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)
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BAE 34

(brand recall)

HAE AA
(brand recornition)

/ Bolx) \
// (unware of brand) \

<1¥ 2>B W QA9 ¥gn=
* 23] 1 Aaker, David A.(1998), vIAI® AFUAIA A3 &3 2= Ao dkd
g, ygE3

T3, Keving HAT QAR 7} Fu Al Ho| A AL A=} B 9F
Al e GHE AFE7] wiEo] 2nRke] 79 o] AFEHAY Bl
culdY AFARE GA WA e {83 sl dgan A
sttt (Kevin, 1997). o]2e] % Aakers HU:AT Q1x= BA:AT o o
3 AT S ol= o8s dvtu FAsIT. AWk ow H<453 A
& Azete AFREY HEE 53] AR U AEQ A B
of dist Anjzbe] tgto]l Fuje] A Qacle] Huh= Aoy HEdh
HAE AAE AFH 7ol dis 27hs Folste 93 s
Fa g 7er AFYAA EE S8 =ERET e AFES 2
AT QIAETF EolAA W|AEANA AFE F F Ut oY
25 s BAEY 7]de) gist FA| Al AR EASHE Flo] ofd
He 1 7)oy Al tial ol Flo] glyEts: Hgslthes ol f 2
1 3Abel AFEE FASGEE (A 2004) oY Ve HAE=

JIAE Fol7] 9l &gt FuvAlY &ss FX 1 Utk
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4) BYPTo|n]x

NEA oz ofu A9 ofW Apgolu Abgre] dia] X A7

A 71, A H7F B HE 9 FHOoE SAHT AlEoly At
daid 53 FS 7HA wHEE 9S dulstth upEb Has
oA = 54 HAETE ANFE vhEolA I HujE = TR A4
ox FAR AYA MAtelzta & Sk e WAH wkgelA
FEH ARSsAE el dFe viAe AMH ZF8HA 2FEH

(259, 1994). T3 A BA=EE W3] Ba=7o oujoq B
Hsolm Az 7 w7t AxF wiF e Qith o] 7]A4

“Anzbzt 54 7199 el diE vbAE a1, e

e sk 4d”

=) L
U= ol [

N

Aol A= 2nA7E Bll=e] die) zhe A
AAQl e ujdity, Bll=olnA= Bzl vy o A%

So] Agtylo] FA T (Keller, 1998). AT A YEYT 714
Ay AFste] Bl Tolu|xE AYystd, B Tolu|R = HAlE ¢
ol /3 % ArEQ

L ERE, AR S5 e pRE 5 Ak o
=

(Keller, 1998).

AAA olFolW AAATE 4w

L;)J]\
o] Agtolzta FoJsiivt (A EF, 2004). t=9] #%
a3l Bal=olujAlo] thek theket g ojoltt

ojlm A gk Abgho] 719 Fo] HMAsta e onolrt. o|H|AdE W&} FxREE F 7HA
1 A=dl o]m A W&olgh tidel sl TVt AZslE A, 719 Foll AGEo e
B ouate, ojw]A] FxE 7] U] AR oEA AAH] JteErkE BHAFE 3]
th & 719e] AFH e dEo] AHUE AdHel AU BEE R Belvt
(Reynolds&Gutman, 1984).
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<¥E 3> BdEoln|x A9

(1975)

A=} )
Gardner&Levy HAT O A=A 719 7S 74
(1995)
Tucker(1957) M| A7 Aol diste] 7HA & 'Ry o]
2027 £ BAdEgl ddEeA wWes dAg
Newman (1957)
rE A
2HA7F 54 BAl=el #Aste] A HeE 7
Dunn(1961) _
47, And 4
Martineau(1968) A= A
Oxenfeldt(1974) B EAY AEF 549 Ag
. 2H)AE] 54 Hll=o sk ald(o]ed Alde
Horowits®Kave | v ol st 579 A% v guse A

Marks (1976) BT gk AA A1 Aol HiFAow Aztd A
Jain&Etgar H AIZE T BT sk dRtd 54, 73,
(1977) A%
Staton(1978) Bi= 74
B sl &Anja7t 7HA = AdEES] AR
Kotler (1983) S AF A die anix Hrte] g oujet
o)
Reynolds&Gutman | =X #F &40 Ax F4sts o] Anjate] 4
(1984) Al x| shte 7HA =2 THAEE A
Aaker (1991) o E AYa A stE AdEe HF
Assael(1992) B@=o gt FA A A7}
2 i o
+ Z1:0b8] 9(1997), “SlFAEe Wolo] AEelnx FAd nX JdF | o] stei st
BpALSE 9]
oy gxtzo] Uyl HoE FFEHE, HATonxEs 54 Bl
Tt anjAbef A wrolZ oA A E = ofd gnjE Lttt thd A

wol AAl AR HEE AFEEY v Sl 45 e oluAR 3
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2
=
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©
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s Qe FA} & 8 B o] £t
% 54 nase fa) AEos AEHt 4302 oHT 5 9
Colel whek A /199 wAPeNA AR ES vl el A Aa
o, ARUACIAY g ks SRS WA W S of
A A e A

TE Hel AHAES A ES & A7k
wAZE M Tl wel Bll=olvx7F S Fasst. B
solu A7k Z1de] wiE, ol W A A& ddste] Faskal
g2l o] | Aotk (2002, 743D,
o# e Bl=omA s a3 22 TS AL
w9 A 54 dal T AE Vles JHAA XE Rk 2njat
AA FlErel wEste] AEs dAse ddVIEs A =
A, 7199 FudFolA 7EHoE I F AFol vE F39
vz Al ofE v o2 TiEErE AWelTe S0l
olgh A Apel Al AFoldt vl o] WS 1o whE ov|AE
ZEA 1 o m A :?iﬂr’ﬂod TE FYA FH(IFLD, 1998).
AETd7IEel A3 sAlel A4

iR I S
N

K

9]

= &3 dEEHe= oY ARE oAHer] "kl F

Tolux] ¢} gEo] sgAlE Bk ofel A AF Ao dFS
© SHaYE UM AFRAGE A 9FS £ B9 1A
7F AFTYE 713E Algstes HEo dQlo]l Hohd, HailEo]n)
A Bl FAZ(oyalty) & At AP 2<0 QQlojth. whebA
BRolm Ao thst AR X4 U FATE ot (FEE, 1995).
olglst Bltolm A= gk 7hA| Q4o g3 A E= Aol ofet
oA Feae FAA Al o An|Ape] mhg&ol] 1 ol A7t
= ot olgst BAHE FARAE of <& 4>%F Zo] AT
T AT
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4. AEY F3Y §Y7 54
1) Qe F2e] 39
Fato] mnlAeld H@EE YuE A

o Y F Av 54 AgAsE A gEa g @

3 oA A4 =EH7] diEel AFEAE e il FY A

ARE o3 At Azehd dlE B85S AT & Yx Aol ALY
P39 EHORE B 5 9rk20)

QY Fir AduAGE e FA Pyel Ytk 7E9
AEAQ vAGobE Te] FuuaA el Bapel A WA g
t el ok wiavelst HAA WAAE B dgHow A
g3kt 9 o v one—to—many) & ARFUAIH F32 Azt 9
Lo wa AEYEe T o) T (many—to-many) o AR 704
732 Av o2 WAvUe Y FEHQ o] gAel By I
o Aol BT S PWE A4, Awste] FuFst AFH A
Wzel 4548S sn WS s AFHQ o] gl Ao
ARtk AEY it e &4 A QA B
5330 P9 A BT Edct BEFt #e wE e
AuAe o, A BRE 7 wE B AL Ay,
QY FiE FAH wES BT ggeis Zolth

