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ABSTRACT

A Study on the Effects of Brand Image of Chicken
Shop on Loyalty and Repurchase Intention

—Confidence control effect—

Kim, Kyu—Tae
Major in Food Service Management

Department of Hotel, Tourism and

Restaurant Management

Graduate School of Business Administration

Hansung University

This study aimed to find out how the brand image of a chicken

restaurant affects loyalty and intention to buy again, and whether trust
between brand image and loyalty has a controlling effect. This research
aims to help small merchants starting chicken restaurant franchises in the
future establish efficient ways to operate chicken restaurant franchises, to
identify the brand image that fits the current consumption trend of the
chicken restaurant, to maintain loyal customers, and to encourage re—buy

by increasing brand trust, and to help increase sales.
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To enhance the validity of the research variables, it was extracted
through a literature review of leading studies on the brand image of
chicken restaurants and a demonstration analysis was conducted using the
IBM SPS Ver. 22.0 statistical program.

According to the study, the number of first—time small merchants was
higher than that of women, and those aged 31 to 40 responded. The
most preferred chicken restaurant franchise brand had high BBQ and
most considered the taste of the product important.

Second, an analysis of the feasibility and reliability of the research
showed that the product image, service image, store image, and marketing
image of the chicken restaurant were suitable and reliable for this study,
and that loyalty and re—purchasing were also configured to suit this
study.

Third, the results showed that the brand image of the chicken restaurant
has a significant effect on loyalty and willingness to buy again. However,
the results showed that among the sub—factors of the brand image, the
store image was not careful about the intention of re—purchase.

Fourth, the results showed that loyalty has a significant effect on the

intention of repurchase.

Finally, the results showed that the brand image of the chicken store
had a significant impact on the brand image of the chicken store, given
the effect of controlling trust between the brand image and loyalty. This
means that trust between product image and loyalty among brand image

is a control role.

[Keywords]Franchise, brand image, loyalty, intent to repurchase, trust
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