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@3t AR
MR.T a a a b
FAC 5 B 35357 3.9847 41818 42105 ]
qae g | ES8R[ 07126 0.7213 0.6276 05280 | 9.438 | 0.000
MR.T a b b b
* p 001 el A Fo1#Q) FeA = e,
wr p €005 FElA oM FeAgs e,

sx% M.R.T(Duncan Multiple Range Test; p <0.05)°] <A 3%t

ahol Ve,

>
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<HE 4-9> Aol e daEd AdYEd 23 ol AF

Agq apd  wra san 0 aqua
£33 TE 020 120 el (0-100) (n:iO) mesy T v
FES 44286 40922 43878 42600 39000  4.1597
" :]Azui . EEWA 0544 06503 04018 055l 05287 05580 2910  0014”
M.R.T b ab b b a ab
FAC 3 HF 35500 35605 41071 34050  3.8000  3.8088
WEAMT  EEWUR 05826 05093 05860 06394 08721 08327 449  0.001°
34 M.R.T ab ab c a be be
HF 40250 40685 45536 39250 38750  4.0000
g g’;lf ?j q  EEWA OSTST 06442 04405 06633 05764 07882 26357 004"

MR.T a a b a a a

# p €001 FEAA frolHd FeAZs eyl

wx p 0.05 FEAA FoAY FeAlFs ek,

##% MR T(Duncan Multiple Range Test; p <0.05)]l ZA$ Hite] 2o]& a < b < cZE
TEste] UERY.

AR 250 wE girEY AU eIz Aol T A
2B AYgEAe] e a]ld diste] AR o3 Aot =
Aoz EXEAY. Fo3 AolE Holu i Q9ld It ALFT HAF
o] A} 4019 Y] WAE S RE PAEZD AU Aol g ol
sle] =S BAS Holu e Aow vElyton 301vHdel A 4007
Ao 50w SH SHEA B SAAHE, I dA, &I
42k acle] diste] =& BAS Hela e Ao YEy

dHt 250 mE Aol Ay <& 410> Zh
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<HE 4-10> 9 250 wE grEq AgEA Qo7 ZolHE

100%F91 | 101~200 | 201~300 | 301~400 | 401%+<d
2% T o] a} el whel i o] F-%k P-%
(n=28) (n=130) (n=68) (n=38) (n=48)
B3 3.8673 4.1011 4.1303 4.2406 45714
s :]A}i H]] - EFHz} 0.5372 0.5790 0.6335 0.6492 0.3487 8.665 0.000
MR.T a b b b c
bRy 3.6905 3.8066 3.9314 3.8158 4.1111
Z]}-éiicﬁlz_t BEEUR 0.7338 0.6522 0.5121 0.4774 0.4447 3.410 0.010
MR.T a a ab a b
g 3.6964 3.5231 3.4485 3.3947 3.9792
n )Gflgc.‘;!]-? 24 EEUX 0.7148 0.7785 0.4878 0.5888 0.4833 6.366 0.000
MR.T b ab ab a c
3 3.8036 3.8038 4.0882 41118 4.5729
9 gg}c éz] EEHa 0.6396 0.6417 0.5726 0.6517 0.4918 15385 | 0.000
MR.T a a b b c
B 3.7500 3.9308 3.7206 4.2632 4.1667
3 g‘%_c 7§ 5 EEUX 0.8553 0.7619 0.7144 0.5782 0.4535 5.454 0.000
MR.T a ab a c be

# p <0.01 FAA T3 FeARFS ved.
#% M.R.T(Duncan Multiple Range Test; p <0.05)°] A3 Hito] 2Fo]& a < b < cE +
ko] YERY.

A 3AMEY AF

B oATe BHg ggsty] A% /Hde A3 sistel AR
WAEA S A g

AU S EPuse dAAE vt NgHER SHHYe} B4
WA BRI 248 49 SRusd FHus BAE 24
oAty BaRAe AY W e ol F 9
ool g Sol, e AGAE WF FYA AG SR o A§E
gAe] AWA 4L dntd AR uAo AEAE WIS NYYL

