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2.2 SNS uHAIg 9] F7 2 EX

AAu|to] vlA " (social media marketing, SNS THA|®)S 4A4du|Y

AEZT QAO|ES &gsto] AlFolu AHIAE AlFshe Zolthy =,
2B, HolAE, EQY T 22 a4n|Holg Egsh= nHAg A
et

3A SMM(Social Media Management) WHAIE Y Fi vFAIE (paid ads)
Sz FE2HH. SMM tHAg e A HHlxFe d=E st ertdsiAl &
A AANA kEA7]= AT 9, FA wpAR Y] A EHF B
A&kl dote HASA d9Her k&

O
=
SNS opA" 2 HHHA, A S0 22 2130 o

e

) ZoAE 54 B
b gHE P9 s)ze] upEni g2 o84 e BAY AR o
Jluke] ZalEel 44 YEYT AUAGNS)I0S Tbote] 1A} sSote

nlAe efole.

2.2.1 SNS H¥ ZF®l=

o] ZEl2Z st

Aleel o Tast 84 €

9) Felix, R.,Rauschnabel, P.A.; Hinsch, C. (2016). Elements of Strategic Social Media Marketing: A
Holistic Framework. Journal of Business Research. 70:118-126.

10) A7, 015), T4 nlclojet SNS wbAE, . Ae: ARZIA R,
11) ¥7JE, (Q018). QAEKI B BA] melxet AZd BEPA] Bt A7,
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2.2.2 A2Et T (Instagram)

ol~E} 1l (Instagram)= ‘AAKE  Zho|2F (Instant camera)@t ‘&1
A’ (Telegram)o] Hsj oz Fg onx] ¥ FIF2 /L =+ Ue &
Aujtie]  ZHFo|th 4 A HE  #UES EASt FRE
o} (Capturing and sharing the world’s moments)gt= &£27S WHX
20108 EAIFH. 20119 149ol= siA[ei L(hashtag)E F7Fste] ©]- 8250
AR} ATE £4A 2 & =S dgon], B4 oF FHEL U]
= o] 20129 44 °]8A7E 19 We =ueralon, 20149 12€0f&
|217F 39 ol o]2Fth1s 20124 49 Ho]AE] 109 Fao] A+EA
o, Qe o= EPHor I U

ol-gAE2 ol Ale] 9k, Bk T fXPo=E A H I(geotagE A
A g 4 g9ow 2013 1298 E F71E AAE1H tho]d E (Instagram
Direct) 7|52 ©]-8A7F ARS RFoA Hol= Zo] oty E4 o84t
U I8R A5t Huls 7lsolth. e AR EftRol=or g
AR RS 2719 ARle BEACR Shlou 20159 8ERE Aol
otd ZHzF thg R, 2719 ARER AHEE 4 xS AYstal 31‘:}.

AR B FF8e HolaE, ESH, E217](Flickn) S €2 2AHEY

4 EAEeR Y & V] el &4 HEYT AHAEONS R HI|k:

rr
o

12) 444, A=8. (2012). SNS 2d=9] 70| ol-gxte] A el nAle ¥F: Holak w2

13) 99 (2020). SNS e ZHl=7} Aujate] REg|dE 2 BAE Agtdsd] nals 9

14) Esl]. (2015). 8ol2 B IT. A2 22H
https://terms.naver.com/entry.nhn?cid=59088&docld=3579902&categoryld=59096

15) B84t (2015). QJAAEFI, 3330 AH|A Al - {83 3up
http://www.zdnet.co.kr/news/news_view.asp?artice_id=20150903104659
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241t SNS'E o] ol-gxte] WA FHu], AH 5 AAY G 5 o]
a2 @45 Fof Hoh fgZbdo|n AlZtHo=w w2171 o] gt wEY A

