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T-Test
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Paired Samples Statistics
Stel. Error
Mean M Std. Deviation Mean
Za0s =3 4.14 100 1.913 182
piEs 368 100 2124 203
Thinkless Thnikmore &3 232 100 1.862 1re
o= 385 100 2107 20

Paired Samples Correlations

N Correlation Sig

ZrEnE EERE) 100 352 000
Thinkless Thrikmare  £3-5h32 100 407 .0oo

Paired Samples Test

Faired Differences

95% Confidence Interval ofthe
Difference
Std. Error
Mean Std. Deviation Mean Lower Upper t df Sig. (2-tailed)

ZrEnld EERie 455 2305 .220 .019 880 2.068 a9 041
Thinkless Thnikmore &3 -Ef= - fi18 217 207 -1.028 -.208 -2.086 a9 003
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(A}=: Ni Fei, Song Ting, 2009. Yan Wenhui, 2007)

[E 15] 4% &4 4%

® T-Test

[HIOIEIEEN] C:#Documents and SettinastusertdhE SHH4zhenat i . say

Paired Samples Statistics
Std. Error
Mean il 8td. Deviation Mean
2404 =3 338 100 1.989 199
= 87 100 2.087 209
Thinkless Thnikmore  £3 328 100 2182 218
2 3.62 100 1.989 199

Paired Samples Correlations

M Correlation Sig.
TEOE T2 5= 100 275 006
Thinkless Thnikmore 3 -Er= 100 505 L]

Paired Samples Test

Paired Differences

95% Confidence Interval of the
Difference

Std. Error
Mean Stal. Deviation Mean Lower Upper t df 8ig. (Z-tailed)
a0 E3-ES -.480 2456 246 -a77 -.003 -1.995 a9 044
Thinkless Thnikmore &3 -Fhx -.360 2072 207 -7 051 -1.737 a9 o3a
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(¥ 20] °HE £4 23
T-Test
[CIOIEIZEN] C:HDocuments and Sett IngstusertHiEr St 4zhenat i, say
Paired Samples Statistics
Std. Errar
Mean N Std. Deviation Mean
Za018 = 476 100 2.021 202
gt= 4.22 100 2.038 204
Thinkless Thnikmare &3 404 100 14928 163
= 361 100 1.959 RE]
Paired Samples Correlations
[ Correlation Sig
2hd 0l I 100 354 000
Thinkless Thnikmore  E3 -3 100 456 000
Paired Samples Test
Faired Differences
95% Confidence Interval of the
Difference
Std, Error
Mean Std. Deviation Mean Lower Upper t df Sig. (2-tailed)
240ld B3 -53 540 2.307 231 082 988 2341 ag 021
Thinkless Thnikmore &3 -FH2 430 2.026 203 028 832 2122 a9 036
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[ 25] AE3 24 A

T-Test

[HIOIEI&EEH] C:#Documents and Sett ingsHusertdls St #zhengt | sav

Paired Samples Statistics

Std. Error
Mean M 8td. Deviation Mean
Za0a EE] 458 100 1976 108
s 410 100 2149 215
Thinkless Thnikmare &3 5.08 100 14878 198
e 5.04 100 1.928 193

Paired Samples Correlations

N Carrelation Sig
EENE EEXT] 100 365 000
Thinkless Thnikmare  E3 -3 100 387 0oo

Paired Samples Test

Paired Differences
95% Confidence Interval ofthe

Difference
Std. Errar
Mean Std. Deviation Mean Lower Upper t df Sig. (2-tailed)
280lE B3 -EH= 480 2.328 233 o018 842 2.061 a9 042
Thinkless Thnikmore  Z3 -5 020 2148 215 - 406 445 093 a9 926
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2A] $o42 0.058T ABZ 2ol gk [¥ 25]

[ 26] A&AF FAFa FCB 18 = &4

#2 AEA WA L e 3% AP AR Ba Feel

Think less Think more Think less Think more

Cool

Cool

_4‘]_



el

=

3 FCB 1]

ol 91737 Ak A

o

—_
o

Al
of

il

dr e Fi= FCB g

X

S
il

my

To-

—_
1o

=l

T

9
pal

o

=

v}, FCB 1¢

T

9
pl

Think more - Cool AEo|2&E A

1

s

AF

buele] F el
24 Astsh 97

=

[€)

°©

279

FA steh Atk b 2

°©

s AA
Bz} 71 A

I3

H]

G

|
file)
JI
e
o

22

u

s

3=

S
-

Aoz vt 9ol A

1

s

7F

=
T

.

