M Apetel e B

AA]

20154



An Study on the Relationship of Market Orientation, New
Product Planing and Process Formality with New Product
Development Performance : Focusing on moderating effect of

Consulting

20159 o6d ¢



H a9 = g

A

An Study on the Relationship of Market Orientation, New

Product Planing and Process Formality with New Product

. Focusing on moderating effect of

Development Performance

Consulting

0]
=

20159 64

2] 21 A ]



o]
=

6

20154

ZO

9]

Al
™

=

A 9

Y
o

%1

A

Al
™




el

5}

o

N/ ol

LT

=)

P AR A A& AT
At}

1
5l

kel

ek
LERN RS

o

ABARY, 45718, Z2A2FAA0] A

MEZ=A L Ao

L
=3

AR

S

e
Y
Gl

2l
T

=

L
-

sy

ol
Hip

St A4

M Z=A

Hin

&

=,

™

T

el

19 (719]

sidsforst o

=

,._Zlo

T

T

o

ol ()

°

=z
T

=]

AE G
e

-

=

|
L
o

wht
2Eeto]%)o]

1L

Bl AE,

o

ol

AL
__OO

2
Al g]lso] AR ek, 47149 AFEAE



B4 ZF glojeh B, i 5 F

=

=

5tH, o] X

S

o

o

-

7107
Ao} At AAAHA otz AlstEo] 7hH Ao g7k Fetst

=
T

ol

T

™

o

o

Br
Tor

JJ

ol
—_

ﬂo

1o
=

d

ba ApaAe) Akl

S

HES &E

M.

7t S8

o

5]

X

E

Aol

T,

H

T

1A=

l
dAER HAel F

Zolt.

1=l
=

S
=

A A =

ofLt7to

[e)

=

gaHoR AAZRA

B 12g ]

=
(e}

s ARt gelslol
=

51

‘_llul
__Qn_

T

Mo T

drz Al 4

W/ Ttel] o]

1

&

o
It
=)

ALZ] 0]

4
Al

[e)

it
__OL
Ul
N

o

N

1271895

IME 2F Z1de]l A7 A

9

N
_Z.*

I

o

o)
o

AEE kolW AT EolxE oz

Fotn wzel Al

o
2]

o}

]

S

o
,._,_mo

8=

=]
T

o MEHAE =8 F, W

Fohs
<
ol
ol
o

ol

- -



o
T0°

7o
o
N
%0

AL
jo°

1)

<

(Fa0l] A%

- il -



Z—]] 1 ;(()}- /\-] %

SRR

A1 A
Al 24

?-]i:rl__o/] _E_Xj'

el

™

B

°

=K
To

A 2% olEA

_(_34 72—)]94

T
=

1. AA

o
ofF
ol

2. AA=E
3. AAE

11

13

18

20
20
24
28

29

al

2+

o
2] H

<

el &

A5 A

- v -



1. AAIE FPEEATE FPQ cererevermssermrssessmsssersssessmssesssssessssssesssssesssssesssassssesss 29

2. /}_]7\1]%7]-_ 7H1:!E1-/k§jq. _f_;g] ........................................................................... 29

7\1] 6 ;f:-j ﬂ:rL7HBE1- Zj/g%oﬂ 1@- ?:_]E]_;_(ﬂ _TL%__._]- .......................................... 32
A7 A ﬁﬁgﬂ;g}g ;‘q.aeﬂ/\é ...................................................................... 34
1. 7] AGPATE U8 coererereeneneneees et 34

2. H L0 ZFEHAJ cereeenrestnete et 35

x-" 3 ;g— o&_?Eﬁg l;!_l 7]./% ................................................................... 37
A 1A ATRE D TG AR i 37
1. QITEELE ot 37
2. THAL] AR crvriininiii s 38

7\1] 2 7<E4 %_/’K_O }_;ﬂ-;ﬂ 72-)]94 ........................................................................ 49
1. AJRER GEAD wereeeseresesnensssssissssststs s 42

g = -1 43

3. IRAATLAIA] crvrereennstttes e 44

PP | 1) S e 44
Al 3 A ZAFAT e 45
1. ZAFAF 2 ZRPHPH coovssrsnssrerssarssssssssssssssssssssssssssssssssssssssssssssssssasssss 45
Trlz_l_/g'tg-lﬂ .................................................................................................. 46



47

47

47

49

51

_g] 7]/5\ %74]94. ﬂﬂE 7‘51;%]

52
53

il

5‘ t—test 1;!_! ANOVA T']:}/ﬁl P

56

60

As5E 2

60

7\1] 1 é‘j ﬁ__’LZ:ijq._c_)J _9_Q11:

60

63

© 66

!
e

_XU

71

- Vi -



CE 2-1) AAIZL] FQ A O] rerrerererrerererrentssetsis sttt 8
CE 2-2) AAZO] GTFA] GG werrrrersmrsrmsisssisinissisinisssinsssnssss s 9
T 2-3) AARAGFAO] THGE 7] eerrerrrermmssssssesssssssssssssssssssssssssssse 17

T 2-4) TDEAATAY HPAT QOF creerreererrmeerieesiiessisesssissessisenss 19

T 2-5) TEOFSE AFEI]8] THA| v s 21
T 2-6) AFATLES 93 AETHAE TZAE Z5 i 25
CIE D=7 AFEI]B] QI trreenrreessessessssesssisss s 27
HE 2-8) AL APTEE R TE cerrerreereereersesserserss s 31
CGE 2-9> AAE Aetat BeE HJAIRE ZAZ] s, 31
(E 3-1) AARTFA A GFEL coerrrerentsessestt sttt 42
(E 3-2) AFEI]8] 23 GHE et 43
(H 3-3) TZAATAA ZA TR e 44
(E 3-4) AAZANTAT 2 GHE i 45
GE 4-1) FEO] QHFA EA sttt sssssesssssees 48
(E 4-2) BAZA QOIEA AT} et 50

FE 4-3) AL 0] 7|EEAQ AT I crcrrerrsiirsiisisinsss 51
(. 4=4) AFTF ELA v s 52
H 4-5) 7|49 EAo W= AJAZ|GFA] ZFO] A e 53
(B 4-6) 7|99 EAo| w2 T2 AATAA 2Jo] BHA wriines 54
(E 4-7) 7199 EAo T2 AFEZ 7|8 ZFo] AL s 55
(E 4-8) TFEIFEA AT o 56
(B 4-9) AHE ol ZHGTF ZIZ o 57
(G 4-10) 7HAZ ATFO] QOF sttt 59

- vil -



(I 1-1) ATY TA Hl BEL e sasess 6
(7 2-1> AAZO] THE Q8] wervevvrsmreressssssnssesssssssssssssssssssssssssssssssssssssssssas 10
(18 2-2> AAE A Ao] QojA] FfEE Zhgs A THA] evereeeeeseneene 24
(27 2-3> AZ_OFAE] 7]8] BT ceeereeneeessssssseessssssssessssssssssssssssssssssssas 26
(I 2-4> AT AH]AQ] HIQ] crovrerermserrieriseriessiesisesssesssessessssesssssseses 33
(T8 31D ATGLIELG] cervrreerrerserssts s s 37