Hl27h £ PHAAE, AAEI, S 34 SNSo| s,

SNS mHAE pRIATE wol WS, AR G4 5 oA 5

Bk P2l o2t WEY Au|A7t EAQ SNS AAEIY P =g
(@) O

g< o
2 A g2 Holth, B Ao o st&H
S 11O

2.2.3 Ho]AE (Facebook)

AA el &8 YEYI AHIAENS)Q] o] A2 7124l HH 9
Hoot F7 Afelo] o]FAdE Fo AT Ho|AREE o821 A A
H, o] 82} #elo] ApHog Fe= ofz] ZHlxe} o
7] dizell &8 HEYA AH|AEONS) AdS Auied
ete] ddz 34 FA AN 3, A Al
SOl FA T} 18)

Hlo] A& (Facebook)Z 10917 o]/de] o827t 7kt AlA Fde] &4
YERZ ABA(NS)TE 20039 109 28% stHEdistw 4 mt= 27AH
IMark Zuckerburg)7b #o]ATfA](Facemash)gt= o] § 2 St oA &
do=s AZAReE AH|AZE o]% 9| who 109 Fol W o] 8AF 7S Al

A HAe) Fmol AolER AAHT

16) S} Yjojw] FAb s} hetp://naver.me/53WSgd W1
17) AR (2011). SNSell Weh= olmlz] Edof thgt d+-

1) WSl (013, TARAE, . AL ARUACERA,

= =
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Hol A% o85S Az AFT A AA 109 @ ol oA} Set
Aeje Hola® F7he 1 AR shte] SYE AN Aoltt, FolABe
o] S9A P o] BY A Fow FAT £& 9T, AR
524219 Hol A% AES WE & gtk

A AA A SNS AW HeolARe H 3dA o §At gasty

re
re
-
=2,
>
e
e,

AEFIT} EEo] AR 717 A4F WMol AR
AR G4 5 olnAE Fa) =UE AAS AW & Fi wHo|ak

=

o
gEAde] 7lE2e4E o ZeEATe} Ha B4 stk szow o
q

2 o ok
Mr e

19) QFolZ, (2020). 20209 Fo]A% & NAELIH 8 10744 A&,
http://www.openads.co.kr/content/contentDetail ?contsId=3766
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dadn], 4920152 SNS 54 5 #HHH SA=d ARl e
4, AEA AH4 5& Fof FRx] njAt JF0e AFsela, Ao
s S(2012)2 A=A A7|EAL ARl FEAEA, AR
Aog Jp2DE APstect.

A, o FAQ0IHE A EALT Abs|H o] whE o4 4nzt
o) AlRste] figt A725 APsta o, o1FA, G019k Htd =71

FTHEAE BF olf 7)o dist A7E APtk

oy
ol
1o
r

[e]
A EHS %

=4 A}5] A 5 A
Z71EY | EAL | A | A Ab21 A A=A
el a) =71 o =170 70 il }\E],XH7U]— ) o
A4m], H9E(2015) v v v
A8l 5(2012) v v/
397, o]/d71(2014) v v
ol #, ¥((2015) v v

(D #HFH 271 =8

7184, B AV|BE S5 2Qlo] FA], oudt ARIIAE o
g deteh oAl ol o2 ARl Al A1) A
£ @5, o]= Erikson(1902-1994)¢] oJs A|ste =t

2afel Ao A A7 EHE A7 kZ(Self-Disclosure) e B o] &=,

21) A, oAk, Hohg, A4, A9 (012). SNS E4o] BAE 2Hzo| 4ul7 B} 7o)
Aso] nAL G PRTHEsEA, |
22) AR, oW, (2014). SNS B850l TE dAsste] Ash TaR-AAAT, |
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43 SNS olﬁz}“ o Zlol A
%L%—%}% 1| %ov %l&lﬂ. EE}% 7311—1?1 Efelo] A]AH-g o]Xlstal 2]&Est
, SNSE Edf 241 Ao BT YEo|A gL & Ho|x

o

= fFedeold 54 Aulay AlE

= ¢k ol &AMt —2—74E§ L71€ A& Su)2nste, SNSo|AM 9] &

SNSE °ol-g3tHA Av] = FulE =7 Ao sl A7 A
Z

271 A7fste AEE oul@et olagt A7 EALL IT o8 27t

23) Xﬁ]oﬂ (2016). olmA]7]HF SNSO| E4do] <AdA] H=o] gt 74, i, W2, 7ol vjal=
9T A7, JIXeIHE FHOE,

