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[£ 2-1] Hlo]7i2] AP+

A= ATAQ@TEE) | HT
Wlol7le Bt 144l HaAL WA U HAC AT . appatl
o BAL Qdapo] glo] HUE Ao xAwH CFEF2020) -
Wlol7a Am o] AE olu|A|sl A7 Fx|, mAT e
Z3} pojelwe] wAL gl P AiAzE EA | AH1(2020) -
24 avs FHeR =
marfolx olAeule] HAlE Age] HAE A= W | -
e e e ety 2952019 | w87
Aol A=) el eld Bl nARE, DA R A | Aol asd, |
B oo mjA s H52020) |
Sl ol WAL TAWE, TABIRE | o
9 Pse|rere] 724 BANT Al B
Kano® @] 7|4t gt Ho]7| 2] AMu|AZHo] yATZE} a1}t
FEolze] mAL gl BAAT EAAY wolAa | ZAT2019) -
&S Ao =
Wl a] ZuAte] efolmaetel. A7hE A AEA, 17 et
ARk BEOE o] WAZARoIZ HolA HY | AU | oo
lolA 2l o] =
Aol A BEA 2l AR] SRl B [ | et
o] aet Aol mAE A -
AolAsle) Amssolzsl Apololat waws 2| o] ekl
DA wAL wo
Wo 2aeAn 129 A7hEEde] 1A apApet o
WlolAaslsle] 2a|daAT wAe| A|ZrEEdo] 17 410010 JRr
Zo WA e wn
TA 7L DAEA T T A= sk TF A FAlsho
AL AR AR A g B || el
ool AF mARjol£E ZAlow. -
Aol TRl e 2uAe] Ak Aat A5 || el
QA go] AEA T} AEZAT vlAL 3 vn
Al W HolAz 4udTgol Hesyst wEs | upApaL )
of AL G - mazjol= wo] Aals FAloz FelH01) wn




oo Aol Avt WM4E AME A 2u|zo] HolAe o] gWERA
o @77} gol olFolN T glovn AHAELN 1A W] B A7So]
grEolch BTt olguAse e Husy F Brhe] aiet
HAE Ao} whge] DAFAE] oW GFL WAL YA Hlmstol

2) HolA= ] = Eduig st A

191 7ot ghdo] 7h4t F7ta IHHS A4 dfgo= 2
SolUHA FE5] F7kete FAlolth HTolle 7MY W a9 &
A WE HolA AFE FHOR 3 T UHEZRS F7tk W AM|o] E
dAe2 e Far Qe

= W AME &GN FUHE Ao yosith w9 1919 o W
AHERS 2012 18.2golA4 2018W 21.3ge & Z713itt. Hlo]A g HEH A
Z FRE i 4.1%% A5t k13
o FAoA oz AgiEo] AFoR mAE|o] ol ahon
FEE7E ok, HlojAE AEHAA B Fo HE 19 T 5 e ¥E

9] s

A= e FEEI glon Fige o, SYam 52

=, T

o
o
B e S HolAY Aeder #EEHe
=

H|Z oFAb 30%, HolAd] 70% ALz =

ANEF L FREFAANEGERAL R AR BF 2018 1A
% %

& @mAE 7192 Ad

13) i34 (2020.10.18). "W o4, AT 7Ho| e} ¢F Fol”, HA3S] 7|7},
http://m.cnews.co.kr/m_home/view.jsp?idxno=202010181044578780407

14) eSS4 (2018). “2018d 7HSAFAEAIEERT, 2718 AFQEIA,
p.80.
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4ETF 49.6%7F Z7FeE 5% 9,3889 o= uEryth 2013E o]% AT
11.2%7F A8, o] 5 Zato]l= HojAg] FRE 2013d o|F
o+ BE 5.8%F 71ESt glow, Ho|AR ] WE AFHER-Eo] 20134
55.8%°014 20169 72.6%% AA AZHGES &
A R HFo] 60%tel EatA|gr X ERERT dliste HEHT A
o f9 HolAYARE] ST glo] FEFZ wolrtl
A R ol B oty wlojAR HEHES HESFF2 oS oF Fof
231 ek #Ao] Uhgitt10

Hlo]|A7 HABA FPL 2016 27202 1HOR 20179 2595%,
20184 24703, 2019\ 24333 So2 ZAA 22 7|7 Hd iy =
201618 19053, 2017¢ 25013, 2018W 21883, 2019d 22493 %
Eo0] 20003 oAt TLFs] WAt wjd sk ub= H sk Aol A
84 7= I IY Y W] B FE 7172 8.8

T8 nHzto|= WY FoMe meHAE, FeFE7E Aot HSOl
=St 27 BRAETE A mafizto]= M) 56%E AL, wWiE HF
T 18%= m} 17

SAAANA TS 7t Y THAER] ZAbol| EW JHAY LB
wEs AHAE FAxE 20169 1990004 2019 29H20009 02

B

.o

13.6% Z7Hith KBAGA 70l 2e 32HY o]5oz HelA 7hest
A WoR ANE tAIsH AREe] Soluba glo] Fuj W AHl: Gy

A%E Agolct. 19

AT Aol Ag WL WE A 1847 24 FIIA 17208 AR
2 Wolgel 7k ololge] ok ol7A7} Hlold AFYF(RE%IIEY 4
Dol AF wWe grmeka Apile] AW ekl (—RHE ] A

15) FASAAEE (2018). 20189 FAFIAER AFHAFHEA", ALIW AT

16) uugqmaxﬂ (2020.11.03). “Hlo]712] Al AXA PELG Ao, WL 1A,
http://www.foodbank.co.kr/news/articleView.html?idxno=60514
17) 248z (2020.10.18). "KBAT4 B3 494, 2037 Et o™, gra4 7)1},

https://biz.chosun.com/site/data/html_dir/2020/10/18/2020101800165. htleutm_sour
18) AlZQAAA] (2020.11.03). AA7)AL
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T Ao wo] HEYD wekon o] SolrkAulxt mokeh WA A

ARHT 9%, WAFE BEGD Peie oz BY staded spsAol
At 19
Seuet HolAZ o] Ail= FHE AuwAEd Suyse] o Ao
2 o] 2E7IAl olE HlelAE e Alxr HY ot w2 dA R
o &=l s 29" 2% AHHe Foto] wojd o, a9, &
Hew, swn g2 24 we SOl feuEtld el A7) AlEsk
Th20),
19108 ¢ A Wk olF A& 7lEAEo] £obA SoluA gt
=2}

H
Zol A o] At Hlza D3tk PYR BAL G B QB W
2 oz 9g Aoz Weh7l Aelaty Yk wEMe] tEAolth &
5703 T)Seor YAt 7)Ret okaush 18699 ATk wA A% W

of W4T B AolRdrh AREW, AYRE WAT PS AH ol
Ape] Asre, 625 ol mlFo] A BAR WHRE ANsHAA o] we
A i5etset.2

Saltato] HolAe] Alo] =Y F 195047z} Aste] WA 7]
g ulEg A7 6255 AXWA HRe FHow § Aol
A% xo] FER Sole tere] WARE olgsle] RaAd 1Y 5o
wxlo] A7)7] AAstoltt 19609 H AAE19661)T ALAE19691),
19700 AFJ(19724), 19809 t] 7]21(19814d) 59| Fit A7} Bz o
g Sl HuA Sy HolAe] A% WEE A7 "k

Wlol7)2] edFHE thorgt Feje wxsh Hgked), 1970 el &

2 ATYAE, AR, 5 el A £918 Axskn gdglort 19804
g ZUREE HolAY Zalxolx e FAHOR WolAY A eld
o gejs|glon], 19853 Axoz 24 WolAe] Aol HYstuA mal

19) 2495 (2018.07.20). “@= 1009 BAES] 07, F4e 714,
https://www.chosun.com/site/data/html_dir/2018/07/19/2018071901518.html

20) BX% (2018). “=ul £ HlolAe FA7A7F BHE o]n|z], BRHE F/HL, Fuje]
Lol mlAl= FF, A7t ik HrAR . p.12.

