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|53l = Zolatall £4127F Q1Aet= A E AlE|Adoletal Sttt (Shankar, R
atchfortd, & Pan, 2002).

71940l 1 83E WEHAIA 5 Sl AR AHIAE Aot AHRL
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Huy ot AH 71718 ARk Aol dis] SRR 7+ AkolH, ARE
AEof| A zpol AH7S AlZote A|AEleZ HolHth(Van der Heijden, 200
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ABZFAfE BEZAQ] 7F2] Fo|lA &H9] B4 7HX| = FEste] AR[AE #
@ot= AIRAR] 7o m ARET EIF 722 AH|ZLS] &8E RS A
oz JiQ1e] Ao digt Pfjet ARLE o]EolUrh= 7lEo] Heteldtal & 4
AtHFSA 5, 2013). Sheth et al. (19912 AH7IA7E EH AE] i AL
& o7 o]f, FY R} AF FrY FS Adste AHAY A" PF
of olftE dWsts 7Md 2 &= vA = 89eE AH[AEE, uiAdE, A
st 5 AT AAE F¥o6t] Theory of consumption Values, & AH|7}x] o]|=
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= AABHAT. aBZEAlo] Higt AE2 ARl wheh oheFshAl EFE, 4]
il 519 2158 Aol det s #AET 9]

AR Asel AR 58, BAR Yea Tejw dae @] o
AT L A4, B4 SoR Uk WA Wooldh A
AHEIAE Fol A = e B4 HES
Wrska, Woje] 2Aske] ABolt Aulse] Aolg of
onin, Brady and Hult, 2000).

o
ol
=4

ZHAE el ouet BEE Hold, offA FesHA 2 AtE 2
Z o

= N
2ol Alg-S wetth(Solomon & Rabolt, 2004). ©]2gF FAF# Q1 7

=
%,
-0,

£ Hol vl durdom Aol oA AL BE oAARTA
Fag AT ATHEISA - 27, 2013).

4-H]7}2] (Consumption value)= AH|Z7} AZEojL} MU|AS FulshHA A
a

2

Zo] 8o the]l Wl MukAel mrtolw(Zeithaml, 1988), 011:1]-7}71] 5 &
vol BAE 5% s1AE PRl aulAel A% Ae, BT 29, 54

FES] AT oAt A9 TlEelud F17t He 7H%‘°]E}(Sheth et al,

1991). 7154 7Hxe 54, 7H4, Aul2e #dd 483 - 294 S04 A
ZHE agolH@ e, AAE, 2014), AAA 7He AFE Adol wE AT
TddE 7 EA AlE vl ot EET Aoy 3 AHE Adste 28
o® e ASSAY A2 BHl dd= 7IHeEN g5EE AS Tod
a7 - AE<E, 2013 HAIF] 5, 2014) AAH 7= 27149 44, M=
=2 AlE, Al "t &4E WAl 5 2dEA A4E a8 9
TRteH(sE - AR, 2013). mpA|Hte R A ViR e Adde 2ASte A
A7y e B4 el AdeA A4dE 28s dulet (e, o117, 201
o

1. E3F, Holbrook(2005)2 A4 7Hz2e 8584, ¢4, Ae4 7Hx=ze
=7, A, A=A Jze 2F, Auld, o8 THlze &2, 949 W 7t

A9] 74 fFo= BRI,
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ol2of, F=(2016)9] ‘So|Z et AF AH|ARS] 2RZIAIZE HE AE]
R Ao ujzls I AFoIM 2HIIRE 714 7HA, HHEHA T4,
T F7 7, AR 7HA] S A7HA Y] fReR FESte] Fujoke] wAl=
FFe Tefotlom, A2, 1718(2018)2 AH|ARS] AH|ZEA|7L AH| g
et 27 A-8st=AE dotEr] flste] AuZHAE &H|[E-sY BIsH

HZFSo] AAR FQsP A7 4] WES ARSHE YlEoletn Hofs)

=

ot me du & ¥R P~

o B Mmool

etdet. BRI Ao st avAA & AAH AAe) $9F AR
olg A} gkw, Fujelrs majne 7}

A AL sk,

)
)
it
1o
H—I
2
Jo
lo
S

2.5.3.1 F=A 7HA]

A 7= 4o SEY= S7=(pleasure)y} Ful(fun)E F75t=
£330 7 ZHinh Anl, 1340 £A40] qlow, @3, A2 gholA]

| sigetct. #=he 7iAlo] 54 = aHlAbe] A, A% Adez At

N

2



o T W, AgA AHAE E7sHe AuAES ARS A48T FUT 24
& A, 2 AFolt AH2TE A7) A —%% F242 & il
S

