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A1 dE d7 WHE "2 2AA7]

o5 Tiztol= A2H2 e diEidler AstEen (gl
%, 2008), ol] whE H@e}, HEstkE Zixo]l= ARl FAEe ThA A
BEER AT AR, 2010). FA MHIAAY S 94 Ziizfo]= 4F
Aol A Hre weA Uit ot TN FEE Azl w2
20219= 71E *9 S 7MERE 560270, BERHEE 7,09470, 7HEH2
258,887 2, A&Hoz Frbstal ot o] FolM YT HAE e
540471, 718 = 12912670 = AE tiv] Z42F 12.8%, 5.3% S716Hde
U, 7 g wiEdle of 3oder Ad diH] 0.3% #AaAHETEA

B Ls], 2021).

=il COVID-199] gFez 94 it a4 ®sstal Qlrh. €E°]
=om o MEs AZto] SoludA 94 o]gHU:= W4 E= HiEy
Zel HlFo] solual it

ArelE A7) Ao ofste]l 28]l & 97%7F COVID-19= <Ijt
o

& 742 Adsty ok £35] COVID-197F BT R AYgdct= Exog
Qs LJAAA] Wo7t Adsith. COVID-19 ojm=z 213t 9JAldAe] mj&
H WS AME FE A mjEHo] ZrAgt JAZE 90.5%01H HE 9]
Al mjEdo] AT A F g Q4] miEo] FaT AA(17.8%)et 2%
Q4] mjZo] AT AA(27.0%) HEE HA] ¢ AR UEYTEHAE
A Z-55 AL 2020).



Aozt gy, ol HAtold, HA=7E=l Qs dx|Hojgton, g
AAeEst  Bofe] olEH, AHFH zAmrs2 AH8H  AH|(udlitarian
consumption) o= #2H4 AH](hedonic consumption)E st= ¢ =24
g0l "t 17e] whgo] IxjHolr|Htt= A Aol AvL At

st Jtt(Donowan & Rossiter, 1982; Turley & Milliman, 2000).
COVID-19 A|7]e] 2t v|tiH} AT 7 vf¢- 5835 A= dF5H

T COVID-19=2 ¢J4] mZa#izfo]= mjgrEo] Fegt A FAS HolmA
Fol Az, AHElo], A AHE AAAlE shte] Mulima 2ge
T A F FU T FHo FHeF AR T AU 5o Al
et AdA4= wol AR, Zfixtol= mixte] FUgE o] =24
St 1ol B o, A ojxete] AUHAE ¥cte A= B
o] YA 3tk
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VMD(visual merchandising)2}
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5, 2018).
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AHAL maAlAo| 2 uge] SollRARE L7 4 9l 7AF 29 Ei
K7 a9le FWstel 27 Moy, A4, FA4 1A go ARz
shol Arm A F}

7h Hel4

Hopdolgt Hestal 4R RS WE AH|RY] ZZ midolu 57
2 et wiskel =w ol Eot weba wiskeich AulA BeH 3
HollAl AB|AE o] 8ste AAAE & i
71 MM A FAT gEEe] tids] F

AUl izl 9 F7e] 7ot PR o]F o gold 1Ei EYF
29] olF, FAAEY o], HMHHAQl 0|5 HOE HI Qo] F
&, A, 2002). AASANA THFS o5
570 HiAE= A} o] &Sk LA
ojop Strh(h-83], 2012). B
ti7149] ol-ge] W 2y FaF A HeErt F AlsEojof ittty &
FeHelwA, A4, 1995). A= = 5
Hto] glojof 5l Yo IS "7 5k o]Fsh=d EHgo] glojof

tohr Ao tH(Newman, 2007).
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w9 AT A3 BTt o457t F7IskE At hehtrhelg, 2008).
HulzaAolzd] g nAe] QAd, YA, Y5H W3 B A7

oA Aulzsdel g Fuzel ax, Mol Huly, Hgos T2 e

4 | £ W9 T FA A7 ol
M ST omer tide] diste] 2 AFE LA He AE Ot
AH|ZEe] Hufe] tiet ST i ofmgt AFL] &4 Adat x]Ad
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wele A4 Belsele] Adql s7te] dimat o}ATH Tueker, 1964). et

