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A2 Rk (DawnDonbi, 1990).

Zizto]l= HiE = B Haxeto] apEslsh= |

At ARl BUEE olgsio] AN el e A Aeln 4249
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& NEE7 AHAA A= ot AFolnA] 7} A= o] BT
of oA AFoluA7t MEHt. & wHS Fal Heko| oAz AFE HA
E olu|A7t AN St AR =AR).

NE AE BIHE] gt olmAol, F[YPo] HHE A% & of 7|
: ojn|z]= °o]=A
og= %LTEM AdHo g = SAE] Q= A7 BrrElAs, 2015).

Al o] AlE BEfi=oln|z= AlE ZH2he] oju|z|el Au|Ad tiet 14-S

it A1 delulAE 719e S 98 A %ﬂ 24l x%iﬂz-ﬂra 971
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AHIZP7 EA7|e] BE] dis] ZHA]a Sl
L7 B BHE] tigh 495y 2ol AlF AA] oigh gol
44 g=lo] FAE Avzte] AlEjd pxA
E7F AMzpe] AZP7| e Foff Hop
o] AA= of
H
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o
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oz
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it
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H
%0,
o
-
0
rlr
Am
o
|z o
=
o

i)
[ >

%u}ﬁ'—ﬁ 2010),
oA AE BAse] te AHATL AHAE S ejujolth(Tu
cker, 1992). AH|7e] 7]9] Zo] Wi A3} HAE ojmE AEF G ]
AL dgfo] otxw 9k TrFE AdolA HAE oju]AE
2 7o} sl o] 7|gER QAgaor sl T Fof shitoltt.

HHE ofulAE AHATL o] AHE HAE Axo] olste] wrdE
vACo] g A7 olekn Aol stArkKeller(1993). &
k= ABol Bald &4, BAE Age] Autel 4ulA} el ey B

|z
=

it

A] HEiE ofmA]= 37H4]
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olfl st&z Aol BRHE omx)rt AutEolAl g MIAZIE A

ofe] @5o] AFH o} (Kotler, 1998) Anl45Ee] 7]o]
A FoA BAL AN ko)A Hrk,
Hulz FES FolZl 71 st ke Aotz

22402 (Newman, 1957) oJu]X|E Ho]il Qitt HElEL A4H]

A, 2%, 1985).

HHAE olmlz]

HlZapA et BeAsE AugA ApAle] Aulad AES e A%

o AFeziy FHNM AT & A== ARSShe FA, 801, "A, 71T,
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HA;E (brand)2h= @ol= 2¢0] 110] ‘brandr ol A
g, dolE ‘Bl thHto burn)'E & 7HA2 ot I GHH
F7F A7) 71E Yole Hol AfFE YAsH AL A AtHOA fEiE A

om g—ajs}:ﬂ rhEA= oY, FA Y, 2014)

HAEE Wi S dno] BujtSe] AEel} AuAS @ st
s} A7lele olmolA ALgSHE olF, g,

H
=
Ao, A%, A Be olg9 2gAlzta Biesty HoJstal tk(Kotler,

A ZALO] AEolu AB|AE AEsta ARt APEAS =ol7] S8 ARE
Sti= =53t o|E3 o= Al AH|A, RS APEIAA A SR o]
2t Aol5ta 9tk (Aaker, 1991).

A BofolA o]gfdt HIE olm|x]&= eEt Fast

TS A7 JPEe] gk (FRR, 2017). B2 A7 AgH whE shpat
o ofzke] Asle] AtolE Holil A AR5l H2 A% B2 AEe
wufstre] ERttal Fot

7k BT fisht &4 q(attmbute) Mol (benefit), X (attitude)= ©|Fo]ZIct,
JeB=2 AH[zEe] ukgo] FFobH, FAHo|a, A JHset A4 omAE A
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olu]Z|7} 4ol

ol

<
N

H

t} (Aaker, 1996).

= th(Keller, 1993).

,_Eo

A ot

=
=

off ofm]A]

94 %

=
T

94

=
=

15 0]

St

AlA - AH|2F
=

=

al

=3, <Fafoll o

[¢]

L ] B o e e [

(A71%4, 2004)°]=k

HA

171 &
345

t}. (Martinez, Montaner & Pina(2009))

(=29 1998).

=

=

il

%7] $lste] BAE ofn]

=

=
=

10
o

37k9h ool

Hlae] 3]

A

ol
oy

g Aol 2, 2005;

o
-

st

sfofopat

[¢)

avFer HY

g

&, 2013).

g9g-ol .
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e
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0
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Al ARgSRAL Rt (e,
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AT AT ES 222 FHOE BAY BE olfuwel ol s
o8] HTt ZAHER FEdeln mUAQ rAM] we HES 49T

4 Q= AHo] Jrh (P2 AL -AZET(2007), AA =
AR TE 719 AREAol dit 24 BUE 9 ]ﬁPE] F= AFdTt

of tiH=+= dez AXNHAT(H ST, 2013).