1994). #=HA 7125 o= A4 %ﬂ% 7};3 ~LH]1P: AHB = %3
= Z Q35 AZretth(Babin et al., 1994).
a8 agrirelt Y LPrix]e] FE2 o] AFolAE AREEUEH],

&z, A482(2002) /\HV}%J olEY HESV|E 87 i #H=HE

M= :rlfo}oi 04—?0} 113234(2003)% S dtlss ddez ot o

2.5.3.2 28714

a7 E FHAQA Mdoer AHATE AR AlFolut AH 2o dishe]
AE AARc D477 SR Azl g ek AdAst oie
FolA AL WolHt AFol}t Ause] AL FATL = AulA} st
AlF= AHsHAl Fisty] flste] AlFolur M|z dist JEE AEsh= =
e 74% U Ak S TACHelfA), Besl, 2000, 54 Aol
Al g S5l BAE walo] Agsio] £uAL 1 AW 47E 3
= & =29 "igk 21 U2 F " Cronin, Brady, & Hult, 200

0; Sweeney & Soutar, 2001)

2.6 FRO
2.6.1 R o] 7y

Qo o Ads] dES} BEF el FsolR A FpA
S oJujgith Fishbein & Ajzen(1980)+= k= “B4 PTol izt 2H4H
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o3 §U% A4 P AW aloln, WHe] AW FeFS WAL Aelakn o

Atk o] ojmi ThFet Aol ARl whel B4 owg AL shto] &
2

@ Wend JdgEn

avlge] WEL 250 Wao] o8| frH Avolch BEA At et
Wl A alabge] AWSHE o4 AL AAH BHoR, £uA} oW F
5 AT AAAE A HAolth olSo] AR AT 54 9T 9
L o] whe gebd 4 glow, Ry e AJHE 159 Waeh 57|
gmot 3 FRAZ Zolch. 4SS 159 47, A, B, Ada A
ngsta I50] b Wag she A Ade 4uE 2 He RoltHRober

t, Parumasaur, 2015). ZA9Z, AL
FujolE, FAOE, WEOLE AA =5
mrepA R Ok B[R 7|29 fF i i Al AgE 7|Tre s st
(

of WEAY] A2 YRS $E Qe FBS HTHEAY, H53, 2020).
262 WEOEO] HYAT

A8 HGoH2012)9] AFME A AlE AR 8ol it ThEo] Aol
oot oREolkel fofet dFe wAle AR YRR Raj(1982)=
AHIA S AFStEA AT o=, AT HEE S5t fRERA 9
PYEolLEs oAt Bitner(1990)= 2 24 @79 49 AHxe] WEHE
= woll HI, WEshe ARt wes o] tiet avlx Bt 944
e 2ol Ful7hsdo] Ertal shelt
5 ARl gl Folojufel what tpFsiA o= S4d 5 9
=, P2oEe WPl 9 2oplA F2 AFEHAH eI, 2015). =
3)(1999)= #3A Aol =g WIAE oA WEcks A4 Weol=st B
AoAl TFAE FHst= 1M Pz FEste] 459 Yoon & Uys
ATlA g2

o

—

32

o
w9 FHIEE 245t
oEfdt WRATL PRI 9FZ APHUAE|, oLHH(Q015)S W]
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E% Z’]—%E ﬂ/glj\iﬂ]i\-% ]% ]'J_X]' o]——— _,]E_oﬂ =z % % Eg-jx_oi _Q/‘I/l]l%qoﬂ 1}
gt AGE s oWE 2015+ 744_%-’% T} /\E]X}EHE7} gqg u}5L o]
ol Selat Qe ke 27E

3.1 A72H
B2 ARoAE mizto|z EXHO] fxdulAg EAo] AH] 7}x|e} HIRE ]
Lo nx: g3 TAS FHsILA stgoeH, AH] A= a8k e A=A
7 2] 2Ho g JLHRsto] HER oL olo] 1z A g WAS ulotslirt.
olgjst B o] 7HEL AZE7] o8] Gl AHE Mael1E Higlo g
stel [39 3-113} Zo] A7 23 HAshArt.
1:|"'|Eé-11:: J:"Eé]%;o 4o 7]'2]
f2A7
HEar
F8714]




