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[ 4-1]2 287 SAEF9 FA44 224 ZFfold.

HAA gQlEde HASH] A Amrt 89w THee AR} Ame A
AEo] QeA]E gelstr] ¢ste] KMO(Kaiser—Mayer—Olkin) 2|52} Barlett
o] 4% AFAE FIdstieh. 1 A KMO Ao 1o 745 89l
BAo| sty B AFoli= 8170141, Barlett®] @A AF ZA¥} Chi

-Sqrare(X?)=1769.934, p 0012 TAZ {olote] MLE 7he] A@AA7L

< .
AR QRIEA AWE Edz MR SHEAY SRt 5
= AAstlth A4 sheledd
o] #5 AAot= YoM L3 TR FAHAF A, If %I(engenvalu
A2t vlgg aeEsiitt. RE SHHESE 15 &

1
T
1 olE 7oz FAHEEA (Principal axis factoring

o
<
oo

oli
o
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=lom,

50 o]4Fe]

=
=

1 kel

o
S

—

#t(Eigenvalue) 1.0 o]F9] 8¢
7154 7HA] 4R T

FF(Factor Loading)

[9

o] Qoli
BARS 7453142 YERY} 74.531%9]

Beled 747, e A,

==

O

AAA 7HA],
47 Q919]

ol & or "M

BE EO RO = 9l

™ T o LGS

S 53}

oy el N o
A (s
io L

1%

o

623~ 848 H&F |
slo

775, 7184 7HA

3
o
(@)
E .
T2 o i
0 o~ —
% 0 ° o
0|l 5 A
g 2X w
= N B = N |
T N -
o X5 = w__u ST
o)
o1 ° o <! - H
w T < 3 %o
op Wy %o M n_u_/ N|r
‘Ol _._.LO — wl.ulL
| N s
P HEox
N s X o
&a X No % Nu <
8T ® o dE &
F Mo O® o n
o ,_MMU 1_]_1_ o © 1D| ~
T T
= I el ®ow L
BN X ~
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[® 4-1] AU]7IR|S QQlEAM dl Alg]e B
oa Q911 Q0912 Q0913 Q914
Ll ;1; (EfQIQ1Ag A = (AAA =54
- 7HA] 71R]) ) 71R])
E}olol ) .891 .146 .154 .087 .846
23t 4 .890 .074 .163 .158 .848
7ML =et 6 .883 .069 167 132 830
w31 114 .844 .168 122 .768
7]%7:—1
1] 2312 .150 .807 .170 .073 .708
+3r10 .010 .802 .138 .139 .682
o 2F 7103 246 809 173 755
7};]_' 23 8 .208 101 .785 .082 677
23k 9 .160 .175 .767 .138 .663
AR A 23k 2 .159 .139 .024 .871 .804
C;}i]_' 23 3 .095 161 .100 .833 .736
w31 112 .040 .350 .698 623
Eigenvalues 4.517 1.772 1.449 .1.207
Variance(%) 37.638 14.765 12.074 10.054
Cumulative 37.638 52.403 64.477 74.531
Cronbach’s a .905 .803 775 782
KMO(Kaiser-Meyer-0lkin) .817
Chi-Sqrare(X?) 1769.934

Bartlett 143 A%
artlett 778% dfip) 66(.000)
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Adel o

el

I :
(18 4-1] 2HPIA T S+ 238 EH
(X 4-2]2 vldg AE&gy SHT] g4 gQlEa Aato|tt,
Q184 Ayt mEo| HEAT QiAo ATt FzAL Felstr] 9
sto] KMO A4=¢} Bartlett®] 7134 AZS AAE A3 KMO=.887, Bart
lett AP AZL X?=3309.350, d=105, p<{.0012 {olsle] QQlEA 7%
St AR 2 A FRAE .
QRlEo] 7k W4o] E4bd w4l 77.188%9] AEEE HyoH,
AF2ED), WMHAAAE B AHIAGER), ALIFUED), LA AUEED)
w3o] HE A=
Holg2 631~.9259] 245 Bgom, 25 821E
Fo] dup FES AgEE Hol=7 ASdHe 3549(Co
2 Bl
i o A= ofoF=869, WA B AH| A=
52212
&, 1149 B

