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KMO(Kaiser—Mayer—Olkin) Index®} Bartlett ?La/é A

(& 4-2]2 E&%oéa}%% AEEd F2A]e] 890w Fiteldt
QR st 2A=YAS ERISH] 9Jet KMO A4 .863°19.27 Bartlett
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A AZS X=3107.251, p<.001 oA Golste] QQBA zpaEo| A
A PAE YERIHERRS] 2017). dubd o= KMO A47F 900)dolH Hii-¢-
1, 80H=W T, .60 52 J0M=W HFolx, 500]5PH FA Mo}
(Kaiser, 1974)3}1 E_T’_EJ—' olct.

N

W4 P2 @l @2 QA3 a4 a4 BEA

21 078 .099 .099 .025 .750
25 .081 014 200 104 745

4 =34 .094 .033 115 124 721
2 3 -.015 133 176 731
22 034 .166 .085 575
23 4 .079 118 263 724

A —Er?} 2 . -.010 .030 134 658
2% 5 222 074 331 753
253 -.017 120 111 623
£ 3 097 125 .066 717

pge =91 016 -.024 073 121 682

=L ) 251 181 026 -.060 712
234 -.181 129 154 142 470
22 248 .094 107 .104 840

714 231 178 142 123 064 773
2% 3 192 .060 152 129 750
22 276 215 043 112

AZtd EF 3 -.063 209 114 155

7HA B4 213 274 102 .001
21 .050 136 .086 110

Eigenvalues 6.441 2.511 2.155 1.527 1.097

Variance(%) 32.203 12.553 10.777 7.637 5.486
Cumulative 32.203 44,756 55.533 63.170 68.656

KMO & Bartlett's test: KMO=.863, X*=3107.251(df=190, p<.001)

_34_



[#4-31 POz BRA] B Aolet,
a98d A3 mEo AYHT adRde] AT ARYL sHIshe
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Eigenvalues 3.558

Variance(%) 71.161

Cumulative 71.161

KMO & Bartlett's test: KMO=.855, X?=1009.110(df=10), p<.001)

_35_



43 ZY=E7e] A 24

[F4-4]= & Aol AMGSF HEJoPEE A&, Fioe dEX]9
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g WA dAEE B

(£ 4-4] ZA=T A 24

A
89l =35 Cronbach’s « Cronbach’s
a

Bd= 4 T
=4 5 .897

gi;ﬁig% 743 3 .865 .869
217k 7HA] 4 750
A EE 4 .832

dEFsHE AR 5 .893 .893
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ABSTRACT

The Effect of Personalized Cosmetics Selection
Attributes on the Consumer's Intention
—Focusing on consumers in their

20s to 50s—

Kim, Jung Sun

Major in Beauty Esthetic
Dept. of Beauty Art & Design
Graduate School of Arts

Hansung University

Consumer needs are changing in various ways, and customized
markets are making their debut in various industries amid a culture of
consumption, such as good consumption in consumption, consumption
only for myself, and green consumption.

Cosmetics are for daily use so consumers want that fits my skin type
well, improves skin problems, uses honest ingredients, and has a good
effect on the environment.

We want to know the recognition of customized cosmetics by the Age
of 20s and 50s, status of use of customized cosmetics and whether to

purchase them in the future though they don't use now.
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This study analyzes the impact of personalized cosmetics selection
attributes on consumers' purchasing intentions.
It aims to contribute to the development of the customized cosmetics
market that is developing variously

This study was a combination of literary and empirical studies.

Research data, academic journal data, and internet data were used for
the research of literature. For empirical research, 316 online
questionnaires were distributed to randomized consumers in their 20s and
50s, and the final 310 copies were used as analysis data. The collected
data used SPSS version 26.0 and conducted reliability analysis, frequency

analysis, factor analysis, and multiple regression analysis.
The results of this study are as follows.

First, what about consumer awareness in their 20s and 50s about
personalized cosmetics? Statistical results showed significant positive
effects. Many people knew customized cosmetics by introducing of

acquaintances and thought that cosmetics fit well with their skin.

Second, how are consumers in their 20s and 50s using personalized
cosmetics?

The results of the verification showed that the use of customized
cosmetics was highly unused. There were many answers because I didn't
know the reason for not using it. In the following question, the reason
for using customized cosmetics was to improve skin problems. Many of
the respondents answered whether they would use customized cosmetics
in the future, but it was high because they were satisfied with the

products they are currently using.
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Third, what about consumer purchase intention based on the selecton
attribute  of personalized cosmetics? An analysis of the trend toward the
effect of optional attributes on the intention of purchase by personalized
cosmetics will have a significant positive effect on the intention of
purchase. This can be said to be a factor in the choice of what an

individual considers important, such as the individual's values.

As a result of this study, the percentage of consumers using
customized cosmetics was low, but the expectations of "will be used later”
were high. It's a personalized cosmetics product, so it will fit my skin
well and confidence in the seller is high. We needed accurate information,
expensive publicity, etc. It is hoped that the importance of custom cosmetics
manufacturers’ work, compliance with safety management rules, service, quality

development, promotion, and marketing development will be used as a lot of

data.

{ Keyword ] Customized cosmetics, Optional attribute, Consumer

perception, Purchase intention
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