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tel, L7, B 59| F3 olety ERAU
get Hzo stan Hojoln|, o]Fo HACo|mA
H

A= AF*FEH=, 2016) Ao ths] &
HZ7F 7R £ ofnjEtar A ofstolch(Kotler, 1997). BRi=olm|z]gt
AHIZP7E EARE BRliEo] tis) Ad 719 £°] BE Aor HAT &
ATH(HQ17, 2021). BECm| A= AFY onzlo] e F2 it 4
F Al Hiet 2 i R o] AREo| AvAEo] B AES A

gety Polshs © ek mATHEAA, 2021). HASC|NAE Aulze]
710} Kol Ate] e BAS A4 mhRe] weisls Base] ofEk Q14 'eh

Aolstglom, BAHEO & (attributes), T2 (benefits), Ej&=(attitude)@t o
HE A= Adoer Hfiton|AE AYstith(wd4d, 2021) &, B
Tolmz= AEe =24 4T ofof Higt FEARl dielv AEE
ZOS FTAA ouz Ao 4 low, Halto|n|X]= 7|gutAIR ] 7
FHol He RO AHAPA JAELT HPE= AEY] o|nx]|7t Bl
Toln]

oM AE WEe] Wi A 2HASAA AA B & Q=% BU
Eowele sk gIrk§old, 2020). o7 £ BAColm AL HET A
& 5 CR PR 9% mAYIE 8] tRelthfald, 2021). B
ouAL npY BELS Bote] LulAeld AYHE HAZO| AF EL
Auzo] st 42EARe BACO|RE Pashed, Toj4Q BACs}
B BAIEY BASolnx] €A FobdA Hi doprt 1 714
AA olmAst ZohA Wi Qs wFavpt Aoa shdroe
1994)

tho] AT BAE o1u1 g F2 %5H AT ARA 4
o] = 7IA2 FEHs|] b1, 2021) SEARE Keller(1993)+= BT Z]

He] emde FEel= PYRARA HALo|uAsl FRsithy Fgahd



A BRREolm|z]9] dd & AydS 7R 7, APA, A &4
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v wAE AASTAY Hotee &t &2 712 F7I9F ¥Rl Utk
(Fennell, 1978). &, 7|54 Bsltoln|z= &H|ZAZL E4 H|ALO AlF<
A2HE diof] Zdiste 4, ds, §4 5% &2 7% A a4
= ot (Yoon & Yoon,2015), AH|AZF AlF=S &l A sh= 7]
YZ(needs) & FTFAIAFE A A=) Sok(Park, Jaworski &
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Folistth. 2 7HA Egol 2wkt Al A7 AlARgel s Wigol itk
AA|, BHE JIAEE EHStE o2 Y § FAH] BHE, A& S°ol ¥
MFe 92 e Aol A5 it skt AUt A& =9, &
g 197 SIEAEEGT AlEel diet 2nke] 538 dAe Eolal 7
Al AZtets 91ES 2¥E 4 UoHKim& Min, 2014). &4, 9] =7ellA
of HHE QRIAEE =Wl &HAEAl L St =E3AZE B, did =
7he] aMjAbEo] = AH|RRel Hlsol HIt FAl] AlFel diet A=/l
oW avte A7 yeyt S, 42 o 1—‘?4 fﬂrﬂ% vs

heterogeneity)2] 74-9-(dll, Gsholle= HEA 0]
(Kim & Min, 2016) npzjalo 2 ofje] FagA

T30

H= Aol opdyrh AEstAel &£22 oA (Solomon Asch)®] Fxo]&
(conformity theory)ol]l W2 o] R HAE es|8 ZHIE AE9S
Wolld a5k Stk oirle Bl A9 fii Ut He Ade] Z9Rt
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HAE FARL AWAY} SH BASE dosi] AE 7 A 1
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Approach)¥ EjZ=A Q1 I (Attitudinal Approach) HH o2 A-FTHO|A
7k, 2008). WA A2
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2= Aol oA vl ghrk(o]A1AE, 2008)
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[Z19 2-9] #Aazz2olF BHE 7o) HYEE Ao} FUA], Hii=o|n]
A, BRHEHE 8l HE Skl nAls 9T o
2010)

