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3 Agee 4EFS NLE 7 Ave 71EMES AR I HFIAZFI)
TEHLE F7s 7] WEeHY. 53] nAEHH H7A e FEFES &TFA
1d+e HolM 2H|Re] 84 (needs)st §749 W3l wiztsity, A )
712 AR 359 WH3le viAE A3l oA S L1 ATk 97
A7 AFRole EAY F g & o]TL AFS ANE &F2 AN
1 e AR AAME A EHZG., T 2 W3t EFS s
A 2u|z, Az, #71A] HARIE S & & UAAY. ol T A F g9
Yo 7| x] = LH|AAA H B3HA Hu v 89 &4 (HAL 7
2o watA) LYY, o|n| FH FARE H7|Ae AF 7|IE 23, W
A7 A7) o 2 &4 FaARA e Ed3es vad & glo] B
o] YA A},

A R | 7)A] dARIZ YAl AEHFo s, AFAES} dgoew, 1
g vEZd Yoz FasA dHA L Utk vAE Y9 FuE X
dE HINA HA] & 4Ps9} vlVIA 2 fr]H o2 @Hstn o, ol F
713 BA L d& vAE &Fe 4ty Z2 A A(adE)e H7]A &FY
Uutd ZSAA(THE8)NM AHE = U

apA R ZE2A 2 A AFZI- S 7] HAA e ABEA, BEF71Y,
ofo|tjo] F&F9 AAFoZ FY3x HINAYAR] Z2A 2L HA] vpRI}A]
olty, A3 FL& HF)A Y A}QU(Good Package Design)e] THEO|X]2H Zg g
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<YLY EY YubH T A~

AE714

4ol 7

HIOIOACEIN,

- Al F A}

- AENH

- ofo]tjo] i, AH X
- B

- EH 2 E

- Al @A 4t

. AR
. AL}
. 4
. 8
. ¢4

- A A

. 89
s

- A A
- Tl

-4

- 7ol
- AH8-7d
- Aol

Y cde, U] ZRYALRL, o] 24}, 1995, p.59

% F vhilY £35S FRate oY @4dge 38 voin 2ux
o BE 4ol 2AT AFEFol olWAE ¥ Hon, AFL /1Y AN

@ vhAR AEe A& BNl OAe Blo 22 8 & I

Aoz gaRlsol AHR7E P3te dAAS AFS ALF A7) fEo)

=5

pAY Aol AFo] 718, Ve AL o4 T& AT =)
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<TYHE>HFIAZ-F9 Yiby T2 AL

eraluy

AE A4S
1

FHAANGE Aa+H

l
#7)A A

# & (Criteria, Standard)d %

el I i

Idea~# #]

l
| §e). AdH A

H3(P.T)

'S
1

pyra I v [ ey [ s
|

7R

)

Ang Yy, AAA, 1995, p.58

2 steteod, #y)A T2Axste] AFUAD AR AHAA g
247 Hotg AQAFI=UE Bed & 9 Rolth. Z oAL uAY =
2H 27 Qo Tz, W)X ZaAre ARE Zahaz 2@
# itk ol Y A AojA BAL oA Ay NYRANE
Jul@ttn HejAn E2EE BB Fus} BHe Aold B Aws A
¢ 338 f4 sota ¥ 4 AR
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3. vHAIRA S 7[R 22 =Y

1) Si7]A] T ol Ao EX]| A Y (positioning)F] ZF

F A Mg (positioning)o| & FF oA EL3t TZHAQAnAL] vjLo ofjH BF
g A %0z 2Y 4 Uk F FATAY wheo] FEe X
(positioning)E FolFE A& 9wt

EF oRE 2uAe] sl 7|9 AEH L oyF ofolr o]
(ideay} ©ojel e AEZ FUPRA 442 4 YertE ustes A
o}, ™

IAFU0H IAME S omd WHez JAPA Ak A7t 2 W gt
o Aaker?} Myers(1987)< XA Md(positioning)S T3 o] A A<
ENUE AN YaRE Bz U™

(1) 238 A& B9

(2) AYTAE Awiste AUl £49 9

(3) 73 A XXM (position) 3}2}

(4) o= EX]M(position)o] A A whHAA7}e] BF ¥4
(5) XA A(position)?] H&3} HFYHA oA &F HAl