1
s

}
Bl A 8] &

<

v

2 T AL 2nAE Ay
, ol

ot} ey =

PN
T

il

o
it

aLo| o] #hg

—
o

A

At} 3k

[e)

2=

Hol 6%
A & o

o

T

7}

=

g}

Ak

7

EAMY

_42_




e %
B
48 g 25
T ags -
e
o L P
S I -
it
o S
S—— P
B
o D Fasl
il
T TR Ful
L —— e L)
o
Gook
P :
e

_43_




FCB £4

_ _ . M -
! E} grig O n_ g M
s 11 a .
He T s T s T w1 s T s T s T s T
X T X < X < X X < X < X < X <
) xa < g < g % xm < g < g < g < g

- 44 -



(AF= : EREiEE 2012.07)

FA Fao|Me]l AAAE G RS AP B T3 Fol A
g o] gdl= HEL It 71.4%, T 5.3%% Th=fo] T H T EH uj

[32 29] AApdE A Fa 2 AR W&

SARARS EFAREI) Model ARS H| &2

80,
70
60
50

:
30 LLd

20
10

714

o
0

gk 9 Fao] A T AAPEE A S dig AP B4 Aol
olatH T/dA Am|ef o)A Mo HHE T A5 4.63, T-HA
= 1.91091, =2 4.03°01™ ®ZFHAE= 2.0179]th Thinkless 4]
9} Thinkmore 4H] F#S T 4.38, FFHAE 1.7220H, 3= H
2 4.20, EFWAE= 1.5189]th

lo

&)
9]}‘3‘5 71:3]20

051}

rob

4
i

N Jo
(@)

o

2

_45_



=, A e

Thinkless®} Thinkmore W]l

olidH amlel gk Ae]7}

ol A Tghe 0.884, PaL(E-2]d

24 frol5E

0.05H.t} a2 g =}o]7} gt}

[ 30]

2yl Lhebg
)2 0, 379

s

[32 30] dApdE &4 2%
T-Test
[CIOIEIZEN] C:¥Document s and Sett inostuseritler St Hzhensti. sav
Paired Samples Statistics
Std. Errar
Mean il Std. Deviation Mean
ZE0d = 463 100 1810 191
Tz 4.03 100 207 202
Thinkless Thnikmore  E3 4.38 100 1.722 172
i 4.20 100 1618 152
Paired Samples Correlations
N Cotrelation Sigy
28014 ER-E= oo 425 oon
Thinkless Thnikmore &3 -3 100 214 032
Paired Samples Test
Paired Differences
95% Confidence Interval ofthe
Diffetence
Std. Errar
Mean Std. Deviation Mean Lowwer Upper t df Sig. (2-tailed)
248014 == 600 2108 21 182 1.018 2.846 a9 ons
Thinkless Thnikmore 3 -2H2 180 2.037 204 -224 504 .oo4 a9 3re
[ 31] AAFE 84 FCB 18 = &4
g AAMEE AR FAL Feel T ARV E A Fa Feel
dnnkless Thinkmore Think less Think more
Cool
AAE 2 think more A#F 02 AH|A= dEe 7HAE O T84
S Y [e) B ] =] hya =] O =
ok ARG ol AqrdS 248 FCB 2d= Sl #Askd -5
-1 = h=4 =z = 3L i = =
el SjAF wZel| F=31E B9 AF Ve AAstet £
= O = =1 & 5 [e) Ay A
H7F FE5 o|FaL 3o FCB 18|=9] %= Addo] AAEH. =& *
S-S == 3T = S = ]
ek el =rle] AAAE B1st AAA ATE PO, FEE ol
=] ST 2~ =] = 3T ST
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T-Test
[HIDIEIEEN] CifDocuments and Settinostuser#dis S izhenat | sav

Paired Samples Statistics

Std. Error
Mean M Std. Deviation Mean
24014 E= 320 100 1.670 167
= 283 100 1.870 187
Thinkless Thnikmore 3 368 100 1792 178
T2 414 100 1.875 187

Paired Samples Correlations

N Correlation Sig.
ZADA Z= 5= 00 360 000
Thinkless Thnikmore &= -2 100 477 000
Paired Samples Test
Paired Differences
95% Confidence Interval ofthe
Difference
8t Errar
Mean Std. Dewiation Mean Lower Upper t df Sig. (2-tailed)
24014 E2-5t3 3o 2.002 2m -028 it 1.842 ag .ogg
Thinkless Thnikmore  Z3-FH= -.480 1.877 1eg -832 088 -2.451 EE] 016
5T =] 7 D o)
(% 361 ¥4 A%E A¥uw gA4H &ug o) dH aHe P
o) hya DE B =] S 2
T=e A% 3.20, EEHAE 1.670900 wate], gk it 2.830]H
XA 1.87.0]Y Thinkless 4H]8Fal Thinkmore 4H] B2 =7
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T-Test

