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Al S A T3 @2lo|th(Vedder et al,, 2005; Jeong & Park, 2019).

(5) 2859 a<l

Zyminkowska(2018)+ A-&9] (utilitarian) 7} 2728 7}x]9F 122 ko]
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3) BAE= o) 3% (Brand affinity)

BWE o) Z%(Brand affinity) = A28]27F E4 Bt fste] 714
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ek soAl B gujsiy, HiE cjakrt w2 AvAed W
TulE A thE A dgiokERt 54 Bl giste] A A5

A H3dE Holtk(Day, 1969). HAE ofjs ks 5o HAsste

AFol Aulzag AFmstaxt shs gwg ouastn], Aale] ME e
AFolt Au|Ag wEuEA $4 wAo] HYa s 2e YA

23l Aok 3l tH(Oliver, 1999).
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ufl/ A H] 22 27 6.8

Rk 15 3.8

A4 45 11.3

24 ) 17 4.3
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ABSTRACT

The Effects of Promotional Participation Factors
of Customer Experience Providers on Promotion
Preference and Brand Affinity

Kim, Kun—Young

Major in International Business
Dept. of International Trade
The Graduate School

Hansung University

Coffee shops are exposed to a fiercely competitive environment
because it i1s a low barrier to entry market where small capital
start—ups are possible, and sales are determined by consumer
preferences such as taste, location, and price rather than brand or
menu differentiation. Coffee shop marketers are using various
promotional strategies to increase consumer engagement through
customer experience. Promotion conducted by companies and brands
have a significant impact on purchase timing, brand choice, and
purchase quantity, and not only drive sales, but also create consumer
value through promotion.

In order to empirically analyze the structural relationship between

promotion preference and brand affinity, this study focuses on coffee

- 102 -



shops and selects sharing, learning, support, interest, immersion,
enjoyment, passion, social connection, saving, quality, and convenience
as promotion participation factors.

Through this study, we first identified the influence of promotion
participation factors on promotion preference. Promotion participation
factors are positively related with promotion preference. It can be
seen that learning, enjoyment, enthusiasm, social connection, and
convenience factors are important to increase promotion preference.
Second, we examined the impact of promotion participation factors on
brand affinity. Among the factors of promotion participation, all but
the cognitive factor were found to have a positive impact on brand
affinity.  Specifically, passion, social connection, quality, and
convenience are the most important factors to increase brand affinity.
Third, we identified factors that have a significant impact on both
promotion preference and brand affinity. The immersion factor was
found to have a negative impact on promotion preference and brand
affinity, suggesting that franchisors should avoid requiring consumers
to give their full attention to their promotional programs. Fourth,
among the promotion participation factors, we identified the factors
that have a significant impact on promotion preference and brand
affinity alone. The learning and enjoyment factors only had a positive
impact on promotion preference. This suggests that learning and
enjoyment factors are important to address in order to increase
promotion preference. Finally, the moderating effect of brand
difference suggests that emphasizing the utilitarian aspect of
promotion can positively induce consumer’s loyalty to brand with

lower brand power.

Key words: Franchise Cafe, Customer Experience, Promotion

Participation Factor, Promotion Preference, Brand Affinity
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