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da/do] ZxHnh T Argle] oA aHAE ©ed] AEE SEEE
aHA7} obd ARARA 1 £77 RS, st VMDA%T x3)
H S-S ofol’lH LA H& Aol Ao E mEEoe] AZofA Al
Ag FEwg 4 9ot Tejma QP4 9 VMD ARl wado] A4
SH 84", VMDe| <Jgt 3H7 ojm|x] Alg2 shite] FUH Alo=
Aslolof Tt
[E 2-3] Merchandise Presentation
MP = ZolE
VP of=tel 744, Elofe] MxEel #AHo=z [ E|oEEE{(Theme Color),
(Visual LPIELE ZH529| AH|O|X|] &(stage zone) | ZCIUI0|E A2t4M(Coordinate Triangle)
Presentation) o| sl st E2}o}M (Drama)
PP 2EAE(Open Stock)?) E7|et HHol| & | ZE|E 52 ARESIM H7|t HHel Met
(Point of Sale Eo| EMoZ nfRe| MZAZ EsFE= | of MEsto] Zickstn ZESHH EdHF
Presentation) 20|}, = Z0| ZRsict
P = - AEIL E7|ele] BAE B2AI51, HEY
ZE QEASXI| AHE0| Y HES .
(ltem {1 ClxZajo| & o 0||:T °l l B, Ato|=8§H, Face Outl0)o| 23t
Presentation) - = of VMD Z2|HE|o|Me| 7|20t
[E 2-4] VMDe| ++&
T 2 of 2t Il E 2 x| =
VP Blolze{ ol AT EEH VPHEEHE M
E — = — =
(Visual o3¢ ololx| 714 | adom 2z | (ElAzeol
Presentation) ;;UVZ VP B2 VMD/MD)
ElojZ2{el Mol AlMo| M3
PP . AL olE == Rof VPHEHR A
hvi = iy -
(Point of Sale jL;(GrO”p”l_?é; Azt7y ClAZ2o| #o (El2Z3 o]
Presentation) = - AMZ LD 7R Abch gl x7|& VMD/MD)
3 Al
- ANNEEEF | mesma | ohmou e s | vPdERA
. i NESS o F7| Rl AEe (claZ2of
4B ClRbl £ !
(Item Presentation) %E;l 4;]|71|};§ Face Out 22 s= mal MD/MD)

AZ7He] VMD gApel upA”, o€ Books, 2008, p.16

7) Z@of, 1S el ARAE A
= —Er@]ﬂr Az7)0] et ﬁ% AA AAk=z, 2003

8) A4, %“o* V* LHTOH*H

H

nllo

o Ao

F{F

10) *JﬁA =70l ﬂfﬁ %Ol % # P I‘T—Em% HE AR
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e s Aze AW

o
-1 =
85 HoE "7zl 9

HAE AU} nlee] Aol A B g1
ailole] 20094 Zhgrele] ‘ml] =

2
e
o

1) & ojclof & 2) 2o} H20|4 9(Termini Station)

<2 2-5> O0OH(Out of Home)o|C|of11e| tHEZXQl C|X|E Alo|L|X]|

11) OOH(Out of Home media): 29| mjtjo] AH|A F1g T FA oA SRSt o]
EorA| 1 Qi
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1) OOHu|He] "HAY Afolyz] o] Hj7

A5 AFRYACIA At At OOHZ = AFLo2HE oF 3000
o o] HEO] HH|oA =T LoflE FF7] ﬁsﬁ AxE ARERRE A2}
H ZAos AL Utk &5 MEEIDST HEO| Zhpoly Y &
]3¢ (Outdoor Advertising)ﬂ HA B 5 BE & A

