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v oAl H Ose & 7 U

DM .
olHF AR el Az T ALt A(iEREE) 2 20061 -
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Ba= QA =(Brand eness)er A&B[A7E g AlFH T £ EAHA
=8 dHEAY 71eig = e oEe wEvh BdE <14(Brand
recognition) 3 H Ao gk AFAHEIL 7|9 o JEX e oFE
olu)aly, Bel= 34 (Brand recal) 2| AFE©] &ALl 719 ol o]H]
AxEel Qe 54 Bis=e AYUE IR A9 £ de AL ouE
t =, BAl= QA= HAlzo] tigh o|nx & HiEE FAHste 7]vko]
Hm AuRte] ol g oiitel E3E = WA= HolA FaA H=
7N o]tk

BE A <OE2-2>0A HojFE nlel o] JH v FEe]

A= ARMEZE7NCERY 1 g @A Bal= 34
]

5 bE AR AAFEA AR A A dE 2E

(brand recall)
BWE A<l (brand

recognition)

1A (unaware of brand)

in

<1y 2-2> BAls QA% ylEn
A5 D.AAaker, "R AFYA A A543 &7
Equity, 2= A4ke] d=F4 #e, v &3, 2000, ppol-92

. Managing Brand

HAL A= vHAlE AxuAlolaels 714 7249 HHoz A%
7= gk o



HAE QA Ee e ouAE ddd Fi A4 wAmAe d,

Hap wabs Awshe 99, AHAE Fofshe 949, Tty
e

5
Hoolygl AFo] ek Au| A FudEed P e nH
t}.(Baker, William, 1986: 637)
AAZ7E B2 Hll=+= F8 Fulay diigo] e
TR ) arE A F 3 consideration set)ol £
Ao, &3 HAE ouxE FAS= v ® HAs A

ol th(A A, 2001 25)

hme] B uyEe) AT Aelsn Fasteld o Foze
g, ol AR wgRe Adel d 949 gt eEAdae
2 5 gl

Egole vhge] Tels Ao, Zgel b= Algel AAE 7

W s FE&3AY o g E P & wolEd A ARE welu(Qk
A 1999:46), L] AMA A Aeol= FA o) @A, S sfle
S 7 AR Sow xS Jut(HAZT, 2007 73)
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(1) =3=9 g

TAE(iking) e Lol el el dig FEEQ Ay o
7}4 Hkg-(evaluative reaction)?] ol A 7ido] & dliddd st A
Aol Hx%x%o] 392 = H]E_JPQ 24 = U E =7E A
E2}ar 39 vH(Fishbein & Middlestadt, 1995: 297)

EEZ(1999: 45)2 IAEE 54 Bz gk 3942 AAE 7HA
= Aolgk Aosigivt. o] #2 steld M AETelA FE UFS
o HA Farsh wiAY, £, B A T Fokel A vhgstA A

s¥WA 2 S8t s gk
(@) sgre] &4

Hong(1992)2 &7telgh Ajzke] Aipghel| the} =1
A ANA A Fsgke] ghge] oo Fo] WIE A oAl #
AZF ALdta Bkl = e oS Fa e AFS A )
A RE, T3S vhFe glo = =
ALk oY g e o

Ade) £4e the9 & <2-5>9 o] 67 = sl ¥ AT

<E2-5> mEAMEY &4

Sel %4 U8
AN AAGH| 57e ol el va FolAAL Aels RS Aol
Jwome gy | S RS LY AIDE T A0 T And ol
voome TR HEET
gEolEA FHE AR =AXE Aol ofya, FEoEH AL Hr
B =g < _ _
A o | EEE IS AN FYE ol ARE YYshe 5714 2soly
1 1 _©
o1 B drs FFodlel oa AEHez §AHAY FoEAY
ee A wmE obshen
el 72 a4 =HAdd FopAs AHdAA ddedA Zde #F
Zolsh & A verd ZolB AAm glov], o Agde] @, 5 v g
ARB R AA7A] gt




