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# A9 CSR FFor FetEyolde &8t dAtelZ2® (Up—cycling) &
52 B9l SEtaY XAAAE AeSole WekS AAlstaat sich ZEtEd

°
Ao FkE Y olH(collabolator)?} =2tE o] €] (collabolatee) B E=9] Ak
o ARMdel weEr 1 At g, B IF Aol FEtH o] d 9]

ARAE Ta% 4TS AH(Smith and Park(1992), Tauber(1988)).
mebd 2 A= FEEEolAY tide] He dAelEd ZiEd dvrd

Zeprolelo] BAE AP ABATA (product fine] A4S WEL,
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I. A4 &

47 gAegel A ATH BAZ BANEA AYAHS 7R A5

Mo

Ao 27E wE 7]H49 AFRlA AU (Corporate Social Responsibility:
CSR&EE= thdet deHi= Alsh 23w A] sid= sl x=lsta Qo
|FE5oly AU SARE Fo HEA
CSRof|A Tdste] 7]49] S =t Abeld] @ FARES dAISk] AURE

2 CSR zF¥oz sfdo] B QoHe2A, v 2017).
CSRZF= 719 olm|A] g AE Alalsh= Al Agfor &8st

Zb &Esta 9l ZAo|ohEH e, v, 2014; Porter and Kramer, 2006).
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ro,

AAH ez Sgo] Higt A7]1o4 Kol EStAE Eol71E AEste &0t

g Z(free) =&°] WEL SSLE AEGAC] BAStEI ol

=2
ol ZetaE 4H|FE 132.7kge 2 AlAl 1915 A oH(EUROMAP,
2015), 2192 Qleh H|thd Anle ggstz <Qlsf 20209 wt7] St
g7 2 sjEEe 51 B 848E0R AUsirct oF 15.6% Sold Ao

.?_
StE ALES Fi e-ZeAA(AYWA AERD GH TEo| FuAY
2

AOIEOA AMZEAS Foldo] A=A, (AEHA DA 2y FE
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Tojz Qs e aEAt FAZE BY)soF she 2
7 ALeEG FhA7} dto] B AR A8 ol4h Hgich, e

gote] AbAY 71Qq AWhe ALLWA] BEZo] 1AGA A7
oD QAHGS W ojWE FHET BNt AuAoR wEY wAFeR

AANL 5 9 s,

Z1gelA ot AlFe] ZFANE @lAtelE2™ (Re-Cycling) 7Hde] AE-8-5)
= A volt WEAE Ade B § &2 7R APASE dAL
o]2®(Up-Cycling) 9] Z2¥=< 719 ALF BS==2 &§5te Pot2 A4
Aeehe] St 7|99 A CSRabolA 1siE 7|7t Sl

Set2d HrjEe FASHES dHigtem AlE™ Y e Hol WA=
Adoz Mz 7S Aisks AAtelE3 (Up-Cycling)S &3 et 4
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1 ZetRolA
2.1.1 R0l Ml A9

ZetEold /a2 M= Alg, 35 EHE H=HCo-Branding), TEY
H 59 9z ARgEH Aot FRE =R1E A S5 Hste] 7]
= 719 94 &5 (Morris and Hergert 1987)0.2 Alo|gt = 7}z]7} ghit
o] A g FAES v e r AYX|(synergy) IS FEste A=
dojof A fefiet w= fPATE onlshe
= 9uch= ‘labor’ 7t FAE dolE 'EAHS A5, AF
d x=¥e 98 FEYsiAd LSttt @2t oulE 7EAAL Qltk.(Marriam
Webster Online Directory) ZetE oo holet = 7 oo A= 9
A7t LAY HlsRt BEW Y] JgoR EEtEE

T2, ZEFo]E (collabolator) @t ZetHE o FojEl= mEY Haitrt Zet
Ho]gl(collabolatee) 2 Y I

g N e
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il

ol
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<l
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satndolde ATl A AFel ¢ Fez AT, fst

dger HosiHA 5 ol

A Identity2} A AFS A|ZHZ

Sh= Zlog HOFTHATA, 799l 2008). FEtH oA e] B4 | 7HA 2
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523 (co-branding)> EHIHE=AH G (brand alliance)2tle st “F o]4f
o) 7l& HAES} Agste] Aol WeFAoR FaT BEE DA 9
st &5 (Flmuti & Kathawala, 2001;Keller, 2003; Rao & Ruekert, 1994)”
on ol 4+ Ut EF TEHALL APEHoR BA=Te] AUoA