A, BIHE 33 EE AR did HHEE AAo] Hie ofE Huw BN
=of Hg) 68 afA Hhe-S JHo RN AH|[AES] HAle HAHS o =5}
t 71EAH AAZAE] E = ot &H|[AY] HAE s7EE AR E
 HACE REoH| o]gstHal st 9A|of FAHA adE Eotal 5%
SFAT (AR, TAS, FAS) 2014). BAE SAEH Halto] Tt 4]
50 "ot T4 ApolA e 3OE Kot Bo] et A H
7b HFHo2 BHEE Adcts AR olojd 4 dokal Iotrh(o]l R
2}, o), 2010).

A (202000] Aol wEH djUYAERFe] BEE e HAD
el FejHl gitE mAEe AR Yetyth HAHE ofakis AH|A}
7F BRHE oln|z]E FHAOoR PHol= Ao, AHAE BEF BE o
A ofzE ZHAAl =HH, BHE ofskrt 7|3, mZEju|y H|go] 2E9]
T 22 AAA Ek HA5ohEA AEHQ] v FojE Pt Zoltt

(Thomson et al. 2005).

A 4 A A7

D A7zl 3

Ok (intention)gF 7H] Ex= Ao Aozl njge] P& <Jn|stH

PE= 57l At AREH g R PFS 011%6}31% 71Ee] A+
=ollME ket A5 o] 2LdAAHS FE5H] Sl A=E HE 248

o=z HI HIEet P& Aol okE HU(intervene) A Z|Al E AH(Lai

Thi Hoai Thu, 2006).

—_—

Zolty. &HAbE ofwel AFo|u |2l AEg ZHAAL o mhE PEe
HAstA =Hedl, Re ol A wEE # gleBz A% vte AET &
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AUPEe Festel FERAS Ao} Gt

Fof sk el tid BB Het o R BT AET &
o) oS A gt BEEHE 5 Uk FRA HsAoleka Bok

St Fishbein & Ajzen(1975)& S8 7o) S5 Afolafeldf FIHHSLZ

85t aBAEo] ok Ax ulFe] HE FF= St sh= JAE

ATm 22 A&HHA ARE FAToRA 7|4 o FEA Z 7|AE

Bl m

g = Ao

Assael(1992)= AFA] BAE7 2 AFEL 35 A2 F
T A7 AE, B7E EY ol Qs o] Fo|A L AT}
3T, FuvE A, s, 87 AR olRoiittal Bl gtk 4H|ARe

T At AAEE e HY, AvAks et AE Ee AHLo] o

A
=
I
O,
R}
i
2,
QL
SL
X,
il
=
)
2,
i)
o2l
filo
X
2
B

Ag EE 2H] Age] waHe] gk AW e FHoRE AuAt A
gl Aol AeEel BRAAE BHsH Adslolglet. ATu =t
A3 Aelstt oA TR Aol FEsisHl AwEn ek A A
efote] A184 agels
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ol IAS ](relationship maintenance) =4 oJsfE 1l Qlct. mHAE &
z22] Y5 AFoAE TAEY (relationship commitment) oA THAE §HEZ
(@)

Cl x]éwm gk o ApH) Jrg L}Emm om}.

ghSo}d 17e) %7}‘- xH%LuHEF K 10111% =
2eln @7o] Y TAVZEIL 2 o uFS AH SwA st
TA0] oEr} mEatATty B 4 Qo).

:LE]EE 914 o] szlow ALE AEt 23 G G AT o=

oA 714 2e %611
QEE welsjop Fht.