- viil -



A1E A E

n7Zo] ot= AAE RS SR AERb= 71gel el TFY &
AE M Fo sholti(Huang, Soutar, and Brown 2002; Valle and
Avella 2003). 719S Ao ZAAAHL Y%t AZo|y ME]AE 1

o]

—

A Ae] AN Vol SUT ABREREL, A% ARE, 01 D
2 Asug @ ae} %o "4 WwAd] wet og AEe] A
b A HE ARASS HE A7 gt §AR AEom A
st 9ol AE FHFIt BEHT Aol AdsA F1ge] &

2 AHE YEsH "Hth(Wind and Mahajan, 1997). o] ggoAE= A
B A48 g ol 9 Lo A Al ol A2
29271 Hdh. =, oA At AlEFS BHEsiAA 7

AA H= Aolth. ofmf Z|do] BAAFCl e M=z Al
! Z1o]tH(Kim and Mauborgne 2005).
Fofido] wet o] HTE skl
=

_4

o,

3]
L a7l ROQIE AFHOR mefsty ofrld] Rgskh 4E7|HS
dob Bk Zlo] ZEEL gkt Z19e] A W] g AF A%
2ol ZUt A5 FAVeR TAVZEES kot Ae Brseid A
BALS ABAIY) PAE b A 2AA 1 Aol FuE 4
She zlol ROl olslE s AE A wsk Zo] Fasi

(Kyoya Yuji, Noguchi Kunio and Nakano Takashi, 2005). o|¢} Zo] At
A FaT AAE AL Gol CIgA 20l Uk A
A mekE st o]AE REPT AAEZ Ao HEst] AFel| F
Shvrt 719 Ao AAET ek

T4 Booz®t Hamilton(1982)2 A& 7o £<
Aot Aol AHEITY ZHst Qo AdE =

AR AEe gt Ha Aufeo] 40%=tal st= §

oL

P AU 46%7)

JEESUEIS. 25

iR

ool

of EAstal 3l

-1 -



Aoltt(lacobucci, 2001). AAFZ ErT}AoA] e Am] ArZo]
QAL o] Am AE wie W2 AFH zpdo
£ Zoltt. $3%H20102> 53] e FA7IY

=
L ol AzbeiAd 10070 JHdstd 3A AEets AAEL shtolx,

¢]

od B3 AAUolt A7 AL EAe] AAREo] ol F47YelA
AAFe] AAo] weh Wrke AW 3 glo] H4sly] uEoletn
DA, ARG BAMst] ot EEES wow sk AE7E glo] A
Mg gt AL Aol 4T AFsAe HAS

=
<
18
=]
c
~
o
=)
%)
S
o
(@]
)
rlr
nﬁ
=)
Y
of,
i)
el
2l
lo

ole} Fo] FQg AAE MY T|HAH oMo AFES EASHH AA
F N ZEAA A gA oigh R glo]l ARkHQl AAE AT
Aead AAE AR TAl] o dtEe] FHRE olF ot
Mol Agol F83 QARA wAE FEZoA stk AT 2o
SolHA, AFT uAo] @A) motstal o]E E-gote] JHUAIES
THske AE718, a28a o] 4R &FES AAZolnr FgHo=
ot ZEAA o] Hiet dAe uEe Holoh, FAe, 4wl
46802010 mEH AAFES NEstr] oAl oAEAAEC]
sfAsforst= ol (713 W, AE7IY AAES sk 1 Sl
ARAEC] Y= FARAGAE MY ZEAA, ZAE i, ZAE HA
E, ZREgo[@)o] #ZF AF7t How, FulE EWE 5T A7)
HZolohal spqity. 53] o] a9l F AE7|ge] #WE A, ZERAAT
A, ARAFEE AR sty AFRYS AAste AT EF
t & AAolnt



dofA AtaERAPES AW ded H. dHoHES(1992)= 4l
F W @S] “Hold ZIA Ao Aol Ao SRR &%
AFe PHARRAA TEojdnt” 2t ZAe Hp7p itk & dAFtolA
Arg el Adate] 7t il 1% WEg FolA 5
2 A" FEEeA  fdck=s iE &5 A @A (pre—development

A

activitie) 9t ATH BESo] AAE Ayl wAE IFS FYstuA

2

Norr

ol
ofN
po
s
po
P
ofy
Lo
QL
i
-0,
>
>,

Sto AiEre] Aot

T BN HE"DE EESu Ad ¥ Aol mAHUA s

A e,

A 2@ avel B

B Qg mae AAEe] AT mRAs AelH Apnme] Ax 7
W A4 olfe] F2 mAYREAA AW WSl UAE Al

WAL GFE webstn ol e WAE =3ssle] ATEAL
]

AR, AAE AEDAC] z7lo] BAEAG o] PR EE FHow
AolA Qe AATe] AMadl A 7190 AAAA ZwelAe] @
A mAT AR 5 SA oR BAe xAST Ahfe] Ansta A
ol HESHs ARARE, ML A5 z70] AE 74, A4, v
S I Ave Agste A5 AEage] ool WRe] 27
Aol A FAa FA wet A A AHTBE] APHE meg
~ZARe] Agee I oAgale] Awgate] A



EEREGE
agel

]_
A

Al
=

A

Ea

ol AAIE NEAdtel

7k 2 A

AT AR
2A A

=

i

™

A A E7d ol
AA

=)
—

BelA o5
A Aol A
ofa}

ik

1

1—

T

Al AAF
Aol A

|

=
=

i

1L

AN

¥ 97}

AR

i

hoA B2d A

o]

A gl o

Ea

3

AT

el

el
o

AEZAL Ao EA

to] 729

°

E

()



ol

o
o

el
o

Bt
O
ol
o
o

)
B
)

T
st
A

T

Gt
jant

of
oo
=

"

Hr

B!

,_lr,_H
ﬁo

A1 e apel u

o,

by, oA

Ix

=

AA|

o]
=

o Aol

T

=

AL el

bof 941 A7)
5,

o

1 4

s

=
2ALEAA, BE7

e 4

S|
S

B
X

ol

=
__ﬂ

T

il

I™ 1-1>3t 2t

1

-

o 74 8 A A

=4



a3 1-1 a7e] 74 2 58=

|

. A2
A7 A7=7 A7 2 4
I. o2 w7
AR AA maAs T
FE79) AR EA LT A7 A4
I 723 L /M 474
A7RY P A9 | @ee] 244 Ao ENEE
V. AZEY
olEA W A] oJipd HXA
A4 (53174,
715 _
t—test @ ANOVA £4 249724
A
o]Lo —;374 ] ol
A7ATe] Qo A7-2] AR o
I 0




A 2% ol2A WA L AT 1@
Al 1A AAF & Iy 1

L. AAEY 9
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(B 2-2 AAFS 6714 79

8% | EAET 59 g2 8n
= B A A g npAe R
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AEA sh= A
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AAE NS AR 5 FolA 7P 8% 95 dst glon,
AAE N2 AF A Fasg 91]o th(Tanaka, 2004).
P. Kotler(1991)+= AIAIE o] niAY 59 ARl ofsliot= Zo] 4l
A W& AFA7Ie HEolgtal stk AlE3t 2ol &o17b7] Aol up
AGEA GAE ststt 4o Urtof shH, Aols AAE AL A
FAo B7= A7t Slof $t=d wAR ARl AZE 7HA 1 &F& SHA
gow Az Y9 8ol o morlaid skity.  Cooper 9
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Vorhies€} Morgan(2005)= PHAIR o] AR FAHALAE 7HA4A, A=
N, Az, oA"Y ARUACIA, B, niAE A e, utA"Y AE, #f
5‘2_

