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H A=) o7 SHS st JHO| A4S FAsletHA W49 JfpH
A o Qo g WHES A¥ste ot 7Holztal st

2 dFodE =" i A s FRizep SEHLS A4H iesn
v g 7R TP o] Aot Aol tis) ' Rl EAS AAISHH
Zy7kol Ao AREH 8¢ FEW2 AA| HEdS SolA FHotke FAEAERA
H(PCA, principle component analysis)= AF&SFL, 2219 2 W42 Q9]
E 1Y AT 534S FAoke FAR Kaiser A+t2b7 ole Hg9AE A=
sttt 3t QQl FE2 ofo|All Zhleigen value)o] 1.0ETH & AL 7|so=
sto] Qolststeom, Q91 HAFF(factor loading)e] 0.4 o]l ALoflE= i

o,
S

o s
Q9lo &ol= Zog ot KMO(Kaiser—meyer—olkin)@t B3 747 (Bartle
tt test)= 3H S gRlEA o] Ao dut AhA o] Yo gt

oS Wrts
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1

(B 4-8) HALAY S0 da SaA aEa
qol =5 Ilfac‘éqr Commu | 1,9, | FA2 | Eigen
= = oag M hality | =7 | 4t % Value a
A 0.775 0.679
B 0.834 0.759
A= 17.865 17.865 2.858 0.858
C 0.778 0.663
D 0.814 0.732
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A 0.805 0.746
B 0.74 0.632
314 17.168 | 35.033 2.747 0.846
C 0.763 0.719
D 0.745 0.658
A 0.721 0.631
B 0.774 0.669
xﬁ_ﬁq 17.073 | 52.106 | 2.732 0.843
°° C 0.753 0.68
D 0.861 0.788
A 0.812 0.75
o B 0.867 0.827
28R 20.21 72.316 | 3.234 0.919
C 0.863 0.82
D 0.854 0.819
EEYA HEAHS] KMO &S 0.897
AL FHOlAlE 1784.714
B%g t/luettng b 7Hel A3
o yas
:[Lo oo %9/]2]_% OOOO

4.3.1.2 &7z et ROk of
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0.885
0.842
0.777

Eigen
Value

2.94
2.765
2.497
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68.34

24.5
47.53

RIS

241%

0.909
1185.437
0.000

20.80

24.5
23.03

Commun

ality
0.727
0.698
0.799
0.79
0.61
0.75
0.686
0.689
0.655
0.574
0.658
0.566

Factor
Loading
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AL HETHT SheTheEE, 2017).

Z A H’c?ﬂ i] (AGF

o Hgws Uehe Hole 71228 (G,
D, ¥4 7t FHFAe](RMR), E5A9A]4(NFD, vl A2 4=(CFD) 5ol U=
4] Az 7|Ex]E= (E 4-1003 2o g, 2011).
(E 4-10> 2Y A%= 25 2 P 712
A2 oJ] 7124
~x? Zo] BeLE FL nY
2 2 f 1 2 f
X', xt /@ —-x" /df(normed chi square)Zt /G
GFl | Aujsgaso] shtel 712 B2 BE 0.9 olgold &
A
HPE | AGFl | 2ARFAS HE 09 oleld T
A%
we naE xdele B mdo] 9|01 ~ 008 < 0.08 ~ 0.05 — 0.05 °Jst
RMSEA ot ool w9 e 240 A% | w% — 9% — 33
= CFI NFIE H%sH= A& HE (09 o]Ao|H <S5
A= BEAS 7 AWE 092 AT =9
AT | NFI |mde wa giaos st A4" mge|l  HE 09 olyod Idu
Bt A%