17 Fofel Al olu]Alo] gk dAe)E 71 WA AT A
&2 gl EZYH(Lippman, 1961: 187)°]t}. & o|R| A& ‘2] E0°] ojH Xy
of tElA zZtE wElge] ageolgta il 3, AAAAE A
Aol ou| A7} Fojgo] we} FF F-AAY L& AR AR nlekn

FE WEHE A% A4stn dvh B¢ 1k oJuAE 9

K
~
T
X

[0

359 (Boulding,1961: 136)2 ©|w| A= ‘AlgEo] I4dd ZAg dal 3l

=
= FEEQd vhee AAlR AP A9 AR I = Aot
H

#HAE ASHoRE FHA7)aL 83k o)l skt
o] &S F3tel B o olmxg ‘oW o] gt A8 FEAI}
AAA 249 AAHdAd 2A4AE xFe 7o r FAIE Ao ALy E

=
st EE 2AA, vgd Fdolgka 31991, Gensch(1978: 125)+
HAe dFolv; HA, T8 7F 59 H&& wa 9
= T Jhdelear k3l

T3k Aaker(1982)= H @

o

=7 52 AAd W] b= A o] AlEd A3k bkt A4
wol A a4 Afdo=zA FJAdH Avxe] Ald FEA A

@ % vk B olAE A9 Ao A nAs Ayl o3
W s = Hall=ol] gk A Zolgtar Aol (Hsieh & Lindridge, 2005:
267) Aaker(1991: 270)= H A= o|u|X & ‘Yu|E 7xaLl A4 std A%
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7 Aolal AAAQ] HdA:= wEoz FAET(Dobni &  Zinkhan,

1990:176) & 9] &Ql HA= o A= A AR} At Al o

B2 AR, ZYvd 7H4 290l W Zhe el wiske] aiAe] gl
TAAQ FEFe VR oA HIE ojnAE HAE dA44ow FEE

A4 M

BAE ofnlx] Ao glof o SomM AFELA T ooF: T4
el & AR

Brp FAFHu F£He BEA JARA oRo] 2dll AE B LHA

Jain & Etger

zd shte] 73|
“goll gk &nlzt

=
BHRENg, 54 33

Reynold & Guttman

BHE olnz= AZEA] 84 F, §4, AP conseque) T, dH, Bz

Plimmer Mg o=z 7 ik olAL AU e ojuAE SRH AT
Az BE AMES e o2 B XX sdolth

HRE ojuate] FALALE VIAAF Tu Aulze AFANY o|u|A, A}

Biel gate] olnlA, AF/Mulz T AL olm AR B o] A7EA 8k ol

= .
nalo] FRAL 4 olul AT ERAA T Feed, nAs A
e ouAgs] glo] A (attributes), #H(benefits), 7147k (company
Kotler values), 70/3(personality), A}F-&7AHusers)e] TA7EA 29SS meslo] &b,
BREs FuiREe whddoll SRR S99 9, /190, N, AR
A9 oluAE HEHYY, I Bdss e Bzl

9

=4 EAa, 3d BAlE oln| X7} o] wbSIie] wA| =

Foll &gk <19 2009, plO-11.
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ool A A A7) &gk wobe] .41311:} % dall Ao glom, A
e §o7 dAAeRE FEE AgHeRA dE £de ThE
Al g okl A EE w, AlF

Aol Ex, 20050 89) Ars] A2t v
1Ad F e A s JAES n"goer 3 Jd=E Ao
EI EHES} M4 e T B Aol A5 nigd Aol A4

£ & avAe F&aHE Al AR B 9

Holl= mARANAE Ao JE(EFs] Fr]AS] @A doAA)FH
S w3 Qv Dwyer, Schurr, and Oh 1987, Swan, Trawick, and Sliva
1985) A== AA sEV dia]l X" A&(credibility) v E
(benevolence)’'E 27 3t Doney and Cannon 1997 ; Ganesan 1994) 21
Bl A S A el v AU HAlsE A= AEslo]l vl
T3 Pee & Aojges VdE vEeR UE AP € £ de
A Adiuke] S W= AR (Mayeret, 1995 186)2 AHold = v}