S}
0 A

o &
2=918, AP H|A=8978 LIelTh
A 9 AHIA @RI E 10¥

478 sk Q< 15
w5 290 29
ofaAl Zzt
mmunality)< .576~.8982 L% 500|149 24~

A2 % (Cronbach’s @)
214
YdE Ad54

876,
sl
2ehe AR

o] 89l FHog pmao] 4
(17 4-212 g AgsA =
_ 36 _



B 4-2] 9 A954 9984 9 A= 24
A 5—% (U]ﬁcg\]l}d -9-?—]2 _(%U?:lj _(9(;1%3 I EX]
T H]ji o o /\E'_ K—}?_O—:}Eol = 1/_; _I/\ O O O

LAHA) AMB|A) AMH|A)
=3 3 .848 .204 .076 .083 773
AL AL A 23t 4 .829 197 130 .099 753
E\ 23 5 .810 .170 .198 127 740
| EN—
=3 8 .693 .030 .330 174 719
2+3F 7 .631 .040 1401 123 .576
23t16 173 .884 177 .044 .845
+3t15 .202 .880 141 .076 .840
cREE
23 9 .086 .859 274 .081 .827
=3 6 110 .827 .143 .047 .682
2314 .097 .165 .885 .077 .828
X9l 237 .266 .236 .806 113 788
B A ;
=32 .262 .215 .778 .169 748
2313 .388 .266 .706 .162 746
23t 1 .156 .025 135 .925 .898
of| oF
Ad] A
TH1A 23k 2 211 .152 191 .881 .879
Eigenvalues 6.674 2.167 1.439 .1.298
Variance(%) 44.496 14.445 9.590 8.656
Cumulative 44 .496 58.941 68.531 77.188
Cronbach’s a .876 918 .897 .869
KMO(Kaiser-Meyer-0lkin) .887
= Chi-Sqrare(X?) 3309.350
Bartlett N A=
artlett 7379 df(p) 105(.000)
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A3l &H

PR
It

1 2 3 4 5 6 7 8 g 10 11 12 13 14 15

(18 4-2] MdF AHEY 239w

opzjEte 2 Y sPE ol g QRlRA Adeds WA 8-l
BA Ayl mRo] AR qolBMo At 27 dHolsty] Yste] K
MO A|5=9} Bartlett®] +84 HE= AAsth. 1 A3 KMO=.934, Bart
lett AR HAEFES X?=1290.416, df=36, p 0012 GoJste] QoBA 715
St =2 A SIS

s°] 717 W] #A2 fdHao] 55.005%9 d¥Ee HA
oy ‘}%4 93] %Jﬁ 47 =] giet.

1o
lo
A
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T i k=2 U2 gE Fule) °°
=
.598
0
23 6 .597
23t 5 .578
z23 2 .553
yd
FE =Y 8 .552
Tojol e
23t 4 .543
23t 1 .538
23 3 .503
23 9 .498
Eigenvalues 4.950
Variance(%) 55.005
Cumulative 55.005
Cronbach’s a .897
KMO(Kaiser-Meyer-0lkin) 934
- Chi-Sqrare(X?) 1290.416
Bartlett ¥ A=
artlett 7757 dfip) 36(.000)
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Al 2 AR, UY A9E54, vd 3FE F e AN
ormality) A%

2 AFoA AR AR A Normality)S A
#(Mean), EFHAHSD), HX (Kurtosis), Hx (Skewness)S Ar=35FTh At
A AL AR ZYREE SRlsta 4 A=mo] HFAHS F]lsty] flst
of AAsteh. [# 4-4]12 SHSES o=k A4 HE Aol
Z A7 4H] PR HHF-S 3.60~4.23, UdG AdEA HHFES 3.74~4.
1, Ug sE Fuiox ¥ 3.990] %t
e -917~-421, AEE -1.838~1.7069] BF= ety 1433
AR, SA151(2009) ofstH SO Hree= +2, e £4 HF
ojof 2tz o] Aol R Aoz s 4 oty HIskY 9k o]
g APALTE AAG ASFE EHE AHE o, 2 A7 SHAESS B

F AEe A AREA & 5

Az glotel B

g
3.

