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Z417909-F9olel 1x130490¢Y, ™A= wiE 9x740090 HA-FHold
2800919 7|Eot 2 gACNANE 7St S ol (ATt
o, 2018).

-

olg THKIdAE F=& EHEH%‘T} FoHTH F2E 7L e 59 %
vHol A AqE=z dx2E JNEst AqLAY S 295t tEAd
& Ad= ﬁi%ﬂ?&ﬂ}(?ﬂq 2018). oldfell wiehy, HPutE, e 2
A7 7 AR 2ol THAAIEe] freEAl AT (AT, 2018). =iollA

A7 AAAES YUY £ e exERl w34 JFi(StolntE, A
AHE, HAEntE), figutE(|ntE, FE22, ZHWE)ZF doew, AxAE

Q5= LGHAA HAEAN, A grdEmeiaig B7s 5 oi(EEA,
2015).

FOe A el RS e s ddists fEolth duH

(BHRfE)-2 di=futao] ofgt ¥ejdwi(EFfzE)E 5 B g%

| Bls 71Ao] tha Ao, o2 ALY 5 b 3ol A Hla,
Aeet £ Q7] wRol|, AR 71E - B4 %—94 Hol A Bl= 7F vl Fuj
I &olstrh(e]24, 2018).

EA4), HIULE(ZI5]/E, discount store) -2 TAIIRE AEol= AR
H 222 fgfoz Fujd) mhjjsis Bl g AE AR HA 10%9014 F
o 30%712] @2 7HA g2 fujsks fEdAelH, A HA/SEAE =Y

o
(o]
95
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=
2018)

A, AZAZE SGste AGH D A el BAsg AFs] Y
of ehgEnT HEAoR Pujst M, S Fd A4 BAE B, 9
A ZUE AL 5 Qe Aol rHeled, 2018). E5 Tl S5t o]
Sof ooz Wi U &5 AZste] 1A B dolm AU Ad F

29, 2018). 2¥A|T HAE Hastoly AHR-ENARE 1L
el 7FdAIE dafots exepl w2 7o) Mk weh AAEE A
713t FElold AuIAE AlFstazt wi WA AdES gt st
THo2, 2018).

S xakel wiAe &HRtA AELS AsHe Gl Adolw, 1o B

cE Y A T S xE doaH Hio] F
Uat BAE ojujz|et ololdlElElE ¢ Hof| Ho & 4
Hste] wh2 Anzke] Al gt wheh gho]lx Ay} ZHAE

7197 BAHEE Aoty A% IS ol Xolgtn & 4 ot

(MA=. 2013)
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®2-1 AdE

ematel ~Eo| 31

PPN AT A ezt LGH| ~E4F
o17] SHEA}A 2 SHsAtAE

AR
-191 7 -3D #lo]d AdE ~AUFEARY
-Yxn gidesBEE | -y AHE A3 A=
-TV 3Hdujn & —dAaAo] P& -A712A 4
AT
—SI7tE SFAEE | -AIIYA APE ZIHE A&
-RHtYd & VRAPEE -10T KT
GiGAAIF&
24 &£ HE
“YH FujuAE -15 7t St N
o1} AT }\Id- olo}lE = %Z}.‘li Zﬂ%
9 -4 do IYE
141_ o070 T ﬂa]’— _12 7}231_%%3}?_]34
ey ws e L I R Eat] P )
vyt Stufgd
AE|A | —AYo] A QS aAel HolE AF
_ F AEs dHr
FHE AMNS
POSTA
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E 2-2 Ay ezl AEo] {31-2

HARE

A
- A7 AdE - EE AE& Z1 27t A PE
_ - ZEud AHE - RC CAR #AF= AY A=
AFFEY _ ] )
- LG7HA Ad& - A7 A FE Wine/Beer A|g=
- Ad A ARE |- AdE rmzTt ARE
nhs, W, dF
- 93y 22 - Gy As AR e 9
AL & B4
Aul g Fo)H HPAE 4
Z5 A2A el
A H] A dztE] 9 |2k o (FEl4F, W=FBar, _
rerel o el 5D Ay AT,
E SR E BN
EA4 : o129Q018). omerdl g ATALFE AT ANATA AT, 43-44D

- 14 -




213 7k exekel AldY o

AAWEL Ays) 78 F 15 7GR HAANE SARE'S Bhd o
Zahuia] mejnly wigoR WAL ARYTHARAR, 2018). AAREE ey
J omsh APY melnlyd S WNE'R FEAt AW F4 Zejng
FRER 29shs MYMEHE J)E AAAS wig o] WAL BB Y
A% E3re st Zlo] EHOITHRAAE, 2018). FMFEA(VR), EB, A%
M5 A9 ABES wRsty, £ 149 WIS ot AL FEY
(AR, 2018). AAAEL SAEPL Aog A3 Fa ojge ngA

irel 0= WA 307 ool WAMEHE 23T} FoRE WMEHE A

oo (HAAFAIE, 2018).

Adxaizt= &5 ofgty] HW7kAEolE QEstH oy wii AA
of ZHIATHAAAR, 2018). 7€ BH &40 18 HZ/kAENZ F& 49
ot A=t A gRdnezr o WA 12008 el HAlL AY, F4 F
A4, 2018). 4 dAE ezt o
7trEo] Al A WHE Aok mutd, PC(AlolY), 712&, VRE 5 ¢
Fet AFEZ7rol UYTHHZFAR, 2018). ARLE ofzdu], f7] ART|e =L

= ohFsh Zole ATH(HAAIR, 2018).

o 1 e T
-,
1

>JP> ku
o
R

O

)
tlo
A
BN
|El
)
=
o?
=2
ol
o
Ll
M
;olI
I
N,
D)
~
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A2 F F5H olo AT Ae e dAHE 209 Zvd wiFd
o

AATFCAAAIR, 2018). tAHolE= A4 drdzata, A

HIAAEZE EolA A, AL Q14s B gAe] UEQl HHE 'Ho|3’ =
W 12 &E87H] S04 ARl (AAAIE, 2018). LG HIAEANE =g Wi
ool =8 W ok olm] £ MEEH FHEAS vEs] T8 Ao i
S AFY PEHoR HIAASTHEAXIE, 2018). 97]of Hd % o ui%
S QEF Aotk &5 = AR o]AYH LG HIAEAF AR Wd
Z A AR o]d LEJITHAAAE BAE, 2018). o]Hof| o] HsE mFLe 5

94

-

008 #H=2 M= LG HIAEA 5 o "HAolth. LG HAEAf 5 A= 39

oz AFHTHARIE, 2018). LG

a5 zxand 7bAS ART 4 s LG AIYA 7

FFAHAAAIE |, 2018). =Y HxE A2 xxen|y o

EQl AR AAITo|th, LGHAHE ol o]o] Hl=r A=|xYot Sk A4
A 717 ARIE &mg QES Aot (HAHIE, 2018).

Aol Fole AAA QA tig WY A

2 2018). A¥

=
19). delERnEL AUl JPAAELS BRolw

7171, RC7L & gt AEFS A 5 Qe Aol EAoHFAIE, 201
8). & &¥a SHHA 2 Y WEE A= 5 AnE 7 g+
e AX st EJAECHAZAIR, 2018). 7HAR5AA IAAE “HAAH
o] AlEe AEstal guiste exekl migezE AV Qlves Aol E
B HA “3io] 7|7 o] Zotetr AlEe Aldshs i, ekl HAl A
FER otyzt 2EklE Fo AAIEA g2 et AEHA e 5 e
g Sol exatel wige nHz BridEn 1 Eu(dA4lE, 2018).