(6) XXM (position)2] U E

A4 FAHez (1)o® EA=s (2o FLAA (3olH FAA
(position)& A3 AE7HE Tetsl (4)2R0] EAle] HAo) wat oW o]

16)8| £, 3 Egt5-Z, o 244, TolAg XM ;ALY 284} 1994.p.15
174 EZFE, 2EH 2|8, 883, 3EY, v EXMHY,, 38284 1996 p.75
18)sht7t 3|24, ntR 27t SAE, A L3, T34, LG =, 1991. p.180
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7b le71E JER S (5)g5d A= okd EX|H(position)S AAF o
= AAlstd (6)FA A Urzle Aok, o AN YA EAMY
(positioning) A A& H7]A HAJE ALl SlojA, E3 A
Al THEAIC] T 831

¥ 99 H7)A] XA|MYold FAUL.

7] A XA M (Package positioning)o] & 7FYALe] 7| x| g, &2
H A2 3t g AL H7]A] 9] A& FHolFe Aozt B8 + JdH. F
oA 7= YA FHIE ALY, F3%Ue B &, FREA A
Fo daiA avjate] qgstd 7|2 AEsE AEE AAAAN7] A” T
A A syt ¥ 7 AAY. AR EAMFGL AR 9 o]u]AE L]
Ao uigsd B43| A, 2 dF ASHA LMY XA dFA
A AH|Ze] 8(needs)oll A F3L o] ZHA HA e ALY HFIAE HA
(positioning)A| 7] & A& H Wyoldt,

ol g I 7|A] EA| Mg (Package positioning)2

(DZARAAQ oA A ZTo] Au|z}7} Q3le ulsto g W 3ly) o] =0
7 of e},

(2)21d3te AP LHHol 2uAAA YL FE FA AR 754l
v zd3t 8 Agol Fet

TN, HF|A ZAMHY LS 28RS niESd Z|d(EAE)FH A E(H

Aol WA @e A2 A&E 5+ de olvA Aol A& WY
% itk

18



2)571] BANA S Al =z M

npA R =& (Marketing mix)”' & vpAIR ] BE 248 T 1 EHE
Hojgtes L AS LT ” oA Yares JIBAHT F3dE
22 viAY FFolt}t. olHF VT ZAYAY ¥ AAZA vlAHEY #
gl zte] AR F sdEe AYS v}, o]t niFAE Y AL o] H
£ 2dsd dadE S Ao AN D ged £ s AT Y
o). 4Pse AAF(Product), 7}Z(Price), ¥&(Promotion) 12|31 A] & (Place)’-&
d3c, 28 4Ps9] J)d L Lauterbormo] A A g 4CP 2 o) X = Y}

Z 4C9] 71 d?<¢l Consumer(AH]#}), Cost(¥]4), Convenience(3 2 A]).
Communication(# 7Y A o] )| #7]A7} x|3F&ofd WIFE HEAFEAE ¢
a3 Zo] AAE + UG

(1)A&8]A} (Consumer) : | F7|A|qt 31H He|d Alde 4¥ A7 43t o)
7| A& 3} o}Ftry.
(2)8] &(Cost) : AH|AEL AH4lo] WY3AY R Z3e AL FFA7)7]

p—

19)0HA e 2] ~(Marketing Mix)-EA| 7}5% vlAE FAHARLE F713cg T 3c=d

20)u|of ofjo]R], A, AAA , 1991, p. 52

21) Placeg Distribution (FEor#vhE ¥ I E Yt}
DEVELOPING A MARKETING STRATEGY, 59p

22)DE &%, SI1gule RFEHE  Eo9<& ol#3t 234

'T88 obAE AHRYUAA; 1993. 31~ 33

23)4C- 1. Al F& Hdojviziet. &M A Consumer)7t A& Y&t WoZE dteA] A3
Filo]l gtEold Fo] F2Y G Aldle oju] AYUzten FAL o3 FF7hr)
AVZ1E Ydte TS  F Y. 2. 713§ Dol AN AE Aol Y3 AY ¥
82 3te AL FFANIN7] A 28°] A2 ¥ L(CostyE clAstet 3. Fulge 9
ojvi2iz}. Fofe] HelAd (Comvenience)E I]3tel. 4. B2 EFoldtes TE Yoz
1990ddie] &ole AFYAolA(Communication)o|th. MZEGA7F Aol FAFold
Aol J/-H<Q “Caveat emptor (oA} 7F Lol ZAsHEH)” 7F “ Cave emptorum(T-uj

