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3. Brand Coffee A& wi3e] &3
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()AT W AP o}li= v = International Coffee Bean & Tea, LLC2} 3 @ #}o]

)
ro,
=2
o
o
=

Z AlFE 9o 20006 6¢€ (F)AFH ZEolE AHEIPL HPE 2001 5
9 208 A 1345 Aoz dAA 33709 wiHds 95 Ak AR
2005 @7k 50 o7 BAE AFLS X1 QUi 20019 5Y€ AT Eo A

HEE A olF FA44, Zd4= T 5/ HES dlEet eEdH 4 ME 7%

21) ,19) AAA, p.182

22) 74 2~ 2002.02.28

23) http://www.coffeebeankorea.com/

24) DA, g2 1l 2002.02, p.182
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4. Marketing A<} 73

DrtAg e 49
gl HE el odl 7ke AR sl AAsel g, ol 4
st gt 2k

(1) NAMT (National Association of Marketing Teachers, 1936)2] *d <]
IR Aoz RE anol o2t Azt Aol B8 pAHE o
A Y BES o]t

(2) AMA(American Marketing Association, 1948 & 1960)2] % 9]

AR 2 AR R SR AR[AF e ARGA AR sty AH| 0] s Fo] 9
oA o] FojA s Hest= 7Y EE e Folh

(3) AMA(1985)¢] #4749

3} 3}

=

Fe
rr

29) Dictionary of Marketing Terms, 2d. ed. Peter D. Bennett(chicago: American Marketing
Association, 1995)
30) Ao WA, O wAY de gl Ad g A4, 2006
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(3) "FAIY = 2 (marketing mix)

v}A e u 2 (Marketing Mix)@& 7]19o] B4 A FoA o= vleS a8 4

A== ol7] el st A&sts TA4 7hesd AeHQd vA"E =9
s stk viA" wae 7)ol AFY TR IS 77 fs 28T
7 dE BE Fuoz pAHo qlth “4Ps”, & Al¥E (product), 7H4 (price),
% (place), &4 (promotion) 2.2 L& Z Y] 71A 9] WFoE Be AEo] I3y
of AU, Z} Potefell A= 5 vAE WFES <LH.6>30 yEhd A
2t

AR M e B4 Al A AEE A 5 A4dstet 7ol AR
Ue A == A e, a9AQ vA" ZRadols e
TES AR W a4Eo] sty xEEA TR @ ZoR AR

32) AEE WA, YAl wAY A, shat 294 G a4, 2005, p2d

33) George S. Day, "The Capabilities of Market-Driven Organizations”, Journal of
Marketing, October, p.38.

30 d9aE AA, A8 F4, 1AE v, AlFd4, 2000, p.170
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[ Abstract ]

A Study on the interior design effect to the marketing of
brand coffee burial

Jung, II-kwen
Major in Media Design
Dept. of Interior Design

The Graduate School of

Hansung University

"I shop, therefore I am” by Barbara Kruger is a paradox, which means
the consumers only pursuing the items and represents the consuming
soclety. It's true they shame on consumption in this functionalistic
soclety with one name for one item. But this time belongs to the period
with small production of various items which stimulates and matters on
consumer’'s emotion, changed into the consuming emotion—centered

society.

As our domestic Espresso Coffee Shops are in pursuit of
professionalization and various coffee tastes, their sales will have been on

increase. Now coffee market is getting more mature.

Reflecting sensitivity of 20 to 30 generations, the domestic coffee
shops provide them with best space for rest and conversation with
stream of industralization and professionalization of the contemporary
society. Based on such a situation, our research institute aims at studying
how the interior designs put influence on marketing. @ Among the

domestic franchise coffee shops, we will have researched Rosebud,
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Starbugs, Davinci which have more 50 chain stores throughout the
country. This study aims to suggest a direction for interior design of
brand coffee shop by analyzing brand coffee shops and style that

customers prefer.

_77_



