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ol W | Estimate | SE. | CR | owndard o ey
Estimate
91%23 | 1.000 779 574
A%18 | 1.018 | .085 | 11.814 797 wxx | 553
HAA | AE20 953 083 | 10.786 786 wxx | 562
a1%19 910 080 | 11.010 725 wrx | 522
A%21 892 082 | 10.796 698 wxx | 488
91%15 | 1.000 758 550
%16 975 085 | 11.545 744 wxx | 499
z3 | AE17 896 080 | 11.311 750 wrx | 544
%14 965 082 | 11.906 722 wrx | 503
AZ12 852 077 | 10.957 698 s | 431
Al
-
i AZ10 | 1.000 741 609
d A%7 1.122 | .075 | 11.259 707 wrx | 530
|} Heold | dA=8 1.031 | .068 | 10.786 737 s | 533
E AZ6 1.002 | .069 | 11.010 709 wex | 510
= AZ11 | 1.033 | .072 | 11.202 657 wex | 495
%5 1.000 781 610
AZ1 942 080 | 11.753 696 wxx | 485
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o | o | BE2 1.000 798 636
L i i3 872 055 | 15.730 840 wex | 706
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o 4 Ao
<3 4-13> AT gt HolEAR 8919 2473
TEAS 154 2¢HA 3¢HA|
RS
=gus Beta t-value Beta t-value Beta t-value
(p value) (p value) (p value)
A4 .353| 4.771(.000)| .193| 3.494(.001)| -.230| -.925(.356)
- Z 344 016 .229(.819)| .020| .274(.784)| .705| 2.131(.034)
;;L HeA -.081| -1.071(.286)| .129| .772(.441)| .180| .669(.504)
L'i e A .178| 3.252(.001)| .051| 2.378(.018)| .621| 1.741(.083)
A A .075| 1.387(.166)| -.081| -1.163(.246)| .114| .318(.751)
gl o] &4 8 2.9 .139| 2.469(.014)| .563| 1.731(.085)
Hlo] &M B« A4 .897| 1.959(.049)
o] A ® 32 314 661 1.217(.034)
x43 el LA «A A 701 1.754(.080)
H o] EA| & x4 1] A -.063] -.213(.831)
H o] EA| &« 24 -.064| -.187(.852)
Adjusted R 152 141 141
AR (p value) .144 (.000) .016 (.014) .047(.017)
F-value (p value) 18.904 (.000) 14.109 (.000) 8.532 (.000)

T p<.05
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ABSTRACT

Effect of Foodstylist's Role and Space Design of
Restaurant on Customer Satisfaction in Hotel

Restaurants

Jeong Bong-Gu

Major in Food Service Management

Dept. of Hotel,Tourism and Restaurant
Management

Graduate School of Business Administration

Hansung University

In this study, an empirical analysis was made for the purpose of
catching customer satisfaction and loyalty by the role of food stylists
and the dining space creation, which consumers recognize. The SPSS
Ver. 14.0 and AMOS Ver. 50 were used to make a frequency analysis,
factor analysis, path analysis and hierarchical regression analysis. The
results of analysis were as follows.

First, for the recognition of food stylists, the majority of respondents
didn’t know it well, and for the importance of stylists’ role, the
majority thought it important.

Second, a descriptive analysis of the study concept, importance of
stylists’ role showed that items of high mean value among 23
measurement items are largely cleanness, convenience and natural
harmony factors, while items of low mean value are trifling article

factors of table and interior.
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Third, a descriptive analysis of dining space creation—-26 measurement
items showed that the mean of cleanness and atmosphere factors is
high, while that of the menu, table composition and tableware’s beauty
factors is relatively low.

Fourth, an exploratory factor analysis and confirmatory factor
analysis for the reliability and feasibility of dining space creation—27
measurement items showed that the level inherent in food stylists’ role
is an ‘atmosphere’, ‘food styling’ and ‘table setting’, and the level
inherent in dining space creation is a ‘cleanness’, ‘harmony’,
‘convenience’, ‘aesthetics’ and ‘comfortableness.’

Fifth, a hypothesis testing on a casual relationship between the
cleanness, harmony, convenience, aesthetics and comfortableness of
dining space creation, and the customer satisfaction and loyalty showed
that the cleanness, convenience, aesthetics and comfortableness among
sub-factors of dining space creation have a significant positive effect
on the customer satisfaction. While the harmony factor hadn’t a
significant effect on the customer satisfaction. And in the relation with
the customer satisfaction and loyalty, the customer satisfaction had a
significant positive effect on the customer loyalty.