TP AATT dAR 2t Awet FAl FAIE 7] s AdE &

A2 WS s44er S22 AHEIAAIE, 2020). HAEent=er 191
A ERER 7YY dieelth

N
1
o|N
=
N
(@)
w
o
=
4
1o,
e
I
S
B>
i)
N
=
Hu
Mo
oM,
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(AR, 2020). 717 AN Adon Al ematel GEuASo]
Adolaks 15 WA 19 717 49 gAY wot=2 g BAckA
AR, 2020). SEQA W slojute, Qg ERHE (O]
ol AWY Ze) 14 MAe APhoR SET AHEAARE, 2020).
sejsfolntes o] Ze14 g HZlAEE QEFY olo], & 10
T 20 AR AEE 0E8 AOIHAAAR, 2020). Aol 59, &
AL QMY 5 33 A 0F & A% B4 lge 232 gon], A4
5 om A= 1257w % 6672 ARF WA WA = AR,
g, 2020) x%z}aﬁz% er%MﬂEMW D750l edtelolA & 4 gl AWL
s, wrt kel 4 5 QwE uPge TAUCHERAE, 2020).
olutE 7} wa—t— Juezrter APY HH%* Astell P9, 20194 7]

r
X

(HAAE.

2020. 01.28)
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214 744 exerel njae] AadT

A "gAgEZebe 20189 sH7|RE e 2de HlEsk A= F2 A
ol WZtAEe] WS 1070 ol Eu(dad, 2020). 22X LGHAE
J7gol "o LGAIIYA Hgta wh5o] Zenjyg 7Hde Ade 4 =S
sHgstal Ath(da4, 2020). ol Hid ZHddARo] ofd FH HAAIE
g exatel wig Aetell HFokal Ak, 2020).

2

jo =

HH

£ Aoz Add mide ssud dHelEta Wt (e, 2020). E
Melo] oo = 10704, AAF 1270e Egdste] & 22719 hzlo] A

7 2EAFS T4, 2020). ol BEFE AH[AEo] THAAET

i

0

o A APART Pl Aoty HEoIcHHSA, 2020).

B FRAAE B wes HAs Uole ZEstdrhctd, 2018). Ee
AT, AR, TV 5 AE 8 99 TROR dé AANY FAR seae
2 @451 YolrhATY, 2018). 9ed AL DoET AF 45 in
L gl 2AHAGS, 2019,

A2 sk WFS wad HAS 2RE Yold FEsplHb: thFers
ARFORA AA2HA BASI 278k AT LANES 53 ek
oh, 2018). Ea, A1 efolmietale] BHA Lulsi FFol Frkgl ot

E]f =2 0 [e) [} = o 1
Agfetn gl Fge T glon, Aol AH|AFS Hheste], 28l o
2l At WF e FUkst e FAITHATHY, 2018). AH[zte} BHET}
Z o ot ARYAMA T 5 e FHo] FoI71 Aolch(Arhy, 2018)
2 SR
HEME Y S ZZ zBHE HEY 9 7@ FH
AF &4 dF8 HEH AE
/e, 45 54 %2 HE 34

El
of
r
e
il
B
okl

A" 2-2) 7 dAe 7HAAIE Az

o2t
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can A w 1 ool AAAE ATata ek, 2018).

2.2 IBFAADEA

221 2AZAE D) 7

“mEoltlAe] e AW Aol Az of HAL Aol &

o T
R =t T
AZIA A2 Aoy 752 Kok R AE] i, Ade A7 54
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Ae. Be O Aozt AoHo] k. oldt KEoIAYH B olEe ¢
oje} ‘A g'olgts ol ol WMo HA= A PHEE olztl B
7= oot 28R B erlEoe A e717F Eu QA A A
A'HTh= 4 o]l § iR AAY 2As 29 "o wet A
SHofl glo] ofHe] zpol7t Qe 4 AR A £ =RolMe AT A9
=200l 54 ff BEAY FHol Folghs MELR SISt ARSI
I8 e 7fg-2 Holbrook and Hirschman(1982)9] AH|zp dfFof et

AMEL Fd4 A FAS AXSHAA SEsIAT (=7, 2021). o]% B2
FA=l o8 Jidst H3len, MEstsE Ediz ohfgt d-s0] HuEA Sl
Ct(Berry et al, 2006; Pine & Gilmore, 1998;Schmitt, 1999;Verhoef et al,
2009). A7) ML APATolA wrFstA Holem, fHd 2 gt
A Verhoef et al(2009)2} Grewal et al(2009) Z12]11 Bagdare and Jain(2013)
< MEA dFE Tof LAFES Jgetetal Addadl # Ay a0e =&
e BF AT (F57, 2021).
Verhoef et al(2009)= 2HIY oA IAF 2 2dHoz HA| 24 o]
el defo] digt 1271e] QIA], Abel, A, AA 1Pl AAA HgS Zet
o ARFSATHES7, 2021). A EL AH|A QIEH oA, B97], A, 7H
A T 2 GA SHAA FALE & e 240t OE A IF, 4% 54
S Zol amgATE AT 4 sl 84Sl o8 AAEH, FA, Ff, &
Ely a

v, g & 5 A dEs Zeete] o7 amiAdE 2

2 ghgo2 AFolgd 4 QItHSung Kwon Kang, Eun Yu, Jung Jaemin,
2019), 1A @2 AFH o uAo] AFS T, AHESHAU AHIAE =

Ao AlF, AHlA = HIiEo] ot 4
, Bl T2 Bol ARl AYEA] e AdRelA T
Attt (Meyer and Schwager, 2007). 17 AH-E Algstzlel @47 Aubz o]

A FEEQl dhgolw, oo B 17 HoE ouedth(Gentile et al,



I A opofet Apdy 942 A= £ Qlok(Sung Kwon Kang, Eun
Yu, Jung Jaemin, 2019). Gentile et al.(2007)2 17 o] #Z4A a4 #A
A a4, XA a4, A8 a4 A A a4 WA 249 671F] 24
oz FAAHEGY 5192 (Sung Kwon Kang, Eun Yu, Jung Jaemin, 2019),
Verhoef et al.(2007)2 17} Zgo] 124 vk, AA A ¥hg, Abel4 whg, &
A wrgom FAEG Aostal, JfEA RUS Fol AFRA eHE, AHA
Aelslol X, mi 29171, M AE A, 7HA, B AgelA e 1A B, fE
ool e, wpAo] A To fdsel od 1A F9o] vhEo] Mok K
tH(Sung Kwon Kang, Eun Yu, Jung Jaemin, 2019), &3t 2§ 53 &2
H| A Aol e AulA AEel divt B9, 23 $4, 1224 HAHoMe F4,
2o Wie v AYS FASE AA Q9o HI7)L Fh(Philipp and
Stan, 2012).

rol

2.2.1 AldAA| o] Z(Experience Economy Theory)

O

A, AGEAD FoloiH, olb A AFEJEZR o] AEol tid HEg= #
ofzozH AA AFEGAL Faof st & = S AITteIAA. FotE.
olF71, 2011). AAFZAE ot IrelA HolFZo] FAA 7hx]e] TR
OefiA AAAYA wE FA S JHEe] Al & 5 AT, FekE. olF
71, 201D). %2 Apele] FAA AE2 HEFolA Aokl AxE, AMH|ls T
22 ARgEer AT, FeE. 1571, 2011).

