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Atole] Zoz-ganrt S Aol
FHd3-2) BAEY ot o|REZo| Fdete WE A HH= o2
Atolof Foz-gantrt s Aol
HA3-3) BAE Yl wet o|REZo] fst: I AT Hfc
qzAtolo] F2A-gaAIT & Aot
324 14y BAEojzto] Fold4E BAE Fujojze] FHH

IS "E Aot

3.3 ZAF AR 1A

B Ao 4% Al AT olmEol fust: AR FRP=TL
a
=

=
Babin & Attaway(2000)59] 344 A SHEAE & A1



UL, A 3R R AAdote] ARESEaL, ApotrdSE 54 B2 F

Yt 520099 Wt Higle =2 59 dEER UE JEdohs Aolnh,
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(B 4-1> 7} 1-1, 7} 2-1 #A% A

Source Tgfp Zguasri? df Sl\c/ll 52?6 IE Sig.
Corrected Model 453,243 8 56.655 58.775 .000
Intercept 1223.446 1| 1223.446 | 1269.215 .000
71% o|HElZe] S0t AL 19.511 2 9.756 | 10.121 | .000
Aot LTt 149.902 2 74.951 77.755 .000
7\ B Aot g EE At 6.243 4 1.561 1.619 .169
Error 292.074 303 964

Total 3481.778 312

Crrected Total 745.316 31

a. R Squared = 0.608 (Adjusted R Squared = .598)
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B GHA 2-1>e Az el

T 89 It g et AdCR foJskA] #A dUEigen® Z1E
o|IE|Zo] Soigt FalEwt BHEOZF AtojofA ApotrAS A= A o
e et g,

412 7Vd 1-2. 7H4 2-2 A%

O 1-D3 O 2-202 ASS §I8] 95 o|®EZo] St s
o] §Hlsle AT} AolEE &L Qlor HA:ME o nA: JFS
Yotr] gigk BARAS AAsteirt 1 Ave (R 423 2

(E 4-2) 7V 1-2, 7Y 2-2 A5 A%

Source Typell Sum df Mean E Sig.

of Squares Square

Corrected Model 466.500° 8 58.312 63.312 .000

Intercept 1019.387 1| 1019.387 | 1107.805 .000

k= o] RE]Fo] o7t Fal 20.921 2 10.460 11.368 .000

ZAlotrdEa 128.120 2 64.060 69.616 .000

UEES T * 2ol @8t 11.749 4 2.937 3.192 014

Error 278.816 303 920

Total 3481.778 312

Crrected Total 745.316 311

a. R Squared = 0.626 (Adjusted R Squared = .616)

4 WE o|mE|Zo] Solzt 3 2
11.368, palel 00002 §o5zelA Aol7t Qe Zo
-2y Aol ®
Q2 gEAganE BAG A3 Fakol 3.192, pake] L0140

oA Zpel7h Aokal & 2= Qo] UM 2-20& Al AHHEH A
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5 a9l 3 ATASEI} o7 A0R Uehgonz, AolEd 470
W2 BACohH] g Aolrt Urkx F 4 gtk Wb wE o] mElol
Solzt FuBI BARCRF Aol AolERSTE 2FH 4TL st
Z R

GH 1= M 2-3>2 AFS 99 A2E o|mERo] Soltt F:
So| fulshs 447 Aolud S7E acloR BAold nAL Ig
o

(B 4-3) 7F4 1-3, 7}4 2-3 A= A3}

e
Corrected Model 446.341° 8 55.793 56.544 .000
Intercept 537.407 1| 537407 | 544.640 .000
ZE o|HElRe] SOt FaL 17.137 2 8.568 8.684 | .000
Zjotr L8+ 129.962 2 64.981 65.856 .000
g Aot ST 15.130 4 3.783 3833 | .005
Error 298.976 303 .987

Total 3481.778 312

Crrected Total 745.316 311

a. R Squared = 0.599 (Adjusted R Squared = .588)
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£ 29 7t 45AgEI} GO Ao Yegorneg, Aotmd L7
wE B offzto] gt Apol7b Qtkal & 4 Qlrk. wheEhA A o|REE
o] Soj7t FWET} HM=f Aolol 4 AolRALTE 2AH AeS of
E Aoz veytt

414 7W4 3-1 A%

THd 3-D& Ao A8l 715 o|REZe] S0t Falee] #ske #
Ao PARYS 990 HAS ] ulAE JFL Folus] g Bt
BHg ANssich 1 AT (& 403 2o

(E 4-4 7H4 3-1 A5 2%
Source Tgfp Zgujri? df Sl\c/ll EZ?e E Sig.
Corrected Model 365.233° 8 45.654 36.395 .000
Intercept 1318.976 1] 1318976 | 1051.481 .000
718 o|RElZe] SOt FaL 61.851 2| 30925| 24.656 | .000
THAES 83.631 2 41.816 33.335 .000
71 BF A=Y 13.793 4 3.448 2.749 .028
Error 380.083 303 1.254
Total 3481.778 312
Crrected Total 745.316 311

a. R Squared = 0.490 (Adjusted R Squared = .477)

o o jLe
02 o) $EAIA Aolst Uk F 4 9lo] GH 3-1> A=
9 A 7 a]l P ASAgRIT foRt Ador Yeigoeng, #AEY
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of w2 BEHEchztel] ik Ao} ttal & & ot wEkA V)E o|REZE

