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B3, ae] AEL ofe] UikE Aele] ol glom] AutHozm A
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(Hierarchy-of-effect)& Higte=z  F3 Qi #H[x|e}  AFEo|Y
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4ok WY A4l Bk EoAFE AT 7HA] dRle] A HoflA
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) .
2| A (knowledge) 02 AH|ZFFo] HE 9 AFo] EA o] disf oA =
L Aol v HAl: of(iking) o2 Hsl= 9 AEo] Oigt 59974
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L BERAY FujojEet A7 FujRE
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o] ool poldiel o dEsl ojWasle] wet dde w
@7, 2005). ThAl WA, Tuiolmel Fujas Afeloi of
He weigel glom, amze gaadel pelelz: HEA

MR 29egA FHWHES sua s AL Fudmety @
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a AE}. 24 YEYI Ava FolAM 7P w2 ARSAE Hisha Sle
=]

% qlom oo wetd @It o)

71959 HolAE Fie fFHE=R AlEctke AHEe Aot dth
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[AF7HE1): Hol AR Fugage weh S8l 2ol7t & Zolrh
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ABSTRACT

The Effects of the Types of Advertisement of Facebook on
the Customers' Intention to Click—through and Intention to
Purchase
—Central Issue: The Effect of Adjusting the Involvement of
Brand and Facebook-—

Ankhtuya Gankhuyag

Major in Marketing

Dept. of Business Administration
Graduate School

Hansung University

By the emergence of the smartphones in 2009, the full-out era of social
media has begun. The business area has started to pay attention to the system
which establishes the connections among the people on the internet as the
accessibility to the social network is getting higher via media and mobile
phones. With this trend, the numbers of the users of social networking service
(SNS) such as Twitter and Facebook increased explosively. Facebook is a
space exchanging little fun and laugh in everyday lives among the people. The
users are able to see easily the recent events and activities of each other’s
lives. They mutually share pictures and video clips and exchange messages as

well.

- 61 -



Recently, as the access hours of social media is increased, the users choose

and use the social media which are more suitable for them.
Along with the trend of Facebook as one of the booming social media, this
study aims to investigate how the Event advertisement and Standard
advertisement as the advertisement types of Facebook affect on the customers’
intention to click—through and their intention to purchase by analyzing mainly
the effects of adjusting the involvement of the brand and the Facebook.

The relationship among the variables was established and tested. The survey
investigation was performed to figure out what kind of effects the types of
Facebook advertisement have on the customers intention to click—through and
their purchase intention with the current Facebook users selected as the
subjects of this research.

In conclusion, first, statistically there is no significant effect of the each
advertisement type of Facebook on the customers’ intention to click—through.
In other words, the Event advertisement and Standard advertisement as the
advertisement types of Facebook do not affect on the customers’ intention to
click-through. Second, there was a significant difference in the customers’
intention to click-through depending on the involvement of the brand
(high-level/low—level). So to speak, the types of advertisement and the
involvement of the brand affect on the intention to click—through independently,
and the two variables have interacting effect with each other. Third, there was
no significant difference in the customers’ click-through intention depending on
the involvement of Facebook (high—level/low-level). In summary, the types of
advertisement and the involvement of Facebook do not affect on the intention
to click—through. Lastly, with both of constant and gradient having significant
level of less than p=0.05 suggesting a statistical significance, it was
determined that the customers’ intention to click—through significantly affect on
the intention to purchase.

In this study, Facebook, one of the SNS media, can be evaluated as an
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advertising medium. 1 hope that this research may help to produce better

advertisements of Facebook figuring out the customers’ intention to purchase.

[Key Words] Facebook, Involvement, Advertisement Type, Intention to

Click—through, Intention to Purchase.
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