LAY, AR 52 236 2 uj A (Indoor Media), =432 1 H
£ 99 7t ok gAE HAasE29 AH, BTLRAIRDR) &F9 743}
A o7t ok @A ol A+= Outdoor Advertising?t OOH
Advertising R5F5 ‘2g’sE HAsty Qlth. Aol HE, Wik V25
o] AFFe] B7HA] Fal HAZE AEshe mdolz EEEI glow, 4
SoFa1o] geA & oz g o]e]e] ojH X
NH= HEFL + U= FHIFEZL vy of(Ubiquitous Media)® =
91T} 14)

A A9 DAY Aol Aol AT 2 AR B felemt
ARtEE] wE F] ¢HIn Home)'®] TVeF AlZmiAlollA 3 HF(Out of
Home) o] AUtEE, BlE3PCY ARG o= QIot o] Agelo] F4Hos H
SHe A4H| Zjgo] FH HQlolgt & 4 Utk oz’t gAE w|tjo|7t §A5)
Al AststAA I RUEZE diSolA ekt FH=E Algsty 4=
e RS HEFom mefslF= F3t miolvE 2EE'S] AMo] A
A2 grteir ot & 4 Utk

710 WdR AHR of ¥stste= 719e wAIES © ol ddh
BTL(Below the Line)9] Fil7} ofd Z2loli= ATL(Above the Line)dil
AEoo=zi gupHor 4HZY] Hhg-Z o|EojUlil ¥ B2 dFF
Soldlty H&BE 438 HelFt AY Aolux Ardel s Ao
ok

= 28§ wEHA

o

o

o

>P

[*]
==
rm

o]
=)

12) =fjelxle &% % dHEgt ot 1&E2 1Y A o8 FIES ofgolzta B2, 9
oM oFddt LIS BE Agste] HHEety S}

13) BTL(Below the L ) HtolE wiAfolr] e Z2rMoR wujrY, fEAY, MER i go
A¥EZ H T 015 Totd, gz vigo] Fa(TV, #He 5)& diiz 3 oA"S
'ATL(Above the Line)'o|gt F2ct.

14) 554, 224 gxE, AY By
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2) G4 AelUAe] g 2 E4

A8 AU (Digital Signage)s 71459 wd, B, Edold &t
9 37 AYe GET 5 ol ARUAM B2 Tl 59, ¥Y 5
= o

= T [
TEYLoA HE TRIPWY ohy} 5T Yus P AFe
i=ig
=

Information Display)oll 8 7]%&

il
ol
ol
rr
i,
o
qm e
o,
o
fr
S
&

277 FgHon B
g9 Ateluze] i
ol corst Amet W
=) dgsis oF X
wheby EFS TR el A}%m Sk

dolz HEHIE & ZH2E 42 AlFste 9 vidofzta & &

T}.17

[E 2-5] 2006~2010 & AMIA oHAME HIH A2 FHA

of A 2006 2007 2008 2009 2010
Az 29.0% 27.8% 26.8% 26.1% 25.4%
=2 12.5% 12.2% 11.9% 1.7% 11.4%
v 37.8% 37.7% 37.9% 37.7% 37.5%
2t 2 8.3% 8.2% 7.9% 7.9% 7.7%
Rty 0.4% 0.4% 0.5% 0.5% 0.5%
Z9|(7HH) 5.5% 5.6% 5.7% 5.8% 5.9%
SIELl 6.4% 8.1% 9.4% 10.4% 11.5%

Note : numbers may not add up to 100% due to rounding / Source : ZenithOptimedia as cited in press release, December 3, 2007

15) dlo|H At WimtARA (hetp://100.naver.com)

16) LCD(Liquid Crystal Display) 944 A %3]
LED(Light-Emitting Diode) 3 tho]9E
Plasma A-f-20] 50k %2 ot 47t 34 71419 Al dAIE ez A7d 24
CTR(Click Through Rates) ¥l dZ2E

17) http://bizzen.tistory.com

re
oz
Ruj
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S Bkl EHAL A

Aol HAE Afelyz] e 7]