2) AlFm o= A+

1990dthell EolAHAl 7]E9] Z|gollA e zo] g wWold 7HE
o] utAlg wreFgo] 71yt 17 Atolo] Ago g Wslslal glom oL
Bt 7HA] Qe AR EAE 7HeoHA Skl ol 7t AMjAkE

Ue= Qe (ZA A, 2004).
Newman&Werbel(1973)2] A-tollA AlF E= AH Lo ETHESE 117]0]

Hu]ioﬂ oG} 57_7141@} A & 7hsAdol dAs] A= A



438 o7l AUEL AvlAe] Bt 75t Age] 544 Ten B
A7 M) Botod A A AFekn Rk AESHE Age] aFe] B8

g 4 YES WAsHE =@ ok & Zelth@AA, 2000).
A 37 AT AA

A1A AFESY

2 Q7oA ZaFolx upgeld A HAE oZFaye] Bald 87
o HAE TAT Apul oEo] HlAE Jao] it ARRAS FHst 1A
s Aoltt. o2 Azl Seld (1 3-1>I Lol A7 mPe ARl
A, EYwsRs AW wjAE omzure] Wold, Auld, FA4 A 717
2 golom Agsigrt RAE 7 AT oL FEusz A4
o},

Hi=2

Hi-1

LT T

¥ 3-1> 9729
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H1. FC i 24 &7o] HilE afto] AHe] dd= md Aol

ot.

Hi-1 @ ®ejd2 BRE s3] AWM Fd<= nld Aot
H1-2 : A2 BHE g M9 dd<= nE Aot
H1-3 : 242 BHE oo AH9 dd<= nE Aot

H2-1 : "2 A7 ko] H(H)e dd<= nlE Aot
H2-2 © AvjAd2 A7 ko] A9 dd= nlE Aot
H2-3 © 242 A7 &0 A9 d3d= nld Aot

H3. BiE o272 A7m) oo A (+)9] d3Fs md Zolr,
A 3@ wge] 244 Ao 9 24

D) o] dee] wAE omFu

ulg Awe] eZFupo] wiAE Fejn ghe ol (1Y 3-29 ol
el s AAE S BAT} dloldoks mAo] Helsle] iy wHrlgHm)
[e))] o

AM F=0 Hde & =
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E 4-1D A Ity 54

S vl HAE

e ety 113 53.6
o 2} 98 46.4

8 13 6.2

7FA 13 6.2

29 P 144 68.2
Apg A2k 37 17.5

=" 4 1.9

1= 27 12.8

2/3dA] 46 218

;; 497 97 46.0
A4 40 19.0

HFA} 1 0.5

1009+ =gk 21 10.0
100-199 11 5.2

A5 200-299 97 46.0
300-399 43 20.4

4007 o4 39 18.5

TEAYS & 4 A= F AASHA wZ7tAME o83t Aol
| w Bt 1 1017), oA EAE 987, %

ol Fee W AR 67,

[>
18,
3
N
o,
3
>
o
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Aul
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ol 1107, WA =4 B olgsiE glo] 9590z FAHLULL o
% 5%, Qldlglolrt 2%, A
gto] b e &S A A

N
N
Y

(o]
—
w

o] Al 13] Z& H[EL=Z 2,000 H|gte] 57, 2,000 ©]/4 4,900 ofst
7} 519, 5,0008 ©]4F 7,9009 o5tz 599, 8,000¢ ©]4F 10,9009 o]st7}
577, 11,0009 ool 399 cr YA Wadleze M Wadtrhs
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(E 4-2) 2D 94 olg B4

SR HiE HAE

|7} 1] 141 66.8

FZAEHO 57 27.0

B Hatshe 1 101 479
OJAIEAE 98 46.4

71 €} 10 4.7

o AAL 6 2.8

QA Ej Z% 110 52.1
o/ 2% 95 45.0

©]3] 51 24.2

74 35 16.6

Ad7)E QIE| 2o 2 0.9
REIES 8 3.8

iy 115 54.5

2,000 =9t 5 2.4

o 2,000-4,900¢1 51 24.2
1%@5 5.000-7,900¢ 59 28.0
8,000-10,900¢ 57 27.0

11,0009 o4 39 18.5

o & 8 3.8

3de] 2t 36 17.1

HE s 150f gt¥ 63 29.9
250 ¥ 42 19.9

greto] gt 62 29.4
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A 32 wAE aq B