]

Pine & Gilmore(1998, 1999)7} AA5H= Al AAF #He AR H, A
o] AH|Pe = T AEolL MEIAE AlFshe Ao =ghd Zo] ofyz

AAeA AdE Agshs FFe=z W7t e HAZFth(EeE, 2013).
FERE, olE2 Alde EAZ0R IO Lo EAISHAA didol tivt 774,
= , Fo osf LA He &R FostHA Al
Au|ARTE SF 2k o WHE AA|A 7] (economic value)@] /@ e 2 AHHst
12 SEYlEHESRE, 2013 AIE). olef B2 SHOA ABIATA T oA 9
73

AgEol Muls AFA7E DA A grE Y (customized) MHIAE HALdh=



Aog Awd 4 otd, AFAA BHAA Y AASGES A=A A A
1A (personalized) AAS AEot= 22 BFE 5 JYhETE HIE

E
o
glu)
o
ol
ko
oX,
filo
o3l
PN
o
=
%9,
I
of
9
(N
o
of

experience) 2 5 Eﬂ Hk= 4H

&. °1F71, 2011 AUE)

AAA AE R SES A 2 AN

A 59 AA 2 A A~ AR A AA
AAA 7% zz ZE Ag Az
HE 24 oA 7Hs Exs g A4
WA =7 21 =] wZ3) o3t 4R

[ TR AAE ol F Q7o ot | Azl A
°men A% A Ag cejy
hof 2} Al SEXSEL a2 Az
Tt A7 Apga} ik e
+8 ah =3 =4 o] 27t

4 ! Pine & Gilmore(1998). “Welcome to the Experience Economy’

222 el o] TAHHEA

Adjo] AnztE BEA 7HA] ZAGA A=A 4H HAE F8sH o711
Row, AF 7|ed SHHET AEH, FHH ouE f F8AotH AEE
AHlotE IAGoA AgH TrEE Fob= Aol Uth(Barrena & Sanchez,
2009). wEbA Aol 88220 SHS HUA (38 EF 5 A A%, T
073 2 A7tE Fol 384 AdS Assta A=A ol AE A
Fag 947 FHojzta glk(eldd, A 2011)

osd {F Ao Al WstdE o U2 AEE AlFchs Aoz 9

|
A\
N
|
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(S. Y. Park & S. Y. Yoon, 2012). AuAES 4H|2}F

A
A

]

571

skl Itt(Boven, 2002; Ariely

[¢)
[e]

7}

LF_

=

o

=
T

= g eE,

9, at

A

el

=
=

)

FelAthH O E, B4, 2019). 0|52 A

H
o Zoolx
78 A 0]

M. Yoon & T. H. Lee, 2012).

A

]:ﬂ.:.
=
[
k3]
=

dl

FHo=

o
S

Shd
7V A

=
[e)

—

b

o
T

A, A2 Sol4 o && o) A waH: 277

]

7

A
N2 AFde=A 7ele] o

Pine & Gilmore(1998)

Bal= o] 7Hx& 73St
go] ZEuw rh(HelE, ¥4, 2019),

Carmon, 2000).
7

S
—
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!
e

o
cH
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Ife]

el

Hlo

nr
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T
ojn

wf

Au] A
oM. J.

, 2019).

oA Hlefut A=

SAYE, wrEA,

=

T

1—

o

e}

AL S

94
ol ¥l 7kA Al

QLA FYL
Ao, of
So] Yoz

1

-

Pyt

A

L=

S|
S

]

152, A&, 2ot go] &7

TgETHFIoE, #ad%, 2019).
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F Adste] AA F99 A A2 FADS dio 7PF FHoHA A2t
tH(Pine & Gilmore, 1998). AFAAo]=2L , ,

et Fofe} HupollA AgEo] grow, E AFA = o]t oS 7Hd
2kl A Aufgol A8t} gt

2.3 A= 71K
2.3.1 A= 71 2] o|2& g

272t 7F2] AolE AHET Monroe, et al(1990)= 7123 £Z Afo]9]
S Qulele AAA 7HA AHdelet stlen, Zeithaml (1988)2 ELIPE)

A8 AT e Aol RANAS] g AE Ho AuA9 4840 B
h2 A7 ApA)ekn skom, Gale(1994)e A7k dlElm} H]£4 Aol 4

Botal, Woodruff(1997)= AlFoll izt A2 Seat A& o) Al AHA
7} 2 Esk= H|89] Zpolgtyl sFlem, SFH, Bolton and Drew(1991) & dx
A= A7 THAE B4 7 Abol] AdAfnte s HE e AUAA
Heslet Aikete 2 A4S |k shlrh(F-E R olr] A, 2011).

A9 A2AAE nAe] Tl YA JEe At Ao AES
Sofokoe] 0] TAANS S2E FEAA F 4 Db ol AAAE e
A 7HA it woEs 54 AR ddsts Aolme ol 790 AR
2 WG wf nA0] Pske NS AE & 5 9l AES AT Sl
eha @ 4 ok ShATHE e A, 2004).
E4F o009 1A FrjaEe] glojd Wail 8§70 FEolehs
Wol A AES Adsts b glo] Aol W Adel AZH Axetn Aol

el ST EN G Bl T, 2013).

A ZFE 7 A= AlEolut AH|AF ARBAF Ato]o] WERMHHAIE SOl AB[AL
Aols FdAQ 7HAZE AT & Jom(FE, vtdA, 2019). FufolLa]
> FS v RoH(]. Swait & J. C. Sweeney. 2000).

Sheth, Newman & Gross(1991)+= 7|53, @A, AH34, JAAH, 2714

_24_



72 BEFoFal, Sweeney & Soutar(2001)2 754, T@AEA, AHRlH 72

A7, 2019).

EE Mo]:ﬂ, 444 e 270 QEE}OJUHXJ—,% A
7

4 AN AFS A" 7Hstt Aor A" A AH ORI E, BHd

Monroe, et al(1990) | 743} F2E7S] AHE oulsk= A4 712 7id

Zeithaml(1996)

Gale(1994)

1— el 7 T I
Woodruff (1997) ] H Oﬂ-il‘]' A& Fof Al AE

7re &= 7199
000t o aAe] Fafslizd] 9ol YA 7Ee G5 A
o] 870 FEolgbs u
Aesls 2)70] H: A
E4  AYATLE vgoz A4 AFA

==
o2
1o,
B[\
I
9
>
o
ot
o

o]+ (2009)

2.3.2 A2t 712 9] AdPAL

Oliver(1980)&= A&B|Z7F AlEFe] o A SAARE Fufaps, 221 A
o & A DA A A ZSk= 7FR](Perceived value)2tal otglom, dfig A&l
et 2o £= o] AJPo] ugE thite] figt AFEE frigttia 5HY

(oliver, 1980). Hirschman & Holbrook(1982)+= AH|Z}7} 2]Zt6h= 7= A
grAQl AHA ] gLl oA rix|et AAHA F2 An|H B4 HEH
ZWAE Eebetal glom AH|zte] 2ZtH x|l AHAEES F AHAT &

A A= 9 B o s X|Zol= ARE 9ou|gttH(Hirschman & Holbrook,

_25_



1982). T3t Schroeder(1985)+= AH|Z= AlE9] 7HAS 71X} FUAISkAL 7}
AE AEFL2HY e Hololgt o7|B=x ZHA= AB[A7L AEste 7t
s ABA7E Faz; she FdE 7MY 542 A BAll lHal st
A=A, 2021).

Woodruff(1997)= 1238%F olsfe] ZAE miglsty] sl 2 7Fx]of o
et BAE oF}low, Zeithaml(1988)2 1749] 7IAE AA 4714 FE2 A&
Sshel=dl =2 7HET, Ut doke T, AERt 7 diH]) 92 EET, A

=% =8 oH A2 Aol siglew, A4E T e AFE gl
=]

et
ot

7

-

e o]AL 1ol &S T, AZF, k¥ dfH] w2 ZF ¢F, HojAolgt I
He 712 SRR, 2015). TS 7HAl= Ao whet thEA FrtEE T
BH9l EAS 7HH Tt st Sweeney and Soutar(2001)& A|ZHH 7HA]E 4
742 RS FEste] AlFel wiRt =AA AGA A AJEeE G891 AEA 7t
A, Ee SOl ARIA AE Astshe ARRA ZEA, ARl dis AEgR
AR Aol vled BAA 7R, CAFe FHol it Aol HleQl 45
FAZMA] AFHor FRSHATH AR, 2015).