T2 A dhe, 24 AHs, i/ 1A gEe
= THOE mofsA "o (I E, 2012).

AN 2E O] HIA A= 224 o] o2 tE Sk AladEle] IS SA
of &7 wiwel A#Hor HAWE S5k fAF &= B9 oty SA
He7E B sistel @714 ARE W7lo] FAgRt Adoer QAHT IHCEA
&, 2013).

2 J1gle] AV1A ABE Uk MARA ARE 248 FH0R B
Ag mE o8] Yol cle] 7z o8| st SHEnR FEHolw
oz zA4Ie We RRE 49T & 9l Aol Atk (HeIH008),
=)

HIZ 74 A gdate] it d= B2 A7 2oyt (Kaplan, RS., N
orton, D.P.(1996), The Balanced Scorecard: Translating Strategy into Action,
Harvard Business School Press, Boston, MA; Niven, P.R.(2003), Balanced Sc
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orecard Step—By—Step for Government and Nonprofit Agencies, John Wiley
& Sons, Hoboken, NJ; ¥t 2003, A=% 2003) ¢4 Z@ixfo]=7|dx} 7

HrAH| 2o DA Fast 540 7IXARES] Bflo] ofsf o
= =R FEeta] 7] "ol BAHAE FHsH] Qs AAFAHe] A

Argeflob gttt (L Fitzgerald, Johnston R., T] Brignall, RM Silvestro and

. A. Voss., 1991)

DARE AGATe] e ZHe AGiRe] A L W 59 F
ode 7|1zx SHcte WHeg oA 71U Atm W FHHEY
N2z 8] gRel, AATAL WSS ANHOZ mers & glom. T
Aol F= mrefstrlol Agsith (871 & Aol 2002)

NAolE 7199 AILNE AFA A, 24 2240, Az T
wopdE NEA Lo PYAA FristHou ol AFA Adaet HARA
ANE AP0 E He Aol dutetEqlrt. (Tsai et al., 19915 A&, 201
3).

O ok r{o
re

1o
oY e
N ote 1o

=

S,
2,
0%
iie]
filo
:L

A91817] 915 AAA Aste s A

EE Gl f26l §3 ASE Popclel 2 Ag71AE = =

Agrmer ofUet Bgo] AuAE Tujste] 1 AuAvt Fi dHe et
=}

At AH)zbE shoh(o] B4t 2016).

op

AR AA kEEE AReld AES Folshs oW AES aHshs
olsE WA At RS ST Brlke AR £34, way BAE
¢ 712w Utk JPg A9 BoblEe 245 9ad A,
2 el oAAA, AW AR Fosks Tuid, AAR AR

85t3 Alshs ASAR TE F 5 rhEWR, 2006: ASHA, 2013).
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2HAEY FuidE AlFe] Tl ® AR ERlE 2R Z227 s
gke oJu|sty rH(EEA, 2012).
Y ToEL s A Mxﬂﬂ A YE = 5] AH[R] Ui ol A]

Aoyl Q= AgAR] W3Eh & QA4 o dsf] o ¥ WS HAg
AIA, & AZ$. (2020)
Schiffman& Kanuk(1994)2 Fujsls-& AH[AFEC] 159 Q15 STFAA

Feletal Zldiste AFolu AH|A &2 otojtolE HAl Fuj, AR 9 It
gtofl QlolA HolF= dPsolatal HolstH A (G.Schiffman Leon & Leslie Laza
r Kanuk, 1994), Engel & Blackwell(1982)2 A|3h} AH|AZE 3|Es5tT AR-6}
71§t aB[AEol A= AAEANY B s Fuid-soltal shATh.(LF.
Engel & Blackwell,P.C.,1982)

L7000 Foi7 Agold 54 el it A1el F24 7
w g4 PAES Belmetn Aoet ol TulRE wud A
5 6}»}01111 AAH E489), AB] S48 Teln 4H S48
I SEITE. (-85, 2002)

ox —'\1

ol
>
)
o
fr
o,
of
o
_t‘_l‘
N
i
Auj
i
9
ret,
L
w
O
=
(@)
5
&
&
T
Q.
&

webd Qe A FARSHE ASlel 9ol AGAT g At A
wel o Woly] WBe] Avt b TN S5 Rohe e Brbsan

5
2 Hrh gAHoR, o4,

o
ol&st 719 Al At

24g 9 AE, AAADAT D TR 87 35 A=, 270 S B3, 7]
Qo] A SO thshA AeldchAME, 1990).

1E AYATES] A4S 7199 4NBot 89S F2 ARE Yt Brtol
JEste A RAEPET, 2018). 71g0] &3 A B FEr} FiEn
B0 el AAWA tt ARA 4u BrEmoz I /1Y
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ke WG 4 QA FRA AR A oE 49 =2 9 2%, B2
[ex|

o
o Aute 2A ARA Auet AT ARz FEE 5 o, A

of whel g Aot FEH ABEE TH FHssithSuar

ﬂ
i
ol
ok
rlr
ok
rE T

&
= r

betti, 1987).