AEE 2T 7o) F7)AQ] BAE Bojurt=d oA M T4
g 22l o sttetar & ¢ Joh(Kumar 1996 186).
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1930 78 A3 AP SAES BEE st w o)A thekd
HAawie Ams givh P 2] A" AE
Thurstone(1931)9] e x=2] 7id3l= Sk 7hlo] of & thitel] sl 2t= <
A 5L FAA 349 F(amount of affect);o]lehil Fo=H HEE
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ohe 2ok &Ed 7008 5 dAdTe 3007 (50.0%), ‘oIS 3509
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T H= 1] &(%)
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2000730008 T gk 67 9.6
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5000760008 T gk 117 16.7
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EE/AA 1 0.1
e 146 20.9
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ABSTRACT

A Study on the Effects of Consumers’ Awareness and
Its Factor by Collaborative Brand of Small &
Medium-sized Companies on the Intention to Product
Purchase

— Based on the Utilization of City Public Relation
Slogans of Seoul —

Kwang Sik Choi

Major in Management Consulting

Dept. of Knowledge Service & Consulting
Graduate School of Knowledge Service
Consulting

Hansung University

This study is reviewing the theory and examples of the city
promotion slogan, the theory and examples of co-brand, brand
awareness of the consumers sufficiently and aiming at clarifying if the
consumers’ recognition and brand awareness generate positive influence
on the intention of product purchase through the review of the
examples about utilizing the city promotion slogan of Seoul, Hi Seoul
as small and medium enterprises’ co-brand and its activity study.

Brand awareness was connected to product information or product
image to lead consumers to remind important product information by
giving a preliminary clue for the outcome of the product, moreover it

was shown that the high brand awareness not only contributed to the
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consideration of the brand as one of the alternatives but through the
simple change of the brand awareness, the probability of the choice of
the brand could be increased.

Additionally the result of the analysis on the component of brand
recognition factor, brand awareness, brand image, the influence on the
quality of recognized quality revealed the various study result that
recognition affected meaningful influence on brand image, and the
higher consumers’ brand awareness is, the higher the influence is on
the intention of product purchase.

As shown in existing previous study, in case the consumers
judge the recognized similarity between mother brand and similar
product, whether the product is similar or not and concept of the brand
coincides or not play important roles, when comparing the product in
the same level of the brand with functional concept and product
similarity, consumers evaluation about the brand expansion was
shown more favorable in the expansion of the brand with the same
concept of mother brand’s than in that with the different concept’s.

Based on previous study and in the situation that in spite of
excellent quality and technology, the phenomena that products are
undervalued and ignored in the market with a single reason that it
was produced in small or medium enterprise’s brand, occur frequently,
most of the small and medium enterprise’s managements experienced
losses and the price of product was not recognized correctly due to
vulnerable brand market, it was verified that on the premise of active
brand marketing and by utilizing regional city promotion slogan as
co-brand of small and medium enterprises’ to affect on the awareness,
the consumers showed difference in the intention of purchase and in
the awareness of co-brand, and this study has wider meaning in the

sense that actually what influence the consumers’ positive awareness of
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co-brand made on the purchase intention was investigated and
measured. Especially in the sense that it was not stopped in the city
promotion but could give natural halo effect by expanding the utilizing
area as co—brand of the small and medium enterprises, it has bigger
meaning.

In order to confirm this, the comprehensive results to research
and verify this study targeting the ordinary citizen, the consuming
subject are as follows.

As the results of this study, first, when utilizing the promotion
slogan based on the reputation and image of Seoul, a Metropolis
maintained for several hundreds vears as co-brand of the small and
medium enterprises, first it was confirmed that according to the slogan
and the group of recognizing and non-recognizing of co-brand there
were consistent differences of average in the intention of product
purchase and drew the same conclusion in the recognition factor of
co-brand such as likability, originality, image. Second, it was shown
that the factors of consumer’s awareness about co-brand had a positive

impact on the intention of purchase.
[Main words] City brand marketing, City promotion slogan, Seoul,

Hi Seoul, Small and medium enterprises’ co—brand, Brand

? - - -
awareness, Consumers’ recognition, Intention of purchase
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