24) D. M Body and N. B. Ellison. (2007). Social NetworkSites: Definition, History, and
Scholarship.

25) 287, (2015). AY 8 BHNA A7ieZo] SN A ool mjAl: A
26) o1, 219, (2015). AAu|To] o} 7] A FeRedRsty,
2) A9, Q016) A7 SNsof o] SJAIgA Bsel K 74, i, B, Folel

1
A7, AIRS FHO
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|, ARl AR AR AL AT 84S 9 ARYAClbe] delut
t RE P91s
SNS /o] Hoa-g4e SNSO| Ju AgAet o84 o] Ao E
c =4

£ ol-8A ol TSt A2 AwyAle W% A1%shed], o

A
SNSOIAS] AEAGAO] BAZE T4, A4, e, et Trize
Aot Ade Fol ZHxE SASAL AAsE T2 olRolA 9

t}.30

28) #Au]. 7AAE, (2015 SNS HHEA} Afo|EEX0] o|gxto] oA uMRolL o] njx|= ef
AF. =R s A, |

29) 87, (2015). HAY §8g §ANA A7|ieFo] SNS A olwo] mlA: A
0 I, 2%, g A3, A, 012, SNS Sel A ke £ wt o
Sol mAL ga e zoteligA, |
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AREFAFS Baol duht A7 SNSE Fo sELh sholeact Bl

cﬂuw mltelg B4 4% 7@ el ol
Qo F Shte b3S —Z—M F

15 UHZ%H =4< 7HEA ¢

2 Ay g 2ot SNSE Fal F=2u} vpolajzof digt ARE 3
= T7HEE ARAARETE S8, olE dlEsh] s g
A5 BesH A 4 e SNSE F7 avEgsoes
e 5, IR drolAR Qleh Abely AREr]7E 24
stel AEE-ZHEAGO] SFE SNS niAES 283 FFo] anae] 7

HJ

g duht G MALAS Aunng SR B APl Ans
T AL 42 FEE, dPE SNS JELES Aty B 4 ot

33) Lambert, S. D., & Loiselle, C. G. (2007). Health information—secking behavior. Qualitative
health research. 17(8), 1006-1019.

34) Hornik, R. C. (2002). Introduction public health communication: Making sense of contradictory
evidence Public health communication. Routl edge. 17-36.

35) AHAL (2020). AE 49 59712 1597 ZEsE ARl A £7] AAL A mfo|dALA
http / Jwww. fnnews com/ news/ 202003221931326579

36) Drew, D., & Weaver, D. (1990). Media attention, media exposure, and media egffects.
journg/mn Quar[er/y 67(4), 740-748.
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10 %5%(2019)
H %#3](2019)
! 917101(2020)
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3.3 AMEA 5

2 A= SNS&F 3PFE-S ol&ste 20~50tH9] U=dlE ez XA}

S Attt 24 HiolgjA g HelS Qg AtelH ARFr|E <l

o 22kl ”—‘%ﬁ}ﬁ AASH T AEZAL 7]7}2 20209 129 03Y

g 129 109714 oF 153t A4 AAsil. & 350F F 31490 3H
]

=
kAo o] & 24 sHolU F8E= ?F A=A 27THE ALl 287
Q
[e]