AT = LA ARE o2 ok& %Oﬁoﬂfﬂﬂ °J7J°ﬂ EH@ i BE
A SolA wi¢ A = mAE =
TFAEGE ol 1ATAE 7|9 73‘7%*%% %O]—‘E El 3101*14 TJ‘?L?}
dde=m oz ZopllAel < tidol Eo $th(Ulaga & Chacour,
2001). o|AH IAVIA= Re upAE &9 ZEolH, FAlol ntAPollA
o] wWoke IR Jige] I EAE vEeR Fi1 Qtk(Bagozzi, 19755
Hunt, 1991). ® gw@ozL uA7txe] Eozl Ax nALS HA35)
AE =20 diet 8+, AuaEde i 2+, e gEAl 74
et 842 222 ok AR Z|HA|et 7S THAL ot =4, 14
of 7| wje] 7|E2 BAARe] AFol diet a/lo] Aoz FAdHH
AR, 24 e] 7212 B 2] & = :
28 MRIAFEY] g4e BE FEAEE Fo grisoiof ottt nhx|Tte
2 IFAE9 AF8a B AHIAE FE 2ATEH e ZdiAE
AsiME =2 AA7E Fofsfor skl Edshor ot ol=et AR o] &
4& WP 0] & (Zeithamal, 1988)°] witAl H7iwy, 147 A 2y

(Naumann, 199402 374 &7 4= Qloy. T3k, IR tigh #1448
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2+ 7154 7, AR 7R, AA-A R, AEA THA], A
1, AAA 7k, AHEA 712], A 7pR) 9L ot 71 =
A=t Sheth et al.(1991)+= 147X O] Q@ ARA 752 71X, AHR]H
712, ARA 7R, AAEA Thx| et AR 7hA] oA ZHA R RS o
Anderson |A4H0] Bl T apiby AT 7 BHlE FA Lo b]x]
& 28let al.(1993)2 4tGAIF A 719 TF A=e] 7HX=2 AAA 71=
34 7p2], AElA ZRR] 93 7]1Ed ZRA R RSt THEE. o HL. =S
A4, 2011). sHAFANA = s1FE - A7 (2003)7F RS Fofiobe 1
ot IS YdoR gk AqoA 71qu e L b | R i o e o |
o, AT - ¥E(2004)-2 Q1EH EL olgdteEls 1AL dife=
sto] ZAAA 7Rz|et Au|A 742 e J%ﬂ A 7Hx] Al 7FA 2 skt
@ A s3], 2011). E3H A4S 5(2003)2 HEedArEdS o€
otel1l st= AAES R sto] AAA 7HA e} 7)15H THA R st
Fom, FAHE(2004) e 4FE=T AUl 2Y Afo]EE HAMSH 1L
ot AHEES W e R sto] AAA Zxet 7154 7] a=ar AAH 7L

2] Al 72 FESIATHRH A3 9G5S, 2011).
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31 472g 2 A7

3.1.1 A=Y 4

e BRE SR dd= mA=A el dotEaat sAT(HAAL
2020). = A& Ao AHE4L APAF9 olee A e= mwe 52
W] 744, wiwe] 7. el wdd, HEt A, ol&e HEA
AMulaEd, fer sl = dEHe AdEsgdo] HlEolnj x|}

SFATHAZRA, 2020).
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(19 3-1] A+2F

_32_



3.1.2 g+71d 24

B Q7o nge gelA AN ol2Ae AT HYATES Hheo
2 A" 2yolchAAA, 2020). Teb AE&Ee vgoz % AR
A5 Aol BAsoln|e] HAL Ggt BAE FATNAL G
A3 A5 GRS sheAel dig 30 sHae Agstel 2
staict

D % ARHY Ad540] BASoln o] u]A: JFo| BA

2 APoHE & ARH HusAe] 32 99 WAERA 1)

ar
1o
& oy
.

el 744, el 7154, wel o, BeEldt fAl, o8] WA, A
A2, 9 oE 7= AdAsknh. A& o i Wit A
FATE AmEd sPgobFd4(2017)E HMR A& Ad&Ade 94,
ok 7H, 23, meA, BERE, 94, 249 ge= s, 1S
Hedd 2o g2 AdS 7L Qlew, 1hEA e QA sho] Ff 9
Eof F8AR ¥l e Aoz YEHTE=EEH = e =7, 2020)