19



Al A A2 vH&S odfdliol 3tk & AvaArl AEFES A AF 2
AHA| 2] 7)&Rbo] ofat 2 A Fo] 7R olulA]|, FIHAE A7) A7
AolB2 XHFHA 2u|ate] o] g3 Fol| Bt okgt},
(3)Convenience(H2]4d) : Fuje] HAMH S ZHTLE EE ol &5 A<
Held Aol #H7|9 HelAdx sefsjof gt
(4)Communication @ 7]} ¥€#AHQ X 5ol okt 14 7] I (taste)
o gte ARYAlAE FTaoF TH.

o]’del HAA WAH 4Ce viAIY HAie 4PsET #7]A] Hgo| 2|3
diof & A< & ABdF Ao, WHIE U vAE HEHES Wb F
i Ut '

4.5%84 F&

ol AWM E EAMY A=HH viAE Y& AFE H7A A A7
BN7A LA DA 2)ABA) FEistel 3)RAF AFo] Aok
B 4) M| 29| 8 (needs)He} 5)AMAL A F2| FHA A A TE Fobeto
A F2d Eolditt. = FAS ALY Zoin oA A LAIZ ZA A
HgE AFE 7 U, FY AFHoz AWy AR, EAMYES
=3t ZAAMAFY 7R 7F A FFajobe WEFS HAAE £ AT, EA, v
AR HE2E =U3E A FS HFR7E A Fsjobe WS AAFE + UG
AR, vHAE Ay =4S 3 FHAHU AF A2"EE 758 F U
2|z A 2v)a7 fdte AEFE &F A1E & AT

ol/de] BHAAM niAE HF 849 =Y 84 F
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(1) TAMYY =902 AFS S4 2 294 AL Hetetn HolA B
AIM B sl DA Bgel £9 AU

(2) SWOTEH (UAHERH) 7¥e) £Qo2 4ERAT BA=VAL 9
shatel A 4 (RA)E el $HEH E2E FA st 7]
q=g 32 ¢ .

(3) w9 ARG £Q02 PN BNE A oMY Aydte
Al 71 Al A AT
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V. si7)ztxke) 2 AA A

1. ZE2AA9 o]EH 1%

I 2 A AProcess)e =249 A o gAHe 2 LES #7113
BAE 23t AAALS 9 Aoz AP, dAHAA T Yo, ay o
2}l Holo] A TzAH2 F8AE AAFRAME Mz =457 7 A
Aegsked ole AA, dAQleld ‘FxA FAdo|d Ala 7} AujAo|17]
i Zolgt AzZEct. A, AT AA AF=E A3 AP Ehe Ao A
Z3e ARA FE 2AHA7] WEelg dAY. 223 HIA= FAHY
ERRcge F9el9 wiFd OEMW] £&& A FaA7|d 5% &
o] dF o] HA EF ARE EA Aot o oA ABE viet 2o
olA] Al FF A WHI Ao s HAUH.

Abto]l Yedle ‘vl 2HE e EX WS & M FAE WY
A g Agsz Utk olF X FA7AQ] B Al oA Av|R F9
A2 ‘MY AU 29 Wole HAKY Gy HAY oA T 2AH X
ol BaAdg 8Fstm k. 53] HeolgHd EME ¥ AEAAE A
7le T2A 27 873 s ojol 3 YA FHe RE 84T £
BEA EAGojortt e FAAH AAE A & UL Aot 1 XY
A A hsN A+t ol BasdAY.

24)%#@&1(%:4 vt F), %mmw €/ < b, hAE Hik, 1995,p151
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1Y AR T2 A2

AZHoE YARIL AAA AA(real world) & YA A2 3t3 gle
o ol HIE AAFH AFAAFHo|AT. "M LFHE Al FHE
%33 AliL(synthetical thought)o]n], 12213} TRlolie EAMA} ol e}
FHAZAL S Y. (22> HAY AR5 FAHNE T2 AH A9
gl T2 2E YedBolt, aFdAA ((Atadte ¥'H How We
Think>>o| 2} A XA Fo|(Dewey)7t A|A|F Edo] 714 7|dd w3
ol @& ‘HFAALR (ghostike thinking) Bt}E= ‘A3 (doing and acting)’
€ FoAY HoA A v $ 2 FAE HA3 U, oA} AFHE
ol@/39 Yzl TR M AP e (O¥9)et 2o,

