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Alba & Hutchinson(1987), Brucks(1985)F &4 #|4&
ol &4 e Arel s :
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Betty & Smith, 1987 ; Park & Lessig, 1981 ; Bettman & Park, 1980 ;
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FE P 2 ARISERE Ao
H2e] AJE AHEA R AHIAF AR A
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39,
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N
ol
_0|L
8
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203 otFoem, A7), 2003 ; Park et al., 1994 52 A3A A Ht+=
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Zojel Aol AHHolT BAH FFe A=
Hohe PoiEARte] FelAE (Heuristic), 2 AT AAL olsigd 4 oA

gheka shect.

i)
ro
'?'Ii'l‘

ool AH|Ate] AlFof thet APEA]AlY] et AYPASE FIStH APA
A A Bty Az Ao] AlFufe] JFS mAl= AYS & 4 Urh

geg, 2001 5 A9, AFH, 1996; Park & Lessig, 1981; Brucks, 1985
T2 59 d+olA AH|REY] AlEo it FAA|A] 2 QEAHH

HAG SN JEEAE Zdeval sk

a8, 2001 5 =9, AFA, 1996; Kiel & Layton, 1981; Park &
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Lessig, 1981: Brucks, 1985 52 ApAZ|A 0] Fo] £ AHAE= 97A
H Aol YR FAS Fofl dast JHet Fa &Ko FVE o
Q7] el aaAd] FHEAS Skl skl

24 Brucks, 1985 ;5 Johnson & Russo, 1984 ; Moore & Lehmann,

1980 ; Bettman & Park, 1980 52 AAR|A] £Fo0] =AY Fe AH|ZH
t} =7 Az o] z|AlLzo] 4H|z7F Kt g kst AREASIES s
Aol glonl, FuA ABAY sz0] B auAet UL aulAE Ha

Aro] ARG 25S gk FAskth

T 232(2011)8 AR AQ] oFo] Wy fFo] = AH|RIE A Eo|
de Rt FRelRg RARGARTE A PReAS o Ha1, 4
Az A1) oFo] A ZZo] Lre 4sH|ZM= AZLA| Uit ARWI} 7|2S

AL QA AR, 922 PR PFol A 5 Urkn FHsHY

o)

-8(2001), Raju et al.(1995)2 2BALS] FHAA| Y £E2 oF HHE
=

Aol FERE oyt AHSS A o]§ ok FId= mAE

4

o] B2

4
Ay

1=

= [} o
=75 299 T8 AEEE ofFe] Horinal FF5kI
ol2let Fg Lee, Ratchford(200D)9] A, = ARAY $E0] a5

SFH Newmand}t Staelin(1972)& <=8lFH AH|2H= shte] HAH YO 2 HE

BRE fSsA, Aol B 2uAL ol B YLAIL olgdTh

—

R

(9]

steiar, AEA v 2006 5 Ratchford et al, 2001 & A|A4&Fo] XS

5% R A olg ity FAsta, 241D SJshy ol
Fojstalo] g/l W] ek Agzeln 48 AR 95T 4 9k UL
o1 g5t Zlolen & 4 Gtk EFF L 4w AEe] gk 2w AR

_14_



2.2 BAE QA 0|2 HES] 7Y U I3

2.2.1 BHE JAOIHES] 7ig

2A st AFEe] & Aulze] AAolAMEE A, B¢ AL Ho
onlg Eeker FHsletn A Yoz, A SR ds
o A ofal, 1F, Welski YEskE el B4H WSS Uehdich

Keller(2001)= BERHE QAAPIAHES AnA5o] S- A4/d4 ofizto] e

Hfiof i Azt sk, ol #2015+ HAE QIAIRHES AH[AP}

B A= AAdsAY &4 Bde Holal, BRHESH BAE Pe AE

dxte] ypgeletal Sk

Higgins(2006)> HIE QIACIAHMES HHE 2= it 7l¢d, = BElE=
A

A3 A%, 29D A

;E
I
)
[
M
1%
riok
S
)
Mo
s

=
Aot BA=E mEAE Aaoleta s

LA173(2009), F&2(2018)2 AH|AHe] HHE QAACIAHMEYL BHETIAE
01, AlE #rjoll Zodtts A2t el &7kl AOIAHES]
M2 obd FAIHer AR ften, AAPCIAHUEE 2vA7 2En
A= A44, A4, HEAQ BT 29 AR & & Aol 45}