Ad A3 soz FE5HHH. ol AFNT 82 7Ide] AF *131—

AeES 7fEsty #2sk= 528 (Dutta, Narasimhan and Rajiv, 1999)&
A=t

At 24920012 AAE EIgolA 7P Fatt a4k AHR)
o] 94E & AHH ARLo=E W¥gst= FEolgtal Sl °o] 84+ uHA
8o TEoRA T @A 9 mrAAz AR Stk AR OlHE AE 2
MESL sh= 5 AlF ZAEE AENT Z2HAER AFdst= 520]

E =
ot AR e oA ERA AAE ofoldo] JfEre] FANF R ofolt]o]
AFZHNER WHEot= 58, AU7HeA daolf, AR AAE i
AR 718 GRe AFEH, ERAE AT A
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A Frote] AYE= gEoltt

o AEHA Ao oA, AAE N Z=ALE Adz AASH BE

it



WS TaEsIIH AR, &3] 2009).

=, ABARE, 4E718, MEnzAL 7182 opAgo] FEHor 233}
i dEsolnt. A4t 24920019 A5 A} of=gt

HAY ZEsol AAEAET ] SHAQN e =E5te AoE YENT

Al 2 A AFAFZol Bt Avby nF

AFAFES o8 sl sl JHdEEE Y. McCarthyt
Perreault(1984)= viAIY 7Hd o] AJHLEE APGAFAol=aL st Al A
FHR 71ds vHR A9l S5k 1Y EE e AekE Yol A
ot dutrorgl YPFA WA 7rxsSte] AR AHIE AL HES O F
FA5E Kohlieh Jaworsk1(1990 1993), =2l B34 WH-e 73%5= Narver
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94’ Slater(1994)/] 7]—1] Oﬂ/\ﬂ Z—]_JEJQ— %LHoﬂ/\_}E %;ﬂ, E][;gjq_ ?:]:

I

#74(2002)2 &2 BHNM AF AFEe Aesta len, FYstet
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A ARE npAgRAe] AREAL ¢N 9 5 BAS PHoRE S
W GABEoIL, AT AHAS B¢ AR 5 B4 4R FAAE
A5 4 gk TenR A /95 A WEAA AgER fs
w=efo] W@t

@ A HS] 2Fat(Market intelligence dissemination)

A AHE] SRS TIdoA ARAREE wetste g eES o]
tH(Kohli and Jaworski, 1990). Al% FH O] g4k A EA A o
e &R PSR L (Levitt, 1969), AF AHE 71919 thE
2 AGst= Aol uAY Agzte] a5t dJTo|th(Anderson, 1982). ©]
A= wHARelA FEE g5ote] sidete Ao ekl glou,

of 7l A Ee APTRe] o] mAlY FATo] ofd of2f FA
A o]FofRal Q7] wzol olF of FANA £HEHIL = RS

M AT B o HEer AW 3-/7F 7SS Hol ok ES o]
|u}

S 9o) ARFA 714S BEstel AR AHALEL

AP Kol tigh ¥h-gof tisiAl+= AE(Response Design)¥} 438 (Response
Implementation) 22 H+o] A 4= Qth(Kohli and Jaworski, 1990). A&
A ARE AR AF AlEeks B7ketal niAlg 22 a8e 7dst=
, AdE A ARE ZAR dE oAY ZROS 2R AY

o, 4
dgot= Aot (Kohli and Jaworski, 1990). Al AMliZete] w2 Aldet

o
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Sgstel, A 870 Fas] bt A= Fashe, 53 BAA
sto] Aol Al APRIAL AR BE AP AT 4

2ol ArdATel M 2 9Fe FaL Ao S840l v AAL

(2) 2] 73t By ol AIAF 2|FA
Narver2} Slater(1994)= A& 2|k -&

o] ol Fol +EI ARE AHEHoz HESH] fs] et a&Ho|n

avzel 7ol BalgA AHostart. Adslet pTAesrE 1A XA,

AR AR, 7 e BAT 20 ot

O 14 234 (customer orientation)

EEl

2 A&Hor uAqA o U2 JHAE AFTE 5 A =
+ Zolth(Levitt, 1980). gt Wufjzls= Fufzte] Zhﬂ 72 A

of tigt olsi7} BastH, ALt Fufate] vjFet A AF/del o W
telE mlEfe] ZRAREZRA] ZEFSte] olsfiflof ghth(Day and Wensely,
1988). 14 AFd2 o w2 7S Agshe AFold Aulas FE0H]
Qg uAe| gt FEI ol golA AlZrE|e] Zthk(Narver and Slater,

1994). Et, 1A AFE2 B0 #AA &2 Ade IS S8l 719

of 284, FelAt 123 A AFAAT ZL A1) BE olTARE uA
st awlge] ool HgAel MR st Ade Wk Aot

(Deshpande et al., 1993).
JeA 71T AE A FAS AR 7| AA) v A e 22T
tH(Gronroos, 1982).

=
=g $HSHE AHAE G T BE

o
ol
)
-
315
Ko
Kl
ol
o
38

et /\];97(]@”‘394 9‘%@% 7144}
o 71ddol AT we st H4H¥ AEZoz Ry dd(Narver and
Slater, 1995).
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FAA17]1M (Eshpande et al., 1993), 1174
1 = olsfistA tema AapH oz Aito
Aol FHlEd gAE AAsE AAPAE FATI= 92 ot

(Change, Polsa and Chen, 2003).
@ ZAAA 2 (Competitor orientation)

w7 BAT upiAA R Fas @det gAjd wae] BAe dAzjet 7

He dujatel Z3 140 "Wae g vE A 5 Qe AAEA Zlee Jd
= Edeth(Levitt, 1969). WH FAA AFHe AR sHolzts vl
12 ZFT GARE Ader ®BI)E Stoh(Laffery and Hult, 2001). ©] &

[e]
A AMEe e B2 AT N4d ST deke EAsjop frhs

A2 AFS] A9 P99 A0e
ggxorg Z3lE7 o]fst= Aoz AHomojXtk(Narver and Slater,
L Ag A9e FH BEe 4

71 #Asih 7l°* aAel 2z <

oA
s

(Wooldridge and Minsky, 2002). 719 Z2& 4 RE FAUAEC] 1A
g U2 7HAE FEY 4 7] miel BEEe 23EA sk A

A2kl Az 2 FAdA e HEo] Qokal ok th(Laffery and Hult, 2001).

o

olef o] WHAH AL Axetel A% ARAS, T4
Kohli%}t ]aworski(1990, 1993)¢F =2 £3H4 #HHS



Slater(1994) 9] = 714 SHo] 7P LA oz Aojsfolx]al Ut

aet AR AR
AL Aol Wst ot ARE]
7] el Ag AT J

Fdol AAEL Aol JFe vAl= Ae= mofEQleh. Ramasehan et
al.(2002)«= ol=’t Al AF2 AlRte] AESiA AdaeE A ZujES
O Zeote s sto] A Aol =2 7192 W2 J|dET Ay
7t iAoz 45ttt shglnt. ERE, A

AL G WAL o] bt A% A

N AR _
I z|3kA] Q
74 A A A U8 AL}
A EL GAE 129] 279} o]So
AR 25 | I T+ JHad Sofl Tt A
o] TlE Kohhﬂ-
E‘J =
=22] T e e Jaworski
- SIE=ESF A|AF % o Z R 5]
oo | AR S | T e e R R I L)
L B | A
ks 1993),
SsE st ARE oAw Ay A | Anderson,
AR e | Bake ek iy mzage A | (1982
WS A3} o8 Ui A
N
BEY | | 7190 A2 D) aFsle A arverst
7 el T} 78R ke AL o]s
& o} | &2 2= olsf (1994).