22441 71date] HAHolA el 1A Q] wh-go] 117H9] HJlojw, o]
2t A o] tig A" wdo] AP JFHolth(Lemke, Clark, and

Wilson, 2011). | 7= ZA Jixe A2 WHsH
PA7E 9ok (Cronin et al. 2000). Wu et al.(2018)
Fol folt #AZY Sl AAstAH. 7154 7HA= 5| 1Zo] L7l= A
&=, AH|29] 7124 Q1 AS7HAE on]etth(Berry et al. 2002, Schmitt, 1999).
Chen and Chen(2010)2 Ad #4823 =4 A4S 170] AZfct= 7=
=old Zoj=tal sttt

A FHL 7153 THAE o=t
ok A2 7HA= AHIAE Beste
#AA w¥rgoluyt 7] Eo|thH(Berry et al. 2002, Schmitt, 1999). 1142 zpile
A= Hrtole Aol o837t AHlAY AlFo] A AASHA Ho
(Lemke et al. 2011). &, AH4le]l B7iet Ao F4o] A~= Higtd ZHge
Aot dupy A2|sh=A] TasHA = Zolh olzfet AF O] ol A

>,
ok,
re
-
2
lo,
ol
rd
k1
=

(o]

A0 7154 7HA]

r\l
Mo
o,
el

Fl

o2t

ea:

R
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12] 1 oRE AHEA Hoh(Lemke

L
= A<

21 Bgel 77t 9l

F
A

7hel o

et al. 2011).

b

THWu et al.2018).

o

T
=

wety B AToME 7HAA

3t

otz 7H4

Al

G
_ZE

]

il

ol

o

go

of o]

j
L

)2} A

Z
A

e

+%

A

52 74,

7HA] (7]

o
a2
=0

N

2.4.1 ATE oJxo] g

Aol A, ol (intention)@ 7HQ19] of|7] = At AH b

s

AR oo of

EERBISE

a3

B =7t

o]
=

Uehiie Ao=A A4l A

=
=

gE WA TR 3

% =4

= ok

ks

HoH(QFE4E, 2006). wheba] A

ut+s
=<

O
=

=
=

Tor

J

sted

Wrhg o A 7o
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Hofl o
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= AL AL QItHBearden& Teel,1983).
242 YR o] APA+

| %ol 45HW LARSC] FAHI o|Zo] AR o|ze} &
dolre AARAE, WA, 2019). AuE 945% AU R B
Jolut A 2o
50| HFAQ Bk

R

[¢)

%

Al
= Yut (RO E, 2%, 2019). /\‘:‘]
b b opuzt wlgo] FujEolr JFe mFtheE el
ABE AFSH. S. Bae & S. L. Kim. (2016). AHrEor =
djut W 0] FIHETE ofyet AH| A HAolup AHIA Y] o]F FolAx
| mizell Auls AlsAEe AHAETS] HATANARE AR AL

e

stoh(xlolE, Hhdx, 2019).

=

gotele A= Hol=t ol& FA4x= th(Oliver, 1997) o] 15} 7§ﬁok°] =
Aot Feiste] UEpdThH o]E HeEito] digt AT Foquid 4 o
(Day, 1969). &, 574 BEHE &40l dis] ofzt= 7143, g HH=E digh
o=z AEshr] ¢ Aoty olAdH IS HHEE HAsHHA, oo oigh
HEs JASI 453 wheS Hol7A Hoh(Dick and Basu, 1994). 7] A
oM Bl A2 uMEc] 7}A shte] EAog BHES A 9l Al
2 @d] UEhs fE A4S AN diste] thEdth(Day, 1969). ©]%
A7 APEHA, BHE FAE= 140] 713 HEHE gLe} ofof ot Y
T e AE 7INte g olsjE "aido] Sloke Aol HHAA =HAH(Dick

and Basu, 1994)



Bl SAEE AREES XA, AAH, F5Al Adgagle] o LAYst
™, o]z ¢ AFES] 5 dqso] thEA UEdtH(Dick and Basu, 1994;
Oliver, 1999). & &°l BHE FALI JAH=Y o2 BHE] o AR
A gFo] ZAashal, %‘4 Heito] gk 4 9% Fo] F7lshA "ohDick
and Basu, 1994). o]+ ETo] it whEy Hi=o dis] JAH ez 7]
o1gk Aolth(Oliver, 1999). HJrEW vl 34 IAE2 OE BHET AlFst
2] Zohe B4 BIHERre] EE53F HXE Fo] Bl Hrh(Aaker, 1996).

-
olg &t T4 1AL HIbe ¢ Aot fdl #AE IS "o

ofy
o,
H1
=
)
ol

dEe A duEd $A4x] Foje A A 7 BF
7 k. A, Sl dish AR AYE 2004 Bk

oA hots) 2
W, B4, SANES ASHoR Pojsie 2ulEe] AEA B, A4, ©
=4 i A5 BHY BEH pHdAe] FHEE 4vE 4 Arh@rE
2k 2002).

2010). BAE 457 B2 BAS 440 2 25 ofsiA] GF W
@ 99 UE 95 gagel SYAcs WHHIE Bda 2aea g
(012, 2010).

HYE FAEL U 7o) S AR £ A sE Ade ohic B

[e)
of ZHE shtshtel SuA o
%, 2010). W Foj g Ao
A RE HHE FARTL R nAg FES] 9% "axded] &
)

=
ofym, HHE E<(Brand Commitment) AR F3Eojof HIHE FAE
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o
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Swxdol & & An(E+9 2002).
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3.1 47RF
2 QPAE bEAE emetel WgelAe nAAY S0 Azt Ao
e g BAE FHSHAA skgon, Az e 715Y At 4
1

o}
oleigt 2 AT L Hoz sto] ofd] thsf AZEetA] gIa WA
B A9E Q7S dgew (19 3-11004 B el Zo] AT g =
A

o, H5 1] le-‘ﬂjl'il
4 'Il_zll ]_"I :;-_'Tj—-_
. H2 E l'. o b Pl .'l ] e
_ | ESEE8 Y N J ™ H9 esnp
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3.2 94714
3.2.1 IAAFEAT 2zt 7HA]eke] A

Pine & Gilmore(1998)2 A|@7dAo]ZS AIStHA 7|Hs0] 17 "9
AdH 7t2E Awolofdt oty FAHATH(Pine & Gilmore, 1998). °]l&2
_]

AR 7HAA, EA aclel wet oA, wsA, dgd, vy AHA F
4712 GPo g BEstYtHHE, ¥FdA. 2019). 24 AYPL Fa, o[HE,
ZAE, 93], A= Toll Folst] Azt 7|#e Fol E3hdle &5 wiel
L AL WIGFHYE, HAA, 2019). 24F AL e Aoy 7&ES
S5t Al @502, 5 JEdolA AR s duFe &5
o] olo] FFHHHE, A, 2019). L& AP AAYEA Hojrt
2L A7tdFo] EYshe A& Eoh, ®Hntea, 7Hx ke, AU, 7Hdade
ol gAY E3ldlE &E2 ote B¢ S0 UthFQE, ¥dA, 2019). AH
q A2 vy 945 %“Jﬁ}% RAogA, ] F44 iz ¥ 7154, =
FE, ATE AE Aelge 2ol 294 §HS Wote Aol ddHHM
J. Bitner, 1992). o|e} Zo] 7jlo] AYst= AT A+ oAl A= o
gt 94Fo] F4lo] B AT AYS vhEo] Wk IHEIYE, 94

A, 2019).