ARl AT = 719 ooy miEE ook A Heeyn 2

o el SRAe] 2 Wk a4 SFelrt

QBT = AFARE Aol Yepd AT A ZARARE ol&

2 22 2% ARE 4T ARH 4] A ARARES sure
P

FAH oS0 W, thE 3718, 9Y0ld, RS

N
I
Norig

rJ
lo % H

ot my 1
N
or
roll

filo
1o
=

o
>

oy

|?tcH(Chandler & Hanks, 1993; Birley & Westhead, 1994; Co
Slevin, 1990).
74 Aite BHE 71 A Zaet Add, 719 da= yeidt

- 1 il
% Qe Faadlolety wotHEth HARR Aute] A 7]
o]
H

< o
s L8 e

4

o e &
I
Rl T
A ol
ox o
Job do
o N
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=
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ol r
filo
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D)
o
EX
gt
or
1

al., 1984; Timmons et al., 1987).

=o] AR AaE SAskeT 9ol 2™ SEs A A T2 A

= il = =
Hol =S SAsted ol 7P ZEA SEAHL & 4 A (Cooper
& Artz, 1995). J18jup RIS EIRE BIARA ko] A9 A At
gt 71d b2 A8 = oy AEA ATE Wk Eetrthe HAA

o] ZAst7] w2l FelalioF grH(Chandler & Hanks, 1993).

Z, aARA A AREeeeld ook ARA Aue] ms) w14 4
of ol G Bk TeTh F71A PN F0l4o] AT %
Qlehe ol5o] ¢lrk
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OFoA AEAQ AFAE v R 3 ARAGHE Aot FHo A¢
Ne @A AFAATRE HAZXAY] EALS BEFstn dvks HolA dAE 7t
A3 JeHHSF, 20125 9HE4E, 20185 A&, 2013)

E5] Zalizto]lx 7|l AiE AAACR & 4 Sl AFEe AFAET
of. ARG QIAE &2 ASEH Aol Hlsf A@AHo|n HAFH ANE
AARer AFAT ] et Aol ARAPIE S5 Sl AHERE HEE

= Ed, EAGE, Ao, HEmEH, AACt Jx T ket 2de

2 AW 2 2 QthERE7], 2006; A=, 2021).
aFoA miEHe 71 7HdsA EEd oz vehtbs ARATE Uehfe
%z, A9, 2384 72E3A. (2003))

_24_



TAA

B

Ir.

3.1 92

=
T

H] A

G

o

A

T

__01_
o
ol

olmZ]7} PPL

oreheiet.

fl

]

AM PPLO] BAS §

19 3-DaAT 729

_25_



3.2 97714

3.2.1 PPL&A T AEolu]A]o gk A

A5 Foll oA ®AZE FE motdE ok R yehd AWE HY, AHAE
2 F1E FustHy gths A d & HEHER1,1995: A-831, 2016). ©]
et 7]& Fao] ofdE FEar] gt Hetez o4 wA A (hybird message)
FEjo] ggo] dFE Gt} (0]35]L, o]ZE, 2001)

=4 wAIA ARUAIAS ol 82l

=
QFESNN FAHE BASY AFO LFo] Frkst Qlth 4HIAHE
A BRAE olnjz)e} 94 BIE Ak Friet FHAQ omAE AT &
Arhe Mol MRS Fu P Frpdty gich
BHE 2ol B4 Fold Bl A=, A7 Fd, A4 onA, ElHE
APA So] 2 digton] HATS] glo] B HAE Azl FAHAHCQI
FFS AT SFHAHEAA, 2019).

I

o,

of

ox,

B
g,

Fol A HAATFAA ] PPLo] AFoln| e HAS ojulx]7t A
3 WA GARE 1A GFEA B2 HEe Flstat.

HI1. PPLEALS AlEoln| Ao F(+)QFFS u]d Aol

H1l-1 PPL&EA &

H1-2. PPLEA 5 2232 AlEolu|xo A(+)e] &
=

[e]
o1
H1-3. PPLEA 5 282 AlZoln|xof H(-)9] 43¢
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3.2.2 PPL&A T BAToln[x|o digh #A

FEwsolth, AR S HAC g BER a7 tiEe PPL
o

it 482 =E55HH(Gupta & Lord, 1

N
N
N

5
(o]

)

PPL 7oA HEHDL Qi ol olE 77| AREES 8| JuE
ol Alow ZFa olgslesle] B AL AWt olzow, PPL Fael
A Aol wEH WAA Qo] Bk F2o] Hwo] oj@A AFL
FE7HE olsfshzn] o8 4 Atk AHAES0] PPLE oA F|el shivke
whel 1 bt ebd 4 Qrkn Fgstanh A & PR 2004)
AHAZ} PPL BE AHoR 79 sheA B Awye] asttn 7
st wakd PPLEjES} Dekike AL thEhiE, 23 PPLARI Al
2 5700 olgt Aoletw A HW 1 GIe welA frks A olugtt
PPL %10 Filel PN HT Sof ATHo] AW g o2 ‘Welw
3} ol&olet, Wkt ol Aeste] uiFE £ ol2H|, oW o] &g
wgto] S4o] 1 Aol 7o G Eohe ol2g Tath A3e| ojul:
HE uete] EAv paEo] glon] Weluuks Alge] JHE KL <
Zole B4 WolSolr mgo] Zth =, $ajo] slole Huzt AA 9| of
Wk we So A Aol wheh Pebd 4 glrhs Zlo2 TVEeute A
RARSHE Ao} 2917171 AlEoli} HEY] EAS Sjaste A% weto