AAzLo] Zr Ayt ok A= HEF &2

7‘41“ :_‘I:/\_‘i [o2e] (o = 1Tl "1 0, 171 o=

ST olaj) Laffery
|57t and

o A ; _ B

A G807 2sla-e 7|xrde] xa | Hult(2001)

"6 0

274) Q7R ARDTRES 4
A3 d ZEALFAG Bt Nty v

AAE AL Z2AA0 EA F oshe A& (imness)E & & AT
, ZEA|AS] BEEo] Gl eyt Aatol] wet duty AASHA 4

e HolA HaE meAA FAHN ZEAA EF0 HARt Yo
2 &2 £ 9ti(Tatikonda & Rosenthal, 2000). o] & ZAIAL 7zt Al
AF NE718 DA Fafiof & mEA|A9] 23 42 Algste] &
o=z NP e] ek Wio] diste] maAolal miggle]l S A
A st FEAS FAAAF= Aot} Tatikonda®t Rosenthal(2000)-2
S FAY BHAA A, B, A meAA S FAckE 4

=0 =
Erebn BA4e) Ade Aolsta gk ZRAA BFe] Fold FAM A

I

_:

o

ol
Aol wiet AZ3] SAHE A9 Bl Bty g 4 9l

Olson et al.(1995)2 Z2AEOS ZAZZ oA FAAHS A5ttt
ol & meAE 2o JlsRAER FAH] Ak A TA40 ¥
B OoRR ZlsRAEe deos TR | Pk T4l Wrkn ok
th = guhgow zZo| xR AqER 1AE AL i Azl So| mLzA|
A G52 BASHE AL sthal Bty O3y TEAA SE0 BAAL
7t mRAE 279 Fejo} wtEA] dAekA] gtk matte] ¢F Hopx
ngAE 2o /5 Fx

2

FEolARE 2 EAE FAsks =7t He
s ©ol ZRAES Pt Aol AT

a7t S0l ZEAlAZEES dAs] AT & v skt (Cooper,

1994).

ol ME mRAAVE Adutt, Zduitt olF A WRA el wt



t}. Clark and Wheelwright(1993)&= 4A1A4|&9]

]
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<
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07]
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, Tatikonda and Rosenthal(2000)

<t

Feo

ol

2|
o

AL (Tatikonda, 1999)of| A &=

=
o

L

o7he wlgol

=
=

f

=1z
=

AT A= g5 A

T

™

2X12H2010)-2 A1A]
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ol

= X]

]

27t

Pk ol @AY mEAe] 74

s A
et =
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=

]

A
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t71 el 24

st E o A(2003)=

o

"

=
=

24(2001) A1A]
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o
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ZA
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Aot AE
and
B | o | FAe] 255 BA4S WRT, Al | Rosenthal,
AEEE A o) wasm 248 ol Mol $2 | 2000
M AAETZASE T 85RO
s mAEge] ARy AgHom | P
= 1994
217
=2 Z2AE FAo] 75HAER FAHENS
| =28 _ Olson et
oa | EUREA e A0l we v, o S| P
- |7 = 1 al.
ag | A A=sR 748 A9 TA40] Be
Clark and
AAE §8o] e} Aol DebAok 3§ | Wheelwrig
ht, 1993

E4) AL AR ATFUES A
A 44 ZE718e] Bt Avry v
1. iEF4 A DA (predevelopment) 24 9] A&E7]8] T2 AA

7189 &5 T wet 71 719 T&
Sl 71t g45] Zobz|al glo] 7l&Ald 4
A o oAHH|A L Sl AlESHA
felide ALAA S £E Fo AA MEnR=NAE dAlshs Ax T8
Sk, olHth iR of oA BEQl Z1EdA ] FoAdel HE AXA Sl
(Maruyama, 2002). Warren Buffett} McMath®} Forbes(1998)&= H|ZY
U AAE oA Afishs 3882 AN EH oE AR BHPEERS
ot Zoletal Akt AFANEE] AZQl 719 GA A oEA A
= = Aoy EHok Folg A= ARVt dFste Aol ¥ Fast 4
o

olgt1l st th(Kanda, 2000). P. Kotler(2000)= 11712] Y=o} 817} o}

o,
o
>,
KT
Aw)
fink
riu
=
=
N
N,
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= =

AT Yol g4 &8 2 W E ol e AS & 5 K
¥, 2014). Kanda Noriaki(2000)= AZ7|88 FA0 A
Al digt AFe (F 2-5)3} Zo] tgoFstA o]FoA
=

(E 2-5 v Z=7182A

A7 A A
AAIE NS Z2A|IL © ofoldo] FF — ofelrjo] AH
— AF ZAES NI HAE — upAl" d=fe] A

P. Kotler(1983),

) D}?ﬂ%l — /\].04/\01/\4 24 xﬂﬂ 7HB]— — A]X]— E}]/\E_»
UH]/]Z]@E” :_l:]—r-_l o 1 = = o _—
A1ist
olo i]—i_.r‘—;j‘r/\_lllﬁb,/\o%%/}j_. 3 — A]d
Cooper(1983) ]']E](ﬂ o= o ]’ ]’B HE’. ]

— AJAF — Thoj)

Prgohe. Bep

A& H15(1986), M Z2AA L AE ZAES] T — s HAE
Mz A= — AFEA — LA —AAEAR — HF A
Ay

G. L. Urban®](

naAE e © A% 7)sle] BA — AEDA
A

1989),“ 2 A E 7!
oA HE == §w — gholL AolF MU HE

AAE A Z2AE  Zu] 2R, 8ol B
ofsl, A, ololtle] | ZHE B, ofoltiole] e
RsA) — 5 ZElOIA(NZRE A, AABAR 5
HAE, A, AER) — F2 AFo] A (LT

P. Himmelfarb
(1992) “AlAlEME

ol

o2
>
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ik K (1992)

“F AR o]

ABAT ZRAL D FEFA B — AEAL, A4 —
AaE — AAEEE] — RS, Pt — ) —
VI ES

Tike FH e —(1983),
“S Aol

ABALE 55 AAEA — oA — A —
A — AR — AGFHEE AT

[ ) W

Kanda Noriaki| 7idre] @A © @79 mol — gio] HF — A=
(1995) “AE7189] | F7te] HE — ZAE v — X4 ZHE — AA —
T7HA] A Al2E B7F — <FAE