T 3-8 HF5S Yl T o|E]Zo] Eoi7t FarEo] {itsh= 7t
At BHAEYS Qqclor ¥ B}

" 4-5) 7Vd 3-2 A5 A
kol [ ] s [
Corrected Model 432.889° 8 54111 52.478 .000
Intercept 1834.794 1| 1834794 | 1779.432 .000
T o|REjEo] SOtk FAL 99.854 2| 49927 | 48421 | .000
PAZY 110.799 2 55.400 53.728 .000
TS AR 38.860 4 9.715 9.422 | .000
Error 312.427 303 1.031
Total 3481.778 312
Crrected Total 745.316 311

a. R Squared = 0.581 (Adjusted R Squared = .570)

A=Y BHEof2t 7ko] = Gub= Fgkol 53.728, p#te] 00022
SEolA zkel7t Qe ALR det IAEde]l E=e4E HIllbofztol
A E F 27F e ASR UEEt, EQ BE o|REZo] Fol7t Pl
o WAES ol HFoAgavE 249 23, Flo] 9.422, pte] .0002=
o oA A7k vl & 4 o] M 3-202 AU
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HAsojzte] digh #fol7h vl & 4 QUrh. wEhA 7HS o|RE|Zo] o]



ofd
[
il
i)
|m
o)
|
=
2y
>,
o,
=
>,

|
2
i
o
Mo
EX
i)
i)
i
ok
filo
_O|L
rlr
P
o
il
X

(B 4-6) 7} 3-3 AZ A7}

Source Tgfp zglujri? df SI\(;I SZ?e F Sig.
Corrected Model 354.617* 8| 44334 | 34387 | .000
Intercept 1538.794 1| 1538.794 | 1193.551 | .000
ZIT o|RElFZo] Eoftt Bl 69.118 2 34.559 26.805 | .000
A=A 102.200 2 51.100 39.635 | .000
LG * A=) 26.239 4 6.560 5088 | .001
Error 390.645 303 1.289

Total 3481.778 312

Crrected Total 745.316 311

a. R Squared = 0.476 (Adjusted R Squared = .462)
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g olmElZo] oz BB} uASel AololH BAZYL 2AH
P2 S Row vehi

4.1.7 74 4 A4S

GV e AFE 99l FulelEe] o nAsde] aTkE wol 9l
oA AARE dits (B 4-7), <E 4-8)7% 2ot

(B 4-T) V4 4 A 23
B
Model Sum of df Mean v Sig.
Squares Square
Regression 328.940 1] 328940 | 265.565| .000°
1 Residual 383.979 310 1.239
Total 712.920 311

a. Predictors : (Constant), HEi = oz}

b. Dependent Variable : F-ujo]%

BACHRE SPHIOR S, PHIES FEWAOR St 9787
o golgel gt AEATE BARAS 53 olFoldc §lo] BE uw
HAMEA AT} Fghe] 265.565, pte] 0.0000=2 2 Aofa dAgt 3]Hm
4o golat Aoz byt

& 4-8) M 4 AF 2

SAEA

Model Unstandardized Standardized

Coefficients Coefficients 5

B Std. Error Beta t &
1 (Constant) 1.433 136 10.524 .000

BT ofz} .664 .041 .679 16.296 .000

a. Dependent Variable : Ftofje]
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ABSTRACT

The Effect of Emotions Caused by Emoticons on
Brand Attachment.
—Focusing on relationship commitment and
self—expression needs—

Kibong, Song
Major in New Media Advertising promotion
Dept. of New Media Advertising promotion

The Graduate School

Hansung University

With the popularization of smartphones that connect everything
anytime, anywhere, non—face—to—face communication through the Internet
has become a daily practice. Therefore, the use of emoticons is increasing
to compensate for the limitations of communication in the text—centered
message transmission process, and emoticons that complement the sender's
feelings and situation can form a deep empathy zone. However, although
mobile marketing is active and emoticon—based communication is
increasing, new marketing strategies are needed because the impact of
non-verbal communication on corporate communication is very limited.
The purpose of this study is to investigate the effect of emoji on

consumer relationship building and interaction, how emoji-induced

emotions are related to consumers' personalization characteristics, how to
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form relationships, and how to influence brand attachment and
purchasing intentions. Therefore, the results of the study centered on the

research questions are as follows.

First, how does emoticon affect brand attachment?
The hypothesis of the first problem was found that the greater the joy,

satisfaction and affinity, the more positive the brand attachment.

Second, how does the attachment of emoticons and brands change
depending on the consumer's personal characteristics, their immersion in
relationships and their desire for self—expression?

The second study found that the deeper the relationship between joy,
satisfaction, and intimacy, the more affectionate the brand may be. On
the other hand, the results show that self-expression needs are
satisfactory and friendly, but there is no other difference in joy.

The results of this study show that if companies use appropriate emojis
to arouse consumers positive feelings, they can maximize communication
effect and induce brand attachment. Second, the use of non-verbal
communication emoticons can affect the brand attachment of companies,
and the distribution of non—verbal communication emoticons according to
individual characteristics can have a high effect on brand attachment and
purchasing. Third, the effectiveness of non-verbal communication can be
expanded from expression—centered research such as action and attitude
to emotion, which can be the basis for research on relationship formation
usHowever, this study found that the importance of creativity in
non-verbal communication is also needed because emojis are less

pleasant, satisfied and friendly than ordinary emojis.
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