AHZZE 18 Hels 1#sto] Asht AHIAY] §-8/d0 didl e &
A2 Aol it 7kl AdA 7= 170 | A&
F Aldste] A 499 HA AHS A "ol 7 %Prﬁ}ﬂ] 27+
THPine & Gilmore, 1998). A@AA 0|2 % s
g JofollA A&Aom AFEo] gFow, 2 AoA= 0131% ol2& 7H4d
S meel A o] A8tz gt

Oliver(1980)= AH|2p7F A|E2] Fuff A @AM RE o, T2ja toj
T A DAAA A Zysh= 7HA](perceived value)etal stHow, ofid AlEof thet
T Ee o8 Aol fldet: tiidel tigh A=E Btk sktH(Oliver,
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1980). Hirschman & Holbrook(1982)+= AH|2Z7} 2| Ztsh= 7Hx|= AREAQI
AEAY dAo A 9] o] A Thx|et FAA =2 AnA
dstal glom ARARO] A7 ZHe aHEdEE
BHaHEo| disf] xZst= ARE ou|sttt(Hirschman & Holbrook, 1982).
et Schroeder(1985)= AH|ZAb= AlF9] 7H4S 7HA ¢} SUAIstL 7HA]E Al
ForRY Hh= Hololgt of7|Bg JiA|= AB[APL AEShe 7 dis) &
HIZ7F dazp o F4= 7HT 542 A BAC ddal sEs A,

H

s
ol

2 2440 719ke] oA Ui 19| jhgo] o] AHFolm, o]
A3 EZo|tt.(Lemke, Clark, and

Wilson, 2011). A3 ¢Atoll oot Aol L7l F4, 7HXe A= 4y

BA7} JH(Cronin et al. 2000). Wu et al.(2018)& A = 14 NsA 7137

Zrol folgt TAZE g AASHAT 715H HAe &

&, ABlAo] Z712A] AlS7HAE ou|tth(Berry et al. 2002, Schmitt, 1999).

Chen and Chen(2010)2 A¥ 24g =4 AZ4EdEE 10| st 7=

tzobd Aolatw st

o

2E BAL 71eA AR oklEr A shxetE HEE 4 vk HSh
. BARA T AL Acte B B2 FES olF 1Zo] dA He
AAA wrgoly 7| Bo|th(Berry et al. 2002, Schmitt, 1999). 1AL z}A9] 7
& Wrkoh= oA o83t AH|AL AlFo] 4ReA] Aot EHoh
(Lemke et al. 2011). &, Ap4lo] Wrigh Aol Fdo] Axg Higtg ]

Aot duht dx|sh=x] TS|
2 H{rte] il Aol 717t
et al. 2011). A3 AFoA=
Ao, AHA Ttxlo] FHAHA FJFS =
tH(Wu et al. 2018)
2 AFoA= Aol e] TAAHEASo] |zt 1A ,
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Aol 9 al& o2t AHY
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of Al ABAEE AHAFETY HADANARE APT ATt Ba

= + HE, 584 d 9 A4E PE5
oo shelon, AHZbE EFWES ol Qlo] sl ot FaA o
I ARRIAR]] B s FAdstH, Foldl ARolA e dEel et sA=ES ZHAA
=, oleet FHA B ARSA Hxel 274 PFEAE Bl 4HAY &
AP =T & AtH(Ajzen & Fishbein, 1980). waha] AH|zL] -FAJ 2 0]
o ZEstal S et FHA 4 283 A7 PEsAe AT

B2 ZA5E 2919 & 4 9tk SPATHEAIA, 2021),
2 AToAE b emetel mpgelAe] RANHUEAC] Aulzte] N7H 7}

Ag aqog st APE ol mAL AYWAS welstud stdch =,
a7} AXjske emetel WgelAe] A% A, A AL hge AYE
A she AME olmel (N3 9T BAS uA FF IHHoR 9
o3 Aolet spgstel A7E AWk

3.3.1 1 AAHEEA

_>1.l_“
llo oot

Pine & Gilmore(1998)2 A@7dAolZ= Altatn 7Id5o] 1Bzl |
A 7125 AlFdfoF et FH5IAtH(Pine & Gilmore, 1998). o]&2 A|g
AA, 2HFA Qlo wEt e, wsd, d9H, 4HulA Ao T 47t

2 Besiarh(AoE, uddd. 2019).
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GRIYE, 9. 2019).

el ool A o] AHPE

e

Ix
=)

Aol = 7HA

=

Ef2 47]9]

, 20195

Lk

13

el

tgom, YAE(L kert) 58 HAE (AT otyh(14)

og 1A
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X
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3.3.1.2

= O

JeFL Bl
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F(RYE, €A%, 2019)
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*T_Z* 2019).

M0 B R %
4
=2,
>
rr
N
N
i
m
=
)
ro
=2
o
-9,
)
lo
T Kl
)
2
el
Al
o,
of
o
g
)
oM,
ek
2,

ol
odk

= pi
, & AZt Faol Sl =4 5o *éﬁ}‘}"iﬁfﬁ, El?%E(Li

kert) 58 A=A otHt(1d) ~ vl 2HHGH) 2 SA5HAH.

o>,
g
)
o,
juiel}

= A 4
78, 2FE, IFE, AE, A9t Zol E94 @42 AAshs Aol digd
tHH O E, v A 2019)
= AFolAe 7PAAE enel il YAAYEY F AvA FHl
et M-S S5 fste] AdAFFHOE, Hdd, 20198 EE 4719
AR 238 B o, 54 &5 W=®d 2917], mREs =4, gl
Ao, fiet A4 sor FAstHeH, FAEL kert) 53 HA=(AS oty

(1) ~ w¢ IHHGGH)E SHsH
3.3.2 AZ+= 717

AZFE 7Rl Aol ABjAet ARERE Atolo] WEHHAIE Fofl AH|AE
Beote A 72 Aoy 4 doemRIOE, HEA, 20190 M. B
Holbrook. 1999), Fujojko] JFHAQl FF= wFHH(]. Swait & J. C.
Sweeney. 2000).

Sheth, Newman & Gross(1991)+= 7|54, #AAA, AHSA, JAAA, =AZA
72 BEHoFAIL, Sweeney & Soutar(2001)2 754, #AA, AMRlH 7tA 2
EESHAT (RO E, B4, 2019).

2 dFolAe AZE 719 shejagler 75A Zix]et A THAE Al
ASHATHAI G E, HrdX, 2019). 7154 7HA= oige] A&

rr

n{m
>,
e

(o]
N,
or
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Bz o] 7hgu|et HRlE Q4oln, HHH o] QIaRlufa-S A
o oA AEFS A 7hedt Aoz IAE A Aot (HIE, Hd
7, 2019).

2 AFolA AZHE 712 FEA 75H TR et A T 1% HE=0] 7]
o

o] 24 =2 7R FoH, 4% o]w] 7] ﬂw #3714 o%# o= 7
Aatgon, PAEL ker) 58 HE(HSE obtt(13) ~ wig 2Z0GH)R
=4ttt

3.33 AR 9gx

Fg(2006)° oot A ool HiRt ZHEolA Ol&k (intention)gh 7H<I
O] A71=AY ALH mfddEo] et JAE Uetll= A=A 249 A
4 "t P9l veid SES TettQPEs, 2000). wEbA AR oEw
9] A S Aol et BoHE HEeE AEstE = A1 Ad
olg} Aogd 4 AUTHFE, 2006).

{1/
2
O>"

& AFollMe ZHAAIE ezekel miFe] ditt AR oo #HeE SA5)
7] ¢isto] Ad¥A+(Lyu et al. 2019, AAHE,AAS, 202008 Edi= 4719 4

T £3e BF sk, 54 52 AE oY, ¢4 o8 ¥, AL WE

A%, A o 5o TAstgon], BAEWL ker) 54 Hw(AE ohirt
(1) ~ me 2Zrhsa)=z Z4sigrt.

AFELS Apalo] Aot AlEely AE|AE FFE ThA] EYstAY, o
=4 ol& $A4Xet stH(Oliver, 1997). SAAE+= 7|93
a7 ko] AR QoM B4Rt WEe A sh= HIE=oltH(Oliver, 1997).



