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4, A7 A

HL HAS7 Bess R fze 22 ot

H2. AE @Ho] We4s Hxo| Ee & Aol

H3. H54 QAR $24% X 2L 52 olth

Ha, 1G] AEo] Wehs AL wiEe &L Aotk

HS. AE WO §EQT7 B24E AL 2L 2 ol

He. MFAITS, AE WA, B 9z, AdY) AE, §EAT, e
ek AR T 4 Zolt

HT. AE Q%] o2 Zol7}t 9 Zolct

H7-1. HE Aol Zolo] w2 @4 ol7t 9 Zolck,

H7-2. AE 299 Aolo] G2 ulsABAth4o] Zol7h 9l olck

H7-3. AE 299 Holo] W 2E4 J7ze] Aol7h 92 olck

H7-4. AE A99] Aolo] e 4F 1G] Hol7}t & Aot

H7-5. E A99] Aolo] G2 5 79| Zol7h e Zolck,

H7-6. AE 299 Holo] e th29] Hol7}t 9 Aot

5 &= 24 ¥

2 9= Y A=Y FAAE dHely FY(data coding)d} HlolH
A2 J(data cleaning) #8S AA, SPSS(Statistical Package for Social
Science) v. 18.0 SAH7|A] Z2I1H-S T-gato] BAMatr).

AR, SHAY] AT ATH 545 dotHr] 9sto] ¥l FA4(Frequency
Analysis)& AAlsHTE. &4, 220 A=EE HAFoH7] fIste] Cronbach's
a AlTE AFEShs Hxsl E4S HASKH. AR, Hdo] oE Hdtge
Aot 7] Qste] 7]&FAl(Descriptive Statistics Analysis)E AHgstch. Yl
A, QA FATH EAQY AolE ZRlshr] st #4HEA(One-way
Anova Analysis)E AAlStY F-H5S sttt oAlA, #A9 dHde o

oK 7] fI5to] Pearson FHATE A=ty AJ¥HEA] (Correlation Analysis)



= AT oAA, BAC WP e dothr] flst] A9 IHEA

(Regression Analysis)= AA|stal, S|HAASE AHEsHAT
A2d I

2 & Aol B A5 A9l 1269 o
oz AR gekrte] dubalgte] Avti ohe (E 4-3)3 2} ekl
A9qe 2WF 55H43.65%), AWET 22W(17.46%), F=TF 16
(12.70%), 71eF 339W(26.19%)& Lteldtt, 714 WAoozl oo =c} 149
(11.11%), &t} 29%9(23.02%), HE 347H(26.98%), Kt} 32(25.40%), ©f
< Wk 179(13.49%)02 uehgth #E A AdEs o9 Hg 39
(2.38%), At 339(26.19%), B5 4675(36.51%), Wt 337(26.19%), o<
2t 1190.73%) 22 Uehgth HEEA dxzzl ofle dth 267
(20.63%), Rt 408 (31.75%), EE 397%(30.95%), & 19(15.08%), wl
© =r} 2W(1.59%) 02 Eehdth ARE SKURE ]S Aok 10%(7.94%),
At 408 (31.75%), HE 369(28.57%), Bt 21%9(16.67%), W$ etk 19
F(15.08%) 02 vebdth f5 ATRE w9 At 15%(11.90%), At 39
H(30.95%), HE 28W(22.22%), Wt 347%(26.98%), =i-¢ Wtk 107
(7.94%) 0 2 vyetytet,

GE 4-3) Qurd A

2 H1E (N) WAIE (%)
omq 55 43.65
e AT 22 17.46
Z27 16 12.70
71e} 33 26.19
e o} 14 11.11
. = 29 23.02
HE 34 26.98
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7.94

26
40
39
19
10
40
36
21
19
15
39
28
34
10

- 33 -

FERE

AT AFE 4F

= SKU

]_




A2 7] Q& BF7re] YA U2 EE HE Cronbach's a A4
= ﬁ%s}ﬁu}_ At oz Alg|wo] H&Ql Cronbach's a2 Al 7|+
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(B 4-4) A& HF
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A2, FAE A, BEA AR, ARSKU, FEAT 0.821
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2 EYRSE AR Ee £5 W4E AYstel ge HY HARAL
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t}.(F=14.334, p<001> 3P4 mEgo] AwdEe 104%8 UEdon =2