64) olskalz} 71ed, TSPSS 10.0 W,y , MEAL 2002, p.323.
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9] Eigenvalue2} Wilks’ Lamda

o

4-13>H2E

<3

0.000

5

AHE
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Chi-square
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2. 7Hd 29 AF

s
Aol7k g Aeltisl AFE Astel wERAS wgor wuy 19
gk nAv dwe dsss v Avdl g wARAL 7

ool <% 4-16>°] 9t 9 daEy uAfy iy drEY
[e)
o

Lo W ol gFee] Aol FAHO R

MNe &
Efb vt ok
- - B
<3 4-16> o) Ea ol mE YHAE"G me] Ao A
T &8 29y vgk | 2~5%9 | 5~109H4) | 10~15%H¢ | 159t %3} A
HlE 18 40 56 12 30 156
sEY2ET ,
- HAEFAE % 11.5% 25.6% 35.9% 7.17% 19.2% 100.0%
M % 39.1% 41.7% 48.3% 60.0% 88.2% 50.0%
W= 28 56 60 8 4 156
sidE e aEg [ ~ ~ .
o BAENd % 17.9% 35.9% 38.5% 5.1% 2.6% 100.0%
A % 60.9% 58.3% 51.7% 40.0% 11.8% 50.0%
Hl = 46 96 116 20 34 312
Al HyAZFAH % 14.7% 30.8% 37.2% 6.4% 10.9% 100.0%
oA % 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Pearson Chi-Square 25.661
P-zk 0.000




3. 7Hd 39 #AF

<G A4-17> ol G A mE AR o] Aol

_ LNE)
T8 HZ2Y2 | 7|98gA | 588 3 | 24 A A
HlE 38 38 34 34 14 156
sy ey
— =2x4d % 24.4% 24.4% 21.8% 20.5% 9.0% 100.0%
S
A % 63.3% 38.0% 54.8% 57.1% 41.2% 50.0%
HlE 22 62 28 24 20 156
B R A
- =49 9% 14.1% 39.7% 17.9% 15.4% 12.8% 100.0%
S
A % 36.7% 62.0% 45.2% 42.9% 58.8% 50.0%
HlE 60 100 62 56 34 312
Al =49 9% 19.2% 32.1% 19.9% 179 10.9% 100.0%
oA % 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Pearson Chi-Square 12.809
P-zk 0.012

Hofl H] S|
(21.8%) % EAGr=E ol&dt= H4(205%)°] ¥ AoR UER o
gy daEsd o] A 7ldarte] HAo] 307%=2 Mg A G
EFyt T}
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4. 7Vd 49 AF

T % AT 7H5/3 3 ad AJEE A
ElR= 36 38 34 48 156
ey ~ER)
- TR P % 23.1% 24.4% 21.8% 30.8% 100.0%
i
2 % 41.9% 57.6% 40.5% 63.2% 50.0%
ElR= 50 28 50 28 156
ey =B ,
- T F8E % 32.1% 17.9% 32.1% 17.9% 100.0%
i
oA % 58.1% 42.4% 59.5% 17.9% 50.0%
ElR= 86 66 84 76 312
Al T FEE % 27.6% 21.2% 26.9% 24.4 100.0%
aAd % 100.0% 100.0% 100.0% 100.0% 100.0%
Pearson Chi-Square 12.105
P-%k 0.007

s drEy uAy ddy daEde u Juad Fukx {30
e wAEAY An FAACRE fod ARE Holi 9o Huzt
2ol 7 e Aow Uetuth d2E"Re o)A TRk F3Ss A¥E

A od iRy uAe A AER(30.8%), 7H/F A (34.4%), T
(23.1%), d1(21.8%)9 wo=2 Yeisten iy HiE"w ude 7
- FT(32.1%), AA(32.1%), A4&E5(179%), 7F5/212(17.95) =2 HE
Stk 7HE 2 ApelE Hold flv A F3d2 A s I dx
EFGS ol&dte AR 39 HAER 10| 632%, Y dHEY
Aol 17.9%% LEFYE T



