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- 1Tt 75 22.8 100

A 329 100 100

el 137 ot 2 6 6

a2 gt 3 9 1.5

] HEolth 75 28 243

P AR Al a2t 176 535 71.8
ufle 7ok 73 22.2 100

A 329 100 100

o] 17 ot 2 6 6

%7 oot 9 2.7 33

T — HEolth 75 2.8 26.1
mk=ls 179 54,5 80.5

ujle 72t 64 19.5 100

A 329 100 100
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# 3-12] LGRS HEE avldeE] =24

=4 TE Al 1= (%) FARIE (%)
Hs| 197 ¢ 1 9 9
127 ¢ 15 4.6 5.5
e 7 65 19.8 100
7 329 100 100
A3 187 o} 7 2.1 2.1
727 gt 19 58 79
oM 5 AL BEoltt 93 28.3 36.2
Lot AYzkatet Jgct 159 483 84.5
A 51 15.5 100
7 329 100 100
s 287] ot 4 1.2 1.2
18] gt 18 55 6.7
AT AL AT RHEolck 71 234 30.1
Tt i=:la 158 480 78.1
uf$ 72t 7 21.9 100
A 329 100 100
sl 197 oot 2 6 6
18] gt 13 4.0 46
ZF Aegict BFoltt 76 231 211
Rzt i=:la 166 50.5 78.1
- 1t 72 21.9 100
A 329 100 100
sl 1%7] oot 4 1.2 1.2
- 127 ot 16 49 6.1
%S}gﬁg—?ﬂ HEo|t} 86 26.1 3.2
At agct 163 49.5 81.8
oj$ 2t 60 18.2 100
A 329 100 100
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=% T A4 HI% (%) FARIE (%)
A 187 Yot 5 L5 L5
7] okt 2 6.7 82
chEAEEe] ©f BEo|} 85 2538 340
BeHEo| tis %A
AZ¥eR=] T40] olck Jgct 165 50.5 84.5
- 1ot 51 15.5 100
A 329 100 100
A3 187 okt 1 3 3
a7 gt 10 3.0 33
3F5o] AFgst 7RsAlo] HEo|t} 72 21.9 25.2
k. i=:la 174 52.9 78.1
- 7} 7 219 100
A 329 100 100
A3 187 okt 3 9 9
a7 ot 10 3.0 4.0
AzAoz AMesH HEolrt 79 240 28.0
7Fs/de] qitk gt 176 53.5 81.5
- 1ot 61 185 100
A 329 100 100
A 187 gt 7 2.1 2.1
a7 otk 33 10.0 122
o] BTl A}g3t HEo|t} 90 214 39.5
2ot gt 135 41.0 80.5
- 1ot 64 19.5 100
7 329 100 100
s 197 o} 3 9 9
a7 gt 16 49 58
o] BT Apee HEolt} 79 240 29.8
st Ao Jgct 174 529 82.7
- 1ot 57 173 100
A 329 100 100
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gh) Haltolu|z], BAT 7] 9 AH|AlE 7&d EARA

olu A7} WH%’S}E} (M=3.89, SD=.79), ‘T}2 AlFSo|A £ Hr}e vt &
St (M=3.88, SD=.69)%0 & =& HdZ

ﬂllﬂl
T
o
3T
o

[ 3-13] FLGAZHRF sFEEH=on|x] 7|&4 B

5] I= 2] % EZS
1 MatE o pgAYc 4.02 72
2 opm|27} AEsirt 3.72 76
3 olm|27} 7Rt 3.89 79
4 FARZo] Uk 3.69 78

5 4o ot 4.02 71 ign 4g
6 A5l 7t 4.05 72
7 Wdel QI =53t 3.51 82
8 2 ARSI £2 B7ke W= X ol 3.88 .69
9 95 v 4 Qlo] S w7t 366 .77
10 AR =& 7M7) Stk 394 71
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E2 HAAE B #32 WS Wl s 230 & M=3.98, SD=.70°]%
th theo® ‘mjle A 4 QI (M=3.96, SD=.74), ‘E=& AL ) A
£zog 8 QP (M=3.94, SD=.73) &2z et wahA (F)LGAE
A% PR BlEsAE 9g, A=, FAFY oz goksh 4 it}
o2 (FLCGAZAYSHEE BlEsAE Helde 548 232 ‘AFst
otal A Zhetey (M=3.89 SD=.76), ‘BAFEoNA FE 7HXE AlFey (M=