Adl, vl AACIAHENA AES AFA 48] Bl oy, mjHof

£
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A ET & 5 gon, Aol AL Hhepet
S, ol Anle] o] ot

AHEZ} RE =0 Horl vaite} wA]2|e] A7 Er} A Uehgthal shFHA]

AACIAHES} Famste] g vty F35t

Fa2(2018)2 AACIAUES} FHEE

re
ol
o,

o] Frhe Zo] ATAE)

—

FEA9 Asleta steid, mele] QA ARET} Fe 2HAA4E ltiol
Aele o] gg S840] ARk skt

i

0|

HH  Robert(2009)= Tk (attention)®t =HZRI IAC|AHES] A2

Na& AAISHAA, JIACIAHMES FalEo] AHAA &d wo] A<
A1 714 (Feeling) SF 02 AHo|Hrtal shoirt.

OMDQ006)= BRE QIAIATE, B3t AACIAHE, ulto] Aol HE}
BYE Asmo] nAE GakEAeld HAE Aol AHE, Fa Aol HE
njtje] QIAOIAME o2 HUE ATEE F/H7E acw dgES By

ohy Fstot,

Wang(2006)> AAICIAHES HAA] HAE ol AFe42 By, T

AMZE Hele wAjZ|ef sgalere] Belde AR A, A WA it



’

W
oo
. 0 =
4

f
°l

M
W]

sl

i 0y
o T
Pee Boow
jo° N
Mo M o iy Bo o T
= F FOE R o T
miwﬁ moqmor el
— = o |
o i e o & X 0 oo B
A - = b T T = i G
H =~ kK = 0 i = -] S B A —_— — o
1_|7,1_m||1D| U_NA T o) z_lﬂ% H_oa o_m
N W 0 o5 = T ot B! = B ny e NO = 1,,ur:W B_w_ g ==
MG T ERE W N T o N o - .
K N Ho el %0 o) W ,l_u ST | [
R Mﬂ_i ,41%%0,1_1 W w22 7 B
ﬂﬂ%ﬂ ﬂﬁe_ﬂ ul e E_lw_m. b2 QE@ 3z
ﬂﬂwud. o_ou@m ﬁﬂ@ﬂ%@ oK = | oo
o Y Gl ol < - i~ L~ To! o o = o Y
T = Y ~ o X B oR & RGN = o .
L_Lﬂﬂ_%_ V__%o i Pmronn} J_l/ " s K _ﬂ_ﬂﬁ
b T B 5 5T mvmnwo_a ® i s
B i]ﬂx oLaﬂﬁ_lA) T L m T
o o & o . 0 e < (@ IH N | m o= T il o
ﬁhﬂrﬂm o oR Ty ﬂ,:g%ﬂo% Ao T w X
ﬂmﬁis Eﬂzm Mﬁ%ﬂﬂu% w2 .__L%M W o
o B o B o M o = o T I - | e " i
K- o w © =4 Al o o} = © 7 o % o Bl = U
1Eﬂﬂ ﬂVTﬂ E_ﬂ_ o = <k = O -
d.]ﬂuﬁl o 2 ~ ﬁﬂ@iﬁﬁ < o= 70 T
@Mﬂﬂ P 4% ﬂﬂoﬂz:Aw o R ° © R
Louu%ii Mﬂwﬁ G M a I %L]:i i X
%__ mﬁﬂoo_. = ﬂﬂnﬁﬂ | ﬂzﬁw Y
L ™~ iy ol _ IS ,DI N MH o) = o T i iy o st 1D| n <
= W N A = & T o) Wl B ) ey = 7 ~X
N o AN oa‘%ﬂmm @1%,1 V@ﬂ&%wfmmaﬂ
wwnﬂA_y @%ﬂoﬂuﬁ Lﬂtﬂéz_.ﬂ_ﬁ W%maw.ﬂm%__ﬂooima
Y %%W wﬁn%,MMT %M ,mw_ﬁogko 5 %ﬂuﬂl <+ z_.Emm
X s X % 4 > m w = ﬂm o T = = z__u o . 3 X
O T Mo o ™ T ° B i 1o o|] | = ‘l_e 4 S =
SR AE mc_w&ogx < iko“mﬂ@@
WM < 1_ ‘OI _,A_I JE (&) 1_._ﬁ % 0_1_ __OO ‘OI w_O‘.._ ﬂa ﬂ
S H = B
r ~ /\_ KO a X BN o a0 8 =
o o W_ =< o mju o a, o Ml 0
N A S TR o v s
O hriwr@%nae 7o
G E S g
T LB P
& oo g X0 ﬁJL M
g T & To-
[y
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2.3 PPLZ &y}
2.3.1 BYE i3 Hx