- 34 -



=9 "

=

) = 0.429 * X1(81-% A4d Alth) + 44=(2.009)

=
=

4-5) Hi % &d A7t

ki

Y (

<

<
N o
R —
o
*
*
kS
)
<t
—
o o
o o
S S
o o
(@) \O
— o)
A ™~
o) IS8}
~
o N
B S
— 3e)
o~ —
on —
o =)
o o
) N
< .
N o
~ |®
<0
< o}
[=—

i
<

4r
Mo

o] SIAEY sl

=
=

A} o

bl
1AE Ao& Yepdth(F=74.200, p<.001) 3]

REo] AP 374%8 e

I

=
=
- 35 -

o2 <& 4-6)3} 2t

1

—

1

=

*€.05,%*<.01,***<.001

A

A 2w
p<.001)

7




o
&
1o,
Bl
o)
it
i)
il
=
ol
lo
Hl
st
ot
)
>
Mo
iw)
flo
i)
My
i)

S ALAA C Y(WE) = 0.657 * X1(HEZ AA) + AF(1.425)

GE 4-6) WAo] Hlzo] WAL FF

H| B35} Al EZ8 A5
T 3 t p F R2
B et
o3}
F4) | 1.425 | 0.242 5.895 | 0.000
1 74.200%** | 0.374
HA 657 | 0.076 0.612 8.614 | 0.000

ZA Py =
TS5 o1&

*<.05,**<.01,***<.001

ojct.

T
w
=l
oft
2
oo
_>'J_I‘
i
A
Hir
filo
i
Jhu
o)
ke
1o
=2
)\
flo
Hir
o
sl

o
hd
o

F= Lotir] flste Feit dateE
%%ﬁ#i ARsta wiEe T4 Ha4E AAst g A9 dAEAe A

Atk £4 AvE e GE 4D 2ok BEA daEst wEe] 87
8 =

=Y AALS TAAFLZR [ougt  FFF njz Aoz Ugyt

th.(F=158.667, p<.001) 3|72 mPe] Ayae 56.1%2 Ueigon, =

Hpol HEAE 921 & (1=12.596, p<.001) ‘?ﬂ—rE ool5t e mx= Ao
&

@ ekt e e wRe 409



FALAA  Y(EE) = 0.947 * XI(ESA dx13) + AF4=(1.028)

(E 4-Ty REA QAast el uAE 9F

s HF3}
H| ZE3} A5 A
TE — - t p F R2
B oxp | I
(3% | 1.028 | 0.200 5.144 | 0.000
| — 158.667*** | 0.561
" 0.947 | 0.075 | 0.749 | 12.596 | 0.000
e
TEHHA WS

H4 : JEd 9] FFol g5 HEY miE2 = Aotk

Aade] gFol thze] AL GFS Fotws] Slstel ALY HES
SPER A0 dhES 5 W A6 e 49 SREE 4

2y P2 FAHeR  fomgt Ogﬁc]:—% D]i]% ;ﬂ_@_g LeRt
t}.(F=117.607, p<.001) #H4 m3o] Hygao
WAQl A AE(=10.845, p<001) WAE o FFE AL Aoz
Uetdth g2 mAe HE2 A1 dFe Al Aem Y, A

- 37 -



o "lA&

=
=

) = 0.765 * X1(AGd &) + A4=(1.061)

=
=

(E 4-8) Jdd) ZEo]

Y (T

]

144

H
[e]

=19

For o) WGl
s | 8 R 2%
° ?%Wmﬁ%
~ VoY K
: = p g
. *_m b ﬁlo_au._w,oo_a
S o o RS W g
= E o B X oF g
ol ovwowmﬂr_q_lﬂ
% % ZE ,ml_w_mo_m__mWD\IATW
o (=) =} nn._n ﬂ_ol‘__Jlx_U,uM,mﬂ,Hl
S| 3 - oy
- x ﬂéﬁfur%:i
AR @ 3Py T o
< | g T o W o] W
il o F R
B . T . N J
trE| | E S
4y = & N T
o R T
N _ N o o
W%_zwm iy L]_,_Mmm//o_emﬂmo
_ﬂn_n_"_o._o P o) i _LL.OL@_.O
W o ‘U|A,__.4,_%02
i = | 2 = oF =% uk
2l=18 1] |2 ) oo - Eowoy
= e : il = s R
w |+ N = F " g ¥u
EEAERE A I A mﬂw_m
- B LI w T oWl
T = |y - o BT B3
. NS 0 of M oar m xS
M oI Mo T A