2 Aol ARRRE Sl dis A=Y 24e Skl A= B
TS AESIAL. 4 QB A (explorratory factor analys;EFA)S AA]
=5 =24 (principal compenet analysisl;PCA) W3t 21Z+3]17
Q1 HlE WA (varimax) 2] WFAlS ARgSte] "HAA g9l 242 AT
T AW 7y SN adAARe] (F 4-3)eF Zo] 05010 RE Y

+ Zfiztol= wiFel Ee2 e "HoAT, HndT, A

TRl Wiz "HIE o3 FEHS ] oxT @elo] EEE

= Cronbach’s a A5 o]&s SHH,] WA

Ay BE g/lo] 7]EA] o]l 0.7 older AW
Q

2o

éﬂr
9l =4 W4 | Factor Loading | Communality ;i Eigen a
CN1 0.881 0.789
HolA CN2 0.772 0.672 20.309 2.234 0.788
CN3 0.79 0.67
AT1 0.84 0.752
Alm] A AT2 0.747 0.678 40.898 2.265 0.801
AT3 0.807 0.733
CL1 0.81 0.752
CL2 0.851 0.823
424 CL3 0.814 0.808 74290 3.673 0.924
CL4 0.829 0.734
CL5 0.789 0.76
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(B 4-4) BRC o745 A7) ko] fie 943 afE A%

=2 Factor Communa .
ol =8 L2 H A}
a4 S Lahing = TR Eigen 2
BG1 0.834 0.857
BG2 0.841 0.748
v
;‘—1_ 41.303 2.891 0.899
o
BG3 0.774 0.809
BG4 0.723 0.701
RA1 0.89 0.894

Z-uh

o RA2 0.82 0.802 81.296 2.8 0.921

RA3 0.863 0.881

B apel £3=d9 ez R4S s Ao, 48H SHFREY
H Q 3

B RARAE Bof AP a5l BRde AZar SYRde
AR E HSoh= 21 g20E4(Confirmatory Factor Analysis, CFA

ERHoR myel APrs Ueh: asl 2ARTAAGED), 71z
FA(GFD, EFAFAS(NFD, 94 2F FFAo]RMR), B2 °‘114<CFD
ol ot By ARE 5 2 Wi|ES (® 4-5 9 Tt
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(E 4-5 B3 2/t 7 42 37pIE

A% o] =
2 2 %IO] ASrE F2 1Y 2
x*, 2 /dfg) * /df(normed chi square)gk I<x™ dEGS
GFI | Adjiier49] shel 7%= 7] 0.9 ool 4=
Ay
A% | AGH | 29594 0.9 olAfol® s
s
A% | pvsp | B BAEE TUSE BU@ wdel | 01-006 —008-005 —
A | AT Cidee ARE AeE 24T 0.050%}
G HE — &% — &
o CFl | NFIE HgstE A% 0.9 oldelH FT
o
gt
= s B 3 AEE 00 UM =
2] 4= NFl | 3293 Hutfgo=s stof AAE & 0.9 oldold &=
P2 G7IRE A%

A AT x° g2 192.2042 YE e, ot AYE A4+ x” /DF
2 1.538, GFI = 0.91(AGFI = 0.876), CFI = 0.974, RMR = 0.046, NFI
= 0.931, RMSEA = 0.051%2 tjF-29 SA%ke] 7IEAE FFHAY A
A5 YEAL Slo] S mdo] At Byolgty & 4 irh

o8 AFHRE HF HIAHS HAsH] flote] FEAI=E(CCR)%F
PtAiEE GHAVE)S 4SSkt @448 == 0.7014, AVEE 0.501%
o] vty B A71E gt =HE 7o AT Y™ AVEE 0.5040]4

o

b

SAAEIEE 075310 Ueht 24usse] PFchgel shesg
A

7y A2 gt EF3) Estimate, AA1%, C.R. gF 718]27 AVE, CCR
2 (E 4-6)¢ Zol Yt ot
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(E 4-6) o|2H o] gt B1F QLA A}