3.2 97714

2012 719°] SNSE &8st B 2ts FAsH] SlsiAe

ot Aol Anet Zdz, WG AN 9AE FasAW, ALY A% 5
oA 2L aaE AFHOR Fhool Pk Sk olWE 912005
A AR o), 49 Anad, 4 AnEA, 29499 B Sed
el Fulel 4Gl S PlCkn shsich 24 000 Anel
T o N P
2 AZsA Aed 9009 7199 BAE BRI AT 4+ g A
BE AT BRI olgAEol /190 4ET Auls Fule] FHH 9T
2 uAtn S AEAQ00N] W Aslge Agu sulx ko] A%
B A g4e A stol AF WS F7HAYIL, doledels T5L

7FestA st uAIRg e mede S7MIAEHL ﬂ‘%iﬂ‘r. L e I |

2

lit

=
o

s

2 A7 ZiiFtelz 259 HAEutAY E4o] A &HIHA]

3.2.1 HAEnt

ol
Am

o,
JQ
P~
=
N
R
R
=
r
s
o
o2
re
-4

Pl $019e AR ATH, AR HAH, AR, AR 784, JE6504
5o SNSO| S43 g47asgrndel A7k AHg gold, A7t §84
A Az, A A=, PEOE 7o A e Aveld gu A4 2
ARATAE Al BE 2clo] AZE §846 AL mATy stk ¥
253t W01 SNS EATH o AE Fololdte] mls dgATE B

8 SNS AR A7 230k =255 o]827F SNSE ©S H1 #esid,
585 Abgettta grgon, ug<4(2013)E SNS 54 %741*3, Ay 5z}

o
4 AR 2AS Ten A8 AaEe ANl A28 5
FpAel o 242 § A, ASAeAT A7t 2780l xlﬁ
o

F= PIALY S HEoh HH$(2014)= SNS HHFHo] A¢A9]

oZ:
=
=
e
2, of op

N

N
)
Jo
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o
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HE
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§7H1ell ()2

= 8

g
SESRE T OCK:

A

H2-1. 9A9o18 54 3 d=ie 2 7] 309 9

H2-2. g2 dutA
H2-3. g2 dutA

H1-3. OAEoHAY 54 & 4= A%
H2-4. 920

o

H1-1. 9z 2o
H1-2. gA2uH
H1-4. QAE0HA

)

A

< AE A

el
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A
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T

Z}

OZ]

—

A7), A7k wAA, el
— 19 —

=
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At S ASorHTh Bieger, Wittmer, & Laesser(2007), Eggert & Ulaga
(2002), Sweeney & Soutar(2001) 52 A|ZtH MH|AY AEVIA|7} H24E
VAT PFOETt FobAAl e HojFal Sl f=3](2013)= 14
Aol SNS 5o it A7 FEolko] nAl= IF=

A7rx o] sk a1l 7154 ZHAet AAA 7HA7E BEo kol 5784
n2l= Aoz Yegth ¥ %5(2013)2 SNS 54T IS, o820k 9
O Aol tigt Aol AZHE -840l IATET o]k

L Aoz Uy, B (2014) SNS AHEA,

of A it AFolA AZE ZEA7E "ol FofRt FF= niAe Alw

AfgaTe] AMRE, LutAE AZH AuAE oSt Luztel e
Uit Al wet Fetd 5 9L AT 5 ek Hebd B Aol =
gln gt AZE 2HZHE B RIS AL Gl folud G
2 ud 4 e Ao FEd B & Ut ol B 0Ly 2L Ee =
Z5tgict

H3, A2 28712 & G877 kel 4] 9= nld Aot
H4, 717 281712 & =4 7E7F 2ol A(H 9] g nld Aol