Keller(1998)= AH|#te] BHEEEE E4 HAHE 47 Holo gk 2o
24, Avjzte] BEo oigh FA12<Q] Ukt skl thWilkie, 1990).
SHH, FFF20000 Fart ARl w|Xe AATES Faemet Hal
HE2 Uiro] B 4 9lld| Buesl AUz} Fae] dief L7l HurAQl
7, 2830 BAEHEE AU EFEHE g5 “7e =T} shx]E
=g

SZ8(2006), AE(2000)= 47 £ BaHEo s 43 Al HEle
neht g71E BHCE R ohyla, AMAHES] s 7
Briel HACHEE £, B UBoz gty sttt
A5R1(2008) = HHTHE Hrh= AH|ARS] Hifito] it Aoz 46,

Az} BAEd] de] ke AvEel Bokekn Fgster

Oll
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Ho2 wie Fesith 4HAE0] Lyt HACHEE 1 BAHEY &4 )
AEo] Fi ole], Leln AEw Py aaSe] ofs) AQw
W 24 D= gig Hre Huse) gt S-S

avARRE EA Bt
GAAL ARE TS

O
=
AvAEERE A HAS Wk F £ HASHEES FAseT

719 = =1 2
2142491 FregsS SHA =t

232 FHox 9 PF

FgF2000)= Faayt 5 PS5 adE SHEHAC it o}
T3 EoR Hil, Fujolet FujdE Fart AnAtelA dd= A=
8%t 9T shuEtal FEshA, 1 olfE Bt Al BRiE, J2|1
Aulze] digh a3k AEE 7 5 =
P=o odrsty, mA "S5 AR EARE FE5H= Zo] BHolgtl H:
WA 2574 ol dieh BieRels ot gt g fE2
=A% AR ARl Eolr] wiZel| wl- Tt Fgeltt

Ju
off
N
ff
1
<
)
-+
=
1o
H‘]
1o

Engel, J. F. & Blackwell, R. D. & Miniard, P. W.(1995)= Fujo]LE 7H?19]
7)E slease 2y auatel AdT gEst 5o §747 SES ol
Foi sk

Taylor(199D% €4 Fol|g 4847k 59 AES Tt o ot ol
Aro odd uldEe] gt oxEAo|=tar o5kt
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Petty, R. E. & Cacioppo, J. T.(1996)= AH|Z}o] AlZof oigt oAt
AL FuldE AFel ool o]FoixH, §A ARl dol a4 7HEe=
THelErt =obd g=Ao R AujdsEer AZE JHsdol AXTA o9l
=

9 S(2008)2 FHioEE AHIZE AuidEse ARl 284 aclo=,

TFolese she Aulztol ojxjetn Fashart.