R
g7t 23 4 A A Eolurta ek ole HE mltielzA aud
QA2 B B AL BT Ao woEh
EG PES AT Qb B A mldele] gl Auzte] Az
AFAPoRA WE BNE FHAYE Hekol Faste, G Mo
gEolA AGTAAE Bep Fe Az el olsE 4 YEE o] 2 1

AolUAE ERAoR HBAZD & Gt 19

w7 47 sk Aol gAg
Apgpoleta e,

<38 2-6> CIX[E AfO|L{X| o|C|of FH2ke| 7|2 30 24

High
Personal
sales
Events
Impa =
Fast phone, Mail
E-mail
Low
Lo [ Degiee of Interactivity | High

<38 2-7> o|cfjo] &R0l w2t EEXlE X1
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3 gA8 Aeluxel £8 B F5
UAE Al At fEQT B BRHL B oke] BN 74 of

= 2
€ 59 Hgel A oot Fie AHEE AT 5 o] A= mHof

ojH 2 Zagdary Qi
HAE AU E AuEH U] ¢ 20009 o|FHH FEs] HFA}
2|5}, 145, 23 % ﬂ%qgi %—Mgi PDP/LCD g 9 ®lzzAH

o] 7] A 57—7}—4 AHl-gof e T
iEEﬂO] stEgo] FuiH]-& VS* *((}ﬂg{aiﬁﬂ Deprec1at10n)18)‘ﬂ]

, ol migojo] gt Mg Adx nmu|e} FoHTtE ATL(Above the
Lme) njgjojo] tigt FaFo] WA OOHEAA njtole] Faaite] of
o A5 =79 BFor APFOAN FRZF HA FEokal #EgE BF QIth19
T Sk 20070l oJutE gho]B'Y EAS o R FyloE o

] 2
ol ohpd AYMEE P2 wde] nAPe At AAE0] 4 53

o
K
[‘lO ity
s
N

o|2 Qlaf tAE Atolyz|= Aujet AL ¥ {3 whet IA ofREo
AtolY 2] (Outdoor Signage)@t 1ol Ate]yZ|(Indoor Signage) 27FA|= 4
5 % glom], thpet Ea (1 2-71elA ki

1) &elotE DS, o|otE 2fol2  2) LGHAL, IPS DS So|A|Z Zat 3) IUA =, DS

<38 2-8> =LHe| CIXIY AIO[HX[(DS) At

18) HI-E-Z Aol Agsta] ¢a FYEFY 28717t A4 HE-& Aotz T4
19) €44, TAg AUz alAE, POP Sign, 2011, p.21-22
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=HIEE Y g olalxl

AE e|#Ho|L} MZEo| M50, HE
OFRE0 AO[LX]| _ i
o ClAaZeolz &Est= WHe=Z o|f|o

(Outdoor Signage) 3
(Media Facade)7} &3tct.

A CIXIY ALOIHR|Zb Fstl e g

210 AlO[HA| | &FE Lo RISt E{x| A2

(Indoor Signage) | 22 ALSXIete| ClE{H 0| A0 M SfAfA

e~ o
g = At

o

[E 2-7] CIX|EZ AtO|LX[(DS)e| &F20)

o2

o
T

CIXY gee
(OOHARY

:Out-of-Home)

e cla2ol
(LCD, LED,
PDP)

CIRIE Afel

(Digital Sign)

ojcjof &

(Media Wall)

CIXE 7|43

(Digital Kiosk)

20) "AE AtelyA] M A, 2013, dAeH|A KE JEHRE HFCE A4 o AY
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H S <

o|C|of EbY,
o|C|of
(Media Tower)

360%

<fu

~

w._m
o Y
< N
™ -
=
Ll =
H.M 8-
o K
w ¥
H xR
KoK Bl
°R %
2o
= )
[ ol
R i
NI
W 30 op
ol X RNU
z1 ol
TR T
R < K
o K T
o ol <1

(Hologram)

oy LCDAFEE

Z F#8is

B2 A

=3
=

o|cjof Eo

PG
Al

P

tol &

5]

— EA02I0= 28

(Media Table)