AE YRS BAES oA, &4, G4 F ohFE Wgow T4H

1

4
TV, #hele, A%, Aok AEY B0E wws ww Qe Az
A ARYE wA 23, BAF ATE F glom AZALHT} ol
shaL, el whAge] sste, devy

delolgng wd & & Yk,

AL Tekel Fay|Hat gafo] sk A, AFdista gt =&,
A, T3



2) AR 2 43

(1) ¥y Fx

Aol EQ] dFeo] wZA7]= w FEje] Fau=E wF 3 (banner
advertising) & AN Eo| tif R EIS olE7] st 7MF a8
Aol whHolth, F¥EE H Cstatic WY = Faugo] WElR
ol vAE FE O WS W3y, ‘animated WY = wly uo A
gDy ZA7F v AY £dsts A8 wElth. Cinteractive )

U’ = AFEAFE wlg-Aof HESste] Aol ALY AFEAEe) HlolHE T
PHe 5 Q= vl ® JAVAY Shockwave, Flash, CGI 5 A &%
7S gl A

(2) 2] Fx
YA EY vy o] H2sk= Fa Add=E 4F¢lsto] st
© F1IA O microsites WIUZILE HAst= fAICIE el &
olHH AN = FIHAAE A AYsts FHE DI gFEe
iU g7t g8 fIAe|ER stolugag o mm Agte] e Al
FEAEC] VvEd AAM HAE EV8hs AF
micrositer & Aol E Yo stolH ¥y A" By A=y glon
2 owEA d29 ¢ o, oo weh AMApE FEgle] EEE
QA Bt within bannert 574 FIvAIAZ sto]HH A sA] ¢k
HiE el A sl drkdoly Al S AR & =
AHAY] FolE Y F A MER 7ol
(3) T9A F11
iy g el ES AT FaEe] Wy ial w9 F(CM) B H
2 AAEE Faol, ol Fa A CMe 1 AAZRE 3
o] ofye} 1 CM 3tH 99| ofo]Zg =+ atd

4»
¥8
)
;}L
rir
ol
£ 0§



IE 2E(story) & 7HAAL AlFoly olwAE Az ¢ k(0]
H3,7 23 2005)

(4) Akl E F o

YAl EE Al 7 24 31 FHE RSt &

brochurewarex %2} ZIthZ 7]go|v} A|ZA27] BE2AM9 o] 7|4
olvf AEFS HAHAHORE aEtE Mg @
show bize= AHEAFES] FH|E & F v 294 94y 54
W2 Al E W&ol 23ete] 85 AYES FEshe
F3e Lo} utilitariane 574 vHAE k] )
IAET A, FEAARJ] T WES A

2 3 IATS
t} %x7]9] f9Arlo]EX F 2 brochureware HEIQ O -

e
o
ot
=
1o
o
=l
Jo
o
o
)

:

[o
27T o oX
SARI T O ca ) R 7

o
£
=
N
Y
o
N

’

ot 24 ogh
[
gt ur

<G 5> 7IEF QIEML Fa 9 23 Bl

ALE
S targeting QIR &= HELE | FulaE a2
ELAS i g * * Kk *+ * % Kk * Kk * Kk k
Pzt * * * * Kk * * * Kk * ok +
A5 A * * * Kk * * *
advertorials * k * % * % * % * %k
AL * K + * Kk k * * *+ *
chat * % * * K+ * * * %
ol d * Kk k * * * * * K %k
push ad * % * * % * *+ * % * * %
ISPs * % * * K+ * ok + * ok + * %k *

A5 AA, 1998,
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o) t}.22)

g QIEYl Fye] g & ddo=Es Fue A" HYA
(perceived intrusiveness)= 5 & Uth. &B[ARFE0] HHo] A=
= Agstelr & wf, Furt Ao YR E wefsietd Azt
v FuE FAYA] Aoz FFsta vZHEE 9egs dod 5 8l
th st(Ha)v JdA=  “wiAl vls|SeA FauEc] dydde (=21
ot} 7|Abh ol A7 E5Fe Walshe X dar Josiglthey =

A AnjAFe] IA A A7t Wais w WAdsks Q1A e A
22 Azfolt}, webd Tz = ANGY U Fu= I AHA
24 JAYAQ AL ofya, R 4 L B el R B i T

A
HNo7 Z]71—Q‘:_ 740] zlgj/do]a} Ely 2=
k3

a8 QHY Fau g tgokdt AnjxEdA 2= o H
U= &do] Qth. & 54 &2nA FAdelA FaE dgste A
2 Hojd oAk ofX 7] TVY AEA Y thekst tho] AlgE

N PN

2 FuE A8 ¢ gls Aotk

lo+

1) JAHYAYAR

olE] @A (Interaction) o] & AFA A oJuj= AbszQolt} 3 A3
oA Fol Zgatel 1zlo] Nzl dclo] = ¥

g, tAdr|tiojo A Qe gl dolst Abgro] Rl AlFstil HFFH

7} ARE RolFEe 7 A9E ] 407 Ao} Atgoli} ThE o

Fi
o

kl
i
_\7‘_11
~

22) oA, Ao FusE, AFYAl AL, 2005 p.324.
23) Louisa Ha, "Advertising Clutter in Consumer Magazine: Dimensions and Effects,” Journal

of Advertising Research, Vol. 36, No. 4, 1996, p.77.
24) oA o, "Z=d Ajgl9 Fae A, Ag g, 2002, p.110.
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d ARl dlEs FHate dEAEe dusth JEYS RFo®E
A AAY] ARE oA B S Qs Aol HIdth 2719 E
S @es] gAER0|=H], StolHHAESE AZE HAE I
7F A=A EA 7R AZo] e R s, WEw| o] QIEUE n}

FoR JEUS ARG g9xEdd ga5 do] 1 ¥aF vk
E

A& 9 HTML 9AE9] Adxrfo] Ay faryg Fstd 93
7t A™ el ® o)F el o] wed due FAr Aot ¥

QB AT AN An HAEeA ) Fee wde] oa AgH o
Aeloltt. AHAAUANE T2 AFE CAE 7% Anol
9= iRl ARy
-

|
T gYolth. AE AL AR BE BAES A7 AT AP
AAQ Zlojrt. = A AAY AR 53] Az e A 4
T Agsks A3 A HARIoIH 2D AF HAT ARl = 14
Aol ARgshs AldEdel Azads dold TASE FRe "gAi
E, 49, vge, ofiyveoldyt e varde JRE ol g8k A
72, 37, 574 9 A4 A= AdYstal 23AA S 9
meje] yapele] &-8-ght.26

ojglgh ApelA e Al T Fas AP 3 IR Al
w3 FEAREY] AFUAoldE wdsA d8d RN AR B
o] olmAE FHAY. Az AFUAolde e YIdsks
TR FHoR pnAEelA AUt A5ds =A g A
olHE FFAA B Al Vel AE AuAe] Ge A
= BA=omAE S8 A Wrka vt

25) HY%, AWE, “UALUIY] BHe] Qe AL wHIYR20] WA A5 ofF A
AlZrE 2kl ATt 145, 2003.