33 W49 244 A9 W ZYET

2 A9 ZiRe|z 2R YA”FuHAY B4 § AEA, /794, AR AT
4, AT Aol 2HPAE Tl BEl= nAle dFe dotEaar skl

3.3.1.1 AEA
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4. gqAEuHAg &5 wige] AEe
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dl

e 4 A .
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3.3.1.2 £3]14

F3golst A= A T4 AdEglol, AFEAT AR AIAFE AR
Aol " 222 SHYY AZotes HALE ou|sith. (Davis, Bagozzi,
Warshaw, 1989).0fetA] £ A-toli= Ziizto]z HEO| fxduiAg 54
3442 Aot EARS AlFotAY BEA i%—% AFsAY SHE
A= Ae F3dolet HYsty, SHTEE -2 Zol 4749] =
oz FAseH wie 22X grp(15)olA ui¢ 1%‘3}(5@)3 IAE 54
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EE B IR, oFH, HE, %_‘3]7}3, w o] F3
dxFty, Fsid
ZAT 3 AR AT 7198
AR Wi Iy 2ol AZHA MAel o
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THO 37] 2505 F 2008 (F8 EEE 80%)
ZAL 713F 202249 11¢€ 1095 119 20974
2 AN AF ATE foiA " AERAF AR A48y EALS
SPSS 213+ AMOS 21& AR8sk%th
2 AFoA #HE BEY QJIFEAHE EAS Eelstr] oAl HlEZ2A
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Bt 14
ol 15 7.5%
3+ 200 100.0%
(B 4-6) ZEA|E gAlS o d2 AE 784
A HT HAE
of 180 90%
AE 84
ot 2 20 10%
A 200 100.0%
T 4-7) SNS AAS sl 42 JE 74
T8 B e HAE
of 153 76.5%
BHE 714
ot 2 47 23.5%
gl 200 100.0%
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141 Cronbach’s «a A

9]

4 9

AFE 2

ol

B

PREBEY

A Cronbach’s a« Zto] 0.7 o]AtolH

o

5

©=2 Cronbach’s a AFTE o]&

S|
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o
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H A=) o7 SHS st JHO| A4S FAsletHA W49 JfpH
A o Qo g WHES A¥ste ot 7Holztal st

2 dFodE =" i A s FRizep SEHLS A4H iesn
v g 7R TP o] Aot Aol tis) ' Rl EAS AAISHH
Zy7kol Ao AREH 8¢ FEW2 AA| HEdS SolA FHotke FAEAERA
H(PCA, principle component analysis)= AF&SFL, 2219 2 W42 Q9]
E 1Y AT 534S FAoke FAR Kaiser A+t2b7 ole Hg9AE A=
sttt 3t QQl FE2 ofo|All Zhleigen value)o] 1.0ETH & AL 7|so=
sto] Qolststeom, Q91 HAFF(factor loading)e] 0.4 o]l ALoflE= i

o,
S

o s
Q9lo &ol= Zog ot KMO(Kaiser—meyer—olkin)@t B3 747 (Bartle
tt test)= 3H S gRlEA o] Ao dut AhA o] Yo gt

oS Wrts

r
L
iy
Jo

._Q ut

43.1.1 DALY S i gaA Qe

2 AFelA dAgeA" B4 4712 a]le] it & aEAS AA
St At AA 9919 Ak ZHKMO)o] 0.897, Bartlett HASI

square)@t=> 1784.714(p=0.000)2.2 YElTh o= SAHCR {ogt £+F2
How, AfEE 12022 Ueyth o2 HlstA (E 4-8)9) o] B &
Art.

(B 4-8) HALAY S0 da SaA aEa
qol =5 Ilfac‘éqr Commu | 1,9, | FA2 | Eigen
= = oag M hality | =7 | 4t % Value a
A 0.775 0.679
B 0.834 0.759
A= 17.865 17.865 2.858 0.858
C 0.778 0.663
D 0.814 0.732
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A 0.805 0.746
B 0.74 0.632
314 17.168 | 35.033 2.747 0.846
C 0.763 0.719
D 0.745 0.658
A 0.721 0.631
B 0.774 0.669
xﬁ& 17.073 | 52.106 | 2.732 0.843
°° C 0.753 0.68
D 0.861 0.788
A 0.812 0.75
o B 0.867 0.827
28R 20.21 72316 | 3.234 0.919
- 0.863 0.82
D 0.854 0.819
B FEAH] KMO S 0.897
AL FHOlAlE 1784.714
Bil,g t/lnqettng b 7Hol A3
o yaps
:[Lo o[’ o %9/]2]_% OOOO

4.3.1.2 &7z et ROk of

e
o

RENTIERY

2 Ao A AH|ZER|eE RO ko tigh 37Fx] @Rl g &AM
AAet A3t AA @19 AgE ZHKMO)o] 0.909, Bartlett A

i)
Fo
[-'O
A

o
r o
\J
—
o

¢ aEs Helow, AtEs 6608 UERTL o] AYshH (& 4-9)¢ &
=}

% et
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0.885
0.842
0.777

Eigen
Value

2.94
2.765
2.497

.

