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Ao 27E wE 7]H49 AFRlA AU (Corporate Social Responsibility:
CSR&EE= thdet deHi= Alsh 23w A] sid= sl x=lsta Qo
|FE5oly AU SARE Fo HEA
CSRof|A Tdste] 7]49] S =t Abeld] g FARS dAISk] AURE
2 CSR z¥oz sfdo] B QoHe2A, v 2017).
dol olmz] @ AHRE Aalsks HAHAQl Hgfow Egotn

2 &8st Q= Ao|th(EHEE), ¥HE A 2014; Porter and Kramer, 2006).
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AAI ez @ Hiet §171914] Ko E=taE Sol7lE AHste E°te
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ol ZetaE 4H|FE 132.7kge 2 AlAl 1915 A oH(EUROMAP,
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2.1.1 R0l Ml A9

ZetEold /a2 M= Alg, 35 EHE H=HCo-Branding), TEY
H 59 9z ARgEH Aot FRE =R1E A S5 Hste] 7]
= 719 94 &5 (Morris and Hergert 1987)0.2 Alo|gt = 7}z]7} ghit
o] A g FAES v e r AYX|(synergy) IS FEste A=
ol feigt T2 AE nlsh=
= oulske ‘labor 7t @AH dolz F'e AAsSHH, AF
A E=¥e fsi EYsiAd LSttt @2t oulE 7EAAL Qlvk.(Marriam
Webster Online Directory) ZetEgo]de] fholet = 7 oo FA= 9
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523 (co-branding)> EHIHE=AH G (brand alliance)2tle st “F o]4f
o) 7l& HAES} Agste] Aol WeFAoR FaT BEE DA 9
st &5 (Flmuti & Kathawala, 2001;Keller, 2003; Rao & Ruekert, 1994)”
on ol 4+ Ut EF TEHALL APEHoR BA=Te] AUoA

— X —=

=
ol FARY der f/F9e 45 SRt Huy et 2o
/\

1996). F3F5E:MFL F Jfo] A4 HAMTI}F AlFste] A3 AFolLt AH]
25 AEdts HolA oE dHe By dehEy A st v (Helmig et

3218 (leveraging reputation)’ o[t} ‘S417]
9] AF&(leveraging core competencies)’ ] F7HA]  FEjR  FERHECH

(Dickinson & Heath,2006). BA 288 F5EAHS 55 HAo

A, A5 5o Agoer MAyHri(Aaker and Keller
1990; Boush and Loken 1991; Gurhan—Canli and Maheswaran1998). B

Haicoln|z], &4 A9k, 7te|12](Bhat and Reddy
1997; Keller and Aaker1992)¢] +F& Fdf H7IEL, =2 Hfc A
+ SZTHEYolAd AFEe] Wit 344 Q HItE o]ojXth(Bhat and Reddy
1997). A4(2005)9] Aol e E=tHold AFL &2 55 B



78, BHE 7F fAMdol HlEsto] AlFol diet 3782Q Hert I

ot ZetE ol oA B AgEol Fo/4de AESHAT AE &9,
SPAEA Ol H&M-E A u|%(Jimmy Choo), Wt2YMarni) A=et W71E
Y (StellaMcCartney), AAFOE 5 oiefet mjd Hiitel ZetHo]ldS

Agstdi, 71 DA APEATA 54 9 712 WS BAste] A1

—

ssEdde A¥de B2EAEeE T8

e

T 7 gaflew AIEARM
(product fit)’? ‘BEHEHFA (brand fit)S & 4 ActBluemelhuber et al.,
2007; Keller, 1993; Lanseng & Olsen, 2012; Simonin & Ruth, 1998;
Walchli, 2007). AFAE2 7162 Aol F AlFol duit A
(congruence)ot=71e] A= & 4 JHSimonin & Ruth, 1998;
Thompson &Strutton, 2012). &, & H|AE 7o] AlE 7H 27t dupy:
A Be Agevhe] HHaE] ddde nRith(EESF, 2015). AR
o AF 7YY 715Aer AEEE Ae AHAE HHE 2ot 4
=

Al olalsta 835l 7HAE E=A HrlslE Ao

(complementarity), THA|/d (substitutability), 18|11 Zo]A(transferability) 2]



3742 AlelA] 4

2008; Park et al.,

wgstel vt molHl

Sengupta,1993; Rao & Ruekert, 1994).

