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ABSTRACT

Consumer’s Purchase Intention for each advertisement

medium depending on the type of product

— Effects of traditional media advertisement and new media

advertisement—

Hwang, Bo—Jie

Major in New Media Advertisement
Promotion

Dept. of New Media Advertisement

Promotion

The Graduate School

Hansung University

This is the time when there are not only the traditional media which
have existed from the past time but also the new media such as internet
and mobile devices. Especially, for the past several years, mobile devices
have shown great growth among the new media and actually companies
have concentrated their investment in this field. But, there are things
which have not been clearly known. They include what kind of medium
the consumers like and what, they think, is the advertisement effect of

each medium.
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This study focuses on whether there is any difference in the
advertisement effect between the traditional media and the new media,
and how different each medium’s advertisement effect would be for each
type of product. The core issues which this study tried to find include 3
issues such as whether there would be a difference in the consumer’s
purchase intention depending on the advertisement medium, whether there
is the consumer’s purchase intention for the advertisement medium
depending on the type of product and how much difference there is in
the consumer’ purchase intention for the advertisement media depending

on the type of product.

The results of the study can be summarized as follows; the consumers
generally have recognized and evaluated that the new media are better
advertisement media than the traditional media. But, they have evaluated
that the traditional media are better than the new media in terms of

honesty and reliability.

Most of the consumers have also considered that the new media are
more suitable for 4 types of products such as high involvement reason,
high involvement emotion, low involvement reason and low involvement

emotion than the traditional media are.

In addition, it was found that most consumers got more purchase
intention from the new media advertisement than the traditional media

advertisement.
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It was found that as for the consumers’ purchase intention depending
on the traditional media and the new media for each type of product,
the consumers’ purchase intention is more affected by their evaluation
and recognition of traditional media and new media rather than by the
actual difference in the type of products. The study showed that the
more positive the consumer’s recognition and evaluation for the
traditional media and the new media become, the bigger the purchase
intention from the new media gets and that the more negative the
consumer’s evaluation becomes, the lower the purchase intention from the

new media gets.

The results of this study have limitation for generalization as the study
has limitation with respect to the sampling of the subjects, number of
samples, control of samples and the research method. But it has the
implication as it has verified the advertisement of the advertisement
medium for each type of product. More follow—up studies are expected

to further the result of this study.

[Key Words] New Media Advertising, Traditional media advertising, Intent
of consumer purchase, product type
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