D. Clothing(1996)

“TDQ-ZA&. Phase : ZMEGA) — AA — AAEH] — AYAb

¥l ABAE

IR, ZHERTT
(1997) * AENE
=)

AW H(1999), “EA

M F2ee

AVEE NS ©A L ONEAIE — AlET — A
DA — 7128A — WEARE — AEeiA g —
AEH] — MojEE] — MEls F8] — FHAE —
A — o, A 27| —
AAIEAEAI2F 0] 7

HEAE22(2000) A
FNEe] 71259t
ZEAA] 7}

1T— - 11—

Kyoya®](2005) “ i1
Aol A8E 7IHe
2 sk AE7igm
i]\ﬂi”

4 48 — 8F F& — 24
WRH, THE Bt — BE

4E71%) ZRAA
F — BEFH —~

E4)  A#EIE(1999)
Noriaki(2000) “Ar&7]]

TART 4% Bl AEHAIEGW, ppdl-428 Kanda
R B AT WEE AT A5
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A

o 3>

2 o fr

2 Ao didel AE71E ZEol T4l Hol o]foix= A A

A O] A (predevelopment)E 702t Cooper(1988)+= 203702 A&
Astol(o]F 123707F A5, 8071H7F A=) 7Y 2 A dA9 E50]
7Re] gt AsjE wAok= & aclolst YrRth Cooper(1983)+=
M m2AAs RUgA ofojto] — 13 H7F — ZAE — /Y — HA
— A — R o]FoZttal STt o] 7FRHl Cooper(1988)= &<
ofoltjo] — 12 B7} — ZAEZIA ] N 2= A GAE <IFH 2-2)9F ol
AE i3t o] ZRAIA FolA AlF FAE AXE Fal=E ofzly Aol
o skl Qlck

Cooper2} Kleinschmidt(1988)+= &Lt AHIE et Ayt AAsAlES Ao
AE Hwsto] 7T A GAlof 26 oo} Agat 260 Qlels TSkl Qs
= 3ok S N A dAof SHe FoloF Al =+ Jﬁ}oﬂ‘?}.
Hise et al.(1989)2 4AIE 7Hd A 7]3lutela} A 5 APLss Heol &5
AAFE AEEe] FoRint g6t tF 7o) A3 %% & o 29%9] 3%
E= HeQl v 67 ool AdEss SshH 73%0] deEes Eitke ATE
AASHATE E, Dwyerd®t Mollor(1991)& @ AEda]otollA 757] 7142] 9574
AAENES AR A AP 2 AdAE e ddoletal Ao,
Murmann(1994)-2 =49 Z|AA Yo" 71 87HAe] 147 Z2AES ti4
ox FASHAEH 2 A AR gl =2 g A 30% <=2 7]
F st i o] Aol Rt KA E shairh
Cooper®} Kleinschmidt(1990)= AFdAHel digt Atelld 7H Fat d58<l
< =55t gt AlEolge AMS HEH =2 AF e 7R Al

HE +E(8EE 8% Ee 220 $AH(ETE 180 HEA 98%°]

)

o>,

|m o

deEe HIY. E oE T8 duasle Als 7H‘:”°ﬂ A AFE NES 2
§5] Aelshs Aoz o] A Vde2 AAlES sk Mol =AM, AE

o a7xd W oHEL AFS 4o, Wk

Kleinschmidt(1990)+= A}=2A]7o|at

T, A Aeegol vor] &

) _— i RA1Z 00 == .
zHoR AANG Ei Hag ol9rle] PES gAY ARE A} o)



BEAN T B olele AN shgitk Tt 9] ape] =g
9 ABE Sl B T%te] AAATe] 2A AT S,
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7|s// 84k of ] ZAE
2% 7187t FZx(1%)
A A
= =LA -
T W S ) AR
y 2
A3 [¥] ZHEAT || ZAEHAE
o AL A || A
1A 20 3T
ofolc]o] ol g7} e
£ : Cooper(1988)
ol ZIYEC] =AIR Aol FJEAP] AmAPFERE ofyel SAYE 2
g ok 297} diolr] diiel AAES Flsle o ARRE dieR s
Zo] o sfole] BEA Auo] gk A a3 1) R} wreE )
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gohir 4B meAAL B
olngz ARATe] Sage] GANE o
HH(Aoki and Masuda, 2009).

Fogg(1976)= t71dolA ] A& v ez she] AldolA AAlEs A
FA717] SaIA e el Mg ofnl, oflE 2-6)3 Be TSl
Bastta st

(R 2-6) AIES SISt A Z24E 5

i
>
ox,
(0]
L — L
Hir
k
oZi
. {%
ol
N,
2
v}
o
|E
u
%

A Shtel AdE-S 98] Weg nedES] 4
ofojtjo] =& 40
7= ©§A 10
714 7Vs HE 6
Wﬂ% ks 3
Vo“é# 1

E4) Fogg(1976)
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4) Yoram Wind(1979)
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ozt Aol HEFES =ol7] #ote] Yoram Wind(1979)+= (¥
2-3>3 Zro] AE-utAY 719 wEl& A otstgith Aoki®t Masuda(2009)=
ZHe 719 RES QAR A 718 A] HEEA] HEG|ofsh= W80 2 A

o
718 475 (E 2-DeF Zol A, AE7182 AF NEEA ]

T ue
- AFEFIUG A AIRE, 1A 8, AE
FET , HE, 24 87,
879 of A, o4 714 9 Welrs A
9] 7T 715, B4, 459 53X E 2T
7k as aoraay | AL o1l W8] =ik, NPV(=@A 7HA)
Y 2 agen
O 4=, A A
@ @A) 9t AT
Ay ® A A Hie 5 T A4
° ° @ Ao EdC
® AFHd=ge gL
® ZE1A
FENE O 4E ZHE
Al @ ZHE
Adellor ez | @ FE s A AE
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2]) Browning(1988), Aoki and Mazuda(2009)2] A&
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thH(Leonard and Barton, 1995).
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A5 A TGl Bt dvkd v
L AAE A4 e

AAEL] A ate] digt HA2 7ol Aol v FEA [l
g2tz 22 (Moorman and Miner, 1997), AA|Z 7Rt dtof] gt 3= Al
AT SHS o2 sh= J& ¢y A9 FZHo] ZFsth(FEH,

1991).

