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ABSTRACT

Attitude of consumers in Brand extension

on the Digital environment

—Focusing on 'Kakao's brand extension
through mobile platform—

Baek, Jong—Sun
Major in New Media Advertising Promotion
Dept. of New Media Advertising Promotion

The Graduate School

Hansung University

Brand extension is one of the most important and frequently implemen

ted strategies in marketing process that can reduce the risk of new product
releases and expect efficiency in marketing budgets. However, it can have
catastrophic and negative consequences, affecting company brand assets if it
fails.
Therefore, since how the brand is extended can have a significant impact
on the enterprise’s overall marketing strategy that determines the success
and failure of the marketing strategy, accurate data analysis, and a careful
approach are required when carrying out the brand extension strategy.

In recent years, brand extension has been highlighted not only by
similarities in product or service attributes but also by the concept match of
brand image as an important variable that determines the success of brand
extension. In addition, brand familiarity appears to play a very important
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role in brand extension evaluation, and with the development of mobile and
Internet, a lifestyle based on mobile are the key factor in brand extension.

Through the case of ‘Kakao’ brand extension using the mobile platform,
this study examined the concept match between the company’s brand and
the extended brand, and the impact on brand extension evaluation and
consumer attitude according to the level of consumer friendliness and
mobile lifestyle of the company’s brand ‘Kakao’.

First, the concept match of brand extension has a positive effect on
consumers' cognitive, emotional and behavioral attitudes, according to the
analysis through an empirical survey. Among them, concept matching is
found to have a positive effect on emotional attitudes.

Second, the survey found that brand familiarity has a very important
impact on brand extension and evaluation of extended brands. The more
consumers are familiar with the company’s brand Kakao, the more positive
it is for its extended brand.

Third, it has been shown that mobile lifestyle affect brand extension
evaluations. The survey found that people with more mobile—friendly
lifestyles make a positive assessment of brand extension.

Finally, this paper investigated Kakao’s brand extension into the future
industry. Based on the familiarity of the company’s brand Kakao, it was
found that the more concept of the extended brand matches, the more
likely it will be to succeed in brand extension, especially in the education,
artificial intelligence and healthcare industries.

This paper aims to provide academic and practical implications for
effective brand extension strategies based on the theoretical implications,
preceding research and existing theories that shed light on the success
factors of brand extension.

Keywords : Brand Extention, Mobile Platform, KaKao, Digital environment,
Attitude of consumers
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