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PRETTY suriny,  genfia—— sweet and dreavr?yp dreamy fresh and young clear
I pretty intimate plain pure
{-cute- NATURAL, sitrus
childlike /genamus oo holesome_peaceiul clean
cheertul pleasant restful  eweet-so CLEAR
happy lighthearted heallt:v tan crystalling
" ! Smoo
festive  enjoyable friendly ‘ refreshing
brigtk domestic @motional simple and appealmg youmml
ngh open AN -s-leek clean and fresh
e mery mild” ¥ yous i
GASUAL amusing 7; pumam?lsw‘ lh i "9 simple
' gentle and elegant  glegant polishes
casual i sedate | COOL-CASUAL
- race!
delicious oraceid | tashionable "R sman  speady
llamboyan! colorful ic = refined Westem
ivid f] ELEGANT sublle P p:)dy agile Q_le
A T quet ?———{
Briliant  interesting / hic urban oo ecsive

ocative aromalic alluring simple, CHIC
vigorous GORGEOUS | /provincial| quiet sob!r ieectal modern
DYNAMIC mature | cultivated precise
dynamic extravagant
gorgeous mellow "::2?9‘“ e I Eharp

nating oo te ModeSt noble and elegant Composed
substantial glossy, e Japanese d\stmgwshecl

I
luxurious | 7 complex
docrsivs” old-fashionedt
it classic
conservativey bitter arisbcrallc't'precious;:,r,“:;s
CLASSIC 3| placid dapper |/ !

subtle and mysterious.
quietand | eminent
isti ’

ETHNIC
(WILDY

elaborate practical __-
robust sound -~ | solemn
untamed DY - majestic
heavy and deep \, dignified

strong and fobust authoritative

[((1d2-1]

hard

Tuobd] B4 oln 2] AAY

L 84
. soft, romantic, charming, amiable, innocent, agreeable, to the touch, supple,
L. Romantic dreamy, sweet and dreamy
2. Pretty sweer, sunmy, prery, cute, childlike
gentle, intimare, citrus, plain, gensrous, free, wholesome, peaceful, pleasant,
3. Natural restful, sweet sour, ferninine, tranquil, tender, cultured, friendly, smooth, delicate,
. fresh, natural, domestic, emotional, simple and appealing, open, dry, mild, gentle
and eleganr, delicious, nostalgic
light, neat, fresh and voung, clear, pure, pure and simple, clean, crystalline,
4. Clear refreshing, clean and ple
Sl cheerful, happy, festive, enjovable, bright, dazzling, merry, amusing, casual,
£ flamboyant, colorful, delicious, showy, vivid, wopical
ferninine, tender, cultured, delicate, natural, emotional, simple and apptalmg dry,
6. Elegant :
vouthful, steady, young, pure and elegant, polished, noble, smart, speedy,
7. Cool Casual western, agile, sporty
8. Dynamic lively, hot, provocation, vigorous, dynamic, forceful, bold, dvnamic and active,
- VY , fery, striking, intense
9. Gor abundanr, rich, fascinating, substantal, glossy, provocative, aromatic, alluring,
= SO marure, extravagane, gorgeous, mellow, luxurious, decorative
- quier, chic, modest, noble and eleganr, Japanese, simple, quiet and elegant, sober,
10. Chic o
11. Ethnic Wild | wild, ethnic, robust, untamed
12. Classic provincial, rustic, mellow, t: a & oned, tradirional
& conservarive, elaborate, heavy and deep, sturdy
diligent, subtle and mystericus, quiet and sophisticated, eminent, bitter,
13. Dandy aristocraric, pracious, placid, dapper, pracrical, sound, formal, solemn, majestic,
dignified, heavy and deep. strong and robust, serious
sublime, earnest, precious, proper, formal, solemn, majestic, dignified,
14. Formal authorirative
15 Modern urban, composed, progressive, distinguished. intellectual, medern, culivarted,
: precise, exact, sharp, rational, masculine, sublime, earnest, proper, metallic

[22-2]
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WA AAAE olge Auntast 2ued FeEAe od s A
g Aol WAl He HEe ZAstel BAstdrt

© O

== B

3k s d | A A
A A2, ¥, A 5= At Bl 243 Aont. tF HElE A4

o ¢} L |
ofaet 2uetgde] WA MAAS oled BRL ot Pk,

o= A

FFAH  wAgt | RE®Z YRF®  YeF  GYYE | GE%  BGHE  BWRr  PBYM | Pmel | RPASE bzl
HlES 10 5 23 9 4 14 4 8 16 7 100

PRV WA 1-3A9E 4-639% 7913 kil
HlES 53 33 14 100

= A=C WA 1-4-Ax 5-8FA = 9-1631A = A
HlEg 64 14 22 100

= Aduta

FHAMH  wAg R YRF% Yzt GY9= Gx=% BGH= Buter PB4 P} RPAF A
HlES 8 12 9 8 3 29 2 9 13 7 100

FFYZV wWAZE 1-3ABE 4-63F= 791 = il
HlE S 59 27 14 100

FZAZC WA 1-4AAE 5-8FA= 9-161A= Al
HlES 66 16 18 100

[33-1] o5 FES Adnta A4 A4 Hxe

= 2]

gt AAH . wAgh R#7} YRFS Y GYdF e== BGH= B}t PBEA PHEz} RPAHF A
WS 5 6 26 6 5 14 5 8 18 7 100

g gey wAgk  1-3A%E 4-63H= 7-91% = A
Wz 63 22 15 100

FFAEC WA 1-4AE 5-8FA= 9-161A= A
HEs 80 9 11 100

% ZAES]

3 AMH WAt R®Z  YRFE  Y=F  GYEE GEE  BGHF g PBEA P} RPAF A
HES 8 12 8 6 2 37 2 7 12 6 100

FH YRV WA 1-3-%% 4-6F B 7-91%= A
HES 65 23 12 100

FFAEC  wWAZ  1-4AAE 5-8FA = 9-16A= A
HEg 76 15 9 100

[#£3-2] 25 FES =aete] wA A W=
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[ [ CEE R

