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ABSTRACT

Impact of City Tourism Elements and Image on Revisit Intention

—Focused on the Chinese Tourists Visiting Seoul—

Yin, Chen

Major in Concentration on Tourism Management
Dept. of Hotel, Tourism and Restaurant
Management

Graduate School of Business Administration

Hansung University

This tourism elements, have the capital city urban image revisit these tour of
the city, and see what the relationship factors and impact to the intention
Chinese tourists in the city awareness of the image was trying to measure
perceptions, subject to Chinese tourists those visit Seoul to accomplish the
purposes of this research carried out a survey in the statistical package, and the

collected data SPSS for Window Version 18.0 using the analysis.

First, city tours of Chinese tourists as a result to identify the relationship impact
factors were responsible for the city urban image in dynamic city in the image
source of experience and city image urban economic factor is to no attraction,
but urban landscape and urban environment, pay attention to the factors of the
influence on (+), and has appeared. Moreover, in the modern city image, city
image and city environment factors in addition to the urban economy and the

urban landscape of the city image of unique factors, cause the image of the (+)
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of the impact factor of urban tourism appeared, the two factors in the modern

family is unique. the positive effect of that.

Second, the urban tourism, urban landscape, urban experience, urban economy,
urban environment, the impact on the intention to confirm the results of the
relationship between urban landscape and urban experience and city economy,
according to the Chinese tourists to visit the intention to pay attention to the
situation (+)'s impact. time, the urban environment quality is not affected by the

time.

Effect of relationships in the third, revisiting the intentions of the city tourist
image as a result of verification, dynamic factor is not affect, but appear to be
modern factor is revisiting the head(+),pay attention to the intended image
appeared to have any impact. the image of modern city management is necessary,
and racist the tourism and promote these factors suggests that satisfaction ratings

are also effective.

[Key words] City image, City tourism factors, Revisit intention, Chinese tourists,

Satisfaction
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