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2.5.2. Fujelzo] wet nz
oS4 SHoA ] Fujok= FEFME Fste Ao=, AB[ATL A
A FEjAg ey Feajole glo] AF Mdoly POS BHiE7S %3]1 #A7] B
H=E Frjjsks Aol
= ditdo g AH[AEO] AlEFe @714

oz 1/}\:4-1/]'3_’ tHRaju and Hastak,1983).

S R
FulshoE] 9L mAE A

wlolAe] AET BAT AL ANAHE A, To) A% zro] PAES
FEstasd Axe] FErt A A G YA Axe] Fot
FulRE oz G REAoRY S WAL Ao UehgrhRLs), 2
014).
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AlFol skl AH[AZE Fulstalzt st A&
%71 w2l §I¥sA AREE QItH(Chung

=4 stEz FuldlEss d5E
et al.,2002)

M) 7184, 42 2o ot &HRke] FujgEol %*E’rél 71 o
= A Zyohs ko] whet 4

g, Algel dsiF e AuAE 7ol
olgt Fufel=rt vebd & lth(Lee & Lim, 2000).
A= Himet AlEFFuole] gFel Al e e

Lol 9GS AT Y A HEAS zrtty B 4= ¢Ith(Fishbein & Ajz
en, 1975).

BES At| o]
o] £rom(Kuo, Wu, & Deng, 2009; Liao, Chen, & Yen, 2007;
F,2014), ol8fet ok = EH W52 oFet Q19 Hkol oldf A Hh(Liao

e £ QA Fujdnt R4 T& WRRA AgH

=
L L5 7]

et al, 2007; Soderlund, 2006).
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BHE Hiks HH=O| dis] do=A B7Isk= ol8Ate shsd A dFelH
5o Brlste ARl B ¢ Jom(&Ed, 2015), AHAE B dis|
7HA = AFbHQl 294 o H|eo A Hrixg Ao Hi(Rossiter 2014). E3T
HiE "k AlF AAe] Aoy SAET oty FalE St A0l
THHAR Bds SoiMe A% Frjoeet Pt yeo] o (s
ZF 2013)

w2 A73381(2003)= 71433 aer BT E = o] PAlo] et Aol A H=E
T BHE &4 dift 4H[AR ‘?:1%01] FEF= A= ohRt FH| s

Ao tiet 48R Bt Sl oot w2 ATEATE 2

25 HoFYE5YtH(Biel, 1985; Salehzadeh and Pool, 2017; Ramesh et al.,

HHE HE= Fio avsE SAske 58T BUle4a=RA, BERE

et AB[AFe] Hike AlEol it ABRRe] WA E AR FFS AL

QAEEA, i 5 5524 AHdE] 9Fe nAH Ao E &l W7}
QoS A- 7143t 2001; Faircloth, Capella and Alford 2001).

oo £ ATl APATE Hom HASHEe TulelEge] folg
ghelstal ohg 3t Zol AF7HdS AA sk

rlr
fol

H3. BEf=ds ooz F+) Fd= i Zol.
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A
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Yoo et al.2000)2} Buil et al.(2013)2]

A=

2

8 222 SREH e IR Likert 54 HER 74

&

o

sl 2], 2016).

5

2F 2010;
2

7

o

A8 12

%
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d

Yoo et al.2000)2} Buil et al.(2013)2]

LSS
—
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(5 7HA] Likert 58 A&z =2 1A
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Hu

W 5 49 BEFS =ESIGT , FRAACS Fd B EFL
shiet. B, A8 1% RHIRRE e TR Likert 5%
2 T8,

2 AFNAE Yoo et al.(2000)7 Chandon et al.(2000)9] APATLE 32
= o)
3.3.1.4 HlgAZA #ujEx

= 3

A A9, 24, olnA, #AAe A2 & A rh(Palazon-Vidal & Delgad
—Ballester, 2005).

Oq——rLoﬂ/\i—“— Yoo et al.(2000)7} Chandon et al.(2000)2] APAFLE Za1
= oA F 4709 B TS5, FREMCEY v wA = 585t
Aok EL, As g Got(1)FEE m IZHGRH)7HA Likert 58 AT 2
T/ skleh

332 BHEH L

v eiko] digt 227 AHOE Wilkie (1986)9] A8 o] wat “ 4
H[Zke] B Eof oigh ubaQl Zpx|grt T = A oJshyint
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Ao A= Martensen, Gronholdt, Bendtsen & Jensen (2007)2} ZAEf3],
o|Hzf, £29 (2009)¢] APAFE H1=2 A F 479 £F2 EE5HA,
B o] iAo v B2 F4otdrt. T, Mo I%A] Got(13)FE

o9 1= oH(5H)7HA] Likert 54 HEg FASH.
3.3.3 Fjo =

Blackwell, Miniard & Engel (2001)2 Fujo|E AH|ZIS] ALH njz 3
52 oulsls Zoa AW HEsl BEoz §44 K ol Felld
=8