—_
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" ¥@  mEEd 9s A=
- M) (SD) (skewness) (kurtosis)
AR} 3.60 79 - 421 228
EfoloI™7}A] 423 69 -897 1.156
FAA] 4.09 69 - 467 - 357
JSRIIA] 3.63 91 -.608 181
oj|or 4.00 78 -917 1.706
yd
& PN Al 411 651 - 512 ~.268
= xleJolak 374 99 - 590 ~208
5
SISPSIEITN 403 72 - 601 344
oo = 3.99 67 -1.838 3.290
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A 3 A AFAFAASHC] hE 2T, Y A9EA, ML FE
Fojo|Ee] [ 2 B Aol B4

re
o,
=
=
il
P>
=
N
E™)
£
me
op
%,
luj
-ll‘>

4, MY BE ol

o
o] Het 7t @t o] A4S 9t dYEANE A (one-way ANOVA) Ax}
o}

712 291(F=3.456, p{05)°4 A 7+ 5AH =
oAth. Scheffe’'s AFFEA Axt 300 ko] 100 Hete] H|gt =2 HtA|
£ el
o2 Aol wE vdE AuEHY] Yok b Pk zpolg BAT 4

v A " AHIA @ Q1(F=4.059, pd0D), A@AHIA @ Q1(F=5.672, pl
0Dl Het 7+ BAA {23t Pt zolg UEWoH, Scheffe’s AFFE
A A3t mE 30t Heko] 20t Hhel| wlste] &2 HFA|E Uyl

et 2 Axge] wE yld EE ol Hek It B zjolg
Mgk At F=22.260, p<.0012 ek 2+ folu|st H zto]g HebRSITE S
cheffe’'s AFSEA Axl 30t A, 40t) o4 Mol Adoz 10t A,
200 A Boh =2 vd sPE Ao =E YER QL
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(% 4-5] o] w2 4uZlA T, Ydg Aesd, Toolwe] dd 2k B Hol
RS
7 @9 N M sp F  p POUO
101‘41/; 52 354 .84
AR 204 116  3.48 71
_ : : 2.472 062 -
71| 30 96 377 .78
40tfol” 66 364 .88
R 109 52 415 81
& goloy 2000”116 4.25 59 a5 g0 _
W K 300 96 427 68 '
7} 4000018” 66 421 80
] 10t41:; 52 383 .75
% A 20ty 116 4.10 .66 :
o K 3009 95 420 6 0 O oA

40cholA” g6 411 70

101‘41/;; 52 352 .96

7164 2004 116 3.63 79
3 ~ ' 303 .823

71R] 30019 96 366 .94

40cHolA” 66 367 1.03

10q1/;; 52 405 .83
204 116  3.86 76

ook : : 1.859  .136
I 30¢ 96  4.08 .76
400l A g6 4.08 .80

opEhA) e 10@:; 52 4.15 .78

g 20017 116395 62 4059 007 CoB
AH] A 0o 96 424 .63

T 40told” e 4920 64

INER 52 351 1.06

20t? 116 3.74 .98

Yok . : 1.375 .250 -
° 30099 9% 386 .90
40cHolA” g6 372 1.09

b @ o oo e &

oX.

o 10q1/;; 52 388 .85
A 20ty 116 3.87 .72 =
: : 5.672 .001 C>B
SEIES 30t 96 423 .59
40thol A g6 414 72

10c? 52 3.41 .97

2000”116 395 69 22.26
o] = : - .000"**  C.D>B>A
o] 30ch” 96 421 .35 0

40004”64921 38

*p<.05%, *xp<.01, ***p<.001,
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%4, U SHHE ojolLo

N
ol
Jo
o
=2

I
P>
=
N
ﬁ‘,
r <]
=
o,
>
S
jlu}

H 4-6]2 defFol wE v, vds Ad9sA, ud shE A
mjojE o] Yot 2+ Hd 2ol EAS 913 59 ¢ AF(independent sample t