(& 3-2] A A

ZAFA SNS9} HgZ-S o] &st= 20~50T] Y =<l
AL 717E 20204 12€ 039 ~ 12¢ 10¢
AR A 2879
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, JEE SNS HHOZEL SNS & Fj

st &HAA g lEA(factor

)
ofr
i
o
H1
—Ll
lo
;\1
o_>|:
i)
R
Jﬂ
[o
. Ao
o)
_O|L
N,
:L

9 ch’s a
AA2Z, FEE SNS 14_%94%5 OlFE SNS AHOZL SNS sF¢Z uj
E AtESte] A5k
A=z, ZHE SNS ;‘4?%__44—1:._, AYHE SNS AHo|ZL SNS SHE Lof
Ayttt A

A (Correlation analysis) 242 A A5}

A zto] ZHE SNS AHOJEL AHE SNS HHOJEL, SNS 3PFE
B4t thE3] A4 (Multiple regression)2 AA]S ‘2“;1:},
ZHE SNS AHHOEEIF AHE SNS FHOEL, SNS SHFF Fujgse
"_?}E—ﬂ.:% HA ot T3] AEA (simple regression)= A A|GHTE
HE SNS - HFHOEL7F SNS 3PgE Fuldso] TS At A T3
-—Hv‘i‘—’ﬂ, (simple regression)= A A|SFAACE.
o] BE EAF HAL SPSS version 26.0 versiond ©]gstH o, EAH Fo

2 plO5SFFEOR AHste] EAstgrt,

4>
AN
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41 AE AT B4

o2 [E 4-11% A7 didzre] oRby EAJof et Rl=24 Axtolot,

ZAFAIA A APASGl o7 SNSBES 5l QleA] B

‘o gt gt AFRRS 2869 91.1%= AtjFoz kA "resiglon, ‘of

S A 28 8.9%= We Hl&-S vEhf itk

el s SRS fufshkAlel digh FEe| o 2 FET AR
2 E2 Hlgo] Yo, ol

L
[,
ic)
R
olo
il

N
(@]
B |
ol
et
~
R
kU ol
o
fu)
)
lo

ARl AR
Clpi=
w2 A ozt 1969 68.3%2 I olAtem Uehgdon, dat=
919 7.7%= rergth
cog 8o 207}t 1569 54.4%= TEHE7 9l Hl&S Uehio
o, o 2E 307t 479 16.3%2] H-&S YER|I
Rol= disty £¢o] 1159 40.1%2 7FF & H]
&< Uelen, 15stw E9o] 739 254%= v Hl&& AR F
S AP ARZo| 749 25.8%=2 7P =S HLL Yehjon T

Hlg-L BlAglo] 549 18.9%2 Uehirh



Hol 1849 27.4%= =2 vH]-&S e
Boi 103]~153] n]gto]
O =+ 158]~302] mlute]

JHEE ol" SNSE Fall dexlo digh dio A~
Et1380] 899 31%=2 7FF &/ dehkon, Hojako] 66 23%2 F W
A2 =2 HES YER
o8 2RV 245 Fulist:s REAIERS F

of 71z3HEo] 1269 43.9%= 7} =7 vehgom, Mzshar
244%= F AAR =2 HE&S UER

opRako 2 SNS wiAgollA et sPES Fulet A9, |89 B
oL ALllx] 2= dEole 59t mgto] 1229 42.5%=% 71 =2
< Yelon, ooz 5~107h uwto] 769 26.5%2 w2 Hl&S
EFU 3Tt