21) 2ALR (2018.07.20). AAIZ1AL

22) X135 (2018). AA=E, p.10.
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zpol= Ho|A KTt A& WAl Eobx7] AlZfste], 1990dd] Tl
= ARl 28] ol GAA HAUT2YD ERE 1990¢d] el I
SunMerry, Z&A9] Heédiard, Le Notre, Fauchon 53 72 sfe] 4 H
HEo] o=A HojAY dAlEe] =l I&Est7] AlAFeklt.24)
£35] 20008 o]% =uf Ho|AZ A2 AAY Z3ket 4-H[PH o] WSt
& Qlste] AAF tigo= WS AH|ShHE AHIRS] £a7F FAF FUFskAL 3l
o, 20tHollA 40ti7bR] &5 Ra2E = {oht ofejoldfe Foko] S H

o]A% BT T Al Reo] vobrl AR A4SV} ChFe A4

g AQWste] wet W A4 dgolt HAEOR TR M AMAE
o] Z7FtAA o5& FHOE WolAT HAL ojmXet 1A FAHL E
ol RS % b obel WolAclel Ha Al 4% T8 A7 el 9t
A4o]ct.25

23) o137 (2006). “G%7100 HoE =y HolAE] IAL] B WSt w2 tfgHt (=
& =4 ®lw)”, TaiA", , 40(3), pp.48-53.

24) 48] (2016). “dlolA 7ide] B Ayt nAe] zZtE EHo] AR H]Z
L oJF 147} HER LGS 2SR, AEdsty sk ‘#A}QP%%% p.9.

25) F&H (2010). “Ho1A2] FIF gzl At T2 A A0 B AL xS Ho|FZ =
q=z”, TAFAF, 5(2) pp.61-67.
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od | 17208 @A elolel okg el Hle1
AEGH AT g
o g |19 % R AR 2El 78 %
ealgoz oray
w7 poRgEt A F e AT |, oo
A
FHE~1910d | A3 W AE], AwAle] o5 & il
QL) Fro] Aol 35 =P
AR Eof sk 49 e, o4,
19108~19454 | - gl Aol A Tabm A4, A= 1=, #a9,
-9 WY T QRS EA ol !
o e g A olay
1a6a~1960w | o TEIIOTIS SEs A, vy, oblo,
= 5 Ume), Aol
SR A SAH(TIERAAT 9 o=k whof) HEAT A S AT
1960 o ol T S o o] AAR), AeAE
Bagegnos A A A B )
S I Telg, 8 A
I | =g woiAe el Aaarg Az 2
=g dolAe Aetz we 55 Teld, e A,
1980 |-oparelAl AE oksts Abele] chatel Nefwsr, AekgolA el
A9 Ak} A1) stel el
EARfo| = Wo|Ael FEEA, 2~30%TE A |
19006 | -thr1gde] HolAe A% HE Haaad,
el Toe
=3 lolAY o
Qo] Mol e JI9sE st ol
q71ge] HolAe A% 1E st el
20004 | -FAFQIA O] Al HET ZA] 145, oFE A7
= wjol7le] %] il
=
ANARAGANAE Hol A2 H7 A=
maRfol = WolAe] o] shelHE
4ye ae)ge el wat HlolA 27k, A ol

20109 o]%

WY A AE I
-5 lolAY Azt
el Ast

712], In-store Hlo]7|d],
OAE, Aola SHERf

AR AYITLE oz AT AR

26) YR (2018.07.20). AA71AL
27) &A40] (2016). FA=E, p.10. A3A AA =
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=l Ho]72] Ad2 19908HE 71z ARl olz=A =i H|o]A
2lo] Al Zliztol= HolF|=|et FY Ho]7ElE SHem FAH
ol & 5 Ak
7HE 71E9 take-out THE 2FFH MM Holu Ad2 o]
1

= o

Ag 7HE AdEe] ZHES mste] TASA FAZ
o

=

A, 2}, &8 5o TUFozA HojAY AES T

7149 AdS dolA shue] A4t thgo] 7}

olFil Utt.28)

v 1990t FE 200080 FREe] o]27]|7kA] mifizjo]= Ho]7 ]
o] FFeR Qs =9 HelAe] g2 AN 57 s
SHAl HHA =1 HlolA = f7]ol AHsHA "t

AHAE et di7]de] HlelFE] AERER Z1E FAGA oA
AFRE ZHEstet @A 71 ZliAte|= HojAE o] A AlZst B &

ZFoz Qlste] =i wol7 =] Aol AT B A Fde Hol

W& BFF oYzt 7|E A HlolA = et T lizto]= Ho]A ] o] s

e AetE Al QU2

2010 o]F-FH 2o HE £7F HH 71 AlAske] 2013E 104
HlolA2E tEstes oA ER F55)

A =i, FeFEE X F8 IlxPo|= Hjo|F RS2 oln] W2 Hirt

R &2 1o
o)
It
o
ro,

28) ©]73t (2014). “Hlo]A ] 4tge] FaFat AL, TAFAAT G, 19(1), pp.38-46.

29) X135 (2018). HA=E, p.14

30) 2A1YRE (2020.10.18). “#gol-WiEo] Loz W 24003 A1 22003 2T},
A2 717,
https://www.chosun.com/economy/market_trend/2020/10/18/I15GBYWEUFFC3ZFHPE
O76BQTYCI/
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3) WolAe ARG B U R

LA AolAe s

1o
e
oS
e
Jbo
-
J-g
1o

>
2
s

(0]

o]A M= (Self-employed Smal Bakery)@r EH-F{-E 710414-4 A%
o7 295 Z:xto]l= H|o]A ] (Franchise Bakery), A=zl Huoj
2230 JIARME AR FFlA  digAckE AEAAIS] HolA
(Wholesale Bakery), th@areldolut wiskd, frunmbAl otof] s 9= )
dor A4 A4 ANAE 2ol Azt Bzt FA o]FolX&= QIAES]
Hlo]AZ (In Store Bakery), THlofA 2oz 2ct= dA7tEL H|o]#
2] (Delicatessen Bakery) 592 U= 4 1}.3D
=Ul Hlo|AZ = 7ijle] A= PS5t 59 jels
Wetel WAL ASs toFd Am s oD ek a4 I o]
o

Ael AL mepgee] o2 v AAO] P4 Holw AFelH &L
A6 1%—2%}1 WlolAzlet B HlolAge] AASIH
Aol Asteoigave] weh B Aol dlgle] ¢ =

Hol7 2l & A2l =1 Holx 8 dede THeR AmEI%

e
=
=
5
o
e

3D) e 2005). oA Gl B B hwd AW, et et
=, pp.19-23.
32) A48 (019). AR, p.10.
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[ 2-3] Ho|AZ] FFHE F333
o -8 A2t
EHo]A Tzret W Alx, wWujshs AR gi 159
(home bakery) AFHQ =53 gt EAE Ado
e o] A= TR 2 IAERFEH AES Fadol wuish=
(retail bakery) AqtR Hlo]A o]t
e o 7fQlo]l EHAor Psk= wiFoew wiF o Al
"ﬂ'ETﬁﬂo]?M Z Z42 DiFsLS FHREY Az THL o=
(window bakery ool o
EAGHlo] A AAF Az 7t w2 Zixjol= EAlR Luj
(wholesale bakery) | & 9%t Eﬂ‘j* AL AA| 2] Ho]#A o]t
A=2¢ g2 o]-gsto] M=zbz]o] WMoy, &4l
At o] A= A, FHupl Bo SAES TFste FHold i | BAd
o] AAAAE 2bE Zuld oA o]t (2019),
WS d Ex RSl inshopBelZ Wl of | A0
AsEoolA | Wiy el aRel FHIH AFE Aue w | 209
QX
oA=E et ]
s = - (2016),
nfzto| = Hlo|AY | mifzte]= EAlRHRE AEFE Faior wufjyest ool
(franchise bakery) | &= uj&olrt. 201 4;
] 43 9B ok AT AEL TE ol | jen
o1z auo] A 2] | ¢ W &= ot Ejjo] 7oA
s (2012)
357 o Zgo m