22 A7 7R

1 Azte A4A A Ao

Azbe AR AEan AES 085

tiH] 7Hx 2 AolHth(Anderson et al,

R

ko] HAH WA,
ag # aco|gy] o

PN P T

Z

Al&Rt Hi7E Atelof Hiet

HLE Hols 7oz

1994). AlE=
Ad AFge Ae B2 Azsks agol figt
g 4= Qlth(Zeithaml 1988). ulA|E oA
& =olst nj 22 27" 5oz HAHsie o

and Grisaffe, 2001). 7]% 7+ d& Zo

o
ge 4w

dpAEo g Holge o

SOl BAFA 2HE AEFL

ﬂ-lﬂ‘.

S

o
we 4
1

Folth(Zeithaml,1988; Bolton and Drew,
| SAHoletd 275 71
AHAE7 = E A,

A5 ARt e,
A8517] g8 A

ZqHHA o]

= OuRITH(F&F, 2015). o]t #e 3717 Aok

MR steld FAH

1 HE=E

1=}
=1

Atk (Aaker & Keller, 1990). #+A4|A oz HLHA
& ojmjgit. ol
oJm]5tH,

147 2A

=
o

1
.

g5 Hoh(Delgado—Ballester & Hernandez—Espallardo,
1996; Simonin& Ruth, 1998). °]= F&sEHFS T4
Sh= 7 B Zho] ZZ4H AlsAedo

=7 9] Aol7}

™=

T At (Bucklin &

Hl-&

S

Auba ol ot

AAR 204 A5 PFS Fi

1991;

2014), A



AFol et 7154 7H7F 48R Ao dupyt & grRA Qe w
2 24 ch(Chang and Ko, 2014). wepa] 22H 7Hx 22 BIE AF
ojgtal Sk AHREpH A ZSh= Zhx]o]  Zpo]7t glom(Kortge and
Okonkwo, 1993), ), 7t X GAE Z3tofiA Fujapd o] chefat

SA oA A THWoodruff, 1997). AHZH= AlFolY AH|Ae] Fuf U
A glolm 7HAE A4 4 Qdth(Sweeneya and Geoffrey, 2001). F<oll
217kel ZERle] et AEo] v Axo|A PR Qleh(Zeithaml,
1998; Sweeneya and Geoffreyr, 2001; Ha and Jang, 2010). 7}% thE=el
A 7hA 9] Fe4s 7MY 7lse R AlFolA A ske 71 A
EofloF St 714 Aol HW oA AR = AH[Ae] A Hrte AojH
th(Zeithaml, 1988). Holbrook(1994)2 ZZtH 7}x|& Hsl= Q9lo=2 Fxt
e A, 7154, AvA 2 AAGHAAL, Sheth, Bruce and Gross(1991)
o] Aol E AZAE ZHAT 4H] A" A=A 75H, A, A,
22, ARlA THx=A, 24" agAdol weEbd i fso] AR
SHATHO|H7-FA 7 5]-0] <, 2010). Babin, Darden and Griffin(1994)2 4
HZRo] 2|2 7HAE &7 7ROl il #EA a4 H484 a4E
ZESE 7] A @AE AASHIT Sweeneya and Geoffrey(2001)+=
= 7MY 54 57 3o =w
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Ha oA, 2000).
2.3 oo

2.3.1 F9ox g A9
2 dFolde FAAYEE ARAES CSREF HolE flste] T4 &
TEE ATty k8 52 OE FUES Fooke FrE Aosiqlt. AH|At
578241 kg o] Fo] ¥ S8le avHQl uhA
g 312 oAEo)xy 2dthBrodie et al, 2011;  Moliner,
Monferrer—Tirado,& Estrada—Guillén, 2018). AH|A} Foj= 7199 CSRE
ol e FIAE E sAHAN 719 BIHE oAl Th=th(Beise—Zee,
2011). 2BAEE] HoAE FEstes 28R oy CSRe] duhbzAel CSRE
o MRS FAAE
HOom(Kuo &Rice, 2015) #olqd CSRE 7199 CSR &5 AH|AES
oA A D5 A28 o 2N 7149 &Fo dis) A4S =714 vt
S0l #th(Ahn & Lee, 2020; Jarvis et al., 2017). AHAES] FAAHE7}
AB[A} Fojqd CSREFO Aol Tt 9= ulx= 5oz & 5 3l