2y olgj @ AgAY 3§2 udA s AAdFoln &3 Y e fi

<IYP 0|82 YARI T2AH X

AL F3 3] Ate] ¥} i

(synthesizing  solution) (evaluation sokition)

L]
A2 JE L g HHHE AT, 1996 p23
<I1H10> Y HRR] TEAHA
3|2te] 7t
(evaluation sotution)

Y (YEE, AAM, 1996, p23

23) YA &, HAQl MY E AT n| 2 A 1996, p.p.19~24
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<E2> A5 FAMZE TEALZA L YA ZEAL

A nd E A EA ofA 2 O 3Z AEK]
( Dewey) (Druker ) (Jones ) ( Asimow) ( Archer ) ( Finkelstein )
o | cBAAN | cBAG B | BV @ve| BAYE | -Zzady | -FE%Y 3 39
; (occurrence (defining the rgence ) EA (analys (programming) | (information gathering
9 of difficulty) problem) is of problem organization )
0 situation) o 714 2o A
» 22 0] A9 » Zal0 BA (formulation of value
i (definition (analyzing the model )
| of difficulty) |  problem) | | |
o 7heA e | Uity A o« B}l « 3 Holo « A2 53] (data | ° o El?‘}ﬂ 2t}
3 A qtojrt ¥ Y o ‘ﬂ'ﬁﬂ_ (tran-s- Z 3% (synt- collection ) A Al ( generation of
qgxz (developing | formation) | pecic of solution) | A ( analysis) candidate designs
3 (occurrence of a alternative
A suggested solutions)
gt explanation or
) possible solution)
¥
¥ | eooitely
2|3 A
(the rational
elaboration of an
1dea)
4 }
O}lolqom W Me i I IS TR T « LA ' HAARE T
2 x jii;lg (dm:;?ugt';?) best| (con- (decision and (development ) (analyzls ?f czu;chdate
1 .
o} (carrob;-ration of | & © o] A creence) cvaluation) « Y (communi- es;gns- .
2 A (conv- L
3 formulation of a |eying decision into (opumlzatmn)
7} concludion belief) | effective action) ' T,@
(revision)
TERE
o3 (impli-
mentation)

Y (gU-§. 3414, 1996 p22
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<2911> AAHe] ARl Z=AX Fapg

A A ] AHTS : tentative solution)

J——————

gA9] o4 Aue] 29 s1ziete] 7}

(understanding (synthesizing (evaluation

problem) solution) solution)

e
CLEEED
39

AEY JA-E4AAM, 1996, p23

A #Hlo]A|(Page)e YA Z2AH| 27t £8F(Cyclical)(1#10)°]2ka A
Zt ok, £ XY (Popper)e & #L ZEAH 2 Jeid AU
'ZAA A A<t (TS: tentatire Solution) & o)z} 33 ojd A-HE LA
A Aste 2 AAAerror elimination) 7} o] FojA il ARL EHUE A E °F
21N P, 2dE2 g T2AAE (2P1D)F 2ol EA9 o
3, AL F&, HY A GAE § FUNR d9 £ HE EAE oM

Al7le B2 Z2A 2 Aolt,

2) HWFA E2HA

G L AYL HAF 3~671Y olde ¢S TRy WP Eojo} Jie
o 2 olfe EFS HAoY A4S AR AIZFE 3o} 37| &l
a3y 719 e A3tE 73 W&o A1FHY AYEd ERNEE e
2ol AR AR U, & XF o] AFHE T A AMFL
= W AEFS TS ¥ F U0] "WEolt. ZIH2 ol F W A&

29



<28 12>37]A] tjA}FCl Process Flow

A AT B2 4% \
| / el TR Y 24} \

e\

l A7) e2] o] 3

A\

AEga oW EAR \
[

27 &5/ 7) \

ofolr] o] ]I AH A \ / 71 A 7]"6‘"9—-] 2 E!

