS]
Only One Lover(Z47}), Negative—Sensitive £419] 10|z og ofA wQl
< A7Iok= AH|ARI Trouble Maker(314+117), Negative—Emotional 73
o] Hst= At =2t AHlsty 9 435S Ue &B[AR] Cherry Picker (]
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ABSTRACT

A Study on Customer Typology Model

Based on Persona

Kim Ye-Lim

Major in Product Design
Dept. of Media Design
The Graduate School

Hansung University

As the development of the digital technology made the exchange
and sharing of the information more active and free among people living
in the same age, the amount of information that customers contacted
increased explosively as well. As the customers’ knowledge or
understanding who contacted this large amount of information reached a
substantial level, the customers’ needs or taste was divided diversely, and
it became more difficult than the past to find the customers’
homogeneity. Unlike the past when it was a big feature to classify
multiple people by the equal needs, more diversified customer group came
to have more diverse and sophisticated needs, and they rather actively
ask the enterprise for what they want beyond finding the goods or
service according with their lifestyle or taste, resulting in a new trend. In

the situation that mass production and mass consumption were replaced
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with the customized production and customized consumption, and the
customer customization was emerging as an essential thing with the 4
industrial revolution, it became important to understand why customers
bought as well as what they bought as classifying the types focusing on
the customers’ internal needs rather than the general customer type based
on the customer profile such as the age, sex, and income.

Hereby, this study was conducted for the purpose of defining the
customer types based on the psychological, characteristic, and
behavior—analytic factors, and apprehending the customers’ needs
according to the nature of each type. Therefore, they were classified by
the attribute through the analysis of the precedent studies concerning the
existing customer type, and the core standard of the customer typology
model was drawn as the temperament & disposition, and acceptance
attitude. 2 core standards were set as X axis and Y axis, and
‘Sensitive-Emotional, Relational-Conservative’, an attribute keyword of
temperament and disposition, and ‘Mania—Active, Passive—Negative’, an
attribute keyword of the acceptance attitude, were combined in the form
of4X4 to constitute the basic frame. The customers were classified into
total 16types based on the combination of the core standard keywords,
and each customer type was defined as one persona representing the
group, the name and slogan well representing each persona’s nature, and
the persona nature was defined as the characteristic/behavioral nature,
social behavior nature, IT acceptance/use nature, needs and desire of the
product/service, and frustration/evasion factor of the product/service. The
persona—based customer typology model is the basic model comprised of
general customer types not the customer types of certain business; the
application and expandability of this model were verified by applying this
model to the game industry and constituting into the business—specialized

model.
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The model suggested by this study was researched based on the analysis
of the precedent study, which is a model specialized for various
businesses such as the manufacture and service industry besides the
classification of the real customer type and the game industry. There
remains an assignment that should go through the stage of verification
for the application and expansion. Constituting the accurately
complemented model through this verification stage will be a base for the
one—on—one customizing environment which can provide individual
customers with more diverse and customized services and products in a

persuasive manner.

[Keywords) Persona, Customer Typology,  Customer Type, Customer
Segmentation

68



	I. 서  론
	1.1 연구의 배경 및 목적
	1.2 연구의 방법 및 구성

	II. 이론적 고찰
	2.1 소비자 타이폴로지 모델의 이해 
	2.1.1 소비자 타이폴로지의 개념 및 필요성 
	2.1.2 소비자 타이폴로지 모델 관련 선행 연구 고찰

	2.2 페르소나의 이해
	2.2.1 페르소나의 개념과 구성
	2.2.2 페르소나의 활용


	III. 페르소나 기반의 소비자 타이폴로지 모델
	3.1 소비자 타이폴로지 모델의 기준 수립
	3.1.1  소비자 타이폴로지 모델 구성을 위한 속성별 분류
	3.1.2  소비자 타이폴로지 모델 핵심 기준의 속성 키워드 정의

	3.2 페르소나 기반의 소비자 타이폴로지 모델링
	3.3 페르소나 기반의 소비자 타이폴로지 모델 별 특성 정의 
	3.4 페르소나 기반의 소비자 타이폴로지 모델의 활용

	IV. 결  론
	4.1 연구의 요약 및 결론
	4.2 추후 연구 과제

	참 고 문 헌
	ABSTRACT


<startpage>13
I. 서  론 1
 1.1 연구의 배경 및 목적 1
 1.2 연구의 방법 및 구성 5
II. 이론적 고찰 6
 2.1 소비자 타이폴로지 모델의 이해  6
  2.1.1 소비자 타이폴로지의 개념 및 필요성  6
  2.1.2 소비자 타이폴로지 모델 관련 선행 연구 고찰 9
 2.2 페르소나의 이해 30
  2.2.1 페르소나의 개념과 구성 30
  2.2.2 페르소나의 활용 31
III. 페르소나 기반의 소비자 타이폴로지 모델 33
 3.1 소비자 타이폴로지 모델의 기준 수립 33
  3.1.1  소비자 타이폴로지 모델 구성을 위한 속성별 분류 34
  3.1.2  소비자 타이폴로지 모델 핵심 기준의 속성 키워드 정의 38
 3.2 페르소나 기반의 소비자 타이폴로지 모델링 41
 3.3 페르소나 기반의 소비자 타이폴로지 모델 별 특성 정의  44
 3.4 페르소나 기반의 소비자 타이폴로지 모델의 활용 58
IV. 결  론 61
 4.1 연구의 요약 및 결론 61
 4.2 추후 연구 과제 62
참 고 문 헌 63
ABSTRACT 66
</body>

