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ABSTRACT

A research on tourist’s customer satisfaction and reuse
intention of South korean accommodation facilities:

Centered on Korea Wave tourists from China

Li, Wei

Major in Hotel & Restaurant Management
Dept. of Hotel, Tourism and Restaurant
Management

Graduate School of Business Administration

Hansung University

Currently, with the increasing number of overseas tourists and the tourist
from china compared with other years. Korean TV plays and singers as well as
other cultural commodities into Chinese market, the growth trend of Korean
Wave tourists from China has increasingly obvious since 2001. “Korea Wave’,
which has made great contributions to the national image of Korea, catches the
eyes of Chinese young consumers in all kinds of fields and it has even become
a social phenomenon in domestic China. Meanwhile, the development of tourism
industry spontaneously leads to the development of hotels and other
accommodation facilities and the competition is becoming increasingly fierce. In
such cases, a research on the demands of Chinese tourists and understanding

the intention of their reuse of choice of tendency for accommodation from the
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aspect of their satisfaction situation is positively necessary.

The purpose of the study is to analyze the influence of factors in
choosing accommodation facilities of Korean Wave tourists from China
on their satisfaction and their intention of their reuse. In this
research, Objects are Korean Wave tourists from China with
experience of visiting South Korea. The instruction of this study, base
on the literature research was firstly carried out; definition about choice
of tendency for accommodation and Korean wave consumers were
given; then an explorative study was made on relevant literature of
consumers satisfaction of accommodation. By using SPSS Ver.18.0
statistical software, the frequency analysis, factor analysis, correlation
analysis and regression analysis are made on the collected
questionnaire.

The results of analysis show: firstly, influence of the relationship
with the factors in choosing accommodation facilities of Korean Wave
tourists from China and their satisfaction, they attaching with great
importance of the geographical environment and the reputation of
accommodation facilities. Therefore, a conclusion is drawn that the
more convenient of the environments. It is more satisfied the
consumers feeling. Besides, the cleanliness and the comfort of the
room have positive(+) influence on the consumers’ satisfaction.

Secondly, by the effect of their choosing accommodation facilities
and their intention of reuse and recommendation, the factors that
affect the intention of reusing the room situation, additional facilities
and service experience have positive(+) influence on; the factors that
affect the intention of recommendation are environment, the room

conditions and the integrity of additional facilities.
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Thirdly, on the effect of customer satisfaction on reuse intention
and recommendation, customer satisfaction appeared to have positive(+)
influences on reuse intention and recommendation.

With the result of study korean accommodation facilities which meets the
various consumption level and travel purpose of China should be developed.
Further study of tourists will be carried out that is considered to contribute to

industry of korean accommodation.

[Key words] korea wave tourists, accommodation facilities, customer

satisfaction, reuse intention, recommendation
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