A9 WS edehs J1950] obeel et MARE AnE
Az o] Ahgo] F7total Qth(Perera, et al, 1997). AFAAIto] 2y F
L SaHel AR 43 Ueld 9618 o7t B & AckHayes and

Abernathy, 1980). Kerssen—Van Drongelen® Peasom2 7]&9] 2|72 4
AR EES] HHS %25, Kaplan®t Norton(1996)7F AAqt #& A=}
HE(Balanced Score Card)E 770 7o Aot A& Aot AFES
Aot w9 AatEs AT Al AR B, 1A, WREZEAA I,

=
5 5 AREH ddS AEdlor stH, 4 B el QABAE

I
)
kl
g

o uz3 Byt s AGLEE S ek oleh Zol A¢]
U 7 @7l meAEo] 2 wel JuEi szl FeAr] wE
| el Bt Bast

Yo 2 S

Cooper(1986)+= AlAIEC] 719AA ] F+= dFE, A £
E, MISR/ZAA div] A 4o 31E 4 54 d5os &5
ow, o] Ay FEFE2 A= FHAol2tA 7ER 9 Aggo] thE 4ol 4

29 AAHe] 9x grom, odle AWE ANT SE ety strk
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Cooper?} Kleinschmidt(1987)= #tAlo] AxE vWFHAIA 3719 SHH 2
94 A7t a9le EESHAH. AA, AFAdRE +o4d, BRI,

A wze, 241 A TR g5
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U
54
>
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2
n{t\

J

2 AAsAT}. Clarke} Fujimoto(1991)E AEA o] ZRAel Bxog 11
AQFE FFHSt] 1AS FHIFCZH 7|Ye] FAgo] gt RHoR It
Foka AlEo]l A9 @FARYS duhd SEA7I=AE Bdote AEEA,
AAEL] Wd ZEolA Al SAIE w7tz 9] 2lE Belip T2 A EofA
L% Ade] Aider EAFE 4 Qdual St Monotoya—weiss@t

Calantone(1994)= AAlE 2T A=e 7led Aot 42 43z +
At
O

B 4 glom], A Avhe oA ARATe AR Js 4

stk
T3t Yap?t Souder(1994)= AAZNLELAE +A457E Ed AFE,
/\];d—;g %g xH_?_;GMJ} —1714/&%&5 747} 78 0 o]
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Slrte] mlzlE Y] Azt AAFC] At Mz AldE FET 7
T AR RSkl

Cooper®} Kleinschmidt(1996)= Z4A] A5& Aw AAE L m=24E
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(E 2-8) dAfdre] AT A%

At AAES] AR AR
Cooper & ol EXR477E A2 AAF AAE ] AThA of
Kleinschmidt =N, F ZAF AAEFHE] AHA o, ZRdE] wE
(1987) o, ojFEH] 49
Cordero(1990) AAFHEE vl-g, 537te] AAE e, dafis
Griffin &

o|elEIE o Q_|]E
Hauser(1992) IS5, olsE
Cooper & T 39 oo wujE wjEHA AlAFo] THE=
Kleinschmidt H| 2 AA|Zo] i} 4290 njzx gk WujZEIEL} o]
(1996) oot Bl AA %, BAAte] fol4 v

24) A7LA7} AAATYLS Ha
Iy Curtis®t Lynn(1997)2 AAE/NTY ddd ARS4d2z 7]E

SAAES 7199 AASNEAATRE AEH REFsHA RstEz HAFA
A~

AAENE T AR AEAT | ARSEE | DA
SN A it [
DTS SR 2] AFHERE ®
7B SA Gate tracking ®
HES/doll digh AT [
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Journal of Cost Management, p.15.
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A AALGY HEEo] Wangyt Tsai(2005)+= tiwhe] A-7dAe]s
= ez A4S FFskAT. dFHEAE 244 JiEdo] o]Fo#]7]
A~

It AT A5 F AL AT

li 1
o]l AFE7] ool ZRAAteRAS] 8 24 H ofolHo] FE, E

H HZYUA QIFH|olA, Zl& A58 7E AR 24 B 7]/ a)
A SN T AEAE ZE}H(Wang and Tsai, 20051 kit o]
TS AEAH| A= A A" SfEEE dF F9oE AR Y
2 (O 2-4)9} A,

(™E2-4) A770E Aujad He

:IL
Nz 9 7% APNE BAE Auzolt, PAACR F47 ofolde] 7
lg,l
S
&

wet | o] met 871
“ gAr)/] [ ~E
N TR | AN JEAES o
R&D R&D | |1 A = i)
HAE

AL )

[

| e 7%
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(2) 45714

oY

422014+ BE718 m2AlAs AAFET 9= F= T A4

¢lojw, 53] o]olEof & dF2 Fohal st

Cooper®}t Kleinschmidt(1988)«= FL?t AFIE A7t Ayt oAl AuiA]

v Hlwsto] FE71E 5 N A dAll 28] o] At ¥

= o S e A Gl S Folof sk Ae=m ARSI,

Mollor(1991)+= @ AEg|de]otoflA 7570 7]142] 957] AlAlE N
FE7Ee FHoE sk MY 2 AdArE AdEe] di4lolzt

, Murmann(1994)2 =249] Z|AMAYF 71 87hAte] 147 &
FARE Axp 2 A AR A SRS o A% 30%

S A o] Hel 3%tk Bl Shirh
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T, Zien?} Buckler(1997)k d&23}F njx£o] 127] AX7|HE iAoz XAt
gt A3t 414 7199 fds AE71E 39 A #AS A 9 g5 5
Aletal IA4-E& 719 €59 SAlol £t Histoct

=z

(3) Z2AM|AFTAA

AAE ATl A] AL Aot WES AR ¥Es] Fgstal, Azl
AU E ATL sk Zo] AT JFS vxithe A tis o9
AFAE(Cooper, 1994: ZAAH, 2002)2] A|oto]l Ultt. AA|E Ao
A AARS] folv Ve 444 F, AT Z2AHE 237 Fof oJojA]
Z2AL FAAC] deittes RS B2 dAAEo] THSHtHTatikonda

and Rosenthal, 2000; Olson et al.,1995;Clark and Wheelwright,1993). u}
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1. AZAEFA

2]

ol

2]

2 T (Kohli and Jaworski, 1990, 1993)x}

B 23R AErt 5
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=

A - (Narver and Slater, 1994)
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Cooper(1983)«= AAIE 71 ZEAA RY=A] ofojtjo] — 12} 7} —
ZHE — I — HAE — A — Uoj2 o]Foz]=d|,  Cooper(1988)+=
o] Zh&Hl N AFe] FolA] 4845 = ofolt]o] — 13} H7F (AFF/dB7hH—

ZHAEZA] 4] 7H 2 A Ao o]FoxE AE718 ZeAAE, BS| AlF

- \__ -
stRow, A2 (E 3- >ﬂ Zol Zéal% 4 Ak, FE71ES A &
7ol tiet ofsig, AFHF +HqH, AgAR= 7IRE AAE AR, A=
THE =EeE, A AdA W7 s8or AEEe] SAdES 4

Urban &
48719 s | AARs A aAE | ouser(999)
ZAHZH2007)
AAE FHE & 59 71745(2014)
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3. TRAAFAA

2 AFolA mEAAFAEE S5 At 2244 A= Tatikonda®t
Rosenthal(2000)7F  7HgF ZAgRor ALy Tatikonda  9F
Rosenthal(2000)= FAAES “H&, AA, Hapl Z2Ahs 52 SAGRE= A
Tretal Ao] sielow, 54 =2 R Hate] S48l SARKE 2 d
2pe] F=, 2 Axpel dAE
2 dFeME ol FES tdeR 7t AR FEE2HG oy oA
S

“wlo. 3= 7o) EASH (Likert type) 58 HEa ZAstAct

TAA Yoz Aol

(FE 3-3) ZRA23AA SALS

B s Z2ALE =

I2AA Tatikonda and
ZAIA] Rosenthal 2000

4. AE ALz}

QLRSS AAEANT AR AR Bt AARH WER e
of AHgERT S vl ARHoZ aTsHE AFo] ATH Yupoltt.
Tt Curtis? Lynn(1997) AAEALY A" AB53Az 712
ZHAEL 7199 AAENTANE AP wgsa Rtz wARA
 ZHANES ARHoT BEY W /Y] AAE BA ATAT, N4
29, DARE Zolx] FFA anpt gdrka shct

a9BE AAE AEUE S35 QAL Aot T B
WES HGT AR guel aARA HUgne Austelol & ol

ot.
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i} A, AZEEA, t—test, one—way
ANOVA, &4, &4, 2HEAZAS AAsKH.  Foas2
p<.05, p<.01, p<.0019lA HZE5FT.
o
=

4 SEte] Qurd By

— -
7, T HEEe dotHEdH
AR ANBADY, FE71E, ZRALSAA, RG] die gAY 8

Jedes Fotel deoly o AT dHFE oFE KMOA|F<t

ARz Hrol 7esAet A%E 2AME AA6Hn. Axe] AFee 2
& WA dAxE SAot= Cronbach] az|4E olgste] A=k 245 A
Alsholt.