- 38 -



o
&
lo
Bl
o)
it
i)
il
=
ol
lo
Hl
st
1ol
)
>
Mo
iw)
flo
i)
My
i)

(& 4-9) §FATF7F hEel WAL IF

Mmzst A | L
=R — T t p F R2
B e | e
(&) 1.848 | 0.275 : 6.721 0.000
1 - 34.718*** 1 0.219
e
o 0.521 | 0.088 0.468 5.892 0.000
Q7

A A . =
FTHHS &

(¢}

*<.05,**<.01,***<.001

FA Altie] AAZS Pearson A A 4=0.263,

= 2 BAHTAE HEHU
Atk At Axtmel WA Ol HAZL Pearson FHAI4=0.466, p<.001=
FoJmlgt zpolE HGlow, A Wk AA(H)TAE e ok ®
.%_

Ab Atz et wil-e AE AU HAZGS Pearson AEAS=0.315, p<.001

e
)
1o
i
L
olt
ol
lo
2,

Haow, #AS] B2 AHH)BAE e A

% =
JE 297 WAL PGS Pearson ABAS=0791, p 0012 Folalet

-39 -




[

zZolE Helow, ¥A O W HAAWBAES HetiL o AF U<E
A

Hj-9- A Altfe]l A2 Pearson FHAIG=0.406, p<.0012 F2Julgt 2}
ol Hlow, A9 W HAAHTAE UEHUL ot dE A F
A dat=m 9] HAGG2 Pearson ATAS=0.589, p<001=2 Folu]gt ztol&
Haow, A Wk FAHTAE HetlL Sl 5 52t WA
HAGL Pearson A F=0.219, p<.052 F-ou|gt ztolE HFow, IHA
o] B AAHTAE UEUL Stk 75 A ol AH Al A4
W2 Pearson “FHAG=0.264, p{0l2 FoJu|gt ol How, FHA <

ol
o
rlo

BHAGOEAE e Aok fs Aok Fedt dAtEe] AAue
Pearson A TA4=0.667, p{.0012 -Fojulgt 2o]lE HPow, TA O =gk

o z4x4(+)sﬂr7q]é R 2 °1E} 5 ATt AE 149 7&%%*
AT
o

p<.001= fout 7~}°] E‘?\iitﬂ A B2 BAGHTAE UL
ot miE i AE Althe] HARS Pearson AdEAI=0.322, p<001=2
ot tolE HQoH, AL W2 FHHTAE HerdaL ot o
At Qb= o] AAZES Pearson AWAS=0.749, p<.001& -Fojn|gt

ztolg HPow, A ek AAHEAE UE o wiES A
g9 HAZZ Pearson A S=0.698, p<.0012 FoJn|gt Zjo]E HO
o, A FFE AR (HTAE Ut ot W& f5 A9 AR

Pearson 4¥A4=0.468, p{001&2 Fomlet zto]E How, WA 1
BHAGTAE e Aot Hx |

oft

lo Hfr

kU rlo rlo
oY
(o]
tu
T
,
3L
i
o
_)':
)
=
rr
o
o

- 40 -



(E 4-10) 88 Aa0aA

MEgd  HEAR

78 WA A L %A 557
Pearson
REE g O
e
I eoma 0003
Pearson 0.466 0.315
- '
ol %
A2 FolgE 0.000 0.000
Pearson
0.791 0.406 0.589
AE 2 A A4
#o%E 0.000 0.000 0.000
Pearson
0.219 0.264 0.667 0.287
"?r%?_:TL /\o]-jﬂ—zﬂ_jr\“
Hog= 0.014 0.003 0.000 0.001
Pearson
0.612 0.322 0.749 0.698 0.468
gz AR
fo&E 0.000 0.000 0.000 0.000 0.000