(A3}, 2017).

el

2.4 2¥|7e] w7}

2.4.1 2H|Ae] BAAAAZ A Ao

AH|zFe] @7 2] ZH(consumer perceived knowledge)= 7HQ19] o] ofH

BAC] SE ojA FQsittE EWESE Waog HoJHh (0]FS, 2000)
2H419] Zolzt whEold Ao ayle] tis] A & Falo] S u, AE



(Thompson 1981). AH|Z}e] @322+ Kinnear, Taylor, Ahmed(1974)9]|
ofs M & HAAHRY EAATA B2 sStAEY wiE Hoten
Uow, MBI et Fatt AYHS T sh=EA AH|ARe] B A]
ZtE &1 At Ellen et al.(199D)2 Aw[zte] g3y 272+ S

i} fEo] S Rt EAISHE UM AelE TE & U
2t Aoty ARARe] AR 7S 2ol digh A
T2He Jideln, e AF Fuiet 22 2 oA FFS dSst
£ 8% 290dE FHstATHel 4, 2013). AH|Ake] e d 27t} e
ot A Atelo] B o] wet AFEATE HY o

N
5
o
E
rlF
N
H'T

T 1 NEES A Kinnear, Taylor, Ahmed(1974)% 271¢] PS5 Hx} 6
Mol B=Aen SA o] dit WA WHael 48RS ARzt A
olo] WS HSTT Ayt ABAY] AR Zo] e tigh wAlo] o
+ AHS e HideHelE R, =+, 2000).
AH|ZEO] G|t} Bt H o R SAAH|Le] BEA e ol AL
g HE2A BA9X(ocus of contro)7F Atk EAIYAE HA
(reward)e]tt ZFH(reinforcement) S 7RI O] A=A 2|7 st AHroltt
(Rotter 1966). A2 WA SAI$ A (internal locus of contro)& 7H AR
T JAEA 2] (external locus of control)E 7} Algor LRSS 4 9l
o], AFAAAE 7H AR Rolv e B, WAEA AAE 7t
2 ARRE A7) A4l Avsr sAEe 2 e Aew A2t (Quick

and Quick 1984).

_10_



e REEZ 2

@_
=

]_
(‘?ﬂ [e) [e]
Jo] 2Ae ofme|HAe|A A7

13 AFo]Z2(GREENCYCLE)

A7<] 4
31 472y

Ir.
=
L
11—

11

T N
~ X | .
KW T g M N T
Hu o = o
Iq_/l HT_ H.f E_E o O_ — Ewm _
X o ® W xR HoE TN 5 BonSi 7
A NoE B 0 o A< S
N N oy N o =0T R0 53— o
B R n < T sl BT
N U A T B AO%_@%%EE
—_ IU| —_ O_E ﬂﬁ o d_ﬂ » u__.._o._blﬁe 70
<& P ow B 2R x
™ (R __m]_ w4 w Dy Tulm S5
P a "o W B B RRr e
O m < oy A o= g 20 VR, Rogo, W56
eom P N A o+ I u(_ﬂmma__e@mmﬂ $58
4 o o < | > . - 1% T y\%% Ade
o 8o W r X -
L — [%5)
uwu oo o %O T < M g g
Ca S Lom 2 A T o B Rtz
. = NTT =
o v ok B ORom o2 ! 0] )
R =o iod F o)==
N Ty X oT & il el
X = w U X T d 3w e
LT yrieg iz §
o s n 8 2 F 080 B RUiRY
U S - 2 Ho S o o i
s jo ~ ° ‘MH s ..W =~ ‘O| o r
N T T o e o N T
o3 0 ~ OB T oo o g =
" »w 0 o H <" 0 [as > =)
o o) ZI S B B o || BgE e
T T T LBl 5 || e
N e e T < = |5 FRSZEER
B Tz G IR Y e
RO % I O W
i X iy ol R N o
R Ta X T x B |z Bedn
ST E S A e
R T o W o W B I T Al
> T I " X T i — & o= guRice <0
u| & R I " B KooTarn|
R S - S T cr
4iss Trp:zIif A
1 o TN A —m@ XBIs
[— O kI