Az 2 Aol gflviese #egds AuEY] fste AdEse A
Al

OHAA, t-testet ANOVARA S &5t 5878 540 et adddss
o] Apo] AHE EAsHHH

oASiA, 2 A7 7Hde ASsHl flst] A AR, AE7IE, Z=A
2 FAdo] AT mAE dFe LotHr] s bEIARHe AA
5H
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A4 A7 9 B

A1d w22 9% B4

1. €7 E4

e F 18371 shasglont 43S Sl 16674 BAE st
B 16699 AE SEAF EAL B4t Slstel $H NERAL A
Attt @5 MEEA ARl o) HBZALY SHA AZY FAR
7t FE olRglon, Aulaq, FRENY, A8Y T} ZPEASE &

govl, U 52 BAY $F /199 FB B4 AnEE 1,000 ol

gol di7ldel 35.5%, 500~1,000% m[Fko] 253%, 300~500% m[FHo]
12.7%, 100~300 m]gto] 7.2%, 50~10078 m|qto] 5.4%, 507 m9to] 13.9%
2 Uetgth il et SEAY A% BAs A 259%, A
33.1%2 A3 NS ote FAY SHATT 59.0%2 dErgon, A7tHo
2 AFNE FFE F= FAR uAG 18.1%S HIRSIo] 9 9.0%, A
o

A 0.6%, A9Z 9.6% 181 7|E 3.6%2 UERgTh Sgxte] ABALS Ut

5 g = FAFY BA AdE AMLol 12.7%, WY 21.7%, T 12.0%,
A4 14.5%, B2 27.1%, 49 9 G0 12.0% Yepdt @4 Fdo] g2
B oo TEA @ AR E2 vlS-S YERf Qo

oz AREZXAPL o]lFojA g gdFel o

A]
o o] mnjet Zom yehgon, SEAe] 7R E 5007 ool o

7190] 67%% A3lote =2 HlES Holil it BAZRE Ay /HEE A<l
N FEHFEAY FR7E HSHA Uehda glow, AFgozs Feze] H]
ZFol =2 Ao yeylt

TAA AL (E 4-1>3} £t
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&= ¥y WEE%) AR FEHE%)

Az 135 81.3 135 81.3
AEFAY 9 5.4 144 86.7
. 7149 1.2 146 88.0
A0/ 85Y 0 0.0 146 88.0
ABIAY 16 9.6 162 97.6
71E} 4 2.4 166 100.0

507 o]t 23 13.9 23 13.9

50 ~ 1009 =gt 9 5.4 32 19.3
100 ~ 3007 w]qt 12 7.2 44 26.5
300 ~ 5009 m|gt 21 12.7 65 39.2
500 ~1,000% w]qt 42 25.3 107 64.5
1,000 oAF 59 35.5 166 100.0
AA 43 25.9 43 25.9

A7 55 33.1 98 59.0
A 30 18.1 128 77.1

Eiiel 15 9.0 143 86.1

A4t 1 0.6 144 86.7
29% 16 9.6 160 96.4

71et A F2 6 3.6 166 100.0
A 21 12.7 21 12.7

iz 36 21.7 57 34.3

o S 20 12.0 77 46.4
2} 24 14.5 101 60.8

A 45 27.1 146 88.0

ol U APz} 20 12.0 166 100.0
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2 7ol ZUst A5 Lehde Sok] 9n FRE At
A, BYE AZ] SIS BAE 8QRhe Axstdr. BE 53 W4

= T788%0S FE517] Hote] FAHE =¥ (principle component Method)
of o3t QRlEAS AREStAeH, aQl A2 @eItE flste] Aw3dH
WA (varimax)& AEstAT. 2822 ZF W P2 a9l AR 7
£ 8o &5HA "oy Rt A 32 EH e AAE Be W4 A
ANFS Algste] &gt e Wl Aoz, EFQolo] HaH FFohE B4t
(Standardized variance)& U3t dubx o2 Apg|w}elRofol|A g Qlvt 7]
o] AeE7]E2 Afgt(eigan value)& 1.0014, 821 A A= 0.50)4°1d F
a3t W4 2o meps 2 A4 olE Tl wEr ARg 1.0014, 8¢

A 0.5014% 7122 Sttt

Qo184 A (B 4-2>9 T
a3 245 A 9ot dlod 4o HAgnt ddE ARE AT
t}. Data9] 442 KMOZ|FE ol8stler, 0.8882 e Hoel47}t
Aoty &9 B HS-2 Bartlett 734 HS= AAlstalon, Tl
ofd Zoz Uehdth(p=0.000). w2tA o] dlojels QA AAsH o A
A5}t

SRS F N A AR A9 El AR S E ARV dH
o] 57 =] 107 FE Folld AP AFEe] 1 FES AAsKL 4709 3
55 AR steeH, AEr1ddse] 57 52 BEdErt AR ERiEe]
M5 ARgS|2 stk AT 9 Z2AA HAL2 ddagioz glEA

& ANT AT W FBE A8 Shck
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ANRXEFX X XXIIPET T XHAKN
IA

.906
904
.864
2.383
79.446
79.446

KMO=.730

.000

p

3.484
58.062
58.062

KMO=.858,

p=.000

1.353
15.031
68.741

888, p=.000
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3. 9] 7S At A= 23
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183
870

815
105
696
740
1719
193
198
.858

162
-.565
—.645
-.743
-.954

.106
-.692

337

-.259
—.265
-.283
=207
-.100
=132
-.208
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5
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.88
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1.02
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B Aol Aro] J7|E5A e AFEE (E 4-3)¢F Pt Hro] AFr: B
& U7 AT S =A5H= Cronbach®] o Z54E o] gslo] AlFe BAS A
Sttt AlF| 7o)l A9 Al=E 47 Itk (Nunally, 1978).