29l EE S.E. CR. P CCR AVE

CN1 | 0.804

Wl | CN2 | 0.737 0.086 9.298 wx 0.874 0.699
CN3 | 0.709 0.074 9.084 wx
ATL | 0739

AJu] 4 AT2 | 0.764 0.105 9.757 e 0.753 0.504
AT3 | 0767 0.104 9.785 wa
cLl | 0841
CL2 | 0.886 0.063 16.519 wa

434 CL3 | 0888 0.067 16.588 wx 0.941 0.761
cL4 | 0774 0.073 13.321 e
CL5 | 0816 0.071 14.438 wx
BGL | 0917

e BG2 | 0.736 0.058 13.438 wa

ey — 0.890 0.670
BG3 | 0.889 0.049 19.363
BG4 | 0.795 0.056 15.44 wx
RA1 | 0925

ZELE“H RA2 | 0.828 0.049 17.27 *ax 0.923 0.800
RA3 | 0927 0.044 | 22327 wa

**% p (0001, ** P <0.01, *P <0.05
a 24 A 109 glol AE AY

b ®E CR. 2 p,0.00142AA Fooz a9l HAHAZS HErd

EN
>,
_O,L
38,
o
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g
o
ofl
ox,
Mo
AN

[e]
=05

El

uE

ofl
oX
1o
)
\
lo
N
ol
T
2
e
e
!
glﬁ

variance extracted test)

Zdo] dutAo|ch(Hatcher, 1994). EAt==HZS 7F 99l
(AVE)o] 7} QRIzte] AfaiA o] AlgEo 2 7% o
< 4 H(Hatcher, 1994). #AFRZAFTS (F4-T A YE
AVES] HAgh2 0.504=2 A2l AF ghe] =]l 0.501Hct

o
R
il
)
il
A
o,
ol
oL
N,
4o
ol
2
ofo
i
e e
poy
filo
by
o|N
ol
ol
N
4o
o L
sl
o
fu
o U LA o = O

R

AT

of
&h
R i

[¢)

o o
ofl
ox,
o
_O|L
ne =orr oo

o

pas

= r
My oN e
L

u
i

_30_



Bt 2 AfolA ALgE FEEo] ThueAe shstdrty & 4 9lrk

o5 Hog ey 324 | BWESH | AT
H oA 0.699 0.103 0.251 0.052 0.077
Aalg 0.321 0.504 0.438 0.276 0.321
244 0.501 0.662 0.761 0.268 0.334
Ba=s7t 0.229 0.525 0.518 0.670 0.501
A v} ©] &= 0.277 0.567 0.578 0.708 0.800

) A3 Bmye A=

ofl
)
W
—t
=
c
IS}
—
c
=
=
s
0
c
o
e
o
j=)

T =
Modeling, SEM) #4102 HFS AHAlH

AAE 4ASS ZHNSE
kel

B oApold AT olgmde PR
a|

l
AN
o,
£
it
at]
=
rE
P
il
™o
1o b

2 il =
B, Anld, A24), BRE o4, AT ok ZHe] g wAl

¥ HE A3 A2RFS ekl 9ok

(1Y 4-De B A7 ZAU5 AW wjxE oEFu
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-0.036 HHE 57t
0.324%*
0321%

| 0.166%* Ao ol

(O¥ 4-1) °|2E39 BES F= A

2 A7 AT BP0 HYEE FAT EI <E 4-8) L 01i ek
of gt A% 4 Ag= w4 FHE

1.538, GFI = 0.91, AGFI = 0.
0.931, RMSEA = 0.0512 245 Age A7t Foet #%2; LpeRd
ok 9ok e EoR wEY W wgor griwold 4 gk B, T
ANEES 9F wAE AFstrlel F2