A AEgrol mE anrREe] M 7 B Apolg 4T A A

o] nl&of Hlske] 2 AvZRAE Ha-& eI

g0 AERROl B2 UG A95HY WY 1 WP Aol BHY

L -1 O

N

At ooF 291(=-2.064, p<.05), A Z AH]A 221(=-2.064, p<0
5), ALAEA 8R1(=-2.064, p<.05)NA 7] ko] nle Yoo H|5to]
A1 €d

F2 YA A" A ge-E ehlisch

g 2 Aol mhE U sHE FeielEe] He ZH Bk Aolg
BAS A3} =-7.583, p (0018 7]Zo] w]&o] Hlsle] & HFAS UE
st
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[ 4-6] 2247 T2 4H7HH, JdSs A4, Fojolro] Mk 7+ Hi
zto] B4
= Aqd N M SD p
e 131 3.49 .79
ARR7R] -2.064 .040"
71& 196 3.68 .78
o= . 67
gt A
X _
] ! 71 196  4.22 71
%] T} _
ds s 131 399 .70
AR -2.104 .036"
71& 196 4.15 .68
o 131 3.57 .86
7| SA71R]| -.948  .344
7e 196 3.67 .94
nj& 131 3.89 .80
of|eF -1.999 .046"
71 196 4.07 .76
L APNES o] 131 4.02 68
g -2.087 .038"
ol & =
g AH]A 71& 196 4.18 63
AMER& g
nj& 131 3.63 1.03
Klgjolex -1.576 .116
71 196 3.81 .96
& 131 3.84 77
AEIPEEIEN -3.965 .000***
7e 196 4.15 67
& 131 3.67 .87
ool = -7.583 .000™"
7e 196 4.20 .38
_ 48 _




Y SgE Fupele)

A4

Esd
H

o o]
=

o Wg 287, Ul

=
=

Tor
Njo
W

O

Tor
Njo
W

o|]

H

HEAEA (one—way ANOVA)

a9

ol

jo

_?4

o

~
w_oL

id
%

72 Q91(F=3.958, pl.01)ollA Ak

I 2~3dA| st A

o

cheffe's A}

—_
Ife]

e

Tor

Tod

i

A} ook R91(F=.783, p».05), WAAIA 2 AH]A 21(F=.653, p».05), 2
Qe Q01(F=.858, p».05), AYAHA Q1(F=895, pr.05 =

19 shE Tojelze)

2 v
52.247, p{.0012 FA

2 #zstee] o

o

a2t

£ et

Aol

245 Azt R

B A 2~3EA st A

<
T

WAt} Scheffe’'s Ak

~
Tor
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(& 4-7] 2F

#o] 14

it
2

844, Toflzel 4a

SR o1 N M SD F P POSZ"’O
A% aEols} 55 3.40 .88
S 2-sdAmEl/EdY 102 367 73 Lo 0 i
on addiAsh/E9Y 90 364 77 -
P hseog® 80 362 81
Erol nEolo 55 412 .73
s o 23EAIAIE/EQY 102 425 64 o ) i
o oo AdARE/EEY 90 423 72 '
7t tjsred o] 4P 80 428 .71
il} e BENES 55 380 .79
o 2~3dAAE/EGY 102 4.14 .66
z S
¥R amme/aa0 90 4.4 g o908 009« DCBA
7HA tsreo] 40 80 4.17 .64
e wEol5H 55 3.39 1.03
°  2~3dAAIE/ELY 102 3.70 .94
q .
S adAsl/E0 9 363 94 007 18
P gaeropg® 80 390 72
uEo|stY 55 3.90 .81
2~3dAR|Afs/E5AY 102 3.96 .76
F _
A T amaer/sa0 90 406 74 /83 504
ok o] A 80 4.06 .83
Y o ¢ 1Eo]sH 55 4.03 .73
o AA 2~3dAIRs/EdP 102 4.08 .63
2 ¢ AR st /E2A49 90 4.17 61 653 581 -
Gl Hf] chatdo] g 80 4.15 .67
oA
N A Eo]5H 55  3.63 1.06
A 2~3dAARE/EGP 102 3.69  1.02
J _
B oer  aamAel/sq® 90 393 gy 08 463
o &t o] A 80 3.89 .95
x19] B EolstY 55 396 .79
a2~ 3dAIRE /&Y 102 3.97 74 )
AU gm0 90 412 e B A
- tiargd o] A 80 4.04 .72
uEo|stY 55 3.14 .95
2~34R|RIst/EAY 102 4.12 .54  52.24
A= G mRetsq9 90 417 41y 000 DCBA
o 54 o] A 80 4.21 .30