[DataSet 1] C:#Docunents and Sett ingsfuserttdtEh SHH #izhengt i, sav

Paired Samples Statistics
Std. Error
Mean N St Deviation Mean
28018 = [xr] 110 1813 182
e 368 110 2124 203
Thinkless Thnikmore  £2 313 110 1.863 178
o= 395 110 2107 0
EENE 53 K 100 1.989 199
e 387 100 2.087 209
Thinkless Thnikmore &3 326 100 2163 216
o= 362 100 1.999 199
EENE 53 478 100 2021 202
= 422 100 2.038 204
Thinkless Thnikmore &3 404 100 1828 183
B2 361 100 1.959 196
20l 2 458 100 1.976 198
&= 410 100 2148 215
Thinkless Thnikmore  Z3 5.08 100 1979 198
B2 504 100 1.820 193
ZE0ls =2 463 100 1910 191
fie 403 100 2017 202
Thinkless Thrikmore 53 438 100 1722 172
e 40 100 1518 152
ZE0s 22 310 100 1570 167
o= 283 100 1870 187
Thinkless Thrikmore 53 368 100 1.792 178
B2 414 100 1875 187
Paired Samples Correlations
™ Carrelation Sig
Eflilks EF-= 100 352 ooo
Thinkless Thnikmaore &3 -5+ 100 407 000
Zd0lE B3 -5= 100 275 i}
Thinkless Thnikmaore S5 -§h= 100 505 000
Zd0lE B3 -5= 100 354 oo
Thinkless Thnikmore  E3-5H= 100 456 oo
248014 EI-E=E 100 365 ooo
Thinkless Thnikmore £33 -5H= 100 397 0o
28014 EZ-E= 1o 425 ooo
Thinkless Thnikmore &3 -Eh= 100 214 03z
2804 EZ-5= 1o 360 ooo
Thinkless Thnikmore E3 -FH= 100 477 ooo
Paired Samples Test
Paired Differences
5% Confidence Interval of the
Difference
Std. Error
Mean Std. Deviation Mean Lowwer Upper t df Sig. (2-tailed)y
28014 B3 -5t= 455 2.308 220 019 290 2.068 108 041
Thinkless Thnikmore 3 -%t= -.618 2171 207 -1.029 -.208 -2986 109 ooz
Eflilks e -.490 2,456 246 - 977 -nn3 -1.995 ag 048
Thinkless Thnikmore 3 -8t= -.360 2.072 207 - 051 -1.737 ag 025
Eflilks e 540 2.307 231 082 298 2341 ag 021
Thinkless Thnikmore £33 -EH= 430 2.028 203 028 a3z 2122 ag 036
2804 EF-t= 480 2.329 233 e 942 2,081 ag 042
Thinkless Thnikmore £33 -EH= 020 2148 215 - 406 448 0a3 a9 926
ZE0lE =3 -F= 600 2108 211 182 1.018 2.846 a3 ijils}
Thinkless Thnikmore £33 -EH= 180 2.037 204 -.224 484 a84 a9 3ra
ZE0lE E3-E= 370 2.008 201 -.028 ) 1.842 ag 066
Thinkless Thnikmore &3 -Eh= -.460 1.877 188 -.832 -028 -2.451 ag 016
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a auASe] wgo] w9 sojHow yugto #u - AE - /9
2 Aoo] mHH

olm, CEO¢] o]w]A]

4) An)zF 29 (Typical Consumer)
|2} 2 A2 AFo ok Ay Qo] oAust AFA| A= Zkx] ¢
7F e mdlw Ao & 4 Qrh dRk AN BEe FREE
A QA ARl WA Aol fAEel B B
=7] wZol Fards <8

[ 40] mde] 5

i T | = | dE || 9
e =g 49.7% | 57% 65% 17% 22%
Zn) 2} w2l 14.7% | 17% 23% | 68% | 46%
AE7) md 30.6% | 21% 7% 10% 27%

Ax AR nd 5% | <5% | <5% | <5% | <5%

(zhouyu,cenggin 2009. Erdogan, 1999 wanghailan 2009, zhaoxinyan.
2006, #o]F=,2005 ,°]A] &, 0] Y,2005,2 4% 2011, #++491,2007,Ni
fei, Zhouyu 2006)
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ABSTRACT

To Reserching The Difference Understanding of

Ads Model between China and South Korea Customers

—Focused on ads appearing in human models

Customers Difference Understanding as the center—

Zhang, Jing
Major in New Media Advertising Promotion

Dept. of New Media Advertising
promotion
The Graduate School, Hansung University

This paper compares the reserching of difference understanding of
Ads model between China and South Korea customers .In search of the
reason behind the Chinese advertising's less frequent use of models. This
paper compares the geographically and culturally similar and
socio—economically dissimilar countries of China and the South Korea's
advertising practices. This paper analyzes the differing frequency of use of
advertising models with the FCB(Foote Cone & Belding)and further
compares the difference in consumer attitudes between consumers from
China and South Korea.

There are have three reasons of Chinese models use less than Korean

in advertising, that includes political, cultural and other aspects. The first

_69_



one, Chinese consumers will be more focus on rational trust than
emotional. The second one, for the cultural, can be understood as
Chinese focus on logical, and will be more rationality in social cultural. I
hope the above research that can be help enterprises and designers to

produce more effective advertising in China.
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