HMR /%%94 Aelade R A&A trekd, ®med, 714 A9 5

feleog EAsiglon, Fuf Alo] AHsh= S8 fclolztal AR

R

AR AddgEAdos Z94 e, Ave 4, 47 7t 14
S, W, WYY 6719 £4S EEcH(Jee-Won Kang. A-&3l.
Ko Jae Youn, 2018) E= offA, &3 %7% 7VA, 2138%, 979 6
7H] &85 TESHHCH(OlER $FE. S, 2012). AHIAFE, &9

g}

=
4 7, Ave] B4, BAC, 17 o8, depgon ANREY Hesy
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ABSTRACT

A study on the effect of selection attributes of porridge

restaurants on brand image and brand loyalty

Lee, Kwanhyun
Major in Startups&Franchise Consulting

Dept. of Futures Convergence Consulting

Graduate School of Knowledge Service

Consulting

Hansung University

The domestic restaurant market is facing greater difficulties than
any other year due to COVID-19. Along with this, competition is
becoming fiercer. However, in this difficult restaurant market, porridge
restaurants are operating stably. Bonjuk is the representative brand of
Korean porridge restaurants. Bonaf Co., Ltd., which operates Bonjuk,
has been growing in sales since its foundation in 2002. "The annual
sales of BonlF, which operates Bonjuk, surpassed 200 billion won." This
is the result of unfavorable factors that hit the franchise industry, such
as raising the minimum wage, attacking HMR, and rising prices of

various ingredients. Jukjip, which started as a 50 million won store in
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Daehak-ro in September 2002, is growing into a comprehensive food
company, breaking the stereotype of "Would porridge be enough money
for sick people?” (Korea Economic Daily. 2019). Bonjuk has surpassed
100 franchises a year after starting its franchise business without
advertising once. As word of mouth spread among franchisees who
operate stores, the number of stores increased by 100 every year to 500
in five years.

As of the end of last year, the number of Bonjuk stores was 1,197.
Including 141 Bonjuk & Bibimbap cafes, a combined store that sells
porridge and bibimbap together, the number of stores with "Bonjuk”
signs nationwide reached 1,338. Of these, seven are directly managed
and the rest are all affiliated stores. Recently, more and more store
owners are switching to cafe-type combined stores.(Born IF Co., Ltd.
website, 2021).

As such, Bonjuk, which represents porridge specialty stores, is steadily

growing. Through this, it can be confirmed that porridge restaurants
are achieving stable growth in the dining out market, which has become
fiercer with COVID-19.
This study attempted to verify the effect of the continuously growing
selection attributes of porridge specialty stores on brand image and
brand loyalty for customers who use porridge specialty stores. The
independent variables were set in six sub—factors (need, menu quality,
functionality, efficacy, diversity, and location) of the selection attribute.

The previous studies for content validity, and the IBM SPSS22
statistical program was used for analysis of the surveyed data.

To verify the hypothesis, reliability analysis, factor analysis, multiple
regression analysis, and hierarchical regression analysis were conducted,
and the results are as follows.

First, a total of nine factors were set as sub-—factors in which the
selection attributes of porridge specialty stores influence brand image and
loyalty. However, in order to achieve the purpose of the empirical study,
the sub—factors were adjusted to six and selected.

Four influences of the selection attributes of porridge specialty stores
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on the brand image were adopted. It is "Necessity of Porridge
Restaurant,” "Functionality of Menu," "Guidance of Functionality and
Efficiency,” and "Convenient Location." Through empirical research, it
was verified that the brand image of porridge specialty stores is four
sub—factors of selection attributes.

Second, two sub—factors were adopted that influence brand loyalty in
the selection of porridge specialty stores. It is 'quality of menu' and
‘convenience of use. Through empirical research, it was verified that the
brand loyalty of porridge specialty stores affects two sub—factors of
selection attributes.

Third, a mediating analysis was conducted on brand image and loyalty
as the selection attributes of porridge specialty stores. As a result of the
study, it was confirmed that it was not mediated.

The results of this study provided an opportunity to check what
factors customers who use porridge specialty stores are feeling the brand
image with. In addition, it is believed that the factor that creates brand
loyalty was verified through the factor of selecting a porridge specialty
store. It was also indirectly found that customers use porridge specialty
stores for special matters, not general meals. This is because it is an
empirical study that "the necessity of porridge restaurants” and "the

functionality of menus" affect the brand image.

(key words) elect shops all the way property, brand image, brand
loyalty.
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