L A G
2 77he] aqle] et ARASE AMEE (IY 4-1), G 4-93 o]
b 4 9ie,

N
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(E 4-8) |8 Y9 HAr A

[N}

X p-value GFI AGFI CFI NFI RMR

o] | 192.20 | p<0.00
o 4 0 0.91 0.876 0.974 0.931 0.046

2 /M A% A

£ Q7oA AW A" o EFe] Bed $o] BAs s A
o) oo WXE Gg BAS wekstuz st

b Aw WjAE o ZFae] 27 9743 BAT $7 7k B

HI. A9 wjzd 2590 =24 4oy, Arld, 32492 2

E sgto] A1) dFe nE Aot

Hi-1 A9 wjxg oZZuro] Wolyde Halt o] H(+)9] Jgke nla Zolrt.
Hl-2 AW #jx® QZzuro] Au]gde HAlE s7o] A(+)9] Jge nla Zeoldt
HI-3 A9 #jx8 QZzuro] AL HAE 70| A(+)9] Age nlA Zeoldt
AW vz e EZFHo] A A (HOA, HulA, HAA)o] BHE ©

Zoll wxE G tist MEHES A Au]Ado mFSE ASE 0.324,

C.R. 3.128(P<0.01), HZA°] m=3t A+ 0.321, CR. 3.008(P<0.01)e=

BEAEo] FAAQ FIo] e Aoz yeht HI1-2, HI-3&= A==

2
a2y #moAe] BESH AleE -0.036, CR. —0.435(P=0.663) 22 HA5]
o] Bt Sfto| g3FS wAA] ¢ AoR Uehd HI-12 7|7 =i

W) AR e EZpurel 2od @ AT ow 7ke] ¥

H2, A wizld eEZa8e] =24 4@y, Anld, 324)2 A+
o o] HF(+)e] dFe v Holnt

oY
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u] Aol
a4 Zele},
a4 Zele},

H2-1 A9 w38 o5 Bojge Apoelze] J+e IF
H2-2 A WjXE oEFure] gulge Apulelme] A(+)o] g
H2-3 AW WjX8 eEzure] AL Ardelze] F(nel 9%

ru]o ru]o m[o

A e el EE|d AW, And, FA4)el AyH <
Lol mAe JFgol digt MRS A HEAH zEES ASE 0.166,
C.R. 2.026(P<0.05) 2 qaFo] Qe Aoz Ueht
H2-3%  A9=9lch a2 #HeAde #E3t A4+ 001, CR
0.159(P=0.874), Awidel #EFESF A4+ 0.125, CR. 1.547(P=0.122) 0=
Aol BAE S3fo| JFS mAA] g AoE Yehd H2-1, H2-22

il
{r
o
o
9
o[
ol
)
rO’
)
o

o) B o3t At ok ko] A

H3. B 57k2 Am) ofmof A (+)9] JFe v Aol

NI

H3-1 e AFmolze] F(+)2 dF= vd Aot

HAE ool AT oo mzle FFl ditt 7HEHT
AL 0627, CR. 9.54(P€0.00D) 02 EA= o] FHA Agko] Q= A
2 yeht H3-1= Aeselct,
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(B 4-9) 4712 45 2%

s Estimate xEs} S.E. C.R. p At
HI1-1 Hod—-BAHET T} —0.053 -0.036 | 0.121 | =0.435 | 0.663 21z
Hi-2 Au|d—-E2ficszt 0.38 0.324 0.121 3.128 0.002 2=
H1-3 HAY—-BAH=S T 0.454 0.321 0.151 3.008 0.003 2R
H2-1 Ao~ o 0.014 0.01 0.087 0.159 0.874 71z
H2-2 Au]Ad—2f el o] = 0.139 0.125 0.09 1.547 0.122 71z
H2-3 HAAZ—-AF o = 0.223 0.166 0.11 2.026 0.043 =
H3 Bl Ao = 0.594 0.627 0.062 9.54 R 2He
*** P < 0.001, **P < 0.01, *P < 0.05
A5 EEAE
A1d AF23 89
2 7= A-mdlie|= Wil A Fadt FEelEa € £ Qe
Fhe g Addel LEFY FHlz wiAAR el =2 3",
AR, 2ol BRE an A ko] ofudt FIdFe mAETE
wAlsto] TfAtol= W] 27 @] watel maixtol= AR I
Z199sh7] it S8 AAEE Adste 58S 7HRIH
A 20209 TAYG COVID-19 o]F &AL 97} Zojox] ke
Mz =He golsta glom Htid FaP7h 2] FowA &dit FHd
o] HIHEER ofyst Edyt Edo] HHE EF Fa% EAE diFEHL
k. Rt olfr® mi AAEEE WY 2 F280] 1 Ao
ojFfRt B HollA o4 mixtol= 7|l AALHAE AT 5 e