26) WA, AR FerozAe] wATAgel Be A, FRelAvn txel ot
<, 2004, p.45.
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2. gAdugol el A

7|2 5 23 AFEHe 2eER s 4% uAE

SISISEE

1642d 0] sAZEe 7]ojE o] &3 o Aglsd 4 JHro

&, W HlH]A]

(C. Babbage)= t& W49 g5 %2 wtso] Awoz st

v 7IAE TYstA o oA HExO TR Ut S s
7 Aol .

1890 wl=r2l Eejg~(H. Hollerith) &= HF7=E o] gdto] =t
A FAREA A4S oAl drh 2882 C-T-Roldgh= SALE REEA
H+=d o] A= Yol IBM(international bussiness machine) ©.
2 sk A Eok

19449 Hxo AZAAA7ZID vk (mark—1)°] vlsellA 7
= 2§ 19460l REE S} AAE] &l HxO oy dAHA
A" HFE < oy et (eniac)©] s&sHA Erh ool o] Al 14
o AFE A 24 AFE 182 IC(intergrated circuit) 32 S
ARESE 3AIT HFHE AAH @Al o]=A Et

shH X gr|toE iy JIEYe] 2e-s AR 1960dT

Wy g, A0 Qs WE PFE Axge] QAo mhHe
Re S T SPAe] AARE BASS] A% AAe AL
G oQES ZRAEZ FAGE olzlo] vhx Ay Aot

o] ZEAES Fa A5YE o ekel AFE F4L 5
Loupgsh shtel SHoR tad g4t ANE mBF 5
s W ol ARt oleld J1&e] Ag A8 969

= 2l
ul =0l 47) tfsh(Z A A Ay Yol sk Auiy ,
P ARmdel o, fEdshe Ader  vEdaY
‘ARPANET (advanced research project agency network)’ ©]
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. o2 $GsEA ALY, A48, RHAAE 5 7% wHlo]
%] 0]

A o] Foiltt. oleld HELAZE A WAL AEY o=

o] zkFo]x ujofs z QI Hlo] leH E&Ee 237 AEE

1989dell= 1fs g o] /A F=efo] = (world wi
www) 7} s&stiAA UESA Vsl ¢ @A IARFE 7o) FUt
Hgth o]2 B wgolu FFEHoR Fr AGHY UEYT 7
=o VI E] FHoz AdA H2H 9 2l Mu|AvE F7EE I o
S2}= w3k A3 oy AlFo® FAEHA nlofsE QIE YIS AEl
=M o] g WHeM EF ¢k Ao BAe TPHLeA HUAh
1994d9+= x4 HAAH| A1 ‘ok% (yahoo) 7} &L, 71 o]

A B B ) ) E 4 gkl FAIg Al HFA
(compuserve)’ , 18|31 3t uw] wlo]AZ AT EARLS] oI AZZY
(explorer)” ¢ oFol B AZR AFEEHARE ‘YA o]

(netscape)’ 7} A R.9It}.30)
A=, HAgu|tjo]e] S dEsglo]l= A

AR e A FhHe @

THAUE FAAAT. o] 7}

2 ARG EAHEA 22l Ay Al FE FEAIZ

30) WFE, “AFYACIA FaozAe] R g A7, 2004, SEIA SR ] 2}<]
&, pl3.
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3. 22l Fag AFYAlA

st Sel B SolA ofm e Felz JEhtE o5 TEE 5
e gulAA AF wE AuAE st e AR Agse
etold & ik Avle ol A vbiY wiedd 3

g ARAY EFEAY T A
S AR @ AR A

-
& 4 Qnh mpIE A Bl

A= .
ad ‘ﬂ%’ EUBE ol e el

u&

A ok g w6l Abels] ATUAGIAL A9 ol
AuADd dSolehs e xg gzeA Ak wea Fuel o
e olalE 8] JANE wAEA =
sela} 7, ARUACIAA SwelA Bael og o] FA
sojzof B},

D 22 F1 AFYAIAY /i

71Ee AfuACIAE & F8t] MRl FRshs FEoldd
ok Az ewA AfFUAel e ol vFstAl ARg e
<IF oA B wbel gZo] AfuAolAS SRRl FH o]
& HAAE s A v o] WA= lejF, niglolH
o7 FAEC
Reol= WA AN B S 7hA] Ay Alelde] Fad &
CHAAE A2 AR B A9 dA A WS
< TAl AR AdlAl Mg E =, o] Fle] 3 =W (feedback) ©]

S

-

oy
ol

(e}

30
w049
3

o

]

3D A, TAFUACA o] &, AGAL, 1988, p.lT.
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111

oo WEMe g At BA] HAAE FAske] BolAl A o
A AFUANALE A2 ARE FAY 9AY & 454 %

1o

ARG W], A > FAT] > FERF

WAIR NE a9 ERE
bous

<% 3> Shannon® YHE AFYAOlA A|AE] st AAE =2
Z+2:C. Shannon & W. Weaver, The Mathematial Theory of Communication

(Urbana:University of Illinois Press, 1949), Severin & Tankard, 1979:314 #j2l-&

ols} o] W% Az} gkl A Wk G ohA T o]
FANE el Az : & S BowH

MMz FEe AFryAoldS AEH 0w dsA d
2) 22 Fa AFUAIAY #+%

AfwrdACId 82 o8 7R T2 5 AL Al A4
WAZE Akt skhAl ekeTkel whel tii Ay Aol A v A

FusAeldor TR,

(1) o™ AxryAeld

T AR o]do] dEs Huln YystE FE JRE Fuvts ddEd
A (one—to—one) AFYAOIA AsFS =it} olyfst oW AR
YAlolH el 5RO Z = 21 olio] AgF oz IS 3o AH
3o st (2248 2HA) o] AR HAL Hk-g

2 Zgdow WYY 5 JrhHF A




@) WA ARYA A
WA ARUACl AL ntlelE B ARE ass: ARUACHL
2 wlte]o] el et okl ulgl Tl AFUA AT s AR
YAl o FRE 5 .

@ w7 il AFyAelA

<I¥ 4>eA K= upgl Zo] wiyf il AgyAlolAde did A
YAlold ez Foazte] mitolE F3 s A8o] Jhsshrl= ohA
Tk vt olE E3] A *=[messagel & A= HA oA WAA 7}
A wjA e S0l wel JEFS WA "ok Wizl gl AxyAolA
< B ARE sAe ofg AMFEelA dgstr]el= 2 A skt

<1d 4> A el ARl ma
* o L& TN C=2H A (consumer), F=714] (firms) At Hoffmann & Novak, 1995.

@ w2~ ARy AlA

2 AFYAol A FE&A7F Wi Jr o] Z|do| A o]m wA|
AE A7 el A7 AusAE T8 7AE AREEn
(Severin & Tankard, 1979: 8).

<I¥ 5>ellA B "= UHZ: AwyAloldL shte] HAAE FA
of ofe] AlgelA Bul= ¢ o} b (one—to—many) ﬂTrb]?ﬂO]’qO]
th shAIRE AR WA E dBA R vl aH|[RA Adete
FA (push) 21 o] AFyACl Ao EA 1 adel= A7 STt



e—> ZHE
.

<™ 5> A AFYAlA Ed ZE:Hoffmann & Novak, 1995b.