=
]_

S
A
T

68.34

24.5
47.53

RIS

241%

0.909
1185.437
0.000

20.80

24.5
23.03

Commun

ality
0.727
0.698
0.799
0.79
0.61
0.75
0.686
0.689
0.655
0.574
0.658
0.566

Factor
Loading
0.715
0.757
0.846
0.844
0.698
0.785
0.754
0.781
0.743
0.728
0.736
0.689
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=
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ong BIAe EAsie U S8 ALEnE SHATHeEE, 2017). o

0]
%S o O o
HHos 2ol A}AEE UeHe Aol 7IZRFEA(GED, 248FIX(AGF
D, ¥4 7t HeZo](RMR), EEAFA4(NFD, HWARM2]4(CFD) 5ol U=
o AgA|40] 7|E2E (E 4-10p7 ZorEEE, 2011).
(F 4-10) 29 Atx T/ % 371 71+
2% o]u] 7124
—x' ol AEHE £ BY
P, ox® /df 1{x” /dE<$5
o @ —-x" /df(normed chi square)Zt *
GFI | AjRatasel shtel 712 Bg HE 0.9 olgold Fu
A
AYE | AGH | 235¢A4 HE 09 ool ¥z
A5
RMSEA Be BeE Zgchs 53T 29 9|01 ~ 008 —0.08 ~ 005 — 005 ot
@ AN AYE 45e 2AT AR | BE — FB — £
s CFI NFIE E¢st= &% BHE 09 o]dolH 435
[yuiny
A= BEIS 7 ATE 09 AT 59
AF | NFL |mdg vln ooz shel 44E mYel  EE 09 olgold Iu
Brke A%

A Ax} x® 2 378.399(df=329, p=0.031)= UElgth o2 APE 7
= Q#2 1.15, GFI = 0.887, CFI = 0.984, RMR = 0.252 tji}io] gho]
oAU ZARE g2 UEraL Slo] S mdo] Agtet myolztar

g & otk thgoR AT HEER HF HEAAS dAoH] flote] Bk B4
= WAVE), &4 A= (CCR)IE 4H=Es3ith. AVEE 0.5 o4, &4 A==
+ 0.7 ool viEAR Zor I#A Ith(Hair et al., 2006). & AFE AT

ofor

=24 o] A3 AP AVEE 0.675 oA, T4 AFEt 0.9408
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(HE 4-11) o|&4 mdo gt <14 gli4 At
[9l ZAHS Standardized Estimate S.E. C.R. P CCR AVE
A 0.756
B 0.829 0.111 11.4 o
REES
A=A C 0715 0.00 0836 e 0.921 0.745
D 0.807 0.105 11.135 o
A 0.833
4354 B 0.837 0.087 12.33 o 0.9211 0.7461
C 0.706 0.082 10.336 o
A 0.722
B 0.723 0.11 9.384 *E*
AR AFA : : : 9282 764
35 Aed C 0.766 0.11 9.892 * 0.928 0.7643
D 0.825 0.115 10.509 *
A 0.815
3 B 0.874 0.078 14.714 * 4
A5 AL A : J :
CE - C 0.872 0.076 14.652 & g B
D 0.879 0.076 14.841 ko
A 0.808
N B 0.783 0.082 12.119 *E
M- 7 b - ’
A=A 7 C 0.838 0.094 13.226 e 2 B
D 0.829 0.096 13.043 >
A 0.705
_ , B 0.833 0.126 10.606 SRR
g87 . .
87 C 0.783 0.123 10.066 SRR 0.8954 0.6825
D 0.716 0.13 9.269 R
A 0.665
"R ol B 0.754 0.15 8.525 * 0.8925 0.6752
C 0.7 0.142 8.092 *
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(Hatcher, 1994). BAF & AHZL (FE 4-12D°A4 yehd v} Zro] AVES]
A2 0.6752 AT AlF 4t i<l 0.498Ett 24 e 2 ¢

A<
T
Foll A AHgE gEEo] Ty stustglcky @ 4 9tk

[e]

o

)
ofl
o,
filo
Ik

(F 4-12) ¥d 894 HE

1 2 3 4 5 6 7
A= (0.745)Y 0.199? 0.177 0.210 0.227 0.398 0.378
214 0.446% 0.746) 0.346 0.316 0.341 0.324 0.434

A2 A 0.421 0.588 0.764) 0.138 0.198 0.220 0.489

A4S
48 0.458 0.562 0.372 (0.799) 0.498 0.464 0.245
A 74| 0.476 0.584 0.445 0.706 (0.685) 0.483 0.410

2871 0.631 0.569 0.469 0.681 0.695 (0.683) 0.462

[l g e 0.615 0.659 0.699 0.495 0.64 0.68 (0.675)
1) (AVE) %t 2) R 3) R?