Aol BAEE olgate] Aulsct 4E W JlsHoln AW o
go] FEE FRoU HIel we HAci EAToRA vadl A
Exgoz BACE s oA ol A on), 5 1A g
| e = =

Lue] 2SS AFYE ANE Tukste Zlo] ohel, 1 AEe] A
B

Ui olulxg Fuljshs gloleka gehd aHt 4E 9

HAE o= B tiet AFES] Ayt 4] SAR AFEEo] ¢
71l sl 2424 52 FAHHA HEE 2 He AL ugti (s S, &
781k (2003))

BHE omz|gt AMZprF BAHE disf 2t HAA] IS ousiy B
Aot T o] AFEC] AdE o] AHES] 7|9 & MAZ BHE A
el os @ BHa=of oigh xojta Aos & Qlrk(Kotler, 1998).

S AFEE AHA AR FoIF 7HAo] FaistAY FHiE A&SHES
FESHA ol BHOR i AR & el AA 4 A AE e
2 AFolst gHl, 27], MA7F] Aol

HAE= AHEC] ARt st AZbste =7oloh. Herzog(1963) %
2 WA E Foll An[AE WopEols A9 FAHFH S, 2016). Dichter, 19
85) olmz] ZMolgt AU 89l FH B of gt AH|AFO mEZoA] UL
+ AAH Aot (-84, 2016).



Lovy(1959) AHHES 272 79 1 Srmel ok AZe7HA% ofn]
2 Fi Zlolthae,

Frazer(1983) #i7]82He *o% | ohe ARER TEEolR a4et 954
off 7|22 Fol 718th(Z&7l, 2016). Noth(1988) 4H|AHEC] HE WEa|:=
HAS oluzE FBO £, 71*%401 a9, A8)E HH@4, A 7H v}
ATHH-EF, 2016). Sommer(1963) B = oju]z]] /g2 AH|zFA] Q1A &
o7 AHEe] AAL ouFthZ 47, 2016). FRE ALIAY HEAFE o

Ao mAY ke TR S84 2HE, 1985).
afx

2 AoA= PPLY| TE ZEHxjo]l= 7]

s A AdATet v AT

H2. PPLEAS B Eo|u|zo] A(+)FFS v|d Aol

H2-1 PPL&EA & ABRAL Baltolu|zo] AH(+)e] 9T

H2-2. PPL&A] & 924 A ou 2o H(+)e] FFS v]F Zo|ch
= FS

H2-3. PPL&A Heolm Ao F(-)¢] ¥

lu:
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3.3 AFolu x| et BHEo|n|z| e} PG ete] B

71910] Sme] wet 47 274 @ Bl Az
01014- 3_7.“ ;(HU;G /H_]}Q}

] A
ARARTE ARAY QA5 FaHS BES

AAA AEA 122
5 A3 Adoln, MARAMTHE 22 asEn ATl Zafln x40
2 4T29e Fe AW D ALsH djeile] 7)xe Aotk
a3} 2021)

Hbe Ble ookt JlzoR 24" 4 b, QuHos AwA et
Zard Av, AT gvet MATAYRE TR AL 94 A7t
of whet Thope 7122 AT SAEEE, ARATEC] AP wol Tt v
A A omézr, 228, XJE'—‘?.P%—E, 242U FAY 448, A

NEY ATAST FH] BHe A AFHO, vlde] g 55
ARSI | @A AUT glov, 91d Aul] A58 Wt
obd ATk feIsks ol S 9] Wit (353, 201

o AT A SH Bt AR B ® AAEHA e A
7h, 2EA A N S 22 AU S| Wy AoEo], AR
o] m&3 e T VI AES AT AmEe FEY Hol Hue =
Al Et AZIEH(O1d=, 2005)

= A AEA &2 FJAAA AeA SHce H ok
SAE slew, Bao] wE "oe APHor APl offe FEol W

W] ARH 53 Aozt 2AYNE AR BrsHd @A Ut

=
JYE AN ARWOE NS ZHSHE doA ot FARES A4
S} oldl el A He} gelzoln vldfAFAY PHos xH Hns &



As] Y8 EE =3 =471 BSC(Balanced ScoreCord: @A E)o|tHold
4, 2017).