H7 : A= Ao wa} sfol7} 9le Aol

Ax Qo] M2 wWH, wje A Ald, £4 dam, AR 14, 55
olF, W&o digt EAANE S (E 4-1D3 Zoh BE4E HE AY
of o zpol= WA, viT AH Ad, F&4 AR, AE G, 45 AT
of g Aolz FAHLCE Gl AR UeHTh wEdAs HE AHo
et SAHCR Fongt 27t Sl ALeZ YErth(F=4.678, p<.01) Hf
2 28T W A5 2958, AT W A5 345 FET B AS
3.314, 7]e A ®F FL 397402 Jet A9 wjE gdo| M o



Acm Ueton, eBT wE ol 4 Wt Aow venit

(E 4-11) HAZX Ao g Fo]

AA
78 N M sd il

F p
e 55 3.15 1.19
At 22 3.05 1.25

S 0.146  0.932
e 16 3.06 1.48
718 33 2.97 1.13
omy 55 3.04 0.90

dpga  TET ” 0 > 1352 0.261
Al ey 16 3.56 0.73
718 33 3.03 1.21
oy 55 2.24 0.96
AT 22 2.64 0.85

ARdA 7 1.462  0.228
xa27 16 2.56 1.15
7€t 33 2.64 1.17
291 55 2.91 1.16
A 22 2.95 1.09

AFZ SKU 0.272 0.846
zay 16 3.19 1.33
71 & 33 3.06 1.27
omy 55 2.75 1.24
At 22 3.23 1.15

5 AT 1.099  0.352
e 16 2.69 0.95
7€t 33 2.97 1.16
29 55 2.95 1.35
At 22 3.45 0.96

e 4.678  0.004
zay 16 3.31 1.40
7€t 33 3.97 1.16

- 42 -



At 7+ z2polE =QIstr] fIste] Sceffe= AMEHSS = 54
A SARCRE f[oRt Aol7t Sl ASE YEiHom, 237t 7|8 A
Al zZpol7t Sl AoE UEr

(E 4-12) AX A9 g oSH| 2

T s
O 1= O 2& P 2HI-)) p—vaule
A2 -0.51 0.459
25+ T2 -0.37 0.785
71Eh -1.02 0.004
25 0.51 0.459
A&t Z2T 0.14 0.989
i 71et -0.52 0.526
25T 0.37 0.785
TET A ET -0.14 0.989
718 -0.66 0.399
23T 1.02 0.004
715 A 0.52 0.526
Z2T 0.66 0.399

- 43 -



T

X

A5

1141

O

A% 27 A
3} 2g 9

1=

A

ARl Ag

=

=
U=

T

1—

o

A7 APL 9]

o ol9

=
=

2|87

].
Z1A19] AAe Q1 AH[AOA
o]

7HA

A8 A7} 1}

=

=2

ZHAll o
0]

Ao fof

=
=

A7)

Aol A o

=
=

j

=

1}

1}

(SSM)<}F 1t
=

A14

S
—

A

A VreReey,

MHH

A
T

zel

X
Bo
,.__AO

mr

ol

7 dR R

=

s

EZ5} A4 B=0.9472 }E}

A3t $E QAR

T
xr
i
o]

O
7A

ol

_z__|

ol

r

W

ot ot

T

-

o

e Zg o]

ot
1o

=] o]
- 44 -

=
=

AAdelete 2 AL HEAT7

WESHL glow, T wzt o

o] gic,



Pt

AT/ H3S A5

1}

o}

AL
__00

ol
HH

=

i

HA

o +

=
=

el

=
o

7 A ezde] 589l

=
=

o

HH
—_

092

IR

2 ol

al

A5

ol

ol

S}
=

2 24 7o)

e

)

—_
file)

ol

_L_mo
go

ol
HH

stk

€l
ER

A7/ HAE )

Aolths

14

a

o

ol

nj

HH
—_

Fsiet.

S

H2E A

AL
__OO

of Y HA=Z

218719 5891 F "=

7 <

s

T

ol

o

Al
ny ol

Q771 H5E Aeishart.

