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ABSTRACT

Effects of Restaurant Selection Attributes by Foodservice
Consumption Propensity on Customers Behavioral Intentions

of Silver Generation

Kim, Hee—Young

Major in Food Service Management

Dept. of Hotel, Tourism and Restaurant
Management

Graduate School of Business Administration

Hansung University

Recent increase of silver generation consisting of a variety of
desires and economic strength has been magnified as a new opportunity
within the food service industry and their importance have been
emphasized more than before. This is because of the introduction of the
silver generation that is rich in consumer potentials and as a result,
companies are becoming highly interested in the “silver market”, which
targets age 50 years and older as their main class of consumption.
Especially, as the economic strength of the silver generation increases,
the qualitative sense about their lives also increase and, therefore, food
service industries are realizing their potential scale of consumption. It
could be also said that it is a period in which there needs to be

strategies and action plans that draw active consumption of the silver
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generation.

The study aims to provide useful information on suggestions to
securing customers of the silver generation to revisit the restaurant, to
effectively increase sales and to set the direction of silver marketing of
the food service industry by 1dentifying the restaurant selection
attributes on food consumption propensity of silver generation and
analyzing its effects on customers’ behavioral intentions.

Therefore, three hypotheses were selected. Those 1include the
relationship of restaurant selection attributes with food consumption
propensity, the relationship of loyalty with restaurant selection attributes
and customers’ behavioral intentions, and relationship of switching
intentions with food consumption propensity and restaurant selection
attributes on food consumption propensity with switching intentions.
These hypotheses were selected to investigate the effects 1t had. In
order to achieve the purpose of the study, the study included both
literature research and positive research. In the literature research, all
different types of variables relevance were investigated and in the
positive research, the hypothesis of the study was investigated that
targeted the silver generation.

As a sample of the study, a survey was conducted for 24 days
targeting 50 year—old and above male and female, who reside in the
Seoul area that recently dined out in August 20, 2014 through
September 13, 2014. The investigators that received education about the
survey carried out the survey and the method of the survey was
executed by respondents filling out the survey. If there were some
difficult questions on the survey for respondents, it was investigated
through one—on—one interviews.

A total of 350 surveys were distributed and 323 surveys were

collected. Out of the 323 surveys that were collected, 26 surveys did
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not include the right content and were excluded. As a result, a total of
297 surveys were used as analysis of actual proof. As a method of
analysis of the collected data, an analysis of frequency, descriptive
statistic analysis, exploratory factor analysis, reliability analysis and
multiple regression analysis were performed by using a statistics
program, SPSS Ver. 22.0.

The first result of the research showed that in the effect of food
consumption propensity on restaurant selection attributes, food
consumption propensity had partial effect on restaurant selection
attributes. Among the factors of food consumption propensity, taste
pursuit type, comfort pursuit type, and health pursuit type appeared to
have significant positive(+) influences on the food and menu attributes.
Meanwhile, economic value pursuit type and dining out enjoyment were
investigated not to have significant influences.

Health pursuit type, comfort pursuit type, dining out enjoyment type
and economic value pursuit type appeared to have significant positive (+)
influences on cleanness attributes. However, taste pursuit type was
investigated not to have significant influences. Dining out enjoyment
type, comfort pursuit type and taste pursuit type had significant
positive(+) influences on employee service attribute. However, health
pursuit type and economic value pursuit type were investigated not to
have significant influences.

Furthermore, economic value pursuit type, comfort pursuit type, dining
out enjoyment type had significant positive(+) influences on
image/atmosphere, which are important factors of restaurant selection
attributes. However, health pursuit type and taste pursuit type were
investigated not to have similar influences. Moreover, comfort pursuit
type and economic value pursuit type appeared to have significant

positive(+) influences on comfort attribute. On the other hand, dining
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out enjoyment type, health pursuit type and taste pursuit type were
investigated not to have significant influences.

Second, restaurant selection attribute such as food, menu and
cleanness attribute appeared to have significant positive(+) influences on
customers’ loyalty. However, employee service, image/atmosphere and
comfort attributes were investigated not to have significant influences.

Third, as to the effects of restaurant selection attributes on switching
intentions, food as well as menu and cleanness attributes appeared to
have significant positive(+) influences on switching intentions. However,
employee service, Iimage/atmosphere and comfort attributes were
investigated not to have significant influences.

The results of the study will be presented as basic data to
management of food service industry for silver generation and will
contribute to active silver marketing through food consumption
propensity that silver generation shows.

Also, the study is important to discover restaurant selection attributes
in order to have customers revisit. Futhermore, it 1s a task of great
significance to figure out the 1importance of restaurant selection
attributes considered by silver generation about not only loyalty as
positive customers’ behavioral intentions, but also switching intentions as

negative customers’ behavioral intentions.

[Key words] Silver Generation, Foodservice Consumption Propensity,
Restauran Selection Attributes, Customers’ Behavioral

Intentions, Loyalty, Switching intentions
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