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ABSTRACT

Analysis of Characteristics of each Subgroup
According to the Type of Shopping Motivation

Lee, Jong—Han
Major in International Business

Dept. of International Trade
The Graduate School

Hansung University

This study aims to identify what purpose and motivation
consumers shop to meet the needs of fast and diversely changing
consumers. Therefore, the shopping motives were further subdivided
in terms of pleasure and classified into value shopping, adventurous
shopping, relaxation shopping, knowledge shopping, role shopping, and
social shopping groups, and the characteristics of each subgroup were
examined.

As a result of the analysis, first, according to the type of
shopping  motive, six clusters were derived: value shopping,
adventurous shopping, relaxation shopping, knowledge shopping, role
shopping, and social shopping. Also, it was confirmed that the mean
difference between the clusters was statistically significant through

the one—way variance analysis. Second, it was possible to confirm
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the demographic difference according to the type of shopping
motivation. The role shopping group had the largest proportion of
women and 50 years of age or older, and the mood—changing
shopping group also had the largest proportion of women and 50
years of age or older. In the adventurous shopping group, the
proportion of men was slightly higher, and the proportion of men in
their 30s was the largest, and the proportion of men in the
knowledge shopping group was also slightly higher, and the proportion
of men in the 30s was the largest. In the social shopping group, the
proportion of men was marginally large, and the proportion of those in
their 30s was the largest. In the value shopping group, the proportion
of women is large, and the proportion of 30s is the largest. Third, it
was possible to confirm the difference in the importance of store
attitude attributes according to the type of shopping motivation. In the
role shopping group and the adventurous shopping group, the desire to
explore the space was the most important, and in the relaxation
shopping, knowledge shopping group, social shopping group, and value
shopping group, active participation was considered the most important
factor. Fourth, it was possible to confirm the difference in usage
behavior according to the type of shopping motivation. The average
value of satisfaction was highest in role shopping group and lowest in
knowledge shopping and social shopping group. The average value for
use was highest in the role shopping group and the lowest in the
social shopping group. The average value of enjoyment was highest in
the role shopping group and lowest in the social shopping group.

The results of this study provide information that can be helpful
in the aspect of managing stores in residential commercial facilities
by identifying differences in  demographic  characteristics, store

attitude attributes, and usage behaviors according to the type of
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shopping motivation, and future marketing strategies. It is meant to

present direction in the establishment.

Key words : Shopping motivation type, Store attitude, Commercial

facilities in residential area, Cluster Analysis
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