U A4H WA Rt YRR Vi YRS G BGAS Eapgt PR PRzt RPa} bE
Wea 13 11 49 15 @ 8 9 16 34 14 200
e aey WA 1-inus =635 T-aYE oA
WG 116 55 2l 200
TR AEC W 1-4ade S-83Ms 9161 oA
L= 144 23 13 200
5% olas) 2 k)
FR44H WA R YRPH Yoo Y5 G&% BGAS Bapg PB4 Pl RPA LEl
W 16 4 17 14 3 ] 4 14 25 13 200
FRYEV VAT | 1-3A9E 46395 T-9I9E LG
Wk 124 50 26 00
FRAYEC  WEF  1-4AME 5-8F85 - 1634 higl
YEap 142 31 7 200
— =1 = . -
[#3-3] 5 HEld Auvtae 2 ety WA A7 v
- E= Al vkt £ aekg]
= A R R®Z YRS  YRg CYHS Gi% BGHS  BeElg PB4 Pu} R} wA
L 7.50% 5.50%  24.50% 7.50% 4,50% 4% 4.50% 4% 17% % 100%:
A4 HRg R®% YRES  YRg CYQS | Ga% BGH®  Belg PB4 P} RPAS: A
iR B% 12% 8.50% % 2.50% 33% % 8% 12.50% 6.50% 100%:
R LA 1-339% 4-63U= T-929% A
L 58%  27.50% 14.50% 100%
FEUEV WA 1=3us 4-g3ulc 7-0ndc {id
wE 6% 25% 13% 100%
o= sC g 1-444% S-85Ad% 9-16TM% A
LR 2% 1150 16.50% 100%
S HEC HER 1-44 85 5-3449% 9-169E A
LR TI% 1350 13.50% 100%
it == P = [e)
[#3-4] ?t5 RES vt 2 ek WA AAA HE2s
= Advta 29 sw
= AAH WA R®7Z  YR®®  Y:F  GYEE G2E  BGHS B} PBEA PEat  RPAF A
28 | 3333%  1333%  13.33% 0.00% 0.00% 0.00% 0.00% 1333%  1333% @ 13.33%  99.98%
g 0 0 0 0 0 0 0 0 0 0 15
= k3 H9 sC
= MAH A R®7Z  YRF® Y:F  GYEE G2E  BGHES B} PBEA PEat  RPAF A
=& 5.88% 0.00% 0.00% 35.29%  11.76%  11.76% 5.88% 23.52% 5.88% 0.00% 99.97%
W5 0 0 0 0 0 0 0 0 0 0 17
= Adnta A9 WH
= AA4H  AAgE R®7Z  YRF® Y:F  GYEE G2E  BGHS B} PBEA PEat  RPAF A
=& 0.00% 0.00% 100% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 100%
W5 0 0 5 0 0 0 0 0 0 0 5
= Hdnta A9 CH
2 AA4H  AAGE R®Z  YRFH Y:F  GYEE G2E  BGH=E B} PBEA PEat  RPAF A
2e  1428% 7.14% 21.42% 0.00% 0.00% 14.28% 0.00% 0.00% 35.71% 7.14% 99.97%
HlE S 0 1 3 0 0 2 0 0 0 0 14
F% ddnta A SW
Z= AH Ak R®Z  YRFH Y:¥  GYHEE GxE  BGH= Ba} PR PEat  RPAF A
=& 1538% @ 15.38% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 38.46%  30.76% = 99.98%
HE S 2 2 0 0 0 0 0 0 5 4 13
F% Adnta A8 sC
FFAZH Ak R¥7Z  YR®Z Y:¥ GYEE GxE  BGHS B} PR PHat  RPAF A
=& 0.00% 0.00% 0.00% 35.71% 7.14% 0.00% 14.28% = 35.71% 7.14% 0.00% 99.98%
HlE g 0 0 0 5 1 0 2 5 1 0 14
% Adnta g8 WH
F7 AZH Ak R#7  YR®Z Y:¥ | GYEE GxE | BGHS B} PR PHat  RPAF A
28 1428%  4285%  28.57% 0.00% 0.00% 0.00% 0.00% 0.00% 14.28% 0.00% 99.98%
HlES 1 3 2 0 0 0 0 0 1 0 7
4 4dnta A8 CH
F3 A4H HAg REZ | YRFH  Y:=F | GYEE G2E  BGHE B} PB4 PHE2t  RPAF A
HRe  15.78% 0.00% 5.26% 0.00% 0.00% 52.63% 0.00% 0.00% 21.05% 5.26% 99.98%
S 0 0 0 0 0 0 0 0 0 0 19

[#3-5] ?tF FElS Aduta 29 onx] 2A|d
l:ld S|

A AAA WEE B Rl
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@ LB FH SW

= M4H WAZ%  R®Z YRFE Y:d  GYRFE  GEE BGHE | Bute  PREA PHE2l  RPAF 3t
WES  2857% | 2857%  0.00% 0.00% 0.00% 0.00% 0.00%  2857%  0.00% 14.28%  99.99%
RS 2 2 0 0 0 0 0 2 0 1 7

@3 2Eg A SC

FFA4H WAZ  R®Z YRFF | Y:¥  GYHFE GEE BGHS | Bute  PBEA PR3t RPAF @A
WEE  0.00% 0.00% 0.00% 6.66%  26.66%  6.66% 6.66%  33.33%  1333%  6.66%  99.96%
REES 0 0 0 1 4 1 1 5 2 1 15

@5 2aeg] de] WH

@5 A4H WA R®MZ YRFE | Y:d  GYHE  GXE  BGHE | BuE}  PREA PRzt RPAF A
WEL  000% | 3636% @ 54.54%  0.00% 0.00% 0.00% 0.00% 0.00% 9.09% 0.00%  99.99%
REES 0 4 6 0 0 0 0 0 1 0 11

@3 2ueHg] 49 CH

P AAH  waAlgh R®7Z  YRFH  Yx=¥ GYdF GEE  BGHE  Buy PR A] PEe  RPAF oA

WEE | 461% 0.00%  29.23%  7.69% 1.53% 16.92%  6.15% 153% = 24.61% = 7.69%  99.96%
MEg 0 0 0 o " o 0 0 0 0 0 65

S5 B2aES] dY sW
= AA4H WA R YRFG Y GYQF Gx= BGHE Butg PB4 pLzt RPA-F A

HEE 33.33% 25% 0 8.33% 0.00% 0.00% 0.00% 0.00% 16.66% 16.66% 99.98%
e 4 3 0 1 0 0 0 0 2 2 12

% 2259 39 SC

S A4H WAz R} YRF% Y GYAF Gx5 BGH = Butg PBEA pRat RPAHF #A
HEg 0.00% 0.00% 0.00% 22.72% 4.54% 4.54% 9.09% 22.72% 31.81% 4.54% 99.96%
Bz 0 0 0 5 1 1 2 5 7 1 22

%3 2359 28 WH

FFA4H WA R®Z YRFF  ved  GYAE  Gx=  BGES B9 PBGM  pma  ReAF @A
WE-g 22.22% 55.55% 22.22% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 99.99%
Nz 2 5 2 0 0 0 0 0 0 0 9

7 2259 del CH

FA4H wWAR | R®Z YRE®  Y=d  GYRS GRS BGAS  Bud | PRGN Mg RPAF @A

g 5.71% 11.42% 11.42% 0.00% 0.00% 51.42% 0.00% 5.71% 5.71% 8.57% 99.96%
iz 0 0 0 0 0 0 0 0 0 0 35

[#3-6] 5 FEE =8t A9 oA 2AY
o]

=t S0 ZF 100779 AEutEet = AERlS AlHPORA] o|m R AAY,
= SW(Soft—-Warm), SC(Soft—Cool), WH(Warm—-Hard), CH(Cool-Hard)
S Mz 2R HEE A2 43R oluAE Asd AF2e] g ®
A A EAA oF 18 0% AE BT o Go] ABM F& =g Ao
A=A st