Sixth, the impact of dining space creation on customer satisfaction
through the composition of the food stylists’ role as moderating
variables showed that for the moderating impact of atmosphere factors,
the cleanness, harmony and aesthetics factors play a moderating role.
Also, the moderating effect of food setting factor showed that for the
effect relationship between dining space creation and customer
satisfaction, the food setting and cleanness, and the food setting and
aesthetics have not a significant effect on the customer satisfaction.
The moderating effect of table setting factor showed that for the effect

relationship between dining space creation and customer satisfaction,
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the table setting and cleanness, and the table setting and harmony
have a significant effect on the customer satisfaction.

The implications by analysis results were released as follows.

First, the importance of food stylist’s role and dinning space creation
in hotel restaurant was released, and the customer-preferring dinning
space creation by food stylist’s role could also raise the customer
satisfaction and loyalty. This will be a base that can gain a
competitive edge secure, and more generally, as this can satisfy
customer of restaurant to lead the revisit, the development as a
competitive restaurant is expected.

Second, For the important factors of the hotel restaurant inside, the
whole atmosphere and food stylist’s role were important. The reason
why the dinning space creation reflects the current of the times and
has an unusual sensibility for the change. Therefore, it is necessary to
make an effort for the creation of dinning space as beautiful, efficient
and pleasant environment, and the dinning space should be made as a
cultural space filled with comfort and composure, and a new platform
for being in charge of the multi—functional role of rest space, not a
space that simply enjoys food.

Third, an analysis of food stylist’s role and dinning space creation
showed that all variables have a positive effect on the dinning space
creation, particularly, the cleanness and comfort have a very high effect
on the dinning space creation. Therefore, hotel managers and employees
have to make an effort for providing hygiene, cleanness and at the
same time comfort to customers.

Fourth, the cleanness, convenience, aesthetics and comfortableness
among sub-concepts of dinning space creation had a positive effect on
the customer satisfaction. Therefore, customers have to be effectively

tempted by providing customers with explicit and implicit information
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through the management of physical environment in the dinning space
creation of hotel restaurant, and this information should be applied as
an effective marketing tool.

The last is an understanding of food stylist’s role and dinning space
creation. The harmonious creation of dinning space by food stylist’s
role can provide customers with the convenience and visual beauty,
and after all, it has an effect on the customer satisfaction and loyalty.
Therefore, it is necessary to make many studies on the cultivation of
professional food stylists and at the same time, the dinning space

creation.

- 103 -



	제 1 장 서  론
	제 1 절 문제의 제기 및 연구목적
	1. 문제의 제기
	2. 연구의 목적

	제 2 절 연구의 방법 및 구성

	제 2 장 이론적 고찰
	제 1 절 푸드스타일리스트
	1. 푸드스타일리스트의 개념
	2. 푸드스타일리스트의 역할 및 활동영역
	3. 푸드스타일리스트의 현황

	제 2 절 식공간 연출
	1. 식공간 연출의 개념
	2. 식공간 연출의 중요성 및 요인
	3. 식공간 연출 디자인

	제 3 절 고객만족
	1. 고객만족의 개념
	2. 고객만족의 결정요인


	제 3 장 연구설계
	제 1 절 연구모형의 설계 및 연구가설의 설정
	1. 연구모형의 설계
	2. 연구가설의 설정

	제 2 절 실증조사의 설계
	1. 조사표본의 설계
	2. 변수의 조작적 정의 및 측정도구의 선정
	3. 설문지의 구성
	4. 분석방법 및 절차


	제 4 장 분석결과
	제 1 절 표본의 일반적 특성
	제 2 절 측정변수의 기술분석
	1. 푸드스타일리스트 역할 중요도에 대한 기술분석 
	2. 식공간 연출에 대한 기술분석 

	제 3 절 신뢰성 및 타당성 검증
	1. 푸드스타일리스트의 역할에 대한 신뢰성 및 타당성 검증
	2. 식공간 연출에 대한 신뢰성 및 타당성 검증
	3. 만족도 및 충성도에 대한 신뢰성 및 타당성 검증
	4. 연구개념의 집중타당성 및 판별타당성
	5. 구성개념의 상관관계

	제 4 절 연구가설 검증
	1. 구조모형 분석
	2. 푸드스타일리스트 역할의 조절효과


	제 5 장 결 론
	제 1 절 연구의 요약 및 시사점
	제 2 절 연구의 한계 및 향후 연구방향

	참고문헌
	부 록
	설 문 지
	ABSTRACT