*xxp<.001, **p<.01, p<.05*
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o
=
ne,
fo
ozl
el
-
=
1o
H-I
1o

£ AHZEAE, Udg Ads54, vd 2PE 7
ok o] Het 7t Hat o] A4S 9t dYEAHE A (one-way ANOVA) 2

ol

Y AEof W2 AHZEX O] Ao 7F Hot zpolE EASH Ayt FH=2HE 7}
2] Q91(F=3.108, p.05)°A Ht 7+ FoJu|gt B zto]E e it Sch
effe’'s AFSEA Ayt 509 ~1009HE mgt Horo] 509+ olst HAh Hrh

£ U AT BES tehpolch

theoR U 450 WE As Ads4e] FD 7 B Aolg 24
Q¢1(F=.120, p).05),
Q1(F=.529, p».05) R% A

!
i)
£
18
ko
ro
i
i
o~
“Uo
<
(@)
N
=2
o3l
>
%
ko ¥

Ny
)
[>

Lot

d
Ad=F QQl(F=1.873, p».05), ZLAu|~
frofmdt Bt 2ol A%

npReo R 9 Ao mE Y E Fuleee He 3 AelE
249t Ay F=45.337, pO001=2 FAA Fofulet A 1 Bk AolE U
WAtk Scheffe’'s AFF-2A] A 507HA~1008H gt e, 100%HE~150
Hred wek ek 1508k ol o] griHe® 50uke olst e Hut &
2 e PFE Ao E HERH .

A
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[E 4-8] € A5 2 4v7HAH, Udg A8E54, Fuioze] Mot 7F B
zfo] A
+ B il N M SD F P POSZ"’O
- 50utdolsty 76  3.49 .83
° 50~1009t4® 72 3.74 .70 | 249 292 )
7};] 100~1509r¢4® 91 360 .85 : '
1509tdojA» 88 358 .76
Etol 50utd ol 76 421 .74
o olm 50~1009t4® 72 422 .65 060 - )
-HL] ;5 100~1509t€4® 91 425 62 '
7t 1509td o] A 88 4.23 .77
X me 509kdolstY 76 3.89 .76
o 50~1009t4® 72 422 .60 2 108 0275 A
= 7};] 100~1509r€¥® 91 4.11 .68 ' '
1509t o] A 88  4.13 .68
RS 509tdolsr) 76  3.49 .97
o b0~100%d® 72 372 .84 Lot 288 i
7};] 100~1509t€4® 91 3.60 .93 ' '
1509t€olAY 88 369 .89
509kdolskY 76 3.97 .85
oo 50~1009t¥® 72 4.05 .62 143 934 )
7 100~1509H¥® 91 399 80 '
1509r€olAY 88 399 .83
g oj &} 509kdolskr 76 4.10 .70
o Al 50~1009rd¥ 72 410 .63
g i] 100~1509t4® 91  4.10 .68  -120 949 -
a0 & 150utdol A 88  4.15 .60
= 50urdolaty 76 3.59 1.0
o A s0~lo0%rd”? 72 375 .99 | 873 124 )
° ozF  100~1509r¥® 91 3.66 .97 ' '
1509tolAY 88 393 .92
A1) 500t o] 51 76 3.96 .80
;1];] 50~1009t4® 72 4.03 .63 59 663 )
A 100~1509t€¥® 91 4.01 .70 '
- 1509tdolA? 88  4.10 .75
50utd ol 76 3.32 .95
- 50~1009t4® 72 421 .39 15337 000ses D.CESA
100~1509r€¥® 91 420 .33 ' ' e
150040l AY 88 461 .44

*xxp<.001, *xp<.01, p<.05%
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Al 44 He g

r o)
2
Mo
>

[ 4-9]2 & A7 ¥z AR A, Uds A9E54d, vd
SHEE Fujolr o] ArvytA B .