B4}, AR 913, M TE 855, AR 783, ZeAIA T4
g2 8700 RF JoldoR AFwrt EA e

M o] AdE A Sloto] gt Hug ol8sidirt. =t ﬂEﬂ =
thato] 3oletd g Ho‘ 4 QJE(e]dd, 2014) HE frrt nE

4

=

(R 4-4) 70 24

_ T2A L
AR AE719
51/;] A]
Pearson AYHAIS 1
ANEAFY FoEE (FF)
N 166
A Pearson AHAISG 350%* 1
1A Foots (=) .000
° N 166 166
Pearson A4 .560%* 366 * 1
5719 FoetE (¥%) .000 .000
N 166 166 166

o, FEARE 0.01 FE(FE) A ol

ATIARN A AR AP ZRAL BANTY 350, 4E)
He 5608 Mol glon], mEAlx FANS BN 3669 TAS
ghe Holn gtk EF BE ARl SAHCE fo4FE 00l0fsE ol
S weht QaeAE BAsklo] Agste] SRS
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5. t—test®} ANOVA EA

G 4-5) 71990] Aol w2 A AR Ho] 14

M SD t/F p Post—-Hoc

1007 ©]sHA) 366 .61

A 101~4999(B) 354 .64

ol@gm  500~999%(C) 350 75 04 82
1,000 0]4(D) 364 73
Ab, 2] (A) 361 .70

A3 FARE) 347 69 1118 329
4, 9O 367 .68

e AH7NERA 349 64 sl o
TR 375 4
Az 358 .69

e HIAI Y 342 .88 o) 0

Z) *  Welch test & Games—Howell’s post—hoc test

719 B0l ©E AAFE 7HA9 Aol t-testet ANOVAE AAISH
Levene®] 54 782 AAISte] G4kl obd 7ol o4t t—test@t ©o]F
4t ANOVA ¢l Welch testE AAISFATE. ATt Fofeh 2tol7t Sl 7-¢ell A
S8EA9 AAGE AFEEALS ANOVA oA Scheffe, Welch test ofA=
Games—Howell®] AFSEA-S AA|GH}

MGl Hisl AR BARE AT, 3AF iR mE AFARFE Aol
(p=.8225.05), Algol wg AEAFA 2to](p=.329>.05), dFl TE A
A 2Fol(p=.051>.05)= 7St 2el7t Qe Aoz yehydth 7FA
o2 AR 2ol (p=.017<.05) 23t zpolE vet AA|, A< A
HRAM=3,49Htt npAY, §Y4 & AFALFAM=3.757F H w2 A2
2 e
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@ 4-6) 7199 B4l B2 Z2AATAY Fo] 24

M SD t/F p Post—-Hoc
1007 ©JsHA) 3.10 61
A 101~499%(B 402 .64
8(B) 11511 000 BCDYA
oldim  500~9997%(C) 400 .75
1,000%]A4HD) 394 73
At e (A) 3,89 76
A PG 3.94 78 2046 133
HA AGZHC) 3.65 90
212 7 EEE A 3.95 77
LA 2482 014
ZHRr T ELA 362 .88
Az 3.95 78
qF 2940  .004
H|A| %Y 3.15 96

) T Welch test & Games—Howell’s post—hoc test

719 Bl mE Z2AAFAAHY] Aole t-test?t ANOVAE AASHH
Levene®] F#A4F A4S AAISte] TE4to] obd Z%olle o4t t—test?} ol
AF ANOVA 91 Welch testgE AAISHITE. HE G2k Zpol7t Q1= 2ol At
SRAS AAgt AREEALS ANOVA oA+ Scheffe, Welch test oA+
Games—Howell2] AF5-E4-8 AA|gH}

mEAAFAge e BAT Ak A4 QeFRe] BE mRAx FAY
Zto] (p=.000<.001), AFoll we Z2A|A FAA2t0](p=.004<01), +FF

Aol w2 ARG (p=014€05) ol Ao} e Ao et

ek Agel B ERAATAA Rol(p=024C05)E RIS Rt Ao
2 Uehdeh Scheffe] ALE B4 @ik, AFEI} 1009 o4l B)ape] =

EAAZAHL 10090]5ke] SAtRTE A ekt 2REAL A3
FALE e BAEA, AP BARAEHE, 99, DR BA
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Ehgor, dFozes Axdel £ w2 ol vt it

]

E 4-T) 71949 EAo o

HE71% o] B4

r

M SD t/F p Post—Hoc
100 ©]sHA) 3.31 69
SIA} 101~49975(B) 3.48 .76
1.441 233
olgdHR  500~999%(C) 3.11 89
1,000 °]AHD) 3.23 74
A, i (A) 3.15 76
A PFAAEG) 3.25 76 1316 271
A 7492H0) 3.38 90
2 7R A 3.08 72
A -3.852  .000
T A 3.53 79
Az 3.21 70
bes 79 427
HA 2 3.00 59
F) ' VWelch test & Games-Howell' s post-hoc test
719 EAo]| tr2 AFE7]3]9] Aol t—test?} ANOVAES AA|SHAE Levene)
S HAES AAste] T4l old AHQole o]EAF t-teste} o]EAb
ANOVA <1 Welch testE AAISE. At Fofqt 2pol7t Sli= 7-eell ARE

8BS AASH) ARFEAS ANOVA oA Scheffe, Welch test ofA=
Games—Howell®] AFSEA-S AAJGH}

AEZIG diel B4R Ax, IAF IERe] wE A
(p=.233).05), Algol wg APEAFA Ael(p=.271>.05), dFl e A
A F 2] (p=.427).05)= g ael7t gle Ao=m uehyth FFA
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ABSTRACT

An Study on the Relationship of Market Orientation, New
Product Planing and Process Formality with New Product
Development Performance : Focusing on moderating effect of

Consulting

Gil, Hyeong Cheol

Major in Management Consulting

Dept. of Knowledge Service & Consulting
Graduate School of Knowledge Service
Consulting

Hansung University

Most previous studies regarding the development of new products have
mainly been between success factors and performance in the development
of new products. Studies on the problems encountered during front stage
of new products development process is not enough. In particular,
research suggests that the process of product planning including process
formality is also rare.

This study examined the impact on each market orientation, product
planning and development process formality in development processes of
new products and were analyzed whether consulting, as moderating
variable, influence the development results of the preceding variables.

More specifically, it summarizes the results of the study are as follows.

First, the market orientation is confirmed that the result is also
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statistically significant impact on new product development performance.
It is improve the effectiveness of development to conduct regular market
surveys periodically assess the market environment changes, and to share
the information through the interdepartmental meetings and reports,
newsletters and to spread customer—oriented thinking to reflect what
customer want.
Second, the product planning is confirmed that the result is also
statistically significant impact on new product development performance.
Product planning department should be have planning capabilities of
creating the concept of new product, the ability to develop a product
strategy based on market segmentation has a high understanding of the
business environment and product planning capabilities to assess the
feasibility of a development project.
Third, the process formality is confirmed that the result is also
statistically significant impact on new product development performance.
Formulating rules and procedures, going to keep going these rules and
procedures and developing practical step—by—design reviews will improve
the quality and effectiveness of development.
Fourth, consulting is not found to be no significant impact to the
statistical moderating effect on market orientation among the leading in
the new product development process for new product development
performance.
In the front stage of development, it was confirmed that consulting has
the effectiveness to improve the consistency of product planning and
process formality so that full advantage can be derived.

Consequently, market orientation, product planning and process
formality has a positive impact on new product development
performance.

Consulting has confirmed the research results of product planning will
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give a positive moderating effect on the results of the development of

new products.

keywords © Market orientation, Product planning, Process formality,

Development performance, Consulting
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