| 07 7010
0l K< = J[oB°

RUMY o X0=0F=0

IWEOI:__W =3
o HIR X 2 RUTe
RS = © M T

o<

ﬂ._MﬂWoM_ WMH_&W_I._
Ol___o_.___o._o_o T od
jdy 0] ol

-

_Z._W_HHu_

13
=

A
=

fl 507 2]

I =27tE 7" A

O]

71 9
off ‘ot A7t AA & &
Ao 1

O

U)o &
NoUDT| &5 Goio

~{ Ol fiHor S Eou

B B0goU| 0T p}y.2

“r ® ool
g =1 0{T
R
Ol == T R
0000 < < oz U

U gfom @

Fino FTNIE

X0%0 WD 4rzr RO

~<r U NMogy

)

o

o
95l

SHA|

AR 0
Mg X O

=335

7| Akl

o

[¢

=

tha

=
o

KO

N2 T

Rt

2050 S R0

0ok
QU
oF

808 Uiy o
SBORO oFiol

51X0Rp0 | U
oud0zoznolixD

a

(Cronbach’s «

o

T

b, 2ol

dl, ofelg olAets AEWzel

T

S uMus
Lo Oy

of, 7.0

S

)9
oF
1o
PAA L

ol

S

=L _|.|_|
oo kg i Ao

AA

=

of, ‘AR AZE7|AF ZeF (Bagozzi,Belanche, Casalo, and Flavian

A

ooy e
w.___z._mTTWZ g0 n_%_mo
xloRoN

rElm
RS
o™

3017}
e

S

ALolA ARGE AAx=0] FEALS AP &=
(M=5.69, SD=1.21) B ¢Fo]A]

(1:4s] 28]

2016.
g

& -A=F

al

X

b
=)
u

ol

7b E=tE o]

AALE

Mo

_12_



OFtE ol BHE-AE A4 high: ZeFgLsx= (AHAA +.7)
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1991, Kortge and Okonkwo 1993, Levesque and McDougall 1996,
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Ruth, 1998; Thompson & Strutton, 2012)%, ¥ EAE= 71o] AlE 7He|1L
27b duty fAF B ARrbe] stE| Y d44S ottt FEEEY
= T4ske 7 HHE R AA4HE AFAEAel w2 B A4d FE2Y
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Hl. [E=tEeold BA=E-AF Al [Hoorld A4+ dd=

322 EdRol HAS-AE AR FAolw, AzE A9 B
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Aol ZHAol dis] =2 o F2 74" rser d9Yst
+ o= AAH ZlFoldt ARAY] FAA A BrtrA, 4B RS A=
a2HRE PEel FFE F= T8 st acloldlr] wiEoltt
(Zeithaml,1988; Bolton and Drew, 1991; Allen and Grisaffe, 2001). 7]%
7He fe Aol ozt X 7HA]| = A 2E7t 7|34 A
olo thet AH|AEZI=(HEAE, 2014), AH[AH= AlEoly AH| A9 Suf H
AHE glol 7EA|E A Ztet 4= Q)31 (Sweeneya and Geoffrey, 2001). , Sheth,
Bruce and Gross(1991)9] -ollx= Z|Z4E 7Rt AH] AEo] 71224
715, AR, AR, A3, ARlA THRRA, 24" a-8de] webA

T @Eo] AHHECT sorHe| A WA o AZ, 2010) wetA Theol
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ne