Dyer& Reeves(1995)+= BIAFAALNR] HE SAMES HE} 35, 447
2 ot FAMEY HiEet PFeole AXLEN AQlely e AnE, x3
datol= AT F4, ANt 42 94t AHE A5k
Venkartramann& Remanujan(1986)2 7|9AE AFd=tet =94}, =2&
B AZIAR sk, HAREAET] 9ol AR, ohEh AlE
A = ARgSdlen, 2AFRAY AxEEs FAEINESR =
AHe]A A9l 52 ARESthDalton(1990)2 IS AFH Autet A4
AtE sk AR AR ag LS AL A s
AHg-SHATHe] A=, 2008).

o PAL HElEapito] B} P ute] mAe FFATNAN P97
S AHANRE R, FA, WEE, QFAdTE FEste] A Ay, BEA)
&l r

N
to] BIARA ATl AB|R} TR O} EAFYUFEL o
o

Mo

o= yergth (A, 2009; 8@ AH- A5, 2020).

E3 ALA - Au]A(2003)L T8 Haltate] QA = BHAE Q17
L HHE FALE, B omx|7} AMzpe] Ajtulet FAHA AR ] P
< uAty sgoeH, 71712(1999)L nAET ] FA G|} H7bE AR
Aol BRiErp FEHREMD Qlgol| IAst HMEALEE Adote 84E &
A, 4, Q1A 49 AR Aolstal A4kl BRiERpito] HIHE HS
Lot AR JFE FEAE sk BHE A4S =4 Wrlstd 4
& Asot APEL =okAe AR e

HEAbe]l BlEz e T A2 do] malizto]= sl o] Aate] w|x|=
Aol BIHEAEE HIHE oju|z|et BE apdEstz fLEsta FJPAE
A Adatet mafizto]=x Jut(AFAAEY, TARZE, BRoto] 1A, R4
F IR FEote] A3t A, HHE xpEs malizto]= AJatel| §ogt
FFS A= Aoz Ueuth (A, 2010:E8%7, 2015)
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olth(x &4, 2003).
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Bauer & Greyser (1968)
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58 Ax
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V. 24 A}

41, AF YA AFFANA 54

411 JAFEASH E4

2 AFolMe dexAE Bl 3T 3007 F BN 3EE & 39%
& ARt 261767%)E AT FAo] FEsHArt. 2F 240 481 2| &
HAe] 54 NEEMoR AME Ave thE (E 4-DI} g A7EAS
A B4R dA ARGRl wold upAlEe} iRl JAEAAAE S
o AW, A%, AF717, PPLY /@S SO Amusid

HA] gEE AHEy G2 1938(73.9%), o142 68 (26.1%) 22 LtEr

o
lo
=)
Q,
oY,
Mo
ju|
<2
=
_—)IJ_L‘
2
E
A
S

MZA i (Millennials and Gen Z)Q1 20tH
32.6%, 307t 41.8%E Aottt FAH 2= 20tH7t 859 (32.6%), 30TH
7} 10978 (41.8%), 40t 368(13.8%), 50t o)A 3198 (11.9%) w2 estth
Zzto]= AHESE 7|F 02 34 o)A 5| u|gto] 345%= 7P Wokth 1
0y oo JAEFARE 17.6%7F SHAFAT. FAAQ] HES AmEH,
Zatol=z JREAY 149 ulgt 7H(Q2.7%), 1'd o4 33 =gt 569(21.5%), 3
| ol 5 =gk 9078 (34.5%), 5| olF 7d m|gt 447 (16.9%), 74 o1/ 1
189 (6.9%), 10¢ oA 4678 (17.6%)2 Ltebch ubAd AR
AoEE uAlE 19 v 1294.6%), 149 o4 3 =gt 657
(24.9%), 3@ o]4 53 ulqt 819 (31.0%), 39 o4 79 u|qt 468 (17.6%), 5
| oAk 7d mwt 467 (17.6%), 7@ o)A 10 ulgk 32 (12.3%), 109 o4t
2580.6%)= 13 o4 59 migte] uiAEl7l dgdellA 71 @2 Aoa A
it o]50] &2 &8ot= PPLY AARE FESEORE o ¢, St
1508(27.6%), 93t 1089 (19.9%), I 1358(24.9%), 4+F1 939 (17.1%),
718k 579 (10.5 2 urebytch
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E 4-1 AFFAHH B4
A HI%E (n=261) H]-&(%)
. A 193 73.9%
o] A 68 26.1%
20t 85 32.6%
. 30t 109 41.8%
40H) 36 13.8%
50t o]Ak~ 31 11.9%
19 ojar 7 2.7%
19 o]Ab~34d o|ut 56 21.5%
e Rfo] = 34 o]Ar~54 ujmt 90 34.5%
ZE 59 o]A~74 u]ul 44 16.9%
73 o]A~104 m]ut 18 6.9%
108 o)Ak~ 46 17.6%
19 o)k 12 4.6%
19 o]Ab~3 mjul 65 24.9%
S 349 o|A~54 wm]ul 81 31.0%
54 o]At~74d ]t 46 17.6%
79 o]A~104¢ u|wt 32 12.3%
1049 oAt~ 25 9.6%
L=Rs 150 27.6%
PPL st 108 19.9%
Zolaad S 135 24.9%
(TEH) fRE 93 17.1%
7] €} 57 10.5%
SHA| 261 100.0%
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2 AT AR ol HES HFSSH| flste] ZF a<lel digt 54
Y-S AFohs A QRIS Aldgstalth. &ld QRlEAe S rdo
gt AgrE ArRE Aog AU JfY (construct) ¥t A= (indicato
DAl TAE SHsts o=, B QRIEAY AvE EUzE & Ao
A 378 e o]l2RY Y] ANTAE AHET] Ao SHMpEo] o|2WFE AA
stal @]l Fx7F gerbE 2457 fs AAls fe1o] SHRY] A