44 ATAAY A%
441 AFRFo] A

B Aol 44 og nae Az A8 U e
Equation Modeling, SEM)EA4-& AA5t%t, o] B2 oz
7FeRt A eRlEsE &
o] o]E&Ql QI3 IAE E4Y
A R d
AR it 2ol AL 7t AdEofop {tth(Hair, Black, Babin &
Anderson, 2009).

(17 4-1]e 2 A7 23usq gxgnd S5 A#4, Fo4

ox
)

i)
2
)
o
Hu
)
+
rulm F
of
%
i)
o
M T
N
N
%
filo
o
o]N
ol
el
N,
do
%
o)
rr
rE
i
o
1o,



A AT, AT g4l 2908 Az AuHE 2 b, 587t
A golog, WRIw 29 GF A gt e AFY A2 BYL e
Wz et
2 A3 AFEgS AFS ZaE E 4-89)3% [OF 4-1]3 Eo o]&
Hago] digh A A A= 24 AE AHEYE x° o iRt pgk2 0.0002
2 FAAcz fFost deEed, Hgx A4E AET GFl= 0.803,
RMR=0.032, CFI=0.9692 &A%o] HdL 2|47 ot ¢sFo2 UGS
H, ol 7l&l=x WEY W Hyow Hrid & Utk EE, AANEEY
9F PAS 4okt o £ nYos B 4
o} o 7t acle] Y ARASE AHRA (17 4-1], E 4-13)
3} o] vpehd 4 gt
(E 4-13) o2 2g9] AgE x5
AHjr DF P CMIN/DF RMR CFI TLI IFI GFI NFI RMSEA
AFEY | 430,998 334 0.000 1.29 0.032 0.969 0.965 0.97 0.873 0.878 0.038
A guAE 54 U712
P \\\ /// ________________ h \
[ 36 | !
1 Az el !
! - NV 1
\'\.,‘ | I
| 033" | |
! A 1
1 #3] 01464 FegAAA | 0.507
! 0:494 \ 7/ ™~
| Y B S Y
i 0.187 A\ L
| CIE E B LIS w8717 -1 03w
! L/ |
I ) I
! |
| I
I I
! |
| |
| 1

[(1Y 4-1] 0|2 &

4]
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(E 4-14) 97 45 29 29

744 HZ3} | Estimate C.R. P Az}

Hi-1] 484 — #4711 0.13 0.146 | 1.814 0.07 712}
sba |HI-2| 84 — g4 71 0.194 | 0211 | 2.168 * R
HL |H1-3] A% A24 — #2741 | 0111 | 0145 | 1397 | 0.162 712}
Hi-4| 4% 284 — 2 742 | 0499 | 0445 | 6.099 *xx e
H2-1| A54 — 5871 0.356 | 0.342 4.596 ok 2 A

sba |H2-2| %814 — &8717) 0.146 | 0.135 | 1.667 | 0.096 7)7¥
H2 1Ho-3| Aw A2 — agrx 0.132 | 0.147 | 1.68 | 0.092 7)7¥
H2-4| 435 284 — 8714 0.392 0.299 4.9 > 4 =)

sp [H3-1| #FA7A] — 3 ox 0322 | 0226 | 3.455 i el
H3 |H3-2| 38712 — o= o 0.507 | 0417 | 4.884 *okx el

k%P <0001, ** P <001, * P <005

442 7td H4F &3t

4421 OAEuA" EAT 48] 71x]eke] A

HL Zaizol= H3o] dxdnbly S4e 278 4ul7bd 5 et 7o) 4
(+)9] g mA Zolc.



