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ABSTRACT

Design of Fragrance Brand Shops Applying
Brandscaping

— Focused on Brand Nonfiction -

Jung, Bo—Ra
Major in VMD - Exhibition Design
Dept. of Media Design

The Graduate School

Hansung University

As consumers' living standards have risen, they are increasingly
valuing not just the act of purchasing, but also the emotional experience
of engaging with a brand. In this context, brands are focused on strategic
spatial marketing techniques that emphasize experiences and interactions,
in order to keep pace with changing consumption trends. Among these
techniques, companies are actively utilizing spatial marketing elements by
creating emotionally resonant spaces in fragrance flagship stores using the
concept of brandscaping.

This research proposes that brandscaping is an effective tool for

enhancing the value and sales of a brand. It explores the relatively new

_78_



concept and characteristics of brandscaping, seeking to understand its
application through case studies. The study specifically focuses on
fragrance flagship stores opened in the last five years in South Korea,
analyzing the current status of these stores and the characteristics of
brandscaping based on case studies. The ultimate goal of this research is
to propose a design for fragrance flagship stores that incorporates
brandscaping.

To understand brandscaping and form communication with consumers,
a new paradigm of spatial marketing was applied. The specific methods
of this research, derived from case analysis, are as follows: 1) Examining
the trends of brandscaping and deriving its characteristics, 2) Identifying
the elements of identity, placeness, form, tradition, and playfulness
through the previously derived characteristics of brandscaping, 3)
Understanding the status of domestic fragrance brands that have applied
brandscaping and conducting case analysis to develop effective spatial
marketing strategies, 4) Proposing a design plan for a nonfiction fragrance
flagship store applying brandscaping, based on the theoretical background
and results of the case analysis.

This research proposes the following for nonfiction flagship stores with
applied brandscaping: 1) Considering fragrance marketing strategies, a
floor plan was designed for smooth customer and employee movement, 2)
An experience marketing space, offering expert classes, was proposed to
facilitate active communication with consumers, utilizing brandscaping, 3)
The overall use of wood and white materials, incorporating the brand
identity of nonfiction, was chosen for the finishes.

Based on the theoretical background and case studies, this research
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suggests the application of brandscaping in fragrance flagship stores,
aiming to help fragrance brands form a positive brand image in the

future.

(Key words]) Brandscaping, Fragrance, Brand shop, Flagship store,

Nonfiction
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