o>
9
je=
o
<
~
Z
=
0O
"11
&
m\o
rg
_O|L

H@, ﬁh}, x2 e 596. O87(df 329, p=0.000)°o1™ Qzk(x* /dN)=1.812=%
Uetgth, o2 Zetx 242 mhebsii® GFI=0.877, AGFI=0.852, CFI=0.93
4, NFI=0.885, TLI=0.924, RMR=0.046, RMSEA= 0.045% L}Etytct.
dutHom FXHAHAE Alch= H Slo] BP9 AFPEE U= Aol
B33 (GFI>0.9), ¥4 7+ B32to](RMR<0.05), BZ2ATA]4(NFI>0.9),

=S
WAEA4(CF1=0.9) 5©°

H] A | Qe ARG do] BT £9] A= dFAE
Uebdeh, i R29] gro] AFAE AARskAY ZARE g UEriaL glo] &7
wdlo] Aget myolatal & 4 Qlrk

SAHTE9 ASEdAEe A5 9ol @442 = (Composite Construct

=
Reliability) 2} HE4t5E #H(AVE)& %

of AFEF =7t Fosittal e 4 Aol kA ﬂ(Anderson & Gerb1ng,19
88), BoEAFEE F(AVE)Z 0.501F o off, #S5wIy} gt w=iido] ot
a1 @s5har QQoh(Fornell & Larcker, 1981).

2 a7o 2AETe] A7 WY PHAIECCRE 0807014, H2B
AFE(AVE)Z 05180102 Uegil ol S HYFEHZYo] R
Solthe A% o 4 Ao 7 28e=e] gig TS A CRIL CCR U
AVE Z2 <& 4-3)>3 Zth

r
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£ 4-3) =94 29184 A3
=2 HS zZF9} Estimate C.R. AVE CCR
AR 0.839 1.4 9.315%**
HH2 0.862 1.521 9.43% % *
A H A 0.612 0.86
AH3 0.829 1.371 9.263%**
HH4 0.56 1
22 0.738 0.889 11.764%**
KoA=1) 0.599 0.789 9,374 % **
[oX=1S 0.543 0.824
(oR= ] 0.786 0.994 12.487%**
A=) 0.806 1
2] 0.852 1.578 8.62%**
22 0.832 1.568 8.571%**
2HA - 0.52 0.807
£H3 0.607 1.105 7.266%**
2H4 0.54 1
A& 0.732 1
A= A& 0.851 1.06 | 13.773%** 013 0,908
ofm|A] A= 0.905 1.08 14.662% ** ‘ '
A &4 0.88 1.161 14.255%**
HefE | 0.712 1
HEiE) 0.724 1.047 10.499% * *
5‘%“?]—5—] 0.518 0.811
H#E3 0.77 1.082 11.081%**
BH=4 0.67 0.99 9.781%**
H] 2| 51 0.797 1
H] A 1::2 * 3k %k
mgmg | AE 0.687 0.822 | 11.24 0,546 0,898
e H] A 53 0.756 0.946 | 12.559%**
H| 2 74 0.712 0.953 11.707***
51 0.682 0.858 11.8%**
Az 72 0.764 1.188 | 13.689***
TS 0.595 0.854
53 0.793 1.054 14.409% * *
A4 0.838 1
= *** p (000l ** P <001 * P <005
- ZAYRO RS FAAE 12 THA @AY
IE CR. @2 p, 0.001FFA Fodoz2 g2l AR ASS e
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Zo|th(Hatcher, 1994).

ol

=
o

4= thH(Forne

Il & Larcker, 1981).
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(@)
(@)
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il
s
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o
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L
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o
N
A
of

2ASE AWER (E 4-57% (¥ 4-
et 2t

(E 4-5) ol2E¥9 A=A+

Nz Stand.ardized CR. . -
Estimate

Hi1-1 R — AlFolvA] 0.304 4.465 ok ) el

HI | H1-2 o2ty — AlFoluA 0.32 4.353 bR e
H1-3 BHA — AFoluA -0.185 -2.591 | 0.01* e
H2-1 AR — BcolH)z| 0.539 7.21 ok R