— X —=

=
ol FARY der f/F9e 45 SRt Huy et 2o
/\

A2 ABIrE HolA o2 FHo] By AFSy 2EstEh(Helmig et
33 2}-8(leveraging reputation)’ o[t ‘SH417]
%9 zt8(leveraging core competencies)'®] F7HA] FEHE FRHACH

(Dickinson & Heath,2006). B4 214 F3F5BEAYGS 55 HAo| =2 +

A, A5 5o Agoer MAyHri(Aaker and Keller
1990; Boush and Loken 1991; Gurhan—Canli and Maheswaran1998). B

Haicoln|z], &4 A9k, 7te|12](Bhat and Reddy
1997; Keller and Aaker1992)¢] +F& Fdf H7IEL, =2 Hfc A
+ SZTHEYolAd AFEe] Wit 344 Q HItE o]ojXth(Bhat and Reddy
1997). A4(2005)9] Aol e E=tHold AFL &2 55 B



7%, BRHE ZF fAPdel HlEste] Aol oigt A A HErt g9HTt

Totw ZetRolMox BEHE Aol FaAS Fxstrh dE Eol,
SPAEA Ol H&M-E A u|%(Jimmy Choo), Wt2YMarni) A=et W71E
Y (StellaMcCartney), AAFOE 5 oiefet mjd Hiitel ZetHo]ldS

Agstded, 1E 149 AFSATE B4 B 24 WS BAste] A

—

=
(Yotka 2016). wzhd BH= FetHold ke 2F Hile 7+ Zslst o

TERAYY APHS 2R Fo

e

T 7 gfloew AIEARM
(product fit)’ 7 ‘BEHE=HFA (brand fit)S & 4 ActBluemelhuber et al.,
2007; Keller, 1993; Lanseng & Olsen, 2012; Simonin & Ruth, 1998;
Walchli, 2007). AFAE2 7162 Aol F AlFol duit A
(congruence)ot=71e] A= & 4 JHSimonin & Ruth, 1998;
Thompson &Strutton, 2012). &, & H|AE 7o] AlE 7H 27t dupy:
A Be Agevhe] HHaE] ddde nRith(EESF, 2015). AR
o AF 7YY 715Aer AEEE Ae AHAE HHE 2ot 4
=

Al olalsta 835l 7HAE E=A HrlslE Ao

(complementarity), THA|/d (substitutability), 18|11 Zo]A(transferability) 2]



™

3712 oA AH Atk (Aaker & Keller, 1990). +

SHeS ofmeitt. A

S

olm|gtth(&-8, 2015). olet &2

sl & BAs 7he) AzkE 7
st ato]

Sengupta,1993; Rao & Ruekert, 1994).

1
A

Ql

AHA7} TolA

.

2.2 A4 7

2.2.1 AZ4 7kx] AHd A9
A7t 7HAe AHlAY AlES o845t fl8 EAket
H] 7}22 Aolftk(Anderson et al, 1994). A|
e s EYE 2Zst= 580 o
ATHZeithaml 1988). wiAIEH A &

=g ol F2 A4d Vser d9Yste ©

s K
A
7]

2~
T

Aol AAH BAARA, £HA S AAR 2u%

Q3st S Q<9lo]7] wjEo|thZeithaml,1988; Bolton and Drew,
Allen and Grisaffe, 2001). 7|5 7[A]& 9=
= 9= A AES ti7F Atolof tiet AvAEIR(HEE,

[e]
ge 4

ojste], miAuroR Holde o

SOl BAFA 2HE AEFL

HAE stold 244

7o

a171 Slall A

AAHoz7 HA
|27 2A

o
3714 ALl A

o
A8

ofl

oflt

o2 e Hth(Delgado—Ballester & Hernandez—Espallardo,
2008; Park et al., 1996; Simonin& Ruth, 1998). o]l= F%=

Ae

—H—L.OE

4

H F2e] ozt

JtHBucklin &

R

=]
=

e
i

=]

Ak el H7het

1991;

Aol FAloletdl 7hg 7

2014), A



AFol et 7154 7H7F 48R Ao dupyt & grRA Qe w
2 24 ch(Chang and Ko, 2014). wepa] 22H 7Hx 22 BIE AF
ojgtal Sk AHREpH A ZSh= Zhx]o]  Zpo]7t glom(Kortge and
Okonkwo, 1993), ), 7t X GAE Z3tofiA Fujapd o] chefat