B Ao = 919 Blackwell, Miniard & Engel (2001)2] A 2jof utat +
o] o] X2 OlE A5t Martensen, Gronholdt, Bendtsen & Jensen(200
7), Tyrol and Baker (1994), 3], okl &2 (2009)e] APATLE ML
2§ F Al 22 =Echlal, FREHAES i wA £3d= st
Aot =9, A8 agA] A1) FE wle 2T (G 7HA] Likert 58 Az
T/ sk
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34 SAET 74 2 ZAE

341 9% 2 A=43

& d7s FREME F3 8 guE3o] BHERE W Fujokof nxs
F= EsteE F40] . 2 A9 daAs o7l A8l 2 Uid W
TR g 9 muEdEs A dE xR bAskal, Me A9 FRa
el AAl 57 7 e ez des AdsiAn. dexite 4AE
A Fol AR AEAE WEsH 2tz #YS IS AEdE2 A
A& Hge= 5}%2% = A7 FHd FgHER A I o W

ol
o,
4
ox,
o
38,
o
)
il
>
rlo
N
S
N
N
)
o
e
G

o]
E
10038 MEskae, 310 AzE Sdetn B4AR
o
AN

R A2 S ohefsty] ffste] RI=gAT wakdAls Z188skel
A TP HFOl 9A HEA BIHE A A=kl Hok EAk(average
= 5= & dESH
2 Ao M 2o A W ARl Hit AEATE welstr] AsiA
T2 B9 HASe skt 2 242 SPSS 20.0% AMOS 20.0= 8§
F.

ol

(& 3-1) 32 9 Jod 434
w2 g < 10E W F5 37 @ dojE2e Fdsh gl
4|2}
EHE HH= g2}, stolE, F2ojzu Hol& HIAH T
ZAPLH AEZAHAZ] 7199)
AEA] v ZHE Mg A Froud oA Az 23 8jx

B2 37] 3108 44 /298" EA(Sa BEEE 96.1%)

Z A7 7+ 2022¢ 109 159 ~ 11¥ 5¢ (2197h
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41, @7 R AFSATA 54
411 QFEATH =4
Aol 208R067E A% Bl TaSdch. HF BAo) AgE Ao

2 AFA = AERAFE &l 5 3105 F =44 S o 128
= N

[¢)

°

Ao B4E MEEAOR AWE Fw b (E 4-Di 2ok ATFANA

1
4oz AT IAY B 37 I3 2 w592 A

1 08 AW Qo Avae e
1, Ae AG FREuEgd A4 F5 U 14 FHor 4¥, 99,

o

WA AR AmEE G 2239(74.8%), A2 758 (25.2%) 22 LrERGS
o, A8 "ol wiAo] F&d MZAItH(Millennials and Gen Z){1 20tH
36.2%, 307t 19.55 AHAIsktr. A == 2007F 1089 (36.2%), 30tH7t
587(19.5%), 40t 587 (19.5%), 50t 61%8(20.5%), 60t} ©AF 139 (4.4%) &
o7 veyth ot 7o r gty Aet W EYo] 72.5%= 7P Wl
A At 2 E9A4E 12.1%7F SEalFdeh AAQ W8S AHEH,
Zolst 30%8(10.1%), = At 51 £ 368 (12.1%), thetn Afst 5 =
216%(72.5%), HsH o] 16W(5.4%) 22 Ueyth AdS FHor
M, S 659 (21.8%), AFEA 799(26.5%), AF Y 118 (23.8%), AEZ 30
(10.1%), Au1~d 329 (10.7%), F5 138 (4.4%), 71et 8H(2.7%) & A2
oA 7H B2 Aor AR, 2EAR=EE HE 15578 (52%), 71-&(48%)=
LrERSE T

r? Rl

e
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17475(58.4%),

(8.7%), Wuj==

AL, A2

=7 399 (13.1%) u&ﬂHéJJ

i
=
[

ku
o
[N

1)
o
N}
od,

=3 T7Y HS
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olN

el diet 24

=
452 A

23%(7.7%),

2k, b A2 G/
B2 Het 1669955.7%), 7t 199(6.4%), &Hol&
20.8%), A=Ad 89 (2.7%), 71¥t 214 (7.0%) .2
=3 % 71 et

o] 26%(8.7%), PPLO]
0] 4874 (16.1%), 71Ek 1“‘(0 3%)2 TVZF 7V B2 Zlo=s

o2 Auuw, TV
FFA o]

= RJAFE 5475(18,1%),

4 197‘33(66.1%), 718} 8H(Q2.7%) = L}E}‘a‘n}.