2 B9 539 24 BANEA BE Lokl 2AE @ dHow

20229 119 1295F 11€ 259717] 2539 &
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36 24 A= BA W 9 24

SA A Argt 238 SPSS/WIN 22.00]9 thgy Ze
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V. &4 A3}

4.1 A& AF

QLRGN e AF) Ao 24 FFo| ol A

=
HEANEAE Lot flste] AFAS Aok, 54 Aol 47t

o] 917 e Ar= wWal= o] A4 (Reliability)

]o
o}ﬂ
ne
et
=
uirh
=2
S o

SiA HHEAQl SAS Re Beol vEhde 54 #Ee 4= ofriith
_]

B3 B4 XA, Cronbach's Alpha, 55 Hx A=A, H7p 7+ A4
So] Qlt}. o] FoAE 7P tEAH SR Aol Cronbach's Alphas dHHA
oz F ol /i ASHFEY Hedol ditt A=Y Aol AREEM, A
2 A4 2ol el 0 1AFololtt

oA 2 AfoAe F4 WFES HIo| digt AZEE THsly] ¢
] Cronbach's Alpha& 4t&EsHth d¥td oz dupA|47t 0.6 ool A
EE FHste FEE ol WA 4ol JSg AR K wreba Al

L7t 2o oz mostohRiA Y, 2019).

AH|ZF Alpha

FEE Adntae] oigt B .982
FESF 2aErof Hiet H= 986
elf AEnto] dg Bt gk 943
FEE 2AErof diet HHE Bk 965
HEIG AEnEe] g o8 ok 949
HE 2o digh o] o= .956

[#4-1] 999 A=Y AT

9] [#A-1]0lM H= vpef o] & A3 BE WMo dupA e
ooz yeh o] ARkoe £AVF flv Aoz wEEHAY. FAA
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o AuHu, FEE AEutae] dek Bk 0.982, FEGE 2iletio] diet
B 0.986, FEIF Adutae] digh BHE Ik 0.943, FEE ZIERI
et H= B 0.965, FElE AEutael dich o] &k 0.949, REE &2
TERIY] tiet o] golm 0.956 To2 veht RE W5 A=AFh] 0.6
of 2= oJr}.

=

lo
lo
P

L e

4.2 ZAF Fozte] AdHbAQl A

ZAL A= [#4-219F Bh & AL Fofrpe] AE ofio] 59.1%=
gt ool WAL 40.9%°190tt. g2 A4 68.6%, B 31.4%,
32 A 50.3%, A4 49.7%ATH «=23.421, p<.001).

Lol 207} 51.6%=& 1t olAto|9lar 30th7}t 28.6%, 40th7t 12.6%,
50tH7F 6.6% 52] woldom =2 207t 68.6%, 30Tt 25.8%, 40tH7t
44%, FL 20th7b 34.6%, 30th7b 31.4%, 40tH7b 20.8% T «?
=102.998, p<.001).

g2 dist Ash/Ege] 41.7%= It I3 skl AsH/E Yol
32.4%, ARY Ast/EYo] 13.7%, 15stu £l 12.3% <o}, s+
2 tisted A/ EHol 47.8%, e At/ EHol 37.1%, 15w &4,
At At/ Edol A2t 7.5%, T2 W AHsH/EHo] 46.2%, A&
Aot/ EDol 19.8%, 15stu £, st Ael/EHdol 47 17.0% ol
TH «’=78.816, p<.001).

Z2E HFHe vlEol 62.6%= il V&2 37,

~

%t = m|
50| 86.5%, 71E0] 13.5%, FZ 71%0] 61.3%, n]Eo] 38.7%ATH
=155.126, p<.001).

AL Aol 36.5%= 7 EUI A 32.4%, 7HFE 3.9% <o
ALt =2 sHYo] 62.3%, SAYC] 21.1%, 7PEFRIY 3.5%, =2 St
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A 43.7%, S 10.7%, 7V3FH 4.4% 0] AtH( «*=187.242, p<.001).
Eles == A x*(p)
A 100 160 260
A - 31.4% 50.3% 40.9% 23.421°
°= o1 218 158 376 (.000)
° 68.6% 49.7% 59.1%
218 110 328
204 68.6% 34.6% 51.6%
82 100 182
30ty 25.8% 31.4% 28.6%
14 66 80 102.998"""
o= .
= 407 4.4% 20.8% 12.6% (.000)
3 39 42
50 9% 12.3% 6.6%
1 3 4
60t 3% 9% 6%
_ 24 54 78
T =Gy O]
o = 7.5% 17.0% 12.3%
_ 24 63 87
e AsH/EY
1o gz As/ = 7.5% 19.8% 13.7% 78.816
o ) _ 118 147 265 (.000)
SHAH SH/Z9]
e AR E S 3770 46.2% 41.7%
_ _ 152 54 206
Ste] zsk _g_ol
Hiere As/E 47.8% 17.0% 32.4%
_ 275 123 398
D]% -
A s 86.5% 38.7% 62.6% 155.126
. 43 195 238 (.000)
= 13.5% 61.3% 37.4%
s 198 34 232
62.3% 10.7% 36.5%
) 67 139 206
S 21.1% 43.7%
e 1% 7% 32.4% 187.242
. 11 14 25 (.000)
3.5% 4.4% 3.9%
42 131 173
71et
13.2% 41.2% 27.2%
A7 318 318 636
100.0% 100.0% 100.0%
" p<.001
[24-2] 24 Folate] AvaQl Ak
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Aoz Yehy F7F ol H4g HYrh
Hazk | ANF M SD
HElg Adntgo] gigt g 1 7 4.87 1.213
Hes 2ERl] Ot 1 7 4.81 1.270
HElS Adntgo] figh BEAE ge 1 7 4.94 1.213
HESE ZAEQ gk BEfE g 1 7 491 1.229
BHElg Adatge] gt o]gon: 1 7 4.76 1.329
HeElg 2UER]] digh o]g9o 1 7 4.86 1.284
*HAe7t =245 Y 4900 =5 N=636

44 744 A% A%
441 AT MDA e A% A%

AT 7HED AR73A AAC] = RES AEutaet 2UERIYEH:
AR ZA AA F= Bt o]m|z] AAYD el o ZEa oot =2 A
olgt= Mol tigt HF AIte oheat At

[E4-4]0l4 B viet Zo] REE AEupa L] ofu)z] AAY Ao 2
of el AmMEW CH7} 35.6%=2 7 &4 vegy ogoz WHrt
25.0%, WS7F 20.2%, CS7F 19.2% «°o =2 uepygth =220 wetds b=
7 F= BE WH, CH7F ti¥-2S #x|sto] =t&3 Aagle] HlsotA
EFtTt.
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e B A7 (p)
7 14 21
WS 13.5% 26.9% 20.2%
s 10 10 20
19.2% 19.2% 19.2% 4.676
12 14 26 (.197)
WH 23.1% 26.9% 25.0%
23 14 37
CH 44.2% 26.9% 35.6%
A4 52 52 104
100.0% 100.0% 100.0%
[E4-4] SR} F3 Held Adnia Bx
Tt [34—5]9} Zo] REF 2AEYY oz AAY 9 Fix= WH