o

Frjelme auAe] AEEWon By o] b AuAe] ojxolng,

THE dorle dFaddelH, Fulet M LAY ¥de e FidEe

=
A& 4 oA she adleletm & 4 vk
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3.1 g723
O" 3-1) 429
2H|2L2| N5
AR A Y >
® ARiZAl 2 ® RicElE
2H|2t2|
@ ARHZ|AlS| 42 Hae ® Tojo=
QAUA 0| HE
3.2 A+7H4
o7 H2olA AAF ATEAS THe7] st el 3717 7}

_21_
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321 GHE 1D F3 Auzte] Blse] dgt AN o] B, 4

Zo] =& u PPLYaTt AF Aot

322 <M 2) F= AH|RRe] BIIE QIACIAHE Hrt 845 AR
2| A9] ofi} Zxo] PPLFUEI | mRL FgFo] AR

Aelet.

323 M 3 3% 4149 BAS AA0IUES} 3 A BAEA
Ho] gfo] @i 4Eo] ¥ H97t, BAL AAolAH
E7} B3 AR BASANY ool A3 SFo] e A

Ho} gaade] mes 9¥ol ¥ 2 Aol

33 24 AR 74

o =u AFIAl ARGE ARAAC] Bt EET § SN T Mle

9 (2019)0] 'SNS ZHE HHEAo] BT izt el FufelLof

nx
jn
Md
ol
w
)
rlr
<
O

(@]

=
(@]

o]

N

&
)
Qo
)
lo,
re
o
=
>
>,
op
i,
e
B!
o

AHg-3heict.

b ARG A

|
)
=
-
=2
lo
H-l
=2,
t
SL
e
sl
Els!
o2
~
=
rlr
oo,
Mo
=)
<o
(@)
e
lo
re
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3.4 A Fo9At

2 479 AExAtel ot A7k F 360%ol ey, ARl E714]

$oH AL $Y W SHE T AY 5 AR BYUHA ¢
1

B Aol AZx A AEAo o ZAEI O, A= 20208 6¥ 13
(E) 16:00%H 69 16¥@EH 18:0071A]e] AA F=19] AR HAEGAA
EAAEELE) oFste] 2akels S8 AAEAL.

SAA = SPSS/WIN 22.02 ARESEAL, AHHE o2 &

AR, & Aol AMEH B7F Hxol ARE HAE sl

A&SHAT.

=4, 2 8919 H34d= ASsh] flsi ad@&4e AAsH

AR, AFdigAre] durA AFg 242 9ol Bk, #EET g2 HERAS

AM8-5FA T

A, APAZA] BEiE QlAo|AHE, HIEltEE Lujolr 7te] #AAL

Che A A 24 (Pearson's Correlation Analysis)2 AFg-51o] B35}t

OHAA, AR Aol BRAEERE, ool mR= gF, BEHAE QIA0AH

E7} BREHE, Fjolko] mals FFS dotHr] Asl 2AZAS AA

SHAT.

AXA, AAA T BEREEE, ool AN HHE QA0 XHE ]
ZHANE doti7] flsf 2HIHARAS AASHAH

O
=
o
]
o
o
O
o
IS)
i

l

|
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._nuu
T
X
T

242 (Factor analysis)<

|

o
ju

8

il

e

[

glo=

id

H4 (Principle component analysis or component analysis)¥}

ol

(common factor analysis)o]t}h. |z HEE

O
=

Fsiet,

o olgs

tHZ3E A, 1997). whebA

Q214 A= +£.50 o4

FATCRA Y, 1997).

OO

Q.