2 Fh3]0] B(+)e] G mF Aol
2 Fh]0] B(+)e] G mF ol
et 7pe] A(Ho] dake 1 Zolck

e 7o) B0 FFE oA ol

>,
')
ox,
rlo
i)
o

Hi-1. 9xgduA" &
H1-2. 9xdutAE §
H1-3. gxde A" 54

EX

H1-4. QAErtA

i
o

olt
ox,
rlo
iy
i)

nfzpol= EROl LAY FAo] A[Z4H AH7EA] F A 7R 1]

= I uig M HS A9 /3489 B AS7E 0.211 Standardized
Estimate 0.211, C.R. 2.168(p<0.05), A% 284 ZEF9F AS7E 0.445
Standardized Estimate 0.445, C.R. 6.099(p<0.00D)=2 w4 =o] 2t Zhx]of] I3
A2l FaFel e A= yehy 7hd H1-29F Hl-4+= A=At T2 A
2T AR AsAAe A 7HAel FFe mAA] e AR yehg 74
H1-13} 74 H1-32 7|Zt= it

(& 4-15) OADoAR 540 A sol) nAE 9% A% 27

F =3} | Standardized
7+ A% LW C.R. | p-value A7}
Hi-1 A& — = 71 0.146 0.146 1.814 0.07 7|7
H1-2 |34 — #=HH 714 0.211 0.211 2.168 * ]
H1-3 [AE AZA — = 714 0.145 0.145 1.397 0.162 712}
Hl-4 |&3& 284 — =24 714 0.445 0.445 6.099 o e

*R% P <0001, ** P <001, * P <005

H2. HI Zeixjolz E3o] fgnle 42 4n] 740 2874 Ao
Qare m)d Zolk

o=

H2-1. gx&uA" 54 & AF42 2870l A(Hel 9= mE Aolnt
H2-2. QARuHAY 54 3§ #olide a870 Ahe] dd= nld Aot
H2-3. gAEuAg &4 § A5 A4S 88710 A(H9 9= nd Aol



=

H2-4. gAEuAg 54 § 42 2842 a8710l A(H 9 g3 nld Hol

mgigtolz BEo] PALuAY E4o] A7hE 4u7bA] F wesHHe] A
Aol e 714 A% A3t A=Y BES AL} 0356 Sndardiced Estimate
0.342, C.R. 0.074@p<0.001), A= 284 EF3 A47F 0.392 Standardized
Estimate 0.299, C.R. 0.061(p<0.001)2 EAEjo] G870 -FAHA ggFo] <l
t Zo® yeh} M H1-29 HI-4& H 1:4 e, Zet 3)4a Au A
TAe HEMAO] 9Fe wAA @ Aom ueh} b HI-23 A4
H1-3& 717hglet,

(E 4-16) OAEuAY S40] ag7He] mA= 9 @5 A7
714 Eash | Smndardized | P | alie | 2%
=3 Estimate
H2-1 | Ag4 — &8714 0.356 0.342 0.074 ok el
H2-2 | ¢34 — 88714 0.146 0.135 0.081 0.096 71z
H2-3 | AR AlFAH — G871 0.132 0.147 0.087 0.092 e
H2-4 | A% 284 — 84714 0.392 0.299 0.061 e

*#% P <0001, ** P <001, * P <0.05

4.4.2.2 A4 287R17F R ko] ()] = " Zolnt
H3, 22 2871 & 287171 kel H(h)e] 932 nld Zojtt

& 5
H4, 712 &8)712] & #=4] 7A17F B2eleo] B2 g vld Aol

H7EA7} el A el oet b A% du A B

A
F3MA4 0.322, Standardized Estimate 0.226, C.R. 3.455(p<0.001) H-87}%] BEZFSHA|
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o

0.507, Standardized Estimate 0.417, C.R. 4.884(p<0.0012) 2% &
Ao it 714 H3-19) H3 -2 AeElgch

(E 4-17) AZE 207471 GRR vAE 9F AF D3
B3} | Standardized
7Hd CR -value Axt
2 A4 Estimate P =
H3-1 | AFH71A] — L& 9= 0.322 0.226 3.455 *xx B
H3-2 | 88714 — %% 9% 0.507 0.417 4.884 ok A=

*#% 500,001, ** p<0.01, * p<0.05
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53 A7 SAH 9 FF A7 P

2 a7 g9l E4o] A48 AHHE Be gEod mlas
QG AZSAL. AL old APATE JWoR £EF o2 P A
A Agskn @EsHe BgelA @ JHA) @Al trehgtt