5 7}d 59 AF

<E 419> ol g3 5o e dAEF 1A o] A

T ' 43] o3} 5~83] 9~123) 133] o] A
wx 22 40 36 58 156
sy AE")
o o] &3+ % 14.1% 25.6% 23.1% 37.2% 100.0%
: oA 9% 50.0% 48.8% 38.3% 63.0% 50.0%
wx 22 42 58 34 156
i %]El_ifi% o] &3l % 14.1% 26.9% 37.2% 21.8% 100.0%
h oA 9% 50.0% 51.2% 61.7% 37.0% 50.0%
IR 44 82 9 92 312
Al o] &3+ % 14.1% 26.3% 30.1% 29.5 100.0%
oA 9% 100.0% 100.0% 100.0% 100.0% 100.0%
Pearson Chi-Square 11.459
pP-gk 0.009

o] g3 WE wARANS An FAHOE FoF ANE mol:
Ao et 59 driEY nA% fue drEg mae] o] §31%
of @ Aolst 9l& Aol Hok AU, 58 dsEd 1o
A% 133 o4 ol&d Aol 372%% /MY ¥ W& e 9l

HMER Pgreds MES aAe 9 gagEdo] 14.1%, HHe o2
Edo] 141%=Z 7V A eSO
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6. 7Hd 69 AF

Ad | @ | A% | A9 | A9 | A%
L)
v A | A% | 34 | 2% | a6 | Ay | A
W= 12 20 42 14 44 14 10 156
say Ay

golx~etdW % | 7.7% | 12.8% | 269% | 9.0% | 28.2% | 9.0% 6.4% 100.0%

LA % 545% | 38.5% | 48.8% | 43.8% | 59.5% | 70.0% | 38.5% 50.0%
= 10 32 44 18 30 6 16 156

golZ et % | 6.4% | 205% | 282% | 11.5% | 19.2% | 3.8% | 10.3% | 100.0%

A % 455% | 61.5% | 51.2% | 56.3% | 40.5% | 30.0% | 61.5% 50.0%
H% 22 52 86 32 74 20 26 312
A golz~etdW % | 71% | 16.7% | 27.6% | 10.3% | 23.7% | 6.4% 8.3% 100.0%

LA % 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0% | 100.0%

Pearson Chi-Square 10.731
P-%k 0.097
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269%°] wo& vetgon sidy] gy uAo Ay AEFAHe]
28.2%, @A AL o] 20.5%9] o R UERY
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ABSTRACT

A Study of the Differences in Customer Types and
Customer Behavior Between Hotel Restaurants and

Family Restaurants

Lee, Kyu-Sook

Major in Tourism Management
Department of Hotel, Tourism
and Restaurant Management
Graduate School of Business
Administration

Hansung University

This study is to find out what is the differential standard for the
preference between Customers for the Hotel Restaurant or Family
Restaurant while food service markets are severely competing with
each other.

To attan the study’s purpose, based on theoretical research, the
investigation was undertaken using a questionnaire by a method of
documentary study and preceded study. Collected data was analyzed
through frequency analysis, reliability analysis, factorial analysis,
discrimination analysis and cross—tabulation analysis using SPSS VER.
11.0.

Major findings of this study are as follows.
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First, customers recognized the exact condition of cooking by
order, the flavor of food, the decoration of food, easily understanding
menu, the quality of food more important than factors related to food.

Second it is considerably different between Hotel Restaurant
Customer and Family Restaurant according to price, purpose, a type of
company, the number of visitors and lifestyle through statistic number.

Third, employees’ servicewas largely discrimination which divided
a variable between Hotel Restaurant Customer and Family Restaurant
customer. The immaterial goods like service of employees such as like
employees’ communication, friendly service, knowledge of employee’
service, prompt service, attitude of employee and appearance/uniform of
employees, are more important than the material goods

Fourth, customers who were using Hotel Restaurant paid 50,000
to 100,000 at a time, they wusually visited Hotel Restaurant with
co—workers more than 13times yearly. Customers who were using
Family Restaurant paid less than 20,000 they visited Family
Restaurants with friends and sweetheart about btimes to 12times

yearly.
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