4 Sltk(Day, 1969).
Atolde ZHAAE ezl ool ik BRE FAES XAWUSE
O

34 SR=T 74 2 A

341 9709 # Ay

N
N
RS
lo
|E
K
ro
=2
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2
>
lo,
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filo
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>
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N
rr
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=
o

E4o]
off Qe LA FPWALS FESHEE 1 BHo] gt

2 o
e 100097 ol Haet 7Hd fEFolA 7hd o 27 (GhelntE, At
A=), 7Fd AEd 270G HAEAF

A4 dAEme), SAHENIE, F5
o, ZestolnE)E Aejste] ARt B3 T A ohge AL 64

g wEstel Tuid Adol i AL, A7), A@AGe] 200 ol duiE of
o ARAE AASGor, AR R AYATE HgoR gy =

Al ololof| Rt L& UXR = WA = FUioto] A5

Ztg 3 20219 109 695FEH 10€ 1997Fx] 1099¥7F Screening test
Fofl 371l A e FFoteon, olF BEAAMSIAY o] B
= J

AQst 330He] ARE EfgE BA
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2 Aol el thigt 7MY HFol oA HEAEE 4%6}71 {5t =<l
4 QQEAg ANstgor], g By WE o) BAVNE Bo A=E
BEA g BAbo et =5 Zh(average variance extracted; AVE) 27}+] 9]
2y AEsg. AFHos A7 Adn Byl did AgE 2 AzkeAel
da A2ASE st 235k 95 PRI BY @SS LS 9
HE B0 B w712 SPSS Win Ver. 20.0, 2128112 AMOS 20.02 ©]-&35}4
=

(E 3-1D 322 8 24 47
Q /A O] % OJAF Alo]
BEAE L han ra ondl Aol 0 A6 4
ARAE A4 R g S Ak
BE ndy 1007} o4 WA 717 7bd emekel mjy
770 AAste] s wie] o] e AR i
717 oFEA 27 (StelntE, AAFRE)
BEE BHCE 7Hd A 270G MAEAY, A4 A dzea)
I 37 (eIRtE, &2, ZHsto|RtE)
AP AEZARZ) 7199)
AZA HjzZd 2 ZAF 35, el AEEAF 3367
ZAS A&/ A7)/ 98
®HO] 37 3715 % 3308 (HE ELE 88.9%)
2N 202149 109 695 E 109 199714
3.4.2 479 74

£ a7 4997 2 BE 2P F6 S3% ARS EU s A4
Smarel o] WANPEAo] A A7E spHefe] At APE o|wo]
2= F3Fe] #AE FHeR AR EFE AAdstdoen, dutdd 154
174 E42 Slste FEe Aolstnt ZPE BE W59 23] glo] 4



E(Li kert) 58 HEE Aot 45t &
ATAe 23t RE FEE2 HFY dudlEe] FHH O R oldstr]| 4%
wRos AAgFon, oA ﬁ%—rﬂ APAFolA o] I gl HISEUHA
FEI WS vHigoR 4okl Heksto] AEohitt
(3 3-2) ARAS 34
T8 W o€ = A
T T _ =
K
_ 222(2017)
2+ A
A ZH 4 291E, ¥ (2019)
= [e)
oA AT F5-+(2017)
DA @ T ! Ao, 2% (2019)
=4 e s Z222(2017)
A
CEA 2% 4 Z1og, 8 A (2019)
_ 22267017 Likert
aaan | gl |
- type
3 58 Hx
=z
q7ve) denide 4 Wu. Li and Li2018)
e AJE, HHEA(2019)
7HA A=A 7137 4 &8, olud (2011)
AR 1 A-8-(2014)
Hre o r
A2 o= ZA171(2021)
. 224(2013)
Halc =A]
EEE R 4 AAIA(2021)
JAFEATFAEA 10
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sHA 23 7.0%
AHEZ] 163 49.4%
2t 4/ Z 2] A 46 13.9%
A4 =2 34 10.3%
Au| A 15 4.5%
5 32 9.7%
7] €} 17 5.2%
2009 ¢ o]s} 18 5.5%
201 ~ 3009+ ¥ o]5} 53 16.1%
301 ~ 4009t ¢ o]} 61 18.5%

At
401 ~ 5009+ ¢ olst 56 17.0%

THALEE

501 ~ 6009+ 9 o]s} 43 13.0%
601 ~ 7009k ¢ o]s} 37 11.2%
7009H o] AF 62 18.8%
191 7H 44 13.3%
291 7+ 58 17.6%

=
391 7Ht 82 24.8%

e

401 7} 119 36.1%
591 oA+ 27 8.2%
SHA| 330 100.0%
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4.2 71HAE WHF 9] o]8 54

= dFde 7H ezl e
48" 77He] dAlel dit BEet A

2AE AEshE o (& 4-2>9F £t

AU 20AE PO ARARE
e WMEEAe Axstgon, B

CE4-2 ) HT o]83 7P exeel wi Qe 24 At

TE Rz HAE

LG HAEAF 71 21.5%

e A4 "HAE Tkt 70 21.2%
e slolutE 46 13.9%
T HAARE 30 9.1%
7paA = olatE 47 14.2%
% e i P 34 10.3%
ZH|sto|ntE 32 9.7%

SV = A _111_% QOJ_ 184 55.8%
A= AL FH 66 20.0%

Qzetel a) . 40 12.1%
o HHE/ A2 8o 6 1.8%
9] e Ayt A 22 6.7%
e 41 Z27% 8 2.4%
7] e} 4 1.2%

/At 50 15.2%

TFAA = Ak 12 3.6%
W 9] 22l AN 190 57.6%
SNS HM 21 6.40%

BE z]9l 274 17 5.2%
7 e 40 12.1%

4 13] o4 79 23.9%

7HAAE 370Y 13 114 34.5%
oj 2 6714 12] 94 28.5%
1R 19 19] 38 11.5%
71t 5 1.5%
A 330 100.0%

FAAE e ol§ 54
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LG WAEA A4 grgmaizizt 242 21.5%, 21.32 3to] 43% AHxolt),
ik o] 2t 7Fd HAEHO] AR wujH|F R H|&steEet AT 5+ dS A
o7 Bl 1A FoAe o|ufES] HFR H[FO] 14.2%2 &1H

|
=
HE vlgo] 1 Rt

ro

A7t AFS A & & FuskEe et AR As & . geeR
E2 HF2 AR AYY 4E FEOR 20.0%5 AAFLE B E=RoA 17
AdELe 2AstLA R o= ERt 1740l oA @il uiolAd AlE
= AdsiEee Adolledl, Add ddstaz ste F40] ot A
ToF o] 24 i ST 2 =50 AN A=tk dAShk= Aol

ZHAAIE exetel mige] diet A BEe 22t AMo] 57.6%% M &
Aot Butd 5 2Eele 3 AAo] golsta Hustd whE gt Avet
SHlt. = WA &9= h/dato] 15.2%5 AAH. oAl e Aurt
o7b A s 3 Al HlSe] Eue A2 endel wige] ekt
Ta3t= W 4 QA

HIAIE B2 NEE BY d 19] o|4¥ 3idd 1519 HS gl 58.3%E
ARG, 7HAAES] dRbARl AR W @7t T ool e SHARE A
Fo F77F B, 59 FUiEY 28 St el Brlol dukzer 9 d
o et W= Aolgte FEH v EHE At =EEAUH.
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of glol AMgH S4T=EY A=A el it B7HE Sl =AM
A 55 1Y WA A
ronbach's alpha & S5t
[9lo] 5 Tl FastetwA FHO| oFA &4 Eol7]
A (principal component analysis)& AAIomH, 7oA IHqF
o] 534S Mot AAgd A FolA HgEA 3
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896(AGFI = 0.872), CFI = 0.954, RMR =
BIAT 2HT A8 AT 1

=
= #AVET SN E(CCRE 74 AFEstolnh. AVEE 0.5014, &441=
9]

T 0.70)F0] vrtASh Aog dalA Qth(Hair et al, 2006). & AFE 2
3t AL 1ol A JfEE AVEE 0.526014, AT 0.8160144c=2 U}
Eh} 2HWS0] AZedAo] BHESS of 2 9}