[E 4-1] AFehgAe] Abslol7ars 4

=4 Fu HiE HAE (%) +=21(%)
o 286 91.1 91.1
SNS&Hs
oY% 28 8.9 100.0
o o] 287 91.4 91.4
sHEH
oy % 27 8.6 100
= 91 31.7 31.7
ol
o] 2} 196 68.3 100.0
20th 156 54.4 54.4
30tH 47 16.3 70.7
A
40t} 45 15.7 86.4
50t oA 39 13.6 100.0
ste 155tn ¢ 73 25.4 254
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st Ajst= 49 17.1 42.5
et £ 115 40.1 82.6
st zfst
ol 50 17.4 100.0
SHA 36 12.5 12.5
SIAFA 54 18.9 31.4
HEZ] 74 25.8 57.2
2
29 38 13.2 70.4
FH 35 12.2 82.6
7|}
(el T4 50 17.4 100.0
nje 205 71.4 71.4
AEoR
71 82 28.6 100.0
2009+ o)k 76 26.5 26.5
2001~
3009H81 wlut 84 29.2 55.7
o _ 3005H ~
VLS oateln)a 47 16.4 72.1
4007+~
s00urel wat 41 14.3 86.4
5007+ o] A 39 13.6 100.0
ol AE} 1 210 31.3 31.3
Ho|AE 184 27.4 58.7
AFESNS
N7 E AEF 49 7.3 66
FESH)
N=671 oEH 142 21.2 87.2
227 61 9.1 96.3
7| ek 25 3.7 100
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k=2 53] oA} 42 14.6 14.6
53]~103] m|qt 57 19.9 34.5
SNS 108]~153] w3t 61 21.3 55.8
HERE  1535]~303] o]t 60 20.9 76.7
302]~502] =]t 38 13.2 89.9
503] o)A+ 29 10.1 100.0
ol ~E} 12 89 31.0 31.0
o] AH 66 23.0 54.0
HE A e E AEE 15 5.2 59.2
_‘|
BHSNS FRE 58 20.2 79.4
227 43 15.0 94.4
7] et 16 5.6 100.0
ke 70 24.4 24.4
7| z3HE 126 439 68.3
HEAE sloja] A& 31 10.8 79.1
Y da] A& 32 11.1 90.2
v ] A& 28 9.8 100.0
59t m]gl 122 42.5 42.5
o 5~109H¢d o9t 76 26.5 69.0
SHE
Zjzef  10~15%H wgk 30 10.5 79.4
15~209+d o)t 32 11.1 90.6
209+ o] Ak 27 9.4 100.0
Total 287 100.0
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42 ZRE7C) G4 9 JFE B4

2 a9 ’é%—zﬂ TE 9lste] AR A2, ZHEAY SNS AH
SNS % —4—'—13-— sHE Fiidls Ao I3 EE 4
5t7] 9otod ‘%.]'/&175. QRJAEA(EFA: Exploratory Factor Analysis

= 92 A
Atk FAH RRAe] BAL Wh Zo ZRBY 7o TEAL ok
al

=
KMO(Kaiser—Mayer—Olkin) Z|<=¢} Bartlett ——rLoﬂ A HEZE AASHEH

29 FEL2 7 Fleigenvalue) 1.0 oA, Q1H S (factor loading)&

g Bgos FEF Ao, a7l FUH 8

B 4ot PEAAe SR 2 ads w4 ddeld A mee

A7} A @l A Agst 22 9lS Feleli= KMO9} Bartlette]
4 e sk 1 A% KMOA|S 7942 891324 7Hedt Ala=
A #elElom Bartlett X?=989.399, p<.001 —’F—i— ol fFolste] W T+ A
o] 0olehs F7HES 71Ade =y vt 47h A9d BAE verdsdot

S Fako] aQAHAAE 739-.8979] HMFE UEHiden, T4 &
A2 .598-.8539] WFE UEtdio] alHAA], F&4d2 509 7IEAE B
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Tk

rsl
oF

(3 4-2]

i

n_mo

0

Ho

.853

219

.897

.837

254

.879

189

327

.826

817

.884

.188

192

.814

.359

.598

739

226

1.021

3.666

17.012

61.100

24H%)

78.113

61.100

F2(%)

.806

.894

AlZ]Z (Cronbach's a)