H(orthognanal rotation)

_24_

1 °]

A

Al

1

—

%
i

]
i

2914 A= (Facor loading) 87|52 H

1

-

14 o]

[¢]

.50 ]

t

| 2] A 8] (varimax rotation) S Ak

(FigenValue)

ey



(& 4-1) BIIE QAolwE, BYdE, FojelE 2q1e] ASE 0 e
a5
1 2 S EEIREE
I BA=A U= AAES A
Sy 0.754| 0056 | 0.113 | 0.784
T A% BACE AF A8 @ | 0.720 | 0086 | 0237 | 0.748
£o nase ga 0% @ &
= A s W A S Ger | 0103 | 0432 | 0735
V=]
I AE BAETE AASE oWl E o
PEARR 0.650| 0.339 | 0095 | 0727 | o
I AES] BA=T) o] & A7) At
el 0.646 | 0.096 | 0.020 | 0.727
O AFY Bz ¢ 4402
elsha et e 0.636 | 0253 | 0211 | 0.713
I B9 AEo] AduolEV FHAE=A
b A 0.625| 0225 | 0364 | 0,659
PPLA o] w2y 54 vdt AES
] s 0400 | 0.762 | -0.023 | 0700
F3ol wwd 54 wdE AR
PPLA 0] =24 573 AE= 1 001 | 0.745 | 0057 | 0661
ATl A7 -
PPLZ o] =59 54 2d= AFS '
e aela] eaa A 0247 | 0.660 | 0.183 | 0630
PPLA o] =59 54 BA= AEFES
e el ns 0020 | 0.644 | 0355 | 0.621
PPL# 3o wZd E4 Beo]
A 0.119 | 0301 | 0.700 | 0.665
PPL% 0] =&%d 54 Hd=E
Ao n Tolele 0200 | 0321 | 0.689 | 0.651
PPLF 1o =&5H 54 HA=E
Ao Sas 6w g 0243 | -0.055| 0.675 | 0.648 | 0.695
PPL# o] w23 54 Basst
A 0220 | 0257 | 0.673 | 0.643
PPLA o] w2¥ 54 Bt
A on 2o qEelra e | 0409 | 0299 | 0.638| 063
EE 5620 | 1.224 | 1.194
9 By 35127 | 7.649 | 6215
A A 35.127 | 42.776 | 43.991

KMO = 0.892

Bartlett’ Test of Sphericity = 1150.625(df=120, sig.=.000)
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2 ad@Ael A%
¢t SAVFEAe] FHEHNCH, fofstE Tt 0.0000% 291 YAt
frolshait
BT QIAO|IZAHE, HAHEEj L, Fujole S H = JI-7k(Eigen values)©]
o]l =" 3719l ggler FREOozR  IHHENG L (Discriminant

validity) 7} otal & 4= ¢lom, W4d 99l A g (factor loading)©] 0.50
olelB=E 7} &% gRQlo] H|wA =A| A= HYFEFE (convergent
validity) 7} 11

= 479 54 Id5sc Ui 8924 2 <& 4-De Zo] WA 1671

By, ujoly 24HE QR

2% A7 8911 BAE DIeIARER FEsigon a2k Puelw
293 BA=HE'R 22t FYsoct

ZF @elo] EHAF MHwdle gollo] 35127%, 82271 7.649%, L<130]

Aggoly B4 Aol =345 5t 714 Mg FASHE 543 Q9o
oz HE QJAOIAHE, HAHEEHE, Fufje]i gQle ‘HalE QIAO|XHE’,



(Alpha)Al5=7F 0.6 °1FE o Al==rF Frfal B3 gtk J=Es & A7)

ARERE Aol A2 diRE 0.6 oldolold BE HEdE

o] o]
AR X

42 2R QA A

(B 4-2) ZAROIA] AurA A

o] Al=4ge]

N=249
M= H AE
A4l Ei 113 54
o1 136 516
10-20A] 17 6.3
21-30~ 122 49.0
a3 31-4041 o1 67
41-504] 15 50
51-60A1 4 6
& o & 103 414
AT o5 = 146 58.6
158t A, = 16 64
shal Ard A, & 45 131
N e A, & 165 663
gt A, = 23 99
AEA 23 9.2
A 78 313
Gl 36 145
Az 2D 7)%=4 18 =
2] 0] 294 11 14
o Az 2 B 17 62
o 49 197
T 28
A 1 0.4
71 e 9 36
= 70 231
e A 9% 386
A Z=A A zgg = } " 38
ot A ofd 29 116
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Hx HAE