H2. [E@tEold BERAE-AIFE 2 Jo] [Fofolx]el nAle Fd2
(A2 7EA el ofsf mizfd Aol

_15_



323 Zetdeld BAS-AE ARAT Fdowe dAe Ashte 2
wzte] mabgAZte] ek 7H

A2 2] g 7 X Z(perceived consumer effectiveness) 7912 20|
ojwt ZAY s o] Fasitte EET ©5or AHoHA Hx=E
sty 7 JiE-S A ORE Kinnear, Taylor, Ahmed(1974)= 2719 FsH=
ot 6719 H=HE=H SATH 2Hgel ik ¥ W4eb An[xpe] gabd7
Z} Atolo] RS HSRE AXf AB|AFY] R Zbo] gk tieh ¥4 9

el

Fo2Q) A9 w4l ks S W etk (01F3, 20000 £ A7
=
=

A A7 AdAtelER EsollM ZEtEe ol BRAE-AE Aol ols &
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|
s

A4H M e AlFely AMH|AE o]85hr] fs FARE Aty Hg, k¥
iH] 71X 2 AolE]™(Anderson et al. 1994), AlZS AF&st7] sl A|&ESH
At A A EdzE AZcks a-gol it aHARe] durAel grtet
1 & QUth(Zeithaml 1988). ol& &4st7] flsi AP (2005), Sheth et
al.(1991), Sweeney& Soutar(2001)9] A+ SHYTERS Ed=E & A7
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@ Y= A AAE ot HAY o] A FE TS
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AH]2te] G| ZF (perceived consumer effectiveness)= 7i919] o] of
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A&S Wslal Aot (°1FE, 2000)
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V. A4743

41 A9 A%

Levene S df1 df2 Sol=

1.005 2 297 367

w48 28 aholA welae 3670.05 s=ats 7w

= xFE | EFE Al 4 e | 2
A= N Bt Hal | o3} =7 J%}- e

e
100 | 4.375 |1.142 | 0.114 | 4.148 | 4.602 | 1.00 | 7.00

ki 100 | 4.650 | 1.319 | 0.132 | 4.388 | 4.912 | 1.00 | 7.00

2% | 100 | 5.290 11274 | 0:127 | 5037 | 5543 | 1.00 | (7:00

A 300 | 4.772 | 1.301 | 0.075 | 4.624 | 4919 | 1.00 |/ 7.00
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olgf= 744 1. Fe ik,

F7te=2 [EeEeold BAE-AlE 2] [Jolo]d Z4(+) 9%
d vines 2] ZAste] AR Aol BEs IFET Stol F7HEA
A3t of/do] (dlebgt 350, R* =122) Zeteold BHE-AF Aol
2 golonel] o ugehl weste AuE saAm
[ 376 B/eIe) Fehaeiold SasAE 2R e Felols
Hiw
94 79 R
(34 4113 6411 | 000
U =
WO | EEEAIEES L s6s | 30 | 1497 | 137
R =019, 245R =011  F=2.240(p=.137)
a. 5 W Fojor
A 2 B[ owa [ ¢ [sesz
(45 2.504 3556 | 001
Al =
VO EERAAn [ o5 | 350 | pmaosn| oo
R =12 248K =112 F=11584(p<.05)
a. T5 Hg Holor
412 ARl BAS-AE G FAolE, A% A BAel
o M 7%
H2. [E=tEdold BRE-AE A4 Jo] [Feelxlel mAle &2 A
AR oJsh A Aolt
28 AN 3TAL) AAA AARES BT WAETE FEY
ct.
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H4-1 ] ROl BERHE-AE A4 A2 7HA A

oy B H e} t foleE VIF
) 1.813 7.233 .000
SR o] A
BT 259 -.163 3.343 .001 1.061
A &2 A
2| ZYH 7] 571 .520 10.695 .000 1.061

R =.338, 2" R* =.333, F=75.745(p=<.001), Durbin—-Watson=2.019

a. T5 Hg o

<

Durbin—Watson#]