KMO = .794, X?=989.399, p<.001
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42
o 1 354
ZHES 902 814
ZHES 902 814
ZHEG 884 781
ZHE9 .880 775
ZHE4 877 770
ZHE ZHE7 .866 .750
FZHE]Q .863 744
ZHE3 .857 734
FZHE]] .841 .708
ZHE? .814 .663
ZHE] 179 .608
A 8.161
24N %) 74.190
2 (%) 74.190
A1 Z] & (Cronbach's «) 965

KMO = .950, X?=3358.992, p<.001

Y
d

[F 4-31= ZEEAY SNS gEE ABAe] QR B AHE B
Axtolct, Wz KMOSQF Bartlett®] A AZE AFE Zlst Ay}
KMO=.95022 uehto™ Bartlett®] 34 HE2 .0
2 et S Qo] Ag Aaelo] SRIFgon] W 1t Aol
=gxor AgE Aol el

gapo] aqAAA  779-9029] WAE vehigion], FE4 a9e
608-8149) WFE UEhle] aAAAA, FEAY 509 AEAE BE 3
Z3j5int.
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32,

2 ZlEglon F11EFdo] AA=EAT 3o WHLAZE YEY+=
Cronbach’s a Zt& 9652 AFk =

.

Mo
)
Mo
N,
Hl
ot
rO
A,
2
re
re
-
9

S
o

ol

[E 4-4] AHEATY SNS JEE 4184 2 A= 2

qE
a9l
1 Rt
AHES 914 .836
AHET .901 811
AHE9 .900 .809
AHES .900 .809
AHEG 873 762
AEHE AEHES] .866 749
AHEL] .863 745
AEE4 862 743
AHE]Q .861 742
AEHE?2 .837 .700
AHE] 779 607
A 8.314
=4H%) 75.578
2 (%) 75.578
AZx (Cronbach's a) 967

KMO = .956, X?=3479.188, p<001

[ 4-4]= JEEAD SNS o= FAZA9 89E4 % A
Axtoltt, WA KMOS Bartlett®] T4 AF

KMO=.95622 uyepgton Bartlett®] 734 AFS X=3479.188, p{.001
2 Ut SR g @ Ao] ARt Amde] glEglon] W4 b Aol
EHAoR HAPA PAflo] FlHIT

8grol QoA 779-9149] HFEE Jehfglon
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of

607-.8369] HFE Yetlo] addA%], F549 509 7IEXE BT
ol olct.

HAA QQIEA At AYHEAY SNS ok AREA= Tzl 4
Az gasiglen] F11Egdo] A4t Bl JAYALE eh
Cronbach’s a #2 96722 Ueh AFE w2 ARZA]

ol A-g oLt

e rr fo

[# 4-5] SNS P& Fuids adddd 3 A#F= 24

B
9l
1 =4
o sE3 .904 817
34

o T g2 896 803
Ry Folj 54 889 790
i E5 .874 765

5% 3.174

BAH %) 79.354

4 (%) 79.354

A2 % (Cronbach's «) 1920

KMO = 815, X?=802.299, p<.001

[# 4-5]= SNS sPgE Fuials dExo] aQliA 2 A=Fx 24
Adtolt}t, W] KMO= 92008
Bartlett®] 74 AS A4S At A X=802.299, p 0012 et}
Mg 7F Ago] ERFor AgH BAYo] SelE

3ol aadAx  874-.9049] MFE Yehyigloen], &
765-.8179] HFE Uetlo] g 1AA%], 54
SEshnh. 247 QB4 Al SNS P&
Tdatee] AR R ERlEglon F4EFe] AP

=
WALAEE YeEtYE= Cronbach’s a S 9202

10
(U]
S
1o
N

o

fr
v
o
3L Mo
G
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43 273 W4E 3H4 A3