L
1—

etk
mpxato g U}

e
=

7 dA1a3e] 589

=
=

M

o} A4 B=0.4292 Yeon,

it

Fsiet.

S

&2 == Aolt= 9771 HIE A9

u

o

- 45 -



RERE

Rk
o

j 79} 7|ERA o

O T

.

e AR YRR,

=

=

ol W2 A(+)e] ¥A

al

S
)

R ]

al

S
=]

248
Ao UEton, wEe Aot i AoR ety

u]
o

gty E

A

!
8|

2l

Fasl A

o] A9 Al

oH
a1

]

A]

)

wjr

7HAIel A]

e
ey

=
=

Fet

1Ee® W
o

o uhele] A%

Za3

A

a

A,

el
T

& 5-1) 714

™

oju
A
olJ

o 3ol aEn u)

AT BA
7141
7442
7443
7444

- 46 -

7145
71d6




g N N g N Gl
~ ~ ~ ~ ~ =
- — . ;
N T ol oW
o X 5 | T
N oLy w_a b BN o
o 0% o o o
—_ — —

G Cl N~ o o b
CHEE N K TR | W
o o | | s | 9 | @
™ N <= MM ~ w =
Tlelz & |Z|T |2
Pl | |z D R -
M R e o A o il
gl I o | ok | =
u wy | ly ) il il
T =y T = =3 =

. T T o T D S
Rl Tz |=T %
< TS I~ s X X
o | or |aT T T T o
MWomr | B BF B Br
A S X | x| )
e =T =Y H o a1 e1
,O|L 1wm_u 1_,m_u KA w%D 1_,m_u 7Z_d

T o T ki i i
~ ~ ~ ~ o~ ~
T T T T T T
—~ —_ —_ —_ —~ 4
N N N N N N

@AY

A7)

A 22

r

[ ren

Ife]

Klo

T
Tod
xr
T
Njo
<N

o
T0°

)

o4

19l ael 2l

©

s,

09

o]

i

f|

ol

o

vzel

ot A=TE %

S

71=l o

St

1 71% A=} vt sojop

Zo
i

o

7ol et A

310
o

= M

1}
mzoll UE7HAl

7 A} o

B
__OL

T

K

ZHAell o

=
=

o] groit, it

- 47 -



o 9T AR 2 A FE @A HE P 47 1918 Sl
o, g F4719HA UE7] dEt A9 AAS | ol AW
I gt Zeld Mg WErbel BE A4S Fuet Aol ool 1
7 Ao £HE ojujshe AL otk UETPlE FFelw A&Ho
2 pejol AN BER 2ulxtel W] TEAUL WHAL Aol7]

woll =7l tiet A+= &3] Jdagsfolof & Zlojt,

- 48 -



3
il

. AAR=E 2011,

S}
of

=
"HPutE Ado] A Ad¥ &nAr &7 nlA|

Zal

’

|

AT

St

il
o
ﬂo
go
A

o AAR=E 2013.

St
el

ge

&

19z,

mo

TR

To
1, 2005.
Fard Adato]

J L, AAESAT Vol.23 No.2 P145-164, 2009.
2002.

Fof
e
AP=5 2009.

xr

Tor

=9,

A

xr

Tor

Ab=E, 2002.
pEEEsL 2y
W AAHR=R, 2010.

O ANS
fFod,

)

xr
i
Gl

H
al
4

o

ol

A=, 2008.

& Managementy ,

FShopping Center Development

591,

2

Diamond Consulting, 2004.

Gl

J_AO

o AAR=E 2013.

1
S}

o

o

%

- 49 -



4

Tor

Atshe]=B 1987,
= e, , HEAL 2001.

gt

o

A

61:}

oy wizo] Wste] o

1

i

-

2012.
g st}
2011.
- 50 -

=

=
>
=

>

-
T

A
Ape

=~
S|
=~

LS

W AAb=E, 2010.

g1

1

ol
1

Sl
1

o
o]

o
[e)

Ock!

T AAR=E 2010.
J 9

T, YA

1, o

T+, 2006.

.?_
A3, 2004.
2003.



2. &Y

Bearden, William O. "Determinant Attributes of Store Patronage
Downtown Versus Outlying Shopping Centers", journal of retailing,
53(2), pp. 1977.