Hjo] 2.9 mHjo]7 g

5 54 v

& ZLeu|2 oA

(on—premise bakery)

Az AH|

da]stE o)A |

22 o e 1§
[e)

Sto] |l A
Hlo]7A 22t St

[ WoAus Ame e, 2ge ade 1we A4
AR g s e et Au, smE ARee dold
AaAgars gos A 449

33) oAzl (2005). A=, p.15. A7 A=,
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e §gols wzol ol g8 1 7

(3 2-3] Ho]AZY 9P
A7} mgsitt, SHA ool =g w#ol7glo|n, wul-fgP wet Azt
E&HolAZ7t & & ‘211, A& gargrog & Ealuli Ho]A 2 QB
4] #HolA=I &2 4 Hlo|A g o] 1, AAF A-FH, Tt

[(Z 2-4] Ho]7 g AEF3D
2R71% Bk
RS B =Hlol =], e dHlolA =, EAduo]7 =]

A

FatHlol7 ], LEFe4lHo]7 2, Ho]TeLu|o]A =,
Zeju]2 o] A2

A B e gH | degHo]F e, JIARo o], Liixto]=H]o]F 2]

T ) Wel7ke Lol A 2], Hlo] A2zt

BRE AYDTE Fotol wpgel Fmel jste] FalolsH, ee|uo]
Ael, EA|Lo]A el Troégi wgotel, Ao R o

B FiHelAE, 2&
]

Fel4eo] A, WolZemuolAe, Lxeus wWolAY fHor His
Art. 94 9 o] Feje] wet PrguolAe], Aimofuo] A, Zalztol
olAe], el Wupgale] weh DelkEsuol AL, HeolA A 44

o2 AZFoIAH. & dFoAds mupgAor FEHE dFtELSH 0|7,
HlojAZ 7t o] 7 7ix]o] ez S St of7|o] & Thx] ] w2
R R E e Ll P ) o i S oM 2xzms HolAZE &

ot FeasE AR

7 FEste] 9] Al 7HA] fRos HAdA

fllo
ol

ofl

i do

o 4

s
ok
il
s

£ (2014). "HolAE M=z JHo] &= A

Sl 29l", Asjdsta e
=, p.26. AFATE AAE.

]
e
i)

Ayst

[
of

lot
=]

rr

34)
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4) wo]Ag AEHT} mlizto]= Hjo]Ag]

Aol wstet ZiQle] FAt wolA= A%

O
Bz Aoy HEE Fi2o] A-esHA] ok dAES A

2 W% 599 oY B So e A%

2 AL Holn 9T, olgd Aoz uFel B uj HolALIAEL o
2 ofeigol A Ao s, oAt Fdol oA che 94
AL 4e B ohet F7] WE, b WEelE Be JPe WA

S4o=z Aap oA Ao PAE FEH FoHAA glow, § AL
A7 AL 7k Qlek3d)

=4l oA o] 2 Aijle] RFshe HlolA ARt TiAo]=
HolA e F 73| Ho|zi=rt Hatet WA

ol7z|et HolAZHEH L] AAECNA tr1de] +FFAA Z;Ao]= o
ol71glE ALt =1 Hol7|E] dEde THLE AuH A} ottt

L glo] sstEs g F

]

o Ao wet 109 miRte] S 1017%319} =347t ARAx A
Afstal mofQldo] 1~27 Akl 29 HolAZz ydd. THE Hlol712]
e Al flxIstel thas, W = Bulstil, &9 Hol7iels o
A FE Tt fRISte] Agf A4 ettt 30

2E Ase AR A4 gustEz ApAdnte] =55k Jig Qe ElAlY

35) A4 (2008). “HlolAe] Aol Beld el 1A FA A FALS M G, F
evioki JITisrl AR, p.27,

36) 292 (2014). “WolAe] AuHet WEolwe] Wk A7 AR wlo A e
FHoz". ZEurohetn tiotl HAHIER, p.10



29| el 48 o] EAolth, t7|y ZaAixte|= Hlo|A L} F|e} o]
RS vAe A AFusE b RO FER pao
= O%j/%ﬁ‘e ‘l'l %]\Z]tﬂ.— = @%7]%-74' _L_I__g_C’)_ %%/g —1——’- = %‘T*ﬂ‘?

NIRRT ] Shtel FH Mol e Wel )
2 A WE 4 U A8 AL 93, A8, A 5 7 glo
o 3, 2ot Au 5 o Al wWirg HAskT ek Zoltt
AnALH geot AL FHolAW, AF Wl WolAx Auy o2
&7k obd ol F4lo] Hrh Zeo] HlolAwlFb el by 2 Stk ]
2] Wlo|Ag 9ale] Bohe was] A, ARRE AN elA Hx g
ot @4 HolA e BINE Z/W olfE 2T & Uk Fa
A 715e sk shte] Bah wolSols] AR ®I & 4 gick
oeiFt HlolAYAH Y SR WolALE AW WE 4 Uk AEL 7}
AL QT A, Y S AT don SRet AN 5 R Aol
e BASt glol Zhw Eate] ARde] B siAut AF wof WolA
227} obd Wo] FA4lo] Ak Zlo|tho)
APATE Ba) volAdnEgos BREs WA e 99 (B

(\)
&
f
i~
oo
_0|L
30
5

37) A4e (014). AR, p.27.
38) A (2006). “TA0] AT oAb A&HY FRESBE B, ATy}
ool At p3l.

39) e (2016). AA=E, p.23.
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5 g
A7 (G2, Aol 2ER 5), ARFEASH, A9, dapxjal
Ho]A g HAFEF) 52 Bioto] fufol= A4, Zaxto] @} Hjo]A g
ALHS TR 49
H|o]# Ao Ax ool & 2gAolE HRFxE HGSA
o] 7 2|7} | 13?4 ] E1E MUr_ o] ; t L; L]'n_‘, ot
BlolE3t oS Ful o] A4 Fag ATt B
dA e} teid OAE HRg ANy SRe @A 22 & e 30
Hiz]|7}H 7td| & BRAY 7S AARE S=9t 3 Bujcts 33
Ar A2d | ANFE B0 SRS} pUd W A 5L AFsHe B
aeteanolqe | BT 2 TARS 24 22l i % 3L olgstel Lol
s AFote FH=E 49 H2EZ Ho|7 g 2 9

Y ShE mulgolx o] Al AE, 4E, Ausg BofstAL
A T & 9 BeAE Lofsnt BACl Jdel e 2T AU
B 9 AGRAL St 4F, Avz, YRS T 1 A D
HolZ2RE YT, HEF, 29 52 Ve GYFHE TAEO A
o 2ga}
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olo] wel A A wlolAg et WrlE stma, x
Hehe olzige] st B S 9l B
eodslop stme wTtAQl AL 9o AY B4 dAF 3

weld dart e

[
i

3

9

IN

>

i

N

2

B = o2
ro
N
>,
(0]

%% eE

. HaEe] ojulAg JPE Bl
b | EATIA A o ARy, S, e
Regular chain) | o\l qat Ao e 219 Sol wol 48

2R Hlo]A2] Aldol] Ay ool F &
(voluntary chain) | Blo]l&¥ OJARE FH| ot A4 Zo*i

ZHzfo)= A

(Franchise chain)

IZfzto] = Ho]A 2 <] EWE@%‘;% =547 AestaA 2013 2
d ALY s Y WHOoERE THE 500m Yol Ziixto]= H|o]

< 3;(]6‘]—1 DAY= Zre HIt wzo g HE
500mgtell mHzto]= Ao AHEAE FAStEE Aol Aol FA7Y
AFAToR AREHAA =9 HolAHE f7]oA Hold & S+ 25 &

o1 F T4

41) i<, AAA (1998). AAA, p.23.

42) =914 (2017). “B2AHANAR AT ndzjo|2ATATRAC] ENH| W} HHFE oA
3 Qg oY, AFdsta detd AAseER, A7A7t AHe).