2 AelA ARRE HARAE AL, ZEEAY SNS oELR, AEEA
SNS 9JEL, SNS sHE Frfadaelaint. A54 242 St daA|e] Hapsel
tiste] im0 HEde welsly] flste] Ade HS5a
2 Hx(kurtosis)@t N (skewness)E Foto] Atme] HFA
7210l B AASH A5t

dir o oot HE o Ao ke Soto] AAme] WS SRl & Sl=dl
N7t A gk 3.0 opdolAY H=rF A gk 10.0 oVdY 7 i
ol R At =52 4 Aokl SItKKline, 2011). &2 AtelA= 1A
7y, ZEEAD SNS O)&ELR, AEEAY] SNS o]&ER R Hel
7h 71 A g2 Ao= weEe] 2wl A4t 7HES vHEShke Zow UE
Wk [E 4-6] 2 97 7R HeEY A4t 24 dalelh

(2 4-6] A AFIN=253)

W M SD N Eh

_ 217k A7 4.16 .99 -1.527 2.058
A4
;(]71—

AHFLYE 3.89 1.01 -.948 409
ZHEA SNS oJEL 2.77 93 -.173 013
A E AT SNS O]&x 3.46 .94 -.163 045
SNS 3P Hufjals 3.62 1.05 -.461 -.235
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14 AFBAA e M A%

4 1. 99847,

E BT

NS AHOZEL A=HHE SNS AHHOZEL SNS
& Yeha Aol

°ﬂ*~ rku
Nl

(X 4-7]& 9¥AZ, ZHE SNS HHOEL, JdHE SNS HHOEL
SNS sH¢E Fuiese] Mas 1F AEdA 24 ddolth. 827 F A
7tE A7 QQle ZEHE SNS AHOEL (=174, p{01), AHE SNS A
KO£ (=358, p<.001), SNS 3FFE FulislE(=.345 pd00D)z TAA
Fomgt A (+) AEHEAE Ut o s FERF{YES AdHE
SNS AHHOJZEL (=571, p{.001), SNS SPFE Fujdd5(=.537, p{.001)<t
SAA Fong A (+) FBREAE et ey RSP 2
HE SNS AR 2L oto] BAAL =.056, p).05%E SAA Fojn|gt At
A7F ehtA] gk

ol ZHE SNS AHoE=r =
e Ea 2R FAA Fomgt 4

AP E SNS HHOJZZL SNS 3FFE £
FHdol F4=A] 2ot

npAEfe e AHE SNS HHOELEE SNS 3PgEF FiidEd =797,
pC0012 BAA golulet A& (+) A#e vehfdct.
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] 91822, BEYE SNS JRIZEE, AYE SNS PROZEE,
SNS a}ﬂ% FojREte] FH
SCRES FHE  QuE
o s s O
B F MED g4y guzz  omw ogm IR
A7ty @5 ozz  ozg 39
) 7pe 2
Je 4.16+.99 1
HEFTY 3.89+1.0
= 1 .563 1

ZHE SNS .

PEE e 2777£.93 174 .056 1

O\_-]_E_HE— SNS * k¥ * %k %

AqH o) 346+.94 358 571 .092 1

SNS SAZE  3.62+1.0 war . .

o 5 .345 .539 .037 197 1

**pCOJ * ok (00]

7Hd 2. YI¥AZo] EZHE SNS HHOEL AHE SNS HHOEL
SNS P& Tojgse] 92 ud o|ck.

2-1. S1@AZto] FEE SNS HHOIEEZe| JgFL ud Flolt},

J@AZto] ZEE SNS FROEZo| ]t JFL Golrs] 9ste] o}
ZF3|9184e ANG A [F 4-8]9} gt BARA At g4l A
de 26%2 Uegen, snge SA40r §ofud o vehyt
(F=4.817, p<.01).