A ABZFAR shele Rl vdg AESA steladle] AHEAE A4
HA AAA 7hx] 9918 A FAH| A (=391, p<01), uiAE D AE]A(=.
542, p<.0D), ALHZF =380, p<.01), ALAH| (=387, p<.01), Fiiel=
(=307, p{ODE BF SAH Fog AA(+) ZHLAE Utk

EFQIOIA712] @918 o oM B A (=373, p<.01), A E AH]A(r=.35
5, p<.0D), ALAF=.264, p<.01), DA HA(=.223, p{.01), Fuiel=(r=.
241, p oDt 5 SAA Fofgt AA(+) ZBHHAE HEU S

g 742 291e S oFAHIA (=245, pd01), TIAAL D AH|A(=.46
3, p<01), ALHG=F(=.249, p<01), AL B A(r=.324, p.01), FHIE(r=.
401, p<OD%} B5F A Fog AA(+) FEHLAE Utk

7152 71x] Q918 o oFAH|A(=.173, p{.01), HIAAIAE D AHA(=.24
9, p<01), ALF=F(=.157, p<.0D), LA H A(=.162, p<.01), TR = (r=.
363, pl 0Dt BF TAZA {3t A (+) JABAE eI

3 UdE AEESAHu Fujorete] A 24 A3 vdEs AH™
g o8]l F dekArAE ozt =187, p< 01, w9 AH]
of Fujole =271, p<.01, AL=F} Fujolr =123, p.05, ZLAHA
o Fujol: =193, p<.012 BF FAA fo3t FA(+) 4THAE e
AUTH

oeba] 7 Aol ARERE AHZRA|H, v
olrete] AT WAL BF SAHY &

o= vepg,

o)
my
i)
o,
v

]

> b

oy
=

g954, U S3E 7o)

=
#(+) A

o

il

et
ox
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(3 4-9] 287, vdE AHSA, Foiole F A 24
BBk Y Meiavy
af

ekl EtQl 715 oAk T

gy T g g oqug JE O s

7 W 71x] 5 Aqo. 83 k] ==
A
7
0]o1A]
E‘}\;_}.\;(_].O .318** 1
A
T e wr
7]%E| *% *% * %
g 312 258" 415 1
ofeF 391" 373" 2457 173" 1
1] EADAPS!
DJH iﬂlﬂ]li 542 355 463" 249" 386" 1
P!
o 3807 264" 2497 1577 239" 3737 1
-1 O
x1Q
O A A Z N A
L 07 2417 401" 3637 187" 2717 1238 1937 1
0 K . . . . . . .

*p<.05, **p<.01
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v
i)
B
ox,

g,
=
e,
_E)_[I‘
ol
o

A5 A F= A4 avTEA ol HLdHE
Fujorof mR= Y

D S5 9449 anZix|o] Hds AHEA nA = IF

T= 49 vld aHZEEe]  vdE AgEAd nAe dFe 4
sl7] 95t thE38] HE4 (multiple  regression)-2
T o449 AR el vlds AEEA sheladl T dlefAH A alld
02l FFS A5 AT A4 Aol

A S ool ABZRA|Ho] of|efAH| o) m2]= FeFe 744 E
AAF(R)E 222, £A3H R= 21282 UEht) o] 4H|7Ex|To] ofoFA
H| 2o m2]= Aol 222%5 |ttty Eot S| AR Ao gt
wiht A AW F=22.989, p<001 #EoM SAA fostA deh 39 &
Ao] fast Amdo] FlE k.