BA Avl ¢ Zhe 378.399(df=329, p=0.031)=2 jepgch o2 A 2
2= Qzre 1.15, GFI = 0.887, CFI = 0.984, RMR = 0.252 tfjZEo] Zto]
7|EAE FEOHAY AR 2 UELL Qlo] SR o] gt Hygoletal
St 4= Qo ooz A JfEEE HF BHEAAS Ao fote B 24t
F= Z(AVE), 34 A=]Z(CCR)E AFEsttt. AVEE 0.5 o, &4 4lsx
L 0.7 olAo] vIFAGH Aoz delx Jri(Hair et al., 2006). & AFLE gt
4 =79 A7 A AVE: 0.675 o, &4 A=k 0.9408 ol/fow
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(HE 4-11) o|&4 mdo gt <14 gli4 At
[9l ZAHS Standardized Estimate S.E. C.R. P CCR AVE
A 0.756
B 0.829 0.111 11.4 o
REES
A=A C 0715 0.00 0836 e 0.921 0.745
D 0.807 0.105 11.135 o
A 0.833
4354 B 0.837 0.087 12.33 o 0.9211 0.7461
C 0.706 0.082 10.336 o
A 0.722
B 0.723 0.11 9.384 *E*
AR AFA : : : 9282 764
g5 Aed C 0.766 0.11 9.892 * 0.928 0.7643
D 0.825 0.115 10.509 *
A 0.815
3 B 0.874 0.078 14.714 *
A5 AL A : d .
o SeTe C 0.872 0.076 14.652 ok 0.9408 0.793
D 0.879 0.076 14.841 ko
A 0.808
3 B 0.783 0.082 12.119 *h
M- 7 . - .
HerH 7H C 0.838 0.094 13.226 e 0.922 0.685
D 0.829 0.096 13.043 *
A 0.705
3 , B 0.833 0.126 10.606 SRR
g87 . .
87 C 0.783 0.123 10.066 SRR 0.8954 0.6825
D 0.716 0.13 9.269 R
A 0.665
"R ol B 0.754 0.15 8.525 * 0.8925 0.6752
C 0.7 0.142 8.092 *
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(Hatcher, 1994). BAF & AHZL (FE 4-12D°A4 yehd v} Zro] AVES]
A2 0.6752 AT AlF 4t i<l 0.498Ett 24 e 2 ¢

A<
T
Foll A AHgE gEEo] Ty stustglcky @ 4 9tk

[e]

o

)
ofl
o,
filo
Ik

(F 4-12) ¥d 894 HE

1 2 3 4 5 6 7
A= (0.745)Y 0.199? 0.177 0.210 0.227 0.398 0.378
214 0.446% 0.746) 0.346 0.316 0.341 0.324 0.434

Zﬂ‘}g_,\q 0.421 0.588 0.764) 0.138 0.198 0.220 0.489

S
A48 0.458 0.562 0.372 (0.799) 0.498 0.464 0.245

A 74| 0.476 0.584 0.445 0.706 (0.685) 0.483 0.410

2871 0.631 0.569 0.469 0.681 0.695 (0.683) 0.462

[l g e 0.615 0.659 0.699 0.495 0.64 0.68 (0.675)
1) (AVE) g 2) R 3) R?

44 ATAAY A%
441 AFRFo] A

B Aol 44 og nae Az A8 U e
Equation Modeling, SEM)EA4-& AA5t%t, o] B2 oz
7FeRt A eRlEsE &
o] o]E&Ql QI3 IAE E4Y
A R d
AR it 2ol AL 7t AdEofop {tth(Hair, Black, Babin &
Anderson, 2009).
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i)
W
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N
L
T
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=
o
rfu

AN = = X
2 TAYCE {FooHA UvEHeH, HAFE ZA4+E AHEWA GFI= 0.803,

i
_EL
HT
I
o
o
i
==
i
O
N

(F 4-13) o2 1o AL 24

Ag 2 DF P CMIN/DF | RMR CFI TLI IFI GFI NFI RMSEA
QTR | 430998 334 0.000 129 0.032 0.969 0.965 0.97 0.873 0.878 0.038
2o g 54 2 H]7F]

P B i g
/ \ / \
| 02‘36 | !
| REE ‘i |
| Nowd | |
! 0.53™ | 1
| |

O '
}[ 2 5|4 014614 #2471 =) ~ 0.507

0:194 \ 17/ ™~
| i A e dapoxm
! 137 AN | ’ S
! 0.132 AN i
- 7y -
| AuAgY A/ g 58 T 032
| o/ I
| 0362/ :
| /o :
| CEZEY I |
! | ‘\ |
\ /// \\\ ///
(1% 4-1] o] 29 #ZFs}t A=AS
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(E 4-14) 97 45 29 29