) l

Jg‘lg)k?ﬂi] \ /iﬂlz} oA }_T}(iqﬁi Ell_":-lf_)\

“ﬂl"’"fﬂﬂl”% 2y 84 \

|

/ AHE T 14 \

l

/ Y YE T AYF \

A8 TR R I IY), Sy r-Sry S D Fetx ABCadD”, IHFWE 191, p.p. 67
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s 9A 8 & Ak ZHANE ol glolok @k qm EH Awe
RE 71 AFEYY 7| 2e] G @AM B AL, I} (EAHY 7
Q W2, 3 ARAYS spHok BTt oAY TAAMEe Eolw, Wl
A 227 LAY AANEES oS5 ANME BIA ALe A 3
2et ZALE A BAsle] oo 2AL AYL SYslob Bt

2 AEANE BT AE ojuxd A BANE Aolr] HBo] 4F
Aoz RY gAd Ao Fasolol gk AF upAEY ZAF 71 HA
GERG HolE S ol¥A BAST ABHAA HAIIA k] HEA7) 1)
AN TeArz @ & ok $e(aP13el 248 TA2E H7)A
MEAjo] ZAL A AA] & a8l GA HARQ Z2A 24 AFT &
A zzAxe) 9o AN Tt
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0. T WFA AP TH2A

1) sl|7)1R] 4bde] v

seluel ¥4 AL 609y Futel £2 FAF W o] Fn gon
19668 ok 175996] BHaE Heugol 1986¥Ed] oz 1z
3.3830) 2étd ONPe] 1.6%E AN e S2d o2y ®

A WL (2P14)RT AH S setdn

<1 13>Fevet AN A

1 1044 ME
1500 [ 3000 [
2500 [
800 1981 1982 1963 1904 1905 1900 2000 m: 0 1:31 11&2 1983 1984 n:us ﬂlu
FIREWD WD) G GIAD_ @AD @IS W) 3 B GAB @A)
. 45.5 — 189 — 55 ~— 218 — 103 .' 2 . 9 %8 1 37

& . i&)

- | 497 — 189 — 84 — 185 10.4

g 7397 vlopA% . 1969,5.p. 31
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2) A2 7R HAd Mg HR

22 dA9 EF PAA g EE AASE ot (B 2. T
AARE 288 & o AL, GIAF X" CAAEF BW o AR
36.85%, 39.3%. 3%9 HI&£Z vx 3lo] ofF AF A9 HlFol ¥
o3 & 5 AN

<E3> TAYAQ Ay

40.6
84.0
87.3
98.6
100.0

2 : 9% oA, 1989,5 ,p32

<E4> A3, 2] TR A by

ALA) 7Y 2 40 43 83
g F 39 44 83
Y F 2 4 1 5
R+ 5 13 “18
71 €} 1 0 1
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3)d A9 #FIA YA AL Z2AL =4

oA AHE LA HAA ML BFoAN vehd upe go] ‘oY F
Az o) Q& A Aol FEHAA Yebgt. 53] AxIAe AFole
AZAA 7 ZAZE 2d2 A 2 AZH7E Bol s71A AR
AAl AEs} olFA 4 U Al HAFGE =47 ZeAAY Aol
ool 92 AMEL AT FEAA AAMFoZ 24 g, oY EAH
e Wz Wse $Ad YANY & de T2 WSS AEA
gt

22 4Ae] HF)X ZeA2E A BE gL 2

zAAL ZWHALE H717 dAQY Aol wtin AzEe A EF3Ae
A2t 281 Fe] A2AYE HFA Hake) T2A2E 2AEAG.

ol 3AlE Wy, 1H| oJAA|do|EE ZT2AHAE 55 SAH.

[A:l1] (52) vIY EAYAYE

2t FFAE A vde A" FAd A5Ho e ERFYA
dele 99 7THoz FALACH §7] HES OAA FEI} FEH
olth. vlfe] Tl MY T2AAE AHEY (O1¥€14)% 2.