43 SO QOLY). AAAS] T WelAP H el AT WEES] AL I
mpafo|z oA FH 02", FAUSE st WA IR,
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5) HelA=ZAEE e} A EH

HlolAZ M F3 9 HlolA7H= AWAEH FeEet o8 712 =
Holl A Hgh Bio] flom AlE w@uf WA Aol FA4o] Heh= A
o] Hlo|AZ S| EAo|tt. "thE XA HAEFER WEHE oA
7ho| = ‘E‘*E_Li —H 7t (Maccafe)’, ofolA23d HAZAQ H A2 204 o
AE7IH =2 H Fhe 31 & B2 JAZE FEo L Stk olAH Eet

VAR 9 oY 2= ATAZHAMT AuE S
71718 dstA] =t ol AgelA Hojur] flsi 20074 7 x] A ol A
H=Al 0] HFE et HolA =z viw Mde S And=EH
HlojA g7tz HolE FH mig &, vy Z2EA

AlRSHaLl QUth49) "ANHAEHEL EHo|FZok AH|AE
E: 1 ADHEHANN =717

e HolA=ZIHA =hoss IASES Y Hol7 27l E

ange volAAEE APstel AR RO 1 FB
L grslo] st FAloln vzte] MBS Selsbe 3 AT Y
%

7ol AL},
1Z2d | pp.207-367.
Z_ %LH I:IEHE 01:1] _,—_17].24111 _I/'\ 54;—

ot

>~

44) A=A (2005. 04 16) ‘Mg g5
45) 7 éi 9] (2008). A7, "TAE

46) Fe=r (2009.01.02). 7}7—%?—:}‘1 ~Hket
a4t 7 BAE
http://weekly.hankooki.com/lpage/coverstory/200901/wk20090102151724105450.htm

01-_1_!

_28_



A2 HolANRERS YA it olsf

1) BRI e

HE §39°] 37t ¥ ZRAEES ;_‘.%'é%t} 47
Aeetor= AlZtolup £7F 59 &%Oﬂ ot TR (=R Fn 8l
A %] TrRAGo A

Wb SIS QoA B0 olARA Aol Ae2AR, A7
A WEI P PAS £3, AP A HAF ek FAHA] ATk
A ol LgEE ATt o), Q] Holrbs FIHE Azkel A Efa Aol
chaoeka et

ol BIF SholA QIZEE AAO] MRS Este] Aol WrSL THE A
Aol LHE Bl A7) AANS AT 4 QA Hrks Aotk iers
7re 2o4 Gelo] ofnlw AR ALgsHE ARl AY, AW, AY 5
2 ulgoR A4S AR ARe AL Rolshn Faeke Tolt

THYAQE DEE Yol THe diew sa, Brte] 859t o
o BAo] met F)sHolL PAHS o] FXHHEE chdsty e
s AZsta HARlsts Aejolchsbetn Aojstgom griiAelolg el
249 AR FERRE ojul2A F7bo] Eashn g Basta ther

47) Brooker, Graeme, and Sally Stone (2010). What is interior design?, Roto Vision, p.11.

48) A (2009). “HTAloA FEjet FIEo] FHA 2 7o wek AT, Fodigtw
oot BRAbel 9=, p.1l.

49) Y7t SEAR, A 9(1999). TE3tat 17t A& EAST=A, p.8o.

50) AY, =35l5, o|xd (2008). THiY] HE}AE(bodymetaphor): FHIHE A 7]&7} 87,
A& AlFE3AL, p.s.

51 FAIE (2003). TAWHARRIZE, , A& AIXAL p.15.

_24_



A olgelA FxsE B OAele] Adoz wskska 9t
cafelo] ol slgrto] opgreh. 7|l kAol g i kAl WAL
e o4, Ed= Qs sEel OAgloldEy §  me~
(TomPeters)= DIA4919] F048 Fastgor], A2 /95 dAUS

o

AE] 2Ht oY aute] @go] oket U1 JBA &
Aol AH 719 et olux] o] 8 SO BE

o 2 SR
AGoE FAAZIT ek v 3G Wet /gL FAUA Fai
A8t FreAele] AFska glek.

TS AT OAshs AN Mol T AFgo] obdl g
2 QAo HAE] 872 Qste] Aty Belshy] Bo| 94T 3
2 vkl B 37 Z gAHEOR WEsh: FNOAAS a7

olg WEoR B ATelAE HolANHREE olgste 4uAEY B
o] e HTE W BEES ZAGRT ol BEAFE FHUAAL o
Fo) HES P}

52) olFot (2012). “FZtAAQ! HA-HHFEEM: function—emotion—experience—meaning)
2ey Frp mo] R sfde] wet A, Feisty =AY Z ek BhA
gh9l=, p.38.

53) & HEHA, AEE 9 2006). 5 FE2A JAA: TRl | mHE 2147 B4

54) F=duitiarelsta] (2009). FolA 1 vme] SRR, |, A2t 7129, p.36.

_25_



EZA(P.O.S. point—of-sale)”7| 7] 2}

1

1—

e A2 B2

]

Z
T

o}

—

o

oA 7] &=

=
T

=i
=

HH, eI, AxmAl, A ], 28

p=8
=

2,

o

,mﬂ
il
[ g

B
Hin

Pl 7155 i

o}5
ol

] =t
ot.

T

-

o

flok

5]

o] YEE 3

T

i

7o) 2

R

[¢)

Fofol

tol mhE] A (Partition) 22 Yo =

25

)

ol
A

o
ofy

Aol

=
T

1

—

et

AEE T

o]

2~
s

Sh
=

bl ALg

_26_

9

A

supgelo] 247 golgd AHoz TAH gt ug
S

o] A43} YAQlel] what tres]
i ot W

o}

p
p=1
=

-

—

glo]

—

5t

S

g

& QEE We
g the
v}



€

?_

ZH

=1 37
HEE 5

[ 2-7] Ho]A g

~ cll- -~ ﬂ
N — r
o T Ak B
BT e E |
Mo Go T R
VI oo 5 o
o 0 LIJI 1
S RIS W N
X o R g W 7 —
- N
— X
L IX T Ry
X0 ~n Noo= A
o (Mgl | RS
= A RN FY:
.HEO =l ©
do | B W S| g o R
G I CH - mm@
m_ﬁ_v wf T R
A ™| e
T | 20 oo | =
T — =5 o T ] = ol
= Do ™
Rl el e I I
NoE g F o H | o g
FS e |&T® C | A G
oV O %ww E___c oF
ol 2 e DTS
TN ewmay | AT
HAl o7 | TFdHIT | NT
_ <
X =
ﬂ.\_ = uw_v
wﬁ Ho or 3
el mw oy (=)
Ho = 2} N
™ T Ho
c ke
~A

oo
- 0
£yt
110
Ho = o
TC
R T g
ﬂ,z_oﬂﬁ
ERE I
ﬂaﬁudv.
B Ho o
of o
HTEOH’W_
o "
o W
w T B
Ry
X
10%51_
p%u-%
OO
o
) ]
= B oo
Mawpuﬂ
— Mo
o W
RIS
Mo B N
<| Mo o1
5 S
T o X
Y
! o

AE FA4mct F7ko] o] wet hof

il

N

2-8] Ho]# =

S

[

<
ﬂmo
3
el
| X
do | o
| F %
Ho X Wo
NB 17rm -
M| fo r_ﬂv
1er @E mo Hq
B | R TN
R =7 | X | o
N L X!
e B
TR | T
| T ] -
N7 X
|| | B
O_D io H_L
=T K
|
o=
R Iy s
op | X
~ |
™ 2.._
=m
N
3
—_
ol
=~ = ,ﬁ o i
N |~
Mo | M| | X |

Ho
ojn
4

—

o)

o|J
~
Ho

o AR

13
of

‘A A B o

A=k (2016).
pp.11-12.