CS7} 34.7%, CH7} 16.3%, WS7} 10.7% <=
E‘r Zq<>ﬂ EPEW—E— =3 22 BE CS, WH7l tjREe 2pA|ste] =+

= = A < (p)
9 12 21
WS 9.2% 12.2% 10.7%
cs 34 34 68
34.7% 34.7% 34.7% .549
39 36 75 (.908)
WH 39.8% 36.7% 38.3%
16 16 32
CH 16.3% 16.3% 16.3%
A7 98 98 196
100.0% 100.0% 100.0%
[#4-5] F=3} 52 RElg 2TER] BE
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4.42 (A7 7120 Hist A5 A3

(@F 7MY §F Al AR o2 AT FAS Hed Adeiae
2L ojulx] 2 Ao Az thEA REAZ Roleh el

A% ARk get 2o
] N M SD t | »p
R
o [P e s e
SO - ST
a [P e oy
i e e ar A
~"p.001

[£4-6] =0 FF Held Agetae] e B Aol PF

[Z4-6]o4] Hiet Zo] RES AEntao] digh s zfo] HFol il
ArEd REE vt i Bk AAl= o] 4.44%, v%ﬂ 5314
o2 g=EY F=o] RES Adutae] dig g HAVE o w2 o=
e tHt=-9.606, p<.001). ZF JId== WS(=-9.521, p<.001),
CS(t=—6.271, p<.001), WH(t=-8.143, p<.001), CH(t=-9.853, p<{.001) =%

oA FAHCR {oTt FolE HYed BF F=HET = H4U H
2 o2 UE
FEQE [F4-T]olA H HRe} Zo] RES 2l tig Hx o] HE
| ol AHEH FElg 2Edol tEt B AAl= o] 4467, S=
| 516802 g=Htt F=o] FEG 2ol it Hx A7 § =
e Aog Yehgtht=-7.236, p<001). ZF HdgERE WS(t=-6.300,
p<.001), CS(t=-7.286, p<.001), WH(t=-6.732, p<.001), CH(t=-6.163,
p<.001) RFOA BAHOR {oJ5t 2ol HYEd BF =Rt o
Azl f 2o 7Aog bt

- O
T

2

O
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et (A7 7HE 20 o= 2] gt A A2 FEE AR
aF=Lef EEE}%@J omz] AL & ZEE F= 2HAEG © FHEi o

N M SD t 1 p
w [Tl L e
o |t PP P ne]
W | L T
B ] LR T
o | [ e faw ]
" p.001

e
el Hl 2 Hsga wHe Bel FFue o A3An BEdE
%_

] N M SD t | p
w [ B e e e
e
v e T mr
i e R E L T
" p<.001

[(4-8] S} FF Helg Adoiae] g HA= g Ao] 23
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[4-8]5}k o] Helg Adntae] g HAE BE 2jo] AZo] tjs) A
HHA  WS(t=-7.903, p<001), CS(t=-6.315, p<.001), WH(t=-7.948,
p<.001), CH(t=-8.947, p<.001) REFoA FBAAHCZE Fo3 Apo|E HE
Y B gt F32e] P4t o ke Aow vehdt

] N M SD t [ p
R I
o E e L e
il a——m R
- aa

" p<.001

[74-9] §27} £ HElL 2UEo] gt BT gE o] AZ

ol

gt [#4-9]9t Zo] FHEH EAEYo] Higt BT Hk o] HFol

s AWEE WS(=-7.517, p{.001), CS(t=-7.694, p<.001), WH(t=-6.971,

p<.001), CH(t=-6.581, p<.001) BFoA TAHOE {3t ZfolE HSl=
o 2% ftxit $=59 H4rt § w2 Ao=® yEHh

wheba] (AT 7H3) R A 4H|AREC] AR HE RES Adnta

o 2ERQlol dish Zh= 2 F=o] F=ET § HFHo|n

ShEit:
WAL 2 Aolehs e J1AEgr

i:hl

S8A

32

#7842 wEHE AHs T HJEoﬂ <44 9= A

HAg2 I He] g i Aeolzke Ml ditt HF A

= S FES Adutae] gt "k, BHE ko whE FEG AE
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upz, 2ol ts olgow el Holg dofrs] Sfs Held Aguiae
g3 HE, HAS HEo) PEFe AET T HF oS B2 WE ookt
2 ROz TRt} Hejsigint.

N M SD
=2 98 5.48 .901
Eley iy 220 3.91 .790
A 318 4.40 1.098
=2 189 5.97 1.018
Z= e 129 3.88 .990
A 318 5.13 1.437
=2 287 5.80 1.006
A e 349 3.90 .868
A 636 4,76 1.329

[#4-10] b= S= FElG AEntao] i s wE
FEE Adutae] digt o8k TlesAY

[#4-10114 B wje} Zo| @=w F3 Helf AEukae] ofgt o
Held Aete] ofgt ol 8% A& A el AMr el
Relg Adoiac] g Blest e dtke] s4ggon v g

o 3914RTt § B Uehty F2o] Aoln Held et ojs

AAHORE FEH u'ﬂéDELOﬂ 1'41?} ﬂiEﬂ %—;—% Aol 5.80@2& vro
Aol 3908 o A et

EH [B4-11]00A4 Hi= Hpel o] k=it F= HEG Adupae] digh H
Lo w2 HES AdntIe] gigh o]gok Zjojof dfs AmEW A
et FAHCR Fogt Afol7t Qe Aoz YERH(F=9.131, pd01)
ZHTH F=o] HEG AEuiae] i o]89=rt o EA Ueg REg
Adutae] digh Hko] wAE FAHCRE {7t Zpol7t Sl AeR U
ERLHF=567.702, p<.001) HEE AEuae] digh gyt 92 HAdEg =
S Hdo] ReEF Adntao] tigh o] &=t ¥ EA UEEth 247 R/

r°l‘
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Bl Adutzo] oigh e 4528 a3t Aok foe= pd00l
FoA TAHOR FO7t ApolE HAT)
03
ee®| Age | @R AR| P | funE
=7 7.741 1 7.741 9.131"" .003
Helg Adntgo]
& o 481.266 1 481.266 |567.702 .000
Z * _‘F‘T_’E]% ok ok
Aavbo] tiE o 9.753 1 9.753 | 11.504 001
93t 535.774 632 .848
A 15534.146 636
" pd01,7 " po01
4-11] =3t S=F RES Aot iz o] E HEE

SHH, [H4-12]94 HE vie} ol
Ef = o]
Sh=9] 7

Adutae] et o] gk z}o]

6.50
3,597
6.00
>0 o=, 5.48
W 500
%0
5 450
400
3.50
3.00
Be &5 B =8
[(184-1] =3t = FES Adutzo] gt gxof o

