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Abstract

The case studies of application of V.M.D. (Visual

Merchandising) as P.O.P. (Point of Purchase) advertising.

Hong, Jang-Keun

Major in Visual Design
Dept. of Industrial Design
The Graduate School of Art

Han Sung University

As the world entered into the information age, market situations for
consumer goods around the world have gone through drastic changes
more than ever. The existing market concept has collapsed, the pattern of
economic activities and consumption of modern consumers has segmented,
and the distribution channel connecting suppliers and consumers has
changed in many ways.

In this ever-changing market situation, the field of advertising is
witnessing various changes as well. In the past, winning the competition
for production technology was the key to success in the market, but today

the era of advertising and design has set in. In this regard, combining
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consumer-oriented advertising with consumer needs can maximize the
effect of advertising. Particularly, the importance of advertising activities
in retail markets where consumers directly experience products is growing.
For that reason, the notion that sees a store itself as a sort of medium of
advertising is being widely accepted and actually influencing marketing
strategies in many advertising compames. This trend leads to more
segmentation of stores and integration of store image, enabling retailers to
engage In more aggressive marketing by attracting more customers to
their stores.

This thesis refers to the background of how POP (Point of Purchase)
advertising as store display was infroduced in Korea, how POP has
developed based on the history and characteristics of POP advertising and
how it has been developed in Korea and is being used by Korean firms to
attract customers. Also, the introduction of VMD (Visual Merchandising)
which became an important turning point of POP advertising has set a

new standard for the store segmentation and effective store management.

At present, VMD 1is being applied in various places such as home
appliance stores, big discount stores, and communication service stores,
providing customers with more useful information and pleasure for

shopping.
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