507 o] 5} 42 16.9

51-709+¢) 22 8.8

71-909+¢1 37 149

91-110%+g 37 149

111-130%H 23 9.2

131-150%HL 19 76

1511707+ 14 56

AT 25 171-190%H 12 48
191-210%+ 14 5.6

211-230%H4
231-2507H< 0.4
251-270%H< 3.2

4 1.6
1
8

271-2907H< 5 2.0
3
8

291-310%H< 1.2
311%¢ o] 3.2
A 249 100.0

(B 4-2%F Zo] XA} Fojzre] Adwtd AbglE AmEH, ofAo] 54.6%=
HEtol ol FAe 45.4%% UErtom dAfe 21-30M17F 49.0%=
Ik Jhbo]l EdT 31-40AM17F 36.5%, 10-20417F 6.8%, 41-50A17}
6.0% 52 £ 2 e,

BolHi 7|Bo] 8.6%% TiGoldS AXFAYL NBE 414%2 et

0
o
)
L]
1%
rlo
fu)
1%
=1
2L
N
0,
[@))
O\
UJ
R
!
fu)
.l
E
<2
32,
rN
Ao
u}
2

Zo|
18.1%, tistg A, £o] 9.2%, 155tu A, E°] 6.4% 402 eI}
T ooz shAo] 19.7%, FFYol
14.5%, AEZo] 92% S9o &£oz Uehgon AFzAL F3R LA}
2 = Yebd T tieA7t 28.1%, AR A7 21.7%, AR
TA] o5t 11.6% &2 UEbg,

e
ol

d A= 50Wo|sl7t 16.9%% 1A =4 Yehdon theog
71-909HY, 91-1109+go] Z+zt 14.9%, 111-130%H0] 9.2%, 51-70%o]
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8.8%, 131-1507+¢10] 7.6% 59 &0 = UElydTh

43 MA38%

(E 4-3) AR, BRE QUACIAHE, BAEHE, Fujol 7he] A

1 2 3 4 5
R R .
2. i H36 1
3. AlIAME 424" 376" 1
4. BA=HE 430" 354" 689" 1
. Tl = 365" 342" 644 760" 1
T p01
F 4-3pA B Hpel Zo] ARA|Al BIHE QIA0|AHE, BHEHIE,
Tafe]zte] Aol ol AHEH WA APHz]|A] gt BHE QIAO|ZHE,

BT, FojoE r=424(p<.01), r=.430(p<.01), r=.365(p<.01)e] A
(NN ABPAE BT AAAA Y S23} BAS AAoAHE, HAE
i, Fujeli= r=.376(p<.01), r=.354(p<.01), r=.342(p<.01)<] H(+)&H<]
APPAE BAT, 2 AAAA] o, SFo] Eow HAT <AolAME,

vHCHE, FHIEE 88 & 4 9tk

N
%

2oz HIMT QAo HES} HAMTE = r=.689(p<.01), T+
=644 (pC0DS] A(NAQ APPAS BAY. = Ao ARES} Eow
HAE HEE 1 THEE 88 & 4 gtk

dxEro 2 BACHES FUOITE r=760(p 00O H(+)Z9l ATHAS
Uitk 2 Baso] gig BEst ow ujelrn opde o 4 gtk
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olt

4.3.1 (QF-EAD A it £427%

-

2 Q7o) 3 A ATEAD, & FF Aulzte] BAse] e AEA 4
Fit 57 e PPLYMAI FeALotE W] il B A7
29 GHADE AT AFsn.

M1 FF AH[A9 HAD| it AFHRA|A] oFo] WA, £Fo] &
o PPLE a7t AZ Aot

(E 4-4) AHR|A o] BT E Lo njz]= FJ3F
. T =A%
B . B t D 23}
Q= 7] VIF
() 2.617 0.125 20.897 0.000
& 0.397 0.079 0.337 | 5.001™" 0.000 .388 2.578
T 0.201 0.078 0.174 2.578" 0.011 A17 2.396