H2 | H2-2 o= — Halitolu]z] 0.216 3.068 | 0.002** | A=
H2-3 R4 — Bfi=olnz -0.189 -2.668 | 0.008** | A
H3-1| AlFelna — vA72/4d 0.691 8.958 kb 2 e

e H3-2 | Esizolmz] — HAF2/dx 0.152 2.348 | 0.019* | A=
H4-1|  AZFolwA] — AF72d7t 0.632 8.468 *ok 4

e H4-2| HToluz] — 7277} 0.216 3.324 ok e

= *** P C0.001, ** P <001, * P <0.05

_43_



O™ 4-1) ol2Ed9 A=A+
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14 A4 A% A3

4.4.1. PPL A3} AFolu]x|¢}te] A

HI1. PPLEAL AlEolu| Ao F(+)QFFS u]d Aol

H1-1 PPL&EA F HARAZL AEolu|A]d A(+)e] J3F& v|d Aot}

H1-2. PPLEA 5 =542 AFoln| Ao A(+)9] d&FS nm|d Aot}
= =

H1-3. PPL&A

PPL&/Jo] AlZolw|zle] nx]= gaFe] tigh 7Hd ASAT (B 4-6)¢ &

o] FHA] et AlFolu|z] A4t 0.304, C.R. 4.465 (P<0.001)o]H, A
of tigt AZolnx] BZESE A47F 0.32, CR. 4.353 (P<0.00D)o|H, EHA
EHGF AZolu ] BES}F A4E —0.185, C.R. -2.591(P<0.01) o2 EAgc} P
Ao WE AFo|uA] wA]E gl wE M HI-1, H1-2, H1-32
E‘]*H%E‘r arebs] AlFolmAle] AR, ey, Bl Foud adds

2

1

O

2~
ET

(# 4-6) PPLEA0] AlFoln| Aol mx& dF HF dt
7= Stand.ardized Estimate | C.R. P At
Estimate
Hi-1 | ARA — AFo]u|A] 0.304 0.302 | 4.465 ok EE
Hl | HI-2 | 28 — AEo|n|A] 0.32 0.349 | 4.353 ok e
H1-3 | 284 — AZo|u]z| -0.185 0316 | -2.591 0.01 RE]

= *** P <0001, ** P <0.01, * P <0.05
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4.4.2. PPL £43t B ofu]|x|ete] TA

H2. PPLEAL HAEolu|z]o] A(+)FFS v|d Aol
H2-1 PPLEA S AEAL B olu|x]of AH(+)o] 9 n|& Aot
H2-2. PPL&A £ o=tde Bdlitolnm|z|o] A (+)9] J3FS nm|d Aol
= [e]
S -

H2-3. PPL&A Aeolm o] #(-)e] FF= vl Aol

PPL&AJo] Biitolmz]o] mjAe FF AFEAHe FHEHAC] Hifiton|z|
of mlA= ®EE3}F A4 0.539, CR. 7.21 (P<0.001), 240l B oln|z]o]

A= ®ES}H A4 0.216, C.R. 3.068 (P<0.002), E2HAo] B=olu|z]o] n|
e BFES AS 0189, CR. -2.668 (P<0.008)2 EAHo] HE HA;E o
mzle] Al foudt d¥er & 4 qlo] M H2-1, H2-2, H2-30] A9
=]l

(E 4-7) PPL&A0] BAE ofulxe] nlt 9% 4% A

MaHE Stand.ardized Estimate| C.R. P A}
Estimate
H2-1 |AEA — BA;Solu|z]| 0539 0.463 7.21 *oxx e
H2 | H2-2 |22 — Bd#lojnx] 0.216 0.203 3.068 0.002 =4
H2-3 |[2HA — BEd=oju[z] -0.189 -0.278 -2.668 0.008 2R

= *** P 0.001, ** P <001, * P <0.05
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4.4.3 AFoIWA| 9 BREoujx|et PG4Tt A

H3-1. AlFolu|A= vAF2ATqo] F(+HIF= vd Aol
H3-2. BATolnxL H|ARAA}o] H(+)dgke u]=

Agolnz] @ HHSolmz|ete] FPgatet nixE g tig JHEHT
2 (& 4-8)3} Zo] A3 AF 1 o z]eb HAHEA A 2ES A4 0.691, C.R.
8.958 (P<0.001)& EAzo 2
st As= 0.152, CR 2.

HIA A A 3te]] o] Q)

348 ((P<O 0192 AlEolujz|e} 2 Izt
= Zog & 4 glo] 7Md H3-1, H3-22 A=ES]

Standardized
7HAAS Estimaze Estimate| C.R. P A}
H3-1 fﬂﬁi‘.&%: 0.691 | 0.611 | 8958 | *** e
H —
H3-2 —ﬁ;—ﬁ—_,;jg gﬂ 0.152 | 0155 | 2.348 | 0.019* | ey

= *** P 0.001, ** P <001, * P <0.05

H4-1. AFoln|A & AFHZHe] Z(+H)dF= vld Aol
H4-2, BREo|n|x& AFHAqe] F(+)Fd= vd Ao,

PPLEA o] M2 A Foln|x|et Bl Tolu|x|7p ARAAdTtol| vz JF
et 7MEHESE (FE 4-93 Zo] eyttt AlFomx]e] et A Y=
T3} A4 0.632 C.R. 8.468 (P0.00)E EAsich & Hai=o|n|z]of tigh

