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ABSTRACT

A Study on The Model of Product Typology
based on Product Attributes

Song, Young—Sub

Major in Product Design
Dept. of Media Design
The Graduate School

Hansung University

Consumers living in an accelerated digital age are engaging in
consumer activities that incorporate a variety of preferences based on the
diversification of complex consumption values and the vast amount of
information about products gained through the Internet or mobile. As a
result, research to analyse and define the various consumer preferences
that act on product purchases is becoming very important. Unlike in the
past when preferences were analyzed by classifying consumers on a
demographic  basis, modern society 1s building sophisticated
consumption—related information by classifying consumers on highly
advanced criteria such as individual attribute, personality characteristics
and lifestyle, and analyzing preferences.

As such, if a product is established with a structured classification
system based on attributes related to an individual's preferences beyond
the existing product classification system, information about the properties

of the product that consumers prefer will be more easily analyzed. The
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current product classification system is a classification basis established for
e—commerce purposes under the ‘G2B’ Commodity Classification System,
which 1s a method of building a large class of products into common
attributes and dividing them into divisions, groups and classes by detailed
attributes. As the ‘G2B’ Commodity Classification System is currently
applied to most online shopping malls, this category—oriented
classification system does not properly represent the various preference
properties that individual products have, so there is a limit to its use for
the purpose of recommending products that are preferred by individual
consumers.

This study was conducted to develop a product typology model aimed
at classifying new types of products around product attributes related to
consumer preferences. After compiling prior research related to product
attributes, it was found that the attributes of a product could be largely
distinguished by ‘Extrinsic’ and ‘Intrinsic’ attribute. ‘Extrinsic’ attribute
was divided into form attribute that included aesthetic attribute, and
‘Intrinsic’ attributes into functional attribute that included usability, utility,
etc. By developing this, 'Style' and 'Novelty Design' were derived as
indicators of segmentation of ‘Extrinsic’ attribute, 'Technology
Innovativeness' and 'Purpose of Use' were derived as indicators of
segmentation of ‘Intrinsic’ attribute, and a total of 16 product typology
types were defined by combining measures of each metric. Detailed
properties were also defined for each type of typology and specificized by
type with actual product case examples.

The model of product typology proposed in this study is expected to
be used in the development or marketing of new products that can
specifically reflect the preferences of each type of consumer that are

subdivided in the planning or marketing phase of the product.

[Keywords] Product Attributes, Product Types, The model of Product

Typology, Consumer Preference, Product Classification System
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