Bermam, B., & Evans, ]. R. Essentials of maketing, New York, Van
Nostrand Reinhold, 1984.

Houston, Franklin S., & John, Stanton, "Evaluating Retail Trade Areas
for Convenience Store", Journal of retailing, 1984.

Huff. D. L., "Defining and Estimating a Trading Area", journal of
Markting, 28 July, 1964.

Malhotra. Naresh K., "A Threshold Model of Store Choice," journal of
retailing, 59(2), 1983.

Richard, L. Nelson, 7he Selection of Retail Locations, New—York,
McGrow-Hill Book Co., 1958.

- 51 -



ABSTRACT

A Study on Locational Factors of Retail Business and

Management Performance

— Focused on Nadle Gage in Seoul -

Lee, Sang min

Major in Management Consulting

Dept. of Knowledge Service & Consulting
Graduate School of Knowledge Service
Consulting

Hansung University

During the last few years, retail market faced rapid structural change.
As large retail stores increase rapidly and small-medium retail business
continue long—term depression, recently, super supermarket called SSM
continue to increase, which rapidly constrict small-medium stores with
relatively lower competitiveness, in result increasing conflicts between the
large companies and small-medium sized companies, causing conflicts in
the area.

In result, under the social consensus of symbiosis, win—win and
protection of people's lives, to increase the competitiveness of relatively
weak small-medium stores to grow the ability to propagate, Nadle store
promoting support group was organized from 2010 through Small
Enterprise Development Agency (SEDA). In the justification of

modernizing small stores to foster balanced development in general
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merchandizing store community and strengthening competitiveness, and
developing superior leading retail stores of Nadel stores for management
innovation and developing them into leaders in the business community
to expect small enterprise’'s leading role on shopping environment, price,
service, hygiene and informatization, about 10 thousand small
supermarkets nationwide re—opened as Nadle stores and support to small
enterprises started in earnest. But opinion on whether a store with weak
competitiveness can  secure competitiveness through monetary or
management guidance differ, and it is true that after 2012, there are
sights of questioning follow—up management problems on Nadle stores
selected earlier.

Therefore, in this study, among several factors of retail location for
Nadle stores in Seoul area re—opned after 2010, the number of
households for background business district, retail area, number of
competing stores in the business district, income level of the background
are understood and analyzed for actual proof analysis around Nadle
stores in Seoul area for the effect on business performance of stores, to
draw a method for store sales activation.

Accordingly, this study analyzed business accomplishments per
location type to find the effective method of government support to small
enterprises.

In this study, the locational factors for Nadle stores were performed
in five factors of store size, number of households for background
business district, real estate rental expense, product display, and floating
population. To analyze the above items, precedent theory study and
survey were conducted and as a result of survey analysis, the following
conclusions were made.

First, as all stores do, stores with better locational factor shows
higher business performance. In this study, among the five Nadle store

locational factors, the most effecting factor in business performance was
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real estate rental expense, and as a result of linear regression analysis for
real estate rental expense and business performance, it showed that the
higher real estate rental expenses are, business performance becomes
higher. Real estate rental expense itself is the result of applying locational
factor. Second, for product display and business performance, the more
products displayed shows higher business performance. Third, for Nadle
store size, the bigger the size of the store, business performance becomes
higher. Fourth, for Nadle store floating population and business
performance, the more there are of floating population, business
performances is higher. Lastly, for number of households for background
business district and business performance, the more number of
households  for background business district there are, business
performance is higher. For the influence to business performance, it
showed in the order of real estate rental expense, product display, store
size, floating population, and number of households for background
business district.

Through these results, we were able to confirm that store rental
expense has huge influence in quantitative business performance of the
store. We can see that the good location of Nadle store is a store with
high rental expense, which shows that in locations with relatively low
rental expense, there is a limit in business improvement for the store.

Also, rather than uniformly support to stores, customized support
plan according to store's locational feature is required, and through the
government support standard of maximum and minimum based on
number of households for background business district, store size, real
estate rental expense, product display and floating population, it is judged
that individualized standard plan on Nadle store support expansion or

closeout should be provided urgently.

(Main words] Super supermarket, Nadle store, retail location, business

performance
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