_(;);I

&

55)

ru
T,

13
of

_27_



)
Mo
oY
M
_,a
ruz
N,
o,
Ll
—Ll

o,
i)
2

39,
_u
=)
o,
A
)

=

>
=
of4
e
lo,
it
Ak
2
rlo
o,
ko
B>

Baker(1986)= &2 A8 [E 2-9]9F Zro] FH QA (ambient factor),
tjzFel Q4 (design factor), 121 AFS]ZA] QA (social factor) 52 Al 7}1A]
HEE ZRoIn. F8 a4y 7 JAY o+ Qle wiAdd 2HoEA 7
oAU BT Aeolw FE e AUREyY 250l AFAQ oo
=

294 g4aq 49 FHaAs
aman | FAHSE AN & gk | 3710 BARE S% £U/ED)
THAEA L . _

247 e e a8, 7, 324
Al A (A= M7 ] ARe)]
é‘z],'ziﬁi ?_Z]@_]’ ~/’x_ 31% =t ]o(n_‘:'T, =T 'ﬁLEl—s HE, ]’D
SERICE A, =, 28 5
= _ _
B 7154 @00k, W, 41%)
T 7H(0]1 ]2~ oF dN:=
A ax 87 W A o7 IARIYS, %, AF)
= - 28 T g R4 Zojo o) A OF SN
THLEQIYSE, 2%, IF)

E2: Baker, Julie (1986). The role of the environment in marketing service: The
consumer perspective in Czepiel, J. A. CONGRAM, C. & Shanhan, ]. (Eds.) The Service
Challenge: Integrating for Competitive Advantage(pp. 79-84.), Chicago: American
Marketing Association.

_28_



A,

A
A

7T, oA,

5

"o
gofo}

.

Q47} 2

ra

o Agele] a4

t}) AEo] ofo|HlE g

Eoo] AEg, o}

Hste &

ki

7} Yepta 9l o]

J o] of

9

o] %oix] 31

AREEL ot 719 Sl wiR ofel’lEEl(shop identity) Ee AE

o] oto]dlE|E](store identity)2] 2|0

el

E3te] B

o 4wl

=
o

<

oA T el

2A4 11 FQ40] AH| w

o

o 37

El

ofoldIE|E]¢} HAE olmxE

FEdi= ololdlelE!:

w7 p.199.

2

56) =44 (2007).

_29_



o} ApEa uje] Hxpelo] of

o). 443} ofol

<

ok

A

11 o]

oA o3

o

AEE as Atole]

o]t} 57

]

K

]

ot R O BT W

o] ofoldlElE)

fife)

ol
gop
"

HE otoldIE E7F 47

al

EEERIET

gt

of

el ABAA AAHE AFE olFAH i

g AEo] ofo|dlEE e LAQAS AHRY [# 2-10]7 Zth

"Eloju]= oA

(2009).

David A.

57) Aaker,

pp.134-135.
58) £ (2007). FAAA, pp.203-204.

_80_



[ 2-10] 2Eo] ofoldlEE F4Ha4 AP

AFHAE) =oAs 8%
_ } TAIE, £ UEQ
G554 Wsto] o2 9 o o
@@, v, xhofet
Alg 7FAuA SI (Store
2003 entity) AZlo] et B4, 7], 29, ARl 257
o e EEd 9 4% POP, §UE, 247
AT ol Ay
= O
A%A ax g, 24, v, AR
TpALE
E_"I]_ ol AlE
1=} =~ ==
T L ey 2 g Aw
ooy | AEeRAS AvEAe ] AR
Exo] Tt A7 PP
Araz golg, ozt 7leE, Ad,
AR ey, ], euA
B 9 A, B/71E, B4
e F7rolulz] |27}
773} S NAH as | AA, A, BHGRE, T
(2009) I _ =
A Gl B AT gam o b, HlzaZelo], A
aa(eBA)
F2A
A, ¥, A%, et
yr | 24es T
BAE ofeldREe] |
1\_ 7 b |
- AgEAa omx | ° PO o e
Bl S5 HAcs
(2010) FAA
Zode] 4F 7 AL n 29, 295, ARl
Tk A7 e :
an Az, e,
W B A g SpALE, Hig, 875
1AF 1512 03]
A5d | ololde e ASKE 91w T T B —
011)  |WiE /2 O ax I
A4 Hrer Y 84 A7), A%, 29
s RS )
Hal= O]—O]E]E]E] g"?‘%ﬂ jﬂ‘/\‘l'—];—, %?:}?'
And I
T2 9
(2013) ] -
LA @ A0} A7, ", |, A, 715,
SRS pEEG

7+

_31_



a54 an 9 A4, e, g, AR
mpAbE
2D R AE
7t ofd 84
43d | 7AW BdE gae) Apas
(2014) s4ste] Pt AT Zmas
EO%U% 0;(’ Z_E_;%E,
NFes flols & o, F2 7heH
4EADY, AR 5
CRaks aej, vy, e84 5
AZA 94 W AR e, LR
npALE
FFE ZP a2 E 9
A
oFu] A1 B E ooldlel et e
a
oty | QA= WA Rl | zmas 2ol ax
ofgt TRl el ;AT
1 0 -
A7
2yna 9 AE
i aem, vy, eBA 5
AFas | SRS, HEL E, 1A, 1%
o4 A9 Wy &
U]L_ ] Pe) <] EO1 /‘;_,_]L]-]_g_ﬁ\_ /_\liiH, 7]_:[1_’ }_Eg
(2019) ofoldlElE] Hw AT
HFd 84 2o, AR A

s
N
30
o
o
N
M
ed
r>~
o
re,
-
O
&,
1o
3

Tol 4 ekt F7re]
sEol ofoldElE ] THaAL YRR A%H 24, S, 74, 29,
4, 4, 21 0 4R 59 asz PR 9o

oA AAATONA Lt Aol ofoldlEEle] THa4
L oAAe aas thewt go| e sk 247 @

[Z 2-11)3 2.

go

_82_



ol

Br
i

—_—
fite)

—_—

of
-

Bl

O

o NS WEAA b

5 A3
EEEL

7]

Z]
&

s o

A%
24 s}

B

S

T

=
=

Al
, ;m

77

Al

o
mmo
mjn

mﬂ
il

oM

o
o

X

Tk

2-12]e} Lol

Eid

=l

1

1—

3 el
o}

°

o

[Z 2-11] 2E9] olo]dlg g 184 AHAT

4

jzel

ke

A

o] ofoldlelg 7

EAS

J, A7)

o

474, %
=

A
Q)

=z ]
=

(v,

whap

77

mo
by

[P

°

o

el =]
Z

THAtE (Facade) 2t 572 43

Az gA2 BE

o
o

N
)

it

oF

o &

T

N
Ho

Agske 7ot Al

el
o

olm|x|e} 7]

4 249 77, 29, o

Ho

5t

[¢)

A g4 T8

_88_

Fsaet.

o

T Zo] A

[e)

=)

2 U o



(3 2-12] Ho]AZAEH ] AYFTt FA48 4
HAT, TR A
THALE Y- ETEo], &Y=, Sign
A oA, A=, Sign, 149
T4 84
vt vietupd Ay, A
4 Zgura e, gyl
7Ht 7t2E, AH|AH0|E, HolE, Au}, ozt
a9 AAAWAA Tone & Manner
B A¥zY, gz, vz, FAxYy
A 94
kbl TtALE Sign, HWH Sign, 27875
A AF, QBA, gAEYols
2 Sign, B4, "wlww, Z4FHE

(D) 54 84

Oh ==

TRALE (Facade)= &9 7150 E@SLA sh= oujE AdEsh= 7]&
Al gaozp AHRtOA Ho|AZHIZH el onAE 7Y WA QA
A dH= Fagh BEo|ths) A=E0] mAE (Facade):= 37HY] 7%, &
T, 9%, BACE Ut 4ES Bists 379 e oWE H
of BREO] ojmz|e} QIA[H QA4 g AB[ZFO] Tho] AJAE= Lojn Thef
¢ BAE ot AHRRe] A 542 9t fS St vtiE= 84

A9 (2010). "mAR= ORI AR ARYAlAL] WA Bet A Fhe wbAb
e SHCR, Fddisty el HAet =R, p.8.