SA oA A THWoodruff, 1997). AHZH= AlFolY AH|Ae] Fuf U
A glolm 7HAE A4 4 Qdth(Sweeneya and Geoffrey, 2001). F<oll
217kel ZERle] et AEo] v Axo|A PR Qleh(Zeithaml,
1998; Sweeneya and Geoffreyr, 2001; Ha and Jang, 2010). 7}% thE=el
A 7hA 9] Fe4s 7MY 7lse R AlFolA A ske 71 A
EofloF St 714 Aol HW oA AR = AH[Ae] A Hrte AojH
TH(Zeithaml, 1988). Holbrook(1994)2 Z|Z}H 7Ix]& 4fol= Qclog Fxp
e A, 7154, AvlAd 2 AABHAAL, Sheth, Bruce and Gross(1991)
o] AFolME AR ZHH 4H] A" A=A 75H, FEA, g4,
Ae2, ARlA THx=A, 4" agAdel webd o] A"
SHATHO| B 7 -F 7 5]-0] L, 2010). Babin, Darden and Griffin(1994)2 4
HZRo] 2|2 7HAE &7 7ol Fa #=A a4t H484 a4E
ZTSE 7] A @AE AASEIT Sweeneya and Geoffrey(2001)+=
= 7MY 54 57 3o =w

RONN
all

i
N
N
)
o,
oSk
o
=)
rlr
N,
or
12
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Sl



Ha oA, 2000).
2.3 oo

2.3.1 F9ox g A9
2 dFolde FAAYEE ARAES CSREF HolE flste] T4 &
TEE ATty k8 52 OE FUES Fooke FrE Aosiqlt. AH|At
578241 kg o] Fo] ¥ S8le avHQl uhA
g 312 oAEo)xy 2dthBrodie et al, 2011;  Moliner,
Monferrer—Tirado,& Estrada—Guillén, 2018). AH|A} Foj= 7199 CSRE
ol e FIAE wo sAHAN 719 BAE oAl T=th(Beise—Zee,
2011). 2B[AES] HoAE FEstes 28R oy CSRe] duhbzel CSRE
o MRS FAAE B
ROoH(Kuo &Rice, 2015) #olqd CSRE 7199 CSR &5 AH|AES
oA A D5 28 o 2N 749 &Fol disl A4S =714 vt
S0l F#th(Ahn & Lee, 2020; Jarvis et al., 2017). AHAES] FAAHE7}
AB[AF Fojyd CSREFO Aol Tt 9= ulx= 5oz & 5 3l

(A3}, 2017).

el

2.4 2¥|7e] w7}

2.4.1 2H|Ae] BAAAAZ A Ao

AH|zFe] @7 2] ZH(consumer perceived knowledge)= 7HQ19] o] ofH

BAC] SE ojA FQsittE EWESE Waog HoJHh (0]FS, 2000)
2H419] Zolzt whEold Ao ayle] tis] A & Falo] S u, AE



(Thompson 1981). AH|Z}e] @322+ Kinnear, Taylor, Ahmed(1974)9]|
ofs M & HAAHRY EAATA B2 sStAEY wiE Hoten
Uow, MBI et Fatt AYHS T sh=EA AH|ARe] B A]
ZtE &1 At Ellen et al.(199D)2 Aw[zte] g3y 272+ S

i} fEo] S Rt EAISHE UM AelE TE & U
2t Aoty ARARe] AR 7S 2ol digh A
T2He Jideln, e AF Fuet 22 23 oAA B dSst
£ 8% 81dE FHstATHel 8+, 2013). AH|Ake] e d A7t} ¢
ot A Atelo] B wet AFEATRE HY o

N
5
o
E
rlF
N
H'T

T 1 NES A Kinnear, Taylor, Ahmed(1974)% 271¢] P5Hx2} 6
Mol B=Aen SA 2o dit WA WHael 48RS G A2t A
olo] WS HSTT Ayt AB[AY] AR Zo] e tigh walo] o
+ AHS e HideHelE R, =+, 2000).
AH|ZEO] G|t} Bt H o R SAAH|Le] BEA e ol AL
g HE2A BA9X(ocus of contro)7F Atk EAIYAE HA
(reward)e]tt ZFH(reinforcement) S 7RI O] A=A 2|7 st AHroltt
(Rotter 1966). A2 WA SAI$ A (internal locus of contro)& 7H AR
T JAEA 2] (external locus of control)E 7} Algor LRSS 4 9l
o], AFAAAE 7H AR Rolv e B, WAEA AAE 7t
2 ARRE A7) A4l Avsr sAEe 2 e Aew A2t (Quick

and Quick 1984).
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Ruth, 1998; Thompson & Strutton, 2012)%, ¥ EAE= 71o] AlE 7He|1L
27b duty fAF B ARrbe] stE| Y d44S ottt FEEEY
= T4ske 7 HHE R AA4HE AFAEAel w2 B A4d FE2Y
Aozt WAste] AHAZE S04l g Hol= Ao® grd v (Bucklin
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Hl. [E=tEeold BA=E-AF Al [Hoorld A4+ dd=