) ¥ (n=298) 818 (%)
g2} 166 55.7
P 5o Tt~ 19 6.4
/g2 gol& 22 74
& Age GECES 62 208
FRHAC HeAd 8 2.7
71E}h 21 7.0
TV 174 58.4
%% BaC 2etal 26 il
iy i
e PPL 23 7.7
BeiEA F
A7
Vg Aee iy = L
" B &1 48 16.1
71 et 1 0.3
AT E 54 18.1
AT AT Iy
-‘Tl_l'ﬂﬂé—;ﬂ TIT oo 39 13.1
o B ENEZH 197 66.1
o T
7€t 8 2.7
57 298 100%
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T
w
N
ol
1%
2
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ro
Mo
%

23}

Q9l Cron
oo
W A rol % bach’s
Az | e
%F a
FHOACY g Ax Holt A 4t 670
ZREAC | Fae o2 AAA Hle| B
g3 | AZo] Wot mel 772
o — 2701 | 11256 | 0.816
Az [FREAcY FUEEE 4FA0E wAH
Ay 739
FHOUCE Puugo] Bo| SAT A Atk | 692
e o Holt, 839
Bp [ BIE o B@cef awA pEAel o 846
g | dee o o 21N ApEdel =t 2737 | 10.445 | 0.852
g |[FRodc gas e deld 703
o] FREAMLIL Mty o=z nuhgo Er} .626
o | EEEES AT A 661
SRS ZE]:]a]E_O/] 7].7361-0]0 s o= }\37]—Q1—/} 826
-\-J—}U T — 11— —131_’1_:“0 o1 — _'—11__ . . 2507 11.445 0.826
T (e sl ve AAwae wol w. 858 | 2 A0
T [HEEAE Ao Aol 4ol uis ARet | 509
FHOA= Y BUEAEL ol 807
HZFHA | FREJAC Y B EXE A3 gatdo|rt, 129
guiE [ O BdCo] He) BEAES gl £ 778 | 2041 | 11004 0819
WEAE e AATrs Ao Fule A=e. | 732
o] FREMET} F2 Hltety YA 719
o] FREATI} NRT ABeel dE sde |
B | Hs) H FHy et '
— 2949 | 12288 | 0.889
BT o] FrBEME FAXA HEE 73 it .804
o] FREAEES 7ok AL $2 BRola
iy 818
oE 7 Aol Pl A Feedss Al | oo
2 Aol :
Fole 9 FREACE FRAUCA A
885
S | Zelnt
— - 2961 | 12.338 | 0.874
gz [FuE 9 FRodce oed FAd0R 031
oJop7|3 A o]t} :
7170l Afol7} Utieti & HaiE Rt 9 o1
HAEE o|§F Zlolk :
KMO#%} Bartlett®] A%
Z2gA4 HAA 2] Kaiser-Meyer-Olkin Sk, .868
LA ZrolAlE 3657.287
Bartlett®] 434 AX e 276
FogE 0.000
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029(df=237, p=0.000)c]" Q#(x* /dH=1.869% I
SEH GFI=0.903, AGFI=0.884, CFI=0.941,

¢%u+s
AESAG TAR e Ueha el 23

RMR=
o] Alehet moolgtar ?—-_} T AT
SHAUFEY AFEHIAEE AT Ao FEAE = (Composite  Construct
Reliability) ¢} H+F&4t5E ZHAVE)S AFEsQlth A== 0.7 o]/do]o]
of AFEtd L7t Foottda o 4= ot ol (Anderson & Gerbing,
1988), BalwAtsE A(AVE)Z 05014 4 o, 5wy ehgdet wsl/do] Sl
o} Wskal Qlth(Fornell & Larcker, 1981).
2 AFold SHETFo A4 MEE AR E=(CCR)= 0.804014), B4t
F=(AVE)Z 0508012 eyl ol SAHSE0] HFEd/Ado] ghy
U= Zi% d g Utk 7 SHFF| Ui #E3F AS, CRAL CCR 2
5 4-4y3 2.
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=2 W T35} Estimate C.R. AVE CCR
I 0.722 1
! 3719 0.65 0.954 9.581* **
S % 0.508 0.804
373 0.775 1.142 11.628%* *
714 0.697 0.971 10.67%**
3715 0.811 1.19 12.838%* *
376 0.818 1.177 12.928%** | (0.595 0.854
T
77 0.721 1
378 0.731 1.008 11.677%**
Thij Z711 0.617 0.858 8.71%**
24924 ) 0.744 1.298 9.949% **
e - 0.534 0.816
BoiEZ | mp=a3 0.919 1.516 10.755%* *
T £24 0.596 1
B =75 0.852 1.182 10.948** *
HlaAz | BUE6 0.702 0.934 9.914% **
N - 0.511 0.805
e I I XL 0.632 0.91 9.118%**
Thi £ 718 0.652 1
el 0.836 1
B2 0.886 1.137 18.386% * *
BT L 0.559 0.889
H53 0.762 0.951 14.929%* *
B4 0.779 0.95 15.382% * *
i1 0.831 1
2 0.879 1.058 16.869% * *
o o] 0.639 0.876
e i3 0.747 0.941 14.032%* *
4 0.731 0.913 13.656% * *
- * %