FEIF A"t et o]§ox 2ol

€ WEE ZIERIC HT o8k TeF
BFole FES Addntae] o et
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2041

4
b 1o
A

[\)

=]
o
l.;l’i——tzlﬂ]

WIS AW u A o}
o & o
ra
I
lo
ku

X,
r

9] 4.13

ur o %7 yehi

4ol HElG Adntao|

Zo] 4

o] 5918o® w2 HAO 4008ETt B =A e

T Heg Adeiae] de d=st
ARt o &7 et

Eo Atto] 575802

En ST = |

N M SD
=2 98 5.43 1.012
Bl o 220 4.20 773
3HA 318 4.58 1.024
=2 189 5.91 1.159
5= o 129 4.00 1.016
3HA| 318 5.14 1.449
=2 287 5.75 1.133
A sy 349 4.13 .875
3HA| 636 4.86 1.284
[34-12] =13} F=F HES vtz igh o &
HElS 2AEo] Higth o] ok 7|&FA
° 35
AMFR o0 |maaz| P | o8
A5
=2 2.874 1 2.874 2.955 086
HeEl$G Aldutao|
9 e 354.702 1 354,702 |364.688 .000
= * HElG
Aetae] Hat e 16.915 1 16.915 | 17.391 .000
93} 614.695 632 973
A 16057.736 636
"p<.05,7" " p<.001
[324-13] St=13} S=F HElH AdHotaof] digh eio] 2

FEE ZAEro] et

[#4-13]0|A H= Hiep ol

o]0l ol

Al

wEE A

oo it H=
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of 2 REF 2aEYe] it o]&ox ztolo] thel AmEH Ao wt
B E BAFCR fogt o7t gl Ao YER(F=3.974, p{05) Tt
Bty Foo] HEE 2AERYGO] Oigh o]goxrt ¥ =A YERY RES
AldntTof it Bie] AT FAFCR FoJgt 27t e AR Y
ElLH(F=364.688, p<.001) HEF Adntze] digt Biert @2 HdHoh

2 o] REF 2HERe] tigt o]golxrt o EA yetyth 23t
Bl Adnte] dieh o) Aoatg dute] Feom fojgE pd001

FolH BAZOR folg AolE Bt

4 dooaf

He =S B==s

(24-2] §50 FF Helg AEukE] oe e e
HElf ZUEe] g o] §olm Aol

L1 SE wist Zol BI IF Helds Aok 9T 8
C qEel 02 Held Ul da olgels ASEAT el A
W oY ASel Heg A¥niael ot HAS dErt e Puel
549708 we Huol 3974Rc} o A Uehdn F29 ASew 1
& Aduiae] e BAS gEoh He Fdo] 591HoR we P
402885k o A Uepith @AHoRE Beg et og Bac
vt B Aol 577402 Be Uu) 3004nT o B4 ek

|
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N M SD
=2 89 5.49 .870
Eley iy 229 3.97 .860
A 318 4.40 1.098
=2 186 5.91 1.144
il Eisy 132 4.02 1.017
A 318 5.13 1.437
=2 275 5.77 1.080
A iy 361 3.99 919
A 636 4,76 1.329

[(H4-14] =17} =1 FES Ao i BHE oo OE FEHSE

Aot it ol g0k Y& EAY

Tt [3E4-15]94 Hi viel ol b=} F= HEE Adoraoe] digh
B o] e HES AHutgo] tfgt o]89o|k zfolof sl A EH
=t T2 FAAFCR Fodt zpolrb Qe Aoz YERH(FE=8.015,
p<.01) St=rETh F=ro] FEG AHuao] gigh o] 897t v =4 UEry
I HEE Adntge] oigh BEHE ko oA FAHCZE FoJgh Z}o]
7} Qe Ao el R(F=420.115, p<.001) HESF AHulzof tfgh Bl

X
Z“Z{I]I_Ig_g 8 qex @z Am| P | sous
=2 7.770 1 7.770 8.015" .005

Helg Adntgo]

A 407.246 1 407.246 |420.115 .000

=2 * HElG

Aot gt 5.095 1 5.095 5.256" 022

HAE Hx
oz} 612.641 632 .969
A 15534.146 636
"p<.05, " p<.01,7 " p<.001
[34-15] =17} F=F HElS Adutzo] gt HalE i) wE

el Adutae] diet o8-k Aol
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6.50
g.00
5.50

W 500

— 450
4.00

350

[C1™4-3] =3 = FES AEntae] gt BElE gk wE

N M SD
=2 101 5.57 .880
Elen B 217 4.12 .708
A 318 4.58 1.024
=2 183 6.05 .996
== By 135 3.90 .959
A 318 5.14 1.449
=2 284 5.88 .982
A S 352 4.03 819
A 636 4.86 1.284

[#4-16] t= S=1 FElG AEutao] tigh BHE o] e
FEE e it o]k VETAT

[E4-161014] vfe} o] Gt 53 Beld Adotae] ga HAC
Sol 2 Held 2ol da olgels EEAZ el Aring @
2o A9l BEld Abntae] o BAS HEot B Age] 5570
2 W Auel 412880 o A ey 339 A9ds Hed 4
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ofgo] tigt BT gt =2 Hoho] 605802 e Hoho] 3 90K}
& Adutgo] gigh BAHE B} 2
o] 5887 oz e Hoho] 4037 EL} ¢ =4 e

A AR goe w2 Az £ | foss
AF3
=] 2.413 1 2.413 3.116 078
73%%2%%“}52 477.060 1 477.060 [615.938""| .000
=2 * REL
Aldntz o] gk 17.853 1 17.853 | 23.0517"° .000
HIAC g
Q3 489.501 632 775
A 16057.736 636
" p<.001

[($4-17] =3 F3 Helg Adotao] o BRs gz o2
Helg 2aErglo] digh o829k o]

E5H [H4-17]0]4 R upe} go] ghaat 3 HElg Adniae] oigh
BRE HiZo] mE FEE e Higt o] &2k Aol disl] HuEH
Ao wetil EAAoR 9ol 2Jo]l= Holz| dgroil} HElL Adn}
Fo Higt BEHE Ejkof mEtie= TAXHCR Fogt zpolrt Qs Aoz
UERF(F=615.938, p<.001) HElG Adviae] figt BRe ger} ¢e 3
SEE E2 ool HEE eS| dith ol8o=7t § A UEth
=AY FEGE Adntae] digt BRE iz 4oAg ane] Feole

% pQ001 ol BAHoR Folgt ols HYoh

webd (AT M BF 4 £uAE] AR TR Hed Auniael

2 ERde] dieh sAA Adefde FEF AHs %LUHJEOH <84 %



6.50
6.00 ==,605
5.50 o= 557
W 500
:;e
o 450
400
350
3.00
EHCHE 25 EHEHE &5
=t = REG Aduiae] oigt B
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45 35 HElE AAE A9 B4 A

4.5.1. WA AAA 24 2y

4511 AEeta 9 ARA 2

thee B A7t @F Reldo] Auntast 2uetq ojulxzt ujze]
24 g A AL 92 gAHoR AFe] AN Held At
a9 Eetge] a WA MAAE AHgsle] BAT An: okt 2.