_34_



j
A 5

. o A=,

olct. mhALE

ol

ofm|A]
= HjA]

ot

A, el |

fol wre 3uz 44 7

=
°

ta 7)ol mAt=EE

<1

0|
X

B/

a

wAE 7}

) Bt

!

= 4l
i O

rolEete uhgAe] 2t A4o] wet o

o FHYAD A

Ho

&

ol

o

TR

JI
o~

T

SeES AHgs

=3
=1

s Al

o=

e A= g

35
OO

=
=

ol

on) ujeto] g Aol

th 4

)
o

o) We YR g

5

ok

o] 243} el WA 1

ol

Al

2274 @aolm, g7ke] 2719}

T Hlo] 2

]

e W2 A

ol
ar

o

o

A
60) °l=% (2019).

s

7
Ho

A

A~
AL

T2
-1

THAE S 42

p.30.

At

%
61) AR (2011).

St
of

)

Hlo]lAZ] 7199
okl AAreel=E, p.30.

o HE]ur oy

T
S}

£ ofolalee AgAe:

ekl

A-S, 2FF (2004).

o] B
M

“Ho

shelubA E o} e

71

=
LA

12!

XA

Ozl &2, ,

=
=

Rk

7.

gl
==

B, A, A4,
E5A9, p.3l.

62)

_85_



o
ol

B8r

_y
lo

—_—

ol
G

24,

o mHEA,

il A 24=7] 2

Al Hls

2 upeta

40

o A

<

T} 4wz}l

=
=

8%

)

OECESRREEIEY

| %

W gl 74

o]

94

el

A

Hheo] A

B

g =olo el AAY

sl

o 7% 4~6m ol4tel

fol 2% AulA)

S

of =4 Hd=

e B, duAd Fo] o

2
=

FEiel A Hlojut

{a

I

(2) &4

b AR

71 &%, p.60.

A

CREEEES

r

63) A4 <l (2005).

_86_



e 2917]

=
=
ouZE WE U aiBAM A% B A7 AL
(o= ko KN A
T=22

it
o,
ol,
rlr
i
o
-
ko
r [¢]
o
fr
2
o
sk
5
C)
i
AL)
>
=
oK
)
1o

o,
ol
S0
rr
n}

Al
i)
N
N
rlo
Fo
B
mln
o,
Ju
)
— o oy o
lo &
M
4o
ox, o

i)
N
N,
T
T,
=
o
o
ot ol
ol
ol

1o

kY
o M 5 oo M
o fF 4 o od

d Q4 F shtolch Al der Aze £,

S wol WA Hrt. ol By 5S HAF A4 Ade go
Z 3l

9

(o]
2 e
b}
4 o

o
>
Lo,
1o
B

oo 3

Ll
J>~
T
ko
B>
2
i
ot -
oo
_O|L
2
1=
o4
e
<
EN
ok oy

=

FAELAA 7Hel mix] B A7), dHle sk 180 TEe] F=

ghth. ASelA gl ot Qake PAshe 9B slw

ATl §54 aarA FELt 27], Aao] FopRA| o thekd &
oz OAAY 4 gon Hgel BIJE AL aset AR Fa4
o] AXWA BHe AGSHE Hl 9lo] HAelUBA el Adz Tl

64) Bellizzi, ]. A., Crowley, A. E., & Hasty, R. W. (1983). The effect of color design
instore design. Journal of Retailing, 59(1), pp.21-45

65) Bellizzi, Joseph A., and Robert E. Hite (1992). Environmental color, consumer
feelings, Purchase likelihood. Psychology and Marketing, 9(5), pp.347-363.

66) Crowley, Ayn E. (1993). The two dimensional impact of color on shopping.
Marketing letters, 4(1), pp.59-69

67) Campbell, David E. (1979). Interior office design and visitor response. Journal of

_87_



Fe.

o)

715l wret A, Az, FHE 2oHEA "ARISHE Zo] T8

o
Nd

o Be4 A3 aiol

17F 2

A%

)

o
Nd

o

Nd

ol
K

ol
Lo

b

<]
B
o
Nd
T80
us
=3

Hlo

N
o

7o
el

whe} o}

adoln] et 2, A4, o

517] ¢l

/\(-)] )

agdog T

Hlo

(2h) 19d

2A dutr oz 2D tzpele) F2 AL

b

Ao =M

bl Tl

©

A2 Solqk AW FHRLSH Am 97

AA T

Applied Psychology, 64(6), pp.648—653.
68) Ryu, Ki-sang, and Soo—cheong Jang (2007). The Effect of Environmental perceptions

The case of upscale restaurants. Journal

of hospitality & tourism research, 31(1), pp.56-72.

on behavioral Intentions through emotions:
69) Alexander, Mary J., 98] & (2004).

2, p.17.

A scale for customer’s

perception of dining environment. Jjournal of Food service Business Research, 11(1),

pp.2-22.

gztels

AW e "ARly , Ae

70) Ryu, Ki-sang, and Soo—cheong Jang (2008).

Dinescape:

_88_



BEE

1]
18

off T =of I

T oglem g e Ao ofol

|

=

o A
FaHA A}

S

L
o

il 7t

[¢]

: T Y =T B
w 7 ool N m - = <
i{e} ﬁ . _
oy How w2 ® T
n_.mE ) __o.._ ‘mm ﬁl ,lDI 1o
BT Mo W T, )

I T - il
A I n = B0 <0
o O _QJ LA ﬁﬁ B
i X L 3
® P T Er 5
do W W o g R
ﬁ_Aa B gy ¥ N =
ey W H e T e
o ol Mu%i,ﬁ Gt %.OM T
GO E—_
| oo Comop A I i
) ~ ,7|_| =) o _ 3
Tl s E T e i o3
o N !
B T R B oo mm Iy = L
o TE o La T
° or mm MW o MM | ww
N ~oop P E T 0
ol ~ o r - 9
iy 5 oo C q_ﬂ A B Cla

7] ) _ H =3 10 e
> f Tanglrym M
E._ & W oo ol Xoom N O 2 5
N 0o o rE Ho < T ﬂm
o op ° % S T ®o a
! ~ o Mo R . i

T of mo & ~—~y M =
QL m‘.\ ,m‘._ H.leH mmm ,_._m_. X o] dA' RV _v.ll_
e HEpr o N g ™
oy T OH R OB T

7129, p.78.

A

AW A E,

(1993).

(o)

[¢)

AETRA B8E 5 ok A4 4

¥9lo] wheh HAE ofoldlE|gE Ko

71) BF



A 3 A HoAMEZH HAEE 4HA JHEA

She AEel] wet BASE ke "ot

Wlo|AY HACY AF AuAE Fohsts] AshH SHT HlolAe 1
ASS AT 47b glow A AFTolet B glo] B BHoz wlo]
Ao HAES sl A9RE 54 BASS Adsts dm 9ok AU
PEolgt UL A4 §7E FEAY AT st AFolt Ay
A% AUl A g B A ES Thgoleta @ 4 glow, aHd @B
AMA7L 469t BAY FE Aulse] A¥ i wlgALY B
APE olBA AESIR SHrkE TRl Aol Avlg AugHe B
A= AT A PASL glovl Al desta wimsks 1
2 AXNAA Azstn Adsks &4 F FaARle] Agsye] 92 F
L oREH 0 Fa4 shere] BaAe A4ser gt

2) WolAY AR anzt A5 U B

7h &¥AF B

Hms of® didel dish 4 7 2974 Ee vlzoFoz HhEs)

it
|
)
|r
N
L
2
A
o

72) AYH (2020). “B]FDuELE (visual metaphor)? EHQ A7 A&
TR #HeE A7, ety thehd AR, p.30.

[e)
73) =& (2005). TAHAYFE, , A2 A, p.se.