Azte)g)7t Eoled A g T FIE AL ARTH SOl
t. AEFAHL AAZAIS ZUH FHR249E 839 vARBE ARE vt
2o z«eAl AZENE B3N dAQ 2L F2o. oA ACNA
AEANY A AAle] AAHY dRolUie) e o thAl F&3w
slith. °lgyF Ao ojmAREE A3 Aen & AHFe A
g A7 ot AN vHAY 2= A7 YUY H=H
ol AM& o)|FoAz Eatn U, T& viAE A8 A9 vH|FE
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<O 14>(F) vl EACARAYE ozl /i Z2H A
W Q)M HF

A2 3 9

O

)
£

AN = AL
Yes A
o1 4
Yes

l
oX,

A AATH TR Ao Yo BHo] 279Ut thee HAY
g 2849 gael A4e &7 AT

@ ¢zl A

« AFHINA = ALAAFH

+ AREYE7] AL2 AF o|viA] A % AE} F7

» GEARA(PETSYEE) AEHE 133 #=

+ 8o AMdA Yo E FE o AIRALE (BFS oldx) - BV BF

o« B (¥/dolniA])

x AAdstn gln, 4, UALH, 7HF Aoy Tl A L.
@ YA} B

871 : 53 28 2d & Bl ABAHY o|ulAE Fodtn 7HE 71EAHAY

T H R ¥E3H ALEAl ALFTHAHY SV 23E AFEVLE AAPLS
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AA g ALgd Held 9] 2HY EFYES & AHRA] BEHEE =UH
ghd : A Folujx] Mo Lo|FHEE A7 FHo ZRE]E A& T onAE E™E
i, AFe EAL AT zeld ARAE AL A4 HFE wolx IS
3 5714 fEd VdAFHo|: HAE YARICE AFY nF4Y VEHAE ZHAA
co8tn ARG ojujA 2 FEEHATE. AF JEA Ad2Hxn F9 AFHe| 3
Al AZolA A3 o HA B3} AR E U
x FAE fd(FELE, T, HS F)T RHdo sl UMY E A=
@ g3 a49 vj7
o AMlALY] FAA F3H Age FHS Ao AF FA
+ AEe nF3 AEJAES YHY HsdE A 84S AT Y AEH
» ) Aol EBolx Hojdte AU EFE FFAI7] A% 71T B4

[A#12] 3l el D&C

Sef A e A AFNED s§7)A] Jide] oj¥F ez E2st H UY.
BAl ¥REAA 718 A4S ZF 3 D&Ce| A (Visual Design) <
odste AL H3tn AU, AIHE HAR I AN AHA
Teame] T2 A ABTOE 7499 FHo] & o] ol FoA UUTT.
D&C2] tjAQl M T2 H2E AHEH (O 15)7 Zof,

nlA o o] A ZeZ Mo FFE YAl AAE 7|22 dARIE Ay
7l Aok, & YARRIA L RFA HdFoz utAR TN AAR 71F
AL 7122 A AL S O APA 7| AUT. EF gAY}
N Z3A17] Al 4A QY A 2 AEsA H2seka UAAH.
AE EYY AYHSZ Welo] 2A U< 2HE + AN, HF|A
24 Zdol] oM IAMH YL FHolE + YUY g9 AFEREE R
o2 g, AL, B Aex P
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<13 15> gl D&C HA Y ZZ A&

<A28l 2} Test 2] 2] >

Yes

Al ZAHE A BE)

[A2]3] dl2§] & 3H] oj&A]d|o] E (DG&A)

(DG&AYE T=A Fag iz w2, 7&, T AT len 4
o] AbRA9 (2P16)H Zol /713 BAE B clientd] 879 WFF=
gz AA F3, A3t AAEL UG,

o|3|Ale] EAL (aP17)e A T2ZAHAF audit o|F FEUH audit I
AL Alz}A o|u)A|(visual image)?] 3, ¥4-E& T3 FHE(map)d A|A ¥
97, &gk, A FL AAzte FFol §Aoltt. e AFdde AEAH
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<IY16> Z3 FALE

CLIENT
/ DG&ASeaul

\ DG&A Seaul

CLIENT

o2 A8 FHYUE] 3o AHFHOZE o|v|R] FHH(image map)< THEL 3
oo o]Eo| BE o]|nA] HAL fAIQ /LA ARERE ALEEH I, o] 3
A7 AR Bl = audit HAF LS B A¥HY, v LF AIZHe] FEAE 27"
o,

<2¥ 17> Aol MNul X Z A A

Brand Stratge

Bfand Shape Retail Communication
VlSll:’dl Design Environment Tools
Identity Development



3. 4Z2¢ AFIAHAY AL Z2ZAE A

<19 183714 71 Z2A| 20 AlA

AR ZA
/ yusy \
1
/ A" RE B4 \
—T
SWOTEA 1)
— T
SHEANE B 2)
B -
apAY Y2 A 3)
bt
>

—

/ wadeselE Ay \ 4
=

/ wansazan \ 5)