=
$HE A0 M H|
120
100100
100
20
60
40 29
23 .
20 10 12 14 13
8 5 9 98 ,, s, 879 I
0 | | ] [ | n n [ | [ |
REZ YRTE Yo GYUF GEE BGHE L2 peEA pEE} RPALE T
nots My e S MeHtlEs

[294-5] sh=tat S= RES A3 A4 vl

[1-4-5]el4 K viet Zo] = RElG Aua Ao Hlkss Yy
o] 23%2 71 Eov, 1 t32 PHE 16%, BGHE 14% <ot} Hlk
7}V B Age G2E 5%, Buk} 5%°ldt

2 A¥utg Ao Mxs: BGHE 29%, PREF 13%, YRFE 12%7F
7V Zokth Wik Sr) P e MARS Bu}a‘r 2%, GZ25 3%t

=t T HEE Aduia Ao HET 2 A4 Bk WA=

1, e Apge] MAbe Fgh

il

T l..N(

[274-6]014 B whel Zo] G He4 Adutae] §r st 1~34
Hi

Wt 53%2 7 =9k, 4~6 33%, T~91 T 14% Z=o]c}.

1



ZI3 BES AdWntgo) g Bt [~3-YLrt 59%2 MR =9k, 4~6
Z8E 27%, T~90HE 14% <O =2 Fhaty}l 30 HElS Adntmo g
HiL o A= ALl Zpol7t ¢litt,

s HE 02 P H
120
100

80

59
60 53

33
40 27
20 I 14 14
0 B

135 EE 46FHE 79T sHA|

oS o803 X = H|
120
100 100

100

20 . e

60

40

22
20 14 16 18
0 B B
1-4% M = 585X = 9-16 LXK = A

eI HEcHEs = EIHECHES
[194-7] 5 HES Adota A v
[194-7] oA HE= Hie} Zro] =k HElS AdHntgo] A HE:= 1~4
ARETt 64%, I~16LANETt 22%, 5~8ZFANE7}t 14%=2 7V =gkt Z

Helg Adolgo] fr HiTe 1~MAAEI 66%, 9~160H=7F 18%,
5~8F =Tt 16%=2 <o 2 Jt=it =0 HEG AHutzo A Wiy
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L 79 Apolzt Gl

4512 20t WA MAA 24
W A% Bed 2uEdel o WA AAAS AHgstel BAT F3t

L gpeqt 7

1 = E

100 100

[1H4-8] o5 FElS 2aete] A4 Bl

[1H4-8]ellA Hi= Hie}p o] 3= FHEF 2UEYY] A4 REpes Yiedd
o] 26%= 7F &oki PHEML 18%, BGHFO] 14% <=olqltt. g= HElH
RIS A HlEa= REHO] 5%, GEFol 5%, Butgol 5%= 7H
14-01—1;]_.

T REf 2AERO A4 RIES= BGHEC] 37%, YRFZ] 12%, PE
2t 12%= 7P 3T S5 2AEe A HesE GEFol 2%, Bt
2ol 2%= 714 JIkTh

0}511_ u;]-/\ 6 AF

=0
I
A
gt FA GxEL Adeh mld AZe LA @tk YREFL ol
@ LA FE PREA VeI A BT 2 GEF, REG)
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[2%4-91914 B vie} Zo] ¢ Held Ruetyo] g WESE 1~3
AHETF 63%2E 7V =931, 4~6FHE 22%, T~91HE7F 15% 40|,
T3 RES 2uEe] g NEst 1~34YETt 65%2 7P &%,

4~6FHET} 23%, T~9THE 12% wolch. B2} 52 HElds 2
o] WE WEsE 2 Fols} gk,

ot HE 0= P Hlu
120
100 100
100

80

59
60 53

33
40 27
20 I 14 14

13MEE 165 79T A

ot Hey = S Yoyl

—

[C1-4-9] °F% FE 2AE9] ¥k v

SHE A0S A E H| T
120

100

80 = 66

60

40
22

20 14 16 l
. n
148K = 585/ = 9-16 /= gt

SR AECHES wEIMEcHES

[174-10] otF FElF 2AE A= vl

[1-4-10]014 RHE die} Zo] 2 HEG 2UERIY s 1~4-A=
7t 80%2 71 =91, 9~16AE7} 11%, 5~8FANE7t 9%2 Lrebgt},
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% Hed 2uHdY AR 1AM} T6%E M BT, 5~8%5A)
=7} 15%, 9~16TAETt 9% woldleh. @ F3o] RElF muerlel
Az Az AFHe] Yolon, BT FF Hedo] 2ueol A

L oNEsk b e AEe] 2ueklld ot 9ed Bag 4

e}
P == "lLET/\"I\O:‘ .

452. ol 2AQ B4 Az

rE’.
olo
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=2
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rlr
of,
ot
o
o
i_lll
)
lo
Hl
i
olN
ol
<
i
el
X
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Jl
Y
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nE
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u
jfz

2uErgle] et ofn]x] AAUL AHastel BAT Auks u} .

ohE Y E0a el ws Man Hla
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80.00%
60.00%

40.00%

20.00% I
0.00% 11 1 1 1
REZ RTY vl YHF 6ER scE & ot pedY pRat reRtE EHA
n¥n YOS R ws MUn HEE 5T JE0E HA ws M HER

[Z2-4-11] 5 FElF vt ojmA2AL WS

[2H4-11]01A4 K= viel Zo] gk HES Aduta WS(Warm—Soft) o]
Ae REZ, YRFE, Y&, PBEA, PHEl, RPAFHo] 5 o|2t}, o]y

T =
gF WS(Warm-Sof) A|g 9] AelE52 AFEolA FEHL it “2e +
o}

Wel4 AdniEel RS PBEA] ASES ShEo] FEmTh B
P YRS, Yoo, PR, RPAFAS FHo] B Bl

g



[C184-12]04 Hi&= vtet Zo] 35 HES Aduta CS(Cool-Soft) ol Al
L R} GYYS, G2E, BGHE, Botg, PRYM, PHefMo] FE o|Zc}

o2t CS(Cool-Soft) AR ] A& AHHElA FEHAT A7t =<

rlo

| G2E, BGHEA0] ASES §0] FIurh Be W, GYAT
Bujel, PRYHA, Prebslo] ALge Fato] hamch Bl

THE HE0tE He cs MyH Bl

120.00%
100.00%
B0.00%
60.00%
40.00%
20,00% I
opox M ] ] ] I o
REZ WTEH veE oYHE 6EX g E s redd pREl pPAlT TA
n T YO0 Halcs HuUH HES FRHdE R Y s MYHEER