744 HZ3} | Estimate C.R. P Az}

Hi-1] 484 — #4711 0.13 0.146 | 1.814 0.07 712}
sba |HI-2| 84 — g4 71 0.194 | 0211 | 2.168 * R
HL |H1-3] A% A24 — #2741 | 0111 | 0145 | 1397 | 0.162 712}
Hi-4| 4% 284 — 2 742 | 0499 | 0445 | 6.099 *xx e
H2-1| A54 — 5871 0.356 | 0.342 4.596 ok 2 A

b |H2-2| %814 — &8717) 0.146 | 0.135 | 1.667 | 0.096 7)7¥
H2 1H2-3| Aw #lea — agrx 0.132 | 0.147 | 1.68 | 0.092 7)1 7¥
H2-4| A5 284 — a8714] 0.392 0.299 4.9 ok A=)

spa [H3-1| #FA7EA] — g ojx 0322 | 0226 | 3.455 bl P
H3 1H3-2| 38712 — o= o 0.507 | 0417 | 4.884 *okx el

k%P <0001, ** P <001, * P <0.05

442 7td 4F &3t

4421 OAEuA" EAT 48] 71x]eke] A

HL Zaizol= H3o] dxdnbly S4e 278 4ul7bd 5 et 7o) 4
(+)9] g mA Zolc.



2 7)o A FFe M Aol
2 7)) A AR M Zolet.

et 7pe] A(Ho] dake 1 Zolck
et 7pe] A(Ho] dake 74 Zolck

>,
')
ox,
rlo
i)
o

Hi-1. 9xgduA" &
H1-2. 9xdutAE §
H1-3. gxde A" 54

EX

H1-4. QAErtA

i
o

olt
ox,
rlo
iy
i)

nfzpol= EROl LAY FAo] A[Z4H AH7EA] F A 7R 1]

= I uig M HS A9 /3489 B AS7E 0.211 Standardized
Estimate 0.211, C.R. 2.168(p<0.05), A% 284 ZEF9F AS7E 0.445
Standardized Estimate 0.445, C.R. 6.099(p<0.00D)=2 w4 =o] 2t Zhx]of] I3
Al FaFel e A= yey 7hd H1-29F Hl-4+= A=At T2 A
2T AR ASAAS A ZHAel FFe mAA] e AR yehg 74
H1-13 74 H1-32 7|Zt= it

(B 4-15 dAEutAg E40] =2 7HAe mAe 9T 45 24

1A B9} Stand.ardized R p-value A

A Estimate
Hi-1 |[AFA — A= 714 0.146 0.146 1.814 0.07 HE
H1-2 [§3]Ad — #=HA 714 0.211 0.211 2.168 * ]
H1-3 [AE AZA — = 714 0.145 0.145 1.397 0.162 712}
H1-4 (A5 ZgA — #2+3 714 0.445 0.445 6.099 *hx P

*R% P <0001, ** P <001, * P <005

H2. HI Zeixjolz E3o] fgnle 42 4n] 740 2874 Ao
Qare m)d Zolk

o=

H2-1. gx&uA" 54 & AF42 2870l A(Hel 9= mE Aolnt
H2-2. QARuHAY 54 3§ #olide a870 Ahe] dd= nld Aot
H2-3. gAEuAg &4 § A5 A4S 88710 A(H9 9= nd Aol



=

H2-4. gAEuAg 54 § 42 2842 a8710l A(H 9 g3 nld Hol

mgigtolz BEo] PALuAY E4o] A7hE 4u7bA] F wesHHe] A
Aol e 714 A% A3t A=Y BES AL} 0356 Sndardiced Estimate
0.342, C.R. 0.074@p<0.001), A= 284 EF3 A47F 0.392 Standardized
Estimate 0.299, C.R. 0.061(p<0.001)2 EAEjo] G870 -FAHA ggFo] <l
t Zo® yeh} M H1-29 HI-4& H 1:4 e, Zet 3)4a Au A
TAe HEMAO] 9Fe wAA @ Aom ueh} b HI-23 A4
H1-3& 77h9let,