o2 7kx] 89 § mixfo|= uiRfel Fo] et HiA|o whE =2l
e WA, AU, A2 A 7 adder st 284 S Wi
HAE ofgn A =g FE5HeR AASH. o2t Mgl Hiet
AFATE S5t 2 el it =224 Aeolg W2l 4% 245 AAl
St

A, AW A" EFTe 24 $Fo] HAE g nAe dd=
24 2y, eEFY 294 @4e 5k o 7 89l FolA A
gt WA, Anlg, BEA VA 8§ AnY, RS SEAEd 9T
= HAE Aoz yeigoy Holde dd= nAA ¥= Aor YEdh

=4, A8 AR e E2FT 294 @] AT ke mAle %
= A% 23, LE3FTY =04 e FAstke o 89 FollM A
& "oy, Auld, FE2A 7HA 89 § AEE2 A dFe Ae
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ABSTRACT

The effect of the physical environment of franchise
stores on brand favorability and repurchase
intention.

—-with the open kitchen in front of the store—

Yun, Dong—Ju
Major in Startups&Franchise Consulting

Dept. of Futures Convergence Consulting

Graduate School of Knowledge Service

Consultinh

Hansung University

The environment of restaurant franchise stores acts as an important
factor to the extent that it has been dealt with in many previous studies.
Although it is a very important part of the initial facilities of the
franchise store knowing that the physical environment of the franchise
store directly or indirectly affects the consumer, research on the physical
environment related to the shape and location of the kitchen has not
been actively conducted. This study conducts research on the open
kitchen system placed in front of the store at the franchise store and

presents practical standards.
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A survey was conducted on how the physical environment of the
open kitchen placed in front of the franchise store affects consumers'
brand preference and repurchase intention, and how brand preference
affects repurchase intention. In this study, the study is conducted based
on the physical environment of the open kitchen placed in front of the
franchise store, not the physical environment of the franchise store, to see
in detail how the store operation according to the type or location of the
kitchen works for consumers.

In order to investigate these practical influences, a questionnaire was
conducted on domestic consumers who used the franchise by selecting
stores that conduct open kitchens placed in front of the franchise store,
and 211 out of a total of 300 questions were collected.

The summary of the research results is as follows. First, factors that
directly affect consumers on the physical environment of the kitchen in
the current franchise store were identified. Second, the influence
relationship of the physical environment of the open kitchen placed in the
front of the store on brand favor and repurchase intention was
investigated. Aesthetic cleanliness centered on convenience, aesthetics, and
cleanliness showed an influence relationship on brand favor, and it was
confirmed that convenience did not affect. In addition, only cleanliness
showed an influence on repurchase intention, and it was verified that
convenience and aesthetics did not have a positive effect on repurchase
intention. Third, it was verified that brand liking had a significant effect
on repurchase intention. Fourth, convenience is a justifiable factor in
order to increase brand liking and repurchase intention.

This study is meaningful in grasping the impact of the physical
environment of franchise stores on consumers and presenting standards
for the kitchen of franchise stores to franchise headquarters. It identifies

that managing the physical environment of open kitchens placed in front
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of franchise stores has a positive impact on consumers brand likes and
repurchase intentions, and presents practical standards to provide an
academic foundation for future research and develop into a desired type

of store during COVID-19.

[Key words] Franchise, franchise store, physical environment, brand
preference, Intention to repurchase. Open kitchen placed in

front of the store.
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