/ w8 FA 8 \

T
=R gl

— _
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FolAd =AY viAY AFE EQE 7R Z2H2E FASE HY
(2818) #r}. oA HAE T EAAE A GAZ B F oy dA
M2 AuY ol Zo.
194 ZAIGA R opAIY A8 £4 733
1) AHR 4% st
2) 3RS FH et
3) AMAHAFS EAMY #et
4) MR Y= me}
5) A H3F AA
29A: A4 R olmA F& YA
2N A8 & vE: 20 AlZp3etod dA] A4 o|n|RE F&
Lig=
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ABSTRACT

ON THE DEVELOPMENT PROCESS OF
THE PACKAGE DESIGN UNDER
THE CHANGEABLE MARKETING ENVIRONMENTS

- THE INTRODUCTION OF THE MARKETING STRATEGY
AND THE E. P(EMOTIONAL PROGRAM)-

Kim, Joung-wook
Major 1n Visual Design
Dept. of Industrial Design

The Graduate School of Art
Han-Sung University

One of the characteristics in the modern society is the overflow of the

communication. The 1invention of various merchandise and the development of
information and comunication changed the society of verbal characterization
into that of visible environments. For example, in ancient times we could
purchase the merchandise by touching in person.

However, nowadays, we can perchase the merchandise merely by seeing the
products. The telephones, the computers, and the TV setsarebeing substituted
for the letters, the books, and the newspapers. In these changeable
environments the companies are trying to find their way through the active

marketing. The companies have been changed in order to satisfy the various
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favorites of the consumers and they are being changed incessantly. This
change turned the society in which the companies have led the merchandise
Into the society in which the companies have to satisfy the consumers. This
means that in this age, we can sell the merchandise by the mutual
communication, not by the one-way conversation. Owing to this change of the
marketing environments, the role of the package was recognized as the means
of the management. The meaning of the modern package was extended from
the typical meaning of ‘containing or packing the products’ to ‘the delivery of
the companies dreams and ideals to the customers.” And the package means all
the processes of the communication connecting the producers with the
consumers by the media of the products. To establish the effective
communication 1n these changes, the package has to understand, specify, and
deliver the needs of the consumers by the thorough analysis of the marketing
plans and the marketing strategies. In this thesis we considered the conception
of the marketing and the change of the marketing environments, studied the
close relationship between the marketing and the package and, furthermore,

introduced the package process as one of the effective communication

methods. The purpose of this thesis i1s to introduce the marketing strategies, to
develope the theoretical processes of the package design as a communication
method which can cope with the change of the marketing environments
caused by that of the consumer's favorites.

The method and the range of this study are as follows: we will introduce the
positioning which is a marketing strategy, the marketing mix strategy, and the

SWOT analysis in the development process of the package design. And we

o4



will analyze the environments of the markets and the products, take the
tendency of the consumers into account, and extract the design concept
factors. Lastly we will visualize the concrete targets by applying the factors to
the emotional matrix of the E.P.(Emotional program).

In this process we will place the design development process to the concept
sheet title matrix and then we will draw the image map of the consumption
behavior and the optimal display place in which a product can be sold best. In

conclusion, the purpose of this study is to develop the more scientific process

Diagram of the package plan positiong

Back Ground

Marketing plan

Package plan

Task plan
Expression plan Bottle plan

Package effect process

Package acceptance>Of informantion>Communication effec>Behaioral change
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and to use the data of the marketing strategy as the image extraction factors
which are essential in the design development. We can explain the package
plan as the diagram

The package plan has to grasp the marketing environments, to develop the
marketing plan, and to establish and progress the effect process. In this
consideration the most important issue was how to visualize the verbally
analyzed concept. We proposed demands to emdtion by utilizing the E.P.
which is applied to the market environments. The emotional matrix 1s not a
mere positioning map and has a strength of grasping the consumption styles
and the consumers' characteristics easily by dividing the consumers into the
nine groups.

In this study we analyzed the marketing strategy in the development of the
package design process which agrees with the environmental change of the
market and with the various favorites of the consumers, and we tried to
visualize it by using the nine maps of the E.P. with which we can extract the

emotional factors of the consumers.
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