[Z114-12] tF FElF ARuta ofmA2AYL CS

Sl Aol Hel wH A4y Bl

1.2

0.8
0.6
0.4

0.2

REZ YRTEY Yo F oriF cER scHE st E ra'dd rESt ArAlFE EA

wBH2 WO UE wH AN MR « B U0 Yol wh Mt W

hE

Th

[134-13] &5 FEF AEnta ojmx2Ad WH

[(1H4-13]04 B Hiel ol 35 & Aoty WH(Warm—Hard)
oMt R®7Z YRZFE3Z}, Yid PHabo] ZE ol2n uwHEsly ofzF gt
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Foh Yeaale gho] FRuch grjHom wol Agetn glo
=3, PR Abgo] o Wkt

g
olN
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=

[1%4- 141904 RE wiel Zo] % a% A8utE CH(Cool-Hard)o]

Me Zz2 R#E7F YRFEZ, Ykt BGHE, PHal, RPAFEMo] AREE i),
CH(Cool-Hard)Ald 9] Ad= gL ,E‘r‘%?} Ag Fo o= HEHO]

wo] AMgsHs AR Yi®, YREF, PHeh RPASM wiw, e R
%, BGAZAS o wWol AHgsia Y

oS JE0i3 Ze cHMaH |2
120.00%
100.00%
80.00%
60.00%
40.00%

20.00% I
e | i .

REZ TR Yol GYE T GZER sl E sl redd rEE rrALE B A

Thm AOS Hef cH MYHYER ST YOS U cH MUHES

[174-14] ?tF FEF ARna omx]2Ad CH

4522 23E Q] ojnz] AAY BEA A
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100.00%
80.00%
60.00%
40.00%
2000% I I I
0.00% |
REZ VTR vl VOIS cER pcH B a2 redY rEct rPATE EA

Y EE SIS 20EY HwsHEn YRS



[Z24-15]014 B vie} Zro] §% BEH 2 1EFY] WS(Warm-—Soft) ]
AE REZ, YRF, GYISF, PBEA, PHEl, RPAFMS AREstaL LTt
WS(Warm-Soft) A|E 9] AHES AlHoz AlgEo7 FEdy gt &
A& Foh. g2 YRFES, PBEA Apgo] Woy, S RE7, GYHF,
PHE2}, RPAFAS © Hol ARGt

rot
o4
fu
fJ
m
I e]
m¥
mn
[

(%4

1=
0z
n

=
kEJ

0.2 I I
o [ i ] 1 &

AR VREE v ovOIE 2R s B aIbY pa'dd pH2} reRtTE BHA

RS EDEY WA s MAHEEE » B2 EDEMY B s MAH YEE

[134-16]

ol

< WEF 2ty ojuAaAY CS

[134-16]0]4 R wiel Zo] &% Hed 2] CS(Cool-Soft) oA
GYQ%, GZ%, BGAHE, Butel, PREM, PHa}, RPAFMo| 35 o|%

T Ak o3 CS(Cool-Sof) AL AEL AlFE|A RESHA
L)

[C1-4-17]14 H= viel o] &5 RFElE =8t WH(Warm-Hard)

oA o] A#E REY, YRFH, Y, PEEHHO] =2 olZt} A AHoz

mEstn ot duet A4S Frh = REES Yied, PEIPES o
Kel

o ol gt gl



E 20EHY Hel wH M4y Ha

0 |
REZ TR v=8 ovfF cE8 scE & sIlE re'dY et reilF A

aftn 2OEE @ wHHEHEER « E5 2060 §H wH Y1 92 S

[1™4-17] &5 FEHE ety ofnA2Ad WH

PE RAEMY F cH M EH 2
120.00%
100.00%
80.00%
60.00%

A0.00%

20.00% I I
000K = [ ] - I ] - [ ]

REY mEY v ovHE =R s R aliE gy pel RpAHE BHA

o B3 22ER WA o UM MER - BF 20 U o M e
[254-18] ?t5 #ElE 2B omAAAd CH

[(1H4-18]0l4] R Hiel Zro] 35 RESE Z1EFY] CH(Cool-Hard)
Ade] AYEL ANt A7 =S Frofh = HEHES Yid,
GY5F, Gx=, Botg}, PREMES Wol ALgslal oy, F=o] REFES

RW7Z, YRFH, BGHS, PB4, RPAZAS o Bol Agstn et

N

o= RESS Adutas A oln|z] AAYR BERS uf o|m|z] AAY
Aol HIESLLE CS(Cool-Soft), WS(Warm-Soft), CH(Cool-Hard),
WH(Warm-Hard) =eollon, = REHFS Aldutds oln|z] AALR

_87_



BRg uf ojux] AAY Aol HlxsE CH(Cool-Hard), CS(Cool-Soft),
WS(Warm—-Soft), WH(Warm-Hard) &2 YeERA oty 2.8 o]n|Z]
2AYG o] Rlgof A Ztolzt It & =2 CS(Cool-Soft)7} 7Fg &
2 HH F=2 CH(Cool-Hard)7F 7H @kt a8y =3t =42 £
o] WH(Warm—-Hard)®] R1=47F 7Y A2 Ao02 UERT

= REEO 2AEHYS ZY ouA] AAYRE EFT o ojux] AAY
Aol Hix4E CH(Cool-Hard), CS(Cool-Soft), WH(Warm—-Hard),
WS(Warm=Soft) =o|3l o™, T= FEFS 2iEYL onz] AA|d=z &
&3 ojulz] ~AY Ao Wk CH(Cool-Hard), CS(Cool-Soft),
WS(Warm—-Soft), WH(Warm—-Hard) <02 UeERA Shta) S22 o]n[Z]
2AYD Y HlgolA  ztelzh gl & b=t F=e
CH(Cool-Hard)7} 7} wre Aoz vepyth
a8 ghe WS(Warm—-Soft)7}F 7F A9y, &8 WH(Warm-Hard)7}
71 A

Aol Mgz wmshd Zaerle] CH(Cool-Hard)ol ] Ego] WlmZr}
ol UERts A oloz @23} F2o] Heg Addniasl 2ueqe] A3

oA BEAL S 5 YUk o T TR} $2) HesSo] Hew B
AE Y ATG LAS Fi e Mo e Yleke Aoltt

AT S0 HElG A7 AARAA Zel B4 AT 94 AR £
A Ao} JlopA] ofnlx] AAY Bl mE B4 Avg Anuw, @
Heg AdetEe] A4S Yiod, Prel BGHSo] Abgo] we wd %
Reg Adnlat BGHE, Puel, YRFFS Hol =
Bulghe §hF LE gEHOoR Abgo] 44
% Hegol BP0 AYE, UL, T¥E +o A8sdt AxE uf
W2 F2T S ANE, AR, FHE €02 AHE

g b= HEE 2UEYY A2 Y, PR BGHE, 181 F=
o BGHE, YR, PRt £02 A WEsl B9LE, fEe REA, Gz
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=, Buleo] Abgo] Aglovt, FHe G2E, Buleo] ALge] Hglr}