3) <eel B2 ARUANH 54

QAE Y FareflA AnjxEete] ARFyAoldS H5 284 =
el wl$ Fasith w3 AgHow v oAe FYPT &
= #AAo] t}. Newhagend} Rafaeil(1996)¢] w=w, eyl
Avujtjoiel gy o33 22 AFyAeldd 5EA4S A doh

30

£

O Y9AE o]uX] A=, ofywold, BT A%l shuE A%
HEjut)o] 7]&S Fd 9 ofw wiA R 324 &

@ #A Fioly TR FA] o]xd F glon |E A TAF
ol (linear) AFYACIAL] A2kl A HojuA = AL},

@ ARE sAYEHoR Faws & Q= 9w W2 (packet
switching) 33)-& F3l, st Alge] wo] Tyt ghofof Ayl s &
A+ JAHHAYE ARFYAeIAL disA (turn taking) £ w3k
A= of| Al Hlofwtr,

TVY e 722 AgAs 4EsE s A A9 8oz
AFYA )AL AR AE Y-S AAY AFYA Ao 71535t

®ﬁ4>

acket switching): 2 Z (packet)©] & <3 o] <] package$} bucket®] FAgolZ A&
R o2 AbgH e, ol dHeolE et AoFR F&S Hokm HFluwdt A
22 e o] A] Xéiﬁ%%%% Eiga=3

o, 1>
g
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® FololAel HulaElelA AASAL 1w F YRS YA ¥
L AAY grHow Ases AFE o o

R -1 0 =

el gRls shA v AAH FAIE Fe Sl

<29 E>elA wi sl ol AU ol H4E FH vbAY
AwdAeld RdS v4 o v (many—to—many) 8] 9&3 AT
yAlelde vehal St

e—> ZdE o

-

/ /
e" | /
/
/

R
e

°—> Maw —> 2 Mo 4—°
V\\“
411
o)
m

@

<19 6> JHYUE F3 viAY AFyAeld el
A5 :Hoffmann & Novak, 1995.

olg|gt IE e FT %Lizf%% Al 7 7R UEE 7 Ode
o], strb= miAl zpAe} s AEske Flolal, shvs WAE F
i At Al S AE-5k= 40]‘4— Barker & Gronne, 1996).

AlG7HA] AR vkel Zho] QIE Ul 01‘“1 ”HZJ]EEKL o} & 3-0]
< WARZ A Aotk oj2 <l Ee AwuAelde] %
e lo]gb= drglol= ujA] QoA o] Fo|x| A H Zlojt}, ufi
AFol= 71dole AEe Bl :Ei aElil FHIE FHOEA]
o 7h A ol = A A OJEPIO]E}% Hek wrol7t EAE Zloln
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4. IS YAE FuA e 53

AEY o] §2177 ofw] 3,000 W& Polyon, e Ause
Qe Fol AFEL Pl 2F BASES APen ok Wy
of /e AFY BASE UGS AR & ALl gov] wAe
o|5& meEdlol Bt P og WelARae AAE F4 ARAY

al

of A BuHTL ned B W & 5 vk

2005 &€l Fa= oF 30%9 & AAEAE Btk HAdE v
ole] 1 A ARES U% Fold AOE wolu, FuAY
Wol A= Al 39 WAE AelAE Ao melt

elql F1 429 F2 Aozt WAL A5 F3h, 1o
WE YuF L FuFel Fohe A4 Fuel AF 43l 4@ )
Zyx mEe 488 5 5 vk

Qo] A S AsuE, AgA S 20049 AA Q)
0% FEQ AT FE |ZHA FAES AR EED QAW
g gl BEEtEEA AT 4 5 e AolAiE A% 4%
sha otk ek Ak vl 2wl welA uk Alzkjel: TVRTH
G GEFel ol AEUE eI AFAEBAA W Azl

FuF galo] vAFsd Al 2w deue B o $A7L
A o] gsk= wiA T FEelA TVel olo] F AR e wiAlz
AR, g ARIdE WA FHAAE G e FAE /155
Stk o®l $AEL <lello] TVs A4S uThe TVE mndo
2 nestel vy ase FuAd F Qe vz g 9
S8 FHF o R HolE

2005z ofv] %Oéé:} e vy Fa W] sojvha, tid
FuFE FHoR e o2 Fast Ve Adc.

2006 I 974 Fiis " F4E Jlom 1o
TVE wolnl EeES nests WARA sHsety, At #w

o

34) Rajeev Batra, John G. Myers and A. Aaker, op. cit., 1996, p.188.
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35) www.kobaco.co.kr

_38_



IV. 2utd 5974 3] B0 a4

2) 729 273

[HE1] Y 594 Faela] 2utd AlF B Eoln|A]= A
wheh hE FOYES U Zolt

[7Fd2] I8 §97 FaLelld 714 olvA
nAE T2 4 Aotk

i
2
ot
o
k)
o
Iz
rg
[
o

_39_



2. 47 U4 2 Zx

W Horowits & Kaye2] o]&oA =
Z=3sto] AZAE FAsAT
2 RdskeE A2 vlg oy dolA vt

A ATl BAEY 2AE JMew ¥ AFe] A ojnA]

D #7k=

Aol Mg, A7IAYd ATk 10delA 30t7HA 1097 9]
Vet Hat A% 24.25491e AHEE FAF 347 (31.2%),
oIz} 759 (68.8%)°1tt. AFHERZE 100 4278 (38.5%), 20 35
H(32.1%), 30t 329 (29.4%)°1%la 8> ssha At 424
(38.5%), thew Ask 239 (21.1%), = 339 (30.3%), e 9]
2 6™ (5.5%) ] 31T},

2) SYHA
(1) Evid 719 2=

BdEolu ] gafe] Qlo} 7| ol x|e] JFS ZFrolr] fEA
wulel A Z3)AF HAEE SKY, LGAold, REZe 2 A4 3shgth
(2) Eufde] AF B

QY TG4 Fae BdHT7 7= Blsolu|x] giE ol

71 9184 SKY, LGHeld, RE=Z, 7 3Ake] AF z2Hzh 3704
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SKY(Im8500), SKY(Im7700), SKY{Im7400), LG(Sv590),
LG(Sb130), LG(Lp5500), REZ#(ms500), REZ2H(ms400), &
EZ228(ms350) & A4 s}

Al

3 F

-IH

(1) Byl=o]ux] o]
B Tolux e FA WEES B Ao Asty AFo EAo @
Fo] Aa Ay BHl=oluz] <o
TE> v 2
AR, BAE 124 FHolAe] 23 (i oty —dojgolh), Al
A (RlE el Aoy — Agdo] Ah, 7leA Ulse] dEs] BAnk
— 7]%F°] Fof HThH, dEAd(HFst Futk - HES Farh.
A, BlE 2 FHAA Y ST (50] 7HA] e - 37
), oldl = (AlFo] ol&llsr] o HTE — AlEs olslstr] Arh).
AR, BRE FAAQAE SHAA S YARI(EAHT — AldEH,
7AW Bols =4 — v Kol w7, Fuivbe A (7 2 A 2
o - 2 ad A 2R b, @ Eteista Ak - Frufeta A
A g o] #ES AFEEte] 5HAHERE S SGITh

@) T 7HsA

o) AsAE AF og TAdolm 2HAA TS Y
ogne gele 5 ol (dE A, 2000). B ATelAE @ Telx
J-

G R AT - F WY R A B BEL AT

(3) T-wHe) g

T EE AN dqadE e AgE vddss vlste
ZRow Ao HErt FFor A4 7 o2& Fol¥th(Engel,
Blackwell and Miniard, 1990). ©]Z2 ZAB|AF FujdlEe] A4 <l
o2 FHdlEs stele oEolth & AFeA= Fulsta AA &
o — Fujska Aok Sl
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4) APA=E