322 EdRol HAS-AE AR FAolw, AzE A9 B

B A

B2 A AFAEo] ZHe dis] =9 ol F2 4" rser d9Yst
L ol A7t Aol Avlgel AAH WARA, 464 HAS AR
aHIZE PFe] GdFE FE T ool aclo|qlyl et
(Zeithaml,1988; Bolton and Drew, 1991; Allen and Grisaffe, 2001). 7|5
7Hle fe Aol ddoletd A4d JHl= ¥ AW A= 719HE A
ole thet A=A, 2014), AH[A= AlEoly AH| A9 Suf S
AHE glol 7R E A ZFek 4= Ql3l(Sweeneya and Geoffrey, 2001). , Sheth,
Bruce and Gross(1991)9] A-toAE= A|ZHE 7hx|gh AH] AEjo] 7|2 A
715, AR, AR, A3, ARlA THRRA, 24" a-8de] webA

T @Eo] AHHECT sorHe| A WA o AZ, 2010) wetA Theol

H2. [E@tEold BERAE-AIFE 2 Jo] [Fofolx]el nAle Fd2
(A2 7EA el ofsf mizfd Aol
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323 Zetdeld BAS-AE ARAT Fdowe dAe Ashte 2
wzte] mabgAZte] ek 7H

A2 2] g 7 X Z(perceived consumer effectiveness) 7912 20|
ofmet A9 sjdo] Slol Fastts 53 ¥Eow HojHr Hx= 7
9513 1 7E-2 Aot Kinnear, Taylor, Ahmed(1974)& 2719 dF5H
o 67119 A=A S4% ehgof iRt ¥ Wpet AHRRe] G|
Z} Atole] #dS AT By ARAbe] avpdx|Zte]l Ao digh WA
oAl AR W7t "Hos AMdS e Wdoh (o]F=2, 2000) & Aol
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At A A EdzE AZcks a-gol it aHARe] durAel grtet
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et JFS vA= E5oRE B 4 At Woo, 2017) °l& Z45t7] Sk
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AH]2te] G| ZF (perceived consumer effectiveness)= 7i919] o] of
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V. A4743

41 A9 A%

Levene S df1 df2 SOl

1.005 2 297 367

e 28 aholA welae 3670.05 s=4ats 7w

= xFE | EFE Al 4 Hae | 2
A= N Bt Hal | o3} =7 J%}- e

e
100 | 4.375 |1.142 | 0.114 | 4.148 | 4.602 | 1.00 | 7.00

ki 100 | 4.650 | 1.319 | 0.132 | 4.388 | 4.912 | 1.00 | 7.00

2% | 100 | 5.290 11274 | 0:127 | 5037 | 5543 | 1.00 | [7:00

A 300 | 4.772 | 1.301 | 0.075 | 4.624 | 4919 | 1.00 |/ 7.00
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olgf= 744 1. Fe ik,

F7te=2 [EeEeold BAE-AlE 2] [Jolo]d Z4(+) 9%

d nRtE AR 275t 42| zolr e AFEY ot F7RE4

A ool (HERgE 350, R* =.122) ZetHEeold HE-AlE Aol
£ Foloze] o wgstA Hhgohs 2aE Sl

[ 3761 9A/ei4e] Betudold MU AE HP4e] te Fefol
Hlw
EE 23 SRR
4) 4113 6411 | 000
LIA]
: Zetmeo dnd
o | EEACIEES L 365 | 139 | 1497 | 137
R' =019.24HR" =011  F=2.240(p=137)
a. 5% W oo
e 23 B oW | ¢ [sesz
3) 2.504 3556 | 001
A] =
AT | EEEAcldnd | ge3 | 350 | pmaosn| oo
R =122249R =112 F-11.584(p<.05)
a. & ¥ Fojox
4.1.2 EFtEH ol BRE-AF AT Fojox, A ZH 7HA 9 FA
#e b A%
H2. [E=tEeold BHE-AF At Jo] [Hojolk]d mA= F&F2 [A
srasble) o5 oA Aol
7HA2E ASSI9Is] 3919 fAA SARAS Bt miladE F55H
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H4-1 ] ROl BERHE-AE A4 A2 7HA A

oy B H e} t foleE VIF
) 1.813 7.233 .000
SR o] A
BT 259 -.163 3.343 .001 1.061
A &2 A
2| ZYH 7] 571 .520 10.695 .000 1.061