(E 4-16) OAEuAY S40] ag7He] mA: 9 @5 A7
714 ®E5h | Sandardized | P ) e | 2w
T Estimate
H2-1 | Ag4 — &8714 0.356 0.342 0.074 *xx e
H2-2 | ¢34 — 88714 0.146 0.135 0.081 0.096 71z
H2-3 | AR AFAH — G871 0.132 0.147 0.087 0.092 e
H2-4 | A% g4 — 84714 0.392 0.299 0.061 e

*#% P <0001, ** P <001, * P <0.05

4.4.2.2 A4 287R17F R ko] ()] = " Zolnt
H3, 22 2871 & 287171 kel H(h)e] 932 nld Zojtt

& 5
H4, 712 &8)712] & #=4] 7A17F B2eleo] B2 g vld Aol

H7EA7} el A el oet b A% du A B

A
F3MA4 0.322, Standardized Estimate 0.226, C.R. 3.455(p<0.001) H-87}%] BEZFSHA|
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o

0.507, Standardized Estimate 0.417, C.R. 4.884(p<0.0012) 2% &
Ao it 714 H3-19) H3 -2 AeElgch

(E 4-17) AZE 207471 GRR vAE 9F AF D3
B35} | Standardized
7Hd CR -value Axt
2 A4 Estimate P =
H3-1 | AFH71A] — L& 9= 0.322 0.226 3.455 *xx B
H3-2 | 88714 — %% 9% 0.507 0.417 4.884 ok A=

*#% 500,001, ** p<0.01, * p<0.05
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=4, Zeiztolz ZRO| A" B4 & AHZHA ] 9FE F= 8200
A7 =Rlg Ayt tixdniAY EAZQQ F /34, FeAede A
ZhA)oll dFE AL, GgTHAole AR FoAgAdo] dFE vAl= A
o8 Uiyt ole HAEnAE ZFo] AuAEA et EAZE Fof
AZkel 7he & REA Skl flside ARlolu 94 5& Fol BRE
o] olmze} AFE LEAZIN Auet EARE o &2uH[Ae] &5 A=
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A A 4 od FaT e A PG a8 A mE BReh 4y
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1. 3=

. (2013). ©AQl B2A 9] =2

. (2012). SNS 4] P4l Js) BAS efzo] u]At GGl B
& AT dolAne FHOZ, FAUWSL ATYuSHY Al

m

&
EJEHOHL EH il 44@%%&
Aol B A+ F=TARIES e ], 1
9(3), 13-19.
(2013). SNS EAo] #HAE=] =9 9 4AlF 81 fFore] nlx]
+ 9% FHEoREAT, 9(2), 103-123.
(2016). SNS ©] FAEA} Zel=Qgjlo] FHIMHo| nx]=
AZAE o R: do|AE FAoR At AAsHE] gr)sted
73] 227, 581-605.
& &A%, (2016). SNS ] #AEAT} Ze=QRlo] A=
Hepite] w2l G mlo] AR o]8AE FAHCOR. 4HY

(4), 1489-1518.

. (2016). 2BYIELT AH]A (SNS) 9 F3° w& SNS EA4Jo] 1A

AR FAAQ Aof vjz]= 43F (Doctoral dissertation, THFTiishar),

& AAE. (2014). FspEe] AHZEA7F nAGER| u|z)= G T
g A SRS FAoR, SEIEATL, 12(4), 73-83.

A0, & AAY. (2016). YAAHRE AF5H= SNS EAo] zZtd 7}
z¢t AFolof mx= gJaF. TEFAFAY, 30(12), 179-193.

(2004). AMOS FxHg4] mgEA A-&: SPSS ofztdn], 3, 87-101.
& L. (2012). AdYFol2T 2x= o ro|AA] AEo] Fufe]
ol ek A 12 2} FxREYPO] v, J=AR=AAAH FeE]A], 1
7(2), 51-64.
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FFe A= 2o Tt A HolAk o] 8AE FHLE. Journal
of Information Technology Applications & Management, 20(2), 89-1
07.
71, & e, (2015). 24nHo] BAo] FFAT 9 A kel n|
T AYo7Id e 1A vHAgEEE AR yAEgEHAT, 131
0), 195-207.