(1) ®utd F3

Aol AHgE ®Eutd Fus AU ®Ehutd F
W 11€ dA) &AM @A s AEFY 594 719l AL
gxom Ao pElEE 10, 20, 30thel] e AFEL FuE
AF-E-3F3 T}

o

714 SKY LG #old nE=Z7
Im 8500 sv590 ms500
B
- Im 7700 sb130 ms400
71&
Im 7400 1p5500 ms350
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<2¥ 8> SKY Im8500 QEYl Ak 3 At
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1M-7400
ROTARY CAMERA

<% 10> SKY Im7400 Q8 F9A Fa Al
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<1 11> LGAldd sv590 AEY 494 Fa Abd
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<% 12> LGl sv130 B 594 F3 A
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a
RAZR MS500

<19 14> REZZ ms500 Qe 94 331 Ak
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AMBIENT 1 MP3 SONGS

50 MP3 SONGS

HIP HOP

HIP HOP

@ moromowa

MINIMOTO

MINIMOTO MS400

<19 15> REZZ ms400 A Z94 3 Ale
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(2) A4 4
AFA = JA7MA=E9] o5, AW, g8, tho] T Q15 FAZ W<l
S B xEYHE ERY B@Tuoit HUE ol HAT Ay B
T FAHeAE B 5EAE B8 1042 s
(3) AdHxat
Ae AIAE w API7IAEANA AP =g w717 HAsA
Fae] dist wAs B A¥olgtn gt AEAE AAS 7
2utd AE BAs Fau A Feit AEA o] SHEES sk §hE
=4 HE ARESSITH

olul Ao et Buld AF BU= F(18]al 7|

L
< — =
A BAD)er AP #AE Sobry] faiA 9CFIE) X3 FA
A™) 3 HZFEA (mixed ANOVA)E AAEHSIH I A 2l
gl tgk wESAgelg APARE 2 Aotk
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A9% fFomE #AZE At webd HAE FHes AN
Ful7bs el Fule g (49 W 1 Be ARIATL Y AL e

= I~
g = Sl

2) [ATEALIY AF2H

=] Sl vk el A7k 1

o
=
248 B AT e AF59

HE1] QEY BN FIAA mHd AF BAZelv e e
we e FUlRES fuE golt

<E 12> AAE BHE 14 FHel 3o ost ek
W, Eukd AlE BAEe] wepA 2FPAe] Aolrb AUTHES,
816)=17.534, p=.000). AF A wet= FFA =Fo]7 A
tH(F(8, 816)=9.279, p=.000). Z&Alo] o] 7]¢] BAHT=9} 17

& gzagol EAGATHES, 816)=2.877, p=.000). WetA <IE
9 94 Fask BASeu A9l 2 vAE Ede 7 Ao
o8 gebde & 4 Uitk

BAE Q4 Zvo] AgAe] U WER A, muie AF B

Aol wEA] AF el ZFol7E QAATH(F (8, 816)=9.245, p=.000).
AFAete]  wEp = AlEAdel]  Ael7h fITHEE8,  816) =181,
=835). Aol 9lo] Wukd Al BA=gl ARE el &
Akl TH(F (8, 816)=2.267, p=.003).

HAE Q1A el s g WP A, mud AF B

o
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Ao  wEkd  Z1EA Aol AATHEFER, 816)=17.815,
p=.000). dAgAGe] uwHE JIS5Ae o7 ATHEFE (S,
816)=.438, p=.646). 7|5l o] Euld AF BIA=9 AL

o

F 52k go] A THE (8, 816)=2.280, p=.003). I1¥=E =Fu}
) AF BAS=YE BA=lnAQ V)5 vAE gk 7t A

webq 2elge Bas 4 st

o

<E 11> BAkY A BAs W A g% Blsonx] 9 Fujore] Py W ZFHEAL

H2ukdd AF BA=
FH A= 99 sky sky sky LG LG LG RERY | REZY | REZY
(Im8500) | Im7700) | Im7400) | (Sv590) | (Sb130) | (Lp5500) | (ms500) | (ms400) | (ms350)
% | 10t |4.10(.87)[3.43(1.0)|4.10(.95) |4.29(1.1) |3.69(1.4) |4.29(.83) |3.76(1.2) |3.69(.97) | 3.31(1.1)
& | 20t [3.85(.93)|2.79(1.1)|3.21(1.1)|4.55(.75) | 3.67(1.3) |4.24(.83) |4.00(1.0) |3.30(1.2) [3.18(1.1)
3 | 30t [3.03(.96)[3.22(.70)]3.25(1.1) [4.13(1.1)|2.94(1.1) | 3.44(1.1) |4.00(1.2) | 2.94 (1.1) | 2.78(1.3)
Al | 10T [3.12(91)[3.21(.84) [3.67(.75) |3.38(.88)|3.62(.88)|3.52(1.0) | 3.10(.98) | 2.62(.98) | 3.24 (.90)
=19 [ 200 [3.30084) [2.76(83)|3.39(93)|3.33(1.0) [3.24(1.0) |3.27(97) |3.64(92) | 2.79(92) [3.15(1.0)
f | 3000 |3.47(.62)(2.97(.71)|3.57(.77)|3.20(.55) | 3.20(.55) |3.40(.89) |3.57(.93) | 2.80(.84) |3.27(1.0)
o_‘_] 71 | 1090 |3.21(1.0)|3.05(.98) |3.81(.94) |3.24(1.3) |4.26(.96) |3.95(1.0) |2.95(1.0) |2.52(1.0) |3.81(1.0)
L1 | & | 20t |3.39(.89) |2.85(1.0) |3.39(1.2) |3.21(.92) |3.88(.96) |3.70(.95) |3.09(.94) |2.97(1.0) |3.48(1.1)
|8 [ 300 [3.06091)[3.16(1.0)|3.84(57)|3.22(87) | 3.44(94) |3.78(.79) |3.38(.70) | 2.78 (87) |3.31(1.0)
| 10tH [4.48(.70)|3.79(.89) [3.86(1.2) |4.38(.73)|4.00(.91)|3.52(1.3)|2.93(1.2)|2.76(1.2) | 3.00(1.3)
B < | 20t [3.59(1.4)[3.19(1.2)|3.53(1.1) [4.25(.91) |3.69(1.2) | 3.59(1.1) | 3.47(1.2) | 3.28(1.2) | 3.13(1.3)
il 4 | 3000 |3.57(.85)(3.13(1.0)|3.90(.90)|3.87(.90)|3.23(.81) |3.77(.81) |3.80(.99) |3.13(1.2)|3.27(1.1)
= % | 10th |3.55(1.2)|3.05(1.3)|3.86(1.0)|3.93(1.4)|3.17(1.2) | 3.62(1.3) |2.74(1.1) |2.57 (1.0) | 2.86 (1.3)
=2 | 200 [3.22(1D) |2.63(1.0)[3.19(1.1) [4.0992)[3.28(1.3)[3.59(1.1) [3.31(1.0) [2.75(1.2) [3.03(1.0)
l f 5 | 30t0 [3.31(.93)]3.34(.74) [3.13(.87) |3.97(.78)|3.00(.88)|3.00(1.0) | 3.88(.94) | 2.69(.85) | 2.97 (1.2)
3 :J o] | 10t [4.02(.89)[3.31(1.1)]4.19(.91)|3.24(1.1)|3.95(.90) | 3.83(1.1)|2.93(1.2) | 3.50(1.1) | 3.69(1.1)
| 8| 204 |3.35(1.2)|2.71(1.0) |3.35(1.0) |3.35(1.2) |4.06(1.0) |3.74(1.2) |2.90(.94) |3.55(1.1) |3.39(1.1)
C = 30Th |3.23(1.2)]3.00(.91)|3.63(.85) |3.13(1.1)|3.53(.97) |3.40(.89) |3.00(.74) |3.47(1.0) [3.50(1.0)
t] | 10t |3.81(.86)|3.50(.99) |3.76(1.0) |4.40(.88) |3.24(1.1) |4.00(1.0) |3.57(1.2) |3.36(1.0) |2.81(1.2)
A4 | 2000 |3.59(.87) |2.75(1.1) |3.34(1.2) |4.38(.75) | 3.28(1.2) | 3.88(.97) |4.03(.96) |3.06(1.3) |2.94(1.1)
Q1 | 3000 |3.44(.84)|3.06(.75) |3.41(.75) |3.97(.96) |3.03(.99) |3.31(1.1) |4.09(1.0) |2.75(.98) |3.25(.98)
2 10th |3.50(.83)|3.17(1.0)|3.90(.95)|4.10(.93)|4.05(.98) |4.36(.75) |3.29(1.2) |2.57(1.0) |3.21(1.1)
i—] j 20th |3.61(.96)|2.88(.99)|3.45(1.1) |4.18(.68)|3.61(1.1) [3.73(1.1) |3.91(.87) |2.97(1.1) [3.03(1.0)
- 30Th |3.13(.81)(3.23(.97)|3.50(.68) | 3.47(.81) |2.73(.69) |3.47(.90) |4.13(.73) |2.93(1.0) [3.13(1.0)
:_; T | 1000 [3.62(.98) [3.24(.95) [3.90(.95) |4.05(1.2)|3.21(1.0)|3.40(1.1) | 2.69(1.0) | 2.83(1.0) |2.93(1.1)
o |7F&| 20t |3.50(.88) [2.69(.89)|3.22(1.1) |4.06(.84)|3.28(1.1) |3.44(.91) |3.72(.92) {2.97 (1.1)|3.00(1.0)
; %3 | 30th |3.34(.97)(3.56(.71)|3.34(.78) |3.72(1.1) |3.09(.89) |3.09(1.0) | 3.75(1.0) | 3.41(.91) |3.06 (1.2)
_ | 10t |319(1.1)|2.86(1.2)|3.57(1.3) |3.79(1.4) |2.95(1.3)| 3.36 (1.4) | 2.45(1.1) | 2.10(.98) |2.76 (1.3)
2]:}1 20Th |2.94(1.1)]2.39(.80)|2.87(1.2)|3.90(.94) |2.97(1.1) [3.16(1.1) | 3.58 (.99) |2.55(1.2) [2.55(1.2)
30t |3.16(1.0)|3.03(.82)|3.00(1.0)|3.31(1.2) |2.75(.67) |2.94(.84) |3.88(1.1) |2.56 (.87) [2.66 (1.1)
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HAY= 9l =9 st AR A7, Zutd AF
o mEbA weAel Zfolzb AJT(F (8, 816)=77.537, p=.000).
AF Ao wEtdE weAe] Zolvh YAUHE(8, 816)=.678,
p=.510). Aol glo] Eutd AF BA=gl A% F5zgol
ASFATHE (8, 816)=3.690, p=.000). wpetx Tuld #AF BA=7}
H=olux]Ql wEAdel nAE avts 7h Age o8] dEbsih