3.87, SD=.76), ‘7}Ad=
2 PYAAE e

BN
lo
_||‘
lu)
filo
=
o4
rol
)
=
w
Q0
w
w
Y
9
N
M4
o
Ll
Hir

= o o ZE  AA  =EEF
B = °f wmy wg wmy
1 o7 =0 JIAE AlEict 3.85 73
2 Wt fehs et 7S Attt 384 78
h2 H=o} Hlwse] Bt 22 7HAE
_ . N
3 At 38279
4 vl 8Os £2 FES Alsitt 3.90 77
5 7HAH] FEe 7S ARttt 3.85 79
3.89 .58
6 EAFTo|A FEI 7HAE AlFRtt 3.87 .76
7 EHFEE 9ol AEH o= it} 3.94 73
8 WS ot itk 3.98 70
9 o> A=t 4= Qick 3.96 74
10 skl Azighct 3.89 76
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th AZscy (M=3.89, SD=.81), ‘X|&& o
6, SD=.78) <=0 & vtetytth webd LGS

gog Qokst 4= QA ok
B TS A A (M=3.84 S

O
D=.87), ‘o] BT AFE-S HGolal Aty (M=3.81, SD=8D)<02 £2 Hit

(3 3-15] LG 2HE AHAE 71e4] A
1 e =71 gl 3.79 84
2 DA H AE P2ol=ta kit 369 .88
3 P TS 7 384 87
4 & Augicta Ayzeict 389 81
5 ERA} AlEEDE $4H0R AMgs) B Aoy 379 84
7 ol A8 7RsAdo] Sk 393 .76
8 A&H 0= AR 7Hs7d0] Sirk. 386 .78
9 o] Heitgt ARg Aolk. 3.66 .97
10 o] HAlt AM-S ARt At 3.81 81
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2 1% Zhleigenvalue) 1.0 ©J4,
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50 ©]

TEE T

o aelog Fold Urhls BAH sMolct (=74, 2016)50.
el KMO(Kaiser—Mayer—Olkin) Index@} Bart

71 Zkol

°

229 e (Validity) &

o

1—

(FHLGAZA

o

.

3-16)

i1
ar

Q AE sl (factor loading)
<

A (Factor Analysis)
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A 7}
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.628~.7879]

1
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78002 g9l
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S Aol A

.569-.805, °o[m[z]2 4<l
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1

-
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o] 291247

KMO&®S} Bartlette] <+

54.549%9]

A7l

.780, 81212
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E 3-16] (FHILGAZAY sPgF Bli=olnx] a/lis

2/AE (%‘?f’ﬂ(g}ﬂ ) (%—vfa%lzﬂ g 5878
6. 5ol it .050 650
5. Z7o| £t} .098 644
10. 3740 =& 724 ?ith 412 586
1. Adkdog ygAHG 286 448
3. olu|z|7} 7AZLsict 376 465
7. /Aol gl EEsIt) 033 621
9. 95 Ueld & glof R4S 7t 269 544
4, Sg7¥zio] 9t} 212 505

2. Y7t Ysk= RS 7HAE ARt 228 446
Eigenvalues 3.727 1.182
Variance(%) 41.416 13.133
Cumulative 41.416 54.549
Cronbach’s « 780 705
KMO(Kaiser—Meyer—Olkin) .854
Chi-S X2 794.615
Bartlett +AE A= =Sqrare(X™)
df(p) 36(.000)

GE 3-1De (DLGAZAZ $P3% BAS/H 24570 aqiy 2
solct. W HEO| AHYT LA AP ARAS FlsHE KMO
e} Bartlett®] #+d4 HFS A= KMOA|¢7F 94602 QQlR
@ ARGl JAAN 2U5) 7}%1 e B g S