. & g (2019). SNS o AEAIEA, 24, Aol Fujole o
8985 mAE el et A7 B HEAF, 38(3), 113-12
5.

. & FAIZ. (2021). NEAFARY AL £R7EA7F Adyge] T v

&0 mAl= . FILSAT, 36(1), 321-337.

(2022). 94714 CEO o] 7IA7HAFEa; Ate]d 2ol ZLgixpo]=

Areh oo wiA= 9 A9AEH Oﬂ%L 22(4), 155-171.

. (2017). A GAl SNS mHA" 5ol Helisolm|x|et Fujojw 3l S

Oof mA=FF. mZHY *—1/\}%‘%’4‘_%’:, SIiet AT AAE I

ok,

& A7d. (2009). & BHE

A AryAelAdel v 1%

0l 221 o84 FHeE. %

, 94, & AHY. (2021). ZxH HR

7 2R w84y slode SAe

23(3), 25-50.

& @7, (2019). SNS A olmA]ofl gt #Ao] 22kl F¢ioll ulA|

B AHEAAH AL, 28(4), 199-221.
A3]. (2012). BERE SNS o] BHE FA Lol vjX|=
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ABSTRACT

The Effect of the Digital Marketing Characteristics
of Franchisor on Visit Intention through Perceived
Consumption Value

Kim, Tae—Hyun
Major in Startups&Franchise Consulting

Dept. of Futures Convergence Consulting

Graduate School of Knowledge

ServiceConsulting Hansung University

In this study, the characteristics of digital marketing were identified with
consumers visiting franchise brands as a population using digital marketing,
and the relationship with the effect on visit intention through perceived
consumption value was empirically investigated. In addition, based on the
analysis results, the purpose is to present an efficient method to expand the
intention of consumers using franchisor brands to visit.

In order to achieve this purpose, the self-entry survey method and mobil
e were conducted in parallel, and the data collected in the empirical analysis
were analyzed using the SPSS 21.0 statistical program. Through previous stu
dies, four factors were derived among digital marketing characteristics: reliab
ility, playfulness, interaction, and information provision. In addition, a resear
ch model was verified on whether digital marketing characteristic factors aff

ect visit intention through perceived utility value and hedonic value of consu

_65_



mption value. First, as a result of examining the characteristics seen by cons
umers of franchise digital marketing activities, more than 78% of people acc
ess digital media more than five times a day. Rather than being exposed to
TV, it was confirmed that trust is created by the ranking of exposure when
consumers search on portal sites, comments and likes of posted articles, the
number of followers, and the number of subscribers. Second, as a result of
confirming what factors affect consumption value among the digital marketi
ng characteristics of the franchise headquarters, playfulness and interaction a
mong digital marketing characteristics affect hedonic value, and reliability an
d interaction affect effective value. An important point that could be confir
med in this study is that both pleasure value and effective value require inte
raction activities between the Franchisor and consumers. It was confirmed th
at if consumers' opinions and desires are reflected and communicated, consu
mers perceived consumption value increases by actively sharing and recomm
ending them around them. Third, as a result of verifying the research model
on the effect of the franchise franchisor's digital marketing characteristic fact
ors on visit intention through perceived consumption value, both the hedonic
value and effective value perceived by consumers influence visit intention. It
was confirmed that the pleasure value had a greater influence than the effec
tive value.

It is important not only to give pleasure and fun, but also to make the info
rmation useful and reliable in order to affect consumer behavior. Since it is
more affected by pleasure value than effective value, it was confirmed that t
he factors that visually give fun and pleasure should be considered first rath
er than simply providing useful information for digital marketing activities to

change behavior by giving faith.

Keyword: Franchisor, Digital Marketing, Reliability, Playfulness, Information

provision, Interactivity. Hedonic value, Effective value
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