<E 12> BRIV A] U T we] Yy mulel AFRAE L A

oft,

o MRy Az

3 AT HZ A3 A= ksl F %% folFE

719 BA=(A) 143.25 8 17.907 17.534 .000+%

x84 AFHAH(B) 49.121 2 24.561 9.279 .000%

A X B 47.177 16 2.949 2.877 .000+

719 BAE=(A) 49.864 8 6.233 9.245 .000%

2o agy AFHE(B) 738 2 .369 181 .835

o A X B 24.453 16 1.528 2.267 003+

OEL] 719 BAE=(A) | 121.493 8 15.187 17.815 .000%

N | 18| 89 ®) 2.002 2 1.001 428 646

h A X B 31.100 16 1.944 2.280 .003%
719 BA=(A) | 103.751 8 12.969 11.537 .000%

F o= A AFHE(B) 2.903 2 1.452 678 510

, A X B 66.362 16 4.148 3.690 .000+
é 719 Ba=(A) | 115.972 8 14.496 13.332 .000+%
= B | zuns| agxwm 122 2 061 023 977
3 A X B 57.816 16 3.614 3.323 .000%

:} :J 7190 H;RE=(A) 79.729 8 9.966 9.463 .000%
B =] o3 = AF AT (B) 17.768 2 8.884 4.483 014
A X B 26.515 16 1.657 1.574 .070

719 B=(A) | 155.143 8 19.393 21.868 .000%

=Rl AH AL (B 9.431 2 4.716 1.811 .169

A X B 38.451 16 2.403 2.710 .000%

2 719 Ba=(A) | 116.918 8 14.615 18.197 .000

& 7+4 AH AL (B 11.416 2 5.708 2.731 .070

= A X B 73.513 16 4.595 5.721 .000+

Z‘L o 719 BA=(A) 68.130 8 8.516 9.316 .000%

0 R AFAFB) 612 2 .306 154 857

P A X B 63.148 16 3.947 4.317 .000+

. 719 BAE(A) | 117.141 8 14.643 13.231 .000%

: ‘218] A ek (B) 264 2 132 044 954

A X B 77.668 16 4.854 4.386 .000+

#p < .05
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HPE Ag S 3%l sk wigiEA Ay, mEukd Als B
Ace] wabd Sz o]zl dATHFE(R, 816)=13.332,
p=.000). dFAG] wetde FHE]  Zolrh UATHES,
816)=.023, p=.997). T =e] o] Eupd AlF BA=el AP
Ao Ago] EASATHE (8, 816)=3.323, p=.000). wghr =nrid
AFE BAETE B0 n ARl ST A= & 7 <A™l 9
3 GEAE AeE YErsth

BT Ag Swo oldlel dist wigkitA Ay, =Eukd AlE B
Aof meps ofsfjze] xo]7F AATHE (8, 816)=9.463, p=.000).
Ao mEpE olsfze] Aol7F UAATHE(8, 816)=4.483,
p=.014). 18} osfirel Qo] Brtd A Bzl A9 A3z
o] EAEA LAUTHEFE(8, 816)=1.574, p=.070). wzbd Tujd

AZE BHAET} olaTo v A= s 72 AFo wel dEkx]R] g=
A% o % gk
HAE FAQA SHQ YAl gk MR A3, 2ukd AlE

B wEld  gaiele] o]z AATHE(8, 816=21.868,
p=.000). <dFF ] wEkd gaRle]l o]zt YAATHE(S,
816=1.811, p=.169). tAkde] Qo] Eutd #AlF BHEL AL
Ao zkgol EASATHE (S, 816)=2.710, p=.000). Zuld AF H
W=7 B Eolu Xl TzRle] WX ade 7 Aol wepA &
2AE G = QST

