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ABSTRACT

A Study on the Condition of Visual Impact

in Advertisement

Chung, Jae-Yoon

Major in Visual Design
Dept. of Industrial Design
Graduate School of Art

Hansung University

It is 1mpossible to sell a person who doesn’'t see the
advertising, to communicate the message to a person who doesn’t
read.

In traditional communication researches, ‘passive person’ that
receive a message one-side was main current. In 21C representative
digital, ‘passive person’ that has various medium of advertising
appears.

For this reason, more inclusive ways are needed. Especially
advertising can't pay attention to consumers are disappear
immediately. And elaborate advertising that stimulate the consumers
are needed. It is time to have scientific and positive attitude to

advertising.
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The purpose of this study is to examine the condition of visual
impact strengthening. This study classified visible and invisible
conditions.

In view of result, for the purpose of consumer’s attention, visible
conditions for example lay—out, size and so on control visual impact
of advertising. And invisible conditions for example emotion, feeling
and so on are important.

For consumers see an advertising unconsciously, they can’t express
their opinion. But they have a mechanism about advertising. Only
the researches of advertising environment make effective
advertising. Most important thing is that advertising express based
on scientific basis.

I expect to examine the objective conditions of advertising express.
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