7 =

_‘l
o
o %} w4 Avtel B2 AAF, Estimate, CR.9] @3} AVE,
4-5y} o] Lrebget,

CE4-5) 0|24 mdo] gt 914 2w A

H B ZF3} | Estimate S.E. C.R. AVE CCR
EN1 | 0.700 0.831 0.069 | 12.054%**
2= | EN2 | 0.658 0.819 0.072 11.31%**
A8 | EN3 | 0.752 0.952 0.074 | 12.891%** 0526 0816
EN4 | 0.785 1
EU1 | 0.813 1.204 0.105 | 11.451%**
wEA | EU2 | 0.824 1.303 0.113 11.54%** 0,584 0.847
A¥ | EU3 | 0.777 1.137 0.102 | 11.124%%** ' ‘
EU4 | 0.625 1
ES1 | 0.784 0.829 0.049 | 16.793%**
A=A | ES2 | 0.648 0.618 0.048 | 12.854%**
A3 ES3 | 0.892 0.962 0.049 | 19.713*** 0.644 0877
ES4 | 0.864 1
ET1 | 0.735 0.878 0.066 13.27%%**
Auld | ET2 | 0.698 0.92 0.073 | 12.537***
A3 | ET3 | 0.802 1.053 0.073 | 14.506%** 0573 0842
ET4 | 0.787 1
71%4 | FUl | 0.711 1
7}4 | FU2 | 0.801 0.99 0.071 | 13.858%** 0679 0.894

_49_



FU3 0.889 1.151 0.075 15.281%**
FU4 | 0.882 1.246 0.082 15.177***
EM1 0.75 1.008 0.082 12.32%**
a4 | EM2 | 0.773 1.115 0.088 12.657***
. 0.555 0.833
7}A] EM3 | 0.743 1.047 0.086 12.217%**
EM4 | 0.712 1
RE1 0.688 1
A RE2 | 0.785 1.129 0.089 12.624%**
0.577 0.845
o RE3 0.74 1.273 0.106 11.995%**
RE4 | 0.819 1.294 0.099 13.07***
*E% P C0.001, ** P <0.01, * P <0.05
a 24 A 109 o] A" A
b 1 ®2E CR. &2 p,0.0015+EA FolHoz a9 AAHUES UEH

Oeos, 2 54 dus9 WiggAES 246k, g SHETF
S°] AE g S5 fsi AMgEE AS dSch] AT Ao, BT
Aol A= F2 BAFEEZ7Z(variance extracted test) 2 E3f &elstE= Aol
AdutAoltH(Hatcher, 1994). EAF F a
ZF QRITES] AA 7o) AlgEo & 4 wEgdAdes 45 e 4 o
(Hatcher, 1994). EAtF2 452 (HE4-6)oA 9] EAAeL Zo]
2 0.526= AT A5 #rel A9l 0.503 o

E

AN AMgE 2 FES°] #
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(B 4-6)

7+ 9219l AVE 3y Ada

ak

TE | e=F | msd | dg9Fd | A9E | 71%F | ARFE | AR
o2H | (0.526)Y | 0.224 | 0.000 0.208 0.086 0.197 0.078
WS | 04737 | (0.584) | 0.000 0.179 0.137 0.292 0.129
Ad=k4 | 0.003 | 0.022 | (0.644) | 0.000 0.001 0.009 0.002
MulA | 0456 | 0.423 | 0.006 | (0.573) | 0.215 0.196 0.249
7152 | 0293 | 0370 | 0.027 0.464 | (0.697) | 0.303 0.503
2R | 0444 | 0.540 | 0.093 0.443 0.550 | (0.555) | 0.295
A2 | 0.279 0.359 0.039 0.499 0.709 0.543 0.577)

1) (AVE) Zt 2) R 3) R?
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| AR |
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- e

CE4-8) AwMd 4% A9

74 FF3} | Estimate | C.R. P Ax}
Hl | o249 Ad—7]52 712 | -0.003 | -0.004 | -0.044 | 0.965 vabas
H2 | w54 A@—-71524 712 | 0.21 0.259 2.976 0.003 k2
H3 | 424 Ad—7154 714 | 0.032 | 0.022 0.627 0.53 vabas
H4 | And Fe—71%4 712 | 0461 | 0.452 5.77 ok =
H5 | e2td AE—-AA4 742 | 0.12 0.141 1.55 0.121 712}
H6 | 52 Aed—d4d4 72 | 0421 | 0.491 5.486 ok 2) e
H7 | €234 Ad—-a44 714 | 0.097 | 0.063 1.896 0.058 | 71z
H8 | AnA Fed—-a44 712 | 0.291 0.27 3.912 ok =
HY | 7154 7k —Ag& o | 0.661 | 0.498 9.067 ok A e
HI10 | #44 7H—-Agw o= | 0291 | 0.231 5.185 ok 2 e

¥FFP C0.001, ¥F P €001, P <0.05
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714 EZ35} | Estimate S.E. CR. P A3t

H5 " 0.12 0.141 0.091 1.55 0.121 | 71z

Hé 0.421 0.491 0.09 5.486 ek ==

H7 | © H 0.097 0.063 0.033 1.896 | 0.058 | 71z
#4784 1A
Ao Aed— e | e
H3 A4 73 0.291 0.27 0.069 3.912 e

—¥¥ ] < 0.001. *F P < 0.0l P < 0.05
4423 AVSH/ZAA AReh QTR o oto] 7

A omekel uiel e AZhE Al AuAte] AME olme] §ag ]
4 Ao},

HY. 7154 7Hxe AdE 2o 342 9= vld ZAold.

H10. 444 7He A2 o= 344 9= nd Aot

[e)
C.R. 9.067(P<0.001), #AA 7}x]of tist & R.
5.185(P<0.001) 2 EA=o] R oo FAHAH AH(+)e] dFo] A= A
2 e} 71 H9, H10S 2% A= s,
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CE 4-11) AZE 7B7E A ol s g 3

o|N

by
E=2y

7HA4 FEZF3} | Estimate S.E.

0
~
o

N5 74A -
H9 0.661 0.498 0.055 9.067 H A E 2=
AR o

A -

3k %k ok =1 X
H10 A o 0.291 0.231 0.045 | 5.185 2

FFEP C0.00T, *F P 0.0, * P <0.05
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23
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ZA a7 (moderation effect)~= F W5 Atolof QAatadA o] A 7171 A|39] W
T A7) B EA SOl o €2d u A39 waees F ¥ He] JAE
=

, 08 ZXAW<(moderating variable: moderator)2tal FHH(O]

AR 7Dt AR ok mAl= oA HIE FAAL g 2Eay}
£ motslr] 9ste] FAETE B2 I5N0=176)1 X7 *e 15h=154)
oz BFolal gaHEEA (Multiple-Group Analysis)of] oJ3t 2d a3 BEA4S

< Iuh=170)¥ F457t 22 I5h=154)9] d=2A7t 52
sttt AR P& HAAsta o] H] ARP vjwste] Jo 7k xHANE
A%t A3t wAFRg o]l AHEE x2=965.403(df=664), CMIN/df=1.454,
GFI=0.84, AGFI=0.805, RMR=0.044° & Uepyich.