A an{

E]
1
of &
H
100 ol
o 1o Ul
NN @
o o Ul
- q =
4 7 =
R0 __ ol
TOE
K T
o ow =
e oy
= mﬁ <
- m) ~
mok g
H o W
pjo Lo ol
LR
Y
< o E
i<J E‘ N...o
7o 30
TR
o &K

‘ih I"
‘-||||.\

A
i ﬂl'ﬂ J
i

)
J"

(1)

=

o|C|of mA}
(Media Facade)

i

hil
o
=)
)
ol
0
Nl
]
JH
s)
Uo 3
1
on U
ECL
<0
.- 8
KO —
B
1ok
o K
oo
EUC)
o W
or <

2N o|C|of
(Digital Grafity

i

Media)

THEY CIXE

LCD o|cfo] MX|

7lof 2%

x|
Cl

Ato[H %]
(PDP Digital

OHH Media)

)
o W
H0 4
AU_M
~0[0
E..uu
2
[m]
g

oAl 048] JHX|

H

1ojo

oo
ol =0
= <
AR
o —_
oo
S =
I
o ™
- ar
7K
W
or

ol

%m
< O
g M
K ﬂ
RUCY
oy
"l B
Tl
m|W Ro
S G
o _2
- O
u_w_ln__ —_
o
oo
|

Il
Gata|Ciofo A M|

HAISZl &

Eo&s2

ME2& ot

s
B
N @
Ko §
=)
[a g
T =

7|1

(Kinetic)
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4) BrelA el HAE Aol EA

gAE AolUe B2k Yold QIzbe] ezbe SgAZIL, o Bkl uf
27, 294 AL M ARl Asasst HHsshA sl

=g Ay E3F HMVH gAg AU ket FR2 Uepte], 7

2 % gt
= 08 AoluAsl Beg JRATRS S ulde] BAst ohd, Azt

[E 2-8] AiZZtollAM ol CIX|E AtO|LX| Het & EFEHEM2)

E M |_|.| _g_
XA L1|E°JELE 0|88t A|AE HAS Soff 7o FOHLRA| L0 B2 ARSI ctetst H2
£ HFsict.

sl A siLtel ZZholM F=E F0tE ZEEQl des Sof MFEATIH, ARESe Hde A=

—ee A7le Bte HEECH

2 A ALBAt HERITE So AtEXtet 3Zkntel AHRUAOIMO| Jhss =0, AtEH TAE
Mo =t

FEY | RSNl 2xUS Bi BUezo| Y2 SMYHS wEiict

csu | APBTISl Mol 2o WEOR dojhs WSER sloiF clud aNE MY
olct
AL

<32 2-9> 9IAE0| Alo|UX|e] Mz 20l

21) st 719gEEe] HAE Aoy AAAEEA] et A, A A=, 2011, p.3-4
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5) HAE Afolyz]e] it Ak

A ArRlo] AHRFHZE AL Tt AE FEi7E obd 311}01]71]
St AEOl FIMMAE A dAEdiTe= HAE iAo Ao

et ole wet qAEy HHE npAY AgS &8st B
HE =Y 7 e HAA|AY Ao HAE Afe|yz7F Fa’t aQlo]
2 4 ok 3 wgejztal =jtetrlofl= 87t uie ohefRt A" AL
U= @EEO]Uﬁ nekQl EW7EA] 29 & 4 J=s g JjA s oof
Bt :,Liﬂz%‘gg P (Advertising) By HE
(Persuasion)’o]2h= 5 & 99| JES &8sh= Ao AgsiH, FAA
9] o]k (Intension)®f] wz} 4= 17~}(Rece1ver)—4 k-2 (Mind)¢2t 95 (Behavior)
< HHEHH(Change)' 2= SHlA “AS5m]H o] (Persuasion Media)” E+= A
£ H|3=2 ] (Persuasion Technology) gt = 4 2t}