_40_



A sHe otaE 2HA W HoklA Wl Fash thelxi A

wolth. 74 A7) A4, 8 AFEE, WA, oler Sl s 2l 9l

ol
SL

t gury
Jd WrtRE Aot 4 k7 HEE XA 84 A a4, PeH 8
&9 Al 7HAR FAE o] oty B 3H700] i, A a4 TdAt
doz B o] itk HEE Al 712 Aeor He e HEE §F
el dhsll AFEEel 7R e A4l Ad, o 52 Qulsh=s IAH
Qa9 Y, A, F7t 59 AAH a4, P AFE 2= FsF
82 SHT 4 vy BHE Aoltprn, ghdatde] w2 Al 84 F AF
A Q4TS HER Eshe AR Q1A a4k Hko Adsts aAR
2o, =7t s ok fdote AFo= oozt ATt Hki
EA9] tidS Zta o AER FJA=E Ao] ofd AE, 1A, "iA
of oJsff ek5Eo] TojH oLt H|E o Holks Wk duhvt 11 42 Ak
7V ARES. B, Hke B4 didde] A e AAH &40 4l
oA FF= wrom EA AT U] el e dFss A5
g e Z2A8Rlo] Hu, AHR PFo] FFS mA = 7P AU B
2 FEFShT9)

74) ol (2014). “9)4
W OJof mal=
Aet o,

75) Petty, Richard E., and John T. Cacioppo (1981). Attitudes and persuasion: Classic
and contemporary approaches, CO: Westview Press.

76) Schiffman, Leon G., and Leslie L. Kanuk (1991). Consumer behavior, NJ.
Prentice—Hall, pp.134-141.

77) Chatterjee, Patrali (2001). Online Review: Do Consumers use them, Advancesin
Consumer Research, 28(1), pp.129-133.

78) ojsbl, AW, AFE (1999). “ALA/MAH LA A £uWE: prED] A 7
27, TAGSAT, | 28(2), pp.505-538.

79) Ajzen, Icek (1991). Theory ofplanned behavior. Organizational Behavior and Human
Decision Process, 50(2), pp.179-211.

Aol SNSTHHREAe] HRAg, LB E, 7R 2] A,
& FAAG 71Eod 2HAE FHoRT, FETicty it o

_41_



XM 24
(Cognitive component)

B 2y 94
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overview (pp. 1-10). Hillsdale, NJ: Lawrence Erlbaum Associates. p.72.
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JZH|Fo] 69 (1.5%), HAQ 164 (43.5%), 24299 (7.6%), AEZ 18
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3 5-20] A7 dide] Anry 54
= Hlz HAE (%)
g2t 84 22.3%
! Sk 293 71.7%
A 377 100%
20t 233 61.8%
30t 81 21.4%
Sk 40t 47 12.4%
50t oA 16 4.2%
A 377 100%
oishg 88 23.3%
o ek 48 15 3.9%
HAA=HA 6 1.5%
2%l 164 43.5%
29 294 29 7.6%
AEF 18 4.7%
74 12 3.1%
AgTH 37 9.8%
7]} 8 2.1%
A 377 100%
o
o e
1009+ gt 89 23.6%
2009+ wjwt 22 5.8%
3009+ mwt 184 48.8%
&5 3005t ol 45 11.9%
4005H o]t 26 6.8%
7)€ 11 2.9%
A 377 100%
158y £ 35 9.2%
sty At 88 23.3%
ety =9 210 55.7%
&g ok At 15 3.9%
detd =4 22 5.8%
ietd =9 ol 7 1.8%
A 377 100%
0 218 57%
2g oF a4z 159 43%
A 377 100%
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o] AWz AT B Theom AWl ZoAL AUFEI} we
Aom wol ARAE o] ARZAE Frts AL AAYS u 9ot 7

W= Qe HAE (%)
A4 195 51.9%
FAA Y H| 424 182 48.1%
A 377 100%
FHA S “01% AFo| ooz HlAg@Eo] Wt A s5goz

# 5-24] 5t Sz W A

3= W5 B A1 E (%)
IASS AT 35 9.2%
sty Zst 88 23.3%
sty & 210 55.1%
shad sl st 15 3.9%
distd & 22 5.8%
jstel = o)At 7 1.8%
2l 377 100%

- 129 -



o 52 15ty E¢, ew e, dE, dHetdAl, st E, o
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Zhat Fa 8 2%

71 7 2%
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[¥ 5-27) olmA A4l a9lRA T 5-28] HAE o] 8elEA

73 - 73 .
1 1
ojm| 2| A% 3 0.876 AHAEAE BT 2 0.841
o|m 2 A%t 2 0.859 AHABAC I ] 0.827
olm A A4 1 0.847 AH|ZBHE HE 3 0.827
olu| 2 A% 4 0.841
ofol Al Fk 2.93 ofol 7l gk 2.740
T EHF(%) 75.248 BT EHF(%) 69.514
FHRFH%) 75.248 FARH %) 69.514
EEFA HHEAZ KMO &&= 877 EZFA AEAY KMO &X=. 828
Bartlett x 2=766.132, df=6, p=. 000 Bartlett x2=509.081, df=6, p=. 000
olm[z| 1o aQl, Bt HEO a9l Wi ok 89l HiH:o] g
A, Bt FAEo a9l Hilco|mz|o] £3F F BdLrt W2 I
S AAT H 8RS AFPsorh. FASH iR B PHe 74
2 BAS A8etYE, WA (Varimax) AR SAAZEE 1 A, of
A el g=o] & Jfo adlezw FHEUOH, 60% THto] w2 EAF A
Bee Ryor egrsl Aysitty Bee & 9k
[ 5-29] W& oz9] a]leA [ 5-30] BHE A Zo] QRlEA
2 sl 2 e
1 1
R o ] 0.825 Helt olx|: 3 0.853
R o ) 0.821 Helt Ak | 0.840
"R o 3 0.812 HAC QA% 2 0.836
ofol gk 2.672 ofo| gk 3.343
FEHHR) 66.458 FTEHFHR) 69.876
FARTH %) 66.458 A A FH (%) 69.876
FFI4 HFEAS KMO £k= 822 BEYY HHEAe] KMO Sk=. 837
Bartlett x 2=536.312, df=6, p=. 000 Bartlett x 2=931.514, df=10, p=. 000
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(¥ 5-32] HAE ojn|x]o] @olRA

an a9 an El
HHlE 4= 4 0.809 HHlE om|A] 6 0.819
BAE FAE 2 0.802 BHE oju]z] 8 0.801
BAE FA4E 3 0.792 BHE oJu]z] 9 0.795
BE A% 1 0.781 HHAE olu]z] 5 0.782
BAHE FAHE 5 0.759 BIHE oju]z] 7 0.766
BT oju]z] 4 0.762
BAHE oju]7] ] 0.675
otel gt 3.813 ofel gt 3.771
+EHF (%) 51.901 55 AT (%) 56.711
A AT (%) 51.901 FA R F (%) 56.711
HEFF4 HAA0 KMO £x2=.871 EEFY A KMO Zk=. 861

Bartlett x2=1113.175, df=6, p=. 000

3) AF= 4%

z
AR etREAS A7) A8 AHE BAS sldck olE @3] ¢
vl it ASE ol gslrh. FukAlpha)AFTE BE 0.6 ool
Hreog A7l 22 Zox KA glon HE Fo] 0.9 7 =
gt ALE Holw, AFwrt a7 S&535 Ao metE gl
® 5-331 AEx AF
ai 45 gt
oju]z] A%t 4 0.877
AH|ZAHAE B 3 0.847
HEE o] 3 0.834
BAE QAL 3 0.874
BAlE M 4 0.865
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T a b ¢ d e f ¢ h i 3 k 1
1. 4884 1
2. AHAEL AR
3. AEaL 2R
4, e A iz ol
5. 27094 61 s g 88
6. 717as Jpos BBl
7. 2994 g3 500 g8 e By