.000<.05 — =4
44 gl SRl BERE-AIE A - TEH] FoAd A9

g

L O~dRto] — A7Aglo] ERA, FRL & G188
=

gF VIFZE : 10.0\|9F — o=

BA =
A, BURT TEUS Folosg A WAL 338%(EAH
R* = .333)o|c}.
24-2 ] A28 AR daTt 1%
Stepl Step?2 Step3
B (ESE (E5HE ESHs
T Azt 712)) o] o) o] 9)5)
H t H et t H t
g 20.326 20.228 7.233
ZetE ol
Haic 240 4.272 .288 5.184 .163 3.343
AT
A17E4
714] .520 10.695
R’ (4R’ ) .058 (.058) .083(.083) .338(.255)
R’ adj 0.055 0.08 0.333
F 18.253* ** 26.871*** 75.745%**
Durbin
“Watson 1.952 1.898 2.019

QoIS Z:*n( 05 **p < .01 ***p < .001, Baron & Kenny 3T
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Alaet Al T
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SR 2
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2 ATE gFgHez g Ay AHEE g2l 27t YFEY Hest
I A AR EEtAaEo] oAl AWAI FHedolEe HuEte] =
o] 9] QlFA Fotel Sl A, Axdel 244 EASNE] o
be Aljtetazt shydek. =W PR 19] 719 ofme|HA|golA Xggst
Q= TFAto]E-Ate] 28 (Up-Cycling) CSR EEof ZutHgo]4de] 7y
< 8oty AEtHA FFote] AR2E A NI AtHE HIX|RtF) 5t

S8 ZFANE 8 JARIEBAES AR2ELR &8st Al

gl wet ofoko] FoJet JFe nXtts 295 =&t
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ABSTRACT

A study on the relationship between collaboration
brand-product fit and customer participation in corporate
upcycling CSR activities

Kyoung, Heesuk
Major in Management Consulting
Dept. of Knowledge Service & Consulting

Graduate School of Knowledge Service &
Consulting

Hansung University

Over the past 150 years, Plastic has been hailed as ‘A substance
sent from God’ for its usefulness in various fields and industries but it
has now become a threat to our environment and health. Rising concerns
over environmental pollution caused by plastic waste around the world
has triggered consumers’ interest and participation in solving plastic waste
and companies are asked to find alternative ways to process plastic
materials by recycling plastic packaging or replace plastic materials with
new materials. Porter and Kramer (2006) emphasized the importance of
strategic CSR, arguing that it is a concept of 'investment rather than
'cost’ that provides new business opportunities, innovation and creation,
and competitive advantage. Their argument is that company should not
only stay in returning profits generated to society to solve social

problems, but also seek to simultaneously create economic and social
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values by linking the business of the enterprise with the recognition that
community prosperity and corporate development are interdependent. This
study aims to propose a virtuous cycle of plastic packaging materials
through up-—cycling activities using collaboration as CSR activities.
Collaboration depends on the mutual suitability of collaborators and
collabolatee brands, and inter—brand suitability plays an important role in
determining the success of collaboration (Smith and Park (1992), and
Tauber (1988). Therefore, this study focuses on ‘product fit" in the brand
suitability of collabolatee related with upcycling outcomes subject to
collaboration, and noted that the impact of consumers perceived value on
this will be different. Furthermore, it was intended to examine consumer
efforts and effectiveness as factors that affect participation intentions to
participate in the campaign to present collaboration upcycling products.
Literature and empirical studies have been carried out to analyze the
influencing  factors  between collaboration brand-product fit and
participation intent. Based on precedent research related to CSR, we
conducted an experimental design(between subjects design) in which
stimulant (fictional newspaper article) are presented. In order to guarantee
the reliability of the experiment, AmorePacific, the country's No. 1
cosmetics company, divided into six groups(Collaboration brand—product
fit high, low, without Collaboration & environmental effect statement
with or without) under the motif of "Green Cycle” (the activity of
collecting and upcycling cosmetics containers) which activity is actually
going on.

Through discourse analysis precedent studies related to each concept,

such as collaboration brand —product fit, perceived value, effectiveness
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perception of consumer effort, and participation intention, are explored.
Therefore, based on our findings, we draw a theoretical model that
synthesizes the relationships between variables. In empirical studies,
feasibility and reliability verification using SPSS v.22 and hierarchical

regression analysis were conducted through the collected surveys.

[(Key words] collaboration brand —product fit, perceived value,

participation intention, effectiveness perception of consumer effort
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