HPE AL SHQl 7HAe oid A Ay, 2ukd AlE
Bal=o webd 7hz e Zo]7k AATHE(R, 816)=2.844, p=.000).
AFHel wekA = 7HFel  zolrh GIATHE®, 816)=2.731,
p=.070). 7}Ael o] Eutd A% BAES} AHS FEago] A4
ATHEF (8, 816)=13.784, p=.000). 1222 XHld AF BA=
7t 7Rl wA = ave 72 dgel wekA deles & ¢

BT FAQa S ) Zhs/del oist sk Ay, 2atd
AFE BHA=e]  wepxd Fu] Tkl zkelrh AATHES,
816)=9.316, p=.000). dGHFel wete= Fuf 7Fsdell zke] 7}
AAH(F (8, 816)=.154, p=.857). Full7Fs/del Qlo] mutd A&
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Basel  Age Aozgo]l =AY (FER,  816)=4.317,
p=.000). wtx] ®HlY AF BA=7} FujrbsAled vxE a3
Zh Ao weba gepgh

BAE A4 SAQ P el st st Ay, ekl A

H@=o wepx] Fujedke] xto]7h AATHE (8, 816)=13.231,
p=.000). <dHFAG] wets P 2oz GIATHE(S,
816)=.044, p=.954). el de] Qo] mupd AF BHHT} A
%il}ﬁO] ZAEATHE (8, 816)=4.386, p=.000). wetx =u
H=T} %LUHJWJI lel a7 Aol web dsk

us

ATEA 20 e dES E=Fe] Sl& vadk 2o dAyvhd 2

= =]
2 s A

[7FE2] QAEU FF7d FaLelA 71 olv A= ARl wel Bl=o]
nAE vE2A 48 Aol



<E 13> mukel 79 HAE Ul o] o) mAselwx 9 FuloEe] P 3 wEA

719 A=
3 Z = A=
SKY LG Motorola
104 3.87(.55) 4.08(.67) 3.58(.84)
B 20t} 3.28(.71) 4.15(.75) 3.49(71)
30Tl 3.47(.69) 3.50(.75) 3.49(.71)
B 104 3.33(.56) 3.50(.63) 2.98(.66)
Gl A# 20t 3.15(.60) 3.28(.85) 3.19(.65)
= 30Tl 3.27(.54) 3.17(.59) 3.21(.62)
o] 104 3.35(.68) 3.81(.72) 3.09(.71)
2 715573 20t) 3.21(.66) 3.59(.68) 3.18(.74)
30th 3.35(.65) 3.47(.44) 3.15(.69)
10t) 4.03(.52) 2.89(.91) 3.96(.63)
G 200 3.43(.83) 3.29(.81) 3.84(.65)
. 30l 3.70(.70) 3.40(.87) 3.62(.55)
a 10t) 3.48(.68) 3.57(.83) 2.72.(.79)
= = TR 20Tl 3.01(.60) 3.65(.86) 3.03(.71)
f 30th 3.26(.63) 3.32(.56) 3.17(.73)
o] - 10t 3.84(.59) 3.67(.70) 3.37(.82)
il - ol & = 200 3.13(.56) 3.72(.76) 3.27(.67)
A b 304 3.28(.31) 3.35(.72) 3.32(.44)
104 3.69(.59) 3.88(.64) 3.24(.82)
ARl 20t} 3.22(65) 3.84(.74) 3.34(.71)
30Tl 3.30(.54) 3.43(.79) 3.36(.70)
B 10t 3.52(.54) 4.16(.58) 3.02(.79)
@ 7} 200 3.31(.66) 3.83(.83) 3.30(.66)
= 300) 3.28(.39) 3.22(.59) 3.40(.65)
j 10%) 3.58(.58) 3.55(.73) 2.81(.72)
;’ Tl 754 200 3.13(.57) 3.59(.63) 3.22(.66)
; 30th 3.41(.59) 3.30(.67) 3.40(.66)
104 3.20(.80) 3.36(.93) 2.43(.76)
-l 2] g 20t 2.73(.62) 3.34(.81) 2.89(.74)
30th 3.06(.57) 3.00(.61) 3.03(.81)

<E 14> AANE BHAS <l =
Az, 719 BAZo] web  %F 2

209)=20.350, p=.00). AF kel wh T 234

(F(23, 209)=, p=.000). =34 o] 7] BAE=9 AL
Agol EAEATHEF (23, 209)=3.497, p=.009). I1HEZ <QlE

Q7 B BAE Q1A SHe A v A= maie 2 A9l

webd weg.
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KE 14> Bazolmx] W Fujoo] th3k rld 7|dBdls 9 5o Wiy Ay
3 H= g A3 A= 3 F R R
719 BHAE(A) 15.673 2 7.837 20.350 .000%
=34 A ek (B) 16.374 2 8.187 9.279 .000%
A XB 5.386 4 1.347 3.497 009+
719 BAE(A) | 2.083 2 1.041 3.990 020%
i A= A e (B) 246 2 123 181 835
C A X B 3.775 4 944 3.615 007+
ot] 719 BR=(A) 12.921 2 6.461 21.674 .000%
4 | 71s% A= e (B) 667 2 334 438 646
AXB 2.162 4 541 1.814 127
719 HAE(A) 21.150 2 10.575 24.328 .000%
Raat A H ek (B) 968 2 484 678 510
A XB 14.204 4 3.551 8.169 .000%
a 719 BAE(A) | 15.206 2 7.603 | 22.894 | .000+
e | & | 3= A% A (B) 041 2 020 023 997
f A X B 10.030 4 2.508 7.551 000+
Ty 719 BAS(A) | 3.430 2 1.715 5.597 .004x
j || o= aggum) 5.923 2 2.961 | 4483 | 014
A X B 6.863 4 1.716 5.599 .000%
719 BAE(A) 9.326 2 4.663 15.885 .000%
REal A A (B) 3.144 2 1.572 1.811 169
A X B 5.927 4 1.482 5.048 .001%
B 719 BAE(A) 13.813 2 6.906 23.844 .000%
i‘] 7H A ek (B) 3.805 2 1.903 2.731 070
- A X B 15.970 4 3.993 | 13.784 | .000x
A o 719 BAS(A) | 6.047 2 3.023 9.791 .000%
S ERSPE AF A B) 204 2 102 154 857
& A X B 12.021 4 3.005 9.733 .000%
719 BAE(A) 10.429 2 5.214 14.052 .000%
T | agga®m) 088 2 044 044 957
A XB 75.131 4 3.533 9.520 .000%
#p < .05

Aere]  wakds= AFRAe 2ol AQTHE(R3,  209)=.181,
p=.835). A FAdel 3l Bo AFago] =AY

CHF (23, 209)=3.615, p=.007). W&} A€ F94 F7F 2



HE Q1A W] 7isAdel g WA Ay, 7Y BT
upeba ZFol 7k AATH(F (23, 209)=21.674, p=.000). AFH o] u}
A= 71l Zol7 FIATHEF (23, 209)=.438, p=.646). 7157
of Slo] 7|9 BTl A5 AeAgo] EAEHH] FUTHEF(23,
209)=1.814, p=.127). 2H 22 75Xl A%, A" A#Aglo] 7
o BAE=Rko] S nAE= AS o4 5 Ak

HPE 1A ZHHe] weAdol dist wigkial A3 7Y B
upepd TeAdel] xFolzb AATHE (23, 209)=24.328, p=.000). 93
Aol weldE deAde] 2polrh SIATHE (23, 209)=24.328,
p=.510). ©Ael o] 719 B=el Ay FaEgo] A
tH(F (23, 209)=8.169, p=.000). w&tr A€ FJA Fart 2
Tolu |l vl WX = Gy ZF Aol meE gyt