E3H ok "ol 2ERIF UEREAE HREE G5t 9o A=
g 7 Alofsta AR B2 A5 ST ¥ 2l dis) A
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O A A ] ARA F9HA AF V@IV 4x2> (4 x2=3.84,
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ENGEA Aot 2t
(B 4-12) BHE FAES] xda3} A5 A7
FAE B2 FAE 92 .
=/ _ =/ _ s Cl}: ZQF Ax2
4 1=(n=176) 1% (n=154) E]Ei_l ﬂx2 E‘ﬂl‘] "2
8 P 3 p (df=664) | (df=665) | (4¢=1)
L= Fed—
H1 . -0.067| 0.565 | 0.017 | 0.869 | 965.403 965.701 0.298
75d 74
W5H P
H2 B 0.195 | 0.072 | 0.253 | 0.009 965.403 965.478 0.075
%54 7]
Qe A~
H3 B 0.022 | 0.756 | =0.005| 0.947 965.403 965.455 0.052
757 73]
Aold 3E—
H4 B 0.492 ok 0.456 e 965.403 965.619 0.216
N5H 744
o2td A
H5 ) -0.01 0.93 0.217 | 0.057 965.403 966.748 1.345
AAA 712
nSH HP—~
H6 B 0.504 ok 0.357 e 965.403 967.317 1.914
AR 742
SERIE LI
H7 B 0.048 | 0.465 | 0.089 | 0.274 | 965.403 965.658 0.255
242 7
Ay -~
H8 ~ 0.333 | 0.001 | 0.274 | 0.012 965.403 965.954 0.551
242 7
7157 74—
H9 0.632 wk 0.689 ok 965.403 965.491 0.088
AR ol
437 74—~
H10 0.337 wEE 0.229 | 0.006 965.403 966.41 1.007
AR olr

*RE P <0001, ** P <001, * P <0.05
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ABSTRACT

The effect of customer experience characteristics in
offline home appliances stores on perceived value
and revisit intention

Jeong, Ho—Sun
Major in Startups&Franchise Consulting
Dept. of Futures Convergence Consulting

Graduate School Knowledge Service

Consulting

Hansung University

The COVID-19 Pandemic, which occurred in the early 20 years, has
changed our lives too rapidly and extensively. Telecommuting working has
become commonplace, and shopping and financial services such as
household goods and food have also been resolved online and mobile. In
this way, the COVID-19 incident forced our society into an era of
contactless. The lifestyle changed by COVID-19 has caused joy and sorrow
in the retail business, which is at the forefront of consumer life. The
number of downloads of delivery apps such as Amazon and Wal-Mart
glossary  has soared, and as a result, Amazon and other online—based
retailers have hired hundreds of thousands of additional people. In addition,

the boundaries between online and offline retail are blurring as products
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that have been mainly purchased offline, such as fresh food and fruits, can
also be purchased online.

In particular, considering that COVID-19 accelerates the movement to co
ntactless and consumers' purchases are gradually price—oriented in the onlin
e, offline stores have to be competitive in providing a unique experience to
keep customers in the store for a long time and the store’s distinct identity.
In other words, it is necessary to fundamentally inspect why consumers visit
stores. In this respect, companies have recently made great efforts to create
memorable experiences for customers by providing them with differentiated e
xperiences. This is because creating an outstanding customer experience is o
ne of the core goals of today's service environment.

Since offline stores can provide a more direct and intuitive consumption e
nvironment than virtual consumption environment provided by online stores,
there are preceding studies that show that experiences or experiences provide
d to customers can provide services differentiated from online retail sales, re
sulting in a positive impact on consumers purchase intention or revisit inten
tion.

Previous studies have shown that the various experiences or experiences pr
ovided in offline stores provide differentiated services that are difficult to pr
ovide in online retail sales, which has a positive (+) effect on consumers' re
visit intentions. Based on the results of these preceding studies, this study att
empted to study the impact relationship on the assumption that customer ex
perience characteristics in offline home appliances stores can affect perceived
values and revisit intentions.

For hypothesis verification and empirical analysis, two multi—brand home
appliance stores(Hi-Mart, E-Land), two single-brand home appliance specia
Ity stores(LG Best Shop, Samsung Digital Plaza), and three discount stores(E
—Mart, Homeplus, Lotte Hi-Mart) were selected, and more than 20 men an
d women in Seoul, Gyeonggi, and Incheon who have visited and purchased
a home appliance within the past six months. As a result of the survey, bas
ed on a total of 330 samples, reliability, validity, and suitability of the resea
rch model were reviewed, and hypothesis verification was conducted.

The results verified through this study are as follows. First, as a result of
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analyzing the effect of customer experience characteristics on functional valu
e among perceived values of consumers in home appliance offline stores, tw
o(educational experience, esthetic experience) of the four factors (entertainme
nt experience, educational experience, escapist experience, and esthetic experi
ence) had a positive (+) effect. However, it was found that entertainment ex
periences and escapist experiences did not have a positive (+) effect. Second,
as a result of analyzing the positive (+) effect of customer experience charac
teristics on emotional value among perceived values of consumers in offline
home appliances stores, educational and esthetic experiences were found to
have positive (+) effects. Third, two of the perceived values, functional and
emotional values, were analyzed as a result of positive (+) influence.

Based on these studies, the significance and main implications of this stud
y are as follows. Academically, first, it is meaningful that the customer expe
rience characteristics of home appliance offline stores studied customer exper
ience characteristics in home appliance stores that were not covered in other
previous studies by analyzing the influence relationship between perceived val
ue and revisit intention. In the existing research on customer experience char
acteristics, most of them were not in the field of home appliances such as h
otels, coffee shops, and restaurants, or even in the field of home appliances,
the only part was research on customer experience characteristics in mobile
phone stores. Second, based on the four customer experience characteristics
defined as customer experience characteristics, educational experience, escapis
t experience, and esthetic experience in previous studies, these customer expe
rience characteristics were verified as independent variables, perceived value
(functional and emotional value) as dependent variables. Third, it can be sig
nificant that it attempted to determine the structural influence relationship b
etween customer experience characteristics, perceived value, and revisit intenti
on, as well as the moderating effect of whether the brand's loyalty affects th
e dependent variable, revisit intention.

In practice, first, as a result of a survey on the reasons for purchasing ho
me appliances in offline stores, the proportion of two items, "direct product
confirmation” and "product experience and experience," accounted for 75.8%.

The results of this survey show what activities offline home appliances stores
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should do at a time when online channels rapidly expand and threaten the
survival of offline channels. In other words, it suggests that offline stores sh
ould return to basics and allow customers to touch the product directly and
experience it, including fun and fun elements, through their strengths, experi
ence elements. Second, even in the theoretical background, many home appli
ance offline stores explained the case of creating experience stores, but cons
umers still do not have as entertainment and escapist experiences as expecte
d in home appliance offline stores. The term "experience store" is used a lot,
but it is not really to the extent that customers want it. You have to create
a store that makes customers admire WOW and wants to feel the experienc
e of experience for a long time, such as the car flagship store or an Apple
store. Third, online search (57.6%) topped the list when looking at the cogn
itive path of offline home appliance stores. In view of this, offline stores sho
uld increase their exposure to online channels such as SNS in promoting an
d promoting stores and actively manage customer visit reviews. Signs/banner
s (15.2%) ranked second in the cognitive path, which disproves the importa
nce of signs and banners exposed to the streets, and should be actively care
d to make stores stand out from consumers passing through signboards, ban
ners, and posters. Fourth, when looking at the frequency of visits to home a
ppliance stores, the proportion of visits more than once a month and once
within three months accounts for 58.3%. This is different from the conventi
onal notion that the frequency of visiting home appliance stores will be sma
Il due to the long—term replacement cycle of home appliances. Therefore, it
is important to obtain information from customers who have visited and to
frequently customize through continuous customer management and CRM
(Customer Relations Management) activities.

Despite these implications, there are several limitations. First, in the proces
s of questioning this study, I surveyed consumers lived in Seoul, Gyeonggi, a
nd Incheon (44% of the number of home appliance stores), so there is a li
mit to applying it on behalf of all home appliance consumers nationwide. Se
cond, in addition to the seven types of home appliance stores selected, it is
necessary to expand the scope to other types of stores such as department s

tores, Apple, and Dyson. Third, in addition to these functional and emotion
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al values, it is judged that more research is needed on perceived values such
as quality values, social values, and cognitive values. However, it is meaning
ful that it looked at the structural relationship between perceived value and
customer experience characteristics in offline home appliance stores and sugg
ested a direction to strengthen the competitiveness of offline home appliance
stores, and is expected to help develop offline home appliances in the futur

€.
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