F=31.918"" p<.001 R*=0.206

"p<.05,"" p<.001

(E 4-HoA He Hiep o] Apdx|4o] BRHERE vzl G| His
AoHEE A9 20.6%5 2WolH 74 A wodS "IV
Q1Igh Far2 31.9180]11 {oJghg-2 00002 3lHj4lo] BAKCR Jolgt Aoz
LR T

AR 2 ajlgel Wik folde WEehy] St o] folke] o)
BACH o] 9 vAe HMsERs (=337, po0D), $=(4=174,
L0950l ANAY JFe mAE AR HEHT

= AR A 9] oF, 0] wolAH BAHSEHEE wobd Aolgtal &% 4

AAoH 1 & AL o, ARALe] $2 2o vehg,
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(E 4-5 AR o] Fujefo] njR= I

— T4 SAF
B e B t D =2}
S} o VIF
() 2521 | 0.142 17.802 | 0.000
ok 0330 | 0090 | 0254 |3682° | 0000 | 388 | 2578
=z 0263 | 0088 | 0206 | 2974 | 0003 | 417 | 2.39%

F=23.960"* p<.001 R*=0.163

E 4-50°A Hie dHiel Zo] ARdA|Alo] Aufokof mz]= gl tha
AHEH A9Ee 16.3%, PN EAA GoAL

o= 1:!

\l
o]}l
ol
el
N
do
o
S
)
rlo

23.960, &2 00022 4o FAXHOZ FoFrt.

AR 2] ZE aRlEe] tigh §o4dS wmoty] fgh gre] folme] ols)A]
Tl JFE wA= BFRE (=254, p<001), F=(4=.206,
ploDo] F(H)HQA FFe nxE Aoz Yepytth

= AbAR A 9] oF, £Fo] EolxW Fujolk Fopd Zojtil o =T

.
Soodglom 1 &9k ARAAY o AR 5F S0 g,

weta] (P 22 AH|RRS] Halto| thah AFAZ|AlS] ofo] whyl 2o

w1, T
=g o) PPLY AT} AH Foltkehs He AHs

olt

4.3.2 {<AF-EA2> ol o

FegAn

-

2 Qo] F WA (AFRAD, & 53 2ulze] BAS AACIHE Fro
web AbAAAe] ot SFo] PPLYIAT] Al JFol DetxirtE
as Slstel B At el GHADE AST st
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CHa2) S 2HAS] HHAE QARIAHE HXrt w25 ARIAA Y
o] PPLEAER| uXs gl AZ Ao,

(F 4-6) AACIAMEZ} HHER | n|A= 9T
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ABSTRACT

The Influence of Brand Previous Knowledge on PPL Advertising Effects
—Focusing on the moderating effect of brand engagement of Chinese

consumers—

Kim Min(Jin Min)

Major in New Media Advertising promotion
Dept. of New Media Advertising promotion
The Graduate School

Hansung University

Advertisement is inseparable from our lives. Recently, advertisements have
increased in response to the development of communication technologies,
and as a result, advertisement reactions and effects of consumers are
relatively low. This is because the consumer's sensitivity to advertisement
acceptance has increased and the advertising environment has changed. As
part of efforts to make the PPL advertisement function as a more active
and  sophisticated  consumer  persuasive  device and  marketing
communication device, this study researched factors of a new perspective,
that is, the influence of consumers’ brand previous knowledge and brand
engagement on PPL advertising effects. The results of the research
conducted in parallel with the literature review and empirical research are

as follows.