R’ =.338, 2" R* =.333, F=75.745(p=<.001), Durbin-Watson=2.019

a. T5 Hg o

<

Durbin—Watson#]

.000<.05 — =4
S48 fla, SRl BERE-AIE A - S5l FAd A0

g

L O~dRto] — A7Aglo] ERA, FRL & G188
=

gF VIFZE : 10.0\|9F — o=

BA =
A%, SYWT TEES PoloES Al AWele 338%(E P
R? = .333)o]t}.
w4-2 ] 7218 shAle) i ET AE
Stepl Step?2 Step3
= (FEHS . (i i
T A 2Fe 1) 2ol 9jx) o] 9)5)
H] e} t H] e} t H] e} t
A5 20.326 20.228 7.233
et o]
B .240 4.272 .288 5.184 .163 3.343
AT
A17E4
714] 520 10.695
R* (4R ) .058 (.058) .083(.083) .338(.255)
R adj 0.055 0.08 0.333
F 18.253*** 26.871%** 75.745%**
Durbin
“Watson 1.952 1.898 2.019

QoIS Z:*n( 05 **p < .01 ***p < .001, Baron & Kenny 3T
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S92
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ABSTRACT

A study on the relationship between collaboration
brand-product fit and customer participation in corporate
upcycling CSR activities

Kyoung, Heesuk
Major in Management Consulting
Dept. of Knowledge Service & Consulting

Graduate School of Knowledge Service &
Consulting

Hansung University

Over the past 150 years, Plastic has been hailed as ‘A substance
sent from God’ for its usefulness in various fields and industries but it
has now become a threat to our environment and health. Rising concerns
over environmental pollution caused by plastic waste around the world
has triggered consumers’ interest and participation in solving plastic waste
and companies are asked to find alternative ways to process plastic
materials by recycling plastic packaging or replace plastic materials with
new materials. Porter and Kramer (2006) emphasized the importance of
strategic CSR, arguing that it is a concept of 'investment rather than
'cost’ that provides new business opportunities, innovation and creation,
and competitive advantage. Their argument is that company should not
only stay in returning profits generated to society to solve social

problems, but also seek to simultaneously create economic and social
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values by linking the business of the enterprise with the recognition that
community prosperity and corporate development are interdependent. This
study aims to propose a virtuous cycle of plastic packaging materials
through up-—cycling activities using collaboration as CSR activities.
Collaboration depends on the mutual suitability of collaborators and
collabolatee brands, and inter—brand suitability plays an important role in
determining the success of collaboration (Smith and Park (1992), and
Tauber (1988). Therefore, this study focuses on ‘product fit" in the brand
suitability of collabolatee related with upcycling outcomes subject to
collaboration, and noted that the impact of consumers perceived value on
this will be different. Furthermore, it was intended to examine consumer
efforts and effectiveness as factors that affect participation intentions to
participate in the campaign to present collaboration upcycling products.
Literature and empirical studies have been carried out to analyze the
influencing  factors  between collaboration brand-product fit and
participation intent. Based on precedent research related to CSR, we
conducted an experimental design(between subjects design) in which
stimulant (fictional newspaper article) are presented. In order to guarantee
the reliability of the experiment, AmorePacific, the country's No. 1
cosmetics company, divided into six groups(Collaboration brand—product
fit high, low, without Collaboration & environmental effect statement
with or without) under the motif of "Green Cycle” (the activity of
collecting and upcycling cosmetics containers) which activity is actually
going on.

Through discourse analysis precedent studies related to each concept,

such as collaboration brand —product fit, perceived value, effectiveness
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perception of consumer effort, and participation intention, are explored.
Therefore, based on our findings, we draw a theoretical model that
synthesizes the relationships between variables. In empirical studies,
feasibility and reliability verification using SPSS v.22 and hierarchical

regression analysis were conducted through the collected surveys.

[(Key words] collaboration brand —product fit, perceived value,

participation intention, effectiveness perception of consumer effort
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