A= 5231 A4 0.216, C.R. 3.324 (P<0.001)2 EAEo] PPLS &

g AFoln|z|ot BAoln| Ao Folulet P mAE Ao A He-L,

1—

é

I



H4-22 Aol AZEolnx|el BaAEolnAE 25747 %

® 4-9) AlFoln|Aet HHE o|mz|7} A7 dTte] nR]= IF
VA= Stand.ardized Estimate | C.R. P 21}
Estimate
H4-1 |[A=oln)x] — AFAAT|  0.632 0.611 | 8.468 ok 2=
H4-2 Eﬁﬁgﬁgﬂ* 0216 | 0242 | 3324 | *#x e

= *®* P 0.001, ** P <001, * P <0.05
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ABSTRACT

A Study on the Effects of Product Placement on
Product Image, Brand Image and Management
Performance in Foodservice Franchise

Kang Dong Wan
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Consulting

Hansung University

Various channels are being created by informing consumers of the bran
d at a time when the customer revisit rate for the sale and brand purchase
of brand products is increasing depending on how the brand image related t
o the product is delivered along with various products introduced by franchi
se brands in the distribution sector.

Among them, the importance of inducing offline visits and increasing bra
nd awareness online is increasing. To this end, brands use various channels
such as online advertisements, blogs, cafes, Instagram, and YouTube on port
al sites, but among them, various ways to increase brand awareness through
video have been used for many years. It introduces products and brands thr

ough representative videos such as dramas, movies, and entertainment, and n
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aturally exposes them to consumers. The preferred method for promoting th
ese videos is PPL indirect advertising with information and entertainment. O
n the other hand, it has become more fun as direct exposure has become p
ossible recently. It is a type of advertising content that promotes products in
the form of storytelling. It is showing a natural advertising effect as compan
ies can directly organize stories according to product characteristics without
being bound by existing broadcast program production and organization sta
ndards.

Due to the inconvenience of major broadcaster dramas harming the bran
d image with excessive PPL (indirect advertising), some question the effective
aspect of PPL.

In addition, overloaded PPL participation due to the development of man
y contents may have an adverse effect of losing the brand's image or worse
ning management. For this reason, it is important to accurately recognize th
e attributes of PPL and to understand the method and form of PPL particip
ation accordingly.

According to the survey results of this research paper, dramas and entert
ainment parts were high as PPL's participation platform. As it was analyzed
to establish the direction of PPL through participation in the film and YouT
ube fields, it was found that market research as well as preliminary preparat
ion work were necessary.

Regarding the recent trend, "content commerce,” which naturally deploys
products, is attracting attention as a new strategy in the distribution industr
y. As one of the new alternatives to PPL, PPL, which was a major promoti
onal tool for existing retailers, suddenly appeared in famous dramas and ent
ertainment shows, raising consumers eyebrows due to its negative nature tha
t makes the content awkward.

On the other hand, as negative public opinion on PPL advertisements co

ntinues, the distribution industry has been trying various strategies for produ

_68_



ct advertisements. One of them is Live Commerce, which sells products thro
ugh online live broadcasting. Live commerce can also be seen as one of the
new PPLs.

It can be seen that the direction of products pursued by age group is dif
ferent due to consumer sentiment or pattern by age group. Franchise compa
nies have implications for developing new products based on the basic meas
ure of brand growth and future development depending on brand awareness
and product awareness, suggesting that it is necessary to consider and study
how to participate in PPL accordingly.

The biggest advantage of PPL is that it can naturally expose its brand a
nd products to viewers, that is, customers. Rather than a one—time advertisi
ng genre that expects high effects in a short period of time, it prefers PPL o
f dramas or entertainment that can be repeatedly exposed frequently.

Depending on the type of participation, the development of brand exposu
re that is not natural can be a disadvantage of causing rejection to consume
rs, prospective start—ups, and franchisees due to the inconvenience of PPL, b
ut research is needed.

From the franchise headquarters' point of view, it is also important to pa
y attention to PPL and understand it as it can secure a customer base who
visits again by being searched once more through a reliable platform and re
—exposed through various channels.

If it is effective to increase sales while spending 100% PPL advertising ¢
osts due to the nature of the franchise, it can be seen as one of the advant
ages of increasing the awareness of co—prosperity with the headquarters.

In addition to PPL, the franchise headquarters is mainly focusing on onli
ne advertisements such as banner advertisements, media promotion, keyword
advertisements, and application CPQ advertisements (Cashwalk). Although it
is cheaper than PPL and has the advantage of being exposed to various plat

forms, its impact is somewhat lower.
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There are many opinions that it is important to actively review the parti
cipation of PPL if advertisements or promotions that require ripple effects ar

e needed.
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brand image, business performance.
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