O

.?_ll
iz}
o
N
30,
_g

DS ™=k e
Sy A SE HEHA A TEet] grsns A =Y £ s ZHEEel HMefo|X|gt of
- AHdl[go| Ack= cHEol AUCH
F=4 2H[Xte| FRE 7| floh B2 o|C|o{E viRISIHL ZEEH MAIX|IE 283t
20| oA o|HelE AH|ADF 22 g £ gls Zaol dzlHolg WE, o
ZH-EN | AZeolE, BH Sof &2 FESCt ZHEel o2k Mol EMEo £HE
o ol gate = 4 9ck
M2k — == = =
d= CIXIZ AfO|LX] # off2} HSohHE =Z&st tHFER22| o|C|o{7} 235 FAlsHE M
Ja | SHOICH 26IRDE E6] 1T Nof she Z¥E Teaw ws FTof dlM ¥
°° g & = ok 2[R F=E A ¥ = UXT T2 FIFS WSt F
2Act,
S 2H[XE Bl MoZA CIX|E AO|UXE S5 2d|AtetaEo] z2 HEE
1
-ee ez stz MAIXIE MEst] grans HeCt
<27t FolAlMoz AYET U SHS TeEisto] 2d|Xfe| 52 AZlE Skt
Fof4 = Mefolch CX|E Alo|YX|of UM AH[Ate] EFME T2fsts 0| E4Ho|
=
CIXIE Alo|HX|e| g3p= diztol FH of&Esto] MR SFEAS 2t AlZH At
o9 ol 2t 5| = ZsHH ek KoM g ASShoh AH|Rfe EdEEE At 23t =&
oo — -
qe || ol wal el mEol olefs xlolg2 EASID CIXY AlolUXM ZHXS
HEstH o 2 g8 ¥ o qlch
LHIXE O2E £ U= StEF O, 2ZEQOE Sall (R F58 =0l= Mt
CIAO|X|HE | o|ct Zd|Atet HHEE FIuk= QlE{E|E o|C|o{Z X[HXol 0|t RESH o]
QA5 Ad|o|Esfjokstot.

22) http://cafe.naver.com/designopener/121-& HIgrog2 ARt
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OxE Atelyz|e] d5avts &3] Adartz o 2o A4, otsa
H1sHAl steh, =41, HEaIHEForstAl steh), AA, FEadH(F2 oA
stehz Aeld & vk Al 23 SHoA "R Atelyz]e] e42 2t
g A== vt 9ir}23)

9% vpog tAY AlelUx e APLNE Rol7] s FlEHel ST

o} ‘g4 P’z B\ AL [F 2-917 2on oldF Ak 7o)
avgel A ARUACIAS ARAIIE WY PAlo] Wasith weby
AYFZEAA QFO] ApEs Ao ol P wWE AL 5 gk oA
9 AlUAE Fol 489 FAL ©S §A5H] wEFE A2 EdY

o FEPTT 2 4 g
et 9lo] e Aojuz|e] FlRA}
o

o]—OE_/V\-‘I /\_UJ_’] 7(]_]4_ _2_7]-52 z

23) e<5a-Arbitron Research®t Titan Outdoor Research, Ej%/5 &%} C] Powercast A74t=
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23 UAE Aolux|e] Heksk VMDe] A4

Wols WAL gk Q7Y o Be) i AR
2ol & %
3|

Aug Aasl AFsts Zol e Fasi,
o S

lo
it
o
o
Ll
o
o
ol
o
rg
N
ox,
Mo
)
i~
o
=)
=
ul

= Hzrele]
Sto] Qizbo] ofd ¥ wE olE w <IZte] Wotsole =0l & 4
o

S AT HEolA o]oiA

rr om
o
offl
O
a=)
)
o,
b
)
g
=)
)

olol
M

jm}
=
A,
o,

O

HHa SI=
22t | oA 23 Zusel 139 wHoR Dol 232 olBof hE VY | 2ol A
z4 | 22090 7120l Ticholnel AHE x1Tst0l AU M T|Y 3o, ol%
BA-olx| | DAl xEHel HFAEOR it HRLEl 249 AB|AE HZB olalx|, 4%
A | 2 271N R3stof MES S 2 MBE Wy A oty
a5 | Jlgol ZzaHe JHstol SIS Aol o ZUS B Wy | 2SN