Jdeolog Flsglon, 2% 10880 225U, P59 aAdMA=
J710-807, B354 504-.6519] W2 YErgT gt B TIx]o] =4
E7o] WHLAEES Uehf A=) (Cronbach’s «)ghe 9212 Ueh} =
o A=EE Holw 9

E 3-17] LGS AZ sPE HAH=T1A] Q018X

FXTf =
(BAE7}) 557

4, vlgtiH] £2 S AlEgitt 651
5. 7HAYH] 2 7HIE AlEditt 651
6. BAgFA FEI 7HAE ATt .638
9. % A=t 4= ot .619
3.t Al sl Br £2 7S Aga 586
7. BAHS Sia) A5HeR el 584
2. Wt Hoks FRet 7HAIE AlEettt .556
1. Adbdog =2 7HXE AlFgict .550
8. W& o} .509
0. ARk Azsht 504
Eigenvalues 5.849
Variance(%) 58.487
Cumulative 58.487
Cronbach’s « 921
KMO (Kaiser—-Meyer—Olkin) 946
_ Chi-Sqrare(X?) 1787.947
Bartlett 7+A4A%E A&
°eEe df(p) 45(,000)

E3-18 (ILGAEAZ sHaEel tie 24e ZHE7 gl
4 Avpolth, WA EEY HUHI QLN AT 42YL
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42 521676 HFZ e
ach’s @)gre 9298 UERgT)

9472 QIR A 71535t
QlEH0] 61.3797%9)
A1 ddelog 2ol
oo, HF 108F0] FEEHAH EFE9 aA-qA] =

H v SHEF9] AEE(Cronb

122-822, 5%

(3 3-18] (PHLGAEAT 2HEF Anj4e 8+
=3/EE 3574
4. % Adegicka Azkeict 676
3. P TS A gl 672
10. o] Bei= ARg-& HRstaL A, 663
5. EPAF AlEED $AHoR ARgs| B Aok 654
2. 9A © AL Peola Az 611
1. o8& =72 ok .609
6. T2 ARkEo] o] BAo] e ofEs] Aze
o] o} 88
8. LA ox AR 7H5Ado] Qlrh .582
9. o] HRHERF ARES Zo|t. .562
7. IR AL 7Fs7d] Tk 521
Eigenvalues 6.138
Variance(%) 61.379
Cumulative 61.379
Cronbach’s « .929
KMO(Kaiser—Meyer—0Olkin) 947
Chi-Sqrare
Bartlett TAH H= (x?) 2004.062
df(p) 45(.000)
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= o]
ojn|gitt, B IR} AHA QM= =819, pl001E H2 ATHRAE B
vEsbA} TuEelo] Be B AT

[E 3-19] GILGATAZ SPE Aue 2443
HzfjC
Q ol LG Ssiselri LG G
el Z@elnz et AW
LG ARk oln|z] 1
HAC
O]D]Z] —er'&z—']‘olﬂlx] .542*«; 1
LG E%E 7]’i] .711*** '664*** 1
LG AHAE 665" 6747 819" I
%% pd.001
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5 3= Ayt

FFE 24517 A tEEHEAS (Multiple Linear Regression) Z 7}

o (PLGAEAY PgF9 BlsomAE SHder HAIIAE F
il
f

ek, ERF SARF Y] E4EA Ay £5261.252, p(001=2 3724 Thset
Ztmelo]l ERIEeh. Biroluz]7t LG BHEIIX| ] ux]= JFaA W

s o|u]| 2|7} (=497, =12.162, p<.001), FEHo|uAE (5=.39
Helogy & Q9 BE FARCE {5t H(+)

E”Ei EREL B SE b t Sig

&4 296 159 1.862 064

BE  oupzol|u]x] 537 044 497 12.162 .000
7]