— 413 456 345 507 475 512 498
8. :’-Eﬁlﬂﬂi Hkk kkk Rkk kkk Rkk kkE Rk 1

395 .677 475 568 535 592 444 345
sk ok kkok kokok ckskk kokok skoksk kkk kR ok

9. ojm x|
g | 558 617 495 52 462 578 552 579 475

* %k %k %k %k ¢k s %k * % %k * %k skokk kRk Kok 1

10. AH|REAC

— 5=

555 615 435 500 402 579 441 485 345 790

11. HC}% ’Q]E %k %k k % %k %k % %k %k * %k %k * %k %k * %k %k % %k %k * %k %k * %k k 3k %k k 1
A89 542 456 428 408 456 352 .665 .547 .629 671
12. E—%E ?JX]E %k %k % % %k % % %k %k % %k %k * %k %k * %k %k % %k %k * %k %k %k %k % %k %k % % %k %k 1
. 378 450 489 448 427 462 466 .698 568 .552 574 672
13 E—%E %‘/\E)]E:— %k % 3k & 3k 3k * % %k * %k %k % ok ok %k ok %k * ok 3k * ok % % %k ok % 3k %k %k ok 3k * 3k 3k

L AEATE 001 FEER) AN Fgynh. (N=385)
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I 5-36] FtaA7t om A el nAl= IF
127 227
LS

B B t B B t
&) 3.669 12.382 .780 3.233
ek -.089 -.076 -1.293 -.053 -.028 -.795
ik 144 217 2.311%* .020 .015 .260
A4
i -.118 -.044 -.612 .031 .013 104
ok -.182 -.074 -.609 .027 .013 132
A=Y -1.531 -.117 -1.996* -.589 -.039 -1.134
Rl 156 .120 .540 226 143 1.170
A9 -.249 -.073 =732 .013 .014 .080
A2 -.049 -.024 -.131 .148 .036 .626
7 -.615 -.052 -1.068 -.062 -.016 -.151
A5 .058 .024 215 .208 .063 .866
A&/BAE .061 .052 .547 .022 .032 462
4 425 -.078 -.127 -1.835 -.069 -.158  -3.061**
g+ .017 .027 AT75 -.024 -.013 =511
aE ofF -.039 -.082 -.328 -.013 -.017 -.122
1. 2984 152 159 4.055%**
2. YEHA G4 275 314 6.551%**
3. Adan .056 .074 1.601
4, fRg s .109 133 2.405*
5. 2iQA .081 122 2.595%
6. 7Haa 151 185 4.164%**
7. 2HaA -.056 -.096 -1.617
8. g e .078 .081 2.919*

R2 adiR2 F R2 adiR2 F
SAZ

.083 .051 2.330 .698 .605 27.181

*** p<001, ** p<0.01, * p<0.05
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T 5-37] ofu|A A 4-B|Ae] Bk=rt ApEele] mAe I
o 1A 29A

B B t B B t

3.977 14.382 1.159 4.487
4 -.063 -.151 -.768 -.122 -.154 -.578
ad 134 .228 2.691* .083 .034 .538
2
ooy -.297 -.149 -.945 -.115 -.065 -.454
ook A8 -.399 -.387 -1.456 -.359 -.178 -1.694
HAA=m A -.614 -.039 -1.157 -.188 -.019 -.263
2)7g<l .034 .076 .069 -.071 -.052 -.478
kel -.367 -.121 -1.146 -.085 -.059 -.454
A=A -.079 -.084 -.074 -.059 -.025 -.269
et -.318 -.024 -.623 .184 .091 273
AdT7 .031 .089 267 .095 .021 .017
A&/EAE -.051 -.037 -.504 -.120 -.071 -1.453
R = -.062 -.115 -1.717 -.021 -.052 -1.127
gt -.005 -.009 -.122 -.021 -.022 -.0331
aE o7 -.095 -.066 -.734 -.076 -.053 -.858
ojm| 2] A% .320 318 7.459%***
AH[Z}O] HiE 491 489 9.869***
A% .f\422 a((1)19R92 3.9F’33 .?823 dd5l7R72 32.1:374

p<.001, * p<0.05
oh ou|A g W O=rF BRE QAo u|X]e dF

1A A= Fgtel 3.901(p<.00D) & Yep 3]2jo] AHt Zlow

HAow, RAEO]
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1462 146%9] 9L
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459
.490
750
943
436
.987
-.084

-.035
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-.066

-.041
.023
.021
.027
.243

-.040

-.985
2.476*
-.412
-.609

-.053
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-.074
-.094
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-.118
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.013
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=0
o
Tor
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=732
-.151
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.140
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-.249
-.049
-.625
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o 194 28HA)
s B 8 t B 8 t
44 -149  -122 -1.087  -.098  -.046 -.967
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ABSTRACT

The study based on the influence of spatial
designing on the brand association and recognition
— focusing on the independent bakery

Kwon, Hyuk-Jin

Major in Interior Design
Dept. of Media Design
The Graduate School

Hansung University

Bakery Market is the most important service—marketing industry
amongst domestic and foreign food market. The inclination of income
rate and the diversification of eating and dieting behavior currently, is
dynamically changing throughout the market field of bakery to satisfy
consumer needs and preferences. With the technological advancement of
mobile and big data services provide improvements to modern lifestyles,
the dependence of dining outside of homes granted restaurant industries,
along with the bakery industries to considerably thrive. Thus, the culture
of bakery fields today, show greater importance and due to the changes
of present—day diet patterns allow considerable amount of consumer
preferences of not only to purchase bakery products but to linger to use

their offline stores.
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Through the technological development of modern 2020s’ Social
network System(SNS) enabled younger trends of people, who are most
likely to show interest in expressing themselves, and based on the
psychological mindset of such trendy consumers to find and visit, in so
called “hot-places,” show greater preferences toward independent brand
bakeries over the larger, standardized franchise bakeries.

This study is an analytic research to interrogate the importance of
spatial designing and to find the significance amongst the competitive
independent bakeries that are located within the so call “hot—places.”
Furthermore, to find out brand recognition and loyalty on bakery space
through the value of consumer experience, this basic study of spatial
designing element will enhance brand value along with consumer
satisfaction on independent bakeries, exceeding to peruse competitive

significance and further brand development.

For such purposes explained above, the essay is structured as follows:

Chapter 1 — The background and its purposes, the settlement of the
scope of the research and its method of investigation and to present
differentiation to prior preceding research regarding professional bakery
industries.

Chapter 2 — Via preceding research; to study based on the types of
bakeries from a theoretical standpoint to their spatial characteristics and
to extract the characteristics of consumer preferences along with their
expenditures to provide an evaluation index guidelineon professional
bakeries.

Chapter 3 - The purpose, through the preceding research, is to
present basic data on brand image and brand recognition to identify how
the value of consumer’s sustainable consumption and their selection of

expenditure significantly relate to the brand’s spatial element.
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Chapter 4 — Mainly focusing on the domestic independent bakeries,
henceforth conducted a survey and analyzed the current—status of 10
different independent bakeries, located in Seongsu—dong, Apgujeong—dong,
and lastly Sinsa—dong. Thus, the analytic factors mentioned above in
chapter 2 were analyzed based on the evaluation index guideline, and
organized an index guideline on the characteristics of independent
bakeries spatial element. Prior to this survey, group interview was
conducted as a preliminary survey to select the spatial elements of the
targeting brands and was able to select the 2nd survey topic. The
participants of the survey were extracted through the method of
convenient sampling, and the survey was conducted using the
self-administration questioning method, statistical technology analysis
along with the attribute of multiple regression analysis, independent
sampling of T—test, reliability analysis, and the structural evaluation on
factoring analysis to approach the index guideline.

Chapter 5 — The proposition of the evaluation index guideline
through the documentation and analysis of survey research of chapters 1,
2,3, 4

Chapter 6 — A conclusion to the preceding research and its
suggestion for the upcoming applicable plans for its future use of the

evaluation index guideline.

As the result to this study, the analysis on spatial designing and
element on independent bakeries respectively reveal the importance of the
necessity of spatial designing, suiting the consumer’s preferred—taste will
eventually result to an inclination of brand recognition and loyalty. In
conclusion to all of the analyzed data, along with the presentation of the
evaluation index guideline, to not only be used for the spatial designing

but also to constantly act and reviewed as a standard tool for all of the
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upcoming spatial designing of independent bakeries.

[(Keyword] Bakery, Space element, Brand recognition, Brand association,

Store identity
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