24) A4, BRI 167, =4S =4, 2001, p.283

25) o|Af, BIAE ARUACIA HAFEEAel o3t EH14 AEo] VMD Aol wek A, Zod
AA=E, 2012, p.2

26) http://bcompany.or.kr
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dd s Qe gA" AolUAst 2exe] ols] Aze oulsh B
A9 AAEo] ohd 74H mattolute] 4Bow riop
o

& 2-10]¢] AF 204 NHA” 45’2 ALE A HAE AtelY
A7t VMD 1ol gk gfot Alelstglon, olHfet #7uyAelde] AdAut
ADES dAE Aelyre] A EAT AAAA Aste] Ay FzrefAl<]
VMDe} A2t A2 [# 2-11]3% 2o

[ZE 2-11] CIXIE Ato|HX|(DS)el ©2kntk VMDL| oA Af27)

DS Ha2tRy
Heges VMD Esies DS E&#EA
Jlzret | sexet
2274, ARCIRR]
2t9]|
Uzt sdAE, M, =5, | YH=EY LU Y, REY
I
i |t 228 2 POP
oiy 27y S
ZkM oy 2t =M
- A& H7|2k 225 714 o o
ololx| | BT, eRCixtel F=2y
2f-2lx] el7fo|x|BE B R34
4N SM7/8), POP I
A Al st A Bkt = S8l AAAR] ARE A
AsHA AlEsh= Aol e Fasttt. olAdl= A4FS d2lE Erto] ofd ¢
A9 7)1=9] gl Whlﬂﬂ =Y 7 e T84T 9ol =Hdd. HE
= =73 7192 AFde €

lo
f
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Iz
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1o
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27) ofefe] BN EAS
o5 AduAE FAEAQAES 243 1
7“9)9} T2 =5

A, Zdd AAk=g, 2010



I A 37 ARZA 2 AR 24

2 AToHE AR 5 o] Zud SPAHAES FHow A
4As BREAE ALen el dA" Aoldd A% QA B
ARSI 717 20139 59 4URE 117 2ARIgon, SPAR
Aco & EAZET gAY ultle] AAHE A7 20018 e
2 318y o2Y F 40@o] ARxA] Wetgr. HEHEe F 20
pgor WMArEC] WEAF 8EY, UAY AllUA ANEA 4R,
AR e AsEe] Y HAY Alux ¥Y £ 8BY, S
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glo| Mo M MEHE o] 7
g EE LR EEEE
9o 2o Meist o7
HMAEOl f CIX|[Z Afo[UX[of Cfet Hetd 2 of
Mg

C|X|& Ato|L X|of

gy

Ho

. 2B
ATEANY =

=

g g7 48 N3

-2 -



3.1 ARZA © E23HEA

AHERFE S82 200 HY £ 409 T IATF 45%, AATE 55%=

S B2 AEXAPE AgEglon, AR sHY T5%=2 71 Hol
3, SIAMY 20%, HEZ 2.5%, 71Et 2.5% w07 AT ¥
&7 &L 109+ mlut 32.5%, 109H~309Hd migt 50%=2 7w
ZE T, 307HA~508H gk 15%, 509HE~1009HY w|gto] 2.5%& 7}
A ZARE AT