P < 0.001, ** P <0.01, * P <
zAgBol Be FHNE 12 1A g
s BE CR. % p, 000154 RoH02 8¢ AAUeL ety
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=02, ZFHULEY wEEFd (Discriminant Validity) <
ol A o MEe 59T SE=FE AR8ste S Ak

BAZEAZS (E 4-50]4 Bi vie} go] FFEAZEE ZHAVE)S 22z
2 0.5080.2 AJBAG9] AlF 7Y AR 0.364Ht 2A Ueon 2 A
T A4E FEE0] WA FHHGTT BHd 4 gk

(E 4-5) 7} 9919 AVE # Ao3A AF g

= 1 2 3 4 5 6
FuAE 0.508)Y | 0350 | 0328 | 0.167 | 0.364 | 0.036
B 0.592? | 0.595 0.231 0.162 0.353 0.003

A& 0.573 | 0.481 0.534 | 0.069 | 0253 | 0.015

Bl R ] 0.409 0.403 0.262 0.511 0.279 0.006

BT 0.603 0.594 0.503 0.528 0.559 0.040

ool 0.191 0.058 0.121 0.079 0.199 0.639
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43 47 7Ha9 A%

1
2 AFM= FRHAHA 2P (Structural Equation Modeling, SEM)EA
1 AR olgRPS ATttt ¥as 1He] Ao o

o

=

s

TEHA B 24N drASE T 28d
S A~

ES

5y A%e Bt daE 5 C
S AEslol Btk TRYAALY BAL HARATE 9 oje W
o

TERYAN B9 BHA ARASE B 4AE M AFH) A
WSS ] PO g@ Bee) AfE Woph Aaslolop Srk(Hair, Black

Babin, Anderson, 2009).
TR 7P BAAI 42E A7nde] Agw BAAE AHnw o
> 447.172(df=241, p=0.00002 SAZAC=E FostA Herden, oE A
T A5 AmHEA GFI=0.892, CFI=0.941, NFI=0.881, RMR=0.0492 &4 5]
of el gro] 71EAE FEAAY 2AY e e dold 2gnd
o] Agd nYoR WA 5 gor] FANAS JFpAS Agete b 9
N £& mPor B &
aelo] it F=A4

lit

AHEH & 4-6)7 <"

_37_



H 4-6) o|l2RYe] A=A

MR EEZMH+ | CR. P 23t
Hi-1 FIAE — BHCHE 0.242 298 ]0.003**| =

H1
HI1-2 FAHE —~ HHEEHE 0.254 3.551 o A =X
H2-1| SHHWuZA — BAcH = 0.169 2.535 | 0.011* | ==

H2
H2-2 | vjgd 4 g5 — BHEHE 0.282 4511 ok 2
H3 HAiZ e — Fofjole 0.198 3.078 | 0.002 e

¥*% P 0.001, ** P < 0.01, * P <0.05
0.20 ***
O

0.28 ***
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44 V4 A% A

441, FRBAC F39} HA T olo] T

H1-1. FaxE2 BEREHES A 9F2 v Aot

el

H1-2. JugieE= BEACerof A (+)o] JS ujd Zoltt,

[e]
(P<0.01)o]H, FArefrof tiet BTl ZF3SF A4t 0.254, CR. 3.551
(P0.001) o7 EAxL Z==2Hdc By HASEH Lo oz g o=
7Hd HI1-1, H1-22 A"= Qo w2ty Fax]E7 FreferF B TefLof

kel
—
RulF 8919L & 4 9lrh

=]
AN
ot

7HAHS Estimate | C.R. p A3t

X
>

Hi-1| F1A& — HHTHE | 0.242 0.25 2.98 (0.003**| ==

H1
H1-2| B0l — BT | 0254 | 0215 | 3.551 | *** e

= *F* P C0.001, ** P <0.01, * P <0.05

_39_



442, FRERE B3 HASEoko] A

H2-1. 5404 #5302 BE o] F(+)9] 9= nE Aot

H2-2. vla4d4 g2 B H(+)9] §F= vd Zolrh

o WAL GE AFAVE A W)