A

stedth, el ol 47kd SAwos tAgnAd =4 %
WY AL ohietn 2 4tk wetd FE AL £ AT AN
UAEaAY B4 99 F7be A7st Baste

e
o,
e
R
ol
el
sy
1

=4, EE2FE9 FHoltt. & d+E AT A2 e A=Y HmdA
o] SNSE olg3qt Addel e WAl dFs5e "oz A=A, °l§
AdPSol 30~40tz BFE Aol et ot BHd 22 A 20082
A2 Hor dWislE sprlole Aol Aui Azttt mEtA 2% A
M ol FiEa Hesto], AE A Ao H ool A5 9 B2
EES YT, 85 Agsta o] e 29 de 5 Ao 2o

A, Bzl v & e A" 287 § 2871, #=A 7HA
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1. 3=

) (2013). EIXM A =2

. (2012). SNS 4] P4l Js) BAS efzo] u]At GGl B
& AT dolAne FHOZ, FAUWSL ATYuSHY Al

m

of et AL, F=TARIZEEE A, 1
9(3), 13-19.

(2013). SNS EAo] #HAER] =9 9 4Alg 81 Fore] nlx]
+ 9% FEoRFEAT, 9(2), 103-123.

(2016). SNS °] FAEA} Zel=Qglo] FHIMPo| nx]=
AZAE R Fo|AE FAog FAFArAAFAsHE] Fr)sted
73] 227, 581-605.

& &A%, (2016). SNS ] #AEAGT} ZH=QRlo] A=
Hebike] w2l G Hlo] AR o]8AE FAHOR. 4HY

(4), 1489-1518.

. (2016). 2BHIET AH]A (SNS) 9 F3° w& SNS EA4Jo] 1A

AR FAAQ Aof vjz]= 43F (Doctoral dissertation, THFTiishar),

& AAE. (2014). FspEe] AHZEA7F nAGER| u|z)= G T
g A SRS FAoR, SEIEATL, 12(4), 73-83.
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ABSTRACT

The Effect of the Digital Marketing Characteristics
of Franchisor on Visit Intention through Perceived
Consumption Value

Kim, Tae—Hyun
Major in Startups&Franchise Consulting

Dept. of Futures Convergence Consulting

Graduate School of Knowledge

ServiceConsulting Hansung University

In this study, the characteristics of digital marketing were identified with
consumers visiting franchise brands as a population using digital marketing,
and the relationship with the effect on visit intention through perceived
consumption value was empirically investigated. In addition, based on the
analysis results, the purpose is to present an efficient method to expand the
intention of consumers using franchisor brands to visit.

In order to achieve this purpose, the self-entry survey method and mobil
e were conducted in parallel, and the data collected in the empirical analysis
were analyzed using the SPSS 21.0 statistical program. Through previous stu
dies, four factors were derived among digital marketing characteristics: reliab
ility, playfulness, interaction, and information provision. In addition, a resear
ch model was verified on whether digital marketing characteristic factors aff

ect visit intention through perceived utility value and hedonic value of consu
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mption value. First, as a result of examining the characteristics seen by cons
umers of franchise digital marketing activities, more than 78% of people acc
ess digital media more than five times a day. Rather than being exposed to
TV, it was confirmed that trust is created by the ranking of exposure when
consumers search on portal sites, comments and likes of posted articles, the
number of followers, and the number of subscribers. Second, as a result of
confirming what factors affect consumption value among the digital marketi
ng characteristics of the franchise headquarters, playfulness and interaction a
mong digital marketing characteristics affect hedonic value, and reliability an
d interaction affect effective value. An important point that could be confir
med in this study is that both pleasure value and effective value require inte
raction activities between the Franchisor and consumers. It was confirmed th
at if consumers' opinions and desires are reflected and communicated, consu
mers perceived consumption value increases by actively sharing and recomm
ending them around them. Third, as a result of verifying the research model
on the effect of the franchise franchisor's digital marketing characteristic fact
ors on visit intention through perceived consumption value, both the hedonic
value and effective value perceived by consumers influence visit intention. It
was confirmed that the pleasure value had a greater influence than the effec
tive value.

It is important not only to give pleasure and fun, but also to make the info
rmation useful and reliable in order to affect consumer behavior. Since it is
more affected by pleasure value than effective value, it was confirmed that t
he factors that visually give fun and pleasure should be considered first rath
er than simply providing useful information for digital marketing activities to

change behavior by giving faith.

Keyword: Franchisor, Digital Marketing, Reliability, Playfulness, Information

provision, Interactivity. Hedonic value, Effective value
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