BHAE A SHe] % dist wigiEA A3 7Y B
e Tkl Z}o)7F A THE (23, 209)=22.894, p=.000). a1
Aol wepAE 3% Aol IIthH(E(23,  209)=.023,
p=.997). % Qo] 7P BA=9 AL Az Ago] EAE
o H(F(23, 209)=7.551, p=.000) AHY FF7 F37} Bl =o]n|
)¢l T3l v :?iﬂr—t— b Aol wet depsivh

BT Ad S oldlel uist WsEA Ay, 7|9 BT
ek old el xFolz} YATHEF (23, 209) =15.885, p=.000). A%
Acte]  webA= olEe]  Aol7b  §lITHEF(23, 209)=1.811,
p=.169). olalEe] Qlo] 719 BHES}, AR Asago] EAEA
tH(F (23, 209)=5.048, p=.001) w}aw AEY T3 Fav) o8

o feis

i‘-°1'

of webA tzRle] xpol7b AATHE (23, 209)=15.885, p=.000).
Ao waldi= txlele] zolrl AT (23, 209)=1.811,
p=.169). tlAFelef] o] 71 BA=9l AHFHE Aszgo] =A3
THF (23, 209)=5.048, p=.001). wetx Qg 4 Fu7t 5A

_62_



1AL HApQlel]l mA= Eds 2 Aol s debe o

HPE FALA WO 7HA e dish WA Ay, 7199 oA
of webd 7FAe zo]7b AATHE (23, 209)=2.844, p=.000). &}

AF kel webx= 74Ae] Aol7b fAthH(F (23, 209)=2.731,
p=.070). 7F4] 3o 719 BAE9l A Az zgo] EAsAT
(F(23, 209)=13.784, p=.000). A& 9 F7} 714 v]X
v a9 7 Aol wekd depde & o Al

HPE FALAS SH Fu] 7hsA el rw HEEA Ay, 719
vt wald Fu sFsAe] kol UQTHE (23, 209)=9.791,
p=.000). AFAG] wet= Tl ThsAdel Zolrb sl (F (23,
209)=.154, p=.857). Fui7Fsdel o] 719 B9 dHS AT
A gol EAEATHEF (23, 209)=9.733, p=.000). wz}A SIE =
9 Fart FzbsAdel nix s ave ZF A" & debsh

HAE P4 S Frjodke e WA Ay 7| B2l
o webA  Fujelgke]  Zpol7b UATHEF (23, 209)=14.052,
p=.000). dFAG| wtdE Fujelde] o7l UATHEF (23,
209)=.044, p=.169). T 3o 79 BT} A A5
go] EAstE e (F(23, 209)=9.520, p=.000), SIE|¥l =94 &
a7F FujeEe] m s Gt 7 Al wekd dekxih

ATFEA 258 AT Y& BA=olu Ao gt 71 olm A 9}
AHF FFS ot Ay, 7S] oluATE AF B =on e u]X]|

O;
o

A
= GFol d™ell gaiA EEdS FAE 5 AT Ty Vs
o] A, 719 BA=el A7 Ihell Az Abgol EAEA ekral A%
FRIE ZASHA etk &A 71 Bl=e oMt YAl

Folsh A WAl ks Palolge] A%, Hase
Ae|x el WA E 719 olul 7L Ful7ks A w el gre] u]x
o] Aol SlalA HeAE AL HAY & g

r\r s
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ABSTRACT

Study on Brand Image Recognition in Mobile

Advertisements

— A focus on the 3 major internet motion picture advertisements —

Lee, Jae—bog

Major in Visual Design
Dept. of Industrial Design
Graduate School of Art
Hansung University

For human beings the change in medium was a change in
lifestyle, and for advertisements the change in medium was the
change in production tool. In this viewpoint the study on brand
recognition in internet motion picture advertisements is a
subject of research not only for the advertising market but also
an aspect that must be newly established in the corporate
world. Rather than just simply revealing the theory in relation
to internet motion picture advertisement production, testing its
effects through an actual survey can be said to have greater

significance.
The aim of this study starting with this point of argument is to

analyze and test the consumer reaction of their recognition in

relation to the product or corporate brands in internet motion
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picture advertisements. By conducting this kind of study, it is
also to provide an academic base for the still inadequate
empirical studies on internet motion picture advertisements, and
contribute to the development of internet motion picture
advertisements. Especially, unlike the existing print media
advertisements, internet motion picture advertisements
incorporate movement in the visual factor and sound in the
auditory factor by which they approach the consumer more
sensitively and directly. Likewise there are many variable
factors from which consumers can reveal their senses in
internet motion picture advertisements. Consequently, if the
consumer reactions and senses in relation to the many
variables cannot not be properly measured, difficulties will be
experienced in deciding the production direction of internet
motion picture advertisements. However, despite this level of
importance, the current situation indicates  significant
inadequacies in analytical studies on internet motion picture
advertisements and consumer reaction in relation to sense

recognition.

As a result, if a standard for measuring the differences in
consumer brand image recognition in mobile advertisements and
the existence of differences in relation to brand image
recognition per age group is determined, it could be a proper
indicator of direction for internet motion picture advertisements

in the mobile market.

Based on the need for studies like the above, this study
analyzed the factors affecting brand image recognition through
literary research and theoretical inquiry, and to test these an

empirical study was conducted through actual surveys. The test
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methods and specific research directions of the empirical study

are as follows.

In order to examine the consumer reaction in the study on
brand image recognition in mobile advertisements, 2 hypotheses
were established for 2 research questions. The participants of
the test were determined to be general people living in Seoul
& Gyeonggi residential areas between the 10~30 age group.
Out of the mobile products currently on sale (November 2005)
9 internet motion picture advertisements and a 10 question
survey with an answer scale of 5 were comprised as the test
materials. The theoretical background used as the measuring
tool in the answer sheet was accessed from previous
interdisciplinary studies on brand image recognition. The image
language extracted in the condition for objective evaluation by
consumers in relation to brands was taken as the scale. For
data processing, in order to analyze mobile motion picture
advertisements and images for each age group, a mixed
analysis of variance was conducted, and the factor within the
test subjects was the repeated measurement in relation to the
advertisement materials and the factor between the test
subjects was the age group. The SPSS 11.0 was used for data

processing for statistical analysis in relation to the survey.

In the study constructed through the above research method,
the results shown in the hypothesis testing of research

problems was revealed as follows.
First, in internet motion picture advertisements mobile product

brands were found to influence purchasing actions. It was found

that there was a difference for each age group. However, with
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the level of product understanding in terms of belief in the
brand, it was found that interaction in each age group was
non—existent. This can be interpreted as product brand images
being taken in by the senses rather than in the perspective of

rationality.

Second, in Internet motion picture advertisements mobile
corporate brands were also found to influence product brand
image. Especially, apart from the functional aspects, it was
found that there were interactions in each age group. This can
be interpreted as mobile corporate brands acting on behalf of

the product technical capabilities.

In conclusion, the emotions felt by consumers in relation to
product brand image and corporate image were found to be
different for each age group. Also, internet motion picture
advertisements, where more sensory related variables than
rationality aspects apply on product purchases, were found to
be more significant. Through these research results, if the
brand advertising strategy per age group, per corporation, per
product in internet motion picture advertisements is set more
precisely, it will be of assistance to the strengthening of

corporate & product brand value.
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