— N
|z qu
|
e
lyl
rE
=)
1P
R
o
|
e
[
fu}
H

r
|
o
l_n
2
a
rTr
==
N
ot
)
>
=
>
NS
O
~
N
w
w
(W]
&)
AN
(e}
o
N
=
ol
N,
Y

- L = T
H2-27} Ae=oiet. &, FHEAE pujza 3 a2 gejzan oFdas
Wi E0] £e4E HAE Rl FobAw IHH JFS vAL AL o

H2-1| Sd4@ufEx] — Bl=egi= | 0.169 | 0.167 |2.535|0.011*| A=

H2
H2-2 | WIZHAwulE — vAsdE | 0.282 | 0316 |4.511| *** | A

= **® P C0.001, ** P <0.0L * P <0.05

_40_



4.4.3 BRACEH Lo} Fojo|zete] A

H3, BRlcHws Fofelse] 4]

TS 1 Aok

HHEHEs} Tojelwe] nAE Age] dF HaEE o

2 (E 4-9)3} Zo]
A7t BESF A4 0.198, CR. 3.078 (P0.0D)= E45ion BAHTEfr}t
mjojof ko] Qe AR = 4 Slof M H32 A E
(E 4-9) BRTHE 7} Fojojo] nA= 9F A5 27
HaAE HZ3} A4 |Estimate | C.R. P A3t
H3 HACHE — Fufol 0.198 0.203 | 3.078 | 0.002 el
= ¥*¥E D 0,001, ** P <0.01, * P €0.05

_41_




(E 4-10) 57 B mhg HdtHw
e L

e

2].o

get | oAhe | aels | ot | AT
3.33 3.17 3.14 3.51 2.88 3.21
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3.05 3.04 3.08 3.20 3.22 3.09
3.82 3.68 3.66 3.89 3.47 3.70
HAHCE T 3.84 3.76 3.83 3.67 3.56 3.79
3.97 3.85 3.78 4.00 3.47 3.85
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ABSTRACT

A study on the impact of liquor brand
advertising promotion activities
on brand attitudes and purchase intentions

Kim, Nam-Gyun

Major in Startups&Franchise Consulting

Dept. of Futures Convergence Consulting

Graduate School of Knowledge Service

Consulting

Hansung University

As the size of the domestic liquor market grows day by day, competition be
tween brands has been activated, and each brand is making various efforts t
o secure a competitive edge. Therefore, this study analyzes how liquor brand
advertisement promotion activities affect brand attitudes and purchase intenti
ons, presents a correct advertisement promotion activity system to liquor bra
nd companies, and aims to contribute to the development of the liquor indu
stry by creating a healthy liquor culture. have a purpose

In order to achieve the purpose of the study, the relationship between brand
advertising, sales promotion, and brand attitude was investigated, and hypot

heses were established on how the formed brand attitude affects consumers'

_62_



purchase intentions, and each was verified through analysis.

The detailed results of the study are as follows.

First, as a result of examining whether brand advertising has a significant p
ositive (+) effect on brand attitude, it is found that both spending and attitu
de of brand advertising have a significant positive (+) effect on brand attitu
de. Hypotheses H1-1, H1-2 has been supported It was found that consume
rs value the frequent exposure of brand advertisements and the characteristic
s and qualitative factors, characteristics, meanings, and charms of advertisem
ents, which have a significant effect on brand attitudes by attracting consum
ers interest and attention.

Second, as a result of examining whether brand sales promotion activities ha
ve a significant positive (+) effect on brand attitude, both monetary sales pr
omotion and non—monetary sales promotion are statistically found to have a
significant positive (+) effect. Hypothesis H2—-1, H2-2 was supported. When
it comes to brand sales promotion, it was found that various sales promotio
ns, such as price discounts, souvenirs, and giveaways, have a significant effe
ct on brand attitudes by attracting consumers' interest and interest.

Third, as a result of examining whether brand attitude has a significant posi
tive (+) effect on purchase intention, it was found to have a significant posi

tive (+) effect, and hypothesis H3 was supported.

(Key words] liquor brand, advertising promotion activities, brand attitudes

, purchase intentions
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