[E 3-2] SEA Lty Ate
e g= HUE (%)
R 18 45.0%
Hd of &t 22 55.0%
2l 40 100.0%
ks 20cH 40 100.0%
&y 30 75.0%
F5 0 0.0%
AR 8 20.0%
e He 1 2.5.%
7| et 1 2.5%
2 40 100.0%
109t ojgt 13 32.5%
10~302+e o2t 20 50.0%
g gy 30~502+el ofgt 6 15.0%
4% XE | 50~1002H ofgt 1 2.5%
10022 of 4 0 0.0%
2 40 100.0%
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D) sjdAEo]o] WHE A%} A
ALECS] WEBISoME U 2~33]9] HILT} 40%E 71 A SEA
7 Yebtom, ¥ 13] 37.5%% 2.5% %7] i) Hxe] Zolrt glrt. 4
Bt T+ 357t 45%=2 F2 T Fof| I A FAsHe SERSo] Wk
om 9 2~33]= 42.5%°] Sl Yeth E3F SHAEY 47.5%7t 543
Aot A £BE SFoH 30%+ ZASHAU 1 99 FHEAEL ©]
AT B 7HE J«L TRSH= Aog FAE

olgEAoRE AA WEA F 62.5%7F ‘e T
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ABSTRACT

A Study on the Method of Digital Signage In the Fashion
Store VMD: Focusing on Global SPA Brands in Korea

Kim, Yoon—Hee

Major in Interior Design
Dept. of Media Design
The Graduate School

Hansung University

Culture spreading in the world of fashion like trend brings
instructiveness to various fields through experience marketing of
enterprise, because brand approaches the public much closer by grafiting
with style so deliveries story telling widely and consumer can see
diversity. It is desirable not to limit just in fashion and then to show to
some people but to harmonize creation and arts so to try to approach
the public. In the environment with such marketing, the public is more
concerned and image about brand enterprise is getting better.

As domestic fashion market grows with a run, lately various fashion
store brands come into the picture. The store limited in brand only
before several years expends the territory to various fields apart from
fashion. The most important strategy is that brand image of fashion store
is engrafted with not only design of products but also new technology so

brand identity is expressed. By this, brand acquires value through
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hypothetical factors of design and new digital technology. Such change of
media environment changes the public's perception methods naturally.
Brand enterprises fitting contemporary men's life style obtain various age
groups with each differentiated marketing strategy, and there are various
VMD  strategies fitting brands characteristic of fashion store through
various digital technologies. According to change of generation and
evolution of new trend, image of store, which interior of store, display
products, and presentation are harmonized coherently, is considered, and
customers want experience of five senses gotten from such environment
of store. According to this, enterprises use digital media in store to
differentiate from other companies, so compete about management of all
visual elements including products, and promote new type of public
relations strategy through customer's response

Hereupon, the study desires to do research on examples that fashion
store apply digital signage as VMD media expressing experience
marketing methods differentiated with other stores, and to seek methods
using these examples strategically.

The study did research on theoretical consideration and examples
with SPA brand, which lately digital signage is used in VMD, as the
center. Concretely, the study examined concept of VMD and expression
elements of space, and did research on concept, kids, and strategic types
of digital signage. Also, the study examined expression elements of VMD,
and connectivity and expression characteristic of digital signage. After a
site question investigation through such consideration, frame was written
to apply VMD of digital signage.

Research subjects for example were selected among 2013 Valuable
SPA Brand TOP 100, which consumers selected in SPA Mania, including
latest launched domestic SPA brands. Based on the subjects, SPA brands
that digital signage is applied in were researched in the field.

As a result of investigating stores preparing trendy design that the
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visual stands out and the places sales and shopping awateness ate high to
consumers, Yeoido TFC shopping mall' opening in August 2012 and
Road shop' located in Kangnam-gu Sinsa—dong Tree-lined Street were
selected as target places. Check list of same brand were compared in
shopping mall and road shop, so expression of indoor—outdoor places
was analyzed with examples. Last, with qualification result through
theoretical consideration and case study, the desires to arrange basic data
about methods of applying VMD to digital signage as changed VMD
marketing in the future,

Digital signage is an acting media entering the scene as new
paradigm in display by that development of digital technology makes
experience place and design go ahead with cooperation between brands
so does work of each communication with customers. Brand enterprises
act out interesting marketing with digital technology grafting creative onto
communication in usual place.