Z=31#o]u]7] 400 041 395 9.668 .000

R?*=.616, adj R*=.613, F=261.152, p<.001
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W (FHLGAZAY shgEF B o7} AH]d o njzl= 4

it
ok

32102 (FLGAZATE 3PE Biito|m|z|7t AH[AE o mlA&
FdFS Aol 9%t thE3HEA (multiple Linear regression) Aotk
(?)LG@%‘@% SPEEol Hfsoln| x| 7t aHldE o] mal= FF A
E(R)E 5828 58.2% HAWEe vetidh T slqnge] Eit
F=226.900, p(0012 B1RA M5 aglo] Seiwge). B
b aulgEle] mAE JPTA WERE Qurdoln ATt (6424, =
9.955, p<.001), FyAolnA]7} (B=.445, =10.432, p{O00DZ EAZHoR
folobAl A9l FFol = Ao vkt

~
1 fr x

r

e

4
A

[# 3-21] Hi=olnx|e} Avj4e] o724 2y

=45
N =P B SE g t Sig
T
=) -.165 .190 -.869 .385
48| Atz o]n] 2] 524 .053 424 9.955 .000
A
FEA olm] %] 515 .049 445 10.432 .000

(B 3-22)= (PLGAZAZ 3E BHHETHA|7E Avj4 e njAl= o
FS BA5H] 99t Ded] HE A (Simple Regression) ZAxo|th. B =714

7b A vlxE 9 BANA BAATERI)E 6712 67.1% 4359
S YErIch TS slARye] BAEAY Ay /5667.677, p 0012 3FE
A

1%
N
-
or
L
2
f
jules
o

g9t (FILGAEAZ 4EF BAsomA7} 4

H A2 o n|2E GFe =819, =25.839, p{ 0012 EAZ FoleA AH(+)
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[® 3-22] HRAE PR} Aanj4e] o724 23

=S
%; =g He B SE Vi t Sig
(&) 152 .143 1.066 .385
EER)
SR R=p % .937 .036 819 25.839 .000
R?=.671, adj R*=.670, F=667.677, p<.001
6) =423 g

WA, MERAI ol B o) 3 WA JHEelA felug Bt =
2H9lL, ANEA A WA e AdH e e Y &
ML SRS Adett Ayl aglozt EAMET @) 89l

66.6%% PEAor 1915 HS W, (FHLGAEAL] sHgE Addaql

(FLGAEAZ B=o] Bpa} HE djn] Foz BRom|2|7F 50.2%

2 19E 715 & PLGAEADS] oFF Blsolux] 2 A

Ae 217 A BASS F'E 200~40t0] LAZCAE @9 &
s wgavp Feow 3 (HLGAT
deolu]A ek HakslA Wdsa qrh. BAEA o]



gt HIEENAE (FHLGHEHRE el AZe71r7t 96.7%, FEet
HACZ 2Zshs Rk 81.5%2 w2 WHE4=z $Hetdy, (FHLGHE
73] Bisolmzjdgto] Aotk 2= A HA AR 79.6%7t &
A TS Hols 5 It Haltoln|z] HdEgFe myPEAMoAx Sid

4, A=A A UmA] Al 7HA] PR BE HHEIT £ HA
7HARD (LGAEAZ PR Baitomx|rt BETEA] Alate] H(+)9]
FFe Helom 7]E AP ol#d(2012)92 SHHIF(2017)8] AFE
et FA AME Bk Al fiA 7P (LGS PFE BHE
olm|z]7} AH|AEY] H(H)e] FFS BHAozH 7|E HAPAFA Asts
(2012)7F A17]1€4(2018)9] Aot TLRP AME HAth u WA 7pdQl
(FILGAZAT 3PgEe] BRHEZRAE Ao H(+)9] JFE HAFL
24 7129 APAF 73HE(2012)7} ol=#4d(2012)0] Aol H Az
£ HiH.

il n{
i
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deroz WA 4 ek LGABAZS] BlEol)