ABZER| o] HdGg A& mAe ¥ Haeze AR 7HR(S
=204, 1=5.356, p<00D), EFIQIAIIA(F=267, =4.892, p<001) 8l %0
= SAA oot BA(+) FFES UEh

[ 4-10] Z&H|7Hxgo] ofepAu|zo] WA Qg

BA

°lT EYEa B SE B t D T VIF
N

(AF3) 1.531 290 5.280 .000

ARAZIZ 291 054 294 5356 000 .802 1.246
olor eI}
Aqu]A e 301 .062 267 4.892 .000 .810 1.235

A sbR] 037 066 .032 554 580 708 1.412

71s™7kx  -.001 .047 -.001 -.024 981 .794 1.260

R=.471, R?=.222, adj R*=.212, F=22.989, p<.001 Durbin-Watson 1.958
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tgoR F3 ool AnlbAmel WA W Aulze] uAL Fe
240]

A AAAS(RHE= 386, £AE R 3782 Yehygrh ol vd 4
I W& o] 38.6%2 <|n|3i).
S AP Htmo] tigt BAMREA Ao F=50.562, p<001Z
_|<_>’_ 7\].3010] ﬂo]g]o%q_.
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ABSTRACT

A Study on nail shop selection attributes and nail
cosmetics purchase intention according to Chinese
women's consumption values

Wang, Hui-Lin

Major in Beauty Esthetic
Dept. of Beauty Art & Design
The Graduate School of Arts

Hansung University

The purpose of this study was to provide basic data for the
development of services and marketing strategies for nail shops by
analyzing the impact of consumption values on nail shop selection
attributes and nail cosmetics purchase intentions of women in their 20s
and 40s in China.

Data was conducted for 37 days from March 4, 2024 to April 9,
2024, and 327 questionnaires were recovered. SPSS Ver.28.0 was used for
analysis, and frequency analysis, factor analysis, confidence analysis, and
multiple regression analysis were performed.

The results of the study are as follows.

_79_



First, the difference between each wvariable in demographic
characteristics was analyzed. As a result, the average difference of
variables according to age was significantly higher in the pleasure value
factor of the nail consumption value, and the nail shop selection attribute
was significantly higher in the cosmetics purchase intention than other
groups in the store facilities, service, and employee service factors.
Whether or not married showed a high average of marriage in terms of
consumption value, nail shop selection attributes, and nail cosmetics
purchase intention. Next, in terms of final academic background,
consumption values and nail cosmetics purchase intention showed higher
average values in the group to graduate from two to three years and
four—year colleges/graduates than in the high school graduate group.
Monthly income showed a high average value in the pleasure value factor
of consumption values for the 500,000 won to 1 million won group, and
in the group of 1.5 million won or more in the intention to purchase
nail cosmetics.

Second, in the correlation analysis between variables, it was found
that the correlation between consumption values, nail shop selection
attributes, and nail cosmetics purchase intention all had statistically
significant positive (+) correlations.

Third, as a result of hypothesis testing, hypothesis 1. showed that the
influence variables of consumption values on reservation services among
nail shop selection attribute factors were economic value, other
recognition value, economic value, pleasure value, and other recognition
value in store facilities and services. The influence variables on employee
competency were economic value, and the other recognition value was
also statistically significant positive (+) in the order of economic value
and pleasure value factors. Hypothesis 2. was adopted as consumption

values showed a statistically significant positive (+) effect in the order of
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pleasure value, functional value, and economic value as variables that
influence the intention to purchase nail cosmetics. Hypothesis 3.
Hypothesis 3 was tested by showing that there was a statistically
significant positive (+) effect on the pleasure value factor in the effect of
nail shop selection attributes on nail cosmetics purchase intention.

This study empirically verified the effect of Chinese women's
consumption values on nail shop selection attributes and nail cosmetics
purchase intention. Therefore, the results of this study are believed to be
able to provide basic data for establishing the direction of marketing
strategies for nail shops for the development of the actual Chinese nail

industry.

Keywords: Purchase intention, nail shop selection attribute, nail cosmetics,

consumption value, Chinese nail industry
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