Through the study, methods using application of digital signage
direction of fashion store according to periodical reflection as above can
be arranged as follows.

First, use of digital signage is high as mass media having high
readership score.

According to this, it is possible to departmentalize as per product
characteristic, place, and location, so with compulsory exposure, repetition
effect can be taken to customers. To fit characteristic of brand, message
becomes clear with simple visual, but acted feeling is important in outside
and entrance. That is, in fashion store, digital signage is packed to get
consumer's attention or information about brands is done iconic through
overlapped visual idea, so design is done easily and interestingly.
Therefore, sales in store, so direction has to be done to create consumer's
emotional response with various expression technique.

Therefore, enterprises create a new impression with various VMD
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directions through digital signage of fashion store, so make consumers
remember brand identity easily.

Second, digital signage expands five senses with sensor and device
of various images, and acts out use of space measurelessly, so forms new
and various space in VMD direction.

Lately, young consumers disregard immediately, if it does not fit
their preferring mathematical expectation. Even if it is good brand,
direction without interest and impression cannot make consumers stay in
store for a long time. That is, as stereotype about space is broken and
mismatch is raised or humorous direction of adverse effect is done, new
and various spaces are formed in VMD direction.

Therefore, use of digital signage is opened more diversely so various
experiences are made, and through this, value of development about the
future of enterprises is showed and consumers can evaluate enterprise
image of endless possibility. Nowadays, everyone uses smart—machine as
social network is revitalized, so it is natural to reach new experience.
Therefore, business world has to respond properly as contents of digital
signage are developed and supplementation of added safety is solved.

Third, digital signage can act out endlessly in indoor and outdoor
space through various kinds, and induces consumer's continuous interest.

That is, expression concentrated to one image is important.
Black—and-white digital media also has to take lead in atmosphere of
brand with not only function but also color as the shape laying stress on
interior environment decoration store. For example, if brand for women
acts out design of digital signage as image of Mondrian color, store can
be expressed as atmosphere giving beautiful women's sense.

Therefore, consumers are stimulated by new or various designs, and
business world strengthens experience elements more so supplements
direction. Also, lighting of display considering intensity of illumination in

store atmosphere is contemplated and it is important to install not over
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besides outward machines. And countermeasures ate arranged for energy
efficiency so stores have to pay closer attention to consumer's safety.

Hereupon, result words of the study are as follows.

Modern society sensitivity and information oriented society making
visual image go ahead, and visual importance is getting higher to
stimulate consumer's concern and heart. Brand does a graft with life
style, so approaches the public much closer and then can delivery story
telling. And consumers experience diversity like this, and select brand.
Digital technology is direction of new merchandising in the present time
and media that is possible to go public, so smart value can be assigned
in marketing role of enterprises. By this, digital signage will offer concern
and information by communication means with consumers, so brand
image will be raised. Also, brand image of endless possibility will be
formed as application inducing new experience.

Fashion store growing various as time passes raises luxurious image
of indoor space with direction of digital media enterprises design, and
data device offers reduction of cost that graphic of POP cannot be
changed continuously so economic convenience can be acted out. Also, it
is possible for digital signage to be changed endlessly and be assigned
diversely, so new direction of optical pattern will appear in space
expression of VMD.

Now, marketing that brand engrafts culture and raises synergy effect
is not a differentiated idea anymore. Deeper and more various
accompanied performance with designer reaches arts, so positive effect is
showed as new contents for life style are mass—produced.

Simple POP is gotten over, so wide concern of enterprises about
digital technology acts out image brand wants, and VMD shows this
well. Further VMD will build new digital zone so will become a shape
of hologram space consumer can connect. Therefore, the study looks for

that possibility will be higher about technical skills that can mix well in
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space.

[(Keywords] Digital Signage, Digital Media, Fashion Store, Speciality retailer
of Private label Apparel, Visual Merchandising
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