=qW5el 9| Zte] ZUE SNS AHIELC AL FFAL A
BH 2)7be A7 QQlo] £=.209, =2.953, p< 012 FAA Fulst A
H(+) JFL uAE o2 vehyth oldd Ad: AHoR AgSo|
Azbshe $18A EE A74o] ZHE SNS AHOEC FFAL WAsHE
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Z]Zto] FEE SNS HHOEL O H|2|=

]
=

4-8] 91

Eid

[

SE

.000

8.599

253

2.175

)

&

~

SEERE

.209 2.953 .003

.066

SNS

AHO|ZEL

-.062 -.872 .384

.065

R?=.033, Adj R?=.026, F-value=4.817 p=.009
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ABSTRACT

An Impact of Cosmetic SNS Marketing on
Purchasing Behaviour Depending on Degree of
Risk Perception In Untact Era

Shin, Da—Aee

Major in Beauty Esthetic
Dept. of Beauty Art & Design
Graduate School of Arts

Hansung University

With the spread of Corona Virus (COVID-19), our lifestyle has
changed from the face—to—face and contact to the non—face—to—face and
untact. The change is worldwide as well as domestic and all the people
around the world are suffering from economic difficulties with the
perception of the risk of face-to—face contact. To protect from the
perceived risk of virus, all lifestyles are centered on online and SNS
marketing is increasing rapidly. Such SNS marketing is utilized in various
industrial fields as it can be conveniently available and especially in
cosmetic industry which was centered on face—to—face contact, SNS is
utilized, which is considered to contribute greatly to the improvement of
sales performance.

This study conducted a survey of natives aged 20-50s and using SNS

and cosmetics. Due to social distancing to prevent the spread of corona
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virus, untact online survey was conducted.

The findings from this study are as follows. First, as a result of
analyzing the correlation between consumer’s perception of risk of corona
virus, SNS information dependence in contact era, SNS information
dependence in untact era, and SNS cosmetics purchasing behavior, it
appeared that perceived seriousness factor, in perceived risk had a positive
correlation with contact SNS information dependence, untact SNS
information dependence, and SNS cosmetics purchasing behavior and in
information seeking behavior factor, had a positive correlation with
untact SNS information dependence and SNS cosmetics purchasing
behavior. But the correlation between information seeking behavior and
SNS information dependence in contact era was not found. On one
hand, SNS information dependence in contact era did not form a
significant correlation with SNS information dependence in untact era and
SNS cosmetics purchasing behavior and SNS information dependence in
untact era showed a significant positive correlation with SNS cosmetics
purchasing behavior.

Second, as a result of analyzing the impact of consumer’s perception
of the risk of corona virus on SNS information dependence in contact
era, SNS information dependence in untact era, and SNS cosmetics
purchasing behavior. it was found that perception of the risk of corona
virus had an impact on SNS information dependence in contact era, SNS
information dependence in untact era, and SNS cosmetics purchasing
behavior.

Third, as a result of analyzing the impact of SNS information
dependence in contact era on SNS information dependence in untact era
and SNS cosmetics purchasing behavior, it was found that SNS
information dependence in contact era did not have an impact on SNS

information dependence in untact ear and SNS cosmetics purchasing
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behavior.

Fourth, as a result of analyzing the impact of SNS information
dependence in untact era on SNS cosmetics purchasing intention, it was
found that SNS information dependence in untact era had an impact on
SNS cosmetics purchasing behavior.

This study is significant in that it made a comparative analysis of
contact era and untact era regarding the corona virus on which the
world are focusing and conducted an analysis of purchasing behavior by
dividing the perception of risk into perceived seriousness and information
seeking behavior.

It is hoped that this study is helpful for understanding the impact on
SNS marketing purchasing behavior depending on degree of risk
perception in untact era, activating the future SNS marketing, and
securing the retained customers and further studies need to conduct an
in—depth study on SNS marketing by improving the limitations of this

study.

[(Keywords] Uctact Era, Risk Perception, perceived Severity, Information
Seeking Behavior, Cosmetic, SNS, Marketing, Instagram, Facebook,

Purchasing Behaviour
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