A dFdE AlEeletal ZHztol Aol ASshs HilEE
TE6te Aot} ol AFE a5 AHARE AEs] ddo why
gk Zojth. 53] dgFo] "=AW BE FaFoA golnA] Mde 55
Aoz BAANZL, 7HAHLE Aglo] WEoIAE 6 AA 4]
NE2 Biito|mz] Ao 3-89t Aor sMH. ilgoln|x] F=a7te}
AAAESPZH(Market Segmentation Strategy) T-5a 77} ASAQF Y
TAMEEA B Aol A4S FollA ASEUT I (FHLGAEHELE Al
AERE BT O] ApEstE oty Sk SxAA s " E FE AR
oNME ‘et ‘For 4F¥es AFUL, ERAFAE A Azt
g’ Bt e H2 Fo5S Adsty Aok A #2359 HEF 54
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Abstract

How the Brand Image Strategy of a Domestic
Cosmetics Companies Impacts Brand Value and
Consumer Sentiment

— Focusing on the brand image strategy case of
LG Household & Health Care -

Lee, Ju Young
Major in Beauty Esthetics

Dept. of Beauty Art & Design
Graduate School of Arts

Hansung University

The present study was started with the problem awareness and aim
of verifying how brand image strategy played a role in how domestic
cosmetics companies, represented by LG Household & Health Care, have
created the ‘K—beauty’ fever in the global cosmetics market since 2010.

The present study focuses on the assessment and impact of brand
image strategy by domestic companies. The analysis method made its
approach via broad classification using theoretical background and
positive analysis. The research results are as follows.

First, the brand image strategy of LG Household & Health Care can
be assessed as a strategy that fits existing cosmetics demand theory and

current brand marketing. LG Household & Health Care applied demand
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characteristics and consumer sentiment by age group by commanding a
strategy that segmentalizes the market by age group and builds brands
preferred in each market. In particular, the company commonly
highlighted a luxury image concept across all consumers regardless of age
group and applied, to its brand image strategy, a concept of conspicuous
consumption pursuing a luxury product image regardless of price range.

Second, the results of the positive analysis show how the brand image
strategy of LG Household & Health Care can be assessed as
differentiated and at the same time expandable. The company achieved
success in the Chinese market with super high—priced luxury brand
“Whoo', which expresses the image of an empress, and also achieved
success in the FEuropean market with ‘O HUI' and ‘SUM’, which
highlight the image of nobility. In the North American market, the
company is preoccupying younger consumers with the ‘belif brand with
its contemporary sensibility. Building a differentiated brand image that fits
the tastes and characteristics of the market and consumers is assessed as
an extremely effective strategy.

The marketing strategy of LG Household & Health Care can also be
assessed as fitting current market circumstances. While competitors have
increased their number of stores and focused on offline marketing in the
past few vyears, LG Household & Health Care has focused on online
marketing and a brand image strategy, thus achieving a differentiated
level of results when compared to its competitors since the COVID-19
pandemic. Considering the growth potential for the non—contact market
in the future, the strategy of the company is extremely effective and
astute.

The results of the model analysis prove the validity of LG Household
& Health Care’s strategy. Frequency analysis and variance analysis

confirmed the impact of the company’s market segmentation strategy and
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increase in brand recognition, leading to the adoption of the first
hypothesis. As a result of regression analysis, the remaining three
hypotheses were adopted as well. The results show how the cosmetics
brand image of LG Household & Health Care had a positive(+) impact
on improving brand value, the second hypothesis. The results also show
how the cosmetics brand image of LG Household & Health Care had a
positive(+) impact on consumer sentiment, the third hypothesis, as well as
how the cosmetics brand value of LG Household & Health Care had a
positive(+) impact on consumer sentiment, thereby demonstrating the
same results as preceding studies.

A summary of the analysis results show how LG Household & Health
Care’s brand image strategy is valid both in terms of theory and
substance as a valid strategy. As domestic cosmetics companies grow into
global companies in the future, such a brand strategy will be much more
necessary and effective. However, as the study only includes LG
Household & Health Care as the sole domestic cosmetics company, it is
limited in terms of generalization for all domestic companies. In
particular, because small and medium-sized domestic companies are
relatively weaker in terms of capital and product competitiveness, an
alternative could be to command a singular brand image or character

marketing strategy by focusing on target marketing.

[Keywords] brand image, brand image strategy, brand value, consumer

sentiment
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