First, does the PPL advertising effect change depending on the amount
and level of brand previous knowledge of Chinese consumers? As the
amount and level of brand previous knowledge of the consumers

increased, their brand attitude also increased. And, the amount of
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previous knowledge and the level of previous knowledge influenced
consumers’ brand attitude in that order. This is an important factor, as
argued by Alba & Hutchinson(1987), that previous knowledge affects
product evaluation and information acquisition prior to product purchase,
as well as, product use. It is in line with the arguments of Urbany(1989)
that people tend to reduce uncertainty and get as much information as
possible before making a satisfactory purchase, and the research results of
Hwang Yun-Yong(2001) that people tend to make purchase decisions
when they acquire previous knowledge. It is also in line with the
arguments of Duhan, Johason, Wilcox & Harrel(1997) that the more
consumers have brand knowledge such as experience and familiarity, the
better their brand attitude.

However, this is far from the arguments made by Cho Jeong—Sik(2011)
and Lee Hye-Jin(1998) that while consumers' previous knowledge is a
variable related to external information searching behavior, the effects of

the amount of previous knowledge on decision—making is not clear.

Second, does the influence of the amount and level of previous
knowledge on the PPL advertising effects change according to the degree
of brand engagement of Chinese consumers? It is predicted that the
brand attitude would increase as the brand engagement increases. This is
in line with the studies conducted by the following authors: (1) Keller
(2001), who shows a brand intervention state where consumers have a
special emotional attachment to a specific brand, (2) Lee Yun—-Woo
(2015), who argues for the relations that consumers actively intervene in
the brand and continuously show interests, and (3) Higgins (2006) who
claims that in the case of high brand engagement, such as focusing and
immersing in a specific brand stimulus, consumers’ brand attitudes can be

improved. As claimed by Oh Se—Seong(2009) and Yang Yoon-Jik(2018),
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consumer brand engagement had an influence on increasing brand value.

Third, how do Chinese consumer’s previous brand knowledge and brand
engagement affect the PPL advertising effects? It was found that the case
where consumer's brand engagement and the amount and level of brand
previous knowledge is high, has a greater influence on advertising effects
than the case where the brand engagement and the amount and level of
brand previous knowledge are low. Furthermore, the following effects
were found: (1) the moderating effect of brand engagement in the
relationship between the amount of previous knowledge and brand
attitude, (2) the moderating effect of brand engagement in the
relationship between the amount of previous knowledge and purchase
intention, (3) the moderating effect of brand engagement in the
relationship between the level of previous knowledge and brand attitude,
and (4) the moderating effect of brand engagement in the relationship
between the level of previous knowledge and purchase intention.

These results support the following authors’ arguments: (1) OMD(2006)
maintains that brand engagement increases brand preference, (2) Wang
(2006) argues that high—engagement advertisements have a great effect on
improving advertising attitude, are effective in advertising recall, and have
a contribution value to sales, (3) Ephron(2006) claims that product
purchase occurs when consumers have a high brand preference and brand
engagement, which can increase brand loyalty, and (4) Sprott(2009)
contends that when consumers are in the state of brand engagement
(self-concept), in which perceive the brand as a part of them, they
positively evaluate the brand. Also, the results are in line with
Calder's(2009) argument that brand engagement has a positive impact on

advertising sales.
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Combining the results of this study with the results of previous studies
indicates that one should improve consumer’s brand engagement by
making good memories about a specific brand, as the arguments of
Mittal(2006), and that it is necessary to have the brand management
function of the PPL advertisement, which can induce purchase motive by
giving consumers a strong favorable feeling and trust in the brand, as the
arguments of Myung Kwang—Joo(2006).

Besides, as claimed by Engel, JF & Blackwell, and RD & Miniard,
PW(1995), it is necessary to make an effort to increase consumer’s
favorable feeling toward a particular brand so that the consumer’s
purchase intentions can lead to purchasing behavior (Petty, RE &
Cacioppo, JT(1996).

The number of survey samples in this study is small, and the survey
participants are biased toward young people. These problems make it
difficult to generalize the research results.

However, this study proved how the PPL advertising effect varies
depending on the moderating effect of brand engagement by applying the
new consumer factor, which is the consumer's previous knowledge about
the brand, and brand engagement. As such, this study has an academic

and practical contribution and value.

{Keyword): Previous Knowledge, Brand Engagement, PPL Advertising
Effect
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