5 BEfo] MEF LS Fi Vi Abgo] B i F3e AAu
FH LA FE BGASIN GEG UL FL YRFRS A A8
o @ HEGT F3 Hedo] BPo] AYE, FUE, THE 202 A§
stdch. Ame % BE AANE, DAE, FAE £OF A§ WES ek
Lo, A Ame] AEHE A 2 5 At

olmz] AA L] mE Ay B4 AANE A B = FEE Adnt=
£ WS(Warm-Soft)ol A= REZ, YRFE, Y&, PREA, PHel, RPAEF
g HIzrt wouh, F2 YRFY, Y, PHEaf, RPAFS] HIxrt &9k
th. CS(Cool-Soft)oll A= 7t=ro] REZ, GYHF, G2E, BGH=, B,
PR, PR RIL7l &2 W, $52 GYSF, Bufy, PBEA, PHeLY]
H=7F Eokth, WH(Warm-Hard)o A= gh=o] Yiego] g2 ¥, S=x2
REZ, YRFZ, PEO] HIE7} £ttt CH(Cool-Hard)o A= gh=o] Yie
., YRF%, PHe}, RPAFO HIL7h &2 W F=52 REZ, BGHERY
HE7E w0tk ¢ b= RES 2AEE WS(Warm-Soft)ell Al YRF2,
PBEA ARgo] o, T2 REZ, GYHF, PH, RPAS AR W=7}
= CS(Cool-Soft)ell A dH=to] Gx&, PBEA, BGHSE, RPAFF9] H
=7 Egted, FFe GYQSR, B, PHEe]  HIETE =it
WH(Warm-Hard)o|A =2 Y&, PRel, 18]1 $=-2 REY, YRFF
AREO] W1k 7h =3kth CH(Cool-Hard)olA =+ Y&, GYHF, G&
Bujgf, PEete] WIE7E E9tou, F52 RE, YRFTE, BGHE, PBH
RP7F=0] W17} =Sl

=
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FHl= ARAA AA S Hop oln|2] AAA Ao o FEA odshA &
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= AS W5ote 22k 2 4 ok 283 AE71Q015)7F 43 7
Elo] BAE QA ujg 7stE 9%t ko] Avetik B 4 Q.

ole} T2 HEIFE g2 AWHor HEG uprdoly . ARFY
AolAof QoM E o Fr FFHQN "W Hg iAol M A Jf
A digh 71t 2 steE, &7]ZQl HElG upAd HEHE spE
ol FAgTH HF £ J|hES ZH Sk= ZloJojA AlAfsh= HEZL

[ Aut3.9F 2IEQY| ojujx] AAY A Rk}

Mo

ahzeh RAERGE ofmx AAY Ao A2 th2A EEAY Holers 7
2 A9 AFE B3t 7Hde] A9

ol % HES A% 44RO A TE Luz B el Zol}
QLeol S7sta HE AL AuAZ A 44 Zolrt EAHs A
2 ojugith, deht Aolr} ofF FskAl kgkek. olRA TG Holst
UehtA gk 2 9HgE(1999)9] F Zol RegEel Hegol o

=]
To)A Hxy ol (& JHd 4 EE oh= uiAY o] A8 2
% o)A ol Hx AASIA 9low, ePeH1991)e] FFAY 7t
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ABSTRACT

Consumer Attitudes Toward Emotional Images of
Visual Symbols at Beauty Shops

—Consumer attitudes toward symbol marks and logotypes of the top 100
beauty shops in South Korea and China—

QI JIAMIN

Major in Beauty Design Management
Dept. of Media Design

The Graduate School

Hansung University

The recent increase in people's interest in beauty has intensified
competition among beauty shops. These shops are striving to attract
consumers by improving their beauty technology, service capabilities, and
service space environment, but there are other factors that may influence
purchase  decisions. For  example, consumer attitudes toward
advertisements affect brand attitudes, which ultimately affect their
purchase intentions.

This study examined the effects of emotional images of symbol marks
and logotypes, which are visual symbols representing beauty shops, on
consumer attitudes. It analyzed the relevant literature and preceding
studies, classified the symbol marks and logotypes of 100 beauty shops in

both South Korea and China using the Kobayashi image scale, and
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empirically analyzed consumer attitudes toward them. The results are

summarized below.

First, how did the symbols and logotypes of Korean and Chinese
beauty shops differ in frequency and distribution on the image scale? The
visual symbols of Korean and Chinese beauty shops were not biased on
the image scale, but were evenly distributed in the four quadrants of WS
(Warm-Soft), CS (Cool-Soft), WH (Warm-Hard), and CH (Cool-Hard).
This indicates that advances in digital technology and media and
communication technologies that transcend national systems have made it
possible to share information, as the world is now a globalized
community without differences between countries or regions. It also
demonstrates that beauty shops in each country are striving to express

various emotions through the visual symbols that represent them.

Second, what did the differences in the frequency and distribution on
the image scale of the symbol marks and logotypes of Korean and
Chinese beauty shops signify? There were no significant differences
between the two countries’ beauty shops, as their visual symbols were
generally evenly distributed on the image scale. Nevertheless, there were
significant differences in consumer personalities and emotions regardless of
the two countries’ social systems, which suggests that beauty shops
should develop and use symbols that can reflect even the subtle emotions

of consumers.

Third, what were the attitudes of Korean and Chinese consumers
toward beauty shop symbol marks and logotypes in their own countries?
Although it was predicted that Korean consumers living in a free

economy would have more exposure to beauty shop visual symbols than
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Chinese consumers in a socialist economy, there were no differences in
their emotional responses, or in other words, their attitudes toward
brands. This finding suggests that consumer brand attitudes are not
influenced by the country or social system but are entirely the decision of
individual consumers. It is therefore important to create a favorable
impression of beauty shops using visual symbols that reflect the preferred
emotions of consumers in order to cultivate a favorable brand attitude

toward the shops.

Fourth, what did the attitudes of Korean and Chinese consumers
toward beauty shop symbol marks and logotypes in each country signify?
The findings suggested that positive emotions and attitudes toward a
beauty shop’s visual symbols, as well as favorable emotions and attitudes
toward the brand, positively influenced consumers' intentions to purchase
products or use the beauty shop. On the other hand, negative emotions
and attitudes had a negative impact on purchase intentions or the intent
to use. Visual symbols of beauty shops should therefore arouse a sense of
expectation, excitement and interest, originality, creativity, professionalism,
and trendiness in consumers, and act as antecedents to stimulate positive

judgments.

After analyzing the color images of beauty shop symbol marks and
logotypes in Korea and China, it was determined that the symbols in

both countries differed in various aspects.

This study is meaningful in that it analyzed the emotions of visual
symbols of Korean and Chinese beauty shops and verified their impacts
on brand attitudes. The findings, however, are limited in that the study

did not consider the actual exposure environment of visual symbols, did

- 142 -



not implement completely random sampling, and did not conduct
repeated studies. It is hoped that a follow—up study will provide more

complete and objective results.

[Keywords] beauty shop symbol marks and logotypes, beauty shop
visual symbols, emotional images of symbols at beauty shops, consumer

attitudes toward symbols at beauty shops
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